2= e

IM503 EAEN 2 JAEA = (Statistical Analysis and Decision Modeling)
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IM512 Z&A I 4 (Managing Organization and Leadership)
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IM513 "lAIY A4 2 A& (Marketing Strategy in the Age of New Media)
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IM514 73 gA=F (Strategic Management)
2 e Edgle]l wislsta Qv AAEA oA gt HXA = BAY S AESH ooz
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229 A A%E Fsletar Yoyt Fr1d AAES g ¢ e A=A o= &
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IM515 %% (Financial Management)

2 FEoA = 7T B A JAEA A tig 7[EF oldlE FaA g, &, 7Ide] ou9A &z
Ao AaS s G840 RS FEEEA #Ag o2 wlen. FAHoR AFAZEA, 3}
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IM516 3] A8 (Accounting)
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IM551 IT Zg3 F 49 (Information Technology Strategy & Management)

Al e ARVIER ste] AR HlEYs Bdo] vAstal Alqf wile] FEE I AZE Hl=YX
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IM553 ARZEAIA]XAE (Telecommunication Systems)
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IM554 21E]Yl 71%€7}¥ (Overview of Internet Technologies)

IT (Information Technology) Bl AFAE & HEo2A, 2] L Ao Fokolo] &8 T4
AL gges gty webx 2 dErtle] HolEE Ao UEA sk A AEH =
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IM555 fH]FE 2 739 (Ubiquitous Management)
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IM557 d|t]o] B FAZE (Media Management & Economics)

2 HEe vt A gaAste] iR o2& FFRS L thd mto] abgel A&t o H4E Frh v
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IM558 " tjo] AH|A A&t F3a (Media Consumer Psychology and Advertising)
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IM559 739 *}+ (Business Consulting)

Fa3 AGEAT AR Q= 1T B /G AFHIOR ARstH, ¢ 15 AP 1T 2
el #u FAEAE BT ANYHE AR 1F ZRAEE FYUT

IM560 IT €% (IT Modeling)

o] JEoAE ARV AHE £4 d 2dYg 7Pl giE)] tFEES gth 3A, H2Ys ZEAA
A7 wels] el disiA] ettt =Y TR~ V1Y 9% A AEES gujete AoR, X2
Az BEE 78S A9 Z2A~E B4k, MY Z2AAE EE5e S HAoR s By
7| o 2% BPMN(Business Process Modeling Notation), UML (Unified Modeling Language), XPDL
(XML Process Definition Language) 55 dE EF vk =4, delEue]ls 2EE Y dis|A e
sttt ol 5 93t WA dolEwo] =9 gz ERD (entity relationship diagram)< 7] }Oi ok HlolE &
A5 7S Wtk o]ofA, %Eﬂ"]’d 2 w911, o5 dojguo] e FHs= WS w2t ol
2, dolgo]2 e Aojel SQL (Structured Query Language)2] 7@z &&HS Hﬂ%ﬂr.

IM561 H]=2UX ojd@]gx 7]E (Fundamentals of Business Analytics)
o] Ao A= Huolg Algi7t maghe] whe} o] SHEA #AolA vl =Y~ #Bd ¥ HolHE #AE F
AE 71EHQ Ve UHE o Aol Egh HIZW’\ FAANA AA 7Pl A BlEY 2~ o g E
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ojtt. FHHor o] H=E2 u Holy ¥y Hl=yXs ofjdeyie Vi, 24 (analysis), A Al o
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IM601 AREA AYE4 (IT Industry Analysis)
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IM603 T©XE AVA2 FA9AZHF (Managing Digital Convergence)
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IM605 2¥= FAIstH A F (Telecommunications Economics and Convergence Policy)

of HEL BA AYS AAA, AAH ZAAA oldtn BAT + Ut FEL wFala, o F T3l
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& AT ARAL VADAIE, 07 48 oS A3 50 U] S4E BB Adadole, $4 4
o Al GAtsh 4%, BA U] §F ol Bl FA PP B WES T

IM621 AHE7|&S 53 7FX184] (Value innovation with IT)
AR 7es Bl 7)1dd 93-S vH £ Y= kx| da
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IM622 H|ZY2 Z2ZA 2 734 (Business Process Management)
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IM623 dlo|glrto| 33} A%5F uwlA Y (Data Mining for Intelligence Marketing)

7199 WeFo A wAEE dolHE st A AP A FAE wolsta AS Y] §
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IM624 1T A" (IT Consulting)

AR ITAAYUEY 7|99 CIOE 3Wates AES tidom Sl x4 ITHEE HHES
(Information Strategy Planning, Enterprise Resource Planning, Customer Relationship Management,
Knowledge Management, Business Process Management, etc.) o ti3dt 7§22t 719 2 AHHES A70%).

