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IM503 SA2M 9 oALZ™ BH (Statistical Analysis and Decision Modeling)
O M= SALZHEO it H2ld B22 ¢ A
i, 0|5 HA AN 2M3tn HEY & UEE o= AS FH2Z oLk 0| flof 4=
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ARYWER # otL|et AE At el THES U IMSMT 22 FAHY Y Lo 8
gxoz EHEC

IM513 Ot#|& 2M 9l F2F (Marketing Analysis and Strategy)

Of Mt=2 FE DICjof Altie] M=z2 OIS mf2ttydES 2705l AS FHLZ bt 0|F ¢
sf otAEel =2 JiEar WHES 27|t O|F EOZ w DIC|o7F O Eo| OlX|= Fe, A|
g Hde=xo Fd 14 M oA E SO ol E25t= = otCh ok Al 240 CHe L=

=Lt

IM514 ZHZF 2k (Strategic Management)

= =2 SN0l Hatstn A= FIeE WolM 7|gzho| BXX|= g8l E2 F=siA o
siete=M ZZEO| iyl A= Zsta Liotrt E718 ddHE HiYded = U= TEH An
SHE MEst=0 = FH0| Ut w2t 02 48 X 38 g8 2ot ME5ta FEsHA 2
Mot s3I SynergyE EEYE = Ue HUFQ H=LA ZES Y = Us dGAH X
EE WESt7| st 2 aEoMe AEIFe EEA UusS Y Aot

IM515 x{ 2 2t2| (Financial Management)
= =0z 7[R Xte| o|AtAFarEo tiet 7|25 O

A 2oz Atgg =Eoll REHLE Aits 2E3t=A

2 MEHEESA, =to] A[ZE7HK], Z2HME9| Foter MEEX Sof et Ol7S2 CHEL)

IM516 3|A|gt (Accounting)

gAstel 7|2EE ot AZEE FA W FIYMBE0 2EY =+ U= s8HE VIE
MEME 2

= =
Ct. o] M=0M= =Ael 7|27 8t O[EH HMA, =AXZ|atE, M7l #eal

—
Y, 2AZEE 0|8t 2AAZEYE SFetrt

—

IM551 IT F2kal A (Information Technology Strategy & Management)

YN REls YEIIER Qi MZ2 H[=L|A ZEO0| EHEstn Mot ORU0| FEED MZ22
HIZL|A 7]5S50| 7ttt Aol AlCHo| &2 ot d282 FYEI[S0| e MY AEF
o gElo] FeEe2 A St ot RALh 2 W7ol A2 FYEI|sl H=L A HEDe|

A [ ey
of RUEt= HOILE A2z stds2 JE7[e29] /tsdS A & Ao|tt

IM553 HEHEMA|AE (Information & Communications Systems)
IT (Information Technology) H|HSXAIE @ot dt=2 =M, At & A ZO0k0e] &0 2
SHAL 7

1T 4ZWS CMOR BTk Oieb FEEM AAY M) AA Y JeSof chef ot
A4S SOHX 2D HEHo2 oghA st O SES £1 ULk AHEHESN, BEX SO [
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IM554 OIE{4ll 7|=712 (Overview of Internet Technologies)

IT (Information Technology) HIHEAE 9jst M2 oz M, Atel o AY Hoojo] S80) AL
JhE 4N AR BHCh M3ty 2 HE|OCIO HOEE Ao L2 s #Al QIE U
oot

7250 ofsh =48 &% XMt 438 ECt= X2 O[5hA o= O SHEE &1 UC

g T8 ELC=Z=TCP/IP Z2EF, FaMA, 2t 8, ZAIZt HEO|C|IO e} 2HIY QIHY S0
QIC}

ULE.

IM555 GH|HE{A AF (Ubiquitous Management)

QHIFE|A AlCjo| TRt Aol JaSS HEMOR ML QHIFE{AC B olmajel
O[S90l 7|42 AIROR BHIY OAlAS0| BB HT ST U UM YSSS AL E3
QHIFEA MM LET RFD RS2 UENOR CH2 = A% 7|8t 7|23 ot 23 7]

=52 WS,

IM557 0O|Cjo|] AYEAHE (Media Management & Economics)

= 52 OCjojZdBHetel /igar o282 S50t Chyet OjCjof Mgo HEst= o =X
= Lk OICojgEa ME|29l £9, =020 &5, 8, 2HAAS], 7HAEH, LsAE, =742t
el S DICIofBHete] =2 0|28 7Ll Eot st ofAAIZTE, OIS, 2 2
= ZYTE OiLof 7[Y BAKS] 7[R0, HREUE, =HESet 2y, Fold et 22
O

