ulilt= JHR

BIT500 ZAAESAHEM (Management Statistical Analysis) 2:3:3(6)
HN 498 EHE SAXNO|IL 2AX0 YWHES 8310 i & £+ UEs 5H2 7|8 = UZE X0l FEAQ
A4S SYSte Chdst SAEC &4 WEE AJStn JHE A, 3l HEd 2 et

BAF501 7|YUX{F (Corporate Finance) 3:0:3(5)

stEotl 7Y ZHX|o| OiXl= IS Oldfists Ae FSEHE Ot

71gel At= I FXF AR ZFO| Y HSZED = = g
g YX|H = S& CHECL

THECRE 7|Y¥o| XHEFX0|E, HIYHM, Ol
BAF502 Z{F2|A (Financial Accounting) 3:0:3(6)
DA St 7|2 JEE US| A2 AHOMe BAEES deE CHFEH O|F o MHEHMES 7HE 2|, 2|A X2 1t
H, HEMEREA, SAELEE 0|83 FAMEXNZY U UE 2™ 52 =sich
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BIT505 ZHEZAHE (Managerial Economics) 3:0:3(3)
dHstol Chet 7| ut=o2 ZAEel 7|2 JHEE D ZX 24 % 7Y deEko| S8 = UXE O[A BN LY

BIT525 2|54t =ZE#2| (Leadership and Organization Management) 3:0:3(4)
ZZ| o4 oM LojLt= JHQI HE) = JHQlel &7 ROiLt &g, QIX| nHYo|| CHDE Ofsfet AXE =2 MA ZEol =
Al #2[E s ZLst o|Ed HNAQ J|HE CHECHL X2 2| B2 WS VWSt AA Ao cfst EE2at
Role Playing, ©Et A 52 Z2/0] =Q, thEHQ =FS0| oot Olsi= HABIC}

BIT526 ZHEZH=f (Strategic Management) 3:0:3(5)
=Hote H=LA 2HF oM =2 HEN HES o 8 MAQ 2AF TC HYHES S M £ 4¥W ES
CHECEH

BIT531 #IX 4 & 22| (Managing Venture Growth) 3:0:3(5)
£ INS0ME #N 7|20] 43X HUH T XSZHoR JF/LUM 7te nFolM Ll = e Iy F
2 0|58 CHELL f4, =29 =y g0l Bast MEH, 21X XSS OfEA SE/|/XStD =& AXHZS HA
Hog FHRG|Of SteX| AHNHLE CHE 0fFO0|CH #ot ofLjzl, AEEY 7|4S0| MEE AZO| Mg o ZHsHA

= MY Vgt /Y RS 4HED o2t BHHE F2 AT MY PSS HE oFo|th

BIT565 OAI™ (Marketing) 3:0:3(3)
OAESl 7|2 7HEa Fr FY 7|8E IS, AtHE4 ME £, EE S22 Tk opAEel 7[2 JHEat
FR 43 78S 11 MHEM, Z2HE =% EE S22 TACL
BIT685 3ZAtEE2| (Supply Chain Management) 3

F SN2 ML O ZFAEEE] 20k MEXQl O|f+E ZIEA|=0 ULt O]2{T TNl O|Fs ZHKEES IS
71 ?I5H MY =2 MH|A Ao A DZAEXZL BHEA| Ofs{s{ofPt St= ZiO|Ct.

