MGT201 JdIEESHAlES (Management Engineering Practice) 2:3:3(4)
HBHEBE 20t AAIE U= 28 F=HE AE5t0 010 Ootd JI2d dH0l8S 380t &
HHT L A E2AHE2 SA 2XHES 240t ofZ2eots =6 HCH 0 =9 S22 &Y
S0l Oiet OloHE =012 BIH0IES HZ2olM SHAZNE HEE = U= s82 HAAIe A
0l Ct.

MGT210 Z IR E (Principle of Management) 3:0:3(3)
0] =2 SHAMBAIS S REFEZ N LOI0IE ZEs Bl Z2& HEs Z2etlt Sol =&
HME 29ga0l AN 22401 &= JI=, ZH, QAL 2IHE, SMe 2 200 =28t 2Bt 2|2t &
TS0l 29 FALE &K, 2AAZE, Matzte], OAE, MR, dFEe =LIIE0 Choll el &t

MGT211 B I SH | (Statistics for Management Science | ) 3:1:3(3)
2 =52 342 2 ZJHSH 2E2R2E =8, sEds, ZE0IE ¥ HE20I8, THE 52 stz
22| 8Lt

MGT212 &G SH Il (Statistics for Management Science |1) 2:3:3(6)
2 =52 d9SHI= Ol=st =ZMUH SHS S80I IJt4e HE, I0N=EE, 2aEA

P24, HI2+=SH S UELL

MGT250 O|AlZ M & (Theory of Microeconomics) 3:0:3(3)
0l =2 DIAIZHE2 JI=0I82 HEXQ Ol cl&H2 HIZYHS SN LAS2=M
ZHEA AIDsEE =011 d==HE Z4E = U= UINBHES ENE Mot HE 55
O &HF =2 0|22 AHIAEEQ|2, MAQIZ2, AIZERXQ A A1 Y Al SOICH
MGT300 & ts!H (Operations Research) 3:1:3(5)
2 52 ZdZuwso Jx0l2n 882 U2L. ORs PAHEQ e Jd8XEdy, UEH S
g, =2y, BIdEHEY S HEEN eI 39 2 MHEXE oM N2tie S T
A &0

MGT301 EEZ&IIE (Introduction to probability models) 3:1:3(5)
2 =2 SEILFEY J2NHEN SE2 UEL AMELZ E#EIIX0|E, i, X2HR EE,
OI2Z ZZAA, FU0IE S2 SEXH0 2l Z2F L AHEH HHAL AMZBE S O
H EIC

MGT 312 HIEZHME (Econometrics) 3:0:3(3)

O =2 AE ZHs & 28202 22 SHH =440l Hoted 228ttt F=He =
I HX [=<| |
o (=}

MGT320 &HEAIAEIIE (Introduction to Information Systems) 3
Ol CHSt JI=HOol JHRE HM38ChL 2 WEo =E2 32 Jl=0 UKL
2 UM EEJI=2 gy &2 2

=
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MGT340 ZZ XA E (Managing people and Organization) 3:1
JIH0ILE LB ZROIA JHQIOILE AFE, Lo 28 MMM LoLi= & O
SII20, e, gzel, =3 =

et 0l AMtellE &

MGT341 MS2t2| (Financial Management) 3
0l =2 J1Fel MH22elo et JI=8 MEIME LAoHotn 22 X211 280 2= 22

ZHME S22 22IEHL

MGT342 32| H SR & (Principles of Accounting) 3:0:3(5)

0] =22 MsHoZ S8 JIAHS W=SS0| HELE MAXS 2EHUA SAHMHS IS

EHZ 2X0tD U= A= g2l 2 2= IHELEL 018X 2EUA SIAH HEW JelE

Oloioty SIHEEE S Y ZIYMZBEN &=cte A0 =82 S0 UL 0 s MRS

HE EAoz otel, ZelsH, IHZAM L HRIAHS JI2H =HE = EH s 210ICh

MGT346 OIAIERE (Principles of Marketing) 3:0:3(3)
o I st

of oI OHAIE S S, Jls &
=]

34 AEgsS AME & 7FSTX, 2HIA 08, 38
S2 HME AlZetE 0 HHAIH HEotH SAIN HEH OHHIE =

MGT350 MAFHRE (Introduction to Operations Management) 3:0:3(3)
Jlge 23& JIXNEESUES ol MAdIsS JIPe I 40 23X Jat=2 0
L 2 W=0MeE Oledst MAD|IS2 SHE JdIYS st MArder MAAAES A, 23
2 O A0 28 JI2Hel =HE UEC 2 dIXAIF LOI0F & MAREO dN A, WA
SHUE, ditd, SE, S22 2, A3, SELEH L Y, =22, doHE L SH, A
ADHS  SHAESH 28t JI2H0 HEs 22ttt

MGT351 HAIZME (Theory of Macroeconomics) 3:0:3(3)

Of =2 =Jt XHE0A BRIt 0HZEH HSot=otoll et =
H=0A OE FHes 22ULAS, S+ & 328, Y =8

dHd&E0lE SOICH

MGT411 HI0= ¥ 2AIZE (Business Forecasting and Decision Making) 3:1:3(3)
Ol =2 JIgo AAZE Y 2 2HE st 24 JHS AIEotH AE2EC2Z siZot= A
2 SHOoZ &Lt S5l AZE £&ote YH, EAct=E JIY, AAIZEHY 2HE SHHALE 25
oIl {8t =018, AAZ2EINY, A0 29ist Mo Hde8iy S22 & Ml = AR5t
eS¢t

MGT420 ZIEZAIAE (Management Information Technology) 3:1:3(4)
0] =22 HAHBANALES Mol RAZM ATEYNHY JI2 232X & HOIeHHoIAS A
JHotD, T2 OcHY JIHE RO, 0l JIZ2 AAEE 24, 8, 2=o6ts g¢¥HsE U2C0H

& (Principles of Business Data Communication) 3:1
A8t ZAUA OHCIOILE A& E, LIOHF =& EMA 2oLt 4 Ol

H, N2, HE, 8tg, IR0, 20y, 8 22, EHTE 842 L FHL SRESE
S)2 2ot K=cts O RS 02D ALMES 22IotD ASIES B0 012 Sof B o
A2 0loiotD BAE 4 U= 012X NAD FHS HYTIES S



MGT432 S Xt2t2| (Investments) 3:0:3(3)

0] =2 8F0 ENALE st LEZL2(LQ9 HI WMAS HASICE 0lHs HE2 HE=
A IEZZ|Q9 /AN £ Oloict] s22oz H2l6H)| {60 olg =T

MGT442 JdIH ) AtdlE4 (Strategic Management) 3:1:3(3)
0] M=22 Al M =0A SIIYE0l ME WA A&6H)] 2ol (e 2SS A2t UYs
XOoll CHet LBHE O|HE = & stz =2 LB SSL0A Ao As SH2Z st &
FEO Y, M o AYE, EQRQl, QRESANI|IY, Mol Ay HIF S0 F& 22AUS
OICt JIZ20I22 A0 AHHIZA0] 22 HIsSS AHAE J0IH, 4HE 8201 2xE 00
MGT444 HIH BB E (Venture Management) 3:0:3(3)
0 dt=& HixXJIIge SA J|gItEAle 24, FHdNHEs AHEN, E#2HUES 2 HHUA &
et RSS2 AMEC Ot2d WHIIRIE 20t0F & NetZSIXNAES Het2el2 2F0
N ZESLD, AILHYIK, BIHI| e =XHE S HHEZEL S+=NESL E2I&HT

MGT451 & E2J|= AMelH T (Case Studies in Information Technology) 3:0:3(3)
0l =g WA Haote dE2J1=20 U2 e-HIALIA, QY 2ot & i S MES ZEE
Jl=€S C=H, olo T2t M TdE= HED|=0 28 HRE OFRH, & ZZMEZ A
E 2 Hstt

MGT452 Z I 22| AtelH 7 (Case Studies in management and Innovation) 3:0:3(3)

