wisE e

BA511 X2 2| (Financial Accounting) 3:0:3(3)
O] Mt=2 StE0A ME=(AHL 7|XE AIEE SHCE it

BA512 Z|AHI'dEIXI2AE (Accounting Information and Capital Market) 3:0:3(4)
O] M52 SHESOA 2AHEEIL A2AFN FEXAEL ALAE0 EAH FESHAH AMEE=7HE A
g2 SROo= Sirt

BA521 OJAZAHEM (Microeconomic Analysis) 3:0:3(3)

MA=E =Mt 22 BHEXS] 292 =Hol| et Y=ot ofsiet Yugt 2qLHS 2ot ULt =
BolOM = MY 2t oo M 2dst= dHeidES Hd2z ot 2

23 flzt 7|2
X ZHOo|29 Olgfiof SHE2 F1 MEZEO| CHEEZD U= HYOIE, &, 7|8 &2 2MMASE0 st
ragellclduly
BA522 HEZH|E (Econometrics) 3:1:3(3)

= HF0M= BA dd X MMF, oA E S A-EORS| et ddSS 2A5tL Ofgfst=H Eadt A
FEMSY dHESS LHECL 22 &2 3 0|EH 7|=2 0| &8¢ =E 0, SHI7
XE Oo|&%t d& g0l orEE[of RUCH

—

o
ir
AL
o
Hu
4

BA523 i} ZAX|E (Law and Economics) 3:1:3(4)
2 Zxs 38 oo NN 20 FM oo 2est et ChYet AMEAE =E =4/ E0| 0l4st
n =88 = QAT E O|2N AtE S50 nsgh

BA524 ZAAZAXN| % (Mathematics for Management and Economics) 3:1:3(3)
2 =2 428N 2ofe #MZ s ERot =& 0| Cist ZZto|Ch O|EX HijZa &4 o|Z29
280 =2 U=t

BA525 HA|ZAXEM (Macroeconomic Analysis) 3:0:3(3)
eI 7|f7HE S SACE AUAHAIGHE L 7|25l O|EES Oldldte A2 SEE SiC £ 2
o 7|9tsto] AMTAS MAsta GHNES 23t =28 Mst= "28A At1"E &55t= Ao =™2

=Lt

BA531 =Z&%2|&24M | (Financial Matheatics I) 3:0:3(3)

o 52 F82 SFdst=0 E+H0l =32 NI3TL) siMs Zx 2, SdEXFLE, XXz 0|2 & A

FBO|ES 3Fst=0H ER3 ot HE/UA oLt

BA532 ZE&FE|l&2AM Il (Financial Matheatics II) 3:0:3(3)
o

O =2 asFildM 12 A&z 588 SFo
stochastic calculus, partial differential equations & Z|4
=0}
=Lt

= =]
[ = _
280122 BRiH T 32 AR 4T

BA533 IPHH4EE (Derivatives) 3
O] It=2 mdAEO & O|FF52 SHTICL O MtFel LHE2 ME, ME, &M, A2 & THEME
|

or il

= o

AZAYOIL} Y| ZHOM SESICL cost-of-carry model, 0| 2%, Black-Scholes 28 S AHECE
BA534 I ZilMAIEE (Advanced Derivative Securities) 3:0:3(3)
o] 7tX| 58t 449| Iz 84E0 et S8t 7HH4™E CHELCE 50[3t 4, I THEESE, 7|Et
oHMaES2 732780 st S5t
BA535 IZX{HEM (Advanced Fixed Income Security Analysis) 3:0:3(3)
O] nf=2= AMAO| st ©ELHQl 0|22 ZHBICL O|AtEg 7|7+ X0|E, 0|2 LHEHE, MELI™0| Us
el 7AZAH, MELHEME S92 82 SETC}
BA536 S -SMZAXME (Real Estate Economics) 3:0:3(3)

A

o =0 M= FELUBHel 7|2/ElES 570, F4 AN2AZL F354 S350 st 2701 Stoh



BA537 =HIZ8E (Theory of International Finance) 3:0:3(3)
2 22 & OMMMES 7t

=
O] ItE2 mHYAE0 st O|lr=2 SESICL 0] 8ol 82 Mx, ME, M4, A¥
| Z0O|N ZESICE cost-of-carry model, 0|8t 2 &, Black-Scholes 28 S A ECt

