2= e

FEM510 343} ZZF W3} (Leadership & Organizational Change) 3:1:3(4)
2 RS 24 34 st dojue I 1A, T8, QEAAL] FA ol digh olset ' x4
+9 2y, 28 3 wighed sl Ao AA ga&Aola anAl W #EE s 28
gk o] 27 olgl|e} AAAR VY F5 EFE HRE g

FEM511 73942 2 A (Strategic Management) 3:1:3(3)
o E47Ide vE AR 7195 Hlste] A5 AAE dEhd= A7k 2 s dEdiiEe] o] &
oA 7tEXmAsE AAWE a5 HEFH Add dEduie Aot} o] FES HAuAFIAR FoF
&Moo g Hests 374 Z2 Vg Ee] 3 AL L v A5 VS 40 A 498 AE
st A AEE ML 5 de A9 AAES detsd 2 54 o] vt HAAIARES 719
ko] A7) ujdstel AF D Aol et A8 FozHN uMe] &35 Wl gHHoRE FIZAD
Qe AT, AR AT 2 Ve ALY AhelA AQE angoR wiEss A e |
th ol¥l MEgA THES Hi AR AFH o9 et AldATE Fite] FASMEHES s
FEM513 #1792 (Global Strategic Management) 1.5:1:1.5(3)
2 A5 FH ugEAL BEFaTbda AYE d9letn v v VIPES dFgH R FAste A4
9 Atae]l B8 HuA G A ddets d vk e HaAFAES 7] oW x7istd A, ofH #}
Ao AHAAM IFAEE A Ha, °H94°ﬂ"1 AEe & A FARAS-AE et AFY w385 FF
Aoz A vt 53] FAABGEN AMHE BEFA0E AFste] qAEC] o|ES AA EAd A&
T AA st

FEM514 73973 A8t (Managerial Economics) 3:1:3(3)

W oge YA, AP, MEUARE T5 ol WA WSS FAY e AANEFOA,
AARerel olgd 53 BAETE AFSnA @) 710 AAee 2
/554 Age] wAE VR, Y% AR, AAFA, 1A

A B9 ol%E FHOE BATH welsh FRE AAE AN 53 7o

F

E a = =
A2, AR, H2YARdS 24 ey 2] HEE gt Bodt £xae givket 13}
2 Fold FRE
FEM515 229 ZA ¢ 719749 (Global Economy & Corporate Management) 3:1:3(3)
2 A5E 71de 2149, AIFEA, AR A, AE A A, #44 A, AAF A 5 Aol
AR o] NF G B FFHA =gHA E AGS vhFa, olek BHE Al 2 FAEAE =
D=
FEM520 w}AI® &7 (Marketing Management) 3:1:3(3)

Ad 71glel wAe] 875 AW vk EEHoR WEAYY] A% wARe Adn AHe Asa,
ABEAAT, AL, FEAL A, DA, oA ATHAIL, 42 % A, A3
9 5o 7o oEw AEE thEdh

FEM521 g3 2d= &g (Strategic Brand Management) 1.5:0:1.5(2)
& el s B ARte] st SHS AR, FHE B ARk o9 Asteta, 283 29
Aol el =2k, FAFQ FAE (1) Bz AAe) 7E, (2) Bds vpAI"ge] #A2 34, (3) B
Ao ded 89 A HAE 2T

FEM530 A4t7F9 2 F3ALEH2 (Operations Management & SCM) 3:1:3(4)
o] H}ELE Hjz2Yro JHEFT BEHSF VNlte] e FFUEHIY = A E A, A

9 Az s tE. do vzyse AuE Adste AAGES A 71 1 A A |
BAeR st At %JLﬂE fa9] A UESAS T8k 71922 A E
o2 F3H Aol dite MO, &5, ¥4, g 3)E ATErkel &8 9l
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AErge] AE D FAAE, Qv (FLeS, FEU, AWAN), 2Y, 4, BF L Auz FFo)
qENe] AA BEel weh 2ERHCIl Ak B ABe M YENDL Fo ANFE % A
B4l 43tE ARt AEH olfrs ZEAZ HAS AT FAH WHES DEOEN TIANEETY
Aol HEE ol FEL FES do

