ITM540 &4l ALY H2f (Strategy for Innovative Business)
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MSB530 Z|A|®I2] (Accounting Principles)
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MSB535 7|& ZAYat 7| THF (Technology Management and Corporate Finance)
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MSB536 7|=7| O (Marketing for Hi-tech company)
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MSB537 C|X|E& At ITAY (Digital Innovation and IT Management)
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MSB538 &AM XX 2|2 (Managing Innovative Organization)
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MSB637 AH|X}-E5 1 CJAFA™EE (Theory of Consumer Behavior and Decision Making)
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ITM503 7|=ZdYES ¢t 2ABZAHE (Managerial Economics for Technology Management)
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MSB510 HMZAAF U H2F (Innovation Management and Strategy)
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ITM501 O|:=H[0]M ZAYH (Innovation Management)
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ITM502 7|97} ‘84! (Entrepreneurship)
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ITM634 HM/MEfAH 2 (Innovation Ecosystem)
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(Advanced Statistics for Management)
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MSB601 7|2 ZAAS st AP HE (Research Methodology in Business and Technology
Management)
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MSB702 HTUHE || (Research Methodologies II)
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ITM512 370 2ZEQJO{E 0|88 H|0|E 24 (Data Analysis with Open Software)
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