== R
BA538 Z&FXIH™HE (Numerical methods in finance) 3:0:3(3)
FEEMZES ot =XsiHE CHELCE oY, FUAEY, AlE2olMd &Y 52 SHSn 0| 0|8
of FsEAslEHe dHEC0t
BA539 A|EOJA|TXEE (Market Microstructure Theory) 3:0:3(3)
HeM =, Hefeh g, AIROALRE CHREH, o|Qt 242 £40| £Xt 8! 80| O0|X|= gE¥S HICt
BA541 REjI}SIHJRIHE (Research Methods in Behavioral Science) 3:1:3(4)
HEfutetA B2 ot 4% 2Of0M AtEEl= AFHHEO S J7[2IWES Oolsista, Aol A
Aot Es 283 £+ s 82 AFEE o= A0l 2 159 FHO|CH F#HNHCE 2 IF2 &9
O] EOf M urAt St=F0| I HE 5|1 HES S A+ A d™S 7IXH § Lotz AEXt
BEE 49 =21 =22 g = A= s8HE 4E ¢+ UEF st
BA542 ZXEFE|E (Organizational Behavior) 3:0:3(3)
2 uiltE2 ZEHEE S HHE At|H2E o|EES CHELX} ifh sta=251 MAE 3 23H o|EE
2 MErALIPE SHES0| 2ol YA EHMEt nESH £ JUEE St= A2 SHE SCh FobE #E e
=E=1} O|EEE H|Estn EESHH ZAMYEE 20kl Dz =XES0 CHsl O|EX0|n 2MEQl Osf =
HE J7|2A St1, § Liop7t AT OFO|C|OfE 7HESH LA A7 = 7|2 E HMSStAAp ohof
BA543 ZUTZMME (Seminar on Strategy Implementation) 3:0:3(3)
2 =2 M50l MHO|ZEMOILE =23 StiES odeR MFEdY 9| 7|82 =F9| ™29
3 3 Mo chst AFo| 7|XRE MISoCh 53| Chiztet 2AEZHNY 1 gio| MEF TR AN A0 Cist

=

N, g2 dt=Es Hgote =88 FEF Sttt

BA544 Z|=¥M % 7|47pd M (R&D R&D, Innovation and Entrepreneurship) 3:1:3(6)
7l oo Aol ZutE0| 4t El= 1pEo] Chet d+e ZAME, AtRlet az2|a =AE § ChY
of 21t0fM HEE O|EES JHLSt: 4T AutE=2 YO ALt & nut=EoAM= Chfst 2ot g
2ol 2 Z|s%dnt 71Ot A A ool CHe Mgt o|ESat A HF o AnEE AJNSICE Ol &
of, SHAE2 fst/7|E FAo|AMel S0l ofEA ZX/Ate] @Y E =HtE[0] 7H=X|0f CHE O|E2X E&
ot ot=E J|ELt

BA545 ZA|ZZ|E (Organization Theory) 3:0:3(5)
2 uit52 ZAHEE S HHE AtZ|MEE 0|2E2 CHREIA Sifh ste=E251 MY 2 2H 0|2F
2 2 Y SHE0| o] QA EfMstn nES £ QEE St= A2 SEE O RotE 2E s =
==1f O|EEE H|EStL EESHH ZAMEfE 20Fel Dz =X=0 CHsl O[EX0|n 2MHQl ol 53
2 7|2 stn, § Ltot7t A OfO|C|0lE 7HEstn LHMA|F|= 7|2|& MSSHAA}; Bhof

2 Lag2 =} . =l
=22 Olsisty HE Ao EMEE Modt= AE2 JHE oot RutE #Y sts =252 HHSL
EESIH Mot 52 MF =M= tis] o|gX0o|n2 24X 58S 7|2 oot
BA551 DAY O|2 (Marketing Theory) 3:0:3(3)

o MBL DAY st HErKol GREOIE A%stn 2t 2ol J|2H AR0lH X ATLES CHEC
T3 O FOIN HBEE 7Y 0252 HESHD 1 $80) Cfololz HBC