02 ~

StDl=0 e Z2E22Igel Hals 0 1, ool et MsS

| 64 5t
T BB DS 20, © Z2MER AYS BHEH}

MGT490 =&+ (B.S. Thesis Study) 0:6:3
MGT495 JHE ™A (Individual Study) 0:6:1
MGT496 AMIOIL} (Seminar) 1:0:1
MGT497 2 (Topic Course) 3:0:33)
0] =22 HAZ2S20F Ml 2HA & U= 0129 UHWE0l 28 [ SZS HEs &= JAE=
s84d YN 2Z =T
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SE Y SH (Probability and Statistics)
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P& & (Statistical Decision Analysis and Forecasting)
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BB S HZA (Management Statistical Analysis)
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MGT504 HZEA (Quantitative Analysis for Management)
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2 (Management and Programming)
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HEEWLP),

2| H &Y (Mathematical Programming)

MGT506

H
1=

00

o

ol
Rr
il

==
o

ok

o
x
il

1]

0l

3:1:3(4)

SHEH (Ol

o)
el

tel (Leadership and Organization Management)
20iLt= M

HOIl A

X1 1
A

|'®(NonLP), LIER 2

S =

(B4

|
MGT510 clEH& £

]

o1

ok

0K

-

g

Het &xEel JY

0

2et 0lEH 0

ol
=

o

0

H
0ir

i

O

ur
4D

ol

3:1:3(5)

t8 Y (Strategic Management)
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~

Introduction to Research Methods) 1:0:1(3)

MGT512 8t
StME0| AAISH? =22 4ot =X Ololot=d 28t 34
f

= = o

HPR0FS HPEHI 28 JI2MEN 2, JIHES AEHTH

L ARLN, A2+ L SF, AdlgF? 2 SHES S EZ8otl AL

MGT514 ZHER&E (Principles of Economics) 3:0:3(3)
S gt Jl=

20 SH0 S = UESE ot AS SH2=Z S w=2 Hel= 0lA Sk (A |

EHot HAIZHMES LIESD &M 2180 JHe &0 28 WEE s

MGT515 HN&Z XM S (BEconomics of Strategy) 3:0:3(4)
2 =52 Zgd, ZYES HIELARE 2= S0 2RE WES ZHE2 =22 HdHTEE2
M, ZEEo 0|2 s BATFE MBol2A StCh J120] JFMslE AIEEH0A 2H, &
MO H, AF/EBN Ao =2E HIR, JIg2 Z/MEY, ItAZHY, HIoIAZ N, E &0 &Y,
ZHEO AAY 7 S 0lHE SHL=Z ZHEHE =2 =& AdE HAISCLL 35| JI&EL
A QIHYE fIAleE WIERIZZAM ot J1gd3d ¥ MM L6l 0 =2 M S0
MNIET, =297, S5l #HAGY JMEA, HALAREE 2ALE6=H &30 HEE XHE
Ch Zest £=stXA2 2tctst 1X0|24+=01H S20lCH

MGT516 International Business (Z M) 3:0:3(3)
2 U222 2MBIIA 2HE MERHE UR10 UCH AIEe 358 =2Hse 8 =Jielse 2
S HUA JIgES H2IolE Sl HIES ME2 &8 20 UL 2 A=20Me 0lds =X
3 FHQ 2EE ZHE EAEY &= Us AtL2 E2 HMAISHCHL S5 = HI D022 AtHE S&
Moz HMB3tH SME0 0122 &M ZHo 22 = UA sttt

MGT517 & & &2 (Negotiation and Conflict Resolution) 3:1:3(4)
A2 DS = OofLl2h MEH HSESEA HAAANY 2H, M&A, 2HE A S DX gao &
QT Ch LMD QULE S5 22U JILE2 HAANY dME L =HS e ZXNUA 02322
& 2RSS 0l MIIZD JUCH 0l1HE &S SEdl JEW H2AL =X Qs 2H22 X|=6t
JIBECHE HY0IE Sl 28 =8 I =22 1, 015 B0 SAMHON H&s gao
E2 H7S = 012 MEHOoIEY FEHY S Soll &HE 2A=S 2AsI&E= sttt

MGT518 Z2=ZH 3 MM (Global Competition Strategy) 3:0:3(3)
EHECZ HAIZHEM, HE L FXME, Mtal HE S &S F=0 2 I== 0120 Gt
of AAA 2o HE2 DU 2o OIFHAICH J1ge Mo, SHAHS 2483 3%, Y &
=&0] 8 XY Y FIte MAMHES AEGt=E JHE =Re QAOICH 0 == Sof JM L&
JAUAS FE 2 = U= RASE 0IA ZHE 2ENNMRH =XE2E H4HE O L
MGT520 OtAIE (Marketing) 3:0:3(3)
S 10l DA ERE JWIY B0 S8z UFAIII| e OHAHE2 g JIgS &
WatD, AIE 3 oS, AMEA2s, A4SIHE, Ji1F, OIIEZE2, OIIEHFUA A, A & =
MOHAE, HEOAE S2 =2 023 AdE OECH

MGT521 OAIE EAFE (Marketing Research) 3:1:3(3)
2 I=S0AMd= 0HAE AEEN 2Rst 222 MAE IS, =&, 24 st M HEW IS
2 FISH =2 UE:2 geldo 38382 /8 A0 =2 Hel, 2482 fs BF
B &&0l 2 AHOICH AR CA0MeE 2H 8o, A8l E2FE, 82M &8H 801 =
F2EMH, ZEH 452 H O S4I|8S0] 20 AA FHSE 240ICh

MGT524 ClXQIZHE (Design Management) 3:0:3(3)

CIXtOI 0 HECel 2HAH0 et OlHE B2 = CIAe 22 Ol AME uw=sttt. CXel &
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MGT532 Jl=Z9g Y & (Strategic Management of Technology and Innovation)
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MGT534 J|€Ot& Al 2 (Entrepreneurship and New Venture Creation)
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SEZ
B3 B AHE (Environmental Management)
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MGT537 XH&j8t A3 A M S (Environmental and Resource Economics) 3:0:3(5)
& (Moral Hazard), HICHE Z 20 WOE & 2 Xl H(Informational Rent), £

o
X0 22/E Moliotes U= 012 2= <
EH
=]

5
oR, ZBM, TEHA <

Xt & D (Freerider Effect) S XH/SHAEH2 &
cH 2

o o gy

2 L Dol HEH s ZNHEE SAHAUEHN Ool n=sCh Sal HL0I22 HES 08
O CHst OIGHZAHE JHX BHF=HE2 LSHAA SSE KA 2Ll0 CHol 248

MGT538 == Z M Z&t &= (China’s Economic Development) 3:03(3)
fe2 5= MO =0R/EY, =0& D2l 0B = 810l =0 & Jl=, M, IA, 28 Arsl, &

X S 22 Issues2 22l S L 0/t HHGSHH 4HED SHEH s+= HE2 DIHXSFA
Ol Win-Win S80S

MGT540 J|& 10t At2l (Business in Society) 3:0:3(3)
2 Zo= Jlge g2ldY, HEYM, IR X A, Alsl® el stHN Mol AN A H S
Mgt OloHZAH X2l M2IFHH 28 SEHQ =2|Hol EW HEES R, 012 235 Atdl
2 SHARHE =28t Ol AZAAL MZE2 WHtidez, Jgol Mt A A2 E2AM,
st JIEIIX HS EZAHS 2012 210 QUCH 0148t Mt OloH2H X 218t 2He DM A
(Reporting System) 74 Y ZAO0|FE R, AZH =2 |0 FAUcte MAMAEI (Socially
Responsible Investment)S 28t EJt, HZ 20 et Z2EE &L

MGT541 & XA eHl ZLIAD (Electronic Commerce and eBusiness) 3:1:3(3)

W

SXteHei et eBl ZLIAE QIESIS] S8 S MEEH S HE, RSIAM2 SH, =87122 A
OlHst 9 EHZ2 JILES0H 2 BHsE MDD JCL A= JIgARA 2H2 22X
CtRD eHIELIA= JIGXME Sals UGELL 0 HS2 AT HH eI ELIAE RIEH =2

o
=Al, Jl=2 &2, dSHES Oloiot) ASotH, AtdlE Sof BMAEC 22/EE(Role Play)S

i

MGT542 HBIEEAAE (Management Information Systems) 3:1:3(4)
=2 =2 HBAABME, ZSHEAAHL 25 B0z JTEBAIAHS ZHED F4& O
HE ML U G20 Ol MNSHEBAAL, AISX 2EE, JAMZEE HEAAYE S M2
2 dFE JI=(0l, Client-Server, Object-Oriented Technique)=2 CHEC.