FEM531 7197F843#% AAM/Nd (Entrepreneurship & New Business Development) 1.5:1:1.5(2)

o] &2 VA7 R AN Foke] FadetEd HMolEE 2Ulsta olE AAd 8T & 3l
o
H

= sYS vgeted 550 Utk ARAHA FARE V97 BA, 713 27, 7197 34, 4l
M, AAFAL Fol tisl shFata sule] At dis) Eo] gt

FEM532 ¥417349 (Innovation Management) 1.5:1:1.5(2)
of HEL HaFd B M, AFHE, e Foke] FRALGEF HAES st olF& AA
of $8% 4 Jdv TS WS =d HHo] vk AFA] FAZE YAAA e, dTEdF 24,
e FE/49, R&D B Foll dial ShGata wuie] Abdlel tis) Eeofgtt

FEMb541 eH|2Y2 FAZ (E—Business Strategy) 1.5:1:1.5(2)

AAGAAS) enl=UAE QB 283 W AxGA AW, FEIA] Fo0, F§71Be] Aol
5o Fulz /19 BEel = MEE Aden ok ARAUE /g9 Rete] B FAE R en =

s 1A BAS B of FBe AYAYS erl=ULE 9% Fa 4, 715 Qe Y
AeFe olajstn A&, A Bal B4 ERE At

FEM542 IT 7]&€3 2<% (IT Management) 3:1:3(3)
zZ2 9 ARI7|EFA o e A =L AAH 24ES AFES FAeR Avra oy Ao £33 7
AE dEA FEA Y ey 2 FEHEAE 58 B AA VgAY A& TbeAdES HAFer

FEM543 719 2183 A74 9 (Social Responsibility Management) 1.5:1:1.5(2)
2 352 719 &84 Y, SAIFEA, AT A, AE A F9), 84 A9, AAA A T oANke]
AR o] A A B FTFAA = A BN NEES vhF L, o]ef A A H HARZAE =
ogtt), mEfA B HiRo] FAHS “ols@AA T AFTolg & 4 JAT gF A st EAH
EFNEL oWl dAE Zta F =9 FAlEely, ol TSt AASsla AHEAIH AAATE TAA
Sl FAe A AR ddolet sHAth AGA 2R AR A dejrgdozA, 7199 Ak 93
Felel E2A4, g VJUHA] Alae] E2A9] ouE ztal Q). ol @ AR 7|ut Fed e HuAA FH el
7+ 2 AP A FEA} (Socially Responsible Investment)E 93 H7h, A7) Zdo| tjst AER sich, 4
HE -9 F AR5 5= ATH

FEM561 7] A1% (Corporate Finance) 3:1:3(3)

s AGEAAA AT dist A JALAAES FH] YA AFHem das AFA N &
@GS F53t AHRdat, APy FoE, ARFR, AEu S AR U 2 g weE AUl
oz ¥t

FEM562 3|4 % AFAE 4 (Accounting & Financial Statement Analysis) 3:1:3(4)
2 35S AFARZE ol 8ste] 719 A 2 vl AFNEHE Fetsta dSe=d das A E4
7I1HE thEL

_u

FEM563 HA2 (Investments) 3:0:3
2 g E F5A13 TR dH, a5 AP A Al #gk J[EAHQ XA oleln. FAHeR
= XEEZFL A9 9 A, CAPMY APT 5 AA7HAAA |2, TEZZ L AASA, 84 A7}
A e g8l 2 A 2 AFEY] 4l 58 FE-g

FEM564 HALEZ (Derivatives) 1.5:0:1.5(2)
2 A E dd 3841 ol Al gAdEe gig 7 AYS Adste AL H¥o= 3
o FAH R HE, ’\4': 2% g FA AGS oldlstar, olEY HAAH 2 &l dist 7240 A4
S FHeh S oj2g A, AlEHA, Q3T Fol #eleE Fy-gt)



