ITM540 &4l ALY H2f (Strategy for Innovative Business)
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BTM530 Z|A|¥2] (Accounting Principles)
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BTM535 7|=Z a1t 7|UXHE (Technology Management and Corporate Finance)
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BTM536 7|=7|¢ OAIE (Marketing for High-Tech Companies)

O IFdE2 &30 =2 ST =td oM 7[=7|g2 9Tt DA E 2o 7HY, Bt ™2 o5&
SiCH O] IHE2 7| 7|l OHAY Mef MEs obd, ZXIMqY, OA 8 YA Mek 5 CHYst 71, O]

= 88, 24 2N, 7|8, 22 S LEL.

BTM537 C|X|E& It ITAE (Digital Innovation and IT Management)
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BTM637 AH|X}&-E5 1t CJAtA™EE (Theory of Consumer Behavior and Decision Making)
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ITM503 7|=ZdYES ¢t 2ABZAHE (Managerial Economics for Technology Management)
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BTM510 HAMZA U M2 (Innovation Management and Strategy)
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ITM501 O|:=H[0]M ZAYH (Innovation Management)
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ITM502 7|97} ‘84! (Entrepreneurship)
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ITM634 HM/MEfAH 2 (Innovation Ecosystem)
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BTM500 D2 HHEAH (Advanced Statistics for Management)

MEFAtDFE Ol FPehE TMESh= SHdo| Eatt SN HWHES IR, =4S ES0| SES
Z12XAE XD UCtn MEsiCh §35] ZYoAAF™o| East 2EO0|E, HE
M EA x

|_

ob = X
I Hr Lo

= -
E 3
l [ |

,2tEY, Mot 4E, 22024 & SAH AMZE S0 B o2 2F AME SHe=

ot

_I
L
F

BTM601 7| =ZAHE st AP UHE (Research Methodology in Business and Technology
Management)
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ZAH|E (Advanced Econometrics)
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£ Il (Research Methodologies II)
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ITM512 370 2ZEQJO{E 0|88 H|0|E 24 (Data Analysis with Open Software)
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