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IM503 SA2M 9 oALZ™ BY (Statistical Analysis and Decision Modeling)
O =2 SAFZEO| CHet H2|d H22 fe SA=42 g X AMEFEEHE /ES Hi*

1, Ol X AN ZMotn HEY = URE St AS FH2Z oLk 0| fAs 4=

o, AlE0[H, o[AHZF Alel 7|2 Framework Wt Z2+F 7|¥S StEiCh OfE2 S[AMZEIHY
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IM512 Z=X|3} 2|4 (Managing Organization and Leadership)
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IM513 Ot#|& 2M 9l F2F (Marketing Analysis and Strategy)
O =2 & 0[Cjof Altie]l M= O E 2Tty S A7t WS FHE otot 0]

8 OAEel Fo Ul WHES 4AJHsD, 0|2 EC4Z & OjC|oj7t O Eof OjXe P, A
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IM514 ZHZF 2k (Strategic Management)

2 =22 BAUG0| st Us dIeE UoM 7|H2to] BXIX|l= dHo &2 A o
sEroRM EXol #u T2 ZStD Lopt YN ZHAS HYY 4 Y HF A
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IM515 X} 2t2| (Financial Management)
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IM516 3|#|&t (Accounting)
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IM551 IT Fz2kal A (Information Technology Strategy & Management)
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IM553 HEHEMA|AE (Information & Communications Systems)
Information Technology) H|F&ZXIE et T2 Z A, 412l 8l A Z20k0|ol 20| 2t
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IM554 OQIE{4ll 7|=7& (Overview of Internet Technologies)

IT (Information Technology) H|HSAHE flot mt=o =z A, &Y 8 Y 20oel S&0
1 +=ddE Y2 ottt matd 245 HE|D|C|o] HOo|HE 20 L2 o= o
712500 Cish =42 &% XiMlet 48 ECt= WEX2 = O|s7 o
E FQ ELORE= TCP/IP Z2EE, FANA, 2t 8, HAIZt HE[D|
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IM555 fH|FHEA AF (Ubiquitous Management)

QHIHEIA AlCfo| Te3t YRO| J|2ES AEHMOR WSTICL QH[HEAC B olmaiel
DS90] 7|42 AIMOE BHIY OAAS BB AT 53 U WM YRES sasich £
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IM557 O|Cjo] AFEAHE (Media Management & Economics)

IM558 O|C|0{ AH|XI M2|stal &1 (Media Consumer Psychology and Advertising)
= W=0Me= DIC|o AH[XSOA Z02F ofEA Fe2 D[E = A0, Lot =
Y2 delso] 7|Esty ntstdoz FHIY = Us 7|EE OHEStE X
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A2l (IT Modeling)
O Mr=0M= 7|1 #3E 24 A 2= 7|80 oo CHR =5 otk AR, H|=LA =
EMA 240 nEE 20| CioiA Zootth Hl=LA Z2 M A8 7[gel AR Ne|atEE o
OS5t A22, Z2M2 22 7|82 e Z2MAE ZA45t0, HHE Z2NAE =55
= A2 ZANo=z ol &HE J|HoZ = BPMN(Business Process Modeling Notation), UML
(Unified Modeling Language), XPDL (XML Process Definition Language) €2 O Z =+ ULl =

{ Zo|gtet. O|F 9Isto| A Co|EH|oj~2 7§Eat ERD
(entity relationship diagram)2 7|HISZ 3t HO|EHEHZ 7|HE HIRLCl O|0{A, oM &
= Bi®1, O|F O|O|EHo|20| Fi5t= WES HiRCh Of=2|, OIO[EHOo[A 22| 210{ 2l SQL
(Structured Query Language)Q| 7jEu} =2 H S HY| 2L}

IM561 H|=L|A OfZ2|ElA (Business Analytics)
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HIZL|A OfF2[EA7F OfEA ZEEOXLD AR 4310 & MESS =220, d2(2 T
Hol 2 tHE olFgolth. FYHez O] M52 9 HOojF 23 H=L[A ofz2E Ao

~

analysis), AFR 0| CHsf EE2E O FOIC.

gtet MBA SO HE oY Ftx=o| |}, # o[ 24, AHHOl F
o ZYTE, T ME 2HAF 29| #Haf, 4
g 2 2ME SOl CHsiM CHECEH

=
JlYHe AEEC S8 XY HHEAQ Y, OjCof AoMel SBE 4
=

IM605 =23 Axetul 8e™d* (Telecommunications Economics and Convergence Policy)

O] =2 A MgS ZHHA, A FZH|M Olsistn 24 = Ues sHES HiYsStL, 0|
2830 4 0|0 CHot MEF =80 S8Y = ULE o= AS SH2E oiCh ut=9| HY
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IM623 Oj|o|g{Oto|Hu} X|sE OIAHE! (Data Mining for Intelligence Marketing)

719l WIFoM HdEl= HOIHE 8ot 24510 ZALFo| FME mofsta MEFS
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IM624 IT ZAME! (IT Consulting)



2 52 [MTHLHEL 7[el CIOE 3Udte iS22 = SIMYel Xl ITHAE
HtHZ2 = (Information Strategy Planning, Enterprise Resource Planning, Customer Relationship
Management, Knowledge Management, Business Process Management, etc) Of CH3F 7122} 7|
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IM626 e-Business T 2F (e-Business Strategy)
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IM627 I ZHEA|2E| M2F 9! nZHEXM (CRM Strategies and Customer Analysis)
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HE MUEM (Entertainment Industry Analysis)
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IM662 ZEHIX 7{F2F (Contents Development Strategy)
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IM663 QU E{H|QIHE 0O}AH & (Entertainment Marketing)
= HE OA|Eo|gh FARUX|, OfEA &2|=|l=X], 2H[XZ0|

E I MHIAE OfEA Bt AtESt= X|, 2|1 AHHQAHE OrAH o 2tsk ot
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I QIE{2HE|H ZAH (Social Media and Interactive Management)
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IM665 ZAHztZA 1} O/C|0{ (Media in Business Environment)
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IM671 H|=L|A =2|ME|0| I (Business Presentation in English I)
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IM672 7|=4dYE WU 7|¥7F H4l (Management of Technology and Entrepreneurship)
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IM673 Cj|O|E{ EOF 8 DRM (Data Security and DRM)
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IM675 C|XI91 ZAH (Design Management)
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Knowledge Management)
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IM678 ITO|C|0{7|Y Z7}X|=H 7} (Valuation of IT Media Business)
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IM684 H|=L|A ZZ|HE 0|4 IO (Business Presentation in English II)
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IM685 HHO|C|{AYE EL+=H O (Special Topics in Information & Media ManagementII)
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IM686 H|=L|A Oj<2EIAE 2Q|st AHZEM 7|X (Econometric Foundation for Business
Analytics)
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IM687 UE{ZZ}0|= Cf|0|E| £2| (Management of Enterprise Data)
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IM688 AA0|C|0{ OfL2|ElA (Social Media Analytics)
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IM689 AT EAE DBz N O|AIZH (Spreadsheet Modeling and Decision Analysis)
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IM690 3 &IT (Managing Financial IT Service)
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