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IM503 SAHZAM U OMZAH™ BY (Statistical Analysis and Decision Modeling)
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IM514 ZYHEF (Strategic Management)
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IM551 IT H2fat A (Information Technology Strategy & Management)
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IM554 QIE{4l 7|=7# (Overview of Internet Technologies)
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IM555 SH|HE{A HAY (Ubiquitous Management)
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IM557 OJC|0] ZHZANE (Media Management & Economics)
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IM558 O|C|0f AH|X} M2|5tat 1 (Media Consumer Psychology and Advertising)
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IM559 ZYXIE (Business Consulting)
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IM560 IT 223 (IT Modeling)
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IM561 H|=L|A OfE2|E]A (Business Analytics)
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IM603 CIX|E HHT XA FFHEF (Managing Digital Convergence)
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(Telecommunications Economics and Convergence Policy)
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HEI|&2 S8t 7HXIEHM (Value innovation with IT)
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IM622 H|=L|A Z2MA ZAY (Business Process Management)
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OHAIY (Data Mining for Intelligence Marketing)
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IM624 IT ZA-AE (IT Consulting)
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IM626 e-Business TZF (e-Business Strategy)
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IM627 ZiEA| 22| M2 9 DZHEM (CRM Strategies and Customer Analysis)
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IM662 ZiEIX JHZT=2F (Contents Development Strategy)
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IM664 AM0O|C|0jQt QAE{ME|E ZHA (Social Media and Interactive Management)
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IM665 ZAEEtAN} O|C|0{ (Media in Business Environment)
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IM666 O|C|0] MAEM (Media Industry Analysis)
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IM671 H|=L|A Z2|HEHO|d I (Business Presentation in English I)
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IM673 H|O|E{ 2O 51 DRM (Data Security and DRM)
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IM675 C|XtQl ZHH (Design Management)
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IM676 X|AZAAH (Knowledge Management)
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IM678 ITOIC|O{Z7|] Z7tX|®HEH7} (Valuation of IT Media Business)
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IM681 HEOICIHAY E3+=H (Special Topics in Information & Media Management)
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IM685 HHO|C|AE E+=H IO (Special Topics in Information & Media ManagementII)
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IM686 H|=L|A OfLz2[EIAE ot AHZTFEM 7|X (Econometric Foundation for Business

Analytics)
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IM687 AE{Z2}o|= C|O|]E| 2| (Management of Enterprise Data)
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IM688 A4 0|C|0 Of'LE|EIA (Social Media Analytics)
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IM690 = &IT (Managing Financial IT Service)
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IM691 C|X|™ DO|C|o{e}t 7|HEE M2 (Digital Media & Corporate PR Strategy)
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IM692 Z2}0|=ZHE (Arts & Culture Management)
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(Neuro-Business)
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IM695 2112t S OHAIY HJLIA0E (Advertising & IMC)
S OAY AFUAOMe #EaAagl ARLAOMN, 1
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Mot 2atHel HRLA O 2 HES =20t

IM698 Li|O|E{ H|o|]A 2|2} HIH|O|E] £ (Database Management and Big Data Analytics)
SIGIO|HE O35ty HI=L|A SHO| SHA 243510 dutE 7| fIgh ©EHe| XA S Zolgtot.
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IM901 ZIXIE4AE (Business Consulting Practice)
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82 58 X4 55 U A 2 53 BY2 LY, YASTY HAMOD T oAt
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IM911  d{e| ¥ZE AT (International Field Trip)

2 witE2 ZEOCIo 2ofof Ao MAX M 7|g=2l 4823 w4 8 F3 52 ot
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IM931 SLHEEHT (Domestic Field Study)
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IM941 HEDO|ICIH A& (T and Media Practlce)
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IM965 7ZHE AT (Independent Study for Graduate Studies)
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