s e

BA511 ZXj& 3]A| (Financial Accounting) 3:0:3(3)
O] =2 StE0A ME=[AHLl 7|XE IS SHCE BiCh
BA512 3S|A|™EQIXIEA|%E (Accounting Information and Capital Market) 3:0:3(4)

O 2L SHMSOH SIAREIL AHEAIRUN SXRISO| QAZHO| OfEAH S_3H AFBEEIE A%
o2 E2xoz i}

BA521 O|A|ZAXMEA (Microeconomic Analysis) 3:0:3(3)
MAZ F=AL MES ZHEHQ £32 2Hof Cist Hetsh ojset Hust 2MUHE 7stn UCh =2
o] Z

2o M= AT 2t SloA Hldts ZHYE HERE S g 712
X ZHO|Z2 Ol5of 5SS 51 MZO| OFE A= AY0E, & 7= &9 24HASEN &5t
Zofsict

BA522 AH|ZFZAX|et (Econometrics) 3:1:3(3)

= H=0M= BA dd X MMF oA E S A-EORS| Yot ddSS A5t oot Eadt A
FEHH SUESS CHECE 49 W&2 3 Ol8H 7|xet 0| &8¢t #2222 F2&N, SH 17|

=
XE 0|8% & 0| otEEo AT

BA523 i} ZAX|E (Law and Economics) 3:1:3(4)
2 Z7zks g 2ato] dMA 24ut FA o] Zast ot Ctest dNad =E =44 E0| Olslst
0 2gg = U-E |2 MHE S50 usE.

BA524 ZHHZAXN|+et (Mathematics for Management and Economics) 3:1:3(3)
2 =2 ZY9Z8H =20fe] #Ms ol East =gt =0 Cfst ZZ0|Ct O[2X Hidat 2 0|29
280 XX grEC}

o o LT o= X

BA525 HA|ZAXMEXA (Macroeconomic Analysis) 3:0:3(3)

ooy 7|trra"s S22 ddtfAA G 72X O|ESS Odldts As FRE Ot 5 29
of 7|25t FreidS motstn MY S 2 =28 Toste "2E€H ML"E 55 A0 =3

=L

82 35t EHQ g MBI sfMEl ZEEE HEZLE

St=d 2ot ots MEA HHEC)

BA532 Zg8%2|2AM I (Financial Matheatics 1) 3:0:3(3)

o 422 IgralEN Io sikoz IS FE BreLio 25
Al

= E = E —9o
stochastic calculus, partial differential equations & %A Z 80|22 S5SI=0 ZR%E a3 MZUA AL
2L}

p

BA533 1Im{AHAFEZE (Derivatives) 3
O] =2 mFY&E0 et O|FESS SFeHh O g9 YWE2 Mk, d& S, 28 & IHYMEE 7t
| SHOAN SESICE cost-of-carry model, 0|2t 23, Black-Scholes 2@ S A 2L}

ABHYOIL} B2
BA534 ngZunpMAtE =2 (Advanced Derivative Securities) 3:0:3(3)
o 7tX| S8t 449| Mz 84=0l et S8 7HHE4™E CHECE 50[3t 4, I THEESE, 7|Et
oHMEE0 JtAZHE0| CHSo] SEHCt.

BA535 1| HEXM (Advanced Fixed Income Security Analysis) 3:0:3(3)
O] nf== AMAO| st ©ELHQI 0|2 ZF3ICL O|Atg 7| XO0|E, 0|2 LHEHE, MERI”0| Us
Ao JtAAE, MEIMME S| 82 3Fotrt

BA536 E S AtZAX|=2 (Real Estate Economics) 3:0:3(3)

A

of H=0ME FSMHEHtel 7[2ElSS SFotL, R4 A=A 234 4300 tiet 274 E ot

BA537 = H|Z8&%E (Theory of International Finance)
A

3
—
Of BtF2 LHYYE0 et olrSS SFettt 0 Wz W82 &, ME 4 28 S WIYES 7t



ZHAMO|L} QEE| ZHO|A BEBICL cost-of-carry model, 0|22 &, Black-Scholes 242 AHH L},
BA538 Z8FX|sH2 (Numerical methods in finance) 3:0:3(3)
FBTHIZES fet =XsiHS CECL O|EZH, FoHAER, AlZZolM &Y 52 S8t 0§ 0|8
ot F8=NsigHE 4Lt

