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MSB200 ZYISt7HE (Introduction to Business Management)
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MSB201 EH2AE (Statistical Analysis for Business)

StAtIFE O ZPet ME ahdE0| Zest AN EMEHES CIREH, 43S0 SE2Z0| st X
AZ ZHX|D QUCHD MABICH 3] SA M0 2ast 32, 24N, Mets A4-, AACEM, '

A
=0|2, 8AH ArdEE S0 et 7| =H0l ZMYU-HES -3_'-—'?'—3_*[#.
MSB204 7|=ZFG7l& (Technology Management)
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MSB230 3|A|2| (Principles of Accounting)
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ZIEEINES FEA|A”CS 7|2 /EE CHELCL JEA|ARCS £4 240 SIEHO, 2ZELQ((, O
OlEHO|2, HEXALL o 7tX| FEA|AHS 7|5t Ao CHsi 2t FM 7|z s¥2 A3l
Ch o AFEQ dARb HET|=0 CHet atst& ol A|Zof| CHSH OfsitCt.

—



MSB238 =X FE (Organizational Behavior)
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MSB316 HA|AH|E (Macroeconomics)
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MSB336 7|=01A|% (Technology Marketing)
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MsSB337 HE7|=Z49Y (Information Technology Management)
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MSB338 AH|XIS-SE (Consumer Behavior)
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MSB341 ZAJ1tSHE (Management Science)
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MSB343 ZAYHZEE (Business Strategy)
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MSB351 7|=XE (High tech Venturing)
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MSB356 HHALZ|E (Information Society)
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MSB370 7Z|=AtEd &M (Analysis of technology valuation)
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MSB401 7|=84ZAAH (Management of Technology Innovation)
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MSB403 H2AAL| (Innovation Case Study)
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MSB407 OJ2f7|& U MAMY (Future technology and industry)
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MSB408 7|& Z M| &t (Economics of Technology)
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MSB413 AMYUZEXEE (Industrial Organization)
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MSB415 0|2 (Game Theory)
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MsSB416 O|2{sto|E|3 HEF/W'YE (Future High-Tech Product Development)
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MSB431 Z2|2]|A| (Managerial Accounting)
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MSB436 O Y ZALE (Marketing Research)
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MSB441 E3{®H1} Y (Patent Law and Management)

719 =2 Qe A =E2 S50 Wlst AntzEol HZ4nt gzt ANtES XH
A STHOAM DESICH JH0lo] MAMAES E3St=0 UM st MRt HHsS £ Qe XfAHA
O HYE O|F He|HAe BtoZ A HWS|X|= Licensing & SSEIE0| Cist0] sh&HC)

MSB443 Tl 7|1t ZSEE| (Negotiation and Contention Management)
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MSB446 3= L E2| (Supply Chain Management)
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MSB452 H|=L|A B (Business Model)
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MSB454 HHEMHME (Information Policy)
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MSB455 A{H|AZ S} (Service Engineering)
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MSB456 X|AlH|=L|A (Knowledge Business)
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MSB472 F=ZAMEH (China's Economic Development)
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MSB482 7|=2Z Y E+EHMHI (Special TopicsI in Business and Technology Management)
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MSB500 115 AYEAH (Advanced Statistics for Management)
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MSB504 O|A|ZAX|E}H (Microeconomics)
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MSB510 HMZAF 3! M2 (Innovation Management and Strategy)
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MSB536 7|=7|¢ Ot (Marketing for Hi-tech company)
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MSB538 & 41 XX 22| 2 (Managing Innovative Organization)
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2 niE2 Xl Z2MAE & 0 He ZYA/MI LA™ Aj4ez2 H2ote A2 1 35
oot MEHQ AYCIXQID CIXto|H o] AgE FO{EO H|=L|A [EF JiyS StLtel TRl =
IASt CIAtRl = AMA Lo ZHAALEZMN 7|YHE = CXe ERES g = A2 &

[
OtL|2t CIXIRIS 71Y TEf AN 28 + ALK

MSB554 AOIE H[=L|A S8 9 7§'& (Smart Business application and Development)

