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BIz500 ZESAHI=4 (Management Statistical Analysis) 2:3:3
Y02 R34t st= SMSoAH B2 SAEA 7|¥HE AIsk= Aol O =540] At & dAFoAM=

SAH 22, 7HE4Zd Y 37240 st T8 L AueiME S2stA =T

BAF501 7|¥X{ & (Corporate Finance) 3:0:3(5)
[go| At ZE FXt oA ZHO| ot HEZANE 55t 7| JHA0 OX|= FES Olsidte A2

SHEZ S0 FHZEE 7|Yo| XAETXO|E, HiFYM, oot o, 7|YX|HHZX 5 CHEC

BAF502 X2 2|A (Financial Accounting) 3:0:3

Al 7|2 HEE s X AIF0IMO BAEES dgg R Ol ¢l MEMEL 7HE1t A
2l, AN oY, YEMERM, SAFYEE 0|83 FAEXNEY A E 2 52 =t

BIz501 ZEZAHMIE (Managerial Economics) 3:
OABAHER GRS REct ADYAE HSSICH 2 HS2 OAZAHEe] 2Y 2450 cist g2 &

Z5t0, OJABA|Se] 7|28 WG

BIz508 2| Aat =X 2| (Leadership and Organization Management) 3:0:3
Z2| 2t oo YojLt= JHQI RHEHO CiSH Olsit AT =2 dif| 229 ZuQl 2§ Qs He
22 Olsiet AAAHRl 7ol &5 RFE IEZ FCE AA| Ao ofst E23 Yt AY S8 =St &
£ UHSIE=F o5th, 2t FAHZ EHQl =20 TSt Olsi: HASI=S Sict
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BI2509 ZAA M (Strategic Management) 3:0:3
Rste HIZUA 3 £H0(AM 229 MEn A2 st d=o| £ dlutds CHE0 7|¥9 4E 24

Oil CHSH 2HE AAt 2MA THHE HE510] S 2 QAIEZAZA 7| Y2HE Hste &

HES Hjjdsict

BIZ558 DY (Marketing) 3:0:3

Hciiislel 233, 1 SolHE S3) k! 2 £ U Lk 2ol wes

S5t0] 2SS £skD, 012 MHA0 SAGts ZYESS tr%cr. of J|2Han 22 FYI|HS o
Tz, MeIEA, m2NE su 52 S2 Esi0] 012 BRI £ AL 20| 22 Ugojn FHHeE o
22 o WO SHR MY

BIZ573 3SAMEEE| (Supply Chain Management) 3:0:3
= 242 MBA SHESOIA it Y SSAlsRE| 20k Ml O|FE 7t2%|= o ULt 0|25t
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L I R
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BIz512 HIXMHEE2| (Managing Venture Growth) 3:0:3
X 7|0 MSHo2 HYE T XHHoE GR/UMG 7= YA s =
Olff+£2 CHELCE M, =9 =& IEoM Zast XFH, 1N XHASS 01EE7ﬂ SH/F
AHIZ HAHAESE FL=|of St=X| FHHELE CHE OfF0|Ct ETt oLzl AELEY 7|Y
2o g uf AHESHA £l MEE J|z|et Y Q0SS HIED 0| HE FR A
= CHE of°golLCt,

BIZ514 ZH|ZAH (International Business) 3:0:3
A Y0 HAE AL ZHE CHRL U AZ| a5 =Astet @ =otete 29 {0 V(S #e
SHEH Zefol dg2 MER2 Eds 2 o & B=0Me= ol2{et ZAet 2MeF #HE EHE 24T = U
= A9 &= Z1|/\|°H:f 55| ZHEY0I2 AHE EFEHLZ A35I0f S450| Ol22 A4 2A0f Hgd
= A "JEL

BIz515 QIAFRE|A|AETL M2F (Human Resource Management Systems and Strategy) 3:0:3
QIAZZ| A|ABS OJEH FAISID AArRE] M2FE oY HlS=710l Ciet usolct 2 =2 At &
HollM 7| ddo| 4ol QMo Mk FEo| SHE £ AUCL SEHQ HHOM 4, A, FI,
24, 238 & o|=S Olshiste =atAQl QlAtgta] Mef 7HaF sYE HiYst= A2 SHZ ottt

