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=Hots &4 H0A ZYfle d0| HESHD A= 7|8 2itN/28% FSIHM et YI2YHS
=21t 2dgs 8 BIA0| oigh SHLE oldfer s TEto| 2T JHEH SS

| 7|27|se] #MA LHESS &HED 2 ZIFst 20, =X Hstet o4, 7| Y
gulof tiet 22 seE CHECL

MSB201 EZ|2MEZE (Statistical Analysis for Business)
StAbPEo| st THE SHdE0| Zast SAN 2HAUWHEHE CHRD, =49 S0| SEE20| 2t
AlS 7 QUCH FA[BHCE 535 SA240 East = 4, A

= [LE
=08, SAH 2AZBEE S0 Het 7[=X ZHAYHES SFCL
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-
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MSB204 7|=ZAY/|E (Technology Management)

242|= 0|2fe] CTO(Chief Technology OfficenZ2A ZrF0{oret 7|=d F0o| AzE MEHQ 7[s0
Oiot ZH2 O|SiE I HE oiCh 7|2d32 57| fI6t ekt 7|=1t dH|, 7|sdddlol 71 o
g OIiE 1XH =FHZ &LCh 2RHHc=2s 7|28F0M FRHH CHREs 7HEE2 MENZEaE,
R&D Z=HME 2|, 7|= OA Y, gAIFE, R&AD =% 8 o1, dapgtg|, HHE S0 Cisto] sh&gt
Ct.

MSB215 O|A|ZAHX|Sr (Microeconomics)

oAl ZHE2 7121, 7|, 58 X 7|Ef ZAZ2| QAtAH| Chet 22X {2|E nhefsta O O|sH st axt
St= SHEOICL O| & flsiAM dH 2M2| 7iE, =2 55 0|8, AH|XF Mot AH[At 28, AH|X} MEH, M
AR AQF MAteta HIEZ Mt HIE XA}, XA A, S0tE, A UO|E St 22 HESS 7%
Ch St =2 A2l dH7F OfEA R71H2z 220|102 J=Xof tist BHSXE2| =2|E O[sdt, Lot
7 ol2{st HE|E AE 7| Yot FHo| M8 4= UL

MSB230 3|A|l2| (Principles of Accounting)

SIAZEL AM2|H 7|sa S oldlist, A 7|E1 F ZANEL Ead A 7|0l MEMEE
Y, BABHE 0/RS RO SAe MPHES QoM oA AHo| BEHY| A0 F2 2
AXE|HHS olsist 1 oInjE 29| olsie = U= sHS YT

MSB235 x{ 22| (Financial Management)

MFEEE| 7| =0=2=2M (o 7HXE =0[7] /50, OfEA X2AIEMN X588 ZEst, =HE
Aras OEA FXSt=7t ot Ao Cfste] S2ottt A2 MEMERAS {
FOSAMHE 270510, Stm o] AZHZHXE 7|22 F4A & XA JHKHIt, K2 of &t H
20 Eot 7|¥e RN FSHAH FaEkle A2HE, WX, At27x, HiYYM, 2TXE
22| S0 oisf Aofstct.

MSB236 O}#H|E! (Marketing)

OFAES 7|2 23t 2 O|lfE W™= st&otrt
AE Sof HAOMC| DHES 0|2 AR Bt
g 230 gt €S 2 = AUCL

MSB237 ZAIX™HEI|Z2 (Introduction to MIS)
AANEINEL FEAAYO| 7|2 HES CHRCL YEAIAHO 24 2490 o

N

flol, 2ZEQ|0f, o

OlE{H0|2, fEAt Ofa] JHX| HEAlAH| Jsnt Ao i 2ED 24 V& S A
Ch. ¢, ZEEO| olAfe HEI|S0| Cf3t aretxiol A|Zhof Chsy ofsfsict.

MSB238 Z=ZlgiE 2 (Organizational Behavior)
ZEO O FAEAEO O 7[2FQ O|RE2 HIRE M=lE FR WE2 F 7IXE LECh AMs
ZZ W Jiela HE 2EE FHEE FE OFH, 7|8, 1=, 71 E4), XFE4, XHFH=E,
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MSB301 AZZAX|Set (Econometrics)

SPMSO|A| AbS|TpeHEOFS| Chofst EA0| T3t M BMy|HS HIstn, AZEM0| st 7=
ol BMYIE ANttt £ FHEE= CHE2H 24, 2240 HHE EMFESO s 2E, AlA

Eich SASI ZFAMATS S sYD0| 4

o ==

MSB316 HA|ZAX|E (Macroeconomics)