IM626 e—Business A& (e—Business Strategy Development)
o] o] MAL oY gt eBusiness Aol disiA], HIE 7] @FolA HE&7bss Y 2l Ui VIEE
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IM627 DAFATEE A L uAEA (CRM Strategies and Customer Analysis)

2 A e Vel AARAAY(CRM)E S3te] AAHE A ¢ Jde g A5y AesEs
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IM661 HEHAHE ALY EA] (Entertainment Industry Analysis)
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IM662 HAd= 7)AAZF (Contents Development Strategy)
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IM663 AEEHJHE wlAY (Entertainment Marketing)
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IM664 AAu|tjolet AEME)E H 9 (Social Media and Interactive Management)
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IM665 73948733} mtjo] (Media in Business Environment)
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IM666 w|t]o] ArdEA (Media Industry Analysis)
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IM671 BlZUA = AEH oA 1 (Business Presentation in English T)

B mREe vtelz B ARUeM, vrlele] 7%, wtleel WA oA}, Algelx Hrefe] Hu
Aelat slhsel sl TRk St o 9 Fal ARA A L AANA Be, AAH, B 9P
2 HAE vdele] AEA G 2 el U DY o BH B wIATh 9w A L 4d, A
o Wt ojws) wtloje] A4t W ge] R WAEAe] EAdE s B AR 2 A
© BE 4O Y 9 AE, B Fa) 2xnmo i glo] vtele] Gue BE of ol i HwA
Ao Fold BFA 71512 /A Aolth

IM672 71749 2 7197t B4l (Management of Technology and Entrepreneurship)
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IM673 Ho]E H<et 2 DRM (Data Security and DRM)
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IM675 TR}l 749 (Design Management)
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IM676 #2173 (Knowledge Management)
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IM678 ITHIH o171 7FXI1H 7} (Valuation of IT Media Business)
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IM679 ¥lZ2Yx AAZAZ (Growth Strategy)
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IM681 AHRW|To]7F Y E<=4] (Special Topics in Information & Media Management)
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IM684 H]ZY2x ZE Aol I (Business Presentation in English 1)
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IM685 BB u|tjo)dY EF=AT (Special Topics in Information & Media Management )
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IM686 H|ZYX ojdE 825 93 AFEA] 7% (Econometric Foundation for Business Analytics)
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IM687 dE]=Zgte]= Hlo]E #E] (Management of Enterprise Data)
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IM688 AAwr|t]o] ofdE] el (Social Media Analytics)
o] P& HIT FFrt Ha e AAvYe] I ohekdt B4 WY vjsEdd did WEs da Aok
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IM689 AT H=AE 2dH 3} JALAA (Spreadsheet Modeling and Decision Analysis)
o] P59 FANAEL AZHYAEE d8ale] gaAA Efe] He vkt oy &4 W] digk A
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IM690 Z8IT (Managing Financial IT Service)
o] &2 FF HXYze ;W4 o zAe IT o g 7|& XAz &8s F53 dvh &5 58
IT A¥)= #48 AGAE st #-d w8199 A=y Ao & x

IM691 t1XE w9} 7|HEE AT (Digital Media & Corporate PR Strategy)
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IM692 £31d&H9E (Arts & Culture Management)
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IM693 7w=273% (Neuro—Business)
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IM911 3¢ @& ¥+ (International Field Trip)
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IM931 FUNEZAT (Domestic Field Study)
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IM941 ARru]tjo] A& (IT and Media Practice)
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IM965 7I'EAT (Independent Study for Graduate Studies)
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BUS910 Basic Fluency I 3:1:0(1)
This class is designed to help students develop basic communicative skills in terms of ease, speed
and smoothness of speech. The content of the class allows maximum discussion on a wide variety of
basic topics. (Beginning/Low Intermediate)

BUS911 Basic Fluency II 3:1:0(1)
This class is designed to help students further develop their communicative skills to enhance
conversational ability. Course content focuses on discussion, consensus, problem—solving and current
events. (Low/Mid Intermediate)

BUS912 Newspapers—Reading and Discussion 3:1:0(1)
This class uses various newspapers to investigate current events. The class will focus on the skills of
reading, narration, and discussion. Students will develop an understanding of how to obtain information
efficiently and how to express that information concisely. Topics for discussion will vary, but they
will be selected based on the interests of the students and the instructor.