BAF504 EXHZM (Investment Analysis) 3:0:3(5)
EXrEel J7|12Hel JEE olsidte 20| =Xo|H #=dEut Fl A, XuMIAZAFE 7|2 |2t portfolio
management, A& 28M, FA A9 Jja S CHELL

ro

BAF603 M= U JM (Futures and Options) 3:0:3(5)
o8& 7120 74 7|2del M dE, A% A d2(0 SM82 O|dstn o] 4ZFE2| pricing, hedging, desing &=
CHE2LC}

BAF608 7|YQl4=2t8H (Mergers and Acquisitions) 3:0:3(3)
7|9 ol otyof CHst O|2X &N MF 2MZ S ol ool AAMA U XEM ZHS AdmED A E S5to

=
A S Al
o4 grgol

BAF616 X{FZ (Fixed Income Securities) 3:0:3(5)
el 7|2 g S xHH A0 Cfsf MmeEn xjH 2AHE OXE 2/ A A S CHED 7|28 O|Xta7|¢+E
DS AVfstn 2 DHMAES0| CHs =2lstet

BAF625 XS AIH|EAM (Case Studies in Finance) 1.5:0:1.5(2)
719el MELE, 7HXE7L, M&A, HIZEM 7|PX|HiTxE & 7(YXF0|2Q| 7|XE CHE D 0| HA ool HE5to]
=AM}

BAF664 X FH|EEM (Financial Statement Analysis) 3:0:3(5)
MEMES oMt 2M Foff 7|gel =i & O/2f 2F HEiE mHstn o|Fst=0 22zt Mgt &4 780t 717K
2 7|gel M8 EII EXME CHECH



BAF666 Z2|2|A| (Managerial Accounting) 3:0:3(5)
ZEoArEZ §FR6F"E‘ll 7|27t El= =2 gt 7HEQ |7t e, A-=YE-0|YZEN, HIEAHLAIA”>, oAt
MRIS|A|, ATHHE, RA7IKo|E A, MutEd J B 2 CHECh
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BAF667 115%|H| (Advanced Financial Accounting) 3:0:3(3)
22| A2 2|Ao|2u HHEE AVHStD, IFH2AHY|ESE SR A A& M2 LHS HdHICOh £ WREME RS
A™E 2t AHEXE, FEHE0(Y, Az, 2|28, 9 MHEME, =g, IMYES 220t 38 Atitel 214 He|
= *'E A CHELCE

BAF668 M FHZFE (Tax Strategy) 3:0:3(1)
2 52 SES0|H SEASM, F=AS S BEITXNHel HEXQl 0|87tsdE M1sty| fish MYl 7|2FQl Ly
22 CIELCE AL, ¥oA5 Gl BTN E SHU2E MEHS LES olsistn HHE SANE ME A-2 olsfst
=0 FE %iie EEI'.

BIM503 H|=L|A OfH2|ElA (Business Analytics) 3:0:3(3)
O] MF0ME HILIOIE AlCHZ} efetof el oz HEA ZF™O|M H =LA #E HIHojEHE A4 = s 7|25
7|=nt HHE Zolg ofFo|ct ESH H=LA HEOAM HA 7IYoM H=LA OfEE|ElAT OEA SEL[0X|1 /s
X Hd3ot Mo AHES =220, 2|0 Mol sHE 4 CHE o o|Ch SYXo =2 0 152 HGojF oA I:‘l
=LA O E2|ElAQ 7|&, 24, AMY Ao i EET of™olCt

BIM696 C|X|E O|'-H|0|M (Digital Innovation) 1.5:1:1.5(2)
ITQt SAlo] MZFA HAEO|M IT Value, M2, HEL|A TE S CESH MR HZELA AMYE CHECH

BIT533 J3H|ZAY (International Business) 3:0:3(3)

SHEZO0|EN AHE SYHLE MIoto =H 2o ZAE HEt EME CHREL o4F 20 8, 248 = U=
AtZO| E2 H|A[SHCY,

BIT534 7|*3"*|9.| HefH A (Strategic Management of Technological Innovation) 3:0:3(4)
712 TeEko| £=7 8 H¥o| mEE i QAMEEIPEI Y AHetES BAMoiN, 7| ZYol 2 Atet o, 49Y
719ES ATHBHCE

BIT535 QlAt#E| A|AEIAL M2F (Human Resource Management Systems and Strategy) 3:0:3(3)
AEHEYIL QERY|s SOt 22 o8 #eQ 7|eXol £20| ofL|zt AEXte] HHOM 7| Bl alipQ
AHpo| Mekx Ao 5H2

E =
FOQA | A" EA, & S HEC.