BA552 ORI AE (Quantitative Models for Marketing Decisions) 3:1:3(3)
OAE oMZEE Z2lHeR §t7| 28] AZEE ZYS0| ofEA HeYx SEEEXE FSoCh £9)
dgutetoM T 88 k= AZT|IYMES0| OfEA Zn, JtAMY, mofa|, 78, AMESqgae K 7|
Ef OAIE 2] 2010 S8E=XE 7|[ERYHES EMUCEN HESICL Eot HAZE AFHE 0[8% At
dEM 7|HatHel ¢E Solf ol2{st Yo JWUAELl 7|2 E NSt



BA553 ZXI#2| (Promotion Management) 3:0:3(3)
nz 7to| Z+E OiHE St OPAHEHRUAHO|MD Ol S HOYHE vt M2F2 CHECL =8
y =S

o

I- = [y =
g SEES Z2AE S 25t A2t Z2HES S 0|2 N2 S8d%ts 58S HI=2Ch

4

BA554 $E& (Marketing Channels Management) 3:0:3(3)
2 I50Me, M7t MEXAZRH XBAHEXARZ MEE7| 3 =HE|ojof & 7[sE2 24dta, Of
7|s0| M=Xt, WAL, ZBAMEXRE 70| oA 2HI=X AmEct d2(0 HE=Xe| oA E LEIM
olgist 7|52l EEHsEZ O{EA H2lshor =X O 2|9 9 W #+&, A2l 280 CHs{ ot
HI|2 i A HRIEL AMAXZAEQ ot XA2 2 otF 40| 01 =20| EICH

BA561 ITAYE (IT Management) 3:0:3(3)
0] II52 Z2F3a9 FEI|=4FE20e Y7 H=2= ITEYY HiEt O|FE CHELE o] MH=EoM= T8
ol HHEO| &= 7|2 gy 18 &83td =X|Q IT7|& Xtk 22|t
ANEo ®&, &HIA gHelat =29 =80 Tiet topice dFALL| 2EI ITEEL| ATl 2FM o2
X ECHE Aot

Ao
of
tnl
™
o
E
i
|>
1o
N
>t
o
o
h
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BA562 H|=L|A REAZ EM (Business Modeling Analysis) 3:1:34)
O] t=0lM= 7|l H=LA REE M0 HEHE Ol 8 A 2HESZ2 2L H=L A ZE>E 9
TR HEME HOH REAS HIRD, H=LA 24 BEO M= Coj Otold WS J[Hez 3
HIZL A AZEEA (Analytics) 7| ES HIRC HIO|E 222 Entity-Relationship Diagram=

20 HHE UM, H=UA AYEAZ2 J|X00[EF 24, 2HEM, 2|HE4, Ho|X|et mH

I = O
LI2, A, MAdd 2450 Ho[g Orold 7|'HE Hi2Ch
BA563 H|=L|A 0|C|0{ 4l (Business Media and Communication) 3:0:3(4)

2 DABOME AT SHSHE HO/C0S So) YA B8NS £0|7| YA TS £71X 2BES

S5t aAt SCE AR, CIO|HEAI| 2|t WAL OsfE &l 7|2l HI=LAE I8t IT Q=20
Ois S=Ch M= olZ{st IT AZ2tof CHet O[siE HIEZE, &4 & DO|CIojMH|A0e] HES 2ot
At E ANt MFAAEN H20| CHsl CHECE 9] AYXRAE, IAZAHEH, Chdzt, = 2420[H|0|M, B
o, Ot 8, &0t AH|Xt 24, #X 0|22 & 2 0|2=0| &4 X 0O|C|of Mol MSE|= 2 o
TN AT ZE stEohA EChH

BA571 FE|H =Y (Mathematical Programming) 3:1:3(5)
2 052 ZY0|E1t Hyel #MZ o 72Xl MEtls, 108 EE CHED, MdIA S H(Lp), HOY
A2 H(NonlP), HERA X3} 0|21} Dynamic X|H310|2 W 882 HFHOZ CHEL

BA572 ‘d4tZAAHE (Operations Management) 3:1:3(5)

O WIS M AAHO| ZZNAS MSHO=Z 2N ¥ 4+ Uk VX022 CECE MM ZzyAo)
gaEs, SRUSe M4 aiZets A2E Hem oj2fe 0|20| WMol OfEA MY + Ak
x| olgict,

