ulil=s JHL

PMB503 S|& o|AIZAH (Statistical Decision-making) 2:3:3(6)
AN 49 ENE SAMo|n 2MMel HRHES S8 12 & = Ue SHE 7IE = UZE AHAFo|D FEIHQ
HEE2 SYste CHYst SAAQ 24 HRHE AVt HEAE, 242N 5§28 CHED

PMB510 2|C{d1t =X B2| (Leadership and Organization Management) 3:0:3(4)

=X 28 olo|M LofLt= JHel "WE) J T4l &7 oLt st X[ ngo)| LS Ofofet A/T 22 HH =X =
el | Qs st oj2nt dMEel V|MS CHECL A 2| M HHS A005tn X Ao ciet EE3t
Role Playing, T A S& 220 =%, HEHQ =20 LSt Ofoh= FASHCt

PMB511 TEfHYA (Strategic Management) 3:1:3(5)
SHSlE H=LA &4 o)A =2 MED d&8S st HE HAQH 2M% TCH HHS Soff M o 43 e
ChELCt,

PMB514 ZIZHE (Principles of Economics) 3:0:3(3)

ZHBO 2t 7|x RO FHBOl I HES ueD FH 24 U JY WY 38T + Y=
ZXNE mehT AAZHS YD 3 7@ ZH ST B HBE EHCL

Jhu
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PMB516 =HM|ZAA (International Business) 3:0:3(3)
SHZYo|Z2L} At E SR MBSt =H dIo| A= Lt 2 U
Atne| ES HMAIBHCEE
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PMB517 Y&T2f (Negotiation and Conflict Resolution) 1.5:0:1.5(2)
71 W& & ofLf2t ME AU, HAAAER 74, MRA S8 ES dFstn AlEZ oM
2t2 HYSI=& SiCh

PMB520 OF|E (Marketing) 3:0:3(3)
ORI Rl 7|2 7HE1 F2 Y 7|82 e, MHEN, ZEME £ EE S22 TSI}

PMB521 O™ ZALE (Marketing Research) 3:1:3(3)
OFAE oAZAF0 Eaest e oret, =X, 242 /3t 780 7|HE2 CHEH 24 Fo|, - ORI, EE F&, 48
A dA et CHHEZ 2AM 7|9 A0 et=ICH

PMB522 S10|E| 3 0A & (High-Tech Marketing) 1.5:0:1.5(2)

gL 2 W YN 2=2AE0| =2 SHOIHT 7|YS2 OIS Ol+E CHECL Sto|HA 7|¥E2l AMg7|=| ot
of AFzZAtet =015 Y, MdEF2 e O, oAE 2 ME J2(0 AlY Zstof oiet o8 TEE =Zotet
Ct.

PMB524 Business-to-Business O} % (Business-to-Business Marketing) 1.5:0:1.5(2)
7 02 o= st MR OHAIE o|#FE CHECL B2B OHAIEC &4, 7|¢ 1o FOjnd, 7| Dol N2
2tet ZX|M'Y 2780 Ee| AR MBI MH|AQ| OHAHE 7|5 A& st HItsH7| 25t framework® CHELCH

PMB525 A{H|Z O}#|%(Service Marketing) 1.5:0:1.5(2)

FYME 7HK] &S #YO| = MH|A &FO| Ot E Ol+& CHECL MH|A O 82l §F, MH|~ O Ee =2 H
2 28 =0F & §8 MH|2 e OAE, d2(2 Mg d&F2 O o] ZEICH

2| (Strategic Brand Management) 1.5:0:1.5(2)
2 4MEL HHE XS OfEA Zot 28 AQAX|Of ofsh CHECE BEHES HHet 7S5,
ng H 2 |:o| MEIN 22 ES mshsiC

—_ — 11 o o2 [=]

glo| o , gaie .
PMB529 MMAI7HE (New Business Development) 1.5:0:1.5(2)
7|0 AMARS Jfete W aPYat MEF T2 ME 2|of CHol CHREO MM AMAIZHE AtgE 245t E9|sho
PMB532 7|8 Mol H2kH ZY (Strategic Management of Technological Innovation) 3:0:3(4)

e HEe #8 A 2do mEs MY oAZZEL Y dUSS 2H0HH, Zle B3 2 At ol 33

PMB534 7|78 4t 71U 7L (Entrepreneurship and The Entrepreneurial Manager) 1.5:0:1.5(2)
7|7t dalel A0 7|Y7HE ZgerAl, O2(n J|HItE ZGXR0| CHol StEStn ot AL 7HEA, ALR[E T[Y 7t
Jol S= CHEC

