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BA511 X5 2|A| (Financial Accounting) 3:0:3(3)
O] =2 SHESOA MEZAQ 7|XE 2 E SHCE
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BA512 2|AH|IHELIXIEA|E (Accounting Information and Capital Market)  3:0:3(4)

O It=2 SHAS0A 2AEETt ANHEANYN EXXZ2 QJAFAEY OEAH RS AL
=78 NS SHCE ot

BA521 DA AN EM (Microeconomic Analysis) 3:0:3(3)

M A =t X)\ﬂﬂ MER BHEHe =32 X0 Chet d=tst osiet Hust 2AUHS Q5
0 UCE 2 Zo0ME AlY 2 SHoAM EMsts ZHAEME YRR 510 dHEXME et
St sige @et 7|2% ZHO|EL olsfo 5SS F1 M=EO| FX1 Aes AHYOE, FE,
712 329 BANASEO 2510 Lot

BA522 AHFZAHE (Econometrics) 3:1:3(3)
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BA523 i} ZAXN|E (Law and Economics) 3:1:3(4)

2 4zt 9N =oo| FAAA 2AMat ZM o Zest @t Chdsh AXEte =4 E 24
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BA524 ZFEZAM I+ (Mathematics for Management and Economics) 3:1:3(3)
IZH =2okel EMZ o ERt =& =0 CHet ZZtO|Ct Oo|EX HiZl &
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BA525 HA|ZAHEAM (Macroeconomic Analysis)  3:0:3(3)

el 7|fTtErE SHCE WAL GRS 72Xl O|E=S Olsldt= A2 FHEE L
35| 2¥0| 7|8t50] RS mstn HHMYZ et =28 Hste '2EE ALE &

S5t Ao =¥=S ECf

BA531 3 8FE|24M | (Financial Matheatics 1) 3:0:3(3)

o It=2 =82 SFotel BxHol o= XSttt siMst, sEE HEFTE, M3 O

E 5 ztIZ80/E2 SE5t=0 Ea% a2 HEUA Aot

BA532 Z&FE|l&M Il (Financial Matheatics 1)  3:0:3(3)

Oof =2 F&eladl 12 dL5eE Fg2 SFot=0 E&Ql 32 XNIICt EetL et

25, stochastic calculus, partial differential equations & ilﬂﬁgol%% S55t=0 Zast 3
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BA533 IMHMEE (Derivatives) 3:0:3(3)

O] It=2 mdA&E0| st Olwé% SEOCE O] Ip=ol L2 ME, M, M, 22 & oI

HEZ JHEZE0|L el ZHO|M SETHCE cost-of-carry model, O/ 2%, Black-Scholes

D2 HmEct

BA534 1 ZItMAMEE (Advanced Derivative Securities) 3:0:3(3)

o2 7tX| =&t 449 mtida84E0 EH°F E“_'f tA4%™ 2 CHECH 50l 4, F2|mhd

S8, 7| DY EE2l 7tEZ2H-0| CiSte SFBHCL

BA535 IZiHEM (Advanced Fixed Income Security Analysis) 3:0:3(3)

O It=2 X{HO| ot MUtX Ol O|BZ SF3iCt OlAtg 7|7+ X0|E, O|Atg LM E, AE%

ol Ae M| 7tHEAHE, MEIMAYE &2 LHES 370t

BA536 S S4AHAHE (Real Estate Economics) 3:0:3(3)

o M=o 25Nt 7|2)eES 57 h—'—, S2S4 X2AED 254 20 Cfst &

W E tCt,

BA537 = H|Z8E (Theory of International Finance) 3:0:3(3)

of IH22 TMAE Bt 0SS BEICL 0 HBo| LIS HE, M, SN, AY S Ty
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BA538 Z&FX|S™ME (Numerical methods in finance)  3:0:3(3)
a8cMldS et XS CHECE OldRd, FaXt2d, AlZYold 2y 58 355t
O|Z 0| 8% I8=AMs#Hs &m Lt

BA539 A|™O|A|FX=E (Market Microstructure Theory) 3:0:3(3)
HefME, AHefH®, AZOAFZRE OFH, o2 &2 5§40 £X & 380 0[X|= Fgs &
2Lt

