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MGT593 3aAF&E#2| (Supply Chanin Management) 3:0:3(3)
=

STAIEEE =0l F S8 2 MBA SHESOAH Ei U SSALSEE| 20fo] MEHQl O|fFE 7IE

A= ALt olzst M2™ Ol 7K BES SOUsH7| ISt MEYS 22 AMH|A MO £[1

ZIX7F HEEA| O|slisiOFRt St Z4O|LCf.

PMB510 2|C{d 1t =X 2| (Leadership and Organization Management) 3:0:3(4)
P

=X ghg oo A LofLt= el HENOIE S0 JHelel S7IFAL o5, 21X HE )0 it
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= . 531 27|22 2E 2HFHs0] Mot 2 22 Mz =X F2 dEs
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SMB507 Ol X|&tZd EX|2t A2]X 7| (Energy, Environment, and Social Enterprise) 1.5:0:1.5(2)
OUHXl X =4 EMe AIRHCZ 1R 523t EXM0|1 H2 ARA 7|¥0| =M™stn e 2O0fo|Ct &
I=0AME= o HX|QF &tE &EH O|FE AJ|StA, 0| off Astr| <ot Chet &t =2|& HI33HCh

SMB511 M2FZAA (Strategic Management) 3:1:3(5)
SHSt= HELA 2HE £0|M ZZEe| MEN 4% el

CRTELIS x| ol £ MY WS 1R
o 719jo] ME SRO| CHet HE HASH EAN T WHS N8 AUSS FROMNEYIEA J|Y

o WEMAS S SAS UYL

SMB512 = H|7H'& 1} H|=L|A (International Development and Business) 1.5:0:1.5(2)
THEE AREez 0@ 2% EH0|n B2 AEA 7|go] =Fstn s Z0fo|Ch & I=0Me
o]

AA
=HNE 23 Ol+E A7H%tL, O|F o Zsty| ¢leh Ciefet Yt =2l St

SMB513 AtZ|HM 7|17} I (Social Entrepreneur I) 1:2:1.5
Xralel atel ZX|of Z[gHtsto] At 7| AItEM Q| HIXMI SHE FESIL A2 H7| Y710t 2 HSe ChYst
HoH O|E CHELL 71Xl 34 HEefel M E MBA 1dXt0|= Co-Curriculum2E,
2EXI0| = Curriculum(AtZ| & 7| G7HT, MCE T SHES0| g A HYFHOM 2EHSH= 2/7(2t
2T O|FE UG =82 = UEE =& PEo|Ct

SMB514 At2|HM 7|47l (Social Entrepreneur II) 1:2:1.5
Xralel atel ZrX|of Z[gtsto] A& 7| AItE2 M Q| HIX SHE FESIL AL H7| Y710t 2 HoHe CHYst
AN O|ffE CHECE H7|MQl a4 Hejel ®Et ZH 1 E MBA 1HX0= Co-Curriculum@ &,
2EXI0| = Curriculum(AtZ| & 7| H7HT, MCE T S-S0 g A HYIFHOM 2EHS= 2/7|2t
2T O|FE ULUSHH =82 = UAEE =& PHo|Ct

SMB517 2MHIA AUEH (Social Venture Business Model) 3:0:3(5)
2 F0Mes 248N B ARl 7ol HYIFEat ArZ = CHe S5k, AFR[E 7|7 & AtelH
7149 MIAtHE “Hgstn 2Aoict SHME2 O nitEg Sof Atdlol A% E

SSARE HX|OHY Bhoy.

SMB520 Ot#H|™ (Marketing) 3:0:3(3)
O =2 ARl =AN, O SHME =3 7|YM7I Lekexchange)e &3t0] SRHE s Lt
WYoM HEE 243t A=He +EStL, 0|8 HMSY SHsts 4SS LHELL OAEL 71271
I Fe ZdG7|EE iR, A2, Z2HME ¥ EE §2 S0 0|2 &8ss SUS Y=Lt



SMB521 =M O|E (Green Marketing) 1.5:0:1.5
ZZ £0] 240 &3t o|f= #H AHAEZ|l= 28 Ut 7|YE9 7|1y S0 CHAEoM FeS O/E

