wits 71

m stAtaEE

MSB101 EE Z°| ZAA (Management of Everything)
2 jot HH ArHE SOl StSOA 432 71 Jigar f2lE &1 MojAA 2
HE|E Ofsfistn M <Pt deo 38 = UCE (MU

o
rot oy
ox
0f
1o
=
i
=

MSB200 ZAAS7HE (Introduction to Business Management)
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MSB201 SH2AE (Statistical Analysis for Business)
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MSB204 7|=Z4E7|E (Technology Management)
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MSB215 O|A|ZAX|E (Microeconomics)
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MSB230 2|A 2| (Principles of Accounting)
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MSB235 X F 2| (Financial Management)
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MSB236 OA|E (Marketing)
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MSB238 Z=X|#EE (Organizational Behavior)
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MSB316 HA|ZHIE (Macroeconomics)
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MSB336 7|=0HAIY (Technology Marketing)
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MSB337 HEI7|=Z49FY (Information Technology Management)
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MSB338 A H|X}ZE (Consumer Behavior)
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MSB341 ZAI1sHE (Management Science)
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(Business Strategy)
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SB345 HMUZAGE st Hol’d9| 0|8l (Understanding Creativity for Innovation Management)
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HE (High tech Venturing)
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MSB354 ‘dLtEHE|E (Operations Management)
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MSB356 “HEALZ|E (Information Society)
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MSB360 R&DZIZZM EZ|E(R&D Project Management)
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MSB370 7|=AtEME 2M (Analysis of technology valuation)
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MSB401 7|28 MZAY (Management of Technology Innovation)
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MSB402 3H|ZAX|& (International Economics)
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MSB403 &AL (Innovation Case Study)
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MSB407 O|2f7|& U MAMY (Future technology and industry)
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SB408 7|=7ZH|E(Economics of Technology)
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MSB411 EXIE (Investments)
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MSB413 A YZEEE (Industrial Organization)
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MSB415 A O|ZE (Game Theory)
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MSB416 O|2{5IO|E|3 H[E/HEE (Future High-Tech Product Development)
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MSB421 HEHI|=QI M X} 2| (High-Tech Human Resources Management)
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MSB436 OIAH|YZALR (Marketing Research)
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MSB440 HIX 7| Bt AL|2M (Legal Aspects and Cases of Entrepreneurship)
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MSB441 E5{®H1l ZAH (Patent Law and Management)
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MSB446 3T UH2| (Supply Chain Management)
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MSB451 HIXNEAH 7|20} 4K (Venture Formation Practice)
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MSB452 H|=L|A B (Business Model)

HZLA RYEMS 152 A TA JlEozA HRt BMTSS AFRNECl IR E23 20|
ot & 4 QICh HIXUA DS J|slot Q0| Cfet KA U SEIW L0 0|, HUD AT
B, AN, Sy, SAYE MY Sof ofg ojs7t Bastl, 1 HojM BMS AHS H Lok
K F2% O|ZNASS £2 mZeln AUCh AYSS T2 BMO| =olotn, AYHFOl FHE A7)

St

rot

MSB453 Ate|2H| siZA2 {Iet CIX|E X% (Digital Fabrication for Society)
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MSB454 HHEHEMHEME (Information Policy)
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MSB455 A H|AZ St (Service Engineering)
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MSB456 X|AH|=L|A (Knowledge Business)
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MSB458 ¢ 7|=1t AYMEF (Web Technologies and Business Strategies)
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MSB472 ZS M| (China's Economic Development)
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MSB481 7|=Z2¥ S =M1 (Special TopicsI in Business and Technology Management)
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MSB483 7|24 9YQ E+=HMI (Special TopicsII in Business and Technology Management)
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MSB491 CEOAM|D|L} (CEO Seminar)
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MSB493 IZE|ZH I 2| E(Practicum Project)
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MSB500 1= ZAHEAH (Advanced Statistics for Management)
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MSB504 O|A|ZAX|E (Microeconomics)
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MsSB510 HAMZAH U M2 (Innovation Management and Strategy)
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MSB530 2|A 2| (Accounting Principles)
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A1t 719 X 2 (Technology Management and Corporate Finance)
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MSB537 C|X|= &}t ITZA Y (Digital Innovation and IT Management)
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MSB538 &4 =X 22| B (Managing Innovative Organization)
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MSB539 7|HZAGE 98t 2B X|5 (Al for Business Management)

