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PMB503 E#|X o|AIZAM (Statistical Decision-making) 2:3:3(6)
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PMB510 2|{4la} =Xlg2| (Leadership and Organization Management) 3:0:3(4)
ZE 2td oM oLtz JHQl HEY F iRl S7| FoiLt &g, QX 1Fo CHSF Ojsiet AT =22 MA| XREQl &
"P‘*Ol 2| E o Zast o|Ext *'Xﬂ"*o' 71gE CHECH "7" el g2 WHE AJHstn MR Ao ofst E2nt
Role Playing, ZJEH 7|8l 52 2tol0] £9, (X0l =250 T3t ofs| Hasck
PMB511 T=kAH (Strategic Management) 3:1:3(5)
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PMB514 ZHHZARX|E (Principles of Economics) 3:0:3(3)
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PMB516 =i|ZAY (International Business) 3:0:33)
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PMB517 @A 2l (Negotiation and Conflict Resolution) 1.5:0:1.5(2)
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PMB520 O}#|&! (Marketing) 3:0:3(3)
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PMB521 OH|ElZAL2 (Marketing Research) 3:1:3(3)
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PMB522 }0|H|30}A & (High-Tech Marketing) 1.5:0:1.5(2)
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PMB524 Business-to-Business O}#|&! (Business-to-Business Marketing) 1.5:0:1.5(2)
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PMB525 A{H|A O}H|E!(Service Marketing) 1.5:0:1.5(2)
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L 22| (Strategic Brand Management) 1.5:0:1.5(2)
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PMB529 MMAIA7 (New Business Development) 1.5:0:1.5(2)
7|0l AALH S JfeE o oot ME, T2ME 2|0 CHel CHREH M MAIUZHE A-E 24stn EQ|siCt

=
PMB532 7|=Z4d

9 F=2f (Strategic Management of Technology and Innovation) 3:0:3(4)
71 MEko| =7 8 '%”Oﬂ M2e HE oAAFEAED Y 2ietEs 243510, 7|1 439 2|2 At Ol 29
79SS A4S
PMB534 7|27pd 4t 7|97t (Entrepreneurship and The Entrepreneurial Manager) 1.5:0:1.5(2)
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PMB535 7|¥7}X|=7} (Firm Valuation) 3:0:3(3)
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PMB541 ¢ HIHE (Research Methods) 3:0:3
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PMB542 ZHE™EHEA|AR (Management Information System) 1.5:1:1.5(2)
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PMB560 X§23|7| (Financial Accounting) 3:0:3(6)
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PMB561 7|Ux|FH*H (Corporate Financial Policy) 3:0:3(5)
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PMB562 X2 Alt|2A (Case Studies in Finance) 1.5:0:1.5(2)
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PMB563 EXI2AM (Investment Analysis) 3:1:3(5)
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management, A& 2gM, FA AFQ /e 52 CHELC

PMB569 ME 9! &M (Futures and Options) 3:0:3(5)
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PMB572 ZjEX|EEZA (Financial Statement Analysis) 3:0:3(5)
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PMB590 O|&Z3s} 22| (Cross Cultural Management) 1.5:0:1.5(2)
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PMB593 H|=L|A HHL|#AHO0|M (Business Communication) 1.5:0:1.5(1)
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PMB594 oljQ|si &4 (Global Immersion Practice) 1.5:0:1.5(1)
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PMB595 Z3H|M2AM (Analysis of Chinese Political Economy) 3:0:3(3)
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PMB604 QIALEE| A|ARIN F2F (Human Resource Management Systems and Strategy) 3:0:3(3)
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PMB614 & AT kDl ZFXI2E| (Innovation Strategy and Organization) 3:0:3(1)
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PMB618 Z=X|dA 9 &4l (Organization Design and Innovation) 1.5:0:1.5(2)
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PMB622 7tZ{TEF (Pricing Strategies) 1.5:0:1.5(2)
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PMB623 S3HH OA|EIHFL|AH O] (Integrated Marketing Communications) 1.5:0:1.5(2)
410 g=0| #oy £, dgfgks, PR 7, U A A4 0|00 &#F5 S OE HRLUAOM f=Etatel =3t £0M 0f

A AEX QA A, Y, SHE AAXE CHEL

xust % Korea Advanced Institute of 2 / 3
s ¢ Science and Technology



KAIST St

PMB624 AH|XIHSE2M (Consumer Behavior) 3:0:3(3)
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PMB626 | E7F2F (Marketing Channels Strategy) 3:0:3(3)
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PMB641 T=kX n7ZHEHE| (Strategic Customer Relationship) 1.5:0:1.5(2)
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PMB644 133%|#4 (Advanced Accounting) 3:0:3(3)
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PMB661 7|Ql=BHH (Mergers and Acquisitions) 3:0:3(3)
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PMB664 X} HZ (Fixed Income Securities) 3:0:3(5)
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PMB672 = 8% "I-E|7|'=.'=1 (Financial Market Risk management) 1.5:0:1.5(2)
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PMB678 22|Z|4| (Management Accounting) 3:0:3(5)
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PMB679 M|FHEFE (Tax Accounting) 3:0:3(1)
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PMB960 =2H(MA} (Thesis for Graduate Students) 0:0:0
=2 SAL RS0l MBA THHS Sof H2 ZYstol iU 02 S0l MK ZY BHE ofZ ARHE 5
S SEER SCf 53 7Y £E A4S YR 4SNe ARG} BAS WL

PMB997 HXEHEILZZHME (Capstone Project Study) 0:9:3
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