AAZHBS IO HBicks Ay 2HS0| Cfs) Zstet RHS FAISHIA 1 HZMS DA
20X ot dH e of 2O0f2M HYUEH, S EM, SEEM, MY X FH=X2H S0 2ot o|E
A MY WEE2 CHECE AAMBHE2 ARldHEQ 2HE olshst=0 AM 7t Sas ZH
o 7|Z0|2MAE =&t UCE AHA|ZHM S0 CHsl EX osh= 2, =4, ==, M8 & 4 2
2 M2SS 37 4 HIY 4+ U== ZotECH

MSB336 7|=0l#|& (Technology Marketing)

2 =2 dFoAM YdE ZarES AYRtaE = 7|=0A 2o ot o5y

At aPE o M2 AFIMEE ShEtH 5| 7|=0tAE S Rl ®E, =E, EAL AAREe &2
SiotCE M22 7|=0HAH82 At=7t ofd 7|2 EHAIRH F235tH 0 3F5t7| fsie AE, =2
Ah WeIZ=E dA, 7HX B, X {ME 50| HeeAads HSoL

MSB337 HHE7|=ZY (Information Technology Management)

& =22 27| 490 #aEE 2 FHES2 CHELL & =0 ALY, AFEA ds, FXL
oA, 220, 2HOolY, XA 48 5 43H0 H=LA 32 {8l dE7|snt 2HE Chdst FH|
== 20| UA vf2CH

MSB338 AH|X}#SE (Consumer Behavior)
ORA & 0F AtS| s 2ofe| ¢l3t= ORAEE0| AH|XE O A olsisty a= It 2
U[EZF Stz ZHE 7HEICE O|F I & uut=0M= FOiAe| oAMAE Z=MA, o 282 &
2901, 1 o= Fo| JEZ 55t 0|E 7o =2 AF ME2 HNEF CXtel, Z22M & O E
FEFO| A[AMEO| CHSHY W EE5tnAF Bhot.

o] L|XE DtEA|Z

MSB341 ZHustE (Management Science)

OR(Operation Research)?| 7|2& ¢l JjEQl MAA =, HERI &4, sTA=H
2, HMY AElde Za™Moz AJfstD, o|Zfst EMutHE0| Zstnt AY/AH
YA HEDeXe HdAHEO oE S0 SEotLh dgustE2 39 £
O St= SNHQ EME A= =R, MYlis, O/HES 8 7|2Mel AFH T2z S0l

7|Q0] Xeh o|eag U ApMO| LIS RO Cfgt S EMD MM CHOrS0| NOIKlE mumol

, + S, ZEAEOIN o2 H
e 2SS IRWUCL MAFYO| Cfet ook JI@ol B4, 0T, ZHHS Sof
Z1 (e]

MSB351 7|=&EYUE (High tech Venturing)

= 52 M2 7|&7|de] HYo A0 7I2H22 275 0X|ls 7|=XHE 20t AS FH2
2 ottt 7|sEYs fldl ZIY¥7te AMECI=l B, H=LA 2E 5 SYUAEM, Asx=Eol oiet
X|A4o] @Holot. Mt = M=2 J7|o HgE T2z stgs ot SAl0 7|8y 2EE

At el HIKNT|HEY, AEE VedY B8 45 S A, MANC SY7E BT

MSB354 M AFZHE|E (Operations Management)

dib 8| 20| 2t 7l= O[S R4 3F EFAM 2vfetoh ot mtetXel 43 7|gel 2
A7t =AE HL2 2 O|2FRH EQCt Wit 7[R0 O|27|7tX| Ci¥et O|21F HAHQl 7[HS0| =2

s},

MSB356 HHEAIS|Z (Information Society)



HEet X[A0] Atz| 8 BHESe FH0| &= 23 A2l 2 XA At2|of Cist 270eF 240 =
O =

g2 %310 AUtk MAZHEEOl XMT|EAFZ Hetstn QHUS Y|Hiez o ZAFetF0| HitE
of mh2h FAE= Cret Atel, A, ==t 8 B2l Olf=S 27Hota, o|of et HEHH 18 sHS

Y L SHCY.