FEM565 $3@#8& (Risk Management) 1.5:0:1.5(2)
2 afEd s g old], g 54 ¢ #ee #sle] nFEdTE FAFH R VaRES FAHOR F=
st AESAVIHES FHEL olHS APE ofwA BT 5 = Aol dlEte] AHEr. A H,

AEIY, AP, DA AFuo ojstel F-a,

¢+

FEM566 7192048 ¥E (Mergers and Acquisitions) 1.5:0:1.5(2)
w719 W Z A5l ool Zadt o ol % HAE ¥
kst AFEES 53 VA7 AEA, YA, ol dE, Aagzd 59
T Yo=Y AegE g velE & e FA © gE o9 Soll #3kd %ﬁ%i}.
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FEM567 = #5823 2 (International Financial Markets) 1.5:0:1. 5(2)
2w A = %Zﬂuﬁ}‘];&}-oﬂ gk Al o E AT RS HHOoR It FAHORE AT
7o) st olsl, AFAA P A, A IR, FAFTEFAY, TAFA ] Bk 7]EH o] & ‘3%
AA Hate] FH-gr)

FEM571 3&1&JdZAT 1 (International Field Trip T) 3:6:3(5)
2 adEL dA) B2y 2o Fask gide] Hia e vEolv T EE §9 VI9EY e B
S S vuste] FAHQ S 71E ¢ JEF drh =3 ged 7o) &EH BAS 224 U9
HAAEA A Hek 29 B A Ela 1 AHe] AR AA 2] st ok nj=yso WY g 7|3

e

of daire F8& Fa ok

FEM572 3#|&)dZAT 1T (International Field Trip ) 3:6:3(5)
2w FAAEAA e APduEgdelAe] ng3 Fe] YgE] g TS Fate] 22 V)
Hol "ot A gy o] L tigk olsE TAIZI LA o3 AFAAHE S FAYES F

ol stk AAl, Abslel Wigk ofsie] zlolok F& WAl Ho, &5 A=TIAEC] AAXZ AED
o aejsford Ta3 HTedeEs HEE F vk

FEM601 7399224 (Managerial Decision Analysis) 3:1:3(3)
grtAge] Efol d F JuF EFALS Y & v dd gE

FEM604 AZF7F39EA (Managerial Quantitative Analysis) 1.5:1:1.5(2)

A B EG S R g 2414 o2 RS uiE) AFet. AAAHEAE] A
5*5 5@]"40 Z|8A TP o R wrolEolHA, APt e B84 BAEetEe =oE uygog gist
T B AGEA] thet olao} | AS FFIh B aAd, AAdFEY] Ao W JkA 3
7}

FEM631 739 =3 AT (Business Forecasting and Strategies) 1.5:1:1.5(2)
719de] Bdder, viAY dE, AFG AlE Sl 53R dSEFE Y WS Lolska dEFe] Al mA &
2IE BT F AEF vk T8 AP U AEES e E o499 dFadess A5
i SCM# CRME 98 dSAAE &olstct

FEM632 Y4 2 Z%5#= (Negotiation & Conflict Management) 1.5:1:1.5(2)
g2 719U B oot ANk A, ARAIRTAE, M&A, TAIFE 5 719474 da s o
At k. 53] U 719 e YA IE D A A FRoA o] F3te] dAF Ha® Ho
A71E 3 Jof, ol FdS wed] AP Ao FHof ok Aow HIY] Hus AdolE ol
A7rs Fa3 V| =g wSa, olE Huh dAAAC HET Jde E& AT ¥ olE AlEHA
I g9 T8 T3 AAY A4S I EF s