= =52 ADEENAM s25te 2HHY EAZ0 et 7|, H=UA 28 52 4715h= i) ot
= 0|C}. Mobile Internet, Mobile Security and Payment, Location based and Context Aware Services,
Social Network Service S0 &%t 7|& % Case Study, Value Chain 24, ZXE £M2 &% H=L
& B ZY 7Y SO st Zolgtct ot ZdP1t Engineering 41 =440 322 3 EO|
Lo ZEMEE W10 H=L AL 752 A0 22 MER &8 MHA H HXUA EE
SHE o

o

MsB556 O|2istat J38t7|= : O|C|o 7|zt H|=L|A H2F (Future and Technology : New Media
Technology and Business Strategies)

A2 fELE EFAWEY) JeYdNME A= met Dj2stel Sedat 20| O2fitY
0| oot XAl+=7t 2240 JUZ 2 52 3Y7|s0t J|sdIudEes S0l O|Cjof A g
A, A E 245k, Oj2f oo 7|z A Aol Tzl wE o F5at &H emerging ME H 7|=
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MSB601 7|&Z
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2 RIBe TftY +Eo| PY, I, JE 2OF ATWWES Avjste IS0l AT, MY
M2 UHT 52 T CHYT 2O0f0| ATWHE A 4SS CHECL

MSB613 HIE3A ZAHME (Network Economics)

= =2 HESRIS dH<tel 7|& 2|t A Aoy R HZ=EL AN 882 SFoHLE HESRA
g X FXRE HIRSY HESRIR 2Fd, ntkst 2Hdat ntEst 57|, Yol mEH ZEo|EA 1ty
s2| #ElES A7HetCl d2[ of2fst AE|=0| AN ZAMALDt H=L AL 2RI
Yot Ol =0f| CHSHA SHotCt: 7| MEd, ®EFEDL SUIfEH, HEXI A, FAtet
A7 =2z, EFA S.

MSB615 A YO|21t S8 (Game Theory with Applications)

Of =2 J=o&g U= EAM =Y SAZF0 ot HiFE HF2=2M ZATS HAHHY
SIS 9ot FYLCH 7Y S0 AHE A E BO| CHEL S SdSE 23" + A= iF
YLICE ot AMES Z|aototn HEY oMZAFYYl =2|x0f it O[S Z=dt= UFO|Lt =&



SAet O 20| CHet 712X X|Al2 231 QLojof ghLCt,

MSB630 7|&ZdES flgt &2l%Al(Managerial Accounting)

2 50 X2 V2299 LMo HFof MHALL MF, ZEAMAL RHIZEA L BRI 7|=, o
A, HotEE 2 22| § 71380 LtEtLHE CHESH QAR °J7PHE°| HgaHZ Asl= A0
Ch 3t 2 M52 Soff SdS0| 22|z(4 2ofe AF AU o] STHS mntsto 7tata|, Jobat
2|, dilae] § 223 2H 2ofe dTsHE HIYSIEE Lt

=2 =9l =5 XfEA|IFO1|A-| =4, M, TFldE 2 7HX7F " A 28 El=7k(Valuation)Of TS

O|2H, 43% 248 St= AOo|LC} x7f Z2Y RHOZRE portfolio 0|20 Hl‘%% = AtEXHE A A
d 2 (Capital Asset Pricing Model: CAPM), XteH7{2f 2 & (Arbitrage Pricing Model) &2 CHEO, *j
HtH AEEY, 28 U ME7E 2E2HO OIS TS} ot ASH A0 HEES & X2
ANEO 2gd B4, M&A S0f CisiM = op=Ct.

MSB635 EXIZ (Investments Theory)
4o
H A

MSB638 7=l H=E Y oIE(Strateglc Management Theory of Technology Innovation)
M8 209l of = Zlge NEetEl dGdaE 285t oSt 7ol Yeddle
oz 7Yt NEtE toil 2t H"7|°*° off d3st=7t £ HIfst=ot "IlsdilE ot 7Y
431 A E Z2F5s /o2 FAAI 2= 712 @7 FHE MAISHL, CHYe Atel, X =0F
O|22 HISIY ASt= WS HMA|SHCL
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MSB644 33L& A (Supply Chain Innovation)
Industry 4.02| QI smart technologyE &-&%t Atxfel 0§, =&, Ak HjZE, FOjO| M IPE Xt&
stE A7 Qo J|eN FIEEH IssuesS O|Z2nt At 24 StOE2M CHhE At
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MSB656 HEIHME (T heory of Information Policy)

