wits 7|

0 stAbab

MSB200 ZAYEsSHI|E (Introduction to Business Management)

Std £0M ZSi= ™ol St U= 7|Yel 2itE/agd ZI0HH et ™
SeCh 7o BAN AYSE U YK i SHE ojsiet FYE Mt
& 22 HEe=E, 4ol 7[27s2 #HE WEEE2 H4HEL, Fo &
Aot oAl 7|47 A0l ot 22 s ke CHELL

i O

MSB201 EH2AZ (Statistical Analysis for Business)
Qs MF SME0 WR SAN ENUYS CEo

SaEs] 2 | $UMEO| 2EE
Zo| B XAS JHX|D ATk MHBCL 53] SARHN as RN, iy, I
$E ZW, AAZEH, EROE BAN AZEE Sof B J|xNO 2HUYES B

Sty

MSB204 7|=ZAY7|Z (Technology Management)
229|= 0|2l CTO(Chief Technology OfficenZAM ZF0{ofat 7|2ZF0 A=l HE
el 7|80 ofet ZHE OIsHE =8HE oHCh 7|[&#Z332 57| {5t 1tstat 7[=af
4N, Zlsddde i S IHE OsHE 1Y =X E2 &L 28 =zs 7|88 B0M Fa
S5tAl LR = 7HEEQ HME/WEIE, RAD Z=HE 2|, 7| O, 4™, R&AD =
2 9ol dapgte|, ¥YE S0 Chstof sh&otrt.

MSB215 O|A|ZAX|Sr (Microeconomics)

OAIZAE2 7hQl, 7|1, 85 X 7|et =& S2| oAtAEo st 228 RE|E mtefsta of
£ O|dlistnx} sh= sHEO|Ct O|E QsiAM ZX 249 78, =2 S5 O|Z, AH|XI M=ot
AH|XF 28, AH|XF ME], A A ditets, HE S M HIE XA AXA™ AE, =1t
H AHYOIE St 22 WE=S SEUCL SdE2 A2lEX 7t OEA R7|HeE 20|11
AU=X[0f ciet BHSA=2| =2|E O|sista, Liot7t o|z2{gt @l2|E &F 7| ¥kt Ao
s & oIr}

To =2 T MM .

MSB230 3|A|fl 2| (Principles of Accounting)

AF”EL AtS|A 7|51 detE Olsfst, 2|AH7|ELD 2R ZAMESl 24 H 7|0
MEHMEE Y, SASHE O|lfE SFULCEL A IHEHEE QA4EMSID oAHEE O
22317| 930 o (A M WES ojssin 1 onjs FE3 oY &+ Y sHL
B QF3HC}

MSB235 X} 22| (Financial Management)

MR 7| 2=m22M 7Ll 7HXE =0[7] {5t0, {EA XI2AIHAAN Xm3E& =E
Ssta, ZEE Xa2 HEA FXSH=7t ot Ao st S&ottt FHE == MHEME
2MZ J|XE TS RO ZAHE AW, BHEH Q| AZHIHXE 7|22 FA A XA
ZFX| B2t RH20AH SOff CHsf YOorZCh ot 7ol HF 0N SR FSkle At
H&, gHa|X], At27x, Y8, 2HAE 22| S0 CHo AT}

MSB236 O}H|E! (Marketing)

OrAEel 7|2 7ida =8 O|lfE HEtHo=z otgottt stsE Es BE2z 7| A
2 =olC} SHME
= IT — To=

o
.
£0
n

2 0 m5s S oA E &350 et S249= H



MSB237 ZAYIXEHEI|ZE (Introduction to MIS)

BIYENES SEALE 7|2 /ES CHEL: EAILHS #4 240 S0, &
ZEQOf, HOIEHO|L, LIERA} 02 JHX| EALHO 7|Sht 0| i SF5t1
i vlg e delch Eoh HRE2 JAtet HEI|=0| et astH el AlZof T3 o
S| 5L

