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IM501 SHZEA & SE (Statistical Analysis and Applications)
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T4 (Decision Analysis and its Application)
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(Business Economics)
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IM512 22Dt 2l & (Managing Organization and Leadership)
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S (Marketing Strategy in the Age of New Media)
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IM514 B G Mt (Strategic Management)
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2| (Financial Management)
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IM516 3| A& (Accounting) 1
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IM551 82J|=22l ¥ M2 | (Information Technology Management & Strategy I) 1.5:0:1. 5(3)
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IM552 88| &2l ¥ N2 || (Information Technology Management & Strategy II) 1.5:0:1.5(3)
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IM553 B2 SAIAIAE] | (Telecommunication Systems I) 1.5:0:1.5(3)
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IM554 B2 SAAAE |l (Telecommunication Systems II) 1.5:0:1.5(3)
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IM555 RHIFEHA B | (Ubiquitous Management 1) 1.5:0:1.5(3)
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IM556 FUIFE A BG |l (Ubiquitous Management 1I) 1.5:0:1.5(3)
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IM557 OICIH & HISF (Media Economics) 1.5:0:1.5(3)
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M558 CIXIE0ICIH &2 (Digital Media Management) 1.5:0:
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IM601 BES4 A4AHAZA (IT Industry Analysis) 1.5:0:1.5(3)
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IM602 XHMICH Ol=S SAIAIAE! (Next-generation mobile communication) 1.5:0:1.5(3)
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IM603 CIXKIE ZHAEA ZHME (Managing Digital Convergence) 1.5:0:1.5(3)
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IM604 CIXIE ClHIOIA JHE&™eF (Digital Device Development Strategy) 1.5:0:1.5(3)
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IM605 2el2 ZHEL &M (Telecommunications Economics and Convergence Policy) 1.5:0:1.5(3)
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M621 B8EJ|=2 S8 JIXIE Al (Value innovation with IT) 1.5:0:1.5(3)
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2 Y (Business Process Management) 1.5:0:1.5(3)
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IM623 CIOIESAINSHRARM NISE HIELIA (Data Warchouse & Business Intelligence) 1.5:0:1.5(3)
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M624 |IT ZA&E (IT Consulting ) 1.5:0:1.5(3)
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IM625 GIOIE{HIOlA A A (Database Design) 1.5:1:1.5(3)
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IM641 Bl A 24 (Analysis of Semiconductor Industry) 1.5:0:1.5(3)
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IM642 CIAE0] &S EZA (Analysis of Display Industry) 1.5:0:1.5(3)
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(Semi-Conductor Industry Process Management and Technology Trend ) 1.5:0:1.5(3)
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(Manufacturing Process Management and Technology Trends in Display Industry) 1.5
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IM661 AEHHCIHESR OICIH &Y E4A (Entertainment & Media) 1.5:0:1.5(3)
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IM663 ANEEHICIHE DAY (Entertainment Marketing) 1.5:0:1.5(3)
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IM665 0ICI0 JHE (Introduction to Media) 1.5:0:1.5(3)
W22 0ICI0E E8 HIFLIAOAE, OILINS Jls, OICIHe HA A AFSIHA DICIH 2

= JI2Z=0 ol CGHECH Re2le= 0 =82 Sal AFSE JiXl & FXE 282, FAl
F2 0IXl= DICIHA AEIE S8 L A0 st st 0|2 2E 2 R8T,
2, NCHS B3It HEAH OICIHSl Ak & =20

=Eo 2O RIAMS =2
= [y w— [—
S

[

10
ol

02
0o 1

o= Moy
o & O

il ol p=
0x Mo

oo
Sk 02 o

r

o 0z

2 =2 N = 9
o X

Bl

ok JoxJer

19
]
rr 02
0z
2 4o
?'-|_|
2
It
it
on
J
E

Al
(=)
==
2
ro

~

Business Presentation in English) 1.5:0:1.5(3)
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IM702 Jl=dg ¥ J|HIt 84l (Management of Technology and Entrepreneurship) 1.5:0:1.5(3)
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IM703 GIOIE 292t 2 DRM (Data Security and DRM) 1.5:0:1.5(3)
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IM704 23}J|=& (Introduction to Culture Technology) 1.5:0:1.5(3)
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IM705 CIXtQl ZY (Design Management)
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IM706 KI&lAF (Knowledge Management)
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(Demand forecasting in IT industry )
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IM709 IT&HR At2lE 4] (Information Technology Industry Cases)
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IM710 IT&HY HRAMHI 24 (An Analysis of HR Cases in IT Industry)
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Ml (Special Topics in Information & Media Management)
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IM901 ZZXNE 4SS (Business Consulting Practice)
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IM921 JHEH T (Independent study for graduate studies )
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