BA541 SHEjI}stH LHIH 2 (Research Methods in Behavioral Science) 3:1:34)
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BA542 Z=Z|HEjE (Organizational Behavior) 3:0:3(3)
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BA543 ZHEHZMZME (Seminar on Strategy Implementation) 3:0:3(3)
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BA544 7Z|&2¥4 U 7|Y7Pd 4 (R&D, Innovation & Entrepreneurship) 3:1:3(6
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heoretical Foundation of Strategic Management) 3:0:3(3)
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BA551 O}A|RO|2 (Marketing Theory)  3:0:3(3)
=2 OPA o CHgh MERN Ol M ROFE AJfStn 2F 20fe| 7|
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o) 2 N R0l U ATUS
2 2ot =3 O YN HEEE VI8N 0252 HESD 1 8
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BA552 O 2 HE (Quantitative Models for Marketing Decisions) 3:1:3(3)
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£ A3t

BA553 ZZIZ2| (Promotion Management) 3:0:3(3)

10t 0 7iol Z+E OiNE STt OHAHEAHRLAO|MLL O|E S TOfEZF S Mg Cf
ECt F8 gyt HHES Zo/E Sl 7St MY EMat Z2HMEE Sl 0|E HME &
got= 82 Hi2CH

BA554 {&& (Marketing Channels Management) 3:0:3(3)

= Motot MEXZRE X SAEBXAZ M7 ] =00 & 7552
Motd, O 7|50 M=, SR ZBAEXES 740 O|EA 2 X=X Amct 22| H
Aol OHAE [UZOIM o|ft 7|52 2SS O{EA &e2lsioF =X O &2|e 2| W&
T, A2 280 Cfsf YOotE7|2 ottt A ALZ20 MHYXREEY ot XA &2 05
20| ojf =Z0| ECf
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BA561 ITAYE (IT Management) 3:0:3(3)

O =2 43t HHI|I=ZFE0e YE =22 ITEFL Mt o|FE CHELL O 1t=
OM= ITEEL HEO| &= 7|2 7HE1 08 &850 {EA HIEL AL 7tX|g HESH=X|2t
IT7|=XHote] 22|t Al F&, AH|XRH Qo =EDS| =&0f CHDt topice J YAt &I}
T2l ¢7o| #HOM O|2H ECOE A7HTHC)

BA562 H|=L|A BEHZ FEM (Business Modeling Analysis) 3:1:3(4)

O =0 7|l HIELIA REE FA0 A= 0|2 U AXN WSS H{RCH H=L A
DEge XM EOME= HOolH REIS H{RD, H=LA Z4 2#F-Oo|A= Ho|H 0ol
g J|Ee 2 3 H[=LUA AFEAM  (Analytics) 7|92 H{2Ch OOl RHRE2
Entity-Relationship Diagram2 S Zot 0|21 HHE HRD, H=LA AZEME2 7[=G(0]
Bt 24, ZHEM, 2HEM, Ho|X|et RHE, oAMAFLLE, EA, M3y FH52 Ho|H
orold 7| Hi=Ct.

BA563 H|=L|A OJC|0{ E4 (Business Media and Communication) 3:0:3(4)

£ witm0MeE 2 SHEStE ROICI0E Sof dBAIARS 22ds =0[7] fIsHM CHE &+
7tX =7E Fd5taXt ot AW, HiojeS4el 2t HALALl OolsiE Sl 7|2l Hl=L
A5 QIeh 1T l=Z2tof CHE SFtCh =M= ol2fet IT Ql=2tof| Cist O|siE HIECo =R, &4 X
OIC|OfAH| A0 MBS 9ot MYUZAMI M2FFHN HI20| CHs CHECE £33 MYXEEZE, X}
HFEAHLE, Oz, =2 HElO[A|o|M, BT, OIS, et AH[X} 24, X O[S o &
O|E=0| &4 X OIC|o A0 MEEl= Yyt A5H AL ANE otE6HA =Lt
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BA571 2|A & (Mathematical Programming) 3:1:3(5)

= =2 FS0|2N wdol 245 Qg 72X dytls, 1g08ES LR, dEA =Y
(LP), HIMEHZH(NonlP), HEYZ %/X3%}t 0|21} Dynamic %X310|2 U 288 XHEHo=

CHECE

BA572 ‘H4MZAFBE (Operations Management) 3:1:3(5)