BA539 A|ZOJA|FLZ=E (Market Microstructure Theory) 3:0:3(3)

HeiM =, Hefdd, AZ0AT=E LR, olet 22 540 &4t 8 =

ao
2
a
>t
rir
02
0%k
mjo
e
_El

i
n

BA541 SHEfjn}stHLHIHE (Research Methods in Behavioral Science) 3:1:34)
2 St= g% 200|M A8l ATHEEN st 7|2I71ES olshsta, o] A
tgSh = Qe 5YHE2 AFEE Ste A0 2 =9l FHOILL LHHSE 2 W= S

— odiT— =2 = =

O 2Of & st s9i=Bo| U olg|n A& S8 o7 HAO FHS XN © Loirt ABK
22 G0 SR HBERS YT & Yk 52 XF £ YRS Ot

BA542 ZX|ZMEHE (Organizational Behavior) 3:0:3(3)
2 nutE2 RAMEE G BHE AZ|M2E 0|22 CHEIAL oifh st M& 8 23 o|BE
S MEAIRY SS0| ZO| QA BASt DS 4 QIEE St US SEER SCh LI A o
==l O|25S HIESIL EESIH ZEAEE oo Ag=H S0 Cish o|2X 0|1 2MEQl olsf &
HE 7|12 St © Liot7} A OFOICIOlE JHESI HHA|7|= 7|2 E M-SR} Bhof.

BA543 ZHETEFAMZME (Seminar on Strategy Implementation) 3:0:3(3)
2 2L MLMS0l MO|ZAO|LE £ SYES [INOR NAFY S8 J|gHY 70| Herol
=8 A Ao oot AFel 7|=E MSTot. 59| Crziztel 2|AERXNE O SO FEF Z2 M0 CHet
CHYSH GRS NBORM, ¥ HPERS HYStEH £22 FEE L

BA544 7|=<,lEt2| (R&D Management) 3:1:3(6)

O M2 AHATHLS St J[SHA IHOIM WA AT 2|o| X /2SS Aot BT 4
gojMo] UNNESHS WYL FHS ECL PHYoRE A el J|EAES Afstn, AT
B0 MALPOl JsYETe|, AN Be| AT B2 ARZIBR, ATKYBE

2 ATIfY MY 9 SHEFSE 2L

BA545 Z7{A|ZZX|Z (Organization Theory) 3:0:3(5)
2 252 ZEHEE 2 2HAHE ARldE|s O|258 HRIA ot ste=EEd ME A 2E OIS
S LAY SHHS0| 0| U BT DTE 4 UEE St AS BHEE HCh RijE DA o k=
=1 O|258 H|Iotn EESIH ZHHENE 202 Ag=HE0| tfsl o[2X0|2 2MHQl O3] 5
2 7|12 3td, © LIop7t A3 OFO|C|0fE WSt EMA7|= 7|2 E MSO2X}; Strt

BA546 ZET=F0|Z (Theoretical Foundation of Strategic Management) 3:0:3(3)
2 D12 FYHAo J|xMOl 0|2 ENS XF7| Sfg HOILt MBo2, MAAYSAY Fa s
=82 ofsfstol HE AT EMCES IOISts WS SEE Ch HIE A BE =259 HED
EESIH MEFHAGE20fe 52 ME =HE0| Cisf o|EXo|n 24X 58S 7|2 it

£ (Marketing Theory) 3:0:3(3)
o =2 O Eof et MuFMol GiTEOFS AJjstn 2t Eope| J|EH 0|4 U ATHRS CHEL
ot OIA RN M8l 7|2% O|BE2 dESte 1 380 CHStol = HAFTiC)

BA552 OA|EIEHE (Quantitative Models for Marketing Decisions) 3:1:3(3)
OFAE oALZ™EE EIFSE o7 s AZE ZHEO0| Of%A /fUen S8E=XE FSsiLh 5
ZGSoM Y S8 &= AZ7IYE0] OfEA J10, JtAMH, Tofte|, & AMAS/Hg R 7
Ef O & 22| 200 S8EEXIE 7|ELYES AT CEN HESILL £ HAE HAFHE 0/8% A
dEM 7|aHel ¢E Solf ol2{st Yo JNUAELl 7|2 E NSt