FEM633 HAH ¢ 'ﬁ 2] (Enterprise Risk Management) 1.5:1
oA WAslE oY ATEES TE(AE B AT 9F, 39", +999, Al
i é‘@ HAUSS AoEozH, 7|44 FAEo] ol Ads 7 |Hs /M
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FEM641 A uA#AA &Y (Strategic Customer Relationship Management (CRM)) 1.5:1:1.5(2)
o] B2 miAIY ] A0 7l CRM( ABARE)E MEset 7197 2Rk s {140 @
AS HAA717] fste] M2 GRI)EE o2 mxsta #2d Aol ths) drgstet. A <
BAE, a1 B2 o, AMul "ol 53, CRMQ Jid, CRMe| Gz &5, 12 BA HA3E, AA A
gl 5ol F& olgrolth

FEM642 X474 (Knowledge Management (KM)) 1.5:0:1.5(2)
o] HEHL XAAg Mz FAZQA At 2 Atdle] gt os|lE wiFg oz Y|dEo] 21M7] X247

@ olelz
W AABANA AATAE A5 BLA AYFGAFE BHHOR U+ Y v, A28,
s2As Y 2AR5E e

FEM643 6A]1u}#E] (6 Sigma Management) 1.5:0:1.5(2)
2 S dAAFCRE HAMA FH#AE e A2 dyudes Js 6 Alnty|Hol dig o]ajel A
Al A 7 2 JIAH o S o|FES UEL

FEM670 ©o]&3} 2 oA &8 (Management of Cross Culture & Diversity) 1.5:1:1.5(2)
2 52 IAHA AGAEA Bod, A2 g 3 (o]E3h) e oslE F3 Ui #A E AR E 7]
€9 $FS HEHoR st} ol 8 FHAEL owd) oldle AP o], o)

ARl A AT W, AFRES vl ol ol disl wis-Al FHoh

FEM671 Z22YHZE9FAFYA )X (Global Business Communication) 1.5:
2 e A5 FAIAQ AHS Tt 22 AYRlo® AT F JEF e Ao
2 GA, FAEY, SR2EAGE, A S s R 58 Bl oo ule Hgst ZF Rof
YE&ES AF Agstes s

FEM690 EMBA &Z==A] I (Special Topic in EMBA I) 1.5:0:1.5(2)
¥ owabEe MBAS) AZE AFEFeE, Aoy g FAE BER AR ABoE FNU WY 5UF
A 7] 9% EE waEol.,

FEM691 EMBA E<4=A] 1T (Special Topic in EMBA II) 3
B oWIEe MBAS AEE ATEFl, Aoy gt FAE dEn AR RRow FuE nd SUF

AL GF7) A% S8 wapold.

FEM964 ¥ A& ZXZAE (Field Application Project) 0:6:3(3)
2 e AAr|de] A JFdd Fodte A THS ste AS HHo=E vt AMdYo Y Az

Al JFol &3 7o A A" el 71040}04 %Zl Eizi‘.EL} TAATE FsHHA —’F?ﬂu’\]ﬁﬂ]
w2 AR As &8st ifi*a' 3E-s metsly, durt 2 Y fAAASY Y UESNAE 4T

FEM965 7N @ (Independent Subject Study)



739Ut go] & T30 AAE S8

BUS910 Basic Fluency I 3:1:0(1)
This class is designed to help students develop basic communicative skills in terms of ease, speed
and smoothness of speech. The content of the class allows maximum discussion on a wide variety of
basic topics. (Beginning/Low Intermediate)

BUS911 Basic Fluency II 3:1:0(1)
This class is designed to help students further develop their communicative skills to enhance
conversational ability. Course content focuses on discussion, consensus, problem—solving and current
events. (Low/Mid Intermediate)

BUS912 Newspapers—Reading and Discussion 3:1:0(1)
This class uses various newspapers to investigate current events. The class will focus on the skills of
reading, narration, and discussion. Students will develop an understanding of how to obtain information
efficiently and how to express that information concisely. Topics for discussion will vary, but they
will be selected based on the interests of the students and the instructor.

