min] L-8/ [ =)

* of2f MWSL 20097h2317| OF (MITZFSWOIN HLE IS YFYOR #TE 7|
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JE¥ cH:F mzﬁow TRk Yot Haol OjED HES ChR0, S8 IeD A%y
HEe ZxsIch Yot FALHO| HE HsT DR YN DAKERG Jo4K| 2RI Cf
20, foE4o AL, SHNEL0 BT S82 HIBCL AT VL Of
20N CHECY

BAT101 ZHAIZAXN|+g (Mathematics for Business and Economics)

Y dHet 492 b= At2ldtsh M 20t d3E 2=z st Fds] Liot=0|
UM otA HiE = | 3= A2 E=0|Ct o] =22 ZY X A Zofel 41
2YTZ0| WS 43F 7|2 HyoteH 1 7| BMS =1 UCk 0/NE, M¥Ti4,

%|X™ 3}, Differential Equations 50| =2 =& L{&0|LC}.

|rm

BAT103 =tEE7| (Probability and Statistics)

§FEO| 7| 20|21 P W0 WSt 7|0ig), =5, JtE dE, oaA, =8dH, 522 3
Zh A ERL of4h AL HEFEZ 2| ZHEeE MY Xt 2 A

AFH SASE 7|X|7t AFEEIC

BAT113 ZHHSHAZ(D) (Principles of Business Administration(l))

O] Mt=0jM StlE= 7[FEEa atHst 7| Y| E Hi*1, 7|Z80E
ook 2 082 OloistAl =0, o|=0f ofx=g ZFAgo| oz 21} 2l

ot 7|8tE ofEsict =9 FEE2 7| 7|¥, 4, MpaEo sES
71 S 0| oistol EolstA ECt.

BAT115 ZX|®¥ =2 (Fundamentals of Economics)

Of =82 BHE U= StdE52 Mo 7|28t || HiRA =L

st719] 2/3 S¢t OIA|ZAE 2tA Jigar Je|E HiRLD, 1/3&8¢ HA|ZH St 2t

2/ Eat A2|E HIRCH S7[o] MEtREH FE O|27tX| 2| AH[HLQt Chsh AIY

ZOAM 7|l olg=CHet WO CHSLY &&sta, o|xol= &%, 18, ¢lEgoodut &
s

LS
2 AAMZBH 7ignt SZLA SO tisto] stEetct

— = =

T-Lliri’l

BAT130 3|A| 2| (Principle of Accounting)

= = FH2 7|YZHo| A0|(business language)2t & = U= A 7|ZE &
t= ol ALt OlF fISHH EFAIEN 7|l MELEIE LEU= Az &7e YF7|
2S00 J|AA YO MM LEE 2NN S MBHES Sz L olFE Y
Mo B2 BEE 7|4d30 oA &8 A7t ofs WES <ottt oHH COHE

=
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BAT201 ESEAH&2XME (Statistical Analysis)

ZY 9 ZH 2orel 20 East SAstol X9 0/F 083 HOE BN $HES 3
SHCL 2RO, BROIZ, XY U M0 Y, MYUE AN, FRY, 2AMES SO 5
AN WEEol 0|21 HREE B UNUNOR EMo: WHES IRoA HCt of I
22 oo HB xI4LE SN YURS FY FHEH BEY & s SuUS

I
ér}m

(=13

#AFA 2 5 US AOILh [Mits: 7[E2EAY

ofm

—_

BAT235 Z{ 22| (Financial Management)

2ol ESA MHA HMS M & otLzt IT #iX7| 4ol xHF2t2|of thet 7271 'E 2t

2ol =g 280 Es ZMHES SFoCh ANaxE5HMe =2 H 24249l K|

axd Y XANaxEHES 245t ANF2E8 FUMe 7|”¥7HXE SN 7|= F

Aol 52 CHELDE MREUWE2Z= MEEA, figda, X248, MFFE, FXApof|4f, by

CHY M, M&A S0 #3t o|#E CIEC nternet i ZH HF SOl ESL 7|
A

I
P50l #d= 2N M7, FA0 2 HES ZFTH2ZE EMTith

Jlm

Bl

BAT236 OtF|&l&t2] (Marketing Management)

