mini =gy |+

PMB503 SAX oA’ (Statistical Decision-making) 3:3(6)

2
12 + A=2 ABHO|D HTHO

HA 428 2HE SAXNO|D BMEQ HHEZ HEG 2 & + A= 582 7 2 2FH Ol
oE % %Eﬁff Ciefot SAAQl 2A g Z AJ|stn JHEAY, 2|24 2 CHECL

PMB510 E|E 41t =X #2| (Leadership and Organization Management) 3:0:3(4)
XA o4 oM YofLt= il HMEf F JHQlel 7| £0iLt s, QIX| uHYof| CHSt Ofsfet AR =2 HA XRZEQ &
Al 22| E flof Eas o/En HNAel 7|#ME CHELCL xx' e M2 HEE AVt A Ao ot EEq)
Role Playing, &t A &2 Zoof =, ENHQ =20 EH°* O3l = HalIC}

PMB511 T2 Y (Strategic Management) 3:1:3(5)
ZHSHE HZ=LA 2h8 (oM A YED A2 /T HE MAQ 2M% Fot dhHg o ™2 = A4 oES
CHELCE

PMB514 ZYBZH|E (Principles of Economics) 3:0:3(3)

Ao oigt 7|= mh=o2 FAetel 7|2 JiEs B BX =4 R 7Y HEH &Y + UEF OAZH LY
ZHE Zehat AAZHSH L0t 2 7|t A SFof 2t '—HEE ot ohCY.

[y

PMB516 =HZAY (International Business) 3:0:3(3)
INZALO|E2U MHE SRR B0 A ZIo| ZAE HE EME CHRED AN X0 HE A
Aol E& HAlBHCE

PMB517 YAH2F (Negotiation and Conflict Resolution) 1.5:0:1.5(2)
7| LS & oLzl Mt AU, HAAZ 74, MAA S92 E8 ATstD AIEH0|M, 98 AY S S A &
2t2 HIYSI=E Sict

PMB520 O}A|E (Marketing) 3:0:3(3)

Dl 712 HET FR Y VIS LD, AR, ZRYE 2%, E2 S0 TACL

PMB521 OA|RZAME (Marketing Research) 3
Ho|, MY CJRtQl, B2 =&

OFAY oJAtZEO Hast F& oo, =3, 2M& 22 /iEa 7|-ES EH &4 L BE

M EAQ CHHE 24 7)Y &0 i% [

PMB522  5}0|E| 3.0t & (High-Tech Marketlng) 1.5:0:1.5(2)

7l Ewd =1 3 ZYoM 24 E0| =2 SHOIHIR 7|YS2 OFE O|f+E CHECL SHOIEIR 7|YE2 ArY7I2l ot
E

of, AlZZAtet #2015 &Y, UYF2 7H%*Ef oA g, OHAE 9 ®E, J2|0 AlZ Te=tof et o8 MEfs =Zost
Ct.

PMB524 Business-to-Business O}7{| & (Business-to-Business Marketing) 1.5:0:1.5(2)
79 nAZ CHAo =2 Sh= MYl OtAHE o|FE CHECL B2B OMAEC £, 7|g 1nZiol FOjuby, 7|g Do A&
tet ZXMY AHO| =l MY M MH|AQ| O E 7|52 AEstn HISH7| f/8t frameworkS CHELE

PMB525 A{H|A OA| & (Service Marketing) 1.5:0:1.5(2)
FEf7t 7HR HEQ 0| El= MH|A AEQ| OHE O|f+E CHECL AMH|A O8] §7, MH|A OHAEel F2 A
2 =8 =0F & §F MH|A Ao OHAE, O2|10 ME &Eo| O Eo| Zgt=Ct

v

PMB526 ZTEHM HIME PHE|(Strategic Brand Management) 1.5:0:1.5(2)
HEHC XHARO| JHENL P AMED HWME XMZ oA 23 8T QX0 CHs{ CHECH 2=l AxXet 7|5,
HEE OrARIo| 22| 17, BHEo| MaN 28 S8 ERHL.

PMB529 AAMAZ|E (New Business Development) 1.5:0:1.5(2)
7|A0A MAIYS HErE mf npYar M 2 ME fe[of CHol CHREO AHA MARIZNY At E 245t Eo|ptLt,
PMB532 7|8 Lo H=H ZHAH (Strategic Management of Technological Innovation) 3:0:3(4)
72 MEfo| £7 A Mo mME= KEF AMAFEIEI 4F TotES 245, Yl 439 X2 Atget o, EY

PMB534 7|71 ATt 7|7} (Entrepreneurship and The Entrepreneurial Manager) 1.5:0:1.5(2)
7|71 el 28t 7|gUte Z2EHAl O2(n (Yot ZAEA0| Cio shEstn mot AT TFE A, ASE 7|0t
™MAl EC [:|.§_|:|.
O L- O L .