(High Intermediate/Advanced)

BUS913 Case Studies in English 3:1:0(2)
This class is designed for students who want to discuss issues in business while improving their
communicative skills. This course focuses on case studies and background information in the areas of
management, marketing, negotiations, and conflict resolution. It is ideal for the students who want to
develop basic analytical skills as well as those who want to evaluate their personal management skills.
(High Intermediate/Advanced)

BUS914 American Popular Culture English 3:1:0(1)
This is a video—based course designed to teach students about American popular culture through
television and movies. The primary focus of this course is on developing the listening skills of
students, but other skills will also be developed. Various listening comprehension exercises will be
done with video to build skills to facilitate interaction with native speakers of English. Additionally,
the textbook World Class English is used to develop conversation and writing skills. This course is
designed for beginners to Mid—Intermediate level students.

BUS915 Business English — Blended 3:1:0(1)
This course uses video and reading materials to increase the business knowledge of students. Videos
dealing with business issues are used to develop the listening skills of students, as well as teach
them how to function as global citizens in an increasingly international world. Additionally, readings
and exercises from the book Business Communication Essentials are used to give students practical
knowledge about how to write short business messages. Specifically, students will get hands—on
experience writing various types of business letters, memo's and E—mail. The book World Class
English is used to develop conversation and further writing skills of students. Although all four
language skills will be enhanced in this course, the focus will be on developing listening and writing
skills. This course is designed for students from OPI Level 4 to AS.

BUS916 Real Life English 3:1:0(1)
This is a debate and discussion course designed to enhance the conversational ability of students.
Formal debates are held between teams of students through the use of movie segments. The textbook
World Class English is used to further develop conversational and writing ability. This course prepares
students to think on their feet when dealing with real—life situations in English. For
Intermediate—level and higher.



BUS917 Job Search English Skills 3:1:0(2)
This class develops English language skills to help students obtain employment in Korea and around
the world. Topics covered include starting the job search, cover letters, resumes, and interviews.
Additionally, students will take several practice TOEIC tests since it is a requirement for many
companies. For Intermediate—level and higher students.

BUS918 Business English Writing — Blended 3:1:0(1)
This course is an introduction to English Business writing. This course assumes that students have
acquired a reasonable fluency in spoken English (minimum OPI Level 3) and have a good working
knowledge of English sentence structure. The main thrust of this course is to focus on the basic
elements of paragraph and essay writing. Then to focus on writing short business reports, proposals,
and executive summaries.

BUS919 Academic English Writing II 3:1:0(5)
This course uses the North American style of teaching to develop academic writing skills in English.
It is student centered in its approach in that students will write critiques on articles they read and
lead class discussions on them. Additionally, students write a 5—10 page term paper which is to be
completed in 3 drafts. PLEASE NOTE: THIS IS A RIGOROUS COURSE AND STUDENTS SHOULD
BE PREPARE TO DO SEVERAL HOURS OF HOMEWORK EACH WEEK. For Mid—Intermediate—level
and higher students.

BUS920 Listening Skills I 3:1:0(1)
This course is aimed at mid—intermediate to high—intermediate students (OPI 3, 4, 5). In this course
you will improve your ability to listen to material found in many settings including academic settings.
You will gain a better understanding of the listening process and how to listen actively. You will also
develop the necessary skills needed to take effective notes in an academic lecture.

BUS921 Listening Skills IT 3:1:0(1)
This course is aimed at high—intermediate to advanced students (OPI 5, 6, AS). In this course you
will improve your ability to listen to material found in many settings including academic settings. You
will gain a better understanding of the listening process and how to listen actively. You will also
develop the necessary skills needed to take effective notes in an academic lecture.