= =2 O E0lZ, O E=A0IE, OHAEREY0[E S0 &l SFLCE MEUHE2=2
= OpAE =t oA g e, OAE efaZ 8o Eeet Y29 =3 245 2l 7|git
2E A ERY, 2HAES0|E S0 #et W8S SH2=2 Ao, ety 0|22 Ht

=
SRS EE%NHIE OrA gl S5t AE Belettt

om X

BAT237 ZAYM™HEA|AEH J £ (Introduction to MIS)

2 =2 YEAAHO 7|2 7o it FEes 2 S M3ste ot=2z 4
0, 2ZEQ0f, HIO|HH|O[A, HO|H&EA, HESRF, AHU & Lot JES 2
o M2 SHESHE 7|=0 st 7|2FQ JHEES CHECH ESh 7|1 Aot H2#AE
Ol8iot7| @5t HEZ|=2| FAF & Cheet utstd #EE CHECH

= 1 =

BAT238 XXl Z 2 (Organizational Behavior)

= I=0M= ZE—U'-f ZAFE A0 ot 7|x=H o|2ut HAHo 2ot EMES CHECE 2
FRUES2 F FE222 P41 UCL StHe| 222 FE QX X9l 2|0 2ot 2X|
EM, B3 S5 4oh B & 371709 A, gF4EA, gFHS dHds 50| 2ot
=HE2 EYoict CHE Lol #22 XA 2|0 &9t FE2E2M, REFXE, QALE,
OINEAT & YF ZEAMZA, 2O, =AY SO &t 2ME Egott olg{st =% 0|2
O]l MER FE3 A2|0M OfEA HSE00F & A7t Sh= Ao Cfjs dE5Xec=z &4
SiC}.

BAT311 HX|L|A CjojE{jojA A S 22| (Business Database Design and
Management)

2 =0Mes ZIARE AlA
EYSg ofed Ytk 7l
A | A|AHEIO| AFRO| X

4O
e HIXLA A2E 240

® 2A{7to| AlZHOA Hi2hE HIZLA HO|EH0|AS Fg
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BAT313 MUZXZEIE (Industrial Organization)
= =0 M= OJA|ZHNO[E2 AZat Ao St S&0| CHSHA HiRCH A|ETFR-AS-
|- S

dare| E2M AFL HHE 245t Liotsh Higt Aok AIggE {1 M0 HisiA S
S

O 71—

Fotth A|ETFZE FHOME (RIS, 8™ Jtss A, TYEY, 2 2 gelel ZX
S0 el AEES FHONME 7IPES(M&A), 7tAXxtEe 25 AHe Mohe A9 Sol
ot JHESS avfSch Ao oM e XA=ST AYUMel MEHQ A OlSwtt
ofL|z} HESAMY 5 MEH =itof HE MER A Olf+S0| CHSHM = 2Lt
BAT314 A|ZZAX|SF (Econometrics)

O USS AN FIYHE $D 2324 WS (YO A USY. o=
L AZETSS 7ol BE AglTsRore] 20| Wad HE 2M7|YHS MBse 2o}
OIEP O] Mt=ojMe AZEMo| B3t 72X 2M7|HE SHIS|A 74 Aotk =

2 FHo= ChE2lH 24, 2lH2A0 2EHE S0 et 25 AAgEEM S0 =&

2 HOICh SASI FBFHAS SU SR0| £UE + UL

BAT315 E-Biz%4TE (Development Strategy for E-Business)

Ao CHE LA 2% ot=ol EEA MYEH2 AHY miqCrdel STo| 2fs
MZ2 =™ 2| QCt 2 Zo|l= Ct21t 242 47tX| building blocke 2 {LME|0 &
oo IT dHHES L2 N MEE E-biz Ii2{CHY StOMel ZdE ==EE 9ot &
Olg BAMSHE S BXOZ ICL 1) WO YEHEY: BT YESA AeurHol Mt
£, 2) #N BT YRS XD 7|3 AHY HYO| HF YEHEA M0 F=
20|, 3) M=, Z2|5| ofEHcapabilty) X Fkrigidit) 24, 4 M2 Ebiz HZo| 58