MSB238 ZXZX|gZE (Organizational Behavior)
ZE O FEAS0| CHEE 7|28 2l 0|22 HiRE I=lE F2 Y82 F 7IXZE L
Ch RM= =& W 7HQlap Mo #EE FHES2 FE OFRH, 7|8, s, 7L 2
), A E4EA, 7"':'7H7< HEAS 52 EZoih EMe =3 71X, ﬂf’g(QlMi%, O|AHA
) el H =AY St 242 xE2|e] FHS CHELL
MSB301 A =ZAAXN|E (Econometrics)
SHESO0IA Atz|dtstEore| Cryot M0 East It 2M7|¥MS MIsta,
Zast 7|28e 2AY|EE ADEE e FHEs CE2F 24, 2lHE40 2HEHE &2
HESo tigt 2E, AAGEM 50| ZECH SA4stat 238 estE =40t ool
27248H 2 QIC}

= T M-

MSB316 HA|ZAAX|Er (Macroeconomics)

HAAMNBHE 2 I UEHM7E 2Bt Mot 2H S0 sl =212 #HE RAISIHAM 1 5iZA
MES DMSIAX St BHStel o 20f2AM HEUEA, dE 2N, dEEHM, WE X =H
FX|ZH S0 2ket Ol%&*‘ YHH L8522 CHECL AAZHSEE2 AREXHAER 2HE O

= = - =
sist=0l AOM 7+E "8@ 747(I°*°| 7|ZEO0|EZMAE =&t UCE AHABH S0 CHsH
HXo ojsf= =tH, =M, =5, MHE s 02 42 =552 o2 A Y2g = AR
Lol =stnl

MSB336 7|=0l#|& (Technology Marketing)
= =2 AT HYE Z2utES Atetatd & 7|§Df71|5'01| Ciot O[SHE FXe =
) X

Ch. Ao A I8 Afz2 MRS S ofsotH 53] 7[=0AHE88 <o) &, =%,
2A, Arze| S olsieitt. MZ2 Z[s0Ee f—‘?—7f ot 7|2 THARH S25HH
Ol SFot7| ?siMe AlE, +2AL WeIXH 27, 7HXE71LHE, XAME S0 #Hue

4~9g HEBHCL.

MSB337 HHE7|=ZdY (Information Technology Management)
2 52 27 230 #EE 2N FHEE CELL & I450Mes AA-EME, AHE
A AE, TR A2, 20, 2OHOlH, X4 49 & 4350 H=L A 2HdE 28 27|

=1 2HE Ciget FHSS 40| UA Hi2Lh

MSB338 AH|X}3 S 2 (Consumer Behavior)

OFA 2ot At2|dtst 20ke| It O 0| AH|XAIE O ZA Olsistn 159 L=E ¢t
ZAME = JEE St= IHE 7ITICE O|F ¢8| & uitm0Mes FOjAte] SAEE ==
M2, +Of EEEI gek 290, n otE 5o JEE 55t Ol 7|He =z AlY ME3,
HZ CIXtel, =222 & O Y ™2l AJAFEO| CHste &4 EE5t Xt otct.

MSB341 ZHY1}lstE (Management Science)

OR(Operation Research)o| 7|2XQl 7jd0l MEA =Y, HEQI M, SHA=E A
O|Z, H= AH2d, HMY A=YHE o= A5, ot 2AUHE0| ot}
:

0R
ic]
o
rhu
rlo oX o

ot 0|
/Bl oz 2ort OEA HRE=Xl= 2HAHCA oE =0 STttt B
=

)
To o AYsls SUM DEE (IMOR of: SN0 SAE XE JZoz, Mum4
ojF st 9 J|EHOl HEE Z2I8Y S0l Yk s 3, 4812 1 faoz it



MSB343 ZHHZZEE (Business Strategy)
7|0l Mot Ede 8 XpAle| LfRHZo| Cfpt Y=tol A1 MM C{oHS0| ZHOHK|=
=] C “‘

— T © [L.
2H0 HYHSS =olottt. ZYTE, ChASHE, MASTESO| et =2lot aH, =%

1 = — = —
KON OfEA HEe H¥Y AOIL ol= 2MESS SFotCh TEFI st olsi=
ol ®Al, OAY, ZHYE SO| Cf3 =08 2ot A o= o|2X sjbo] @ 4 9

ct.