(High Intermediate/Advanced)

BUS913 Case Studies in English 3:1:0(2)
This class is designed for students who want to discuss issues in business while improving their
communicative skills. This course focuses on case studies and background information in the areas of
management, marketing, negotiations, and conflict resolution. It is ideal for the students who want to
develop basic analytical skills as well as those who want to evaluate their personal management skills.
(High Intermediate/Advanced)

BUS914 American Popular Culture English 3:1:0(1)
This is a video—based course designed to teach students about American popular culture through
television and movies. The primary focus of this course is on developing the listening skills of
students, but other skills will also be developed. Various listening comprehension exercises will be
done with video to build skills to facilitate interaction with native speakers of English. Additionally,
the textbook World Class English is used to develop conversation and writing skills. This course is
designed for beginners to Mid—Intermediate level students.

BUS915 Business English — Blended 3:1:0(1)
This course uses video and reading materials to increase the business knowledge of students. Videos
dealing with business issues are used to develop the listening skills of students, as well as teach
them how to function as global citizens in an increasingly international world. Additionally, readings
and exercises from the book Business Communication Essentials are used to give students practical
knowledge about how to write short business messages. Specifically, students will get hands—on
experience writing various types of business letters, memo's and E—mail. The book World Class
English is used to develop conversation and further writing skills of students. Although all four
language skills will be enhanced in this course, the focus will be on developing listening and writing
skills. This course is designed for students from OPI Level 4 to AS.

BUS916 Real Life English 3:1:0(1)
This is a debate and discussion course designed to enhance the conversational ability of students.
Formal debates are held between teams of students through the use of movie segments. The textbook
World Class English is used to further develop conversational and writing ability. This course prepares
students to think on their feet when dealing with real—life situations in English. For
Intermediate—level and higher.



BUS917 Job Search English Skills 3:1:0(2)
This class develops English language skills to help students obtain employment in Korea and around
the world. Topics covered include starting the job search, cover letters, resumes, and interviews.
Additionally, students will take several practice TOEIC tests since it is a requirement for many
companies. For Intermediate—level and higher students.

BUS918 Business English Writing — Blended 3:1:0(1)
This course is an introduction to English Business writing. This course assumes that students have
acquired a reasonable fluency in spoken English (minimum OPI Level 3) and have a good working
knowledge of English sentence structure. The main thrust of this course is to focus on the basic
elements of paragraph and essay writing. Then to focus on writing short business reports, proposals,
and executive summaries.

BUS919 Academic English Writing II 3:1:0(5)
This course uses the North American style of teaching to develop academic writing skills in English.
It is student centered in its approach in that students will write critiques on articles they read and
lead class discussions on them. Additionally, students write a 5—10 page term paper which is to be
completed in 3 drafts. PLEASE NOTE: THIS IS A RIGOROUS COURSE AND STUDENTS SHOULD
BE PREPARE TO DO SEVERAL HOURS OF HOMEWORK EACH WEEK. For Mid—Intermediate—level
and higher students.

BUS920 Listening Skills I 3:1:0(1)
This course is aimed at mid—intermediate to high—intermediate students (OPI 3, 4, 5). In this course
you will improve your ability to listen to material found in many settings including academic settings.
You will gain a better understanding of the listening process and how to listen actively. You will also
develop the necessary skills needed to take effective notes in an academic lecture.

BUS921 Listening Skills IT 3:1:0(1)
This course is aimed at high—intermediate to advanced students (OPI 5, 6, AS). In this course you
will improve your ability to listen to material found in many settings including academic settings. You
will gain a better understanding of the listening process and how to listen actively. You will also
develop the necessary skills needed to take effective notes in an academic lecture.