MSB360 R&DZ==Z M E 22| Z(R&D Project Management)

R&D Z2MEC| 7|2, M, B2l U BIlo| 0|2 ZE2HE M F|of Cf3t 2Ry
A 2edel FUE /gt Z2HE 2| =%, 7|8, HEE0 oiet 7|2 JHEat o2 A HA At
2 4ot O ZENE H52 8 use

MSB370 7|=AtYd 2M (Analysis of technology valuation)

2 anee #o) 7|y ZFol ARl J|& Lo L3t =XF U HI Xp2 a3 XS
7 g 7HEI 7|” S HMAISICE O] HEE S50 StlES2 7|= Lo e 2
AEEE Botote 7 Eat WS sttt

MSB401 7|&=&MZAY (Management of Technology Innovation)
=7t Zl=d HAof Cigt Olsiet 7ol BETEfN V|sMEe =H A AHAEO &3t HIIH 2t
4 240 7|=0%, R&D dutof Cist E7h O itHi2 S0 2ot Atef|et 0|22

SA IS BIYOE BAlR 4 Ut 5L HhYICE

MSB402 =2X|ZAXN|€ (International Economics)

=M dxetel YratEezM 2o IHSE FH 2E Hoiet 0|2 4

= g2 24511, olz{st 2tF0M ot=d Ml Dlaf LTEers DMOICt M EH S LXa 7|6
T S XHECh FHEHCZE IHuYel LRI R ot O|l2H AU HHH

AOIAE Olsiety, IMasl Yyt sl 45 FHHsE U9 HAE SFSHH, 7|l o

THEHL Y™o| ojXs LS =2 AHE S22 ATt

MSB403 & 4lALE| (Innovation Case Study)

O] atF2 =filof ZHE Cidet =HE HOlL AHLE Sot0] Hi2h stdS2 0 t5s &3l o
Mol Wk, meard, 7HKE S, Eurd S Hie, ot AtRlel dy HK| HE T2 M9

A2 B 2IHEe 2 O|E0 Lots HEE AS|A =L
MSB407 0O|2f7|= 9 MATAU (Future technology and industry)
2 =2 7= M4YES Olsista O|F 7te| GAE A7l E SHE Lo UCL O|F M=
OlsHsta Oj2fe| utstr|=df 4F i

N Tetylaol HASNS AWBS MG IR; BTt S0 KAISTO|A
S0 TS TMSD U ISI|SROFl AR, BILF MAL Y|, oY 2OIE FHoZ
Eoh1 BE APYO| UHHYS ofefEol 9UCH

MSB408 7|&=ZdX|EH(Economics of Technology)

= g2 7|2 TE7L QZtARe &, HE, MYFXE, 7|
NN S$HEZ 0|85t0] RUHO|ZL} AHE SHESH= 55X
A, 7|2t 7l Llar M 50| =X E HfRCH

1

MSB411 EX}I£ (Investments)

EX}o| 7|2H™Ql JjE1} O|2EL2 O|8||dtn, ZEZZ|Q XA XHAHJIA HA™MO|EES UOIEMH, O|E &
T — 1 [ ] = = = [ -1 =2 O = = = =
2o &4t ZHof H8ot= HES ot Eot FEXATEN HHE 4T DRSS dHEL §Xe IR,
EXlo] EM 52 ZEsiC}
e —l | o o= oOoT L .

MSB413 AtHZXIZ2 (Industrial Organization)

OA BR[Ol 22| Al A0S SELEAM, AYTFR-AE-dute mjgiCtdez AFD M4HS EAst

Ch (XA S5HE, 48 7tsst AY, Y3, 2 2 #He|o FH, 7|g8e, 7tAXNtEs) 7Y 7,

HOfZtAR A AR, AZHIA & Cheh A2l dR 52 STt Lio7) Aol 288 A|Edat

£ fgt A OolF=0 M= SF ot

MSB415 H|20|E (Game Theory)

S| OIAZH SOl G MEH WS B 7|2 DYl HEXQ JHHO|EQ2E M| Y A
M 2 I

g0 2ot 24 LS NIk ST S0



ATHE HoMol HE 5 JfQle| MEd BZHE CHREH, IFAIFD MY, Z0E HRS COHE &
g g2l ol2= HE¢etrt

MSB416 O0O|2{sl0|E|a XM E7/|LZE (Future High-Tech Product Development)

T Ao 2743 SR AYUHS OIE U LISl SHO o) MR EMO| D
oIt B Zols Ct33t 22 47tX| building block@2 TAE(0f $h=o| AQ{ErHMErS TTHso 2 i
M2 7|=dH m2iCtstoMel ZdY HEE [T DNE 7HEE 2M5= XS EXHo= oot
1) OlA|OtE Bd2= of HEXNQI SIO|HA ME Sd4 &4, 22t=2| ot0|H A MFL2|l 581t oA, 3)

Ol Xlefy otolH|3 MEB/NE & ", 4) Dl2iAte] Oj2f 7[& ¥Y S0 =23 LHEO|Ct

MSB421 HEtt7|= Q& Xl #2| (High-Tech Human Resources Management)
= 2 "= 20oAMel ¢l
HAtEA =, AFEA, BF, MY, 4087 EXNANYE, B S 22 FalAEXE#ee JlsS

sttt

MSB431 2t2|3|4| (Managerial Accounting)
2 W= 7|l W& oAAFES %t EQ 7|l MH[ALE HEZQ J/MEEE &St WH
Off CHsl sh&Eotct HEob MEE AJPEEE 7HX|10 7|»¥0| +=dst= 523 AHEE =, MEO|L MH|
20| 7tAZAHE, QAHEE Ofet 24, ojatolLt HdatEItE Zetdhs Chefet #E0Me ditatz| Sof
HE5t= WO ofsf SEH2=E sh&otrt.