MGT543 HEAAHZA AN (Design and Analysis of Information Systems) 3:1:3(4)
2 U528 dBAAHY QIEA, A, FEINXQ LH HHE AT U CGRNH &AM AIAH
S HEE = U= s82 ZFEE 6t= Design =2 M=2&2 #EJ|l= = Object-Oriented

5 g 3l
Technique=S & &8t Client-Server 230 A2 FEAAE 2 Jl=S BH2CH

MGT544 COIOIEHI0IA 22| (Database Management) 3:1:3(3)
2 I=s0AMeE JILHEZAIAGS A 2201 220! JHelidel ¢S CO20 oy 3-8 2
gel dad g, Eid, g7d, M2838 Jtsd S HES UELH JIge 24kl 240
HAME FEAIAE 22IXF20AM CHECH

MGT547 NSFEZAIAE (Business Strategy and Use of Information Technology) 3:1:3(5)
Of wit=e & SJIs2 NMOIUEACE HdL:= USAdSS s H=2=2H, 28 HH=S B
20| ot O &8 == E2 JI=9 &MO{0 s St ZdHES 7ot H%otle O =
2 HF=ULCH



MGT548 CIOIEHIOIAE A (Data Modeling) 3:1:3(5)
Gl Ol E{ 4l O] A (database: DB) EH2tS MESMO2 HYYoles WI=20|CH DB 0|29 sasEls 88X
)

=
—
DB &0l =& &= FE HMAHA = ¥ 22 =2 data warehousing, enterprise resource
|

planning ¥ middleware?] ZE=2Z =& FHQ data modelingSE H&3HC=Z Astdllie O SEE
&Ct. DB A3 XHEEH OtLict DB Jl=2 &0 A& H&E56t= o 248 U= NuAHE =HZH0ICH
= ? A S0l

DB &2 Jl= & 0IE= & 02tCt. Ol= term

otdd, 2 O0l0 case study ?=2
& 53 WXl 108 A

2 SHAHIE MEst X T

e un

MGT549 Z283&EJ|= (Information Technology for Financial Application) 3:1:3(5)

0] =2 28 20F R0 2 2HE HEE &= UEE s MR0IE L HREEZ2 28

ot #gt=0 E2Rol ZHMZIIEE2 UE0. 2 HFAHM=E HNH EXCEL, C, MATLAB 2

=4 TFE S50t S8ITY 2= =2 FHS2 EZ6HhH

MGT550 eblZ=LIA HEJ|= (eBusiness Technology) 3:1:3(5)

FEEA L UERZ, 2HY, 2L edlALIA, BAIAE =, UOIe AsusE, ™XAHN JIs
a

e, 282 & S22 MT2M, CIOIEHBIONA, ZEIOICIN, JHelsh & FEHAIAH, ZAAX,
=135

CIOIE OO0l &2 MEHHQI eHIZUIA Jl=3 AIHEHCH

MGT552 & 229t (Information Security Management) 3
FEAAE 209 XolR HSBUHNAMRH zoF HSNMNE EZEHOZ UEM. SHY 2eHHE,
SIMA 2HHE, OOIEHIOoIA BeHES Xdlg TOED &€ss JIY, UXNE Mg, OXE ¢

S8 sk GUECh

MGT553 CIXNIE0HAIE (Digital Marketing) 3:1:3(3)
23 MU J1E2 DHAE OI201 HEH HEE = U=IE 20K LEUAM SHCE2O =
JIES OHHE WHOY2 2XZ0M ABIXS0l ZEdte MZ2 Y Jl=2 gakdl ol o+

StCh S8t M GRAHXNL2 U= 0lF=S OloHotl, HFEW SHE, L CIHUS GHLIS Ot

Hoz AIBote 2ME= I S8 AJSHC

b Z2OIHAIS ASlEQ ZHESESE 20 20

MGT554 CIXNIEZHME (Digital Economics) 3:1:3(3)
2 Is0M=s 8SHQ JHEO0 Y AHUH HENH HESZ=IIE RO S3l DIAI2AEL &
MolE2s g4y JIgol 23 I M4Jl= Olx0 ol EsH22 80 el ELIAE ME2
AMZE HAHLISO0 FEA f= FY 2Us LRI L A2AME, HIELA 2o AN =24,
Mz2 J1ge ZMZ, UERI &1, &2, s& JtAs, Z0 018 S0l =8 EZHOIT

MGT560 MS 3|3 (Financial Accounting) 3:0:3(6)
SIHES JIZ2HEES sl XZAIENAML AHEES dets SRS =2 WELZ2E, 21 H XMl H
&, HEMES2 20|, oid & HRHE2S] A2, HRHESE=2 Olol, MRPHME=A2 J|=, 3H
HEE 0|88 FAFNEE L HEZEY V=8 Ae S= ZE&tt

MGT561 J| TS E 2 (Corporate Finance Policy) 3:0:3(5)
SUiote JYSZ0M HRE MU st HESH AAMZE 2 )| oA ARECZ ZRst HRAIAWL
Loz 550t A20a, /g A8, A2RL, A20IE, eSS, B 2 &80 =2 22
o2 ZEHEHH.

MGT562 MR At 24! (Case Studies in Finance) 3:0:3(5)
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EXEA (Investment Analysis)
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MGT564 OlAIZMIZ4 (Microeconomic Analysis)
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tH=22& (Money and Banking)
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2 (Financial Markets and Institutions)

b

il
)

=8I

MGT567

un

Ot
i

wl

]

_lh,
o
il

o

o)

KA
ol

ur

ok

3:0:3(5)

2 &8 (Risk and Insurance)
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SHEZA Y HeH (Security Analysis and Trading)
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MGT572 MSHEZ4 (Financial Statement Analysis) 3:1:3(5)
|

= =2 HPHES &l =242 Soto JIgel M & 0o S &S Itetstl ol =6t
=0 228 Met24JIgS OE0. ot=2! 012 0188 JIGIX & JIe MSHII2NE UE

Ct.

MGT574 Multinational Corporate Finance (= MIIH S & ) 2:0:2(3)
0l =2 SME0 =HAEQ ASUHA MBA2IC O AIE#ES Olofotsd =82 & 210|Ch
SIMER2 0] =S S0t I HMHBAIZUNAM OI2E = U= GSS ASEY UHES i=A =2
J0I0H, HEAH & fEY =HoIAE HSH e /AEsS 22l & 240010l CHStK BHRAH =
20l CH

MGT575 Global Financial Markets (2 M2 Al &) 2:0:2(3)
SMEQ SHUA 2 SHU E4= S4elh Z2AUE2 J1g0l A&l =H=eRES
FHOIL H2|ole @Y, ASIMAS(EE, 23) £ =MHAD HSAIES Z&sH0

= W22 HAIZHO e a2 02 SSAsSEHAS UEHL. UFE= AHEe uEe
ZFHEEY BIHSS NgztE LN SEASEA, 4, A 2 SIt2 BH0IE, SHEH
2 HEZMO SHol et 2H0I2W SSAS24H sS UFRA D1, HE FHuAL Jl=s/d
A2E AHAAMBHOIEE UFRAN =0

MGT580 &HESAIAIAE! (Applications of Telecommunications Systems) 3:1:

3(6)
FESAAIAES D=2, £HLE ¥ SN SHUEE S UEL ZZ2EZ, OSIEE, E2H
=0l&, LAN, WAN, MAN, ISDN, EDI, Internetworking, S &AIAH SH YUY, Ss24, SE&Y =

g S wHo s8= =Ch

MGT581 ZREIJI=IE (Introduction to Computing Technology) 2:3:3(4)
HASEO] QBtMOol E2OZ HER J|s2 2 202 AJolH 1 202 2 Jl=s 2™ 2 =32
2OHEHTY