BIT536 S{AlF=knt =X 2| (Innovation Strategy and Organization) 3:0:3(1)
AFS Xt St FEe WEAE @M U AR S & MER YA MEFo| et o|E1 A AtHE ShEst o|fst
TERS HAsty| ot =& 22| 7™ olshdte O AUCL 3] 1 ¢ FLXEMOl a4l Mefar MEHOl =&z
ZEHHOIA BojL 22 =4 mi{Ctlel ™kt Xx' ‘-*Ela Sl MEXE HAUSIAX} o= 22| 7|0l HAE S
28 COslaxt sict

BIT538 O|E3} #2| (Cross Cultural Management) 1.5:0:1.5(2)

=M ZAIEXEM 2R3 0|23t O|s|E &% CHRlEA X QALE 7|28 ZF7| Qs o|23t olsie| ZHsH 2|n|,

ZOEQl oA AF gy, AIRNEC| CHAdQ| Ol 52 =® ot

BIT549 &4 U #S®2| (Negotiation and Conflict Resolution) 1.5:0:1.5(2)

71 e & ofLl2} HEt A Y, HAANE 7, MRA S2| E2 9Tt A|ZY0|M, 9 AHY 52 8ol HA &
IC

[Re

2t2 HYSt=S SOt
BIT553 MAIRI7HE (New Business Development) 1.5:0:1.5(2)
7|0 MAIYE S JHEre [ npgar M2k Z2EME 2E|of Cis CHREOE MA MAFAZNY AtHE 245t EQIpHL)

BIT554 7| 1717 M1} 7|87t (Entrepreneurship and The Entrepreneurial Manager) .5:0:1.5(2)
7171 Aol 2 7|V ZAWA, O2|d 7oA X0 CHel shEcta BBt AFLZ|ZIPEA, ARE 7|0t
Yol Sk CHECL

BIT555 Z=ZXAA U &4l (Organization Design and Innovation) 1.5:0:1.5(2)
7198 =gst R 20| O 2MEE &St =Zol HA & &40 Cist 0|2 X|Alut 7 A4 FHE CHELCL

BIT566 FE& (Marketing Channel Management) 3:0:3(3)
Mot MEXREE AT AEXOAZE MEE7| ol s 0joF & 7|52 245t 0| 7|s0| M=EXL, SIHA, XA
SR O EA EEHE=X H4HE0H MEXe| OrAHE YFEA ol2fst 7|52 &5 S O{EA 2|siof =X 1

C}
[
2ol £ U&a =, 280 tiet &S CHECL

o=
BIT567 OIAIYZALZEME (Marketing Research and Analytics) 3:0:3(3)
OHAE olArZdol Bast EE mbef, =8, 242 I 7 7|gE2 R 22X dol, 4d X, B2 &, 88
M 2AQt CHHE B4 J|Y H&0| ZREICH



BIT568 AH|XISHZEA (Consumer Behavior) 3:0:3(3)
AH[Xo| Ftof HEHO| &S O/X|= AH|XHC| &7, 2ld, &&, B, Zd &2 7|2 O|ES1t AH|XIe| TEH MER oA}

273 OS5 2/NStot ot 2H|XF EXE| o|21t 7|Et 21X| O|250| OfEAH 2H|A A0 HEE|E=7te CHECE
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BIT579 ZH=fd HIMC 22| (Strategic Brand Management) 1.5:0:1.5(2)
BHE Xpo| VeI HEES AHED HWE XMZ OfEA Z3, 8% AQX|0 Cisi CHECH 2= MXet 75,
B O gol atg| by, BE-ES| MM 28 52 ZEsict

BIT580 E£%X 0OrA|EHFL A0 (Integrated Marketing Communications) 1.5:0:1.5(2)
1 gE50| #oy £X, gYEE, PR, 7, QHY W AH 0O & § 02 AHRLUAOM S=Etnto] =3t £0M 0f

A AR A AE, MY, SHE AAXE CHEL.