O] mut=2 Mit A|AHIS ZEMAE WX oz M & £ Qs 7|X0[ES CHELCE dit =
EMAS stAHS SHESe JutHSE AASHE RAZ|E dYstD o|2{t O|20| Y| OfE
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BA581 =& 9 S (Statistical Decision Analysis and Forecasting) 3:1:3(6)
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BA582 SN 2MUHE (Statistical Decision Analysis and Forecasting)  3:1:3(6)

o SEELD SAHX SOl 3™ 0|EZ LIEH, T2 =NEs HEE U SAHH L7l 7|
g, SEHs QU Bxetsy, A 8 S I3 He|, A4 2%, 8 d #¢UFdE, 7t4E
HO|E, HZ2 FE U =XH FE S0|C}

BA583 HME|IISHS 9ot SA| (Statistical Analysis for Behavioral Science)  3:1:3(6)



BYoYMEE, 87 A SSTMAFL HE CHYe AN ZMY-S 2ot 1 0|2S
AT SAMZIXE AH8ot0 dgetth O WE2=2AM 72X =& &4 0|2, dds =
g, OlMEN 2ygnr H#HE SAHY 0|2 S5 =Zgsttt

BA621 O|A]ZAH|O|E (Microeconomic Theory) 3:
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BA622 AHIO|E U 28 (Game Theory and Applications) 3:1:3(6)

2 M52 AHUOIES Jafel ™A, HEfA =2[9 XMAOA HOojLt, SI4K| 7t 2AMEE O
£ (Multi- person Decision Theory) 0 2H3gt A7 0|Z(Theory of Competition)2 CHED, £9|
Xt 1501 A7F A™E 4N, SEHN, 2EX(Non-cooperative, Dynamic, Probabilistic) Al 0
oot AT A0S =2t} Olg{gt ZH™Oo|E2 YUt FOof, O EE0F YHA0|E, AYPEZEFZO0L,

- =L

dLHEZoN 2ESHE0N TAEEREOF S B2 20 MEE2 24 &2 MIst UL, 7Y
B9l HR0|= of Ofof CHSt =o|= FAotCt

BA623 7Z|=€4 AX|E (Economics of Innovation) 3:0:3(3)
52| R&D HE{O| &3t O|2ENt MBEEMS
ZHI @AFZ 0|85t research0] 885t A2 SECE St= H=0|LCt

— = -dHTo
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BA624 MAZZEE (Industrial Organization) 3:0:3(3)

2 = XD CHYSHA Z™Eo 2 MYXAEQ X 0|22 AMste AS FH2Z SiCt A

AO| 29| HIE 20 MUXZOIES SSTCEMN MY A Hato| 24 & otLl2t X A
7

o Zore| ofgier A oE AT ES
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BA625 I ZAHE 0|2 9 S8 (Behavioral Economics Theory & Applications) 3:0:3(3)
O =2 MEXQ FH < 0|22 7HEES talstof Ciet& el OjA| EXN O|ES ZAMSIIOX}; St=
A7 200l HsZM S Cfetd +=F0M 2I0BCE uits FHl= S22 H5H0|A el M=ot M
B, TAUOIE, HSHUOIE, Ate|A Mz, XotE gfeld SO0|Ct.
BA626 11z AIAH T (Mathematics for Management and Economics)  3:0:3(3)
£ =52 4885 2ore] #M2 fldf Eost st =0 Cist ZEtO|Ct O|EX HijZnp &
H o|2ol 80 =TFE HELCL
BA627 g MAXZEZE (Advanced Industrial Organization) 3:0:3(3)

2 Zxs A2 didE MUAXREZEO K o2 W S8 AVt A2 SHZ iCt 2 150 A
= CiYsh MEXZ0|ZEL H7tLES 0, =A%, 8o S0l S85t0 FA5I0] ZH|, Mt
OHA S, =2 3 A7 S2| &0fe| ofsiet 7ol AL 7| = UL

BA628 1ZHAZAHNO|E (Macroeconomic Theory) 3:0:3(3)

"SE A S SAHCE AAA GRS 7[2HQl O|EES Olsfste A2 SHE TICL £
ZEAIZC| E2tHd(Financial Market Incompleteness)it =S A|&C| OHEHN Q0I0| 0| 1529 &

Sl =2[O|C}.