MSB436 O}H|E! ZAL2 (Marketing Research)
OFAEZ 22 O|=StAL OA "Ll 7[2 70| st SHlEES ez 7ol oA Eatelet Mefs
2ol ZR3t Atget YEO| =1 248 CECh Ze FJEY S
Sotn, AL A9 RN EHE AICt EDH Xzl 240
j7|X|E O|&5t0] Ol2ist 7|HES AAM At=AM|0| XEtCt.
MSB440 HIX 7| 2rHHAL ALY 2 M (Legal Aspects and Cases of Entrepreneurship)

O|ZA HMIMZ|gel 7= #Y 2 AN HE AES HEYS= BHF Heo| AHE FHRE g2
ZIdotct afsh 7|1 2EE ot 8N g A 2o 2ot 48 2 At 52 a7Hstot

MSB441 E3d5{Hua} AY (Patent Law and Management)

719 B2 Jjelo] Gip BESS Ssio] Y AMEBo| I 2y AWE
AbH FHOIM OESHCE Rl TMHS EHBSH=H UM LTt "Xt =
O HYE O|F He|HAte dsto 2N WojX|= Licensing 5 E3{ZSBE0| C{5t0] SH&oHCt

MSB443 Aol 7|=1F ZS&E| (Negotiation and Contention Management)

gaolgt eIzt =22 A7 B0l LMSl= O|ff0|H, O|F HIHCE 2ot A2 HE M
39| Mt g £ QUCL O] FEU M= O|Ent o/H CHEst AE5S2 S HAXMNCE Yol I
2 HiYstn 252 &2 H sfAdts sHE HiYoCH

o= o+x.||o| _T'_:I.EII-_T'.I-E|E,‘1
- O - TT o =] — [} — e [

Bt ofL|2} Click-and-Mortar A|2| Ctdot S5 Ete| 7|HE =2fottt. SaTate|el ME8H 7|8E
s st

= CHE 1, Wal-Mart, Toyota, Dell S0A M3t U= MER A 7|HES
&

MSB450 7|17} dAlal HIK (Entrepreneurship & Venture Business)

71971 BAlar #iX= O SA S0 A 7|7t A2 st M 7|0 Zgo| tist 3242 &
T=Ch BN 7|gel 7|12 7HEat 7|7 H4lE 5510, O|E HIEHCE AtYE Sdlf AAAMe X 7Y
oF HHZ olsfisict.

MSB451 HiXjxtd7|=la} AKXl (Venture Formation Practice)

7| S HESIOH 0|2 3R JZ&, LHA|7|7] |2 MEt @S CHECE & Roto|C|o HE, H=
LIARE ARAA S, dETE, FXRX|, IPOTE 5 HUCARH 7[G4E0| O|27(|7tX[e] ™ ™S .t
F=otH B ZEZHEE S 222 HYUOOICINE 7WLSHH AtYetste AES oftCh Eot 5%l

o —
HM71ge A "ML EIAES PAL FEZIS0| =850 152 82 stdsut Swetth. Wity



oI O|EEL A | CtYeh ot et X4 S HEot=0H S82 =Lt

— O — —

MSB452 H|=L|A 2 ®! (Business Model)

HELA BE(BM)O] 752 AtY 49| 7|22 A FHust BMAS2 AFAME SO 7HE 5238 270|
2t 8 4 QUCh HIZLA RS J|s|eh ol Cfst K| U SHIHT DAL Yof, HUD AFO
A, AR E, S =AYE ME SO0 it ojsivt EadstH, O FolM BMEZ ZFe Moo
71 52% O|IENAEE2 FF =5t UCL MYES2l F

stCt.