MGT582 SA&IZ XN E (BEconomics of Telecommunications) 3:0:3(6)
2 2HUMN= OIAIZHE Ol2R 8 otol Sa&l &rgdel Ao 2F RAA2|E R%S= & &
ME a242 46t {8 st M 20 O E20 Uotd ARSHC SABEMSE sa
A0l MHAHSEHCZ 242 U AZEN EHScHH S8 ANE <st 3 L AH LEH O
st Ol2d 2ZHE HSot 2l =2 2HUMeE =22 2™ U2 FMHl GE Mz HEl
O A PAGHHA Ctast 220l 24 1 <& I/l CHoll 24 Stk

MGT583 SASsIE & A& (Introduction to Telecommunication) 2:3:3(6)

= | CHOLOd Z 28t =2 WE2=2= 020 ¥ UXNE dE, Ussl,
wE, ole &5, dEAAE, S, UoIEHSA, 2Hel sS4, sS4 JlE HE2 OloiE <&t

50| =L

—
2SN JlE e
A

MGT584 QIF4Y & Internet and Contents Industry Analysis) 3:0:3(4)

218 = (
2o 2D Us HRBSUROINMO HASHQ HSE WS FESA B0 0|8 I ALY
JIEN, ZMA, XN A0 (e S 0IHSE Sofl WAGIES BTk



~

Technology and Telecommunication Policy) 3:0:3(4)
WBEHUMN 2= Hets2 ARSI IS FMIF HDIcte 83A,

MGTs85 &2SAI|=H 2
(e}
— = -/

de NENED B4 GRNE 22 B T

JIELHO|
I FeE of

N
¥
1o
2

MGT586 22 AI&EE4A (Telecommunication Market Analysis) 3:1:3(5)
2 Is0AMs SUAE 242 ol 28 AYEE0| tote 22SiCh 08 flotu, 8 U=
liMdE S4=20FI18, MNSHNLEZANL, SHAAES FMAEEA, DAHUE=EH) QFD
process,AlLI2| 2 H=EYE S0l CtRH&EICEH
MGT587 QCIEHYII=IHE (Introduction of Internet Technology) 3:1:3(5)
= AsHAM= HY Jl=H0l el MO =2 0lF=2 OlcHEt M AIHY I I=0 2AE
M@l% HMAHECZ 2450 Lo 28 222 g 298 £ s JIXNZHM =82 8246
T = St ©Y Term projectE SolAl= LRst LIHU I |= RS o5t ZHSHH & A0ICH
MGT590 Cross Cultural Management (0| 2 3t2t2) 3:1:3(4)
2 =2 M ZINEN ELS, A2 U8 2 O0I23hH2l OIHE S8 olZH L A
s Jlso &2 =85OI sttt 0|2 ol =2M=2 0l=3 0loel Z2Z&tE el 20|, 0lZst 0
HE S& SUHECl JALAS U, MES2 GEA2 Ol S0l CHol BH< A =T
MGT591 Global Immersion Practice (HH2:-3ZF =Hg &5) 3:3:3(5)
HAC-ZHUSA S0 aMEQ JES Sot0 =58 JYelez 4 £ JUEE ot A
OI 2 W= =SXO0IC =Z2Yeldy, SMHEY, 22EZZ0IE, MaSAMEsEH, SE SotH
OAUA i B2gs 2 Zus HES2 A5, MEGES &tht.
MGT592 Global Immersion Practice for Telecommunications Business (Ed|22Z3 I =2HIstAlE) 3:3:3(5)
2 NS SAUZ0F 2 sS=Ho s AZSHQ AHI|=0 st 82, SAYH J3Il9
WSE S¢ M2 MY Jla 20, 0I=2 A0l s 2310 23E FEZM AR Us
Ol23 MEES HS5te S =SHZ sttt

MGT594 Z22Y S & 4S5 (International Studies) 0:6:2(2)
2 WN=ES2 8 HE2UANM S8 (a0l &1 Ues 0= S=2(Ees U2 Rez HEE £
T UCHe BA2H A= =3 HluwolH =HER 225 JIE = JUEE &th. L8 OU=H
Jlge el Mo =& W ZH2H0 28 22 2 #H del 1 NFe 2% ZH
Ao Hetol Q& HIALIAS 8% L I oM S8 S0 AU

MGT600 =& 3t 0|2 (Optimization Theory) 3:0:3(5)
2 052 JI2& Q2 Operations Research (OR)Z& =2 28 STMSUAH ZCH 20 CHst
Ho0|lE22 &SotH ot=ll =22 =0 8SHFQ! OR2 Linear Deterministic Optimization Model=

£ & O Ol2Xel Z2FUAM CIE2 = Non-linear Program2 J|2&Ql 0|82 S0+, Optimal
Control Theory2| J|& 0l ZBE HAUMANS SE Jis&8S 2HEC0

MGT601 2AIZ2E 2410 S & (Decision Analysis Theory and Application) 3:1:3(6)
SIMNZE=2HZ AMZBERL 2HE Jisg 8 ol FEE = Us =c2/FH &S HNSS|
flet AO0ICH Ol= ZHoHENH UM Seldu Fods EEol W fet LS M3stCh

MGT602 0|50/ ¥ SE (Forecasting Theory and Its Applications) 3:1:3(5)
s 2 AMAHE =410 2t s REs =60

E H olgg Aot &AM XR=E E46H0
7 W2 O2A= Box-Jenkins 28, S& MEIE XL0SIHEIHRY, SAMIZE, HOIKIQ o= I
%3

[=} —_ o
AHEY 2AY, FA =22 =28 S0 UL

13
&

J

B



MGT603 Al2dI0/& (Computer Simulation) 3:1:3(5)
2 U=2 TEH AIZdIold2 D2 MHEDN Al2dold LAl 4 JIY, Process, Activity,
Event /32| 242l I/ DEVS Formalism2 I & &H FES st &7 & HAHE HI2C

o
= T
Tot SAH 20 24, ZHXNE AI=2d0ld, As8 AM=dlolds UELH

MGT604 QIAR2t2| AIAEID M2F (Human Resource Management Systems and Strategy) 3:0:3(5)

= Ws2 AAR2te] ) QIAIAIAE 228 SH2Z &l 222 AEUA &HE Iatel 2

Ibal

BHXI, 2eles &S JHE, MAaD|=s S48, OHE M 22 JIXIMMEs RILS JIgel Sy

ZHSEOICH 2 =2 gRFHEIL, AHRIIE, 70 2Egs SHEA Il S 22 olAze]

o Jl=&el £20| OtLlct 2T 2FUAM JIY ZHSE My CIMIRAS 22| M) SES

S UL SEHQ o= ZAF0IH 22N F2YHe=Z J|PAFY JI=E P46t U=

OIAtZtE] AIAEN Mk Y S22 HHSHCH

MGT605 ZAHFLIAOIA (Business Communication) 1:1:12)
= M3 AICHS BSX0A EHo HH ARUAOE sHE S&AII=0 SHO A

==

ZAE Yol EFZWSZS S0l English Presentations, Writing, Negotiation & &2 o1, &
SR U AHARLIAOIE JI=2 BHSEHC

MGT606 KNI ETHAH D =HHCHE (Law on International Business) 3:0:3(3)
=M e SHE AIEIIZ0 Sttes 2244 AECRRH AAZRE E55H)| /oM CS
U 22 20tE 0lR2= =M HHE (International Business Law)S = XIot{ OFStCE : 2 HSSHH,
NMAZXEBEX, KNEHAA S Al SO0t O A0 HAIE XHAUA DIeE= AAHARSGI2WTO)
CHet &&
MGT607 J|FB A B (Legal Aspects of Business) 3:0:3(3)
SUHARCE SHoles ZGEZ N LI MAILNN H L8 =BHotl U0, 28 ZH=S <ok
A B XAS 2AE U0l @FHD JUCH 2 AHAdY w52 Jigs IS UMM Al
Al JHE BIBIGHH 28 %= el 2 H (Agency), 2 BHHI 22 H (Contracts), &S J1cl(Sales), & AHaHoqeh
(e-Commerce), =& & ?|(Torts), ME= = (Product Liability) S2 & & UAH CHEC.
MGT608 J|HB AN SIAFH (Legal Aspects of Business Association) 3:0:3(3)
e FISEUAL 2E Y2 U2, 2", 48 52 XY (Sourcing), Know-how &l X &M AHA
& B(Corporate Learning), Al &&= E & eH(Market Positioning) S Al JtAl 00N 838 PR ;S
= oI XIS