BA631 ZX{S 2 | (Theory of Finance I) 3:0:3(5)

HWEE SESH7|feE E+HQl X[AZ SESCE O] MF0AM CHREE WE2 280|E, ™
MZO|E, XHAH7HAO|E, FBAIFOAMC DEEXN 52 EZHCL

BA632 ZX{S = Il (Theory of Finance Il)  3:0:3(5)

718 E HFE Qo B MHECEAM 2 ME0Me= FEQ| H|CHA D 7| Yol RFEHE, 2|l
Mot MELE, 7|PAFTFRL} 7|YHK|, 2AWFEFHDRE 7|Y7HK|, IFEFQ| HA7|s, Chat
27190 710K, LHWEXEAIES 8 SO et =258 DAL

BA635 XM FAZHTE (Empirical Studies in Finance)

2 =0 F8R0FE SFot=0 23 o 439
o|5t0f FEEOFe HZUTE ot East 7| XX|AE T .
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BA641 ZHIBHZE LK (Special Topics in Strategic Management) 3:0:3(3)

2 w52 MEEHe| Ex=HME2 CHREAX oot A MHEIESAH M LHE|E St
=1t 2H O|EEE MHA SHE0| SEY = URE St= AS ZHE it 20HE 2 g
= =21 O|EE2 H|Hstn EESIH MF P20 g =XH=0| sy o|2Xo|n ZAMH
2l o|sff 582 7|E2A THCH

BA642 ZX|HH3IQ} &4 (Organizational Change and Innovation) 3:1:3(3)

Zelo] Al 2d H0M 2o Biztet HAZ et A2 ZE| WE HP U0
2402t & 4 QUCL O] D=2 CHYst Ol 2y, AEHQl Tool, HI=LA A, d2/1 O
g 2 oA 2ofel I3 9 ZRME 52 S ZE Q| Holet Hile| o] /UEs OBE £
StCt ZZX|Eotet S4lo] 22MQl OBfE &= 02X 7| K31t 43Xl =2t Zast
XA 712 S Qs H88 M0 5ES F& =Yoot

BA651 ZAH|XI¥-SO0|E (Theories in Consumer Behavior) 3:0:3(4)

2 52 2AIPE =F0|A Zost AHXAE 2O0FoAMel 8% 0|21 GFE AmED
MEE A+ OO|CIE H|ets &0 227t ULt O ZF AR FHo|AM atAHe Sefrlecz &
Frls =21 220 2HE 52% =F50| CHFEX|1 EEZ|{E Z0|LCt

BA652 OH|EXIREME (Marketing Data Analysis) 3:1:3(3)

2 52 DA EM =St AHEE 2AMsHs HHE2 O|20 38 YHOA CHELE 3| OHAE
oM AMBE|= CHHZ BA WO 0|22 HAESH, MYl OHAEXEE 2AM5t=H 2FE S
g5t =282 ot

BA653 OIA|EE =K (Special Topics in Marketing) 3:1:3(3)

o I}IL oY ZofMS AT 5 WYL BHo= it s
2, O0pfY EAUS, AHIR Mol OPIE SEE OPIY 24 WHE S oo, Cf2
SHFFO eiME Y 4 UCh SHMSo MW £2o= MWL

BA661 ITHMZF (IT and Strategy) 3:1:3(4)

2 D22 J|Y MEo| siAl odzF MM T oF M2FS CHECL T 2F Aol MaEkN A I
80| SH™0| FOZTICE () H=LA W IT 92 i) IT 2 &AL i) HIEUAZO| T, (iv) IT H=
LIA 9 I 2H-0AM o2 882 CHELE

BA662 11T eBusiness (Advanced Topic in eBusiness) 3:1:3(4)

O M52 FXAHSAHUE 0|85t ZAFTE, TOf, o, dFAIgE =t = UYIE e
Ch. O FX2 Edst7| fI5i O] 52 FAAHERE eH| XL A0 AMHEHE, eH|=L|= FEf ™
et Aefel =ME Z2Fo 2| Eotot

BA681 CHHZ SHEM (Multivariate Statistical Analysis) 3:1:3(4)
SAX=EZAH0AM, CHHZ Xtzo| FAX YHES CHECH CHEE FA4EZE, Ao
C

1 o
Hotelling's T2—Test, 2424 principal 22124, Cluster Analysis&62 CHFEDH SASS 18
oj7|X| £ 0|83t XtEXNE2| 52 CHELL