PMB535 7| YU7IX|*87} (Firm Valuation) 3:0:3(3)

H3SES FMY, WS 1Y OISO AY 52 IRD 0/ HIPOR £¥IMY, IRRY S Z2MEO| JHKE Bt
L 7|2xel w¥sE ChRo

0

xust % Korea Advanced Institute of 1 / 3
~s ¢ Science and Technology



PMB541 HHHE (Research Methods) 3:0:3
4o =7 E TSIl =22 M OO 2Rt X4Ao] MYE2 EXOZE il FEH UWE2 ¥X AUHEC
o Zo| AFA Aol Zoo mal 8 dHEr 228o=2 ZatEl 4= Ut

PMB542 ZHYEHHA|AR (Management Information System) 1.5:1:1.5(2)
ITQF SAlol MR ZEO|M IT Value, M2, H{EL|A BE 5 CIFSH ME H =LA AMYE CHECH

—

PMB560 X{F%|A| (Financial Accounting) 3:0:3(6)
DIAES| 7|2 HEE As|n X2 AN AHEES deS CHEM 0| sk XMFHMEL HEnt 2|, =2AH X2 nt
g, MEHEEM, 2AHEE 0|88 FAMEXZEY U OE 28 52 =it

PMB561 7| UZ|FH* (Corporate Financial Policy) 3:0:3(5)
7lgel X2 =t FX; oA AFo| ot dSZANE 719 ZHXof OjX|= FF2 Olsste HS SHE tH
THECRE 7|Yo| XHETLXO0|E, HIYEM ol=et ot J|UX|Hx S CHELCE

PMB562 X{ZFAlEH|EM (Case Studies in Finance) 1.5:0:1.5(2)

7|9el MRTE, ZHKE7L MEA, HBIZEH, 7|EXHTE S 7Y FOIEe 7|=E LR O|F A d&0 HEsto

S 3iCY,

PMB563 FXHZA (Investment Analysis) 3:1:3(5)
EXESl J|2HQl JEE Olsist= 0| FHOIH F£AEN ™ol A, XHAIHAZE T2 2|2t portfolio
management, A|IH2| 28, T4 AEQ e &2 CHELL

PMB569 ME U ZM (Futures and Options) 3:0:3(5)
THoE 7120 7t 7|25 M, Mg, A A d2(a SME olshsta o] &ES2| pricing, hedging, desing &2
CHEC

PMB572 M EHEEAM (Financial Statement Analysis) 3:0:3(5)

HEMES sfMat 24 Foff 7|l oxf X O2f Z2Y HEHE ISt o &=st=0 Zast HMEt 24 718 7|47t
S 7|el M8 "It EXME CHELL

PMB590 O|=23} #2| (Cross Cultural Management) 1.5:0:1.5(2)
N ZAIEXEM BR3P O|Z%o| O|siE &3t CHRIZA X QJAAE 7|22 RAF7| {ldh o|23t olsiel ZYSHA o|n|,
SOl O[A} AF HHH, AREQ| CHAMO| Ofs 52 EEoHCh

PMB593 H|=L|A FHRLAH|O0|M (Business Communication) 1.5:0:1.5(1)
SRl oAAE B ZZ2|WHO|N 53 M Q3 20t MEX0o|n HAEXNQ J|&lt WHE AY|7| 23] MF F2
Olff+=1t AX AtHE2 CHELCH

PMB594 d{Q|HE A4 (Global Immersion Practice) 1.5:0:1.5(1)
N 4GXEM EHast XAEE 2BYSH7| s 22Y 2|0y, 4Y90|E 2 S Zo4doM B2 WSS dE, A
St=& oiCt

PMB595 ZIH|H|EA (Analysis of Chinese Political Economy) 3:0:3(3)

53 ¥x M 28 AAHO| SS8 SMI AR e TS v|27| Ak IO X, FA, FYVY S chy
£0ig HAHoE AR S

= —_—=

PMB604 QIALEHE| A|ARINF FHEF (Human Resource Management Systems and Strategy) 3:0:3(3)
AETAHEIL, CIHRZ|E ot 22 2 &2 7|=XQl 20| ofL(2} AAXte HEOM 7| BHHS Al oA
ol HMers Ao 582 £ QAL Ea2| A|A"” H7, Mek S CHEC

PMB614 EMTEFn} X=X E2| (Innovation Strategy and Organization) 3:0:3(1)
AFStAxt Ste FRe JHEE A S AR A S5 MER 4 M2 Chet o|2ur AN AtHE etEctn ol
TErEg HdAsty| ot &2 #2| 7|Y€E olsist= O RUCH 53] O S TLXNEAMO Al Mty MEg&el Az
RO oL M2 4l mj2{ctelol Mefnt X p2|E S MEUXE BASIAX} St 22| 7|0 dHEe 8
22 Coslax}t sict

PMB618 Z=Z|d7| % &4l (Organization Design and Innovation) 1.5:0:1.5(2)
7192 =@ot BE A0 st 2MES =EStn TEOl oA A Ao CHS 0|2 X[AlNf JHH QI F=HE CHECLE
PMB622 Z}ZAFEF (Pricing Strategies) 1.5:0:1.5(2)
Ciolef Z|gt OrAE, OJA|ZX S, 2 Mef S0 ALBEl= 7HEE2 &85t AFX=0| 4ME 7| HIolHE 7[Hte
2 s E £ e e 744 H™EF 7|-"2 27450 O " 4p TEF F StLiQl 7tARERS 9Blct