==}
LTS 2 A== 01 fIe 832 e g 20 Yo FHE, JIg2 X7 x, OlAte-& & &
X CtH

= =2 2R, JIgks £ 2aEd, STEAHN A & WX JiH0l 2et 8§ S= GELH
h

MGT610 HPRAYUEHE (Research Methods) 3:1:3(4)
SHEfUtSIAE HZ20 28t Zgst 202 HARYUHEN 28 JI2IHEN =2 €™ S22 0lalidt2
g22g = Ae s82 XFEE ot A0l 2 A=9 SHOIG 2MECZ 2 5s ol 0 2
OF A-8fAL SfR==22 HAYEE 2ol AsSS St A7 A9 ZEs JHKH o Lot S
NEE 2800 S/A=) S==22 H4g = U= s82 2= = UAESE sttt

MGT611 L X HEHE (Organizational Behavior Theory) 3:0:3(5)

ZHHEHS OIAEAANE E2UY 252 SsE-20lM UR0H, FRUELZ2E dH0IES JI=

(EF0IE, X0l

JHE, JHOIHEN (personality, cognitive process =), =0 28t XM OlE2 HW (2

Z, Z30I8 S), QAN UHE & 24, M24H L JEHE, ASHE, ZHUE CIArE 2
OIALZE), Dl RIS ZAHO CHEt M OlE22 A0 & ", sF 0 & Rt 2|,
AL JHY, AAHS IS0 &8t 0122 AJHEtC



3:1:3(5)

L X EAE (Organization Theory & Design)
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t& (Strategic Management)
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tOIHI2& Y (High Tech Management)
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MGT615 HIELIAHEY (Management Decision Laboratory)
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ZOHCZA,

Z I XHE (Management Consulting)
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MGT620 OFE0lE (Marketing Theory)
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OIHE 28 E (Quantitative Models for Marketing Decisions)
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MGT622 OtAIE M EF (Marketing Strategy)
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& & (Marketing Promotion Management)
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AMHI XIS E (Consumer Behavior)
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BIXtS] BHEt, M OIALZEE O0IES2 A=l £

4 E'a LS
E1 JIEF 21 XI(Cognition) O|ES0l GHEH AHIAH A0 &

MGT625 International Marketing (= K OtH &)
2 UI=s2 HAAEC 2EHA OHAHEEZE D D)

- HAZQ DIHE RS 2250
HHMs=0l BRs MW JYSS 20t =5

[=3]
l2lel &, =XA OHHE doieelel =3

MGT626 = &EE (Marketing Channels Management) 3:0:3(3)
2 =0 Mz, Mt (products and services)It MAEXNZRH ZHSMELUAHNZ HEEI| ol =HE
OOt & JlS(functions or flows)yS= =4&0t1], 0| IS0l MZEAX, SHA, ZSMEXNS 20 HEN
=Y =X AHSCH O] M2 DHAHE d&EUHM Oldst JIse =8+ HEAH 2t2loH

&, 12l 2Z(operation)d| CHOll 0t2J|Z SHCH

Of El=Xl 1 22l2 S(framework)2 LISt ,
2 U5 =20 e =30l =

EHYOIZ MAXRS( 28t NAL

(Mg — ppu A |

MGT632 ABIAZH (Service Management) 3:0:3(5)
MHIAAAEZ2 ZSAHIAUHA HE MUHIAE HS3otes AUIAAZEH0l Ol Mgl WRE=Z
MAONSE &St 0 =2 MBIASE ZEdl= 0242 OHEZ

£ S80I MHIAAIAES BHMAS
2

=017 918t MHlA SSZZ2MAS A2 2, AW SAsS st 8 FLBHNE CGHECH

MGT633 HIXIHIIE (Venture Capital) 3:1:3(3)
0 Mt=& SMS0| HIXY JHIIEAY MELES Olohe = UAESE TAF10 Lot D2 lHA T
Z 0d OI2=S2 HEN YWX HLENH S8 & HINE UFRA =0 K8, &) & 4R0AM &
Sotl Us ABLAIES =HGIH WY XE0te HAXS0l HEold Ys ot 2HISo ot
o EQIE sttt

MGT635 Jl=Z MAEIt (Economic Assessment of Technology) 3:0:3(4)
Jl=2td ZHS2 ZHNEZADIXNEIE B s, HHEXL, &, UiIedE, ZHHY s Chast
O FHI2 Z2AMAIE ZHEEI L AHAHATE Sot SO Issue, HEW E& L DlHE &Y
otz FHMEE UELL

MGT637 SZ U U X E2 (Energy and Environmental Policy) 3:0:3(4)
WHC XAl & EXH SAHS MNEANMYAS HEQ HUARLd2z QI 2| & 2Al &2 =2 H
2 20 83X AIE2 2Edte dHE KROUHME2 AFELZ HAHE LD UCH ISR U2, HHEA
HeNME, OXZ2HE S Cest ROUHEC SUHE S4oi0, 2 I s As
20 ol =2lstCt. s3I LS 2SS AU XMA HED X e MHE
Ct2Ct

MGT639 J|=&Al2 0|23 &™2F (Theories and Strategies for Technological Innovation) 3:0:3(3)
Jl= 9 Mg S

O] R&D HEHO| &2Et OI2W ASEAS URes UB22AM, IS4 e =

= ]
HI LASE OloiotL research0ll EEot= S S H2Z of

MGT640 J|HESE S AIAE (Enterprise Integrated Information System) 3:1:3(3)
2 2T Jlge FIE NN HBAAES T Aote YHoz N J|Y S&E FEBAIAEES O
38 E AW HEWOF MAEXR 22| AIAE(ERP, Enterprise Resource Planning

orol Zxtel =H0l =0ACH =2 WE2 ERP2 HE, &, T2 AIA A, 2JALZ

| )
N, PHUGHE Hgl2el, 2|10 e-Business 2 CRM e HHE ZEHSHL].

o



MGT641 2H2tH 22| (CRM and Service Management) 3:1:3(4)
0l A== OAES E=+Fol J|gol eCRM(ﬂj”P—U#lﬂFEI)E JH2SHCH J1E 0 AHIXRS] Al KII&

HE zIZFAIZII] |I5HH MZ22 F2I|1=2 YA bS] 22lE 24100 CHoH ZY ST N2H2AH|
ZME, N2 EX UIE, AUlA 22| 5H, eCRM2| 8, eCRM2| 52t &7, 02 2| =& &AM A
dl %OI 2 01%0ICkL

MGT642 MSFEEAIAE (Financial Information Systems) 3:1:3(6)
MRPEEAAEE MEEA L SSI122 220 AMZBEXNAAE L o183Xs 52 s E2
=2 HEAH S8 AUIIE g—$6+§ e SHLZ sthh 0] =2 8ot AKX L2
SM 9 W40 oY HEFANS Eez S MRE0te M2I1=S0l iz = 3T =A<
SEE2 A0 Aotk

MGT643 S| HEZEAIAE! (Accounting Information Systems) 3:1:3(3)
0 =2 HESEANAEZ0S SR g JIgHs SReth =2 WELZes SHEEAAE
ol Jlg ME, 2HE, HAHM2IAMAE HESH, HAHAOIZ2 S ZSs6itt dAFHEeE IAHE

SANAES ), 75, UOIEHH0IA, HFSHAAY, lEXs S8 S0l UROALL

MGT644 Z==23IH (Intermediate Accounting) 3:1:3(6)
0l =2 ==3HUM JI=Eez URAE =S ASUAN S2etth 1O 20 2, Hdz, It
MAE L OIHEHAANU & 2H S, AZMFHNE £ HRIAHE HAS 2/H M 22 2
£ CI2C0h

MGT646 EHEAIAE ZHAL (Information System Audit) 3:1:3(6)

Ol E}.EQ I‘Ibl}\l E-HDI»}\|,

oo

al
NS LHESH 2 2otAIA
At

ZAL AIAE D52 &

sere TRaF HE ot

>

MGT647 HEAAE 22| (Management of Information Systems) 3
Ao HEI|I=F A0 et dA L FHE QASS A28 SO 4HED Kl A0l =8t
JIgs HEH I“:’}\IﬁED 2te| Y ASAtd S2 Soll AH JlgiAe HE Jts .