BA581 =& U S (Statistical Decision Analysis and Forecasting) 3:1:3(6)
ZoMEE, 8 A SSEMATEN SEE OYot SAFC 2MEYMES AJ|stn O o[RS ATSH
SAIZ|X|E AHE5I0] AEPICE O LHECEM MAEF2YI 2HE SAXQ 0|, TA 242 ¢zt
AAE 2MEl Ztarst ATHe 20 2AMEM, CHHEEM, FHEEM, 2HE24, 2024 52 =8
SiCt,

BA582 SAHH ZMUMHE (Statistical Decision Analysis and Forecasting) 3:1:3(6)
= = SHN HHEol £3td 0|22 LIEN, F2 =XN=E&s LEE U AN Yol 7|21, =

i

EH
=
W U FY 3 Pe|, SAY 25 H 2 7

=T ‘E‘En ' (=} —

2 =K FE So|Ct

BA583 HlEfulstS 2|8t £ (Statistical Analysis for Behavioral Science) 3:1:3(6)

ZoIMnEd, d8 X S3FEMAE BEE Chet BAFQ BMERHE AJ|stn O o[RS ¢ITStH

SAIZ|XE AMESIY HESCE O WELEM 7|2Hel =& &4 0|, MY 2, o[4tEM 2y}
s}

#EE SAH 0|

rhu
o
o
ke
0

_0'_|-
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BA621 O|A|ZAH|O|E (Microeconomic Theory) 3:0:3(3)

2 %= OA|ZNOo|ES 88 EMETE 0|8510] 2dYHE 7|5t= ot ZXNFH 2 HWEfl AlZSl A
otof chsl ZAstct o] ZEte| &2 M= 7|2&Ql ety JiEnt XX3 |20 Chet X|Alo] 2
EICt,

BA622 AIQ0|2 3 S8 (Game Theory and Applications) 3:1:3(6)

2 52 AUo|EE BEHol HFH, FEE =2/o MAOAM HojL:, S=I4H|7te] SAMAY 0|2 (Multi-
person Decision Theory) O 27t Z’40|2(Theory of Competition)& CHRO, £3| Xt 150 H7t TIH
gl A™WN SENN, & (Non-cooperative, Dynamic, Probabilistic) |0 2tst ARLZAE =9[stC} 0|
ob 4o|22 UPtARZ|EO OMAEE0f, HAYO0|E, MAXZEOF, YAMEOL SHH T E0f, TAHEE

Of S B2 20 M22 24 &2 M3t AL, 7|PE Y2 &R0 o, Olof Cfet =2l= &SCt.

LS

BA623 7|=¥4l ZAX|E (Economics of Innovation) 3:0:3(3)

7l A MY 5o R&D HWEHO| Tt 0|21 AFEME CHRE = NMECEAM, 7|s=4Ao st ZHIL &

AE2 O[lStL research0 883t= A2 FHLE dt= 1t=0|Ct

BA624 MRAXZZEIE (Industrial Organization) 3:0:3(3)

= Z4%t= ZT CHESHA 9™ Eo 2 MYREEQ XK O|ES AV|SE AS FEHLE oHCf A Y0[E9

HEE 210 MYZEOIES SSEUCEMN MY A4 duto] 2AM # ofL|zt AN HYMAL O E, =&

S AN 59| 209 osfiet Ao AUME 7T = JUCt

BA625 HZZAH|EH O|2 3 S8 (Behavioral Economics Theory & Applications) 3:0:3(4)

O] ntE2 MEXQl AHT 0|22 7Pd& et=tstol Cietd ol OjA| ZX Ol =AM StaXx}t st= o7 &

ool WX S-S et =FO|M AJWSICE  Wits FH= 24450 Mzet ME, ™AO|IE,

HSHYOIE, AM=2|H Mz, Hote gteld SOl

BA626 1ZZYZAH| 8 (Mathematics for Management and Economics) 3:0:3(3)

2 =2 4dSZEN 20fe #M2 s Test =A™ =0 Ciet ZZOo|Ch O|2X HiZa &) o|Z229

S80| AMS gr=rt

o o LT o= X .