IM558 O|C|0{ AH|XI AMz|stal 210 (Media Consumer Psychology and Advertising)

2 Wt=0M= OIC|o AH|XSOA 07t ofEA &2 D[E = UA2n, 4ot S48
Hzstn =28sts WS Me(sto] 7|gstol aetdoz HIag £ Us 7|vts OrEste XA
of &t&50| £FE ECt &1 OfM|(advertising media)E &3 O|C|0 AFEAE2| 4l2|7F OIC|02
2H OEA FYS LE=7IE OlEL HAH AHE S &&= HA 48 HE0|M otehH
Ol20| 7|¢HE & FEO|C|0f AH|At| dE|2t HENE OfF3sta LIOHZtAM OICIHE &3t O 8
A VMY = Ys sHS HIYSH= OO FHBCL

IM559 ZEX}Z (Business Consulting)

Fact AAEHME X2 A= 1T 2 7|YS gz 8o, o 97|52 sid7(ee
IT & ojCjo] 28 FFME SMstn /HHYetS MAlste 18§ Z2HMES st

of M=oz SE7[su BHE 24 S ZHY 7|/ o CHRE=E otoh JA, H=LA =
=} A—I

A BN DEY YOl CioiM ZolBICh HIXUA Z2AA 7|0 4T X2HYS of
Ojste o=, ZEAA BUY IS Hio TRNAS AL, HME Z2NAS =5
£ g =xoz . AW J|He

ZE £ BPMN(Business Process Modeling Notation), UML
(Unified Modeling Language), XPDL (XML Process Definition Language) 52 02 &% ULCL =
W, ClojEHo]A~ 2-E Z|of| CHshAM Z2lettt. O] F fI5tof HA H|O|EHo[22] JiEar ERD
(entity relationship diagram)& 7|Hto 2 ot HO|H 2R 7|#ES HI2CL O|0{A, oM 2
= Hi®1, O|F OO|EHO|A0| F3st= WH S H{RCh Of=22{ HIO[EHO[A 22| 210{ 2l SQL
(Structured Query Language)?| 7if'E1t =& S HY-2LC}

IM561 H|=L|A Of'Z2|ElA (Business Analytics)
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IM603 C|X|& HHFA ZAHFZF (Managing Digital Convergence)
A SHHO|A LAMSIE HABIMO| O|AZ AMEHETD O SHABIO|AL

- = [ —
lgdEs M2t 59 CXIE HHTA9l 7iY, OjCjo] MYPoAel +8H 4K H=L A
TZo| Hatet M&A S0 E *J?J TZo| Hal, Aol M, FErHol Y HEe 2y A 0|
Clof HAHMTEL StoMel ZATE, HHTA0 ME 28X 29| Ha), M AHTA SE0Y

IM605 Hzj|Z A stat g8H* (Telecommunications Economics and Convergence Policy)

O B2 S A2 FXM, FUN SBOIN Ofotn EHE & b SHS HYstw, 0|F
L8oH0l HA O[O ThE MY £YO| ST 4 YT o= US BHOR FCh B WY
S SN MY 2MS A% 72Nl DIAYHOIR, Hit U2 02 Sl 54 Aelo] SN U
A3t MAXHO|Z, SA AQ MOl ARt HE, SAl Aol B olhet A Y wof
oot W82 Zehotnt

IM621 HEI|&€ E3%t 7FX|& 4l (Value innovation with IT)

HE 7|22 &5t 7|20 S 0|E = U= 74K =4 oPEE u|otct FE 7|0 R 9
=H I HEno| AAE S50, 1T} 7| 0| O{EA StLfel Ltz waoez LHME[=7t0] CHst
HWe8ss sz CHEL}

O It=2 7|t 3322 ASHQ dutatdS flof Mt gF At oAHEd™ #+X2E 7iM
St ZZ|o| HI=LIA REZ Z3stn MEO| JMst7| ot W ED O|EZ Hi®A EICh O
Zol0M= H=LA B Ao SREE 457|182 AMHE SoilM 2AMst MEf=H| Hd

oz a|st7| 3t BPM Solutiont

of SRt Z2M2o M8 24 7|8, J2[2 O 28X
o

IM623 Oj|o|g{Oto|Hu} X|sE OIAHE! (Data Mining for Intelligence Marketing)

719 LHQ[ROoAM HiEl= HOIHE &St 2M50 ZAISFol FME mYstn NS £
25t7] {I5t0f, HIolH Opo|del Ctyet 7|¥ME CHELE FME 7|E22+&, HO|HH0|A EHo|o
@l SQL (Structured Query Language)E& O|2%t H|O|E FE 8l MANE|, THE 2M, Q22AM,