BAT316 7A|ZAX|E (Macroeconomics)

HANBHE 2 27HEH TH el S &0 tfgt o[2ar 2 M| Cfsto] HiR= AZ|E Sd=
OlA MSst=0l 1 5X0| AUCt SdS2 I7t8H e 250 o{EA Z2-EL, =7HEH 7t
O{EA d&sta, Bas| 7h=X0f Cistof HiE ZO|Ch 1 2o 5R%t LHEOH" 21E2 0
M, 18, e, M, =8M=s=X 50| =&t

BAT321 = XN|ZAL&E| (International Business Management)

0| Mt=2L2 3t SHMS [fAloZ 3 2oz SMES IZx AY U AKX

o M E HIZ = AS AY I =HFEY S 7Y aMEG HE HEAEel
Heet o282 A A ’é%ﬁ.oi HiE &= A= 7|27t 2 AO|Ct.

BAT331 EXIZ (Investment Theory)

A2AES 718 X XEAFM AHelz= o 7HX] SRS F4, FEH7| A S0 CHsH
Lotmo=EN Yt FXAS0| MEig = U SEotCt S Portfolio O[22
7|22 50 F4 8l xHo| HAZFERES SEHRL=R Ef—E—Eh CAPM, APT 0t OH—IEP
MO A HSEALRY, MFQA+HE ALK SOf

EN LMo HEHE ZO0|LX} OP‘EiEf Olet &= X4 2

Y, #IN FHOEo| FXFYE], IPO 52 IT MYUS Sz ’é%’ﬁ.gi AL

BAT338 ZHHTEFE (Strategic Management)
= =2 7| ZSHE0 2ol LEPY OfsHE MIot7| fleh Ao[Lh. ZA™E2 wfe
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= Hototl S2dd0| 22 d3&E otolA S5 7|g 802 S2% 247t &
O Atk = ZooME 7Y BIAS0| 2 AN FHSOF St= 7| TEfO| 2ot
ol = Chefet MY Jigel ol A 7[e LolAM 2l
Z:

BAT342 H1}st (Operations Research)

O] Zol= ORQl 7|2XQl 74, & ddA =Y, HEHZ 24, sHA=E, Ad o8 &
= A=, HMY A=lges ZEHoR AJS5te Ao 1 SH0| QUCE £t sHHe =& 9
o Z2 JfES0| stat 2F/8H<2 o 20t {EA F=E=As EHHC OE &
O a7fstct 2 Z2ols 3¢ 3 43R ofd S Yo E St dHHe 542
e NtECE MYls, OFEs 8 7|28l AFH T2y 530] A= o7 3, 4
stAg 1 f4 Q2 oitfh O ntF2 CHSHAO|AM 2Ot d3tE aPgez MEtE o

BAT345 ZHI™EEA|AH (Advanced in MIS)

9 ZYo| WA 2B NRS2EE FY oA ZHO LAY YEE NI 9
Y ME AAY TR0 WA J|B WS AHUCL PHHL HBORE AAY 24
A2 B8 YEAAHY T, AN A Y2|(ERP) 75 9

|Z= 0|2 27K, HOo[HHo[AE &
Paor 2 EE 71E9l Y ol =M 20 S0 ZehE AO|Ch

BAT352 HHEEMA|EE (Telecommunications Market and Management)

5249 ool ESAUMYS 2F S JjEctn sFEstol Fels olsfigtct. YES

71 BEL0 AN op7|E = A= M BHE =Hel EMES JiEstn 0|F 2487t

St= 0|21 7|8E 7ot A= AHSHY FESAUMY AHel 95Xl A=
|.

sa0lg ZUUSE & Ut EMY 02T J|MS AL Fa Yo Hors FYsol
PIER A, HEEN FYNH, FESAMYTE, HE W 9 SNAYo FuFA, YE
SN Qimet RE, YEEM MI|jHo| G2 YHEN 22 L AR, A, 77
YUY, $30| NYHY S ZHCL

