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BTM204 7|=ZH7HE (Technology Management)
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BTM211 HA|ZAX|E (Macroeconomics)
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BTM235 XS 22| (Financial Management)
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BTM236 OA|2RE (Principles of Marketing)
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BTM237 ZdYEH™HHI|E (Introduction to MIS)
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BTM238 X=X FE (Organizational Behavior)

2 O FAEAE0 ot 72X o222 HiRes U=mlE FR W82 F ZHKE LECLh AWM=
2 W Jhela FEH 2EE FHEE FE OFRH, 7|8, s, o E4), 2F44, HFH=E,
£ ZoOICE EMe =E X, EEIMAE, QAEAR), 2oy B XF Y s #2

BTM301 AHIZZdHN|E (Econometrics)
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BTM311 & O/A|ZAX|E (Intermediate Microeconomics)
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BTM312 F& HAZAHAE (Intermediate Macroeconomics)
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BTM336 7|=0l#|% (Technology Marketing)
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BTM337 HHE7|=Z4AH (Information Technology Management)
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BTM338 AH|X}HSE (Consumer Behavior)
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BTM341 Z Y12 (Management Science)
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BTM345 HMZAIGZ st &ol’d9| 0|8 (Understanding Creativity for Innovation Management)
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BTM351 7|=%YE (High tech Venturing)
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BTM354 M AHEHE|E (Operations Management)
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BTM356 HHALZ|E (Information Society)
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BTM360 R&DIZZHE2Z|E(R&D Project Management)
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BTM370 7Z|=Ald &M (Analysis of Technology Valuation)
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BTM401 7Z|&¥MZE Y (Management of Technology Innovation)
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BTM403 E A (Innovation Case Study)
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BTM407 DO|2f7|= X 4+¢] 1%* (Future Technology and Industry)
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BTM408 7Z|=1t ¥ 42| ZAX|SH(Economics of Technology and Innovation)
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BTM413 A YUZEEE (Industrial Organization)
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BTM416 O|2§5IO[E|3 H|Z7HLE (Future High-Tech Product Development)
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BTM417 = 8AMZE (Financial Economics)
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BTM418 YIEIAZANE (Network Economics)
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BTM431 Z2|2]|A| (Managerial Accounting)
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BTM436 OI|2=AE (Marketing Research)
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BTM440 HIX7|Yd &t} A 2M (Legal Aspects and Cases of Entrepreneurship)
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BTM441 E3{%H1} ZAY (Patent Law and Management)
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BTM451 WX &EA7|=2la} 4X| (Venture Formation Practice)
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BTM456 X|AH|=L|A (Knowledge Business)
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BTM472 E= ZAH'YH (China's Economic Development)
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BTM482 7|2Z4 ¥ E+=H I (Special TopicsII in Business and Technology Management)
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BTM500 112 ZAYEH|(Advanced Statistics for Management)
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O] =2 AH|XRP 7[R9 Z[HoIAZEE 0|28 HiR= A=LCh MAZASIHOAM 742lat 7| el o
AHEE HEE 3RSt IA=2EM F2 SISUHE2 AH|XF MELE, 7|Q0|2, R 21t AFRAjAHA
O] 25t O|21F AR YLIC O] =2 dFstE WIste At shHdg ez uatagol +4
Do e, sHE0| DAGHOlE2E =282z &850 EEY = Us s8HiYY SHS F7I
2o =<2 HA AtEgLCt

BTM510 M ZAYE U H=k(nnovation Management and Strategy)

SAZGHEEZ AUME R MH[A FeS 2o MR HEez FolE = A2 Ol AlF, 4HY
of EHE Olsfst 7[&, X ZEQ| &S S0 ZHHES HEY = Us HES EZPstn Uk 2
HE2 95H 7|Y0|B2S 272 Z 35l0] process, path position HEHOIA HMAAMERS ZEHC}

BTM530 2|4 2|(Accounting Principles)

O] =2 7|golM 2A™ETZL dit 9f Sl H7F El= FXIQt 9
S| A =X7F LiEHL = 20| 2| AEE O|8Xtel &EO|A Ofsste &85t
£ IAEE O|8XEAM | IED}F 3AHFES o8| CHSHME st&SHA EICE

g1t 7| Y% F(Technology Management and Corporate Finance)
pru

= =2 YRl 7|2 JiE, ol A 2T ZZ O|x0f &5tH ZESt, O|F 7|=4Fel 2Fo
M 88 A HMEDICE £, 7[&2 A2 o, 7= ZHXE"EYL 7|71l letd/2Y, IPosat 20|
712 499 M HFH2E SFESC olg{et FH S 2EH5IH x2 X Fo AW =252 S
£5tn 2y A7 FHE Foto] MAATFZAL A7 JHEe| =&, XANESY, HEEM, 2MZe siA
A AES TESe ATF=22 Yot 3L 2 7|82 ME50] silY 7|&2l JHXEILE St 1
E ogdMEE XI-A-I6I-|:|-