BA682 Cl|O|E{Ot0]'d (Data Mining) 3:1:3(4)
HiolEOro|de 9ot MAYDL learning WEO| 2|9t 882 CHELCE F2 FHE APLo| £
Fib oAE, sta WH, MEY =9 9n|, 28y, tAEEE oE 420 88 S0l 2
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BA683 AMAIEEAM U 0| (Time series analysis and forecasting)  3:1:3(4)

ANAEEN AU of=a A= ChYst ZHE (General ARIMA, ARCH, GARCH, VAR, VECM,
State-Sapce Model) &0 CHgt O|2X =2l X OFoAM ZHHSA e T2 B
Bayesian Approach §& CtZC
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BA684 EERHE (Probability Models with Applications) 3:1:3(6)

SHER0| 7|2 IS ™AL, Bernoulli, Poison, Branching, Birth and Death Process S9| C+2
of &8 WHEZ AJWTHCE AEH Z7t0| O|AHA(Discrete State Space)O|l ORI & (Markov
Property)2 & ORI A Q(Markov Chain) % OFZIZ 1HF(Matkov Process)2 EFHOZ 23|
1. Renewal O|2k AFSIH =2 80 CHA =2lotCt &Ef S710] HEHQ =
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} (Applied Econometrics)  3:0:3(3)
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BA731 7|¥XF 0|2 (Advanced Corporate Finance Theory) 3:0:3(6)

AMQl 7| F AT E I 18 MHECEM 2 FME 24X, 2=
, B st 22 | FAHTL B2 Olf7F O{EA AFELD UAes X[ O O
C}.
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BA732 7|Y¥MFAMZSAHI (Empirical Corporate Finance)  3:0:3(6)
2AMO 7|2 AFE QP g W=EOZM 2 N=2oME S 7P AFOM AIEE
0 Qe ZED DEol AY g0 CHsl obECl

BA733 X}4t7}Z 0|2 (Asset Pricing Theory) 3:0:3(6)
2 IE0M= asset pricing models& no arbitrage pricing modelXt equilibrium Z23o| 2HH
M A ECt O|Ard ZHRHO| OfL2t &Y RHo| S S85IH, OlAtE 7|ZH+=0|8, g4

40|18, ZEZZ2 HHO|E S& dHEL

BA734 XIMIIAMZ AT (Empirical Asset Pricing) 3:0:3(6)

& M=0|M= asset pricingt 2HEHE O8] 7tX| dSHFHHEN HSAAZNS0| O S
SotCh FAAZE, MMAAY, THEMEAIFOIAL 7tAZ-0 2ot AF50 2 B
Ct.

BA735 XI2A|Z0|E (Capital Market Theory) 3:0:3(6)
O =2 XEAYATFOAML O|EH 7|XE HITCH X2AZOAMS| EXAE], HEEH, 75
5

d 28, AMYOAFZO0|E 52 O|EXMCE Z&25t4, o] 20ofe| Oj2fe| AFFH=2 EHFoHCt
BA736 XI2A|ZAZSHI (Empirical Research in Capital Markets) 3:0:3(6)

O] f=0M= A2AIFZEOI ASAFLUHEDN HdSZNSS 5ot O|F HECS=Z 0|2fe|
ALE & £+ Us EE MSTCE O] H=E0NM LR = FHES 22X AEHY, ZEEZR
MEH EXIRS] HE, AFOAFE S0 2t 45T 50| UL

BA737 X EAZFEAM (Financial Econometrics) 3:0:3(6)

870 a3t o 7tX| AEH 7|HZ SEoCH SASOIL AZFEHEN SES LHES
7|22 ZMFs8AZE7|Eot o|F 0|83 8&20F HTE AmZCt

BA741 1ZHPAUHE (Advanced Research Methods) 3:1:3(3)
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BA744 11g7|=%4l0|2 (Advanced Technology and Innovation Management) 3:0:3(3)

= MojLoiiM= Z|s=dloj2el 24 AFESE2 EQSD, stdS0|A S==cit ME 52 Sl
7le-Hudgel o2 O|=0f tHoll ZO| UAA EASta A&HS= 7|98 MSSHCL MD[LEe] M&
Olfr=2 al7|gz =g Ko7t e, ==z ggel /MEs), UWESA), 2359, dle) M
HIA3H RE3E0 7= Z|2ddel M0l 3 0|8 rutdoz FAsta #2|dh= Hetg 2
MG}