BAT354 AAHZHE|2 (Operations Management)

Sl 2o AZHOIN i AFA Zdst= 7|=Xe ZHof Ciof =EHo| sfZ2 et
HME5k7| fleh 44 2F Z2(of et 4F ol2S Moot dat Al2Ze| &7, HY s
H A, 2 U A= D S A= +8 2 ZE Yl 28 gote & 50| =

g Ao\t

BAT356 7 HA}lZ|2 (Information Society)

2 322 HEot X|Al0| AlEl U AMEES F20| gle HES} AZ T2 X|AIAR(Of of
o a7jol B0 AMS AT UCk 3| MAZMSHO| XAT|HHHZ sl OlEf
Qe J|HoR 3t APBAHO| SAEO| et WMEs Crst A, AH, 23 U 22l
Ol# 52 A3t 00 Cheh HITHE A SHS HYSe HS 2o B YLt

BAT411l 7HHE A|AH! 7|5 9l 2M (Information Systems Planning & Analysis)
= =2 22 A A|AE 2MIEO| AIZt0|AM HighE FEA[AH JHEO| F=Q IHES T
231 9tk o BB £ 9 LIPS =T
2, 2) HIEUA ANAE 24780 03t Yoisiee SER 30 2 12e Z2iYs
St HEE V2RO HZLUA AJA" 2AM0 TRt =280l A1 S0 xS
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BAT415 #| Q0|2 (Game Theory)

AYolZe =40 FH FHl MM CIAZY WEIS ATsts Hofolct of B2
St SOl AYolEel Vlxot Crys AYBUS vetn, HYOIES BB 7YY
9 FYMAS BASCE O SOl VRSN SME0| AYOET HEE L¥I =28
ojsfstn HIEE 4 Ut SS F|PLH U, EI SAHOR AY0RS BB
UTE WY 4 Yt 5US WYSHED AWS =0t

BAT420 QIXXI2&2| (Human Resource Management)
= =2 AXXA22[0] et HEE ATHE St A=m22N ZEASEN AN CHREOT X]|
Alg YR dEo QHEN MESts FR =SS LELL F82 FHe A=, =E/
Mg, BIN/EY, us/2d S22 QAAXRATE ME7Iel SHECHE YUEE[RIEAM

o
23 Il VRO XAS SEot] B0 8 4+ Y= SHS BYSDA

ot B

BAT430 22|2]#4| (Managerial Accounting)
W0 M= HE2A NN B2 WHES 7|E2= 50 A

I_ | o —
UL FYOANZYO OfZA BREEK O i 8 FHHOR sadch R
S USRI, MR L YE ST 22 JlYel o ol BARSHA B wANL
S WAL SMBt TPl AHS LES UIE, 2 RS ME L A2l AT,
JFAAE, JHsY EROIOtSl FHAY 24 SIt 22 J|Y AxZOH Tad YEE MM
S0 g8t WSS FHHOE S5t

BAT433 A|ZZALE (Market Research)

= =2 O E TEel 30 A0 Zlast A (X} HEjo| Zot =29 EXMSS CHEL:
42 HR— ZMAE, Atz G E 8 BEEZAL Sy SO ZAHEA YR 2 X
=4 dFLIA, HEs, AZAEel dagitel 58 5 AMEZAMENE AT & o
AT Jéfoﬂ E“H 2= EMES =goA & AolLt

BAT437 HIXEHE (Venture Management)

= =2 HWANEY st et O|iE HMSStaXt St= AO[Ch HMIN7Z|Yel HUS T
2 S8 XA 5 P%% o= St= IFO|C 3] dH7F 2Hste dE0Mes =2
Ao mE Mool 7ts4d0| ABE § SOHXER AAE2 LS FR5CHL & Z2oXN
= HIN7|o Cist L8t Ofsfet /W MY YRZL RRHE|A EFe= FYxX7|el EMES
CHEA 2 ZAo|Ct o|E =0, AL 7bMOF & 7|47t FAl, AHg2[=2l, HIFD} MES =2
Stote AtRiAZIe| =8, =&, Xa2E, Sguof & oA E, XEMLAES| el S2
=M= =gt