= — 11— = 1 O =

BTM536 7|=7|Y O (Marketing for Hi-tech company)
O] MdE &dt0f St =2 S &g S0l 7|=7|282 fIeh oA Ee(o Y, ot s=dE o5
ook O] 182 7|z 719l DAY TEL ME 1hd, ZXAME, OAE & ®E 5 Chefet 2iE, Of

— 1y
2 38 24 2N, 7|8, 22 SS CEH

M

BTM537 C|X|2&at ITA Y (Digital Innovation and IT Management)
2 WitE2 e sHME0A CIXE i §e7|=0 et 49, =%, d2|1 28 =82 A

— = o
ofCh CIX|E Hilar EEI7|20 oigh ardel #2ls AHY =L 20| 7[=20] Z[RAC Cigst &

== =

rh ok



BTM538 &4l =X 2| £ (Managing Innovative Organization)
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BTM542 ZAA1}8HE (Management Science)
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BTM601
Management)

27fot=s mat=olct AT, 24,
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BTM613 S& A HEYIA ZH Z(Complex System Network Economics)
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(Game Theory with Applications)
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BTM630 7|2Zd S 9% 2|2 A (Managerial Accounting in Business and Technology
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BTM635 EX}2 (Investments Theory)
2 50| A2 KEA|FM FA, KA DHEME SO 7HX[7F ofEAH ZEE|=7}(Valuation)of CHS
O|2H, d3X 2MZ o= A0|Ct F71 28 BYOE £ portfolio 0|20 HIES & XHEAHA 7HAZA
M 2% (Capital Asset Pricing Model: CAPM), XtH72j 2 ¥ (Arbitrage Pricing Model) §& CHEO, i
HItE AFRY 24 8 ME714 ZEEYO| CHsiAM = AJHSHCt ot ASA Ao HES & A=

Al z28d 24, M&A S0 tishME Lor=Ct.

MSB637 AH|XIES 1t OJAtZEHE (Theory of Consumer Behavior and Decision Making)

AH|X YESaF QAZFEEN ot CHEAQ HFE FUMCE AETUCE AH|A WSO CHSH AMAH
2l O|SHE MSStaAt oLt CHEM =21 X4 =252 210 HESIH, ME2 A7 FHE HOLHO
SAEQ AFE sl = = S HYSIaXt St =2 EH, EQ 8 =32 Y 59 YAo
2 ™=

orr
o

A 0| & (Strategic Management Theory of Technology Innovation)
T= 7lge XtEetE FF s %ot o Fetct 7|ge veddE S
1] b o

tofl 2l 7|2 ol 8453t=7 Hufst=7t "7lEH

,_|
rir 0

C

71 E 3 , EEe 2 s S
d&1t 2 285t /22 FAUY 2t 72 @7 FME MAlStR, LSt At=l, X =209
O|2= HFol0] Aot Yebs AMAletet

BTM644 32L& 4 (Supply Chain Innovation)
Al

&

=
Industry 4.02| 42l smart technologyE &-&%t XAl Fof, =&, M4t Hfz TOHo| ™ d Xt=
E TS| Tt 7= YA IssuesS O|E1 Ate| 24E &30 SSHEMN T2 AHY
Sl AlZ[e] 7|=d el J|HtE HISE
BTM656 8 2 3P’d 2 2 (Theory of Information Policy)
YE dMER HRo 2= RE0M FEIEts 2 8510 =7tA|o| HalE 2I5t0 AWt=
ME ZEXOR CHEE Z20|Ct Zefof CIoEM g5 = JUs X|An MAZ iEY A-N &5
g = UEE 57| (510 MAQl Bzt Atz|dMTxEe| Hetrt HEo| Tdt 43 oot Aty
Of2iOol M O|ROX[=7tE Of=22 HmE = UALF 7|2E I=0[Ch A SHE2 FXFEHE, SHE,
YEAR|Z, EAMYE SO|Ct
BTM701 12 A ZFZA N & (Advanced Econometrics)
2 Wits Ojshe g AZdHstes DHol =3, tEAES MY U HMARH N st H
=X ZXEO|2Z S5ttt 0o =t X2EAT A oMM EAlZ Aftet § 2k, fzH|, 2t2
2HX|otE O|8%H A5S CHECL de|i Mg ofd S dEdEARgoz ot 5§ HIEHHH
o NA AR SHEHSE &t

BTM702 HTUHE ||(Research Methodology II)

4 = AT 242 /ot g g HRYES OF= U322 Experimental DesignOf Cist
= YHE 7|XZ Multivariate Data AnalysisS F2 WE2Z CHE. ExperimentS Designg & 42 7t
z Al CHRO{X|& Validity 2X 2t Multivariate Data 242 st SHH YWHOZ ANOVA,
Factor Analysis, Regression, Discriminant Analysis, Conjoint Analysis, Multidimensional Scaling,
Structural Equation & CtYet 7|HE CIE.