MSB351 7|&=X Q2 (High tech Venturing)

2 m=e NEe Jl7iuol YUY U0l JEHoE ensoiN s JIAK 4 =

A2 FHORE SiCt 7|a¥YS fldl 71287t AlE7|2 BM, HELA 22 313, YA

3|, X2ELOf EHOF x|Alo] maolct waty £ 1t &
=]
=x

2 Se 479 Iy MR 3
S S0 SA0] JlEHYI A ARHYAT, WATAZYY, MUY J|2TY 4, 43T
AR, MR Re7iE ST

MSB354 MAHEE|E (Operations Management)

A MHIA 20| B3 7|2 O|2S XA Y BHOIA AL HTf DRl Y
A 718o] 2H7t ZAE H Lo O|2EEH EQCH AL 7|80 O|Z7|7X| Ct¥st O|=qt
™ol 7| 8E0| =2l Lt

MSB356 M HEHAIS|E (Information Society)
YRR X[Alo] Atz] R AXNES FH0| &= YES At2] Z2 XA At2|of CHot A7) <t
M0 =FES HFn ACL MAZAFSZO| XAZ|IENHZE Betstn QIHUES 7|He=
of Zgstgol =hitEof meh HdEl= Che At A, 22t R RelH o|f=S 475t
1, Olof Ciet HIHA & 5HZ HYSCH

MSB360 R&DIZZH E 22| £(R&D Project Management)
R&D ZmEFEO| 7|2, MY, e ¥ ol 0j2& ZRME M FJ|0| ff3 SHAY
S

—

KAt U X B8N0 IS P ZME B X, VY, YHEO fe 7|2 )
47t 0|2 9 MH AISS oo 1B Z2NE a2 5d 1S

MSB370 7|=AtdMd E*" (Analysis of technology valuation)

= wibE2 odf 7[Y BFo Ay Jje IO Ciet &+ 8 gif FES A2t X
g2 7ol flet 7igat 71@S MAletot. o] ZxE St = 7l& WEol et

Mg TEe eldshn, AlRiAE Bl dd weEe o

MSB401 7|=&AMZAY (Management of Technology Innovation)

=7H8 7|29 L WA Chet ofsiet (Yol BETEf N J=MEel 7 A 4

of, 718 2td 240t 7|=0%, R&D gutof| Ciet Eot OofAtHiE S0 2toh Atef|et o|2
s

= o500, 7|l Z7leydl rEe gatHeR Y = U=

MSB402 =ZX|ZAXN|S (International Economics)

ATBHste] YRIHHORA HTe| ANSE FN B welet ol B Wt X
FHl) DIXE QS 2MotD, 023 HAUM HIPNO| DY WHYHS DML 2
RZHS WHL Jgee] YHIYY £BS YA, PANSZE IADofol wuaol
3 S0l Bet 02X 9 MHN Ho|AE OjfHD, AHIS YN BEI AF ZH

+5 2to| BAE BRHD|, 7Yl HUo| XYM Y| Xt S A A

MSB403 & 4lALE| (Innovation Case Study)
O M= HAlof 2&HE CtAot FHE A 0|& AELCIE S50 HiRCh std=2 O 1t=
S Sof Hilo] MyIY, IFNY, NS, DUIY S8

i
X & AT22Mo S Bt 2lHez O|F0 Lts &

(o]
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MSB407 O|2f7|s WU MHATU (Future technology and industry)
0

= =2 7|l HEE olgfst ol e FAE ddA7Ie sHE JHEE UL O
£ feiM= 78 ntetrlee HUSEE oldfol Djafel atsty|sar Mpdes Bt
Xt otot. £9| KAISTOIAM =2dol HFE TAStD U= Wot7[=20FQ AXE, S32F,
AL 714, Y 2O0FE SH2= shadtn 2tE Aol AEHET S Ofsigtol ULt

MSB408 7|=ZH| &t (Economics of Technology)
= =2 7|zl TET QM| o] 2, M=
M AZOIN ZHSN YH2S 08510 O