BIT581 S}O|E| 30} (High-Tech Marketing) 1.5:0:1.5(2)
74t =9 S ZMoN EZMHM0| =2 SHo|HIA 7|YS29 OHAHE O|FE CHELL sto|HA 7|YS29l AH7|Z It
o AYZALRL =Q0|F gt MyES| JiLnt OtA S, OIS alA FM2f Oz2|a0 A Tt ofst tfS Mg =&ttt
Cf.

BIT582 Business-to-Business OI#| & (Business-to-Business Marketing) 1.5:0:1.5(2)
79 nAMS MO R St AMUINQ| OFA Y O|4E CHECL B2B ORI EF, 7| o] Ffojapy, 7| 2ol N2
it ZXIMYY AFO| =t MUXY MBot MH[AL OHAE 7|52 A=t EIt5H7] gt frameworkS CHELE
BIT583 A{H|A OA|&(Service Marketing) 1.5:0:1.5(2)

FEML kK| FEQ| HHO| E= MHA YF| OAE 0|7 E CHELL AMH|A OB el §F, MH[A OtAES 8 H
g 28 20F & 58 MH|~ Mol OiAdE, J2(2 MY 4F2 oA S0l =t

BIT584 7}ZZ=f (Pricing Strategies) 1.5:0:1.5(2)
Clolg 7|gt DAY, OJA|ZNS, 4™ M2 SolM AL8El= /HEE2 =0| 4XEZ 7|% HOoHE 7|82
2 7ol ¢ = As CHe 714 FEF 7|-E 2005 O E 4p FEE F StLel 7tz

BIT628 FH|MEA (Analysis of Chinese Political Economy) 3:0:3(3)
= FX X 28 A2 =&t EMIF AT i SEEHS 7|27 Y3 5= K|, A, d¥eE S Cryst
Z0HZ HANCE AHA EAsict
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BIT800 ZAYES=H (Special Topics in Management) 1.5:0:1.5
7|e| ZEXE, oA M, APAHE S ZY Huto] ZX o|FE SYUNCE EFE=XNE OHE = Ues FHS0 s
HEHMoZ ATfSI Aloof Mot ShSEHE Soff 7| 2ot A B AN MEHES FEHSE LR O|21 HF
SE2 MM mefstn S8 £ A= 7|2E NIt

BIT802 2= H|=L|A HRFL|AH 0|4 (Global Business Communication) 1.5:0:1.5(1)
SOEQl olAAE B EZ[MHOIM 58 oS ol 20 MEXo|n HEAQ 7| WHE A7 Y8 M+ F2
Olfs=1t AX AfHE2 CHELH

BIT804 HPUHZE (Research Methods) 3:0:3
ZgoM st E Tt =22 M 0o L3 X|Ao| MEZ FHOZ it FE LHE2 AN HAMHEC
o Zo| AFO|N StAH ol Eao et & HAMHEE Moz ZeE = QIO

BIT808 o HEHA
=X ZYXEAM E
SIZ2 SiC}

% (Global Immersion Practice) 1.5:0:1.5(1)
2% HES US| o 22Y 2Oy, 2Y0|E 52 o ZoHoM HiR W8ES HE

[ 1

BIT960 =2H(MAD (Thesis for Graduate Students) 0:0:
=& MAL O|YXE0| MBA IHEE2 Soff HiR ZdYE9 CHYst 0|22 STt AX

BIT904 HHXHEIZZHME (Capstone Project Study) 0:9:3
MBA I’ =S¢t Hi2 Aol Tty 0|25 Sestol dA 2 ZHME S22 &= Uxs s8S HiYst7| s 58 7|
Y Es MU TYeZE HEXQ A7 E42 HIEQE Ay HFE St= AFSHEOICL