BA751 OIAIE I Z=X (Advanced Issues in Marketing)  3:0:3(3)

£ w2 SGANEE tjdez 24 O 8200 st=X X£HO0| 1 A= =ME2 0|2
Hoz FMoln EESCL

BA763 A4 HIELA 2M (Social Network Analysis for Business) 3:1:3(4)
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BA764 ¢z =H| (Classical Readings in Information Systems Research) 3:0:3(4)

O] ME2 gAt MES o2 YEA A (Information System) £0F2| 0|2 9l Aol 2 &7
E 2J0Sk= Glof O =&o| QUCh 1S & 2HEH M FOlel F2 =& 5= 89l Y 20fel
o Ol#2t O|l2E, UTFHEHE 52 USHez LFED, MEN/4HE BT AML| IS, Adoption
& Diffusion O|Z, ISQ} ZAMA St 22 IS 20F A9 M FHE2 =8 T2 8= d
THHEN CfsfME A74ICH 2 Z2lE & =Zdd=2 IS 202l 2 O|E=S oldlst Z
O|lE=S O{EA B7Istn EUHAZ = UA=X|0f| Cish <A =ICh

BA771 MMFHZFE (Operations Strategy) 3:0:3(3)

O Mt=2 WAMFAIEES 7|x 20 ditHEF 0|, B, 7|, f9d & ZHEARA Cfst A=
Uqe Mt Mitsdidlo] Ao 2ot O|2E0 dYA G ZtE CHECE 3 MAEEol 4
Mol MOl k= FH Xt QUMKXHR, X0 CHet MEFA o|AtAd, HEFA s
2 L SEHA R MeEk SEYMNE S CHECL

BA782 SAIN 9AIA™ U 0| F (Statistical Decision Theory) 3:0:3(4)

SAX oA A HHE O|ES H|O|X|Qt MRS ALESHO AT|SICH FaXQ 2HE, B &,
&4, 2|Aa3, ARSE, AFAOIE W, 7MEEE H HO[X[Qt oF52d S8 EZFC)

BA811 {2 3Z|AH AT (Seminar in Financial Accounting) 3:0:3(9)

WL AG T ME YT A Fo 2SS NZ 24 onste nut2o|ct YLt 7|
ZE O|R= =22 3H2E oY =X, A+ 7148 BE7|, AT o5 55 ME2AASY =22
Ojsfst AAR GITE ¥ AYUS 7L wit=olct

BA812 2|A|O0|& (Analytical Research in Accounting) 3:0:3(9)

O] 52 StdSoA =2(A e o|2EE Age SR Lk ZAFEEZL 7| W2/ F0iA
O{EH O|8Ll=7IE O|BHRR HITdle HT=2s2 T3t

BA813 S|A|EtAFUHE (Empirical Methods in Financial Accounting) 3:0:3(9)

ASIATHHENME MER(AE Aot 2ast §A, =<, AZEMASS
of 8& F& MojLtoltt. o2 MFA = & GFYEE 950 =30 ==

=4 ASt= wat=0|Lf,

BA814 Z|ASt1Z AT (Special Topics in Accounting Research)  3:0:3(9)

Of =2 StASOA 2AAZAL ME2A, 2224 H IH2A =20k d58+E 2igds =5
o= ot}

BA831 3 87|HEHT (Financial Intermediation) 3:0:3(6)

2 =52 S OAIZN R MPXZE O|EXN FUOM 87| EXH0|RFE Hu|l, CHEXtet

KL A FT A Hlst= A ool JMEIS| EX|, 2™ AXHNMES (Rt7|Xt2, Ol=
| CHot O|2X O[sE FotCt 3 7|E HTHFS2 27t o{EA O|&

H OysEo ossa gD J=X DEBHCL

BA832 EX}7|EEHAHT (Topics in Investment Companies) 3:0:3(6)

2 nntEe, £Xt7|2#Ql, mutual funds, hedge funds, & private equity funds SO &3t issues
= OHECHL FHECZ, EX7|2e| X, managerOf CigH EAX|A QL 0|0 [HE OsfE=2 &%
StH, EXAHEME HHES= SHSS 2O