BA627 IZMYUZEZEE (Advanced Industrial Organization) 3:0:3(3)

2 47 A2 YHE MYXRAEQ K Ol X & AMStE AS FHSE JCf 2 W=0|Me Chfst
=M5t0] ZH|, it oA E, =2 2 AHF

MYZHO|E HFtLIES BO, =AY, g S0 §&5td
=0fel Ojsiet AFo= AYES 7IE + AUCL

BA628 12 7{A|ZAH|0|2 (Macroeconomic Theory) 3:0:3(3)
"SE AZEE FMOER HAAZXNES 72X O|2EE Oldiste AE SEE SiCt £ 2 8AIE
9| £2tH M (Financial Market Incompleteness)it =SA|Zo| OFEA Q Q10| O It= 9o FeH=2|0|Ct,

BA631 XISZ | (Theory of Finance I) 3:0:3(5)
HEE 3557|918t A0l XAS FESILE o] ut=0iM R = W82 Z80|E, Y, 4EjM=0lE
Aot o|2, FEAIY0M S SEEN 52 EZ@oict.

BA632 K& Il (Theory of Finance ll) 3:0:3(5)
g E AFE T B Eo=2AM 2 NE0AE HEQl HtfH 7[Yel X 2, CH2[ 22t &
E1x, 71YARTRR} 7YX, AUFEFES L J[YIHK|, FEF TA|7|s, Ch=tE 7|Yar 7| ¥7HA],

=
L FR2AIZS 78 S0l et =255 LETL

-
N _||:|
ra
n
=

BA635 X{RHZHFTE (Empirical Studies in Finance) 3:0:3(5)
2 I50Mes 2820E 38%t=0 Eas o dZWHEN o|f 8% dAFE2 HEE0 26t &
BE0e| HFZHUTE St Bas 7|XXAZ SYste A2 SHEE oCh AAE R &EHH, 119 X2 E
ChREE ASUHTHHESS 7Y PL AEAIY X DHEA4E 2ofe| Ao M8l 2Lt

BA641 ZAUMEFES=X| (Special Topics in Strategic Management) 3:0:3(3)
2 uitE2 MHIEe ExEFES CHREDXL St X M dsA oM YEEE S22 23
O|EE2 M.t St E0| 38T = JTE ot A2 SEE oiof 2ot 23 ss =20 0|EE2
HIEtstn E25IH M2AA A 20| g =HE0 CHs o|2Xo|n EAXQl osf 52 7|2 iCt



BA642 =X|H3o} ¥4l (Organizational Change and Innovation) 3:1:3(3)

20| AMSE 2Hd KoM XA Hlet HAZ 2ldte A2 REQ| MEN MY QAo A
oz} & == ULt O] W= LYt 0|2 ZH, HEXQ Tool, HI=LA Az, J2|2 O & A 209
15 97 meMe 52 Ed 0| Msfel ®Alo| Ho| 9l Osi2 Ssich xEMstel HAlo| 2
HOl O[sfE &= O|EH (8t M3t 430l Ao Hast XA 7| JfMS 3 488 FI20
2 F= FYoltt

BA651 AH|X}3H-Z 0|2 (Theories in Consumer Behavior) 3:0:3(4)
2 52 SARPE +=F0M 2R3 AH[XIAE 2OF0AMel £2%t O|lEE1 AT E H4HED MER 97
OIOICIE HMQtsf E=0 2lef7t AUCE ofF 2f AFHHAM el A2 E2REes =251 22
of YuE 2% =F50| CHFOX[1 EEEO{FE ZAOo|Ct

BA652 OIAIYXIREEME (Marketing Data Analysis) 3:1:3(3)
2 =22 ORI =8Hdte RIS 245t UE2 Ol 58 YTO|M CHECH £3| O EoM ALE
D= CHHE M 20| O|E2 AEStD, MOl O EXEE EA5t=0 &Y 38t =HS oLt
BA653 OIAIYE =X (Special Topics in Marketing) 3:1:3(3)
O At=2 o8 Z20toMe AT &3 HiYEs IHe= ottt Jtstt FAe O E ATFHEE, 08
EWC, AHX Mef, oA ZYWE, 078 24 UYE & Chstn, ChE 20ite] S2FHof CHsiM =
S = ULt SHMES MI3H EECE TIHEC

BA661 ITHZf (IT and Strategy) 3:1:3(4)