PMB541 ¢JRIHE (Research Methods) 3:0:3
40N st=d+E THStD =22 M= O L3 XAl MEE 55X LEge &N A4 Eo|
o Zo| A™ON atAel Eaof mat 3N dHEr BENMos ZohaE £ ULt



PMB542 ZIYEA|AH (Management Information System) 1.5:1:1.5(2)
ITQF HAIO] M2EX BAEO|A IT Value, M2, H{RL|A B S ChYSE AN HELIA AM|E CHRL

PMB560 X{F%|A| (Financial Accounting) 3:0:3(6)
2IAEe 7|2 JEE 2| A2 AFOA L 2AFEES A £ Qs MMFF= 7HEar A2, 2|AHK 2|1t
d, MENEREAM, S|AEEE 0|85t FAEXNEY U iE 278 52 =i

PMB561 7| ¥XHF%H*H (Corporate Financial Policy) 3:0:3(5)
7|9 A2 mEI FXF oA 270 et AFZIE wEstn 7| JHA[of OX|= FEE Oldste WS FHE StH
THESE 7|e| AHE2FX0|E, ™M, oot o, J|YX|H+E S CHELL

PMB562 X AIEH|2A (Case Studies in Finance) 1.5:0:1.5(2)
7149 METE, 7HXEIt M&A, HIZEM JIAX|HFE S 7Y FO|EQ| 7|XE CHFEL 0| A =0 HESHY
=20}
[LE Ry .

i

PMB563 EXIZA (Investment Analysis) 3:1:3(5)
A&l Z|2™el JjEE olsidte A0l FHOo|H £AEN el A, AMIAAFO J|2 2|2t portfolio
management, A|Ee|l B84, T4 AEQ Jie §2 CECh

PMB569 M= % =M (Futures and Options) 3:0:3(5)
OHEAE 7H20 7t 7|2F0l Me, MF, A2 A9f 2|1 FMZ olsist o] 4EE2| pricing, hedging, desing &2
CHECH

PMB572 M EHEEAM (Financial Statement Analysis) 3:0:3(5)
MEMES sidn 24 Sof 7| A X Ojz2f d¥ MEHE DSt ofEz5sh=0 2235t MUt 24 7|8t 7[7HK]
2 7|gel M8 Bt EXE CHEC

PMB590 O| 23} B2| (Cross Cultural Management) 1.5:0:1.5(2)
=K ZEXEN ERst O|23te| O|siE St CHRIEA & QAILE 7|22 XF7| Qs oI} olsiel ZYEA o|n|,
ZOEOl OJAF AT B AMRIEO| CHYFEo| ofsl 52 Egetrt

PMB593 H|=L|A HRL|AH| O] (Business Communication) 1.5:0:1.5(1)
SOEQ oAl~E W ZZ|MEHOIM 53 FMS 26l Ot MEXo|n HdEMe V=1t HHEZ A7 s M+ F8
OlffE1t AH AHEZ CHECL

PMB594 SRS &AL (Global Immersion Practice) 1.5:0:1.5(1)
=K ZYXEAN L3t IHEAS LS| s 22 2|Hd, dY0|2 52 S ZoMoM HIR HEES AE MY
St & oiCt

1

PMB595 Z3H|H 24 (Analysis of Chinese Political Economy) 3:0:3(3)
3 X 4N 28 AAHCS ZE3 Sdut AFO Cist 8EHZ 7|27 ) 532 EX|, 4N, 4284 & Chyst
ZHZ MAXCE o7 BMHC}

PMB604 QIAtEE| A|ABITL M2F (Human Resource Management Systems and Strategy) 3:0:3(3)
YR TUHIL QHR7|s S 22 21 &2|Q 7|=XQ RE0| ofL2t dYXRtel AHONM 7| Z-EH Al 2N
RHalol MEE Ao SES T QAL #2| Ala"” dA, M2 52 COELCL

PMB614 EAHM2kdL Z=XE|2H2| (Innovation Strategy and Organization) 3:0:3(1)
AFStAxt ot SEE JHEA HA G AEX " &5 ME2 =4 20| Cip o|2nF A AME d&stn o3l
HMers Mstr| 3t =& #el 7|82 oldiste o UCE £ O SO ZTUXREAMQ| 4l M2k MEXNQl =& ™
EEHOIAM HolLt MER &4 Djz{ctol Mefnt RA 2 E Sof MUXE HAUSIAX st 22| 7|0 HXAH &
22 CRSIaXt S}

PMB618 Z=X|MdA 9! Y4l (Organization Design and Innovation) 1.5:0:1.5(2)
7192 mEet BE RAO Cfst EMES =Estn XA dA 3 HAlo Cfst O|E XAl 7HE It FXE CHELL