BAT444 ZZAt=32| (Supply Chain Management)

SEALE 2o 7|2HQl O|2EE XA ZF2 EHOAM A7foCh Mo 48, dE,
a3 BEQ otF FxE dddte S5 AEQ #2217t /IF71 € Aol =E 7to| HAS
SE517| ot MEHol ¥@HEH £x wotg AJfE AO|Ch SCMe| 7|2 2| oidel Mo
=M, S 28 X EQC di AA"> = ZH 2 FE 7|29 =YES S50 s Ast

= ZbE Aby E3 =o/" Ho|ct



BAT452 DHIUHMA (M-Commerce)

2 4o & X 2o MIpMARM Fa% EEo=2 22ZtE|= Mobile Commerce?t IUS

K| &35t= Wireless System 3 Mobile Computing %[ 7|22 MEYsle O O SX0| U

Ct 2 Zo= A & B22=Z FdE ol O MEE = o|s5A0 gt 3&XQl

W8 ChE1, SN = ols&4E dHMAQ ZHONM 2ot =, Mobile Commerce
Se/EHE TR BN 2ME AlZdCh 2 Zol= #ZMS0| EE O|R(

Term-project® 83t A4S T4z 8 YLk
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BAT453 QIE{UIAHE (Internet Business Management)
IE Ll Ztot MAXQ & Z&d 0| &80 MER ALYo 2ot MAAIEYS s
2MBiCh £8] JEYUE S 7|E SAMHAQS IHHZA U MY, QAEUS £ M2

Aol 715l Z M, CALS & FAt7eof et 8= Zglottt

£ (Information Policy)
e E ESMI[Ee 88 8o EdM., 1=, 23 2= BH A2 A KRSl HE
SO AX St L HO|CH 2 =52 FESL AR EH|
Aot HHEz JMO| o|2{gt Hto| OfEA CHSSH 2t
595 MXAMAE SH2= oF QIHY 2T e
SEot Yol Hatet f[LiZte] HEE dkE U
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BAT456 7|=ZHYEE (Technology Management)

£ Z2o|&= 0|2 CTO(Chief Technology Officen)2A Zts0{ofg 7|=7H&of A= gt
AAXN o|f#0f Ot EH2 OIE SHEZ 3ol MFE9| 3t 0 7|42 FHs7
f/sto apEtar 7jEo| JHE, Zleddlel mfE, 7ledilo M, 7w 1ol OlfiE 1
AN SEHoz FLh 2AHCZ= 7|24A0M FRSHA CHE= HEEQ MEHLDHY,

T I~ B: B = =ke) S|

R&D Z=HME 2|, 7|z 4Yst HE FE7|2d 43, AL &
= 222 71243 (709 9 50| Fat WEOo|C}

BAT457 =X|ZAX|E (International Economics)

= =2 37t = I8 #=X|o #HE, g2, 25 old, MY oXtg 52 He sut &
2 F2 IHAH dHE oshdte BMETE MIst ChYst 2Ho| ohAHE, HMetd, §
MY Mg S8 CEh

BAT459 7|t (Corporate Law)

=2 =2 7880 2t MEEHCl Olsit 7| ¥ut 2EHE I dAMEACS HU-HE
£ ooz TIAECH MY 7|»™ Olsie 7=t &[= AMRel 7|27/ 88 Yt 2
Lizto| CHEXQl SIAFHEIQl FAISIAE SAHOZ 7| HEDA 9 E0l2tn & £ Us 92
H-28 A0 2ot 25t 2[Ate| MEFE A X[HfEZRO| 2ot UL HAH el 22
7 deterol cistol SEA ol ojZat

|0
Hu
NEI
g 1o

otAl Eltt. ot=8 =Tl Xzat MESH
20| Oiotol: 2% FHEZ Zolstrt.