BA553 Z=ZI&E| (Promotion Management) 3:0:3(3)
71 04 zto] Z+E UM E &% OHAEAHFUAO|ML Ol &% TOfET St Mafg OHEL FR
HE HHES ZoE Sl S, A E2Ma ZEMEE & 0| HHME 88%t= sHS HiRCE

BA554 {E& (Marketing Channels Management) 3:0:3(3)



Ir

= H=0ME, M7t MEAZFEH XHSAERHZ HEE 7| ?6) +dE[00F & 7555 =45t Of
7|50l M=XL SHAL ESAHEAE 2H0 @A 2EE=X MLy J2|0 M=Xe| o E LFAM
ojgfet 7Isel 2SS HEA &28ior ==X 1 #2|o] S2 W&a = 121 280 2
H7|2 otoh A AQIED MPZHEO o XA 2 37 20| 0j* =0 ECf

oo
=2

BA561 IMZAYE (IT Management) 3:0:3(3)
O] }Z2 Z2Y3eo FEII£Z4FR20e AUZE =2z TZAYL Xt O|FE CHELE O =EoMe 1T
ol HIEO| &= 7|2 7ig 08 &850 OEA HI=L A9 7HK|E FESH=X|L} IT7|&XHtel 22|Qt
ANEel /&, AHIXF (HQlat =E)O| =80 Cigt topics ZYALL| 2Fut T Eol A7l #HAM Ol
o ENE a7fstct

BA562 H|=L|A mrlal 22M (Business Modeling Analysis) 3:1:3(4)
O MBONLE 7|90] BXLA BHY ST BAE O|F U MX YHES HRCh HXLA BHY

T2 AFHoME GOl RREEEZ M, H=UA 24 BEOM= Oo|H Oro|d H#HE 7|HeE o
H|=L|A AZEM (Analytics) 7|82 Hf2Ct O|O|E ZEZ2 Entity-Relationship Diagrams MO 23 0|
21 4N E HRO, HZ=LA AZEME 7|XHO|E 24, ZHEAM, 2|FHEM, HO|X|et ZHE, oAEH
LIS, dgtEA, Madd 2452 Ho[g Orold 7|'dHE Hi2Ch

BA563 H|=L|A O|C|0{ S (Business Media and Communication) 3:0:3(4)
2 150 e z2 S8%te ROICIHE S8 dBAIAHe 28dE =0/7| fIgiM C2 FIHX| SHE

S5t aAt SCE AR, CIO|HEAIS| 2|t WAL O[sHE &l 7|2l HI=LAE I8 IT Q=20
ofsf S=otct. =M= o[2{gt IT 2A=z2tof CHot O[sHE HIE<S =, S4 U O|CJo{MH|A0e HES ot
AtAE AN MEFAAEN H20| CHsl CHECE 9] AAXRRE, AT AHEH, Chzzt, =2 420[H|0|M, Bl
g, O g, 20t AH[XH 24, #X 0|82 & Z 0|E=0| 84 X O|C|of AP0 HSE= ZFa A
I AT ZNE stEohA ElCh

BA571 Z=2|A|Z%H (Mathematical Programming) 3:1:3(5)
2 52 ZYo|ZE HAol EME lof 7|2Hel MAlls, AZ0HES CHELD, MYA = -(LP), HMH
A= Y (NonlP), HERA %Xz} 0|21} Dynamic :H3l0|2 X &S HSHLE CHELCt

O WIS M AAHO| ZENAS HEHOE 2N ¥ 4 b JXO0ES CECE WA ZEy2o)
sEHS, ERUAe MIM4ES ozt f2E HFehn ol2i3 O|20| WOl ofFA XY + At
x| t=ofghct.