PMB623 SEH DAY FLIAIO[M (Integrated Marketing Communications) 1.5:0:1.5(2)
o0 50| gof £, dYES, PR, M, QHU X A4 0L &5 § CHE HRUAOIM =EtIte| =3} £H0AM O

A AEX A A=, B, SHY AAX|E CHECE
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mb. gl 1=
PMB624 ZAH|XIE-ZEM (Consumer Behavior) 3:0:3(3)
AH|AFQ| FLOf HE{Of FEZ2 O|X|= AH[XQl &7, 21Y, &, B, 244 S2| 7|2 O|E=1f AH|Xte| TEt, MEd oAt
Z7d O|EEE AIWBICh ot AH|XF FEAMZ| O|E1F 7|EF QK| O|2F0| O{EA AH|Xt A0 MEE|=7t= CHELCE
PMB626 F&7%2F (Marketing Channels Strategy) 3:0:3(3)
Wiy Xﬂxﬂi'ﬁd-a ZE MEXAHZE MEZ7] s +HE|ojof & 7|52 M8t 0| 7|50| M=EX}l, B4R, X[EAt
EXtHo] o EA 2HEII=X| AmECH MZEX OHAE LA ol2fst 7|52l 25 ™S O{EA 2/siof st=X] O
2o E9f '-H%—'f Tx, 280 it L{E&S CHECL

PMB641 ZTEFM nZHAE| (Strategic Customer Relationship) 1.5
CRM HHHE, #e|xto| LM nA=S, R, &% & 2 thAlol #2lE 28] st MeF A 71H %E%%% E|'-r

o ChFst Aty gt U Z2MET ESHEICH

PMB644 11=3%|4 (Advanced Accounting) 3:0:3(3)
22| A Q| 2|A 0|21 HEE At IHEAZIES SHRE A YAt M2l & o C. =5t IR AEfH2
A™E 21t A2xE, FEE0|Y, dAF2A, 2lazH, dE MEME, e TtddE2 Z@st 38 X 2[4 X
£ HEQUA CHELCH

PMB661 7|AQUEH (Mergers and Acquisitions) 3:0:3(3)
7| o] Ol SO CHSH O|2X DA A= 2M2 E| Q4 stdo] AXNA I XEN =HES AMAHED AHE £310
Ol_l_'_A 6‘H:t|0| AlO =mHo E|'E|:|' LS =

=H O — M 1 — .

PMB664 X{HEZ (Fixed Income Securities) 3:0:3(5)
el 7|2 HE A AAH AIZO| CHal AMED X 2= O|XtE 9/ % A& ™2 COFELD 7|24 o|Xtg7|t+=x
DYEE AVHStD A DY E S0 CHs =2lstrt.

PMB672 S8AEE27|Y (Financial Market Risk management) 1.5:0:1.5(2)
9
o, A8RY 829 & A &2 &Y J2|n F& 7|#e Il ¥ SOl CHsf CHEC)

PMB678 EZ|2]AH (Management Accounting) 3:0:3(5)
A HEE ZIoMEH ﬁ*ﬁ*ﬁtﬂ 7|2% == =8 JHEI 7IHEQ 7o JHE, YIb-EYPZ-0|AE A, ATA M
A A" oA MDA, RATHHE, F7IK0|24A, dutEE W 2 2 CHELC

1

PMB679 M|FHEFE (Tax Accounting) 3:0:3(1)
2 52 SESH TLASM, Feas A BI7HNM e dFH0l o|87tsdE M1st7| 2l Mgel 7|25l LY
22 CIECH TYAE, =4S 8l BTN E SHCZ MEHO LHES Olsistn OME A2 M Fd2 oldlst
=0 = SEE FLCL
PMB688 IZERHMIAAY E=X| (Special Topics in Professional Management) 1:1.5:1.5
p p g
7|l ZEHEr OAE ML ARAE § 4 et 2% 0|8 SEXHeE EF=ME CHE = A= FH=0 os
HBHORE WS AlQjof Moot stgt#E S 7Y gt 91& B MA AMHES SEHCE CHREO O|2nt M7
ST¥2 Mo R niYstn S8 = s 7|3E MSTHCL
PMB960 =2%(AMA}) (Thesis for Graduate Students) 0:0:0
=& MAL O "AtS0| MBA PEE2 Sl Hi2 dEstel LYt 0|22 SEstd N 28 2MHE siZ8, d4dte 54
HiY¥S =82 ottt £ 7|9 £ MYS ez MEXQ A7t 2Mg Tt
PMB997 ?-'_4%”&1%2;&;5 (Capstone Project Study) 0:9:3
p j y
MBA I8 ¢t HiR ZAEstol ChYst 0|22 Sstol AN 4 EXNE siZ€e = s 522 HiYsH7| flsi 4 7|
A EE “ﬂ% Qeo2 MEXQ et 22 HIEOZ ALY 01:rL St= AtstEo|Ct,
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