BAT495 Independent Study for Undergraduate Project (A)

Y =52 =21 23 A7 258 N X[=us2l 50| A0joF BHCf



BAT496 Independent Study for Undergraduate Project (B)
ARFHE MEUSPIL) CfStY DIBS EHH DINBS $TT 4

20| RUO{OF SHLF.

0

Ct X|En4=9 &

BAT497 Undergraduate Project
QBN TS =20t A ATTWSS Woln| KZ@m4o| 5910| 0fof Bt

—

B¢l A (Internship Research for Bachelor)
3 T XM HES & = URE SS7|& =2 7oA dsiXl=
oY nKO|Ch X[Eu2 5210 AO{OF BhLt.

BAT500 1 Z2ZAIEA (Advanced Statistics for Management)
o] 7HX| HEEXYSFL 7|ZSA 0|22 M3IsH, MHREUWELE: HEE HEEE M
Y, MR, 7tEdd, HEFHAE, 3|24 §2| 7|XE HIS3iCth

BAT502 MEZ| =l (Linnear Programming)

2| ZE 200N 7HE Ol 0|z WHo=z oy UetsE8 ez Folstn 23 M
ZASI SHUSE MG 84S Fote 2alAYl ¢ z of
Asd g7 Mol ZHE2 OFH YWHESR Dantzigel Simplex  Method,
Kamarkar®| Projection Method& ™ %tCt.
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BAT504 O|A|ZAX|E (Microeconomics)
YEHEULMY A HESHUAIES 240 EaTt OAZHOoIES
eI, YAUX0IE2 A S5, AFE0IE A JHHEAE S8 LM%t 33X

= —
ot AXNO|E2S CHHELL
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BAT511 #| Q0|2 (Game Theory)

H2 4% QIHOILt 7|Y2 M oEHAOAN IMA™ES SHA £, Ol2t QEHLE O
Stof ™eHN MERZ SHA| EICE = Lol oAAEO| Lt ApAlol MEHO| OIS AMTH AP E|=
Z40|11 EfQIQ| oAZEO| et Z-™E= ZA0|Ch 7|2XMoz MM oANZAE HRYE 24

ot7| flet ZM7[¥S B, 20 L2 oIMBEE o] flet WEA oJAZE g4 o
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oh0] BRI ok CHYSH ALE|S 08510l AR MU SNZHULS ATt 0|

A olo| HYOIZ(BATAIS)Z +Z¢ SHMS 82 FRO= Q%0 o MHBZ 4K

= A2 #otoh

BAT512 =2 H}2 ArAHE| (M-Commerce)

= 52 MO SMAA"EC=Z Jhss] £l ZHEY AARH O &S IAA F 7K FHE

CHELCL X230 FMSMAIA-L SSHH/AHEH OlfE2 TR UEMe & o dE

MOl O|f+E %2 EUE XN=2E FHRE CHELL 2~3F9| sHiE0| Hez FHE 0 &
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BAT525 Economics of Financial Markets in ICT

O] 52 S22t Z7|eisn S 0[M0] OjX= e X S=HEMS O[] <lal 2R
¢ 2d % H2d 58718 A2AY, Y S SHEsdRE ATty olQo=

M&A, Atz 8l A2 E 52 of&sttt

BAT526 XS 2% (Financial Modeling)
MFOo|2o =X HEZ AP Spread SheetE 0|83t o2 XF&H ZHS0| S5t
D HBCh 012 B3 VMR I SAEC HRBH MBS Lo Mgt

—_ - —
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BAT550 Z 18t (Management Science)
ZdZafstol ofg] 2O0FE0| Cist 7|XE KNSoCh MdyA =, HESLZ O, AO|E, 2At
Z™E 7|08, Moa2olE 829 7o H4ES ECt

BAT551 LU|EQ|3 O|2 I (Wireless Network Theory I)

HESZS oz 7IX| RS Z2HE SFREE (X3} si¥MS MAletCt HESRAS SEF

€ X Oi3stE XIS EEX (Maximal Flow Problem), HEQA S E9| XATJIE AR} &}

= AA7F EEEX(Minimal Cost Network Flows), 2% &AM\ (Transportation), &% 24

(Assignment), Z|EtAHZ[Z M (Shortest Path), Ctats 28FEX|(Multicommodity) €2 CHEH,
=