BA572 MMZAAHE (Operations Management) 3:1:3(5)

BA581 =& 5! E7| (Statistical Decision Analysis and Forecasting) 3:1:3(6)
FYONZY, HE U ITYMPYD BUE CIYS SNl EAWHS AJSn 1 0|22 FT
SHIZ|XE A8t} MEoiCh O LEL2EAM MY Zdut 2HE SAHXR 0|F, TUA 2ME ¢/
A7 SMeol 223t ATlot G20l ZAMEN, CHAZEN, ZHEEA, ZHEA, 9024 S 13
S}

BA582 EA|X EMHUIHZ (Statistical Decision Analysis and Forecasting) 3:1:3(6)
o0 FE20 SAE Yol 58X 0|E8 UEH, Fo =MEs HEE A SA4FH LYo 7|2/, ¢
4 Y 2ns A U 34 Fo Yol SAY 2E H L PURY, AL, HEs X2
2 EXE FE2 S0|C}

BA583 SHE{u}sHE St 57| (Statistical Analysis for Behavioral Science) 3:1:3(6)
AYONZY, HE U IIYMPHYD BUE CIY 37Tl SHUHS ANSD 1 0|22 HTD
SAHAIZ|XIE AHESIY HEiCh O WELEAM 7[2F¢Q =& &4 0| MY ¥, O[4tgA Zyut
BAUE EAN 0|2 52 LY.

BA621 O|A|ZAX|0|2 (Microeconomic Theory) 3:0:3(3)

SHZH 2 WER} AR A
| ol20f gt xAlo] &7

oY

—= T =1 ™
at0f chei =AMetCth o HEte| &S fIME 72Xl
sicy,

2 2ae O[NZFOI2S $81% EMETE 0|8oH0] YUMS J[ote o
o
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BA622 A YUO|E YU S8 (Game Theory and Applications) 3:1:3(6)



2 52 AUo|ES Fofel HHEA, HElH =2|o| MAOM SHofLy, S 4K 7te| oAHEE 0| (Multi-

person Decision Theory) 0 Z2H{$t A O|Z(Theory of Competition)2 CtEMH, £3| X 150 HZE XA

2l AMA, SEfA, =HEH(Non-cooperative, Dynamic, Probabilistic) A 0] 2t$t ARZADE =9|sHCL 0]F
10|22 QUHIAXIEOR, OFA EIE0f, SHAIO|E, AFRAZIEOE AAREZFROE SHZADS| L0, A2
[m]

Of S B2 20t M22 24 2 Mot UL, 7|PE S| 270k of ofof Oigh =2l -TICf

BA623 7|=¢M ZAXF|E (Economics of Innovation) 3:0:3(3)

712 ¥ MY S2| R&AD YEHO| ot O|EN AFSEMS CHRe UFCEAM, 7|&wilo| Ottt ZHN @

AES 0|85t researchtf| S8t HUS SHOZ = 1WHSF0|Ct

BA624 MAUZXEIE (Industrial Organization) 3:0:3(3)

2 Zzte Z2 oo LREY 2 MAZAES K OlEE AVStes AS =R it 71|°'0IE°|

HIEE Qo) AFIENO|ES SSBORM e HYT guo] BA ® oflt N WA, OAY, X

S AN So| 2ofe| ofsfet ATole PUMZ J|g = UCH

BA626 11 gZALAXN|+e (Mathematics for Management and Economics) 3:0:3(3)

2 =52 4Z48H 20te| 242 o Zast =stA =0 et ZEo|Ct O|2F HiZar &H 0|22

280 XXM grEC}

o o o= X

BA627 1 gMMYUXXEIE (Advanced Industrial Organization) 3:0:3(3)

2 dae 22 %”‘JE.J AMAZZES H Ol U & A7Ste AS SXLE ot & =0 e Chyst

AMAZZO|2L| H7ILIFS ZO0f, =aAIE, %1*0* S0l 883101 24510f A, 4t OtAHE, =3 A oF

Y SO 2ofol olsiet A= AUMES 7|T &= UCL

BA628 11 g 7{A|ZAXN|0|2 (Macroeconomic Theory) 3:0:3(3)

"SEf AZH'E SHLE AHWAAZH S 7|2HQl 0|2E2 Oldidte WS FHE L 3 I AE
2 I

o 2t Md(Financial Market Incompleteness)it ‘=S A|%&O| OF&A Q90l0| O =29 F8H=2|0|Ct.

BA631 IXjF & I (Theory of Finance I) 3:0:3(5)
HEE SFot7|flst E+H2 XME SHEICE O HFoM OR= WE2 BE0|2, fd, JEHHU=0|E,
X402, S BAIEUAMS EEN S8 ZES)

BA632 IH-'?- I (Theory of Finance II) 3:0:3(5)
7190 F ATE Qo B4 HEeEM & NEoMe FEO| HItHED 7ol EME 2| AZH b XY
BE3x, 7|dafTzet I°*7PXI AUFEZEHL J|UVHK|, WFEF AA|7|E, CHASHE 7[at 7|t
WWEALZAIES| §8d S0 et =258 aEt.