MSB453 A}3|2X| s{ZS 9% C|X|Y M= (Digital Fabrication for Society)
2 uit=Eg 22| AR dotut EME Foldta, 1 ZHE sHEY = U= oto|C|ofet sHAMS [
XNE 7122 &850 HMSBOILt MH|A2 MZESH= A8 X2 = ot

MSB454 HHEMH™MME (Information Policy)

R MBS ENA 2tFo| ol O0|X|= Faks nESH, FE3 ZMO| o|zfst o ofEA CH
S 2=t St EME CHELCE &9 MAMLAHHE SH2= o AHU mj2{Ctlel =of a2t MT
= 9 Fozo A3 Yust YHo| wslet 2oltztel (3 AT A T

MSB455 A{H|A Bt (Service Engineering)

AWM E 382 Fdotct M18= MHA FohE Ofsst?| ot HES &St MH[A 7
Aste SRS H2Ch H2R= MZEEE S22 HEL MHAE A

He HI2CH HM3R0 M= MH|AQ| 20|ZAIO|Z S 245t diAdt= =
Mzoz Fwech

MSB456 X|AlH|=L|A (Knowledge Business)

AoFHE 322 Tt M18= EO|X| %= XA 7tA|2SHY| 2ot WS Hi2Ch H28 &= =%
OlM XAZ 22[dtn O|8ste YRS HiRCh H3R0Me= XAS HI=LAS| CYCE 57| fIsiAM CHe

o SNt 2Ho| S80| 7tsth XA HIZELIA AOIES 240t diMots LS Hi2Hh Y2 d2let 2

MSB458 ¥ 7|=1F AYEHE2F (Web Technologies and Business Strategies)
2 02 x4 g 7= S 09 BUE FY WAS CIECL 2 MBS Sof SYSS A
ot HIHO|E §2| A4 7|5 SES IS, ZF TN HELA ZT2M A0 HAE O|sHstH,
g D2MES Sof AN FAMHALL fZ2H 01 S UL E3 SHYSS A W 7|0t of
Ljgt =20 23 E Ot MEF H[ =LAl 45 2¢9

£Eo
— L. o=2 O

it
o
o

MSB472 ZFZZAH|'YH (China's Economic Development)
=253 7|2/BNENE S50 550| 228 ZEOI_AL 2= FES
£ 2|2 Competitive AdvantageZt 1t F10|0 O|EAH |/XIE ot ¥ = A
F10 ACE 2 =2 2k = AO|o 5 Y&, A, 9AL 23 At X
AmED Z[FoD otF Aol OlgfX|gA 2l Win-Win &otg Zh=C}

MSB481 7|=49YE E£=H I (Special TopicsI in Business and Technology Management)
2 HF0Me 4 M4YEE V(=9 ZM EUMER} 2t ZFSt 2Ot #HEE X2 J|=dFE E
MAATOl EES SFOICL 7|0 SlE2 MER A7 FHO| Cfsto] Lasict 2 =52 Ha

Al 7|24 HEo| 2™M o niats o[ee] &S e &= A=SF 8848 WA 2HE L,

—

M

MSB482 7|=74Y E+=H IO (Special TopicsII in Business and Technology Management)

2 =52 Mg 8 7|9 A EYEO| izt 74 R At A7 (Case Study)E &350 2f Z0FE 7|
£ ZYol 2A S22 BRCL BI|U0| HUSS MRS AR ATE FottiTh 2 2L WA 7|
=49Q Moo Z2¥AM o nat=E 0o WES /MEE = JUAEE 84 UA SFELCH

MSB483 7|=49Y E£=H I (Special TopicsIl in Business and Technology Management)

2 =52 Z2ao m2t MFE EF AT, BTS) 7|&2] z4 EHME Cfgh a7 8 Atg| ¢ (Case
Study), 2¥ TS S5H0] 2 £0

fe 712 Aol 2A SES BEC YY) AL MR A
o7 £ o7 FHE MOSICL 2 m=2e el J|SAY MU ZMM o @nte olelol UE
.1

e
g Hug + Y=



MSB491 CEOAM|O|L} (CEO Seminar)
UAS ESH: MRIISC 22 Sof 7Y YAS DL

— -

MSB493 = E|Z I 2 E (Practicum Project)

238 Bt Ot 4-539 sfds2 FdE Z2HE HO| X[=u40 X5 2ot FYZ0H0A
of 4F0 =80 st =XZ 25t0 EHEZS flot Z2HMES M2 sdstL 3T =X X
TEIME MBSt 1 3¢ S8 8 XHs 270 HEtL 0[5 Soff shaStrt

MSB496 S&T Biz E27|2 (S&T Biz Colloquium)
TS PP RN (fNOR WY S E0F B4
S0po| WA BBl UG, KAISTY O[F7 it
Sofo| GIPAH, I AYS ArfSiCh

—

=
gt  (Entrepreneurial Law)

ENP430 7|%7IE2 ¢
7] /15t 7|2Hez2 2 U0{oF & 3

mjo

7|71t 2 ME 29 AL Aot =58 R SZHUY S
of CHgt O[3HE Mst7| fIet WH=o= A, Hast HEXRTO A7|7t ofHat ¢S 0| HEsto T

Cs 532 BYos %2 82X oz Bt

CRSEIVETES

MSB500 1&g AYEZH (Advanced Statistics for Management)

O 4B MupALIYo| ZFsS MBS 0| TR S wHEs
SHESAS 72X AS 7HX D Tt FABiCt £35] 4G AAEo| ettt = . S
H, 3 HEN, EAEM, Mot AY, RQEM 5 SAA AZEE S0 &St O|Enr XN AMYHE BA

oz ZEBiCY.