3|24 (regression analysis), &%l (association rule), 25 (classification), & & (clustering
analysis), A3 O|2 uf &2 CiaHQl J7|gut |FEX L12|E, EtR MX|s 7|14 g5 7|8
CHEC £ 220) BASD s A4Y =] *ﬂEIEHE 2N HjeCt oY BA JWe £3,
OIS X CRM2| 4E &4 (7§ segmentation, 117 profile #4, &3 & O 0|24,
07 HreEA) FEEN GIE Y TO) HE 2N, 01F N3y 24, 2402 BY 24) 5
A AE 24 (14 SA IE 24, S4 MH|A MERS 28 HolH 24) S0 HE8E0f, of &
Ofo| 82X HE7|ZE CHXA[A &Lt



IM624 IT & (IT Consulting)

2 152 [MHEHEL 7[go CIOE 3Udste d=2 ez SIMge oirXel ITHEd
HttHZ2 = (Information Strategy Planning, Enterprise Resource Planning, Customer Relationship
Management, Knowledge Management, Business Process Management, etc.) O CH$t 742t 7|

B S ARRE 2I0SHCH

IM626 e-Business T2 (e-Business Strategy)

O nt=of <42 O[2{gt eBusiness A0 CHOHA|, HiZ 7[Q HAFOAM HE7Iseh AtE 2 74
g2 7S H|RIOX StCE o2t 7|H2 Internetdt Business Modeld| CHSE O|s, ALY 7|3 &
=, 04 74X ZE W XY oA et d2|n MYl Hehd HAE §2=2 FYECCH

IM627 n7ZHotA|2t2| F2k gl NZHEM (CRM Strategies and Customer Analysis)

| |
= HF0M= 7|¥S0l DA ZA2(CRME Sot0 BHES MY 5+ U= CiLet T AL
=

_|

= 52 AHHAUEMY Ot /2 3 =2 0|58 2/HSCE = AAF0AM CHE AHE
OIHE ZOIS| Fo Oy Y2 =t =2toh S8, 22teAY SolH FiF AHHQAHE ZEH
=ot HME HESZAS CIXEev =gEo mat ofeh 3 E FO|Eof (=1&HQ0HU, FUSY,
FHAHUW, 218) S 20f2| Olfr 8 AIYEE S0| Fo E4MiY0ICL & 152 +=4d2 0|
Clo17F MSsts o 7HA| 7[&XQ 7ls 858 ChYet AHHQAHUE HI=L|A0| FRAIA M2
2 WHHQUHE H=L A RES =Y + A= dY= AFA &t

IM662 ZEIX 7] F 2t (Contents Development Strategy)
= DF0M SHES2 T ZOFOAMQ| CIX[E ZHX Jfua 2HE X AtglES S8l T
XE He= Zaid 8 7H2ar 2eE SEgEESS 20k 221 7]
M 2t DIC|o =0 g

— o
Chet LHE X MAEsh O|C|ofE S HHE= OAE 8 By

2l (Entertainment Marketing)
=9l =X2 AEHQHE O EO0|E FAQIKX|, OfEA 2E|E=X|, AH|XHS0| AMEEH AH
O{EAH Zstn AH8st= X[, d2|1 AEHQIMHE Ot &of
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IM664 AAd0O|C|0o{et QIE{AME|H AH (Social Media and Interactive Management)
= =2 7|0t AH[REe] HF LA O AAS HatA|7|= AH0|C|00| F=otct. AH0|C|o

o 7|5t HE, O|8A+ HEHE Ofsidty, 7|t Atzlof bjY Fets =Metch O 73,
| 2

= oco=2
SE, 97|B2| MY S ARATE SO MIstn Aol aM0Cof WS Yt

IM665 ZHHE=tAM} O|C|0| (Media in Business Environment)

2 niE2 7Y dg2doM ojCoje] JsE SEXLE ZYSHHAM D DIC|of7F &L
= HE A7 dAeE0| DiX= g, 2 ZdF0| A0 0| &8dt= Het 50| Cish CHECE
O =2 DIC|o| 2t 7| SALAERE ofL|2t, YutHol 7|Hol 430 Z&HA HE8Y &= Us
Wes 82z OELL #MHe WEL2=2= DICjoE &t HRUAO0[Y, OlLjofel 7|5, o
CH OJCjoi7t dd=loj2 b, i Ar2|ofA O[C|ojo] Hgto CHot Folet of7|of #&HE =X/
7|2+=0f CHsl CHECL O] =22 S =ZdME2 dIdE S F e SB(AK, public)0] 37
St AFR|H ZHR R FRH g, Hd, a2l 359 ds0| I 0jX|= 0|to7t 7X|2