BA635 IR AZSHIJE (Empirical Studies in Finance) 3:0:3(5)
2 =0 1i TEE0IE S385t=0 Zast oz ASUHEN 0|F S8t 7SS HEHE0 250 =

g % —6—|_ E" u.l_g_o} 7|XX|AIO ‘oéll- t'<‘5|- Z‘J% %_—H—_E 5.’_“:}'. E‘:l §IEI_I-EV qué XI-EE
TYHHESS 7| EL A2AE X oHldE Zorel A7 HE3 2t

o; r|r

EE'- A=

BA641 ZHIATZHELE=X| (Special Topics in Strategic Management) 3:0:3(3)
2 02 dHFo| Ex=HES CFAX ot X M4 FaA ol YHEE= Ste=a2sd 2d
OS2 HAl SIS0 BRE & QUEE ol H2 SEE Mt RUE B S5 =251 0258
HlEtstn EE25t0 A FE0ie| Na=HE0 Cish o|2X0|x 2M%0Ql o s J|2A oot

BA642 ZZl|tH3}e} &4l (Organizational Change and Innovation) 3:1:3(3)
Begol Zuishe Bl SoiM Zxol watel HAg malste e A MEL U0 %0 ad
olgk g # ATt O] at=2 kst 0|2 2, HQl Tool, HI=L|A Atgf, 2|2 OF ¥ 24 209
U2 H7 ZEME 55 B AR st 70 gk OIS & @uT THWEe Hil A
ol Ol E Ol2x 7|t M1 d3%¢l E—lﬂﬁfoil Zast XA 7= JfME Qo 48F H2o

HZE 0|2 (Theories in Consumer Behavior) 3:0:3(4)
= lf%ﬁ t#*h"-f’é F=EOM et AH|XES ZO0F0M2 5% O|ES1 ¢FE o
OIOICIOIE Mot E=0O 2o|7t ALt OiF 2F AFIHM atAHol SEjAre2 2FE



of 2xE 2% =20 HFOX12 EEE0ZE AOICh

BA652 OA|EXIEZME (Marketing Data Analysis) 3:1:3(3)
2 =2 O e =Tdte AEE 2M5ts HHE Ol 88 YToAM CHECEL 9] OHAE0IM AR
b= CHHE 2M 20| 0|22 AEStD, MAXNQl OAHEXEE E45t=0 &Y 38t =HS oLt

BA653 ORI EL=H| (Special Topics in Marketing) 3:1:3(3)

o W2 OPE ZopMol X S HiYg BMOR BCL J5E FHE OPY druy
Efc, AHXF M2l oY 2B, O E 24 H-HE 5 O of
BEE 4 Ch SISO HIY E2oR HYECL

BA661 ITFZf (IT and Strategy) 3:1:3(4)
2 Dn2e 7|g 4ol #al oF BHOM IT o M2 CH2CL T of Sjilo] ey oy o 80 5
FO| FOZICE (i) HI=LA LY IT Kk (i) IT oF &4, (i) H[ZLAZO| IT, (iv) IT H=LA of I O
M O|21t 882 CHELH

BA662 113 eBusiness (Advanced Topic in eBusiness) 3:1:3(4)
O ML MAIMZES 0|B3t0f FYNY, TY, [0, AFAYYRSH= TYYYAS FRBCL 0 B
2 2d5t7] Qs o] BtF2 TR eH|X|L|A0] AFREE, edH|=L|= T, MAYAZNO FME &4
do| BHEOM BB

BA681 CIHZF EAHE2A (Multivariate Statistical Analysis) 3:1:3(4)
SHAXNZEM0M, CHHZF Xt2o| SA X WHES CHECH CHHE FA2ZE, 482HA, Hotelling's T2—
Test, 2424 principal 2224, Cluster Analysisé= CHEH SASS 1aSAHI{7|X|E 0|83t AtzA
2| 82 CHECh

BA682 Cj|O|E{Ot0|'d (Data Mining) 3:1:3(4)
olojgOto|dE e MA@ learning HEHO| 22|t 882 CHELL 8 FHE MALS EFu oA TH,
S Wy, NPY TR0 ojn|, BEY, CHIENE S, ZYE0| 88 So| loni syl mat iyt
FH7E =71 2 = ULh $LAEE 239 =2t Term projectE & BHL}

BA683 A|A|HEAM 5l 0|= (Time series analysis and forecasting) 3:1:34)
ANAGEEM gl o|Xnt ZHEE CHYSt ZEE (General ARIMA, ARCH, GARCH, VAR, VECM, State-Sapce
Model) S0i Cigt O|2X =2o|ot MA oF0oM FHSIAH = Fx H3le} Bayesian Approach 52 CHE
ch.

