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7974 (Managerial Economics)
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8 (Finance)
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vlAE (Marketing)

AL e VX FAEY AARA FHE T LA RZHY VA E E5ete HAHoE A" AR
o= FAAHORE AFEAN A=, vlAY E3E, STP(Segmentation, Targeting, Positioning), 4P
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A7, AP, Adolgt o ATArS| #HEkA 7|t Hoﬂ’ﬂ
Wo] B3}A9F critical method, ethnographic approach
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Mlx(Product Price, Promotlon Pace)
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AAgE @ AHI38 (Operations Strategy and Management Science)
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zZ7 9 A2 (Organization and Strategic Management)

Ao Fofx= A, Ay 2 g4y, QAAKDY, 283 7)EAG 2 grpREAS £kt
A g 7199 7:'23 2 Zo|7] 9% AAATEY st dE, M&A 2 HA43 59 FAE

o A3 2 Ui A9 A9 ey 8 g, gdAy, adga 24 A4 2 84§
FAE AT6hH, AT ALY /ﬁ‘C'L/X'H*‘l H7Y RS, ws/E, AEay 2 oA 9
AL AFeth. 71€49 2 7147841 71e84al 3 AR stel dist Ay et FHy B
5 A3

N N do pot

A

3] A (Accounting)
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IT7Z% (IT Management)

T W= IT(Information Technology) 71&2 AFAQl A2 A2 7|3)eF WstE 873t 9
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=273 (Green Business)
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