= .t ot OAE Z2MESHAE 24 Ol £ CHE O LUX|Ql 7|z0|AL O3l O Z=2
adS Sl XHSE 7tsA siCh O] ntE2 OMAHE HZ|OE A2dts StdS0A 28 2ol HIE
FHIAIZ| =0 UL

SMB535 AtZ|H ZAX|et HX (Social Economy and Policy) 3:1:3
2 nE0M= ArR|E Ao CHeE MEHE QI O|s|E oA Atz|E A el 7HEat 2f0fo IZHSHM HY Al
EICE =S AR A ZH e JHE Ao CHsA sHESHH, I 7HE Atz|® AH Q| =0 CHsHAM St&sHAH &

Ch ARl H 7|9, g@5e, M2l 88, NGEH 71E Sof st 7|=HQl o|2at Al %A.:IOE =9It
A Eoh EsH 2 F0ME Z7|2Hel FH XYM o|2u HYE CisiM ChECH

o H1o

SMB536 AtZ|H 7|Yat AA (Social Enterprise & Management) 3:0:3
Atz|® E7F aPY 2 Sl TS T AFRIA 7|0l Cisi 7|=A ¢l o |
O oiCt AR|H 7|0 st }FE MEC=AM O|EHE EM E2 3
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SMB540 7|41}t ALS| (Business and Society) 3:0:3(4)
71el ARl Mo Cist =97t 7|YPat Atz ¥F JFHOAM ZF ZHsiX|n e 1O 5240[ Of
FoM= 710t Atzlel A0 EHE W0 BE O|FS

W2 ST2 7kt QUCk 0fof matM, & ot

of cheh Cret S =2lstn 2 O|2S MISSHLh.

SMB541 IT ZY (Management of Information Technologies) 3:0:3
71e| tHE22| Process= ITE &3l PHAXHLZ AZALO RAen s 7IPS2 ITH o HI=L A
99 meHAS ®AISD AT o|0] 7ol KHEX|e| SXtel Turo| ot BEE Zo|Ch MR oS

TS ofEA alstoLiol what 7|Qel Auto] Be ¥g wa Y| MEo| AAUKSO| TS OEH b=
L& BEOIM BElE & UKS BeA EHit

SMB543 AMMIK =X 9 4EHEF (Social Venture Organization and Growth Strategy) 1.5:0:1.5
= =2 A48 HXel AN EdE BtASI AASts A2 =2 oM Zdst= O|fE mefsta &4
Cl

St0], S2YCts RAMSICE ES dEItsds A7 /A ER% OF 7t 248 dHFZ2EMN

i} (=} =
AWK 44 YWES HANZ 4 U= BAS FUSDA B}

SMB544 AAHIA ZIAEIEY (Lean Startup for Social Ventures) 3:0:3
2 52 AR ZEMA Mg A= O |HE ECh 2 HEE <2 AEEY> MEZ S
e 2 20
C

SEHKTE X|57F x|
H 7tX|et 27 ZHX|E 2 é’éﬁf% ié%ﬂi ’8’8%‘ -

SMB545 AAMHIXA| ofo|C|0| k& HHHE (Idea Generation Methods in Social Ventures) 1.5:0:1.5
2 =2 A2(olfet EAMA AMYT(2E M HYS ot H=LA ofo|C|oj2 UMAIF7|= EE OE
Ch. 22l X &, Workshop JAZ2[1 FA stSo] HERZS Sof HEHE Holdol Loin e S
N5k, OF Sof AHHN OfO|C|0jE HEDICL OI0|C|of FE X 7|3 =8 Qv ohdet 7|8E o
E, A, 342 Sl sl Moot

SMB546 24 O+ 2Mut 0/M £ (Analyzing Social Issues and Developing Mission) 3:0:3

2 I2e AN Y HYS oY ARYIsl U A0 $2S Y WHOE, ARHM 2OIB 22
AP7| 2 EASED ARRIN 0|42 WYSHE A2 SEE $Ct 0T Aotol LY WHES sLdtn
F
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SMB547 At2|H 7|717H M (Social Entrepreneurship) 3:0:3(4)
2 H50ME= 7|58 =it *HE-.-_- AE BEQY 1 7|58 Hestn JHKIE EEsts 7|Y¥7HHAel 2
At 7|7t ZAGEA0f CHsll LotRl, £ AR|E THK| ’é % EEZ 8=