BA684 ZHERHE (Probability Models with Applications) 3:1:3(6)

SIE29| 7|2 JEE ™Ast, Bernoulli Poison, Branching, Birth and Death Process 92| CI¥3st SHE
Ee a7fsict AEj Z7t0] O|AtX (Discrete State Space)O|d OrR T MZE(Markov Property)& Zte= Or=2
= M Ql(Markov Chain) 8! OFF = 1t (Matkov Process)g EEZXMOZ 25|11, Renewal O|2x HFSIH 1
=2| 380 CHsHA =2lotCt AEf S2t0] ¢&£XQol PEEE US CHELL

BA721 Z2gA ZZAXN|E (Applied Econometrics) 3:0:3(3)
AZEHEN &S0 XAS HE2R, dF X HI20M0M TotA e Fo AZ2MZYESL X
ANRE AE% S8EM0| F=a CHyo|ch AZZMEAM CHEX 2 1go 2MUHS 0|52 &H|
S80| FJt2 70 & == ot

BA731 7|YXj50|2 (Advanced Corporate Finance Theory) 3:0:3(6)

22H0l J|YT ARE 9P 13 NHBO2N 2 WSUME K2
S Z2 JlgNR el FQ o147t A AR D Us X 1 02

1% P

BA732 7|YUX|RASH (Empirical Corporate Finance) 3:0:3(6)
240 71T AFE 2T 1F MESEM 2 WFME A 7|YME AT AFBED Us 2
Hap DHO| A Yo CHsi Lor=RCH.

BA733 XI4t7}Z{0| 2 (Asset Pricing Theory) 3:0:3(6)
2 M=EO0|ME asset pricing models2 no arbitrage pricing modeld} equilibrium 2Ol ZAMOAM AHEZ
C} Oj&td ZYoHo| ofL(Z} P&y Z¥ol ER ZH5IH, O|Atg 7|7t XO0|E, SM7IH0|E, ZEEZZ(R



Mefo|2 S= AmECt
BA734 XIMI7IHAZ A (Empirical Asset Pricing) 3:0:3(6)

2 I20|AE asset pricingdt TEE 0f2 x| AE CH8i M BEBHCH 4]
Al
=

Al HEAE, THEEEAZ0ML 7t A7F0| 2ot
BA735 XIZA|ZO0|E (Capital Market Theory) 3:0:3(6)
O] =2 XEA|ZATOAM S OEH 7|XE MIoCh XH2AIFOAMel FXtAE], HEEZH, 8 =X,
AZOAFZO0|2 &2 O|EH2E FF5t4, O 20t Oj2fel HFFHES B otCh

BA736 XIEA|EAZHT (Empirical Research in Capital Markets) 3:0:3(6)
O] F0M= XH=2AEE0e AFSHTUHEN HBSZEIES 375, o= Ojejel dA+E &
= Qe ENE HM3TiCh O] MF0AM CHE= FHE2 388 AFY7ME, ZEZL|QME, EXIXo| HE,
AFOATZ S0 23 45T S0 AL

[y}

BA737 IR AIZEM (Financial Econometrics) 3:0:3(6)
FEUTO 2% o2 7HX| AYH J|HE IESCL SAZO|L ATEHTAM S WES 7|x2
M EAZ7|EHa O] F 0|82t a&=0F H7E H4IECt

(i)

BA741 1 g4 pHtH =2 (Advanced Research Methods) 3:1:3(3)
£ Da2e MEjafs ePWYE0M AM0| ¥O| AZED Y BAYIYSI APYYUE DSEHSS
CHECH S3) 3IFEAS 223 Crysh DIEAI|Y, TRYYARYSEM), AE, Social Network WHE,
HRSSARN S8 AL SUSS HPT2HES FHGHA, B4H/AURY oj8)52g &oICL