*”2 i*”‘*oi Efe_ %*QIOIEh 7é*EHOﬂ CIOEM g
2 = UARE 57| 25t MA Q| Hotet Ate|EH Tz=o|
OPEHOHH O|RO{X|=7IE ot2d #mE + UA=E 7|2
SEAl=E, SEMYE SOl

MSB701 I 2AZ

FZ4He (Advanced Econometrics)

2 WIe Cfsteio] 13 BRSO WO FY JHMATS MY U HMEDHOM Hotn N
3% 2EOIZS HLHCL Ofold] +LES HSEAL U GMM BHS A7 5 &, ecH| 240
BR[OS 0|83 ATS CIEC, 12D HHRES I U GEUNARHOR BEe § HHALH
o ANAgRES| BHEUSS S&eCt
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MSB702 HHEHE Il (Research Methodology II)

APt 2opo| HT EME Qst 13 A HHES CHREE IS 292 Experimental Design0il CHEH &
= UYe 7|2F_§ Multivariate Data Analysis& 2 {822 CHE. ExperimentE Designg & 4<% 7t
& F25A CHREAX|E Validity X2t Multivariate Data 242 {3t A YWHSZ ANOVA,
Factor Analysis, Regression, Discriminant Analysis, Conjoint Analysis, Multidimensional Scaling,
Structural Equation & CtYet 7|#E CHE.

MSB703 7|2ZdEE ¢t Y EM(Data Analytics for Innovation Management)

O Sgie Mt 2 SOl AZAHY DMl olgeld UBENo 018 sue <+ o
S WS NI Fa FHE V1S 0HE, Y T U Vs MY 2OIE HEWLL SYAIOE

T2 STATA & OjO[HE =8 &4 =72 *f%?_*'if

MSB716 3**'5'.? = 8 A& (Innovation & Global Financial markets)
o =2 =X J(H':1 2| etFoMel AAIGHMEA R2E CHED, Chad 7|gat 7| el ofLXM =2
Ao I:H‘.’_F =2|k O|FO{ZICt ESH Ch=x XM 7|Ye| oet #e|et & 22(of CHet 8 Zestrt

MSB736 1 =AHEFOMAIY (Advanced Quantitative Marketing)
DSAHZOMAE 2 FO0f 45, F0f AlZ7], FO0iE 280 2HE AHX ds2EM B 4F 7=, 7HE 4



g, AT 2Y, 30 HiE & 7|gel ChYet OHAE Z2d ZEMAE ZAE A g AE =S
Soff AFHoZE ARSH= H=0|CE A EIANPE stdE2 ChYet g4l 8 ZF9| HO|HE CtE =
#He MX OIO|HE &l &55t1, 24 Mo = D2 47 8 4dFH Z=233¥ #+A2 Soff ot
AE ™2 Y oolE EEDICH 2 NtE2 XA OHFAE A HHEHE 9l 532 S0 AEeE
M SEAe AY OAE 223 JHHES AZSHAE CIAtel Qo m, Ef shE(T4tet, MASS, AtgL|
Xrehat g AFE FHTSHY| et REX XSt QUL

MSB813 HEEMZAHE (Telecommunications Economics )

= =2 FESAMYe 7|2 JE2[E O|sfsta DjA|ZXo|E X AMHXZEO|Ze| HESLMAHN S
82 SFOLE AYTRE, #=27%, 4=28H%, 3810 M & Lot HESAMY #E oot A 0|
7 N MY CHA ME e EED FHLURE SHCE g2 FAdsict o =8 TFEY, 4
H 7|8k S MH|AT|E A3 MYNO, ZZAMH|A, A|YHIA|, DRM, 82 AMH|A, SAMAMHIA X|E, A<t
AMEEE & CHYet 2H&2 Zgsto)

MSB830 &4l ut /dutzt2| =H|(Research on Performance Management)