BUS922 American Immersion I 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their
studies. American culture is the main focus of the course, both from a historical and contemporary
perspective. This course will use the textbook The American Ways and the television series Friends
as the basis for instruction. All four language skills will be developed: listening, speaking, reading
and writing. It is designed for high—intermediate level students and above

BUS923 American Immersion II 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their
studies. American culture is the main focus of the course, both from a historical and contemporary
perspective. This course will use the textbook The American Ways and the television series Friends
as the basis for instruction. All four language skills will be developed: listening, speaking, reading
and writing. Please be advised that American Immersion 1 is not a prerequisite for this course. The
material covered in this course is different from American Immersion 1. Both courses are designed for
high—intermediate level students and above

BUS924 American Classic Films 3:1:0(1)
In this course students will improve their listening and speaking skills while seeking to understand the
content and cultural issues associated with three classic, Oscar winning American films. We will



explore the historical and social issues that provide the setting for the films. You will be responsible
for learning and understanding the content of the films in addition to the language skills practiced.

BUS925 English Debate and Critical Communication Skills 3:1:0(1)
The purpose of this course is to introduce students to the art of proper debate. The course will focus
on the purpose of debate, the rules of debate, and the development of a sound argument within a
debate. Debating is an art that requires the combination of a logical and sound argument with the
ability to communicate that argument in an oral format. Debating is the art of oral persuasion.

BUS926 English for Financial Issues 3:1:0(1)
This course is designed to facilitate discussion of finance in English. So that students can parpare for
and participate in core finance issues effectively and confidently. .

BUS927 Business Presentation 3:1:0(2)
The purpose of this subject is to provide ME students with a range of skills, knowledge, and options
for presenting in a professional and interesting manner, and knowledge on how to present to a range
or audiences. Participants will be require to perform a variety of speeches on a regular basis and
participants will be expected to provide constructive criticism and feedback to others, thereby creating
a shared and mutually beneficial learning environment.

BUS928 Teaching Effectiveness in English 3:1:0(2)
The purpose of this subject is to provide PhD students with a range of skills, knowledge, and options
for teaching in English in a professional and interesting manner, and knowledge on how to present
information to students well. Participants will be required to learn a variety of teaching methods and
will be expected to teach small groups and provide constructive criticism and feedback to others,
thereby creating a shared and mutually beneficial learning environment.

BUS929 Academic Writing in English 3:1:0(2)
The purpose of this subject is to provide ME and PhD students with rigorous practice in developing
their ideas in writing. Students are expected to become experts in writing full paragraphs, referencing,
using evidence to support their ideas and checking their own materials. Students are also expected to
develop feedback skills in order to create a supportive learning environment.

BUS930 %&F H|ZY2A 539 (Elementary Business Chinese 1) 3:0:0(1)
A THE Hole FAS YR Fao] E, 71E o3, 7€ ®£E, 718 Y S V8 Ao &
Zdo] gHFE Sl HEYs Faol 7[EAQ] A E TEHS wdA 7= 1 HH o] Q)

BUS931 %3 H|&UA F3o] I (Intermediate Business Chinese 1) 3:0:0(1)

i% HZYzx FoolE o3l AY 1o £33 S tldez Farale] £, 1, @4 Tol AMgEHE
w olFe B9, 1dS FAFHe= Jiu FHFoEN THoE W= T 55

o it A& Fola T B ERYA Fgo] JMFIEE sd 2 54o] it

BUS932 %3 ¥|ZYA F=9] 11 (Intermediate Business Chinese II) 3:0:0(1)
F3 H2YZ T30 1§ o|FstAY 2ol £33 stAS didez Tty 79, 5, g4 T AFEH

—
it
_(

= T 39 B, 285 AFHeE da FHRFOEN FooE ofYg} FHo 55T H=2Y~ &
sloll digh QIAE Folal FHAHe v E2Y 2 &§o] Mt ES shed 1 3o )

BUS933 xHF H|ZY2 39| 1 (Advanced Business Chinese 1) 3:0:0(1)
TH HlzYZ T30 [ I ofFatAY 2o &3 S tdow vy EFoA HFAor 2ol
3 38lel olo} #AUH o3 T FHES FFFoEN FHoE wNR FHY H5I v|=U 2 3o o
Sk Q1S Fola T H|RUZ2A YALT 8-S WlgA7I=d 1 HA o] Q).

BUS934 g ®¥]Z2YX F3o] II (Advanced Business Chinese II) 3:0:0(1)
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