BA744 137|&¥4I0|2 (Advanced Technology and Innovation Management) 3:0:3(3)

= MOLME 7|02 x|l AT SS EOISIH, stdSoA sta=2dt MY 52 &3l 71
B39l 02| O|f+=0f ol 0| AUA BMStL NHSH= 7|2l MSSHEL MOILte] MF Olfr52 782
=4 Ko7t ey, F= gl Jidel HERAR, 94 s ME[AS, RESE Y e 7
SOl FAO XA 0|2 mItHez FMEtN ISt Yots EMBCh

BA751 OA|® 1 g=H| (Advanced Issues in Marketing) 3:0:3(3)
2 witEg HANEE Y22 A O EE00AM S&X XH0| E1 UAes =MHES O|BHE 24

[ ™ |
St EE25IHC
BA763 A4 HESLI3 2 (Social Network Analysis for Business) 3:1:3(4)

o =2 A0 2ot ZFS Olshstn HMEES QIsH ARHEHT =4S HSH2=Z A7 us|sict
LHEL2E Al2|HESRAL 7|2 7iEat o8, J2(1 B et ZotoMel 82 =

BA764 HInZE=X| (Classical Readings in Information Systems Research) 3:0:3(4)

O] =2 BiAI IFHE a2 HEA|AH|(Information System) &20f2| 0Of 8 ool 2 FI|E At

= Oof 3 5%0| UCL IS & A MY 2oto| FR =3 52 o i 202 A4 O|#%et O|E=, ¢

THHE S8 YESHo=E OfF D, MN/AMA ATO|AMLl IS, Adoption & Diffusion 0| &, ISQ} ZZ|MH

St 22 IS 20f gifo Y FHEL 22 FE E8Ele AFAYWHEN WM = AJHSHCHE 2 ZolE
b

=2

==
=
L.

SOl +ZHEEE IS 202 FR O|BES Olsist 2t O|2SE O{EA Hoistn LWAIZ &= A=X|of of
&) uj2H =t

BA771 MM EFE (Operations Strategy) 3:0:3(3)
O] It=2 MMAGES 7|x 20 MAHMEF 0|8, 22, Y7, oY & ZEX0 st e A= 24
of MAsiAlol Yo ot O|l2ut d¥A ATZUE CHECH Eoh MRFEo| Ao AMO| Fe=
=5 AL QIEXLY, QX0 Cioh MEFE ojAMATY, MEE dutEd U g7t seEMARe ME, A
YA 58 cr2o)

BA782 SA|H o|AlZH™ 9 0f|= (Statistical Decision Theory) 3:0:3(4)
SAY oANZHM BT 0|22 HIOIXIY HIWHS ARSI A BICE TRl B8, B LY, 2A

|

3, A==E, HFAOCIE mEe, 7HEdE X HOXY fF52E S5 Zelottt

BA811 ZXjEZ|AHHF (Seminar in Financial Accounting) 3:0:3(9)
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BA812 3|A|0|Z (Analytical Research in Accounting) 3:0:3(9)

o B2 BYSUH FZYBto| O|2SS AHBS SN Lk HAWEI} 7Y LpelRoH oEH O
85718 O|EYOR Yo ARELES SLLL

BA813 3|A|EtHUHE (Empirical Methods in Financial Accounting) 3:0:3(9)
IASATHHZENME HEAAHE A5t Zast 84, o AYENSsSs A7 LHEY 2=
£ MoOlLtolth o MELH =8 T AFLHE S50 E%OI e =22 % &4 dA4%e nit
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BA814 3|AletngH (Special Topics in Accounting Research) 3:0:3(9)
O] Bt=2 SFASOAH Z|AZAL ME2|A, 2224 X IH2A 2ofe| 45HTE AMeE FHoRE i)
BA831 Zg7|&EHF (Financial Intermediation) 3:0:3(6)
2 52 o OAIZH X AHAZZE O|2F ZHOM F&7|He EX0IFE . CHEXLRE XX

A
=
BAZBOIN BUSHE ST ofolof QMO X, 2HY| FHHEE (1AL, AZ=Y S)o =A o]
SHEO| OS5 B

20l CHSH O|2ZF OIsE TotCt HEdh J7|E HEATESS 27t o{EA olEH

1 qeX| Nzt

BA832 EXI7|ZEHF (Topics in Investment Companies) 3:0:3(6)
2 witE2, EXt7|ael, mutual funds, hedge funds, 5! private equity funds S0f 2%t issuesS CHELCL