I
FHEH, 7l 7|gY, Jlegdt, Jledint M 5o FHE HI2CH

MSB411 EX}I£ (Investments)

Ao 712X gt ol2S Oldfst, ZEEZ| XHsiet AHMUHA AFO[ES Ot
20, 0| il X EXO| HEdt= H5S ottt £ot BANHED HBE 4T ZHS
= 2HED BXe| FF EACl §d S SFH

MSB413 MAUXXEE (Industrial Organization)

OJAZHOI22e| A&t Atofe] SELZA, AYTAXR-AMS-d0te| IHHCIYUSZ A|Z
MelS BMBICL (RSN, FH JHSE AR, NYUME, 72 U Wlo X, JYSY
JAK S, 7Y TY|, WTOIIAQK W, AZHA S Crest AeiEs 89 S2 22
otCt. Lop7t Aol 288 AYEIE fI°t A Olf+=0 HsiM = SFoHCt

MSB415 A|0|2 (Game Theory)

AL OJAIZHSHO| CHR= TEY ASo| 2ot 7|2 2t X 7HH0|222: 23
o7 dE MES0 gt 24 LH-S HMSSCH St oMol U8, HEHY A o
oMl def 2|1 SAHFYE Sl W S Jielel U8 EHE CHRED, abFAl
it 2HAE, B0E BHIXRS CHE 38 ¥Rl 0|2 HEo!Ct

MSB416 O|2§s}0|E|a X E7/|LZE (Future High-Tech Product Development)

b4 CH2FdAteRAlof 2A3E ot=o| AMPL™2 QIFU IfCHYel ST o MER =
ol A UCEL 2 Zel= ChEat 22 47tX| building blocke 2 &0 ot=o| At
LHMEZ A CEN MER 7|=3H DH2HCHASHOIA Sl ZW SHHE Qo O2iKNZF
NS M= A2 FHCE B 1) OfA[OtE S4lez o LHEHEQI So|HA HE &
d 24, 2)3t=2| Io|H A XME2l E-dut otA, 3) Oj2f XY SHO[H A XNSIHE 2,
4) 0|2 Atz O2f 7|= ®Y S0 a3t LEO|C}

MSB421 HETl7| =0l MKl 22| (High-Tech Human Resources Management)

HE7lE =ZOOMel XAt "ot A HR0 O unt=oz stdsSS HEVIE =
ofoil Mol QAXXIRAS, XEEA, BF, MY, dutE7l, AHXNE, B S €2 FR

IHRIATE|O TS5 s

MSB431 2t2|3|4| (Managerial Accounting)

= wiar=2 7|ge] WR ofArdE e Za%ct §EQ 7o MH[ALE HF2| AIMEEE L
Eot= LHO| Cioh shgotct ES AHEE JFTPEEE JHX2 7|Yo| +=™dt= et o
AMNEE & MBOILt MB|22 ZHAZAFE, oAMZE et 24, ofitolLt dutEItE = etdt
= Crdoh oAl darte| S0 HE5t= oo oo SEX2= oottt

MSB436 O}H B ZALE (Marketing Research)

OFAIEZH2S Ol=otALE DHAES 7|2 7HE0 =stt StlES eez 7|l ot g
2|t HMEr=E0| st Xtget §EO| =81 242 CHECh ZR FEe ZAEH % X
ARZ|IE 2t BAE ShEStl, AN A S Rd §EE Aolnt Eo Azl 240 Ea
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MSB440 HiX{7| M (Legal Aspects and Cases of Entrepreneurship)

1oge
)
[p
11
il
Rl
o
HI

O|ZAH HIXM7IYel 7|l S 2 AN BE A=S HEots E©F R0l AE 34
2 ¢S TASCL et 7jsnt 2HE i "N Y 2 230 2 €Y 2 At

=2 AJ|BiCt

ol

(%]
w
D
H
=

Es5{Hal AH (Patent Law and Management)

F2 7M2el A7 @52 S50 Yt AutEol d4n J2fs ZuES SHE
P XIXTHARA HHOIM O&ESICE Jielo] MiHE EDdten UM East HXtet
= UAs MitHez HYE ol Aol dstoz M WolX|= Licensing &
| CHSHO| Sh&otrt.