IM666 O|C|0{ AHEM (Media Industry Analysis)

£ =2 0|00 el dMubE S ZM i Atzlafstel YHO|EEZ S EMUCEN TEE
M7lzol 8% 7IY 7to Qo T, Jd2| AIFel MARE M2 MYsta 0Ojzf OjC|of LY
= O=siot EMIdE =000 Y, FMELN, FMOHU & ®OICIOZL F£2 207t Z|H,
O|2{st ZOFoA LIEFH 7[R, H&E, AH|XF Wt OlF 7te| 42882 P2 M O|C|of4t
2ol EXEN tsd2 AHECL 2 5o =442 ®OICIO7 M3dte o2l 7HX| 7|sX Q!
Jts’dES CHYst o OiAof A MER HELA ZES HEg = s A2 437

IM671 H|=L|A =g|ME 0| I (Business Presentation in English I)

2 nut=2 0iCofE St HRLUAOIME, DIC(0e] 7|5, DIC|0o] HAE HAL AZ|O|A O|C|0{Q
a2 Folst= 7|&=0| oish CHECE ?2l= o =82 Sl At/ 7t ® FHXH 25 F
MY, WSOl PSS OlXE DjCioje] AEN T U MO O3 Y 02N BES HIw
Ch. a2l A X 48, Mool a7 ofEA 0jCjojel 44t 8 =80 Feks D|X[=X|0f Cf
SHME ARl 20t StlS2 =2 AE2 22 429 A Y2 XE EQE & 2229 40 U
Of DjC|ojo| J&2 & 0| Zofof CHt HIEHY =70 &g 52X 7|2|E 7tE A0|Ch
IM672 7|=dYE % 7|7 H4l (Management of Technology and Entrepreneurship)
O =2 7|ede, 7[&d9 7IY97P8L, HNEE Z0fe| FoIetsn %AO0[ES a|stn
OlE ZHol 88Y =+ U= sHE HiYst=0 =H0| ULt O] W=OM CrRE= MEFH =
e f X 2, R&D 22|, 7|Y¥7rdLlel Edar b,

= = o
P AFE g A, BN S MY S0 ZREC Of
7 s

IM673 Cj|O|E{ HQl 5! DRM (Data Security and DRM)

= wit=E2 FHEO|C|of 20to| HI=L|AOAM Q| HojEf EQF 2 0|2t 2T, Ol siZ

ot ZE 7|=S0| Chet OIsHE &=Ct a2l CX|E HHE {8 %X H3ef #t#st 24
A

2t2] XA 9 DRM(Digital Rights Management)Q| 7§ n} Of7|EIX, 0|9 E-L0f sl Atm{ct.

IM675 C| X2l
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Rl chef b
OIF, 2% X}

E (Design Management)

=2, CIARlar ZFe| 2tAof of
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0= ox

b O|SHE HIEQ 2 CIXtel ZHPol O
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Knowledge Management)

IM676 X|AZAH (
AE0| RAAGES AAHST| Qo Zast X|AlZA

= 52 7 HEds 2 = HZEE Ol Mdl 3 FALB-ES 20
SICh B S 2 KATEA R, TAXMY, XA Z2|=E, XAH2| Z2ML, KAR2IALH, o
SSH, XA YEA S F=HE o5t 7 2A 78S ez NAMEF M A 02 &
s s 2 EC

IM678 ITO|C|0{7|Y Z}X|=H 7} (Valuation of IT Media Business)

mojcjo7| el 22H 7HXE 24Y = U= OIENAE SF5t
7|Q7HK|"ote| O|2H NAHES ECHZ ITOIC|O7| ¥l 7HXIE HItst
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IM679 H|=L|A MZEFEF (Growth Strategy)

o
2 1122 Sof0] BYEL HIZLA MBS NEYOR FBW 4 Y= AY 27 $HS &S



Al ElCh TR FAE 49 %, HIELA BY Yo, HELA #NT 7Y o4 B J|u 4
&, Disruptive Al W, Jig HIXUA W, BUE M, DAY ALY M2, ALY EIEY £
A W, J2lm Chys AP 49l%

o
4o golc
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IM681 HHDO|IC|HZAY E£=5| (Special Topics in Information & Media Management)
= wit=E2 JEOCEE 202l ME2 S0|L Aol Ae FHEAM, MER 522 Y