O] nf=2 Z29s MIA7F tEHEQ 5X|s WU =2l Pythondt TensorFlowE Z&d 7[AstE, At
AoiNe|, dEdstets AT 7|ES UL, SAM 2SX|s Z2HE 2| A ASX|sS 0[8% 7|
PEY A, QSXs &8 =E| O|FE d&dle UMF22M, 0| =82 =457 YsiM= MOOC
gztel "Sks RYS T & ToIH (12412 30= 2&)'s 22l st MOOC E3Z2l KOOCH
M A =ZsloF St

MSB542 ZYG1EE (Management Science)
AAsto] oy 20FE0f st 7|XE HaE. MYEA S, HELOE, HYUO0IZ, SAHE™E, [f7|0|&,
Hogeolg se Ao 4™ ECf

MSB552 7|¥HEFH C|XtQl TR M A (Corporate Strategy and Design Process)

2 unt=e CXel Z2HAE F O §2 dE9E/HZLAH AZ4ez Yoot A8 1 =5
oot MEE QL AYHC|XtRI CIXtO|LHQ| datg F 0 EH0f H{ =LA HMEF I WS StLto|
QIAISI CIXtQl ZEMA Lo ZIAZAEN 7|YHE0o| Ste CIXtel SRMS g
OfL|2t CIAtRlZ 7| TEF XtRojM 28 += UCL

MSB554 AOIE H[=L|A & 9 7 (Smart Business application and Development)

= =2 AOEEONM S5t ZHY SHEO et 7|g, H=U A 2 S5 2705t= Ot It
=O|C}. Mobile Internet, Mobile Security and Payment, Location based and Context Aware Services,
Social Network Service S0 &%t 7|& YU Case Study, Value Chain 24, ZXd EM8 E3 H=L
& DAY 7Y S0 tisto gelotot. ok ZBD Engineering E4 =440 3522 o EO|
Eof Z2HMEES +d5I0 HI=L A2t 722 SAM 22t MER2 38 MH[~ 3 HX|LA =S
SHEZ oL

MsB556 O|2istat Z8t7|& : O|C|o] 7|&at H|=L|A M2 (Future and Technology : New Media
Technology and Business Strategies)

2 RELEt EFEWEY) JeYdUNMEZ oAt et Dj2fstel St HE0| Oj2fite
=0 oist XAl+=7F 2240 JUZ 2 =52 37| J=dSEE S50 O|Cjof &Y
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MSB601 7|&Z
Management)
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MSB613 YIEL|A AME (Network Economics)

2 m2e HEYT ZHstol sl ol A% FHHY U HxL 200 382 BLC YEYI
M 9 PEES HReto] YEYD RN, e BT B S7|, Yo| HEW, FROEH 1Y
So| 2|52 AJgHt d23 0|23t €alSo0| X AMSNT} HIELAC LIS BA AojLts Cf
U3t O|#S0| CHSIAN BRECE 7% ME, EEsl, BUMEH, HEYD A, Hxtet 2or¥Y, 573t

7| =8 S5A S,

MSB615 A O|EXIt S8 (Game Theory with Applications)

Of =2 d=o&d Us SZ0IM A oAMZFo| 210l Hi2= WF22A FSTHS AR
SdS ot mtEYLCH 7|YEEn 2HE MY E BO| CHEL IR StdESE #3Y + JUs S
QLICE 2o AES X 4ot HEH oIMAFY| =270 gt OdHE Z=3t= utx0ILt &E

=

o
i |
St OFEo oigt 7= XA2 ZFD U0of Lot

#2| 2| Al (Managerial Accounting)

LHSHE0 HF0 MHAQ} XE, ZE2MAQ ATHA A SOt 7|2
A, ot &2 E0| LiEfLE= CHYTE QAAEO| J7FEES HEWHE <
Ct ot 2 =52 o =0 22[2A 202 45 & el &2 LS A7e|
2|, gilaz] S #Hel2A #H 20Fe| s S Y= E SiCt,

