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FH DE Jlsse =382z 84l RE0| 2Jts8t Digital Actor 2t Digital World2| &%
E Jisal € AO0ICH 012 <o H&Hel SIHHOoIA 28, 2, 2, 78, JtA& =22 St &2
E S EX, AN 22 Z20ILE HEEH OHLIBIOIE S0l ¢27e FotEs S0 ULH &
M <2l 8ilM A5ot] U= FHSE2 =2cl® AIS8diolds JIgteZ & 3D 2 8ARH
HASS LESHCL 0ls HRE EUZ 3D 2, QI2tE HEH, OHLIBIOIE, AHZE CIEH
OlA, 2E201E AMEdiolE&sS0l 28 H2E & SO0ICH

Experience Lab

EeHe HCI= ZFESQ eIzt Jdell) Jtastd i 212te] ASHENMM LU= JIsH, AMelA,
Aeld ZHME F2 URJALHL DdHU JIsLdo2 olo AFEH, AHetd, Oelln olzssde
Z 0120 =2&st RUIFAHA HEEY 8HFOZ XGsIHAM HCIE O 0l4 FEHS o2t 2t
o HFZAOl ZHE EFols 2AUA EoL, BCh ZZH0|D HAIXHQ MEES CRX (oH
oF S EACH EXP LabliM = 280 &3ot=s X320 12tte AsXE, £5| CIXE
OICIS MZ22 280 28, dcl UXEJss 888 HE8JIgsS UE0H EXP LabOlA Ch
F= 202 AFEHANY, ANAEZTRE, Ity S22 SO0 8 S HIFMHI =
CIHHEIE OICIO OtEE DItz & HEZ2HAS X HEHN et ¢+, OICI00tE 0l
A, WSIMEAIQ XAXC D& o2 st ARE I S0ICh

Digital Media & Contents Lab

23t= o2ty 012t2 gZsle 12100 HFUAHOIAEES JIEe2 &t HILUAHE =R2
Mol CIXIE0ICIHe HRLIAOIE LHESZ2AS ZH== 23N S8t 240ICH O
st CIXIE0ICIN e RO A/2etel &Fe Jl=dt 1O eHillM Fesl=s 2E 2 2U=E Fot
ot ChYst HIZLIA 2HE JHLots N2 )=S0l 2=H2Z Xgcte SH2D &
2 QUCh Digital Media & Content Lab. HlA= OICI0 QIE3& L QIHHOIA CIAtQI0 28 A
£ X5t 0l HtE2Z 2HI=2 M0l 2&8&= 0l M3 2 MBIA0 s HRE
+=35t0{, CIXIEDICIHE &&5t= AHMS, &, OHLItIOIA, HY, 2sE Z0tHA2 CIXtel
It Chst Bl S HPE0L MRH? Z20l= 010 HSEACIAe!, CIXIESHelH
E, Bat@ZH = E4d3a, OHLINIOIE, ZEI=CIXR! & HIZLIA 20l CHe 232 S O0ICH
Digital Storytelling & Cognition Lab

CIXE Jl=2 &A20 et Story2t Storytelling technology= HEEHLIHERL HIELIAS] HO 2
E 290 H250 UL A4, A3, Crgh OHLIBIOIE, Z3a, HY, & & =8= DICHHA
HAAL & Story®t Storytelling technology= OICIH2l ZHE 0 SeXHC HFAE ER=2 ot
QULCE Oledst HS FBFHEE IHZ & 2t JIAHS HRUAOIEESSHE LS 2SS
W QUCH 2shatgel XXl LdME M= Story Valuedt =2 Story2l & & =Z501
=X0I0, ALOIEI Z2tOlM 2l CHekst HHECZ g BRI ULL

P ASULAOE =52 M
Digital Storytelling & Communication LabOllH= Story & 22 Story Developing System _1Z|

oIt AFREH ASHENM CXNE HRLAHOE S A, ARLIAOIE, Story, Storytelling
g M FAE HPEL FTR HFP 2O0FE=  Story Modeling, Story Design, New
Storytelling Media, Story Developing & Valuation System, Language & Text Analysis, Digital
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Cultural Management & Policy Lab
CT contents HIS0l =2 =30 et ERFH 240 MUS Sl ME2 =3t contents
~ g | [u]

o MNEHEE =2 FIH usiness model2 JHZStD CT business? ZHAE 24 L AlSd0/&
S Fdsthh delll 23 AME9 &3 242 S8 CT contents® LMaN SIS X
AMGHH CT & CT content &S gt ZIHINLS el &F CT A3 At case study ==
s 1ab2 2N 2 612 labUlA NS contentsC BHMAE S FIE HAlcte B2t
& Jlsg ot & HO0ICH 0l 1labUlA CtR= Z0F=CT business model development, CT consumer



research, CT market research & simulation, CT industry policy and regulation analysis, economics of

OICt.
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culture and culture industry

Creative Physical Interaction Lab
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Creative Physical Interaction Lab
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