MSB504 O|A|ZAX|St (Microeconomics)
O] 2t=2 AH|XRP 7[R9 Z[HoAZEE O|28 HiR= M=YLCH MAZASHOAM 7421t 7| el o

MEE dEHE SESs HF22M F2 StgUE2 LH[A MEE, 7|Y0|E, 2F =it At

of et o|2t A YLICt o Ht=E2 FFs FIots MAaE odsS ez unargol 74
0] Aen|, S4S0| DABHOIES =2Hez2 &80 EEY + Us UL SHS F7I

20| +22 MM ALt

=

MSB510 HAIZAH 5! M™EF (Innovation Management and Strategy)

SAZYTAS SHURE U MHA HS 93 MEHO YO FHoF 4 o0 o= AT, MY
o S4g oefern Y5, U XHo| S Soto] FWHS HEB & b WS metn Uct 2
12 S J|Y0|2S 2722 ko] process, path position HHOA HAZHHAS THICH

MSB530 3|A|22| (Accounting Principles)

O] 2t=2 7|goM 2AAZEEIE it 29 A Hot &= EAQ YHES O
SA=XZE LHEHW = 20| 2|AEE O[8Xte| 2N O[siste S83dt=
£ QAEE O|8AEM 22| IEL} 2AHES o8RO M= sh&dHA EIC

MSB535 7| ZAdal 7| X F(Technology Management and Corporate Finance)
2 =52 HF&2Q 7[&2 JiE, ol R H 2 O|fF0 25t ZFStL, 0| 7|&dgel H
M 88 H HEotrt £9|, 7|=2 X2 o4t 7|& ZHXEIt 7|=7|Yel Qlagtd/EY, IPOS
HEHOM ME22ZE SFotCt ol2et FHE #&H50 22 X F2 I =25
FHE doto] MAAAXAL G 7o &, Al H45EM 2MZ0

9l
AF=2S et £ 2 7[es W8S oid Z7[&2l 7HX|EIHE of

MSB536 7|=7| O1#| & (Marketing for Hi-tech company)



JlEevIgs /I oAEREe WY, BIL sdE otE
f t

g, ZXME, OAE 8 M S C

MSB537 C|X|&& Al ITAH(Digital Innovation and IT Management)

£ unt=2 s st S0|A CIX|E A EI|=0 2ot 2%, =%, 2|1 g2l =88 M3
otCh CIX|E A dE7[=0| et 2atHQl 2e2ls AHY H[ =LA 7| 20| Z|RACH Chet 2
WS Sof 2 DB BN Lyt

MSB538 & Al =X 22| £ (Managing Innovative Organization)

2 Dj2e A xS MIHo=R malsh| I3 FY WHSS CECL +9 SEE WM XX B
O gtot CtYot O|2&1t 7HEX &2 Ooldlista, upstd X[AZ AAQ =4l =Z[z2|o HE5Hr| @fe
o|c}.

MSB542 ZEu}lstE2 (Management Science)

Zdgustol oz 2oFE0f ofst 7|XE Mg MYEAS, HELO|E, AYU0IE, QAHEEE, TH7|0IE,
Moge[ol2 59 740 98S =0t

MSB552 7|¢® 2k C|XIol T2 M|A (Corporate Strategy and Design Process)

E D22 XY Z2HAS & O §e ZESH/MILUAY A|Zoz Fase Ag 1 Sxo=
otCh MEA el MYCXRlar CIAto|He| dehs FO{H0| H =LA e Y-S StLtel CIAtel 22

OlMeln CIRel ZEAA ol ZHAYORM J|ANA0| HE CIXY SRNS HeT + U #
ofLizt CIxtRIS 7|9 W2 RN BT & UCH

MSB554 AOIE H|=L|A 28 5! 7§2 (Smart Business application and Development)