= A2AIZOAM F=A, M, oEYE S ZHK7F ofEA 28 El=7HValuation)Of CHSH
O|2X AMZX EMZ sl= Z{0|Ch F7t 2™ DHEOZE portfolio 0|20 HIES & XI2XpA 7HAZA
Y 2 (Capital Asset Pricing Model: CAPM), At 22 (Arbitrage Pricing Model) & CHRD, &
ot AF2d, S8 Y ME7HY AF 20| HsiM = Afotc) ol MFX AFo| HEE & A2
ANEo zad 24, M&A S0l TishM = LorCt.
MSB637 AH|XIAS1} |ALZHE (Theory of Consumer
AH[X AFar oAMAFEEO 2o tiEFQ A °
2l O[3{E MIStAt oot CHEXN =21 2 =252 ¢
SAHQ HFE Y = A= SHE IS LX; oLt
2 TAHECH

ehavior and Decision Making)
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MSB638 7|24 HM2ZAH 0| E (Strategic Management Theory of Technology Innovation)

TEEF 209 0|2 g7 7|Ye AtdstE dPdutE dFSI oot 7|ge 7| 34

o2 7|7t ArEHDtE ol e 7Y f 4857t Ee Aoister V|lsdilE &9 7(ge
4 ol 9l

g3t Z2iE Z28ste U2 FAYIN 2k 7= AT FME MAlSHL, Ciet Atel, A ZOf
O|22 T=ol0 a7tots des MAlgttt.

MSB644 38 UE M (Supply Chain Innovation)

QI smart technologyE &-&%H AtXHo| Lo, =&, 44, Hi=, Tojel © g Ats
o 712d ZISH IssueSES 0|20 At 2ME S50 ISR EM Ci7te MY
Y AI7[Ql 7|eB gt T|Hg M3

MSB656 HESPHME (Theory of Information Policy)

YH3 YMER2 R 2= REUAM HE3E=E FEHE 510 =I7HAZ|C
ME zoXoz CHRE Z2o0|ct Fefof CIOEM g8 = U= X434
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MSB701 2 A ZFZAHE (Advanced Econometrics)

2 mite ofstelo] 13 ABFNSOR WY X, HEUSZS MY
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2R|ots O|8¢ HSS CHECL d2|n M¥RYS mE X AUYTAEZo= ot 7| HYYYH
MEAZ=S st&SIC}
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MSB702 QHHUHE || (Research Methodology II)

Bt Zotel AT 24 floh 1g I YHES UHFEE HF2Z Experimental DesignOf Lot &
= 9HES J|EXZ Multivariate Data AnalysisS =8 W&22 CHE. ExperimentS DesignS & 42 7t
Z 525 CHROIX|E Validity 2XM 2t Multivariate Data 242 I3t EA4H HHOZ ANOVA,
Factor Analysis, Regression, Discriminant Analysis, Conjoint Analysis, Multidimensional Scaling,

=

Structural Equation & Ct¥st 7|# 2 CHE.

MSB703 7|2Z2FS St Y EM(Data Analytics for Innovation Management)

Of =22 MubAb 1Y SHESO|A AZEXMESI HAlgldS 0|80 MSZEMSI 0| sfMe = U
= 42 M3ett F2 FHe 7le OAE, EE 718, ¥ 7l e 2OfE Egoich ¢ =
FE2 STATA & TOiO|ME FQ 4 =2 ALESiCt

MSB716 & 411} 28 A|E(Innovation & Global Financial markets)

O Mt=2 A HF 22| SHoMel AHAIGHEA RelE CHEDH, Ch=& 7|gat 7| el ofLXM =2
Agtol Ciet =2|= O|FOfZICt EESH Ch=X7|Yel et &a|et & 2a2(of CHet W8 x EotC)

MSB736 A=A EFEA (Advanced Quantitative Analysis)

DSAZOAE 2 FOf &4F, 70§ Al7], O 280 2HE AHX dSEM HAE 7|2, 7HE 4
g, AE DY, E1 iR S 7|gel CiYet OiAE 28 Z2ENAE FdHE A 498 Ay ZEYS
SOl AEHOZE Gst= IH=0|CH M ErAtnbY SHlE2 CHYst d4l 3 ZJ/Q| HOHE CHE= &
HZ HX HOHE & &5+, M S&0| S ZEY HdA X AFH T2 22 Soff 0O
A ™eF A olE EETE 2 e XM O E A HHE U TS SME0A e
M SENC A2 oA DY LS AZSHAT CIXQ Een, Ef SEFAS, MAa3E, AL
Xrehat g8 A+E FHTSH| et REX EEstal ULt

MSB813 HEEMZAXN|E (Telecommunications Economics )

