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MSB201 EA2AE (Statistical Analysis for Business)
.1

ShARIPEO| 4 ©E ShdS0| Zast A 2AYYE CHRH, =388 E50| SE2Z0| 2ot X|
AME JHR|2 QUCHD HA|BICE £3] SAH &40 2t 2|2, 242, Mg dE, AAE:EN, '
=20|2, 8A4F oArddEE S0 et 7[x2HQ EMUHES 7ot

MSB204 7|=ZFG7l& (Technology Management)
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MSB230 3|A|2| (Principles of Accounting)
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MSB235 X{FB2| (Financial Management)
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MSB238 ZE=X|#EE (Organizational Behavior)
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MSB336 Z|=0HIY (Technology Marketing)
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MSB337 HE7|=Z4F (Information Technology Management)
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MSB338 2 H|XIZZE (Consumer Behavior)
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MSB341 ZAF1sHE (Management Science)
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HE2FE (Business Strategy)
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MSB345 HAMZAAZ It H2l/dQ| 0|8 (Understanding Creativity for Innovation Management)
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MSB351 Z|=HYUE (High tech Venturing)
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MSB354 ‘dLtEHE|E (Operations Management)
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MSB356 HHALZ|E (Information Society)
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MSB370 7|=AtE4d 2M (Analysis of technology valuation)
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MSB401 7|&¥MZ Y (Management of Technology Innovation)
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MSB402 =X ZAX|E (International Economics)
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MSB403 AL (Innovation Case Study)
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MSB407 OJ2f7|& U MAMY (Future technology and industry)
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MSB408 7|=7ZH| &t (Economics of Technology)
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MSB413 A YUZEXEE (Industrial Organization)
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MSB415 0|2 (Game Theory)
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MSB416 O|2}sto|E|3 HMZ/HLE (Future High-Tech Product Development)
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MSB421 HETH7| QXX 22| (High-Tech Human Resources Management)
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MSB431 Z2|2]|A| (Managerial Accounting)
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MSB436 OFA|?ZALE (Marketing Research)
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MSB441 Eo{'Hu} AF (Patent Law and Management)
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MSB446 =L 22| (Supply Chain Management)
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MSB450 7|7t HAlaF YK (Entrepreneurship & Venture Business)
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MSB455 A{H|AZ S} (Service Engineering)
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MSB456 X|MH|=L|A (Knowledge Business)
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MSB472 F=ZAMEH (China's Economic Development)
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2 H=EoMe Zp LY J|Eo A4 EMEQ 2t G Zopet #EE zZ J|sdgE E
MAATO oS SFOCE 7|0 StdS2 MER A7 FHO| sty DL 2 1152 2R

Al 71283 T ZMAM o nibs olele] LIES WEE = A=E 889 A 2FECh

o

MSB482 7|49 E
2 s MY d

— =

o 2[4l EREO] CHet &7 B Afg AT (Case Study)E SotH 2t ZOFE 7|



= Bg2 il B SFEO SV SEES2 MER AATE Fetotth 2 252 ERA| 7|
=49 TE| Z8M o natE 0|el LES JHEY = AR 84 UA 2IGEC

MSB483 7|=£Z Y E+E=HI (Special TopicsII in Business and Technology Management)

2 =2 "2ao m2f d™8E £ AT, BTS) 7[=2] Z|4 EHE CfoE 70 S At AT (Case
Study), =dATE S50 2t 20tE 7| 49F29 A4 SES SFOICL U SEE2 MER AL
AT B A FHE HMeteDh 2 m=E2 ERA| 7|23 Huo| ZMM o nat=E 0[2o L&
= MEg = AT 8848 U 2SECh

MSB491 CEOAM|O|L} (CEO Seminar)
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MSB500 1= ZAYEA (Advanced Statistics for Management)
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MsB535 7| AEIt 7|8 X F(Technology Management and Corporate Finance)
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TZ Y (Digital Innovation and IT Management)
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MSB542 ZF1tsHE (Management Science)
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MSB552 7| ¥F =X C|XtQl ZZM|A (Corporate Strategy and Design Process)
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MSB554 AOLE H|=L|A && 3 7HZ (Smart Business application and Development)
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MsB556 O|2istat Z&t7|= : O|C|o] 7|t H|=L|A H2fF (Future and Technology : New Media
Technology and Business Strategies)
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MSB613 HIEL|3 ANE (Network Economics)
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MSB615 A YO|21} 88 (Game Theory with Applications)
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MSB630 7|2Zd g2 ¢l 222 AH(Managerial Accounting)
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MSB635 SXIZ (Investments Theory)
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MSB637 AH|XI&i-E5 1} CJAtA™EE (Theory of Consumer Behavior and Decision Making)
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A 0|2 (Strategic Management Theory of Technology Innovation)
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Supply Chain Innovation)
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MSB656 HESPYME (Theory of Information Policy)
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MSB701 IZAHZFZAXE (Advanced Econometrics)

= wite= CishRel ng AZTENEes ZYo =3, 7ME445S MY % HMGEHOA Adstn H
=& F2IZO|EZ o500t 0|0 =CtHs, X2EA T & GMM HAlZ A4st § 2, f&H|, 21
ZHX|otZ 0|83t A5 S CHELCL 2|1 MAZAEZ 1fjE X AEHFARFOR 3ot F HITZAAEY
Of AMAEARES SHEEHSZS &t

MSB702 ¢HTHHE Il (Research Methodology II)

4t 20t 5 242 fot ng AT LYES R s U322 Experimental DesignOf CHeE &
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Factor Analysis, Regression, Discriminant Analysis, Conjoint Analysis, Multidimensional Scaling,
Structural Equation & CtYet 7|#HE CHE.

MSB703 7|2Zd¥EE St Y EM(Data Analytics for Innovation Management)
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MSB716 &4la} 28 A|% (Innovation & Global Financial markets)

O It=2 =X MF 22| 2HFoMe HAIGHAE 2|E CHEH, Ch=5 7|t 7|gel ofL XN E2
Agtol Ciet =2|= O|FOfTICt EESH Ch=X7|Yel et &a|et MF #a2(of CHe L8 ZESHCEH

MSB736 L= AHEFEM (Advanced Quantitative Analysis)
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MSB830 &4l u}t ‘dutzt2| =H|(Research on Performance Management)
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MSB835 g 7|= §Aal xj 22| (Advanced Technology Innovation and Financial Management)
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MSB836 OfAI= kst M|O|Lt(Marketing science seminar)
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MsB837 C|X|=E& It ITZE B =H|(Doctoral Seminar in Digital Innovation and IT
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MsB881 1 7|=Z4"H E5+=M1I (Advanced Special Topics I in Business and Technology
Management)
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MsB882 1z 7|=Z4Y Ex+=MIO (Advanced Special Topics II in Business and Technology
Management)
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MsB883 11g 7|£Z4Y SE+=HI (Advanced Special Topics Il in Business and Technology

Management)
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MSB960 == (MAL (MS Thesis Research)
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MSB965 ZHEHT (Individual study in Master's)
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MSB966 AM|O|L} (Seminar in MS)
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MSB980 == (BAl) Ph.D Thesis Research

=2 RER40| OIS WE £2 UT HorS IR HUHO ATES AN YA =28 HY

Ct.

MSB985 7H'EHT (Individual Study in Ph.D)
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MSB986 A|O|L} (Seminar in Ph.D)
Jl=d ety Muto 2MAM X2 AN W 7o M&8 AtHE CHELE