Stlot M N Z
rot e
am o =

oY nE
08 Ml
rhu
k=

=1} #S&2| (Negotiation and Contention Management)
e |810] st 0|70|D, 0|2 4BXOR M|t A
Ch o] I-E0ojM= O|21t 8 Chadst 52 Sl A

o
252 el Y sasts S5HS HYict

B> P
fia]
)
2
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£0

MSB446 ZgU2t2| (Supply Chain Management)

o
S g0 &5t 7|2 O|EES XA Y HTOM A7istn, 7|E di A FE M
Sayae|Eo ot 2t Click-and-Mortar XQ| CiAot S5tz 7|HE =gt 3=
gaz|o] MEMOl J|HEZ LR, Wal-Mart, Toyota, Dell S0 M&3stn A= MER
Sl 7SS Sttt
MSB450 7|7t ™4ilal YA (Entrepreneurship & Venture Business)

f
7|7F gilat O|ZA stds0A 7|7 A4S viYst, A 7[Har SHof| Cfet
Togs LHE0; WA 7Yl 7= HEgnt 7ot SUE staotl, Ol HE2=Z AE
Sl oMl HiX 7Pt S O SHLt.

MSB451 HiIXAiH 7|20} MA| (Venture Formation Practice)
HA7| S 2E5t0 0|8 3HE dF, UTAIZ|7] et H gt

gt 2 4S CHECH HR0Ho|C|
of 38, HlI=H 223, A, dYTE EXtaX, IPOUE 5 SYHARH 7|24E0 Of
C

=1

|
o
E7IHKQl H g E HRE ofE g Z2HMEZS S 222 FYO0t0|

T = ey o
oot= ¢ES ottt Lok 43 HQ ATl 8 MM L AES fAS HEIHE0] =
Yr[of 252 Zes S S0 WitMHOl O|2HLE ArY S1E 9| Chefot =522t
XAlg MEst=H 88 =Lt

MSB452 H|=L|A BT (Business Model)

HIZLA REBM)2 #52 MY 42 7|222AM FJuoh BMIAR2 AgdEe 7Hd
Tast 2402t & 4 UCh H=HA ZE2 J|3(e Ao gt X4 8! SEHD 23
E[Of RA0f, b AlFel A, AYEE, AHNAE, +LHE B SO it ozt ¥R
StH, 1 oA BM2 d 3t MEotel 7ty 2% OZMASS 77 ZEot Utk A
@=2l 2 BMO| =o|5ta, MAHTL e 7ottt

MSB454 HHEMH™MME (Information Policy)
YEII AR EMA 2tdol Hato| O/X|l= &
oA i3 =7t st= 2ME CHELE 59l
ol =0 met M= A Fe=o| X2 H
UA | EHAESHCE

MSB455 A{H|A B8}t (Service Engineering)

BTN E 372 Tttt M1f= AMHA St Oldlstr| flet HES stadtl AMHA



TS MASHE YHS WL H2Rs MZYS ZAOR MBI MHAS SAl0| T
St AAEO| JHUHES HRCh R3ROIAE AH|A0| 2HO|ZAO|S2S EAotn dAol
L ES UL 222 Yoot AEOR FMBIC,

MSB456 X|AlH|=L|A (Knowledge Business)
ZOoFME 382 FEoCh H1f= EO|X| %= XAZ ZHAZSH7| flot SRS HiRCH
Foss ZEO|A RIS Halstn Ojgsis WHS BiRCt M3RUME AA2 H
iaoz 57| @M Cidot FXut 2E0| S80| 753t XAl HIZL|A AO|SS 2A5t of

o
Mot Weg HeTt £ Yolot &0z MMt

oEr

MSB458 ¢l 7|=1} AYT=F (Web Technologies and Business Strategies)