MGT650 CIOIE00lY (Data Mining) 3:1:

GIOIE{OIOIY S SI8F AZ YD leaming L O 22|t
BE, Se wE, UHE XS o0, BEA, DRNEN 2, FHEoe 28 S0l YSH =

JI00 et Trekst =IO =0t 2 == ULH =L NS2 222 =2H T2 Term projectS = &L

MGT651 B I EHE A S (Practice in MIS) 3:1:3(5)
ZEIEES gL 022 M =& ZH0 S8otH SZAAE et} =& FIEE
of SOIZNE AL U= JlgeS HRAUACZE HFGD & IS0 aHgIlge BYHL =
LEME 4ot HHELSES MAlclkse 08 EIHEE G

MGT652 ZAE YHE (Consulting Methodology) 3:1:3(5)
= HE2 8 =l R ALEA AEE YHES =2 &M IS ALHE HotH,
28 &N Al ZEZECh AL Mo AFEH Trend2| Olof, EHS ZAL HESH HHE,
Project Management2 Change Enablement Technique2| OloH Z12|1) Strategy, People, Process, IT2e! MZ &

! = Strategy development, Organization & HR management, Process Improvement O|3H2t Atell&&S CHELE

MGT653 E 1t ZX& (Law and Economics) 3:0:3(4)
2 23t SLMS0| st gHE 0o JdHE 240 33 S |8t JHER TFE Olohidtn &
28 £+ JASE 0|2 AE Sold nsst



MGT654 0| =2H 22 (Introduction to Law)3:0:3(4) 1:0:1(1)
HE 24 YHE 9 =2 &N MAH 2l SMe= Y2 R0, 015 Soll 9EIHHE M25t= gHE &&8
MGT655 4128 (Commercial Law) 3:0:3(4)

ts BE2=2 ot Hailt 2801 ==X d&=g d)dIt =2Sot= MZ2& AICHOI & 20t0F & 0f
S4& 82 HAENMAHAE S0

>

o
re

MGT656 Kl ETHA&HHE  (Intellectual Property) 3:0:3(4)
AHIY, oA, S5, AH/ASH 28 DISEXMHE L00EHCL
MGT657 = HMIMIE (International Taxes) 3:0:3(4)

= =2 oL D10l Slolf +=dkl= Cheret eSS =M AR 20l & Z2UE 0= MEH 2
0IA 2HEO0ILD =N stsstth

MGT660 MSE (Advanced Financial Management) 3‘0'3(5)
ME2elo Ol2n I ZEe o MRPEHE HARe0 Sol Mo 201 ZHA0 H6t
= A otUAMN St a4y 0 E g2 2 s EP—E—EP.

MGT661 J|Ql=&'H (Mergers and Acquisitions) 3:0:3(5)
Jlgol oy e Do ses A HXcoZ AN 0IXlse G&0| XIthst 0140ICH JIgo
oI5 0l CHSH OI2X NEW ASEAHES Sot0 88 M L HRE sSHE A4THED
AMAE Sot0 g EHo ARE EHE 20

MGT662 XIoHEH2 R SE (Numerical Methods in Finance) 3:1:3(5)
2820 AM LIEILIE $8X 2HE ZF=0d 2R =XldgsS U2 MM AES JIAZH
FEE X2z E= O JHA H-Ho =¢tE S S0 Ol I=YE JI=Z ot It
AZEC SH0 Y= JIYE NLsSttt

MGT663 ZSHAIXE (Securities Markets) 2:0:2(4)
0l It= Oed A sde E4 A5t OIS0l HEH LHEH £ HeNE=KNE TGEC

MGT664 M E (Strategic Fixed-income Securities) 3:0:3(5)
=2 SHOINRE SHAES HEY 1O A4FRE UEL AXMEeZ M oY M2 2 e I
MEO st 224 s Sol EUidE =52 2 L 20 et g 1 =8 =0

MGT665 HEZ XS (Econometrics) 3:1:3(3)
2 UsS0Ad= X 84 £ WL, OHE & A8 E0te st SMaES 245+1 Oldfdt=0 Z
Qe HHEIHESH HHESS UELE 29 HE2 A OI2H JI=2 88 HHEIMELZ 2=
T, SHIHIIKE 0l8st &5 WHO| Ot UCH

MGT666 HO0IE Y S& (Game Theory and Applications) 3:1:3(6)

2 U=2 AY0IES S =2EH, A =2l MANA oL, S=IhH 2t

|/\|.ji x~ O| =
(Multi- person Decision Theory) Ol =H & 2 0|2 (Theory of Competition)2 L0, S5l X 150

2t ANE A, SEA, 25 (Non-cooperative, Dynamic, Probabilistic) H &0l 28 HARAZWE
=2| &t 0l st %%OI%: QUBIERZIZ20F, OIHE 20k, AFLAXXE20F, MAXMEER0F, 2220020,
TANEZ0F S E2 Z0H0 ME2 24 2 M35t JUN, Ol0 et =2 =~ eHCt.
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MABEEEZ (Industrial Organization)
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telJ|'® (Financial Risk Management)
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&'E (Advanced Derivative Securities)
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MGT675 Al&EO|IAl7Z (Market Microstructure)
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| Al (Management Accounting)
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(Recent Developments in Financial Engineering)
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AMHE S (Telecommunications Business Strategy)
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2& (Design and Management of Telecommunication Networks)
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MGT682 JEESLUSE (Applications of Data Communications Networks) 3:1:3(5)

o
ZESAUAIAYE =S 0lst UHE HALE F2SAY MM Zddt=s 24 ZI2ACIZME A
TEth FR=HZ 28 A2 J|g x5 22 & 2 MY 208 SEAd, SULFENE4A,
SaAA2, SCEEH L FEANe N 22 S= ZEeU AXNSHO0 et Atel e
 DHE ZIt I

MGT683 = H &S & &2 (International Telecommunications Policy) 3:0:3(4)
212 HERES S84, HMHEQ SAAAS SR JHE2I19 0lHER €488 =2H=Z2 o
= 22 SAMES 0|l/=2 ZESHLY &=2 ot AAGHH Oldlsote HE S22 &t

MGT684 S EHESA (Wireless Communications) 3:0:3(5)

SESE Il HeFH RASA MG =& 200 Uet Jlsd Es UE0. UXAE
ctll2, 22t & e JU S4, AdS4, 24 LAN 82 Jl=H ST RHSES 01 Hl

ALIA ALZ O CHE WS

MGT685 Z Y S 4l (Broadband Communications) 3:0:3(5)
2 W20 A= ATM i€, BISDN Z2&Z2 &X 24 ATM EHZ MO, ATMZH 22|, ATM
B, ATMY ¢S, ATM 82 SOl CHSHd D E St

MGT686 LCIXIEA& S Xl (Digital Signal Processing) 3:1:3(5)
OIIA=E OtE21 dS22H CXEdSz Heatg [ MIl= sS&0 Uist 018, CIXNEAIARS
il &

M &=, Fourier
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MGT687 283 HPUH (Research Methodologies in Financial Engineering) 3:0:3(5)
=Z838 AU 2 2SS ZO0IHA AME8Ze ARYUHES Aot ASKHE 224, =X
A5 S22 S0l 012 &2 = U= =82 AFEE ol AE =SH2=2 ot UL

MGT700 =EZS & (Probability Models with Applications) 3:1:3(6)
SEE22 J|l2 HEZE FEZ35t1, Bernoulli, Poison, Branching, Birth and Death Process S2| Ct2Fst &
E MNES AOWSHCH &EH 32001 Ol &AM (Discrete State Space)Ol 1) 02X A& (Markov Property) S
Z= 0I2ZEZ X el(Markov Chain) 2 02X & (Matkov Process)2 X Z 2/3|1). Renewal Ol
25 AAGH OS2 S0 oM =2StC AEH 32t01 H5Ho WHEE 22 GELL
MGT701 CiBigf SH =4 (Multivariate Statistical Analysis) 3:1:3(4)
SHANSZHNM, O U=22 SHE LHES USE0 UHE IR EE, &2 2], Hotelling’s