1 =
HMAIZY Ut E9 FRE C427] Y3 E2 ant=o|ct

- =

-

IM684 H|=L|A =gZ|HE 0|4 O (Business Presentation in English II)

= 52 IT/0|C[0 20F & case =AMt ZHoHZ a-Z0A AHEdts B0 SMaS SEHE
ddA7le Ae FH2R 5, 0|2 fl8l 1 LS

T 8 O/Co d4PoMel =2 Ol A At
=

= HAZXO|D =2|He2 YHHY + e 582 2T A2 1 YESE it
IM685 MHO|IC|{AY E4=H O (Special Topics in Information & Media ManagementII)

FEOLAESE 20f2 M22 SE0[Lt Al2ld U= FHEM, M2E2 1522 &

o
MAIZ B S¥ FXE OF| A% SE @nrSo|ct

IM686 H|=L|A OjLZEIAE 2Q|st HZEM 7J|X (Econometric Foundation for Business

Analytics)

|20l AZEN YR FHS 0 52 FHRE H
: e

CIE S AAE HolH

IM687 QAIE{=2}0|= Cf|0|E| 2| (Management of Enterprise Data)

O M52 H|=L|A AEZ2t0|= QoA CHYS 200 M8 H|=L|A Ofde|glAo] A U
=80 ciet 7|2XQ X[AZ MSHCh ot 7| QoA OfE A CO|E7t 21 AA2|EE=X O
2|1 o HIo|HE EAMslof st=X0f CHet X|Aln SEHZ 555HA EICH

=

IM688 A0|C|0f Of'ZE|EIA (Social Media Analytics)

ol 2L T I §D Qe AMOCI0f B ChYT 24w 7SS0 Of LeS
1 Yk 8 FHEE 44 000 HAE/QuU Y ofold, 242 BN, 7I9S/stE nel/E
ME 2M, 09 24 HASEX S0| ULk

IM689 AT EAE DAz I O|AIZH (Spreadsheet Modeling and Decision Analysis)

O] =9 =ZdUE2 AZYAEE &8 AAFEHN =20 &= CiYst MO 24 2
Ol cist XIAE &S5 ECh B8 FH=Es AdHo 7|2/1g 7Zls 28 =ZHMEOl “|s
(solver) 3 AlLj2[2 &M, %[zl MAZ=202fY, CtSH oA 27, AlZ2fojdel 7iE S0 U

c}.

IM690 3 &IT (Managing Financial IT Service)
2 38 HIX|L A9 il Y= MO IT of Cfst 7|2 X|Aat SHHS SS5HA ECh

=
= =
5 38 IT MHIA BB ZYNE Aot B oot MAH AL S2 XBCH

IM691 C|X|& O|C|oje} 7| HTEEF (Digital Media & Corporate PR Strategy)
2 g2 ot=9| 7|UetE0M OiN 82 YFE +ASt= oo East XAt HEO| &= O
22 MBA SHMSO|H AJsle HS BXMo= oith HRL oMol PR 0|22 H|Z, M2|gta}
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IM692 Z23}0|=AFEE (Arts & Culture Management)

IM693 7274 4Yd (Neuro-Business)
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IM695 Z1ot £3 ORAE HELAO|M (Advertising & IMC)
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IM965 7{EH AT (Independent Study for Graduate Studies)
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IM503 SA2M 9 oALZ™ BH (Statistical Analysis and Decision Modeling)
O M= SALZHEO it H2ld B22 ¢ A
i, 0|5 HA AN 2M3tn HEY & UEE o= AS FH2Z oLk 0| flof 4=
A A2 O|M, SIAFEHE™ A9l 7|2 Framework 1f 2t
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gxoz EHEC

IM513 Ot#|& 2M 9l F2F (Marketing Analysis and Strategy)

Of Mt=2 FE DICjof Altie] M=z2 OIS mf2ttydES 2705l AS FHLZ bt 0|F ¢
sf otAEel =2 JiEar WHES 27|t O|F EOZ w DIC|o7F O Eo| OlX|= Fe, A|
g Hde=xo Fd 14 M oA E SO ol E25t= = otCh ok Al 240 CHe L=

=Lt

IM514 ZHZF 2k (Strategic Management)

= =2 SN0l Hatstn A= FIeE WolM 7|gzho| BXX|= g8l E2 F=siA o
siete=M ZZEO| iyl A= Zsta Liotrt E718 ddHE HiYded = U= TEH An
SHE MEst=0 = FH0| Ut w2t 02 48 X 38 g8 2ot ME5ta FEsHA 2
Mot s3I SynergyE EEYE = Ue HUFQ H=LA ZES Y = Us dGAH X
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IM515 x{ 2 2t2| (Financial Management)
= =0z 7[R Xte| o|AtAFarEo tiet 7|25 O