Biz611 §AH2ka} =X 22| (Innovation Strategy and Organization) 3:0:3
GEE12} ot SH= WY o 2 MRZP Al S M22 4 Mo st ol22 MAl ARE &t
oj2fst deks Halsts| flgt 22 th—| 7|8S Olalisk= o ACLE £ 2 % SLAZM 4 Hdeft Ms
Aol 22| ¢e| YoM BHojL M22 91’.‘_' mHeiCrel Mefat 22| elE Soff MeA=2 Histnat =
2| 7|go dAA 282 =25t St



Biz613 7|&% o] H=X ZH (Strategic Management of Technological Innovation) 3:

JIABUOIN J|EBAI0) A ZRN0| HAL, 7180 BB U M, BB S J|E0| WS & HY U
of Chst 2HAJO| HOFAID QUCt 7|SAY U M2 J|SMYel £ U M| T2 A5 AR MY
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BIZ614 AMAMAUIE (New Business Development) 1.5:0:1.5
7|0IM AAHEE JHEE mio] b Mef T2l D2AE 2|0 ofs ShEetth AAS/AANY THEel £
o ONYHY, M2, Z200] CHol ATED, La2{Ql T2AE ma|7|Ho|| CisiME SR S Al LAt
AL ARHIE 2A5t D BTt

BIz615 7| €78l a}t 7|47} (Entrepreneurship and The Entrepreneurial Manager) 1.5:0:1.5

o
M22 7|381E Zalst fA7E M2 AS S0 1 V(8§ Hsks 71g7Hd4lel 220 7|7t 33
A, 2| 71Y7t A0 st SHEStCh o2 AMZIZFYL, Ateld 7197184 S ofe] J&0IMel 7]
F7HEL0 tisiM = SFettt.
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BIz616 =X|d7| 5 ¥4l (Organization Design and Innovation)

1
719 EEE RS 220 Cfft BMSS SRstn, 229 MA| U SA0| CfEt AEEHol 0|2 AR 2|Al|
SE1} Mo M AP ZA| CiEt 2 0SS Sa, UA 29| oz HASS oj2Hoz EAlsin
SAHS HHE 4 Y= S2AS BIYSIE o Uct,

BIz622 HME (Negotiation Strategy) 1.5:0:1.5
4F 2IE7F HEEY S50 9 =0 Aol AYH ZAFel wto Zest ZF9EE FHSs Us
oI A HZLA AYE SHRE Y d5S =Tt TOA o MY 522 TS, =
Zo XA dAo|n dMAl sty dS St

BIZ559 & & (Marketing Channel Management) 3:0:3

MSHproducts and services)7t HRAZEE Z|ZSAIEAAHZ HMEL|7| 2ol +&Z|0{oF & 7|s(functions or
flows)&2 2451, 0| 7[&0| AHZRAL, S}, 2ISAHEAE 710 O{EH 2YE==3 420t d2(1 A =2t
o DAY YHOIM Ol2fst 7|52 BE4-MS OfEAH H2sHoF Tl=2 O &2|9] E(framework)e| W&ut X,
2| 28(operation)ofl Cis otE7|2 it R2|SHQ(2up MARZIZ0| 25 2A2 2 U5 20| 02
E20| =ot

Biz560 OHA|YE=ALEME (Marketing Research and Analytics) 3:0:3
O oJAtAdo| Hast HBE st FAs67| 2I6h AAZQ H/ZAF CARIYN BE22E2S =9l5tH £+
Y A=ZE 0|85t AlZ2t 023 Olslisty| gt Qlatatd 22 HA| O 37 24, 292 24, 23 &
Mot gl oAl 21d 7182 0|8 AlY 4 HelE ChEC

BIz561 AH|XIM-EEM (Consumer Behavior) 3:0:3

AH[RIO| FOHMENO] J¥S 0|2 ABHAQ| S7], Y, o5, Bk, 49 S9 7= Ol2s2 AHRte] T,
MEl, OAFZY OIE=9 A7t £ 22 WOl A= s L8R ER 2| 0|2t 7|8t 2IX[(Cognition)
O|E=0| O{EA &8zt A0 HEE|=7HE HESIC

