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BIM501 IT ™20}l AY (Information Technology Strategy & Management)
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BIM502 OJC|o{ AHZANE (Media Management & Economics)
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BIM503 H|=L|A Of'Z2|E]A (Business Analytics)
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BIM509 ZAXIE (Business Consulting)
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BIM551 S}O|EH|A LtHO|AM Q] E|X|” TEf (Digital strategy in High-tech Industries)
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BIM601 113 H|=L|A Of'H2|ElA (Advanced Business Analytics)
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BIM602 X|sd OIS {I%t Hlo|E Oio]'d (Data Mining for Intelligence Marketing)
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BIM603 G|O|E{Hjo|A E2|Q #l{|0|E| £ (Database Management and Big Data Analysis)

= =2 HHOo|HE Olsisty HI=L|A S| XA 24510 JutE 7| et HEte| XA S
Ao Ct MEROM= 7Y AN AEEl= HHOIHE O[sstr| fIT 7|2 X422 GO
EfHjo]a EMEA 0 st X|AS H{RD, SQL/NoSQL 2 AtE%H CHEZ HO|E XMzl HHES
CHELUICH FELROM= HHOIH HAE 7KL FHA|AH, HZLAQ”E|HA AILH, QF
s Al2HE 22 FHE 28 Atgof tishM CHELCh

BIM621 {H|HEA ZF (Ubiquitous Management)
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BIM622 HEHI|&E E%t X4l (Value innovation with IT)
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BIM632 X472 AAHAl 7= (Electronic Commerce Management and Technology)
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BIM641 O|C|o{ AH|XI M2|stat &1 (Media Consumer Psychology and Advertising)
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BiIM642 QIE{E|QIHEQ} B3I M (Entertainment & Culture Industry Analysis)
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BIM643 C|X|E O|C|ojet 7|HEHHEF (Digital Media & Corporate PR Strategy)
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BIM644 QIE{E|QITHE O{#|% (Entertainment Marketing)
of

2 180 SHe AHHQAME AvXte O 0| s AUHO XA XSt Ho FHS
S0 QICh AHIRSO| AEEHQAE AHA U B NES FYSHD FHOH TN 249
DATIKIE MBI Slgt X Melet FHO| B T2 O[20| i A% Y 02 TS A
£310 Qe CIX|Y ABEQIMENIIX ot WS Sy ohE oYolct

BIM645 AA0|C|ojet QE{E|H ZHAH (Social Media and Interactive Management)
= =2 7|gat AH[Xe HRLA O AAS BBtA7[= AHMO0|C|00| F=otCh A40|C[0
o 7|s1t 9, O|8X HEHE O[sfst, 7[df At=|of Jdeg=s SMoCh opA " £H,

o 03 g3e
SRE, 97|TE MY 52 ARUTE Sof HIoHD mMHE AN0|C|of HAS S

k

0
o

= nitE2 7Y FSE0A OICjoe] V|ss SEHE ZFotEHAM O O|C[o7} =L
= dEiAZE ZEF0l OiXls Fe, a2 FSof A0l 0|F &8ss e SOl thsi CHECH
O =% DOjCjof 23 7| ZAXHERF oLz}, 2Erdel 7[el ZFo ZEH H8Y =+ U=
LHE&2 SHH2Z CELL FHHQ WE22E DIL0E & HRLUAOMY, bIC|oe| 7|5, &
CH OJCof7t S0l 2 0, O At=0|Al OJC|ofe] oy oigt Felet oo B E =%/
7|2S0f o) CHECE O] =S 83l +ZddS2 d3dS 785t ST(AR, publio0| S+



St A2l JhX R AN Y, A4, d23 159 WSO Y 0/XE 0jCo7t XD
e MEN E U WO 43 CHYT 0|2 BHES LA = ol

BIM647 ITO|C|| 7| Z}X|*H7t (Valuation of IT Media Business)
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BIM648 Z et S8 OHY HF LA (Advertising & IMC)
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BIM681 H|=L|A Z2|HE|0|4 (Business Presentation in English)
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BIM802 HROIC|0{AY E4=XH (Special Topics in Information & Media Management)
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BIM901 ZAUXIEAE (Business Consulting Practice)
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BIM902 dH2| ¥ HF (International Field Trip)
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