A 2oz Atgg =Eoll REHLE Aits 2E3t=A
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IM516 3|A|gt (Accounting)
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IM551 IT F2kal A (Information Technology Strategy & Management)

YN REls YEIIER Qi MZ2 H[=L|A ZEO0| EHEstn Mot ORU0| FEED MZ22
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IM553 HEHEMA|AE (Information & Communications Systems)
IT (Information Technology) H|HSXAIE @ot dt=2 =M, At & A ZO0k0e] &0 2
SHAL 7

1T 4ZWS CMOR BTk Oieb FEEM AAY M) AA Y JeSof chef ot
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IM554 OIE{4ll 7|=712 (Overview of Internet Technologies)

IT (Information Technology) HIHEAE 9jst M2 oz M, Atel o AY Hoojo] S80) AL
JhE 4N AR BHCh M3ty 2 HE|OCIO HOEE Ao L2 s #Al QIE U
oot

7250 ofsh =48 &% XMt 438 ECt= X2 O[5hA o= O SHEE &1 UC

g T8 ELC=Z=TCP/IP Z2EF, FaMA, 2t 8, ZAIZt HEO|C|IO e} 2HIY QIHY S0
QIC}

ULE.

IM555 GH|HE{A AF (Ubiquitous Management)

QHIFE|A AlCjo| TRt Aol JaSS HEMOR ML QHIFE{AC B olmajel
O[S90l 7|42 AIROR BHIY OAlAS0| BB HT ST U UM YSSS AL E3
QHIFEA MM LET RFD RS2 UENOR CH2 = A% 7|8t 7|23 ot 23 7]

=52 WS,

IM557 0O|Cjo|] AYEAHE (Media Management & Economics)

= 52 OCjojZdBHetel /igar o282 S50t Chyet OjCjof Mgo HEst= o =X
= Lk OICojgEa ME|29l £9, =020 &5, 8, 2HAAS], 7HAEH, LsAE, =742t
el S DICIofBHete] =2 0|28 7Ll Eot st ofAAIZTE, OIS, 2 2
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O

IM558 O|C|0{ AH|XI AMz|stal 210 (Media Consumer Psychology and Advertising)

2 Wt=0M= OIC|o AH|XSOA 07t ofEA &2 D[E = UA2n, 4ot S48
Hzstn =28sts WS Me(sto] 7|gstol aetdoz HIag £ Us 7|vts OrEste XA
of &t&50| £FE ECt &1 OfM|(advertising media)E &3 O|C|0 AFEAE2| 4l2|7F OIC|02
2H OEA FYS LE=7IE OlEL HAH AHE S &&= HA 48 HE0|M otehH
Ol20| 7|¢HE & FEO|C|0f AH|At| dE|2t HENE OfF3sta LIOHZtAM OICIHE &3t O 8
A VMY = Ys sHS HIYSH= OO FHBCL

IM559 ZEX}Z (Business Consulting)

Fact AAEHME X2 A= 1T 2 7|YS gz 8o, o 97|52 sid7(ee
IT & ojCjo] 28 FFME SMstn /HHYetS MAlste 18§ Z2HMES st

of M=oz SE7[su BHE 24 S ZHY 7|/ o CHRE=E otoh JA, H=LA =
=} A—I

A BN DEY YOl CioiM ZolBICh HIXUA Z2AA 7|0 4T X2HYS of
Ojste o=, ZEAA BUY IS Hio TRNAS AL, HME Z2NAS =5
£ g =xoz . AW J|He

ZE £ BPMN(Business Process Modeling Notation), UML
(Unified Modeling Language), XPDL (XML Process Definition Language) 52 02 &% ULCL =
W, ClojEHo]A~ 2-E Z|of| CHshAM Z2lettt. O] F fI5tof HA H|O|EHo[22] JiEar ERD
(entity relationship diagram)& 7|Hto 2 ot HO|H 2R 7|#ES HI2CL O|0{A, oM 2
= Hi®1, O|F OO|EHO|A0| F3st= WH S H{RCh Of=22{ HIO[EHO[A 22| 210{ 2l SQL
(Structured Query Language)?| 7if'E1t =& S HY-2LC}

IM561 H|=L|A Of'Z2|ElA (Business Analytics)
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IM603 C|X|& HHFA ZAHFZF (Managing Digital Convergence)
A SHHO|A LAMSIE HABIMO| O|AZ AMEHETD O SHABIO|AL

