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BIz501 ZYZ@X[E (Managerial Economics) 3:0:3
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BIZ590 C|X|E1} Z24E H|=L|A (Digital and Platform Business) 3:0:3
Zto 5

= SHBHOAM StLtel H =LA g0 Hm L DX E

= | CIXIE E3ZF0| ChsH
EHZS S SEH SRV Aol YRE Btk St B, AEEY 7|Yo| MZR
7| =
=

=2 A0
o

HNop7|e ot EaXQl CIXE/EHE HIZLIA0 O M= of2et 7Y

89, T&, 7S Oldfetot.

=y

BIz591 IT M2fn} AP (IT Strategy & Management) 3:0:3
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BAF608 7| Q2 & (Mergers and Acquisitions) 3:0:3
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I (International Field Trip I) 3:6:3
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BIZz608 7|& U AMYUEM (Technology and Industry Analysis) 3:0:3

=2 ItE2 Chol Mo Z7|Hel HMotE MES = e FN 71252 HEE1 A0
i Tl Mgl EHE AME HE 2R 242 SO I AY S O[5t
ojgfo| wakg o ds E0X; Sh=0 =H0| At 2 A1t £F Ao it #2 X[AS
PSS SEO0|L ZIXO|A EQs D[ZHE o5 = A= SEHY S dLst=0 550| ULt

BIZ612 HMZY} 7|87 AYX} (Innovation Management and The Entrepreneurial Manager) 1.5:1:1.5
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Biz800 A E4=H| I (Special Topics in Management I) 1.5:0:1.5
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