2 s 7Y gl dy A2 2FM T oF TEFS CHECL IT oF o] MY oA & &80 &
HOo| FOFICE () HI=LA LY IT Y2 (i) IT @F HAL (i) HIZLAZO| T, (iv) IT HI=LA of 1 Z&o
M o|23t 38& CHECL

BA662 11T eBusiness (Advanced Topic in eBusiness) 3:1:3(4)
O 2 MAATI2HE 0|Z3t0] YT, WO, 2O, MRAQWIsHe TR YYAE YL 0 2

= 2dst7| QA8 o] M52 TAYAHL} eHIX|ILIAS] MUZRE, eH|=LZ= HEf, HAYAHHS FMHE F
o BHOA BetCt

BA681 CHHE EH2M (Multivariate Statistical Analysis) 3:1:3(4)
SAXZR2MH0|AM, ChHEr XtRO| AN WHES CHECL O YREXE, 4284, Hotelling's T2—
Test, SEAEM principal 22124, Cluster AnalysisS2 CHREH SASS 1ZEAI7|X|S 0|83l Xt=ZK
2| §& LCHECh

BA682 [GO|E{OI0]'d (Data Mining) 3:1:3(4)
HioleOroldE ot AMAYD learning BH'HO| 22|t

shg Y, M8Y Fxo| 9n|, 284, X El)
FM72t =7t 2 £ AL FLXE2 2292 =2 AL} Term projectE =¥

BA683 A|A|EEXM U 0= (Time series analysis and forecasting) 3:1:3(4)
ANAEEN 9 ofZnt #EE ChYst 2HE (General ARIMA, ARCH, GARCH, VAR, VECM, State-Sapce
Model) S0 CHEH O|2X =29 A OFNM FHEH Z= FZ H2It Bayesian Approach 62 LCHE
ct.

BA684 ZtEBHE (Probability Models with Applications) 3:1:3(6)
SEE9 7|& JiE2 AL, Bernoulli, Poison, Branching, Birth and Death Process 59| CtYst =&
8 ATt ME] S7t0| O|AHE (Discrete State Space)O|n ORI M ZE(Markov Property)2 #& O
= HQl(Markov Chain) ® ORI 17 (Matkov Process)g TEHOE 3|1 Renewal 0|2 AFsIH 1
=2| 380 CHsHA =2lPtCt HEf S7t0] ¢If™el EEEs YR OHE

A

BA721 S&AHEAH S (Applied Econometrics) 3:0:3(3)
AZZHEM 558 XAMS HELZ, ZH % dIZO0FM FoA e F2 AZEMEESa X
ARE ALY SE=40| Fa CHYO|th AFZHMSoM CHREX] 2 dgo 2MYySI o529 4K
S80| F7t= LhR0l Z 5= ALL



BA731 Z|x|F 0|2 (Advanced Corporate Finance Theory) 3:0:3(6)

2450 7| ATFE T g A=EeENM 2 HIoMe XEFx, o5 U o™, Jlg "#Hel, §X
St 22 7Y EAHFL 52 O|f7t ofEA AFED A= X| 1 0|2N SES HICt
BA732 7|UX|FAZHI (Empirical Corporate Finance) 3:0:3(6)

=AMl J|YHS ATE 9Pt NF HBORA 2 MBOIME HA VYKL ARN ABED U= B
Yot ool AN WY Cfsh Yorect,

BA733 XI4t7}Z{0|2 (Asset Pricing Theory) 3:0:3(6)
2 IS0|AME asset pricing models2 no arbitrage pricing modelll equilibrium 23O ZHEO|A AHE
Ch O|ttd ZHTHO| ofLfat ALY RO E IR, O[Xtg 7[UFX0|E, SM7IZ0IE, ZEER(R
HEHO|2 S ML}

BA734 X}M7IHMZ AT (Empirical Asset Pricing) 3:0:3(6)
= W=0M= asset pricingdt 2HAE OfF J7HX| dSHFTUYHED HSAFZNS0| oM SFCt T4
AE MEAY, THEYSAZMS 7HAZF0 2ot 430 &3t o|lrE2 ST

BA735 XHZA|ZO|2 (Capital Market Theory) 3:0:3(6)

Of I=2 Ar=ZAFAHTOAML O 7|=& HMEotCh A2ZAIZOMel EXtAE], 22X, &8 =A,
AMYOAFEO0E S5 OlEH22 SFot1, 0 Zofe| bjzfe| AFFHSS B ettt