2 122 M @ 7|20 S ojo BAEEH AY ML CIBCL £ 1482 53
2 HAMH AL HHolH &2 %4 7|l S5 mYsty, ¥ MEDF H=LA N
ofo| A olgfst], 18 TRHMES Sof M BAMHAL fE2F0lH 52 wsic
Tok SUSS AN B 7|20t ofLjat RN BAE 0|40t M HxLIA0 4T Q0

— —

MSB472 ZZZAM|UH (China's Economic Development)

=25°% 7|18/8dHEHE S50 50| REE EOIAL ME= FHSHD U= vH2 2
2|2 3tojg 22|29 Competitive AdvantageZt ot 2Qi0|l O{EH K|XE ol A
= Atlis 2EES BHMFLD QUCE 2 52 R2|12F 3= Ao & 7=, B, gAL
2%t At2l, Al & B2 Issues2 HMED L|HOO ofF Aol O|2fX[eE 2l Win-Win
gots Re=Ct

=X I (Special TopicsI in Business and Technology Management)

Z
wn
o]
B
0]
=
N
rr gy
N
- of
Jim
4

= oM E 2 HHE Vsl XM EHES 2t FFo Zotet HAHE XZ 7|28
EdE o ddAdTo ES SRttt 7|20 td=2 M22 97 FHO| oistol &
HOICL = =2 QA 71243 o ZMM o nik=E 0|99 LS JdY = AU
= 558 WA 28

EL£ =X IO (Special TopicsII in Business and Technology Management)
7|9 x4l EMEO gt &7 81 AR ¢4 (Case Study)E &3t0]
= 3ol 2 S ES SFOCh 7|20 dlE2 M2 AHIFE M
Ch 2 =2 Al 7|33 Huto Z™MM o nats 0[2e] &S HEE &= U=

JIII (Special TopicsII in Business and Technology Management)
= =2 H2eo w2t MEE £ HYdn BTS) 7leel 4 EHE0 ot &7 S AL
g @ (Case Study), 2AAFE Sot0 4 ZO0IE 7|g 432 zd =55 KoLt o

CC

I.

1 L
7120 stdE2 ME2 A g £ @7 FHE Moetth = 52 E'A 7|ed9
o ZHM o nits olele] &S JHEE + U=RE 858 U 2SELE

MSB491 CEOA|O|L} (CEO Seminar)
HAE tEsts TE7HE2 49E S 7|87 BAle oot
MSB493 =E|Z =2 E (Practicum Project)

Y 422 0|8 4530 FYER PHYE THE Ho| AER4
Y200 AMe| HF0 =20 Bast =XZ 5t =X = %ot =
eSSy A0 ABEIME HESH O 59 H5XE 2F XA
O|E &3l st&otrt.

=]

MSB496 S&T Biz E27|2 (S&T Biz Colloquium)



J|SH YR SEMS (O Ihe7|S 20 BANT Lofo| T3 O[S S SA
of Itet7|e20re HAIS B0l US. KAISTY OB stugg xysto] stutel M
SN, £a7|28, PO ATAY, AT MG 23Tt

7|77t = ME 29
g SOl Chet olsiE A =
e Sd0 MBS HHS= sEHE HYSte As FH2=E oo

0 A - 8hAbaby

MSB500 115 ZAIEA (Advanced Statistics for Management)

Of T2 MUATFHO| FYS MIoHs sMo| WRS SANY wH2g Jron, 4
ZepMs0| HEES JIEXAS JHXD UCHD WASCH S8 FYIMZHY e
SE0|2, BE, FT U, ALK, BUEN, NPT AY 008N 5 SAN oAz

g Sof et o|21 HA AE SH2=2 SFeHtt

MSB504 O|A|ZAX|Er (Microeconomics)
O] It=2 2H|Xtb 7|¥o| AHOIAMAE 0|22 HIR= Ar=LCH Mfx=HSHO|A 742l
o

I 7|0l MY WEHS IRt MSORN Fa ASUHSS AHK MYE J|Y0|E,
ol Bt ALRIMHO| BB O[2 T AR YULICE O] TRL FYS MBIt A
SS Ciyo= MIIPYO| TAE O on|, SMS0| DAFR0ES =Koz Bedt

of E23 4 Yt SWYY FYS £7 WRo| 232 HA ASTLCE

MSB510 HAIZAH 5! TMEF (Innovation Management and Strategy)