BA833 HZAZ 8T (Real Estate Finance Theory) 3:0:3(6)
2 NF0Mes Esitasdse 7|22 MSdotH, 7[Ee dis2 AmEct 2 5o 582
SHYS0| 254 28 20fe] MER 94E & = JUe 7IXE M3Ists AOo|LCt

o
B
BA834 HEHEHT (Theory of Insurance) 3:0:3(6)
=

O] It52 F2 2t et M7to et ’2|E oldlist=0 5&™2 &=Ct O] ut=ol A+
= ZH=A EM +=AHE AHo|H, dF5A O|lff=k CHFEOE Z0|Ct

BA835 ZMEHX{ZFHT (Behavioral Finance) 3:0:3(6)

o] t= | 2F

HERRY 0l AOAML| AFSO 2ol0 SESCE S AL 7oAl HERH HO
SHot, 0|52 HE2Z o A7sa O Y20 2510 SFetot.

BA836 XEE2HE (Financial Models) 3:0:3(6)



ot , ZEZ22QMHOIE 5 M2E 0|2

HS2 TRe HEOIE, RAIIHO|E
St

BA837 Z{F1Z =X (Advance Special Topics in Finance) 3:0:3(6)
EX, A3 ISFNE CHELL R+ e 2820 Z2 A7 AMAIZ &

(Special Topics in Finance) 3:0:3(4)

|
ofel x4l Olfr52 SFeLt Jtss FH= ZIgMF

O =M= =8 o , BXHE, MM S,
HYE 234 38 5 CHYSHH, CHE 20fete| SFH | taiME 382 = A2 SHE=
of M=% #O07} 2FEIC

BA839 Z8E+=H Il (Special Topics in Finance II) 3:0:3(4)

O] 2t=2 F&UTFMOILL 12 522 FEE0Q| %4 O|lfFE2 3FCE st FHe 7|Y
ME, FAE, =T, EHE £ 38 & CHYSHH, CHE 20fete| SetFH0| tHiME =
2o = ol sHiEol M3H oIt @ EC

BA863 ZHIEHTFUHE (Research Methodology for Management) 3:1:3(4)

2 052 7|9 HAHHENAM HI2 7|x XASZ2 Z85t0] top journal =2E00AM HEE
HHESS HIE (criticise) St Z4 (improve) &5 A& XA &55t=H = FH0| ULt =
=2 H&E=E Y2718 d3B=0F (IT Management) 2| =252 F2 LRI MOIL} Aoz T
HEICH

BA871 WHENX MAMZAHE (Behavioral Operations Management)  3:0:3(5)

Behavioral Operations Management (BOM)2| O|21} WHHE F4l0l HrALnPY AO|Lt 1H=0|Ct,
Seminal readings@t X4 AF =2 JTHLE Zoet EE0| O|FOZICL Behavioral
ExperimentO] AIEE|E ZTree Z2IME Q3|1 &Y HHYS CIXtQIsIa SHsict,

1

BA881 SH|2t 382 nZAHL HHE (Computational Approach for Statistics and Finance)
3:1:3(5)

2 152 A% HEES 0|85 MFEIFs0 F2ote LES HIRCH 2HE2M ARMALL
GARCH Z2¥, 2xE H&a HR=of 2 S o Z¥EE 24 Y Bt 53] SAS,
MATLABZ O|83t0] Z2 3 J[HE HiY ZHEA

3:1:3(5)

28 % ZNo=sa 2HE S0 XS0 2ot 0|22 AVt AX AFAO| HESHC}

BA897 ZHE 3% E4=H|(Special Topics in Management Engineering) 3:0:3(4)

Of =2 ZE3 A7 538 LS FHCE S, uits FH= dE3s 2 202 M2
2 07 SR CHYSICH =g Hd=2o| M3XQ EEoE TAHECE

BA960 =2HT(MAD (Thesis for Graduate Students)

BA965 H'HHT(MAD (Independent Study for Graduate Students)
BA966 AM|O|Lt(AMA}l) (Seminar for Graduate Students) 1:0:0
BA980 =2 (8AL) (Thesis for Doctoral Students)

BA985 7H'HHT(BFAL) (Independent Study for Doctoral Students)

BA986 AM|DO|L}(BFAF) (Seminar for Doctoral Students) 1:0:0
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