ARl 7| Y7g AL At
H 7|gote] §4/230 ool =& f At=lH 7|7t A et J™¥E Oiofstn 5ottt



SMB548 AMHIN A|EZ=AL U H|=LA 2 7§'Y (Market Research and Business Model Development in
Social Ventures) 1.5:0:1.5
2 IF2 248 WA HYS UsHM Bast Al ZAL 472 TYA7|1, H=UA RES DESHOA}
SICH Al ZAL O|E2E 7|XE ChYst Atzlet & ItME $HstA ot H=LA ZE

=07| IS Ctast 7t 8 % HAE IHHE o5

SMB549 AMHIX NZHEXN| 51 £8M ZZ (Customer Problem and Solution Validation for Social Venture) 3:1:3
2 52 04 2 Jtd 3 &84 JHd A5 =€ SHE ot o IHEE o A A7|SHEMVP,
Minimum Viable Product) 79| YIS =HEDICE o|2et XS M| sl AELEY IAME,
SAVE 93&, 7iE HEZY, o8 EZ 52 Tdsich

(Product and Service Validation for Social Ventures) 3:1:3
T YEE SHE D HXI|SHEMVP)S LS HEB-AT H
7

SMB550 AMHIA HE U MHA HF
2 52 MEXHA)0 Che 02 A
gt M (Product-Market Fit)2 ZQIstCt ol2{st EME Zdst7| 2l AEIEY IGME, SAVE A&
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SMB560 XHS2|A| (Financial Accounting) 3:0:3(6)
A 7|2 ESe U|n XH=2AIEOAML AP dTE SECE F8 WEOEE MEMES Y
Hat Y2, AN, HEMEEA, 2AAFYLEE 0|8 FAFXNZHE U UE 2™ 2 =L

SMB561 7| M| 2H4* (Corporate Financial Policy) 3:0:3(5)
2 M52 7| AR FA QAMAE ot o|EL HF sti, O|F QAtZAEOl 7|7t
(o]
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SMB564 ZAHZAMEM (Business Economics Analysis) 3:0:3(5)
7|ge| ofArA™t o 2ot 242 O/AIEN 24HMHA Lol HASHD Ol
HES CEA =0y £t ol HIEHOE MOl HAIXQl AN Agtof CHet O|3H
SAof O|RO{X[A =ICt.
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SMB568 Ats|&4lat sh=o| U AH (Social Economy & Korea's Development Experience) 3:0:3(5)
2 50 19604 Ol HIYMX| $=o| L ZHYS &&stA =M, O|lE SoliM 7H==9 Oz H
22 SEHE 5+ YA ot ROl WML BHHE O|2EOb ofL 2t 2% IES 3 oz 20l Chs] &

[ =

-

SMB581 AtZ|AH|AQF H|=L|A &4l (Social Services and Business Innovation) 1.5:0:1.5(2)
At2|MH[A 2O0Fe| HIEL|A &40} #HE ZF0[E0 2tE AHYE CHECE H|=LAQ| MH|AOMA I 2
GHEI|E O|2HQl J|Ho 2 #0ot Ate|MH[AQ| Her, HA, 29 H M S| A2E a&st, AtelEX|,
g, 21d 5 AZIMH|A 20FQ| CHYSH HIELIA HAl A E EESICH

SMB591 SE AtA7H'Y S! At (SE Business Development and In-depth Case Studies) 2:0:
2 =2 StMEE 5t0j3 ARA7|Y HI=LAQl MAXE ZAYsI O|E HIESE XMl AtY 7S
ot AAZIM 2HE2 SEE SiCh U ARM7|PE2 MASIo] A At2E ME 2AM5tD, Ate|A7
2ol 43 aflut o|F=2 oot
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SMB592 ZAHEZ| 9 A|EZAl (Business Statistics and Market Research in SE) 3:0:3
2 052 HH ZIYENo it SAXo|D 2AXQ QMEHE & = UEE ZISA 7Yt AIFEA