£ =52 ADGEENN S&5= 2HY EME0| st 7=, H=2UA B8 S A7sh= ofet@
Z0|Ct. Mobile Internet, Mobile Security and Payment, Location based and Context Aware Services,
Social Network Service S0 2%t 7|& Sl Case Study, Value Chain 24, ZANd M2 St H=L
2 2 2 719 SO0 Cisto] Zolotrt  ESH A Fufb Engineering E41 =Z40| 3522 o EO|
Cjo] ZEHEE $5l0 H =L AL 7[&2 SA0 st M2 & MH|A I H[XLA EES
=HEZ it

MSB556 O|Zfjstal &sH7|= : O|C|o 7|=3f H|=L|A X2k (Future and Technology : New Media
Technology and Business Strategies)

Z2 Re|Lett EFAWMEY) J|sddNE2 kA E o mat ojefste] S8t HE0 oty F
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MSB601 7|=ZAHE2 ¢|et ¢l1HtH 2 (Research Methodology in Business and Technology
Management)

2 DNSe oste £F0 ZY W, Jle 2O APYHERL 4vfts mIBOICL ApMA, MY,
H42 FEoT 52 ot Ot 2orel QM E #tE Olff=2 CHELCL 2 WitE2 =20 &d
She RE AFRECl MIXOl HOIS Sof YPNHO|D MBI St MBeE0| HElZ NYEC)

MSB613 L|EL|3 ZAX= (Network Economics)

o X
g 8 =8 HIXRSI HESRIR Fd, ot 2tdnt mEsh 57|, 29l I
9o JElES 27Kty a2|a o2t R;E|S0| AX BA
Yot Ol S0l TishAM Stk 7|2 ME, H#ESL SZE, HERZ Hal, HAet
7| z=A3 S84 S

MSB615 H|o|E1} 8 (Game Theory with Applications)
O] If=E H=o/&EY Us tdolM ™A oJAHZF0 25t HiR= 2t
stds Qo ot=LCH 7|83t 2EE A E Bl CHEL Sotg o
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MSB635 EXIZ (Investments Theory)

= =9 FHZ KEA|HM F4A, KA, THELE 52 7HX[7F ofE A 28 E|=7F(Valuation)of CHot
O|l2Hd, 435X B2ME dt= Aot F7 2 ZY =& portfolio 0|20 HIEE & AtEXHL 7144
H B (Capital Asset Pricing Model: CAPM), Xt7{2|l 2 &l (Arbitrage Pricing Model) &2 LR, &Y
H7td A432d, S8 2 ME27HE 2E2d0| s E A7ftch ot A3H g0 HEE & A&
ANEe 2E8d M4, M&A S0 DSz Yot=Ct

MSB638 7|=& Al H2kAH 0| Z(Strategic Management Theory of Technology Innovation)

TEEFE 209 0|2 g+ 7|ge AtdstE dFduE HdF5td oot 7|ge 7|sddg 34
o= 7|7k AEetE gato &l 7| g2 o 435k=7t Ee Aofst=7" VlsdilE S 7| ge
d33 Al E 25 222 FAQAUV 2t 7|2 A7 FHE MASHL, CHAs Azl BH F0fQ
Ol28 =5t AFSt= LS HAITCH

—= H7 o

MSB644 22U

19 ok

Industry 4.09| &AM QI smart technologyE Z-2%t XtAjo| FOf, =7, MAt H{E, THOHS| M 1Hd Xt
IE TS| flet 7™ dBYH Issues2 0|24 Aty 242 S50 SSH2EM LIS LAY

A Al7Ie 71288t Tldts Mad

4 M (Supply Chain Innovation)
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MSB656 HHZIHXME (Theory of Information Policy)

FEo JHE2 RO ZE FEUM FE=t2t=s HE 010 =7rAt=|o| Bists [0ty Adts H
ME ZZHOZ CHR= Zol0[Cy. Fao CIOZM &g 4+ U= XMt AAS U=t AR 55
g+ UARE 57| I5t0f MAQl Hotet AR ZMTZO| oyt e T 4% ofiet Aty
OtZfoil Al O|ROIX|=7tE Ot2d M= & U=F 7(|=E nF0lch oA SFE2 FXEH, SHE,

SEAISE, GEMYE SOICh

MSB701 I ZAH =FZAF| S (Advanced Econometrics)

2 Wits Oiehe g AZdNses 2yol =3, JtddE5sS e %
DX 20|22 SEIILE 0|QI0| SEHHA, AREAY U GMM HAS o
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MSB702 -t II (Research Methodology II)