T2—Test, S=4&Z A principal R E4A], Cluster Analysiss=2 R0 SASS L=SHIIIXE 018

MGT705 ZZE8'2l S4=Hl I (Special Topics in Management Engineering 1) 1:1:1(2)
MGT706 ZZE5t2l S4=H 1 (Special Topics in Management Engineering II) 2:1:2(3)
MGT707 ZZ 3382l S2=RH I (Special Topics in Management Engineering III) 3:1:3(4)
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BN E =0 (Advanced Seminar in Strategy)
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(Marketing Data Analysis)
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&2 (Operations Strategy)
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tel (Supply Chain Management)
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2 = HSHO0IE (Management and Optimal Control Theory)
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Xl (Special Topics in Environmental Management)
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MGT740 KNISEZEAIAE (Intelligent Information Systems)
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I A A8 (Application of Decision Support Systems)
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& (Financial Econometrics) 4:1:4(5)

fSEs UEN. MROIES &MU 0 et &ds=442 MEIxE O

Hege4H I8 Y
1 MHRASES4H2 z22 et A st

MGT762 283 S==KM (Special Topics in Financial Engineering) 3:1:3(5)
=2ESSE0F MBHH 2X™M & W= 01218 WE0| ERE M S+=HE HEe = JUAEE 88
o AN 2gET

MGT763 @83& 45 (Exercise in Financial Engineering) 1:1:1(3)
[} = ORI fst:d

H dole =832 0H0 MZ0l S&ote Qs M2 24 g JIE
5

Ol THet OloHE S=XGtL, 28 0lASS Mol BE=0 S=0| QUL 0 =52 gLst FHE, =
StA PSS Sofl 28 0lASE 4Hot=d =82 S
MGT775 dgst S=a=Hl I (Special Topics in Management I) 1:0:1(1)
MGT776 B H& S=a=KH II (Special Topics in Management II) 2:0:2(2)
MGT777 ZdI& S=2=xH I (Special Topics in Management III) 3:0:3(3)
MGT778 HIA+=ZH S==AHl (Special Topics in Techno Management) 3:0:3(3)
HAL-ZHE20te ME2 ARSS0IL, A2 s FHE ORD MES ==
(=2}
=

FHE ORI <

ro

=)
E2 wWU=20|CH
MGT779 ZZ&E S=2=Hl (Special Topics in Management Information System ) 3:1:3(3)

MGT780 ZH383Y S=+=AHl (Special Topics in Telecommunication Management) 3:1:3(4)
2 =22 HESHNR0t9 F2 MIlzs & 22| JIYHES AJStCh Jisst =2 FHosE 0SS,

SAHEEMA, ASA 2elDls, gy 2 olEetd SEJIs, )Y SAHMA 2=018 S01 UCH

MGT800 CiIIE 2AAIZEE (Multiple Criteria Decision Analysis) 3:1:3(5)
CHOIESIMZBE 2= A URAJAIZEDY U2ZJAZE 2H=Z Us = UL & 1=89 =

H2 URLAMBE Y USHAMBEE ?et 0l2d) YEESS MBot=0 UCH

MGT810 ZEHIS D2 =AMl (Doctoral Dissertation Seminar in Management) 3:0:3(3)
2 =2 e, 29N Jls & XY JBY 20t 2AIE R =28 THIotD U= SMES
aocz Fal a1 SEW AP LHEN st 1S =HE GEC =2 =4l journal article2 S o
=2 3 =Ml 8t state-of-the-artS IHASH 2 OfLi2t M2 AT 24 8t SOl HolME &&
ot=F &iCh 012 Soll A =& 20kl CHE LISUz2 22X S22 Yot M22 ¢ =2
OIOICIHE &Sote= &ttt
MGT820 OtAIE DZ2=XM (Advanced Issues in Marketing) 3:0:3(3)
| 0 A= =HsEE 012X

= WIES2 HANES HY2Z FH OHHEZ200A sf=X &0l &
VoS



MGT843 ZZAENZ =N (Distributed Information System in Internet Environment) 3:1:3(5)
0l Witz Y st3UlAe AT EANAEES (A8ote JI28 2 UXLA ol HSAMS
2 {8 H=0IC

MGT860 M RZ2EE (Foundations of Financial Models) 3:0:3(5)

Sl THROIE0 A2 ol & HAKAIZE Helf 2E2 +2[H, 3MAH JIE=E UELL AMFUHES2 M
SHEE0F & ZEZC2 018, MEIHA Z2H0IE, OI4ES JI2tx & CHI2F AHaor Z2 30l
SOlA HEH 0IHEZ, HEEX BiISYEA, SMNES FHE /e ZEY HHE S0

Ck.
MGT861 MRS =X (Advanced Special Topics in Finance) 3:0:3(5)
MEZO0FMA MZ0l JHNEE D AMiEl= 2ao OI2R L= A58 1S FHE UELL

MGT862 SEH B ME (Applied Econometrics) 3:0:3(3)
DI2HHEME SUHA &S6 XAaS HFE*OE aH & ZEE0te SEARUNAN EotAH D= =
Q HHEE2HEDE S0 UollA 2SI S=3HR2Ee & HIHEIARE, HEezss 2E4L
8, AIXEE, O/t 28, Hl@%%'ﬁ‘#?_%" S22 F2 Ugez sttt

MGT863 HL0I22 1NZ =AMl (Advanced Topics in Game Theory) 3:0:3(5)
2 WSS HU0IZ2 20t FA ARSES 2 ERE HAFAFTHE AESHOZ [HRE BIAIY
& sME 28 MOILE Wwut=0ICt 282 JH‘E, AMEA, o, A0, R &, dSEH
HYOIE2 S B0 DSARFHE 0I28, YEHE, S8 S 20 et TEA S0

MGT880 SAIAIAEEA (Telecommunication Systems Analysis) 3:1:3(5)
2F

T SCAIAES & ¥ 20 2" s8I 2MSS 2021, 0l0 CHet MAFL 24

LHES HH2CH Ol 28 2lZel =30 HE2E L A8 2 S0l Holds OZ
Ct

[=}

MGT900 &t=2| HIZL|IA2F Z3HDoing Business and Cultural Understanding in Korean Context) 3:2:3(1)
FA st 9 QI0IstMEol 5= A 23 L HIALIAN e OlHE =I1 |IctH &=
of EXl, Atal, 23, ZM & A0 2st LerXHOl XAS MEOIH, s=0A 2 |IL|£ 290
st OloHE Holll, &Mged ez st ZFHAME SoHM st=2 HIALIAE Ol StCh.

MGT910 Basic Fluency 1 3:1:0(1)

This class is designed to help students develop basic communicative skills in terms of ease, speed and
smoothness of speech. The content of the class allows maximum discussion on a wide variety of basic

topics. (Beginning/Low Intermediate)

MGT911 Basic Fluency 11 3:1:0(1)
This class is designed to help students further develop their communicative skills to enhance
conversational ability. Course content focuses on discussion, consensus, problem-solving and current

events. (Low/Mid Intermediate)

MGT912 Newspapers-Reading and Discussion 3:1:0(1)
This class uses various newspapers to investigate current events. The class will focus on the skills of
reading, narration, and discussion. Students will develop an understanding of how to obtain information
efficiently and how to express that information concisely. Topics for discussion will vary, but they will
be selected based on the interests of the students and the instructor.

(High Intermediate/Advanced)



MGT913 Case Studies in Business 3:1:02)
This class is designed for students who want to discuss issues in business while improving their
communicative skills. This course focuses on case studies and background information in the areas of
management, marketing, negotiations, and conflict resolution. It is ideal for the students who want to
develop basic analytical skills as well as those who want to evaluate their personal management skills.
(High Intermediate/Advanced)

MGT914 American Popular Culture English 3:1:0(1)
This is a video-based course designed to teach students about American popular culture through television
and movies. The primary focus of this course is on developing the listening skills of students, but other
skills will also be developed. Various listening comprehension exercises will be done with video to build
skills to facilitate interaction with native speakers of English. Additionally, the textbook World Class
English is used to develop conversation and writing skills. This course is designed for beginners to
Mid-Intermediate level students.