YYEFY, )= CHECL ok22], P S0| JHLSH AR St AtY ZOFOAM M AYZEAIE SIS
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SMB594 A3 X 7| el $EHS (Field Study in SE) 1:3:2
= =M= siQ HE 04?-% S50 SHME0| 2 AMPHIY 2F0 Hast X|AN AW, SHHS
Xt BhCE Sl AR T|YS EYSY THSHA #E 3

& gl 2 7
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SMB687 At2|X 7| E4=H| I (Special Topics in Social Enterprises I) 3:0:3
SMB688 AtZ|HM 7| E+=H I (Special Topics in Social Enterprises II) 2:0:2
SMB689 Al2|M 7| E&=HI (Special Topics in Social Enterprises I) 1.5:0:1.5
SMB690 A3 X 7| E4=H|IV (Special Topics in Social Enterprises IV) 1:0:1
e AFS2 ARH7|YL BHSH EF=HE OE = A= FHEO Ui dBSH2ZE st&dte 72 E
H3ste O 2X0| ALk XY Hgat ARLE H=E=L2A, HESM7|20 ALREY, AX 381 2T
R ARZIME|AQE HIZL A S oHX[2td ZHQF AR H2|Y 2 FHO| CHoi AtdlE4 ZESt EEL
2 Zldsict

SMB582 AtZ|H 7| Yt X|H7H'Y (Social Enterprises and Regional Development) 1.5:0:1.5
2 =2 AHI|ar X|Goieo| et O|Eat HME ATHSCE XY 7|8t AR H7|Yo| dSHLE &
g2 = UAs WYS Jigsts o =TS 5O, MAAE7|IY X XYY ZEHMEO| M 43X FY
of 2tk Ol2 W AHHMOf Cisf HEHoZ =ootct 24 2 FF FE 7| YZEE SHEe=EZM
XY HRUE W 7|F7P84 8 45t X974 e 2542 HOE = UA ECh

SMB595 ot=2| ALS|et 22} (Korean Society and Culture) (*KOICA =48 3HH =7 1.5:0:1.5
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SMB960 At2|H 7|4 M|O|L}H (Seminar for Social Enterprises I) 1:0:1

Atz 7|0l Ciet AMA olsiet ARH LHEESS ToteE ATAM A2H J[gS S &

oA MEIES EBO0s) At 7| el EXe HF R Eo st 23 FEE Ao Oj2iel HEF U
EQ3E IF5l= ACE EHE 3O}

SMB963 AtZ|H 7|4 MO|LL (Seminar for Social Enterprises) 1.5:0:1.5
A2l 7S HYohen Zast dAF oldet 4N WSS TEE AT P

A AGXEOILE AtRH 7|2 HYSteH #oldte A2lFR7|IE 2BXE © %
257t 2 XCHs] ARIA 7|g &Yool ZHet HY #E i 2Xo st 58

AMRlH 7Y YOl TtsdE B0l AS SEHE DL

SMB964 AMHIK ALUSIHT (Research for Social Ventures Commercialization) 1.5:0:1.5
2 52 O™ EI|MHK| 2HdE AMYASME HECE, NELETEIIe AIRAY, Mefwy HAYS =3
Ste A2 SEE oiCh A3 E H/HZANE HECE Y HIRLARES 4130 Y(Upgrading)stALE &

A Y (Scale-up)dtdl, EY FHIE OHFE|BHCE

SMB969 #E X 8¢ (Research Project) (*KOICA Y54 3 %2
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% SOl Mg H, A=o et ZHE HZ2Y £+ Us WHS HiRCH LT &
Lotk Xt shot

—_
w
=
a
3
1]
wn
w
>

o

©
=
o
3
(=1
()
o
5
("
o
o]
9
m
3
=3
o
=

©
=
7
(1]

<«
o
w
—

= 52 g A £ 2Mote AS SEE oot StdS2 AMEHY|
g QEY == HEE dds %5H *fil"”l“ol 7tE S4-gat o|& mefst offgtrt