2 =2 JESMMY 7|2 HE|E Osidtl OJA|ZHMOIE X AYPEZO|2L FESAAYS &
82 SEULE AETRE, 27X, 4=28E, 480 A S Lot HESAMY 2H Aot YA o
7 2 Yo CHshM M UAe EEDN FHEYHE FSHULE ¢S THsCt o€ 8 UEEY, 4
H 7|8t S MH[AT[EE 27 MVNO, A2 MH|A, AIFHIX, DRM, 88 AH|A, SAMHIA X|E, A2t
ANEEE & LYt EMES Egtetot

MSB830 &M}t 41| =K|(Research on Performance Management)

O] IH=2 7|ol Mekadl ol gutate|of BtEls CHY$t O|f =2 CHELCL £3| Jotate|et 23 =
oMl 7520, X&N HH01t std#Hs 7Hol A E CHYst M8 U oF 78 S &3
o= Olsfstn o2 FE7Z[H &2 H|Fe[xA, ot datgte] SY-E 52 0|0 M= sts

MsB835 11g 7|E &Mt xjF 22| (Advanced Technology Innovation and Financial Management)
[m]

= =2 MEE2el X2 8 nHol O|20 ko] SRSHL 0|5 7|e il #FAM S8 A H
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&t M| O|L}(Marketing science seminar)
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MsB837 C|X| &t ITHE=H(Doctoral Seminar in Digital Innovation and IT Management)
£ MNOjLtE BHAPY St ES Y2 CIX[E it TZYE 70| Zast O|l252 M3stct o
== CIXE 4 E7|=0 XHEH, AHE, 2aF S0 CHS CHYst O|E=S Olsfsta AN A0

=T [ =
ot} 0|23t O|EE=2 HIEHCE =2 7|20 st =22 st Lasich

MSB838 &4 =%| 0|2 =H|(Advanced Seminar on Theories of Innovative Organization)

2 3122 SAxEo PxA U MejH Q0SS SAch AEAFUAOM, xS U AFWset
#2 AHA| O|2EES1t OAE9s, 49 &2, 09, s7[80 3 oA n ¢2 OJA| O|EE2 2L o
MZEE ojsfsla 5Bt 2t 020 P U WHEN FEES oM Feol MOl £90z =
ofsict,

MsB881 1g 7|=4d%8 EF+=M I (Advanced Special Topics I in Business and Technology
Management)

= =2 7249 1S St E0A 7=dF A 2 >

YEES 20T 2 52 22 7|s8F Huo| ZMM o Wat=
EE 889 A 2SECH

MsSB882 1z 7|=4dY¥ EF+=MIO (Advanced Special Topics II in Business and Technology
Management)

2 0=5g Je4F M3 S0 71e4d oY EF MY % A4 ZY 2o 22 EH H A
T UWHES A4S 2 52 HaAl 7|3 Futol ™M o uats ojeel LEE JHEY =
UNeZE g8 UAA 2FEC

MsB883 1T 7|E4Y E4=HIm (Advanced Special Topics Il in Business and Technology
Management)

2 =2 7|3 M3 UgAdsoA 7l=dd o 58 A4 2 2 20k A2 29 % AT
HHES oo w2t MFSHY CHECE & =2 EQA 71243 T Z™MM o uatE 0]e(o

LHES Maed = A=E 889 UA 2SECh

MSB960 ==2H(MAL (MS Thesis Research)
MALStR| O|=R2Q| SILIE X === X|= Oof2f M U1 FHoIFQl AFE =otrCt

MSB965 7ZHE AT (Individual study in Master's)
MALet| O|=27Q| SILIE X|=u==2| X[ of2f M QU1 FHOIFQl ALE 2otCt

MSB966 AM|O|L} (Seminar in MS)
Jledgety Huto 2™¥AM X2 AFIA % 7|He| M8 AtYE CHELL

MSB980 ==AH (AL Ph.D Thesis Research
=2 X2l 202 e =2 A7 XNUS Z2HE HEHQ HAFE AN giAEte =22 &gt
Cf.

MsB985 HE AT (Individual Study in Ph.D)
2fALSR| Ol 9| StHZ X EuW40| K= ofgf dE A1 Fo[H A
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MSB986 A|O|L} (Seminar in Ph.D)
Jledgets Huto 2™¥AM X2 SN 2 7)o M8 AtYE CHECLL