BTM703 7|22 YE fIst Y EM(Data Analytics for Innovation Management)
=13 J—_l

O =g MukAl 1Y SHASOA AZFEANstn HA2dE 0|30 HFZ M5t 0| siME = U
= WHES MISTCH T FHE 7|2 OHAE, 8 7|2, U 7|2 ™ 20tE ZEsiCt =gA|ZHo&
T2 STATA & OIOME =8 &4 == AHESHCH

BTM716 &4l1} 28 A|ZE (Innovation & Global Financial Markets)
O Mf=2 A MF 22| SEoAMe AHAZHSHA Y2E CHEH, Ch=E 7[€a 7|
Agho] Ciet =2|= O|FOfZICt EESH Ch=X7|Yel 23t &a|et & 2a2lof e

BTM736 1= AHIEFEXM (Advanced Quantitative Analysis)
2 F80oMe Ooje &4, E5] Lo MzL} MEi0| ZtHAE HO|H M2 CHECE 2

A AtHEo
Innovation Diffusion Models (Hazard Model), 24 MEH@RS H|O|X|Qt EA S HAXCQE &4 iz

g S HI2LH

BTM813 & & MZAH| & (Telecommunications Economics )
A

2 52 JESAMY 7|2 RE2|E olshstn OA|ZNO|E X AHXZ0[ES FESMLYN S &
82 SFOCE AETZE, Fa7F, 428L d80 M 5. Lot EESAMY 2HE et HA O
7 X MY O A A= EED FHYUEE FTHOE S TYsiCt o2 8 YEEY, 4
HZ[8F S MH[AZ|8 A7, MVYNO, 22 AH[A, AIFHIK, DRM, & AMH|A, SAIMHA X|E, A2
ANEEE & oYt 2hE2 Zgsint

BTM830 &Mt A4 1j#2|=X|(Research on Performance Management)

O =2 7|e| HMatdd I Jupe|of itkl= CHYst O|lE& CHELL 53 dataz|et &3 =
oMol #HQPQ X&H At StAHS 7to| UAE Yot A48 U otE HTFE SO oEA
OF O|sistn of23 FEZ|# S HIFe|XE, Chfst Jupte| WHE S9| O|F0| Mz &&

BTM835 HIO|E{ 21} 7|3 8H T (Data Analysis and Corporate Finance Research)
a

= 2 MfEE2el 2 % el o0 oK SF5tL 0|F 7|z Hiel HHMAM 38 A A
8¢tk = WF0M CHREE MF22 23 0|22 FHe 7YX, Y M, A2y, WRAE
AlE, 1PO, 7|92l etd S 2, 7IY W 7IE7HXE7tSel 20| &50] SESL o[ et FHSat
LY A =252 SFoI0 29 2E, =2 HE, A =29 /4 Yo &stof ESCh =
o Zl& o40] 7|¥el MF ool ojX= 2 FHME Foto] dAAF=AL AAVHE +E, A2,
YYE AT, 2T, 242802 oM A 2ES =E5te 97 =22 g0t oYY EHE S
A+ =22 +8 A HAS St=F ot

BTMS836 OtAI= 0tet A|O|Lt(Marketing Science Seminar)
O itz AH|A} H=E, B2B OHA E, +RHFA, hi-tech OHAE, OHAE ZH
M BEE Bon Mt MESH +=LE dALXE AHote A2 =0 £t

— —_ [ -
ofo| Hef, iig, HH-SS StEetth Of MojLtel 82 DA E Ol7=0 thet atsty XHE0o| AT
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I3} ITZ E =Hl(Doctoral Seminar in Digital Innovation and IT Management)

sA
]

BTM837 C|X|H

Jor

ojn

oju

Mak BEI7|=9 MHE, AHE

&
=
of

= CIXE
Ct. of2
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BTM881 11& 7|=4dY¥ E3+=H I (Advanced Special Topics I in Business and Technology

Management)
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BTM882 113 7|=4dY¥ £ =M IO(Advanced Special Topics II in Business and Technology

Management)
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BTM883 13 7|&Z4 ¥ S+=Hm(Advanced Special Topics II in Business and Technology

Management)
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BTM960 == (M Al MS Thesis Research

?l Ol=Ruo| StLtz X|E=u4-0f X[ Of2j

3

X Apel

BTM965 7H'HH T (Individual study in Master's)

?l Ol=aue| Stz X|=u4of X|&= Of2j
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BTM966 M|O|L}(Seminar in MS)

CHECH
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HA x| SFabe R 7[-el HE Atdl
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BTM980 == (Al Ph.D Thesis Research



BTM985 7HH T (Individual Study in Ph.D)
HALSER| O|=Q 49| StLtE X[ =o| X[k Of2f M= UL Ho|Fel o3

i

saeict
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BTM986 M|O|Lt(Seminar in Ph.D)
Jled ety HE| AMM X2 AFobM 2 7|8l M At E CHELL