O M= 7|gel MeErdd S dutate|of =tz|l= CtYet O|lff== CHELCH £9| dotate|et #3H =
oMol =Ll XX Mool stAHSs 7io| fAE CiYst 48 8 o2 48 o olEH
o= Olgfstn o2 HEV|# 52| HFEe|xE], ChYsot dotatg] HHE S2| 0|0 CfsiME st&
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MSB835 1&g 7|& ¥t xjF22|(Advanced Technology Innovation and Financial Management)
=2 g2 R £Z 8 1TO| 0|20 &SI ZHStD O[F 7|& HAlo HHNM S8 A H
8otth & =0M CHRE= XF2E| 2 0|89 FHe 7|YXHITX, HiE EH, A2y, WAL

AZ, PO, 7|golsgE X 2T, 7Y o 7&K E7HEe 220 2510 SFotth olgfet FH St
2SI A7 =E52 37010 9% &H, =22 H[E, A =22 M go| 25t EEotC) E
oh 7| 40| 7|1l ME dutol| OX= 2 FHE Foto] MAAFTAL AF7HE =8, Azed,
YHE AT, 24524, 242400 s U AES TESte A7 =28 sty S|Y UHE S
AT =229 =3 U HAES St E oot

MSB836 OfAI= kst M|O|Lt(Marketing science seminar)

O uut=2 AH[A AFE, B2B Ol E, #ZEEA, hi-tech O E, OIS 2™ S0| OHAHE 20
M EEE 2o diMst= MAES g dAEXE 2H5e A2 St £ stdE2 oA E 1t
gto| Hah 4, WSS SHEOtCh O] MojLtel 52 OHAIY oS0 CHet atats Mo QACH

P =Hl(Doctoral Seminar in Digital Innovation and |
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=2 CXE YA HEI[=9| ME, AHE, 20t S0 Cist ChYst O|2F2 Oldlistn AA Ao &
Z5tCt 0|25t O|2E2 HIEHCE SHME2 37|20 st =22 st LHESIC
MSB838 &4 X=X|0|2=X|(Advanced Seminar on Theories of Innovative Organization)
2 =52 dAMXFo| XA I HWEf™ Q52 BATICH ZAAHRLIAOMN, =&Est A =2 oot
Z2 HA| O|EE1t OF9s, 4982, Ite, 57180 A 2AIZEat 22 O/A| 0|E=2 CHELE o
MZEZZ Olgfistal of&Fsh= 2 0|29 7EN YU HHEN JYHUEZS dd Fo| MOjLt e 2 E
O|BtCt,

MsB881 1 7|=Z4%H E5+=M1I (Advanced Special Topics I in Business and Technology
Management)

2 022 V=Y HB (SAMSOA JISFY B 24 49 U 2 Y ool AT 2¥ U ¢
WHES AL 2 2L WA J|SFY M| ZMM ® @it olelo ES HEE & o

EE g8 A 2IYECL

MsB882 1 7|£ZY E+=H IO (Advanced Special Topics II in Business and Technology

Management)

2 =52 783 M3 HSALESoA 71=8

T HHES Mt 2 152 EQA Jls
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MsB883 g 7|=dF¥ Es=HI (Advanced Special Topics II in Business and Technology

Management)

= 52 7|=d49% NI oM E0A 7=3Y ad EF MY ® Z2F 2ofel %2 29 A A
dHES Ee0 o2t M850 CHELCL & =2 EHeA| 7243 MUt 48¥AM o uat=s 0[2
H8s /e = UEE 884 UA 2IECH

MSB960 == (MAL (MS Thesis Research)

MAPSEQ| O|=R 79| SILIZ X|Ew=2o| Xk Ofzf dE U1 HOIXHQl HRLE FTICH

MSB965 ZHE AT (Individual study in Master's)

MALSR| O|F=R79Q| StLIE X|=u==2| X|= Oofef &k U1 HOIHQl ALE AL}

MSB966 AM|O|L} (Seminar in MS)

Jledgets Huto] ZNMM X2 AFOA R 7™l B AtH|E CHECH

MSB980 == (BIAl) Ph.D Thesis Research

=& AEdol S22 e =3 A7 Het2 2HE WEEQl HFE HAM HAe e =82 &
Ct.

MSB985 ZHE AT (Individual Study in Ph.D)

HhALSHR| O|=R 72| StLIE K=o X|= Oofef alke U FoHQl ALE AL}

MSB986 A|O|L} (Seminar in Ph.D)
74 Qe Muto] 2™AM X2 HFOHA S 7|8 ME A€ CHELL