Z4gs 20Io 45 EM2 ot 15 ¢ HREZ ObHF= 1522 Experimental Design0f CHeH &
= HHS J|XZ Multivariate Data AnalysisE& = L2922 CtE. ExperimentE DesignE & 42 7t
2 Q%A CHREOX|= Validity 242t Multivariate Data 2MZ2 23t EAE HHo=Z ANOVA,
Factor Analysis, Regression, Discriminant Analysis, Conjoint Analysis, Multidimensional Scaling,
Structural Equation S Ct&3t 7|#HE CtE.
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MSB703 7|=Zdd2 it Y £ (Data Analytics for Innovation Management)

Of £ MEEAL T SHUSOIA ABZH S B2 YS olgstol AFEMNSHD 0|8 T + Y
£ WEs XBCL Fa FHE VIS 00T, WE JlE UL Ve M 2OIE BBCL SYAIOlE

Z=2 STATA Y TO|WE F2 £/ 72 A8

MSB716 &4t 28 A| & (Innovation & Global Financial markets)
o =2 =AM IHF 22| SFoMel HAZHSHE 2§ CHRH, th=H 7|gar 7| Y
Aol oot =2l O|RO{TIC} o Ct=X7| Yol et elet X7 2t2|of Cigh {8 &= ZEotrt

MSB736 1 gZA|Z0OMAH|E (Advanced Quantitative Marketing)
DSAZOAE S Fof &4F, 70§ AlZ7], O 280 2HE AHX AdZEM A 4E 7|12
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MSB813 HHEHEMZAFE (Telecommunications Economics )

2 =2 JESMMAY 7|2 HE|E Osidtd OJA|ZHMOIE X AYHEZ0|2 FESALAYMS &
82 IRUCE NFTE, £275 YSWE, WD 3H 5. LIO7F FHEAMY B $OH HH O
7 W Ao CfshM e UAes EED FNHEHE SHUE gS Tdsict o 0 TFEY 4
H 7|8t S MH[AZ[EE Z7, MVNO, ZAgMH|A, A|FHIA|, DRM, g8 AH|A, SAMHIA X|E, A<t
ANEEE & OYet ZHES ZoC)

MSB830 & Alu} ‘dalgt2|=X|(Research on Performance Management)

O] Bt=2 7|e| dafdd U dapgte[of =Htk|= Oty O|f+&2 CHECH £95| ditate(et #d =
zofAol THRO, KEN MMM HPHS o] BAS CIYY Mg U B2 AR2 S 45
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MSB835 11 7|= &4l xfF 22| (Advanced Technology Innovation and Financial Management)
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MSB836 Ot#|&latet A|O|L}(Marketing science seminar)
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MSB837 C|X|=&AMat ITAH=K|(Doctoral Seminar in Digital Innovation and IT Management)

2 MOjLs 2ARMPE SHEES oz CX|E it TEdY o370 st O|25S Moot oHd

=2 OXE "1 E7(=2 XHEl, AL, 23t S0 Ciet Chst 0258 O[aistn AH AT =

0Lt O|2fst O|2EEE HIECE SHiE2 7|20 st =22 gt LHDCL

MSB838 & Al x=X!0|Z =X|(Advanced Seminar on Theories of Innovative Organization)
NEEo| REN U HEHH ROISS RMCL INHBLAON, KNS U EXHsle}

st AE9s, 498, e, 57|20 L oAAEL €2 O/A] O|25S CHECL

.
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MSB881 114 7|=4dY E+=H1I (Advanced Special Topics I in Business and Technology
Management)
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MSB882 17 7|=4dY E4=X IO (Advanced Special Topics II in Business and Technology
Management)

= =2 718898 WS Hdds0A 71288 2d 58 oY A 4 3G 2ol =2 2o A o
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MSB883 1g 7|=4d9Y E#+=HI (Advanced Special Topics I in Business and Technology
Management)



2 22 J5FY M NS0 VY A SH AY U FFY 2opo| 1

HHES Qo et M85 CHELL 2 d=2 HaA| 7283 Ftto] &4

182 /I8 = AZE 884 UA 2FELCH

MSB960 =2AHJ(MAH (MS Thesis Research)

MAtste| O|=R 9| StLIZ X|=uW =2 X[k otz d= UM Fo|Hel AFE Aot
MSB965 7 A (Individual study in Master's)

MALSER| O|=R 9| StLHE X[Ew49| Xk Of2f Ak U1 FoIXHQl AFE FAHTIC}
MSB966 AM|O|L} (Seminar in MS)

Jlsdgets Muo| MM 22 AFON R 7ol ME AHE CHECH

MSB980 ‘=231 (HA}) Ph.D Thesis Research

=2 REmHol 58 e =2 @7 HOS TR HEHC ATE AN A
c.

MSB985 A (Individual Study in Ph.D)
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MSB986 AM|O|L} (Seminar in Ph.D)
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