BA736 XIEAHAHZHT (Empirical Research in Capital Markets) 3:0:3(6)
O] MHEOoM= KEA|EE0Fe MTAFLHEN MFANSS SF6IA, 0|E HESE Oj2fel A& &
= A= ENE HI2UCL o] It=0M CHRE= FHE2 228 AF7HE 4 FAE2| SHEH,
AZOAFZ S0 2ot 4587 S0 UL

4m
>~

BA737 MEAHIZFEXM (Financial Econometrics) 3:0:3(6)
88T Hast of 7HX| AEH 7|82 SFESICL SASO|L HZFEMSN S &S 7IXE
FMFEAZZ'H 0| F 0|83 F8E0F GFE AIECt

BA741 1 HPUHE (Advanced Research Methods) 3:1:3(3)

2 niE2 HEjutst AR E0|AM X A0 BHO| AMEE| =

CHECH 3| 2H2M2 &8 CiYst ng2M7|8, +XRHAMDE(SEM), 3, Socia
= oIt SHME2 AFZRMEE FTSIHN
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BA744 11g7|=%410|2 (Advanced Technology and Innovation Management) 3:0:3(3)
= MOLfiME 759022 2 AFES EQ5iH, S0 Sl MY S2 83l 7Ie"u
dg9 o oS0l s o] AUAA BMSID NES= 7|2 MITLE MOILe] ME OlfE2 S7|E=
M Ko7k oL}, F2 gtst Yl HENYAS, & A28, MH[A%, ZE3E0 7t 7|E
Silol FMo & ol ButHoz FMStL 22|Sts YotS ZATHT

BA751 DAY I Z=H| (Advanced Issues in Marketing) 3:0:3(3)
2 W52 SAIPEE THdez2 %4 O EE0f0M 3taX XHO| £ s =XHS2 O|EHE &4
St EESICH

BA763 A HIEL3 &M (Social Network Analysis for Business) 3:1:34)
O] =2 &AO oFt ZFEES Olshstn HMEES 2l A2UHEHZ 242 FSHE AT WKL,
WEL2= ARIHESRALl 7[2 gt 0|, a2l ZYe| Chst Z0foAMel 8& C

BA764 1D Fi=H| (Classical Readings in Information Systems Research) 3:0:3(4)
O] =22 HiAl IMHS Moz HEAAH|(Information System) £0FQ| O|2 5l a0 2 EI|E2 A48}
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BA771 ‘H4tHZFE (Operations Strategy) 3:0:3(3)
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BA782 EAHIH CJAIZ™ 9 Of|Z (Statistical Decision Theory) 3:0:3(4)
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BA812 3|A|0 |E (Analytical Research in Accounting) 3:0:3(9)
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BA813 Z|AISHTYHE (Empirical Methods in Financial Accounting) 3:0:3(9)
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BA814 E|AISt1FHT (Special Topics in Accounting Research) 3:0:3(9)
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BA831 Z&7|EEHT (Financial Intermediation) 3:0:3(6)
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BA832 EXI7|BEHAHT (Topics in Investment Companies) 3:0:3(6)
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BA833 HI4izm %E-_r" (Real Estate Finance Theory) 3:0:3(6)
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BA835 ZHE{X|FHI (Behavioral Finance) 3:0:3(6)
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BA836 X Z2HE (Financial Models) 3:0:3(6)
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BA839 Z8E=t=H Il (Special Topics in Finance Il) 3:0:3(4)
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BA863 ZAIATYHE (Research Methodology for Management) 3:1:3(4)
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BA871 HENX ‘HLMZHAHE (Behavioral Operations Management) 3:0:3(5)
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BA882 Y Il ZAXNox ng=H| (Advanced topics in business and economic forecasts) 3:1:3(5)
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BA897 ZAA3Zs E=%H|(Special Topics in Management Engineering) 3:0:3(4)
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BA965 ZHHAHATZ(MAD (Independent Study for Graduate Students)
BA966 AM|O|LHA AL (Seminar for Graduate Students) 1:0:0
BA980 =gEH T (BIAD (Thesis for Doctoral Students)
BA985 7HHH(MAD (Independent Study for Doctoral Students)
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