BUS922 American Immersion I 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their
studies. American culture is the main focus of the course, both from a historical and contemporary
perspective. This course will use the textbook The American Ways and the television series Friends
as the basis for instruction. All four language skills will be developed: listening, speaking, reading
and writing. It is designed for high—intermediate level students and above

BUS923 American Immersion II 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their
studies. American culture is the main focus of the course, both from a historical and contemporary
perspective. This course will use the textbook The American Ways and the television series Friends
as the basis for instruction. All four language skills will be developed: listening, speaking, reading
and writing. Please be advised that American Immersion 1 is not a prerequisite for this course. The
material covered in this course is different from American Immersion 1. Both courses are designed for
high—intermediate level students and above

BUS924 American Classic Films 3:1:0(1)
In this course students will improve their listening and speaking skills while seeking to understand the
content and cultural issues associated with three classic, Oscar winning American films. We will



explore the historical and social issues that provide the setting for the films. You will be responsible
for learning and understanding the content of the films in addition to the language skills practiced.

BUS925 English Debate and Critical Communication Skills 3:1:0(1)
The purpose of this course is to introduce students to the art of proper debate. The course will focus
on the purpose of debate, the rules of debate, and the development of a sound argument within a
debate. Debating is an art that requires the combination of a logical and sound argument with the
ability to communicate that argument in an oral format. Debating is the art of oral persuasion.

BUS926 English for Financial Issues 3:1:0(1)
This course is designed to facilitate discussion of finance in English. So that students can parpare for
and participate in core finance issues effectively and confidently. .

BUS927 Business Presentation 3:1:0(2)
The purpose of this subject is to provide ME students with a range of skills, knowledge, and options
for presenting in a professional and interesting manner, and knowledge on how to present to a range
or audiences. Participants will be require to perform a variety of speeches on a regular basis and
participants will be expected to provide constructive criticism and feedback to others, thereby creating
a shared and mutually beneficial learning environment.

BUS928 Teaching Effectiveness in English 3:1:0(2)
The purpose of this subject is to provide PhD students with a range of skills, knowledge, and options
for teaching in English in a professional and interesting manner, and knowledge on how to present
information to students well. Participants will be required to learn a variety of teaching methods and
will be expected to teach small groups and provide constructive criticism and feedback to others,
thereby creating a shared and mutually beneficial learning environment.

BUS929 Academic Writing in English 3:1:0(2)
The purpose of this subject is to provide ME and PhD students with rigorous practice in developing
their ideas in writing. Students are expected to become experts in writing full paragraphs, referencing,
using evidence to support their ideas and checking their own materials. Students are also expected to
develop feedback skills in order to create a supportive learning environment.

BUS930 %3 H|ZY2A 539 (Elementary Business Chinese 1) 3:0:0(1)
A THE Hole FAS YR Fao] E, 71E o3, 7€ ®£E, 718 Y S V8 Ao &
Zdo] gHFE Sl HEYs Faol 7[EAQ] A E TEHS wdA 7= 1 HH o] Q)

BUS931 %3 H|&UA F3o] I (Intermediate Business Chinese 1) 3:0:0(1)

i% HZYzx FoolE o3l AY 1o £33 S tldez Farale] £, 1, @4 Tol AMgEHE
w olFe B9, 1dS FAFHe= Jiu FHFoEN THoE W= T 55

o it A& Fola T B ERYA Fgo] JMFIEE sd 2 54o] it

BUS932 %3 ¥|ZYA F=9] 11 (Intermediate Business Chinese II) 3:0:0(1)
F3 H2YZ T30 1§ o|FstAY 2ol £33 stAS didez Tty 79, 5, g4 T AFEH

—
it
_(

= T 39 B, 285 AFHeE da FHRFOEN FooE ofYg} FHo 55T H=2Y~ &
sloll digh QIAE Folal FHAHe v E2Y 2 &§o] Mt ES shed 1 3o )

BUS933 xF H|ZYZA F=9] T (Advanced Business Chinese 1) 3:0:0(1)
TH HlzYZ T30 [ I ofFatAY 2o &3 S tdow vy EFoA HFAor 2ol
3 38lel olo} #AUH o3 T FHES FFFoEN FHoE wNR FHY H5I v|=U 2 3o o
Sk Q1S Fola T H|RUZ2A YALT 8-S WlgA7I=d 1 HA o] Q).

BUS934 g ®¥]Z2YX F3o] 11 (Advanced Business Chinese II) 3:0:0(1)
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