FAHOE, Exprlzo] X, managerd] Cet BAKAS O[0] T2 O|HFES BLolD, SRS 7
e WS Heck

- odH==

BA833 HFMZ8HT (Real Estate Finance Theory) 3:0:3(6)
£ ISYME 2EHIBATO J2S MBS, JITO ARES YmECh £ R0l SHe SO
23 38 20 MER dF7E & = Us 7|1=2E MIshs Aolch

BA834 HHEQ (Theory of Insurance) 3:0:3(6)
of 2L 2o wHI YHBe|e MUY Cft YIS ofsfsieE FHES ECt O 2o AT AH
A HEOM s=dE Zo|0, ¥5H O|fE= CHROE ZO|Ch

BA835 SHEWX| R (Behavioral Finance) 3:0:3(6)
O] 2t=2 HEWXHFO| UCIMO| AT SO 2st0] SHTICE AT 7IHoAMel HEH Ho|Qt 0|F2
g0l CHSIO] SE5tL, 0|58 HIECRE oF S0 1 WRHE B JHott

BA836 IR BHZE (Financial Models) 3:0:3(6)
T2 A BESS SFeth HEOIE A7tH0IE, ZEZEZQMEOE § MER 0|28 FE|H
o= EMgt

BA837 IR g=X| (Advance Special Topics in Finance) 3:0:3(6)
FEE0S| 0|2, 45% LSFHME CELL R s FHe 3820k 22 T ZHALR gAY o
WEO| BHALR BiCh

BA838 Z8E=+=X| I (Special Topics in Finance) 3:0:3(4)
O] #=0M= 202 %4l O|FES SFOCt 7ts8 FHe 7IAME, £X e, SHAE, BHE 25
i F8 S CHYsH, CHE 20ketel SFH0| oMz 35 + A2l 9l H=X o7t aF
ZIC}

BA839 Z8E+=X I (Special Topics in Finance II) 3:0:3(4)

of =S FEATHOL} 1o B£o= RS HA O oIt JHsY FRE 7IAYR, £Xf
2, AN, BH2, LEM 28 5 CIUSN, 12 Bopele] BeEA0| fepE B 4 o0f st
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BA863 ZAYHLHIHE (Research Methodology for Management) 3:1:34)
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|o (criticise) 3t 24 (improve) 24 U= XAl &5ot=0 F =HO0| ULt =22 HE:E TEI|=
ZYE0fF (IT Management) o] =252 FE CtF1 NO|L Aoz FIHEICH

BA871 HHEjX MMZAAHEZ (Behavioral Operations Management) 3:0:3(5)

Behavioral Operations Management (BOM)Q| O|Z2xt HiH= Z A0l BEALIPY AMO|L} 1HFO0|Ct Seminal
readings@t XAl A =2 S FAo=Z Uo|9t EE0| O|R0{TICt. Behavioral Experimentdf| AtEE|= ZTree
ZEIAg osln, NF MES CIXQISD S

BA881 EHet 289
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AFA A Y2 (Computational Approach for Statistics and Finance) 3:1:3(5)
F3800 ¥25t= HHS 20k 2 H24 ARMAR} GARCH Zd, &
SQUB10] HS BA JiL ST}, S3| SAS, MATLABS 0|83t0] =21

BA882 ZHYE U AXN|0=e| 12 =X (Advanced topics in business and economic forecasts) 3:1:3(5)
49 3 dNoza 2AE EEs TS0 2ot O|E2 AJ|St HA A0 HESiCt
BA897 AY&Zs E==X|(Special Topics in Management Engineering) 3:0:3(4)
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BA960 = HF(MAP (Thesis for Graduate Students)

BA965 7HEHAHTL(MAL (Independent Study for Graduate Students)

BA966 A|O|L}(M A} (Seminar for Graduate Students) 1.0:0
BA980 =23 (BA}D (Thesis for Doctoral Students)

BA985 7HEHAHTL(BIAL) (Independent Study for Doctoral Students)

BA986 A|O|L}(EFAD (Seminar for Doctoral Students) 1.0:.0