MGT915 Business English - Blended 3:1:0(1)
This course uses video and reading materials to increase the business knowledge of students. Videos
dealing with business issues are used to develop the listening skills of students, as well as teach them
how to function as global citizens in an increasingly international world. Additionally, readings and
exercises from the book Business Communication Essentials are used to give students practical knowledge
about how to write short business messages. Specifically, students will get hands-on experience writing
various types of business letters, memo’s and E-mail. The book World Class English is used to develop
conversation and further writing skills of students. Although all four language skills will be enhanced in
this course, the focus will be on developing listening and writing skills. This course is designed for
students from OPI Level 4 to AS.

MGT916 Real Life English 3:1:0(1)
This is a debate and discussion course designed to enhance the conversational ability of students. Formal
debates are held between teams of students through the use of movie segments. The textbook World
Class English is used to further develop conversational and writing ability. This course prepares students

to think on their feet when dealing with real-life situations in English. For Intermediate-level and higher.

MGT917 Job Search English Skills 3:1:02)
This class develops English language skills to help students obtain employment in Korea and around the
world. Topics covered include starting the job search, cover letters, resumes, and interviews. Additionally,
students will take several practice TOEIC tests since it is a requirement for many companies. For

Intermediate-level and higher students.

MGT918 Business English Writing - Blended 3:1:0(1)
This course is an introduction to English Business writing. This course assumes that students have
acquired a reasonable fluency in spoken English (minimum OPI Level 3) and have a good working
knowledge of English sentence structure. The main thrust of this course is to focus on the basic
elements of paragraph and essay writing. Then to focus on writing short business reports, proposals, and

executive summaries.

MGT919 Academic English Writing II 3:1:0(5)
This course uses the North American style of teaching to develop academic writing skills in English. It
is student centered in its approach in that students will write critiques on articles they read and lead



class discussions on them. Additionally, students write a 5-10 page term paper which is to be completed
in 3 drafts. PLEASE NOTE: THIS IS A RIGOROUS COURSE AND STUDENTS SHOULD BE
PREPARE TO DO SEVERAL HOURS OF HOMEWORK EACH WEEK. For Mid-Intermediate-level and
higher students.

MGT920 Listening Skills I 3:1:0(1)
This course is aimed at mid-intermediate to high-intermediate students (OPI 3, 4, 5). In this course you
will improve your ability to listen to material found in many settings including academic settings. You
will gain a better understanding of the listening process and how to listen actively. You will also

develop the necessary skills needed to take effective notes in an academic lecture.

MGT921 Listening Skills |l 3:1:0(1)
This course is aimed at high-intermediate to advanced students (OPI 5, 6, AS). In this course you will
improve your ability to listen to material found in many settings including academic settings. You will
gain a better understanding of the listening process and how to listen actively. You will also develop the

necessary skills needed to take effective notes in an academic lecture.

MGT922 American Immersion I 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their
studies. American culture is the main focus of the course, both from a historical and contemporary

perspective.  This course will use the textbook The American Ways and the television series Friends as

the basis for instruction. All four language skills will be developed: listening, speaking, reading and
writing. It is designed for high-intermediate level students and above

MGT923 American Immersion II 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their
studies. American culture is the main focus of the course, both from a historical and contemporary
perspective. This course will use the textbook The American Ways and the television series Friends as
the basis for instruction. All four language skills will be developed: listening, speaking, reading and
writing. Please be advised that American Immersion 1 is not a prerequisite for this course. The material
covered in this course is different from American Immersion 1. Both courses are designed for

high-intermediate level students and above

MGT924 American Classic Films 3:1:0(1)
In this course students will improve their listening and speaking skills while seeking to understand the
content and cultural issues associated with three classic, Oscar winning American films. We will explore
the historical and social issues that provide the setting for the films. You will be responsible for
learning and understanding the content of the films in addition to the language skills practiced.

MGT925 English Debate and Critical Communication Skills 3:1:0(1)
The purpose of this course is to introduce students to the art of proper debate. The course will focus
on the purpose of debate, the rules of debate, and the development of a sound argument within a debate.
Debating is an art that requires the combination of a logical and sound argument with the ability to

communicate that argument in an oral format. Debating is the art of oral persuasion.

MGT930 H|IXLIA ==0 | (Business Chinese |) 3:1:0(1)
2 Nis2 E0E 48 s 23ANES HALZ S0 2 nitse2 302 Jlx ¢33,
AX, HI| L LAHUM Ot BIHSHH AIEEHeE 3o 23 Jx 28 52 Sl == A4S0l
MMEHN S=2UHE 22ctes === HLotd S30HE HS &858 = JUEE 2EH JxE
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MGT932 H|ELIA ==0 lll (Business Chinese lII)

0K
il

Y]

[l
=8

=)
180
OH

oJ
Rr
K

1

ol

o
Ul

OtLliet &M HIZLIAOA

==}
[

P

k=1

2

20

CEAN €

ol

o
=

i
00

!
20

S 2(A AD (Thesis for Graduate Students)

[—
=
[—

MGT960

MGT965 IJHEHTA(SAD (Independent Study for Graduate Students)

1:0:1

MGT966 MIOILH(A AL (Seminar for Graduate Students)

=2 3H (A (Thesis for Doctoral Students)

MGT980

1:0:1

MGT985 JHZEH (AN (Independent Study for Doctoral Students)

1:0:1

MGT986 AIO|LHEHAD) (Seminar for Doctoral Students)
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IMB520 OtH & 22| (Marketing Management)
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IMB540 J|ZZ 1t At2l(Business and Society) 3:0:3(5)
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IMB560 I S3IH % & (Financial accounting and analysis) 3:0:3(5)
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IMB561 S0t JFXI & Jt(Financial Strategy and Valuation ) 3:0:3(5)

SOAAZEO AN JI=HC WEDY JIE2 2 2Hots U=0ICH 0
(0] A H

oI, =8 IHItAl, g2 8, NHEdIE, A2 old, 22,

IMB564 & F & M= 4 (Business Economics Analysis) 3:0:
Jlge JAIZE I AN 2st =282 0IAZEH 24
= X

3
SAMAH LHOIA &AISHD Ol Soff I3 Y
Hdd =8==2 U= =0 £& 012 HEgez &t | &

FEQL HAAIHQ EH
Ot 24 Al SAlI0 OIF 0 XA = C

IMB590 Z22% H|lXL|IA UlE< 3 (Global Business Network) 1:6:3(3)
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IMB607 =28 JIZZZ I B (Global Management and Law) 1.5:0:1.5(3)
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IMB997 Capstone = Z & E ™ 2 (Capstone Project Study) 0:18:6
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EMB531 J|=d3% 2 J|HItE & (Management of Technology & Entrepreneurship) 3:1:3(3)
0l = JI=Zdg L &M=, AR, JIYIIE A 202 =REotE0 £ AOIES2 Aot Ol
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EMB541 ebd| =LA & M XA HCH (E-Business and E-Commerce) 3:1:3(3)
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EMB543 J[& 2| A2l P B E (Social Responsibility Management) 3:1:3(3)
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EMB562 3|H % THR M E (Accounting & Financial Statement Analysis) 3:1:3(4)
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EMB571 SIS &HT: MtN Beic2e| (International Field Trip: Strategic Brand Management) 3:6:3(5)
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EMB604 H &Y EA (Managerial Quantitative Analysis)
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2 2 S22l (Negotiation & Conflict Management)
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t2| (Enterprise Risk Management)
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FH 22| (Strategic Customer Relationship Management (CRM))
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EMB643 6Al 1022l (6 Sigma Management)
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EMB671 222 HIHRFLIAOIA (Global Business Communication) 1.5:1:1.5(2)
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EMB691 EMBA S==AM II (Special Topic in EMBA II) 3:0:3(3)
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EMB964 S &EXMZLZME (Field Application Project) 0:6:3(3)
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EMB965 JHZE H 7 (Independent Subject Study)