PMB622 7IZTEF (Pricing Strategies) 1.5:0:1.5(2)
Ciolg 2|8t OrAE, DJA|ZANE, 2d Tek SoM M8Els HEES &85tk HEXAE0| HME 7|Y HoHE 7|82
E A @ = e Oyt 7t4 ©EF J|18E ATSH0] OIS 4p FEF F StLEQ

PMB623 SEH OHAIYHFLAOIM (Integrated Marketing Communications) 1.5:0:1.5(2)
210 gso| mof =7, IAEE, PR, 7+, QHU 9 A4 D|Cjo] & & CHE HRLAOIM £Chato] =t £0|A of
A AR UA A=, W, SHE AQXE CHECE

PMB624 AH|XIH-ZZM (Consumer Behavior) 3:0:3(3)
AH[XEOl O HEfO) Fok2 O|X|= AH|[XEQ| F7(, 214, s, EfE, 24 §2| 7|2 O|2F1t AH[Xte| ThEH MEH OA}L
.|

= [ o
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PMB626 ¥ ST 2 (Marketing Channels Strategy) 3:0:3(3)
Wat7th MEXZEE XE APEXAZ MFEE7] 2o =00 & 7|s2 243t 0| 7|s0| M=EX}l, SR, XESAt
S0 O{EA 2EEEX ATECE MEXS OHAE UZOAM Ol2{pt 7|52 25 ™S O{EA ZA2|s{oF st=Xl 1
oezlel 2o e +x, 280 izt &2 CHELCL

PMB641 T2kM ZHRE| (Strategic Customer Relationship) 15
CRM ZAHHE, #z|Xte| YN DHBE RX|, =& & Z Ao H2|E o Zast M2 8l 7136 WHESS COHF

o Chst Atg It 9l Z2NER ZhEICt

PMB644 11=3%|4| (Advanced Accounting) 3:0:3(3)
HE=| Aol 2|Ao|2ut 7HEE A5, INEAZIEE SHLE S|AJELD X2 WHE Hm ot £ WREME HE|
A"E Bt XMEXY, FEE0(Y, AFDA, 2|AA, A 2, MY ES =t 38 KHtel 2|4 Az
£ HEJA CHELL

PMB661 7|YQI+THH (Mergers and Acquisitions) 3:0:3(3)

7|gel ol o gt O|2H nEI HF 242 Sof Y 8o FHA U MEH ZUS 4HED ARE S50
Ol SiHo| AlDN =MS CIRC}
— =H O —i =1 == L. .

PMB664 X*HE (Fixed Income Securities) 3:0:3(5)
Mol 712 7HE A i AIEO CHsH AMELD A #HE OXE Y A ME Y2 CHFELD 7|28 O|XtE7|¢U+E
DHZ AJfStn 2 DMAESO| Cfsy =2t

PMB678 2|2|H| (Management Accounting) 3:0:3(5)
/A HEE ZYoAMZAE0 &8st=0 7|=7t &= F8 gt 7|-EQ |7t JHE, YIb-ZYE-0|YEM, RATHA L
A2ELOf A US| A, ATMHE, R/ATEAO|EA, HatEd A 24 52 CHEC

PMB679 METZFE (Tax Accounting) 3:0:3(1)

= 52 SPYSoH JeELSA, oS S RPN YL 47X 0|87tsdE Musty| 2 MEel 72Xl Ly
82 CHECL LS, <25 U BIVHIME U2 Mol WE2 ol3idte oHE o2z MY 782 olsst
=0 F&E S8E =L

PMB688 ZEHMEZAA E&=H| (Special Topics in Professional Management) 1:1.5:1.5
7o dEMEr oA e M AIAE & Z2Y Huto| A% O|fE SYEHCE Ef=HE OHE $ A= FHS0 oy
HEHoZ AJlstn Alojo] Mot atsdtEe 8o 7Y ZEa A B A AHES FEEHLE RO 0|2 A7
SYS MHHoR mofsty 28 = U 7|2E MITCH

PMB960 =2HPR(MAL (Thesis for Graduate Students) 0:0:0
= MAL O EAE0| MBA I8 E Sl HiR ZdIsto| LIyt 0|22 st A 28 ZME siZ, d+5= s
HiYs FHE ot £ 7|9 Ee AYUS AL E HEHQ d7et 245 TSI

2O 2HE (Capstone Project Study) 0:9:3
g S iR ZEee LYt 0|22 Sesty dA 4% =ME Z2Y + A= sHE Y| fIs S8 7|
Y EE MU CHAOR MBNOl ATQ 2MES HIHOR AR HTE Sk HREFo|Ch