SAHE 2 MHA FAHE ot MEHe HEez FHolE £+ U2l o=

42 o|sfs 5ol S§S S50l ZIHAS AEY & Y= H
C & It=22 =X 7|Ho|28 27t2 2 30 process, path position

ZHO N HAAGHA

MSB530 3|A|€ 2] (Accounting Principles)

O] It=& 7|0 2/AFEETL i, o Y BE07t &= FAt HYES CtE0 Ut
ESH 712l 3|A=XH7t LIEHL= 20| 2|AEE O|8Xte &FOo|A ofdisty S&dt=
RO O Sh&otch W 2AEE O|8XAEA Zte|a2dat 2|AFEel OO

ME sh55HA =L

MSB535 7| x| 2t2| (Corporate Finance Theory)

2 =52 7|8 Faee 7|27, ol A AT 2T 0|0 &stof 325t 7|AMF
| Zorel AFE AJfsich & RN CHREs FHe A20d, A27d, HiEEH,
IPO, 7|ol+=&td, 7|REY, 7I¥7IXE7I S| 7|F T2 2T A AFo| 2t ot
2rh ol2jel FHST BN AT Y Fo DM =252 BED, BUFHE Wt
HYATEAN, RBLY, RN, B4ZT0| 8|4 L ZES =S ATERS &Y
C}.

MSB536 Ot7|&l&t2] (Marketing management)

O i8S &ty Std&52 =8t 2hgstol oA Eae(e 7hY, Eoh +=dS Staotrt

of g2 Lty 7hE, 0|2, d& &4 X, 7|8, 228 & CECL

MSB537 ZAYEH™MHEE (Management Information Systems)

BYEEES MY std=S Yz SEALHEN 23E 3Y, =%, J2[1 72
2l Ofsrof Chet 7HEx O[sE MSTCh dE7|E2 7[snt At Cist 2apXQl 22|=



QI Ul Hl=L|A0| 7| 20| E[QUACt Cryot 2 U
Xt BhC}

mjo

SOl ZYYEE X2 LD

MSB538 =ZXlZZ|Z (Organization Management)

Oty nif=ez ZXAFZI XX 0|20t 2HE CHYot O|FE

QIR 2lE Y, =AFR, REZE #A, =EZ3 S0| CHROTICH shdE0] #&H 20 o
== 910 EESH= MO|LE HEje| Zeo|lE TIMEICE

MSB542 ZAH1}lstE (Management Science)
dgutstel of2f Z0kE0| Cfgt 7|=E MIg MdIA2, HESOIE, AHYoIE, 2ArZEE
£, tf7|0|&, Xfozz[olE 32 A0 4ES =Ct

MSB552 7|HF =X C|XIQl =2 M|A (Corporate Strategy and Design Process)

= nu=e oxtel ZRMAE 3 O H2 FYARMIUAN AZoz HIsls
1 =xoz sioh MEXO AQICIXIQIT CIXIO|IHo] oSS Hlojdo] HlxL|A M2t g
2 StLtel CIARl M2 QIAISHD CIARl Z2 M A Lo ZSA|H=M Z7|YHE Ze
CIXQI &84S 7/ige = AS & ofL2t CIXtelE 7| H™2F Ao 28 £+ UL
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MSB630 2|Z|AH| (Managerial Accounting)
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MSB650 HHEMZAHE (Information and Telecommunications Management)
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MSB656 HH3ZIH*ME (Theory of Information Policy)
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MSB701 1 ZAH ZFAX S (Advanced Econometrics)
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MSB716 = &A|&HT (Global Financial Markets)
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MSB736 1A Z0OMA|E (Advanced Quantitative Marketing)
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MSB835 1 &H7|YUX|F (Advanced Corporate Finance)
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MSB881 117 7|=74dY Ex=HI (Advanced Special Topics I in Business and
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MSB882 1137 7|=4dY E+=HIO (Advanced Special Topics II in Business and
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