L
Ol S880dt0] ST AHEH S0 it 24L-S MAISCH

BAT556 ZHA™HEA|AR (Management Information System)

2 =2 7|HoMe ZSTEL MAE SFotct. dAPEMAE OolF= FEaa
HAE 24517 50 SHERI0, 2ZEQI0, HIO|EHO|A ZE[A[AH, SO 2ot 7]
0l Chal =2lot =, ZFFEA|L™-S ZXHE £MO0[FE A UA AT
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BAT570 7 HE (Introduction to Information Law)

BAT600 L|E2|3 ZANE (Network Economics)

= dol= HEHA ZHte 7|2 et X, ES=0te| 80 s SEotct HE
93 fYd, utzoh 2hd A Ikt 7|, Yo HmEW F=Zo/EH uH 5 HESZ
s dEELD, J|sdE, H2EL}, S7ZHEE, HEYI A, gt 2o8d, &7t At
Mot 28HA 52 ZHEY A FMH 0|52 CHECH LIOHF DAY H2E81F HA|
M, HESA = L SMOiH, MEY 2 4F0] & F2leh MBUHE/R 2ot
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Mol EMSS CHE22M HER/Z BH<el nj2iE =t

BAT602 SMAMH|AMUE (Theory of Telecommunications Industry)
A

2 2ot SAMYO DAAN U MYXXH g9t SO TE| TEOCL SAAYC]
D20} &

ANETzE, 7% 7488, &=28% 34 #M s 712 =H=0 toiM &
ot ofLi2t ¥ SEY, HIUE A, 257|288 X MB|AT[EHE™, MYNO, ZRAH|A, Al
YHIA, sEMEA & SUMYS F2 Olf+5S CHEM, of22 44l nj2f o
CHol A =gttt

BAT604 TH=FXOIXX}{la2| (Strategic Human Resources Management)
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BAT605 Research Methodology I
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BAT614 R&D 4% (Innovation and R&D Policy in Information Technology)
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BAT617 K3l ™MAME (Theory of Information Policy)
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BAT650 HMEEMZAAE (Information and Telecommunication Management)
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BAT651 Business Marketing Management
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BAT661 IT ZAHTEFE (IT Strategic Management)
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BAT663 QIE{HIAAHE (Internet Business Management)
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BAT664 {2 3|AH| (Information & Telecommunication Accounting System)
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BAT665 11 Z22|2]A (Strategic Performance Management)
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BAT670 ™MBEEM7|U7IX|HEH7I2 (Valuation of IT Firms)
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BAT671 ZJZZA=EE| (Supply Chain Management)
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BAT673 EXIZ2 (Investment)
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BAT676 7|AXjF 22| (Corporate Finance)

7lgel xHF2E|of oieh JiEa X=2el =g 280 =
CE2EE MPEFZ, HIFEM, 2| HH, M&A F S0 2
FRHMS MO HHENI|PS0| R MMMl Y2, RO B LHES MZHo=
ST}



BAT701 1 ZAHZF2M (Advanced Econometric Analysis)
SHEE0| Oft OIsHE HIEHCE IHMA AHHLZH 0|20 7IHASTEH, HMYRY, AXE
a

ZEY SS LIRD, ABEYZARY, AAEEY, 2ted S /M0, Hel2dd o
SHEHY SOl thiet xMel AZEHolE2 240 SH= =Ch

BAT704 Information Policy Seminar

BAT803 Seminar in Organization and Management Theories
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BAT810 11 g7|& W ELAIH2MO|2 (Advanced Technology and Innovation Theory)
BAT895 Research Methodology I

BAT911 MADPH QIEI£I A (Internship Research for Master)
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BAT912 HIALDPH QIEAEH L (Internship Research for Ph.D.)
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BAT932 HiAIDPH =2 (Supervised Research for Ph.D.)