- = [ —
lgdEs M2t 59 CXIE HHTA9l 7iY, OjCjo] MYPoAel +8H 4K H=L A
TZo| Hatet M&A S0 E *J?J TZo| Hal, Aol M, FErHol Y HEe 2y A 0|
Clof HAHMTEL StoMel ZATE, HHTA0 ME 28X 29| Ha), M AHTA SE0Y

IM605 Hzj|Z A stat g8H* (Telecommunications Economics and Convergence Policy)

O B2 S A2 FXM, FUN SBOIN Ofotn EHE & b SHS HYstw, 0|F
L8oH0l HA O[O ThE MY £YO| ST 4 YT o= US BHOR FCh B WY
S SN MY 2MS A% 72Nl DIAYHOIR, Hit U2 02 Sl 54 Aelo] SN U
A3t MAXHO|Z, SA AQ MOl ARt HE, SAl Aol B olhet A Y wof
oot W82 Zehotnt

IM621 HEI|&€ E3%t 7FX|& 4l (Value innovation with IT)

HE 7|22 &5t 7|20 S 0|E = U= 74K =4 oPEE u|otct FE 7|0 R 9
=H I HEno| AAE S50, 1T} 7| 0| O{EA StLfel Ltz waoez LHME[=7t0] CHst
HWe8ss sz CHEL}

O It=2 7|t 3322 ASHQ dutatdS flof Mt gF At oAHEd™ #+X2E 7iM
St ZZ|o| HI=LIA REZ Z3stn MEO| JMst7| ot W ED O|EZ Hi®A EICh O
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oz a|st7| 3t BPM Solutiont
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IM623 Oj|o|g{Oto|Hu} X|sE OIAHE! (Data Mining for Intelligence Marketing)

719 LHQ[ROoAM HiEl= HOIHE &St 2M50 ZAISFol FME mYstn NS £
25t7] {I5t0f, HIolH Opo|del Ctyet 7|¥ME CHELE FME 7|E22+&, HO|HH0|A EHo|o
@l SQL (Structured Query Language)E& O|2%t H|O|E FE 8l MANE|, THE 2M, Q22AM,

3|24 (regression analysis), &%l (association rule), 25 (classification), & & (clustering
analysis), A3 O|2 uf &2 CiaHQl J7|gut |FEX L12|E, EtR MX|s 7|14 g5 7|8
CHEC £ 220) BASD s A4Y =] *ﬂEIEHE 2N HjeCt oY BA JWe £3,
OIS X CRM2| 4E &4 (7§ segmentation, 117 profile #4, &3 & O 0|24,
07 HreEA) FEEN GIE Y TO) HE 2N, 01F N3y 24, 2402 BY 24) 5
A AE 24 (14 SA IE 24, S4 MH|A MERS 28 HolH 24) S0 HE8E0f, of &
Ofo| 82X HE7|ZE CHXA[A &Lt



IM624 IT & (IT Consulting)

2 152 [MHEHEL 7[go CIOE 3Udste d=2 ez SIMge oirXel ITHEd
HttHZ2 = (Information Strategy Planning, Enterprise Resource Planning, Customer Relationship
Management, Knowledge Management, Business Process Management, etc.) O CH$t 742t 7|

B S ARRE 2I0SHCH

IM626 e-Business T2 (e-Business Strategy)

O nt=of <42 O[2{gt eBusiness A0 CHOHA|, HiZ 7[Q HAFOAM HE7Iseh AtE 2 74
g2 7S H|RIOX StCE o2t 7|H2 Internetdt Business Modeld| CHSE O|s, ALY 7|3 &
=, 04 74X ZE W XY oA et d2|n MYl Hehd HAE §2=2 FYECCH

IM627 n7ZHotA|2t2| F2k gl NZHEM (CRM Strategies and Customer Analysis)
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IM662 ZEIX 7] F 2t (Contents Development Strategy)
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2l (Entertainment Marketing)
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IM664 AAd0O|C|0o{et QIE{AME|H AH (Social Media and Interactive Management)
= =2 7|0t AH[REe] HF LA O AAS HatA|7|= AH0|C|00| F=otct. AH0|C|o

o 7|5t HE, O|8A+ HEHE Ofsidty, 7|t Atzlof bjY Fets =Metch O 73,
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SE, 97|B2| MY S ARATE SO MIstn Aol aM0Cof WS Yt

IM665 ZHHE=tAM} O|C|0| (Media in Business Environment)

2 niE2 7Y dg2doM ojCoje] JsE SEXLE ZYSHHAM D DIC|of7F &L
= HE A7 dAeE0| DiX= g, 2 ZdF0| A0 0| &8dt= Het 50| Cish CHECE
O =2 DIC|o| 2t 7| SALAERE ofL|2t, YutHol 7|Hol 430 Z&HA HE8Y &= Us
Wes 82z OELL #MHe WEL2=2= DICjoE &t HRUAO0[Y, OlLjofel 7|5, o
CH OJCjoi7t dd=loj2 b, i Ar2|ofA O[C|ojo] Hgto CHot Folet of7|of #&HE =X/
7|2+=0f CHsl CHECL O] =22 S =ZdME2 dIdE S F e SB(AK, public)0] 37
St AFR|H ZHR R FRH g, Hd, a2l 359 ds0| I 0jX|= 0|to7t 7X|2



IM666 O|C|0{ AHEM (Media Industry Analysis)

£ =2 0|00 el dMubE S ZM i Atzlafstel YHO|EEZ S EMUCEN TEE
M7lzol 8% 7IY 7to Qo T, Jd2| AIFel MARE M2 MYsta 0Ojzf OjC|of LY
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IM671 H|=L|A =g|ME 0| I (Business Presentation in English I)

2 nut=2 0iCofE St HRLUAOIME, DIC(0e] 7|5, DIC|0o] HAE HAL AZ|O|A O|C|0{Q
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Ch. a2l A X 48, Mool a7 ofEA 0jCjojel 44t 8 =80 Feks D|X[=X|0f Cf
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IM672 7|=dYE % 7|7 H4l (Management of Technology and Entrepreneurship)
O =2 7|ede, 7[&d9 7IY97P8L, HNEE Z0fe| FoIetsn %AO0[ES a|stn
OlE ZHol 88Y =+ U= sHE HiYst=0 =H0| ULt O] W=OM CrRE= MEFH =
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IM673 Cj|O|E{ HQl 5! DRM (Data Security and DRM)

= wit=E2 FHEO|C|of 20to| HI=L|AOAM Q| HojEf EQF 2 0|2t 2T, Ol siZ

ot ZE 7|=S0| Chet OIsHE &=Ct a2l CX|E HHE {8 %X H3ef #t#st 24
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2t2] XA 9 DRM(Digital Rights Management)Q| 7§ n} Of7|EIX, 0|9 E-L0f sl Atm{ct.
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E (Design Management)
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Knowledge Management)
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IM678 ITO|C|0{7|Y Z}X|=H 7} (Valuation of IT Media Business)
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IM679 H|=L|A MZEFEF (Growth Strategy)
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IM681 HHDO|IC|HZAY E£=5| (Special Topics in Information & Media Management)
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IM684 H|=L|A =gZ|HE 0|4 O (Business Presentation in English II)

= 52 IT/0|C[0 20F & case =AMt ZHoHZ a-Z0A AHEdts B0 SMaS SEHE
ddA7le Ae FH2R 5, 0|2 fl8l 1 LS

T 8 O/Co d4PoMel =2 Ol A At
=

= HAZXO|D =2|He2 YHHY + e 582 2T A2 1 YESE it
IM685 MHO|IC|{AY E4=H O (Special Topics in Information & Media ManagementII)
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IM686 H|=L|A OjLZEIAE 2Q|st HZEM 7J|X (Econometric Foundation for Business

Analytics)
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IM687 QAIE{=2}0|= Cf|0|E| 2| (Management of Enterprise Data)
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IM688 A0|C|0f Of'ZE|EIA (Social Media Analytics)
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IM689 AT EAE DAz I O|AIZH (Spreadsheet Modeling and Decision Analysis)

O] =9 =ZdUE2 AZYAEE &8 AAFEHN =20 &= CiYst MO 24 2
Ol cist XIAE &S5 ECh B8 FH=Es AdHo 7|2/1g 7Zls 28 =ZHMEOl “|s
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IM690 3 &IT (Managing Financial IT Service)
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IM691 C|X|& O|C|oje} 7| HTEEF (Digital Media & Corporate PR Strategy)
2 g2 ot=9| 7|UetE0M OiN 82 YFE +ASt= oo East XAt HEO| &= O
22 MBA SHMSO|H AJsle HS BXMo= oith HRL oMol PR 0|22 H|Z, M2|gta}
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IM692 Z23}0|=AFEE (Arts & Culture Management)

IM693 7274 4Yd (Neuro-Business)
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IM965 7{EH AT (Independent Study for Graduate Studies)
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