BIz581 H|=L|A Oj'H2|E]A (Business Analytics) 3:0:3
SIG|0|E] AlCH7t Z2hetol et o2 o2 A0 HIZLA 2 8 GIojHE 24 4+ As 71242 7=
I grHE Aol ofZo|Ct, LSt HIRLA 2EOM A 7|YoM H|RL|A OfE2|ElAT OEH EEE0{R|1
UEA g3 A A2EE S22, [l SHE A OF odolct SRHez o|t=2 Yl Gojy &
A H|ZRL|A OfE2|ElA (business analytics)el 7|& (technology), &4 (analysis), At (business) k0| CH
of EEg of¥o|ct
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Blz660 T=M HEic P2| (Strategic Brand Management) 1.5:0:1.5
Bie XpMol et HYES HmED 2HIME XM O{EA Zsl 228 WK Cfsi CHELE EMEQ
HAe 7|5, EHE O o e 0pY, EMES| MM 28 52 ZFsiC

Biz661 SEH OtAZHRFLIAIO|M (Integrated Marketing Communications) 1.5:0:1.5
DIAEIHFUAOE2 Ale 2d nziSof7 HEE F1 FOIE HSSte S0Ich £ I=20Ms Z2uEs

o] U=, FYES, PR, 71, AEU L A2 O|C[0] 5 & HE AHRUAOM £EO| =3t K0 OfF
A AUR JA A, 3l SAHY AJARE CHECH

Biz662 S}O|E| OHA|E (High-Tech Marketing) 1.5:0:1.5
gy £2 U ZYoIM SH4H0| =2 SlolE|3 7[YSS| O O|+E CHECt. 2 Olfre stolg2
J1USel ArAYIE] mef, A|FRAIRE £20)5 W, AEZO Jut OMAE, OE YA M2 J2|, AR
Stoi| CHSt oS Mehe ZEsict
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BIZ663 Business-to-Business Ot#|% (Business-to-Business Marketing) 1.5:0:1.5
AHIZHE iAoz Sh= B2C OAEat 25 B2B OMAHEQ] Olao] e OAE T3t 24 WS
2 CECH 7|1g 04 & R2AJ0IZE A2 OfstA 0|2]12|= B2B OPE &S AZoL Y 7|ete=z
dot7| B4, Cojy J|gtez BAMstY| o SZdESoA AR, Z2HE &8 EE2 S8 So510] 0|8 &8

St= EdE = 20| 2 Waolot
BIZ664 AMH|A O (Service Marketing) 1.5:0:1.5
S 712 &2 A0 FHe MHA 4EQ OAE OlFE CHECE 2 O|FZs AMH|A O &3,

[Blo] =2 2 FEEO0F & §4 MH|ALMQ OAE, T2\ AHEAEZS| OHAHE0] ZEHECE
BIZ665 7}ZZ2F (Pricing Strategies) 1.5:0:1.5
OIS AA Z 5l It dEkg St TAQ3et 24 S5 VNS SZME2 Al 2Ma &2
HE 3 S Sof A COIHE 7|82z +2 o5y st 7HHHMEE E&sk= ¢&S ot =
BAF504 £XH2A (Investment Analysis) 3:0:3(5)
EXEQ 7|22 JEe Olsish= ol ZHo|H £=AEN Yol A, XHMIAZAFEl J|& Hz|et
portfolio management, A|&2| EEM, FA A& Jia

BAF603 ME % =M (Futures and Options) 3:0:3(5)
o2 7t 7K Z1xzFel e, ME, A% AY 21 gME O3t o] #EE2| pricing,
hedging, desing §& LCIZLC}

BAF608 7| Ql42t8HE (Mergers and Acquisitions) 3:0:3(3)
719e| Ql4= oo CHEt O|BA u&u MF 248 Sof 2+ Lo dNA A WEN ZHE dHED
AHE S350 2 ol 45X ZHE CHELC

r2

BAF616 X2 & (Fixed Income Securities) 3:0:3(5)
el 712 e A xHH Ao CHsl AmED HA 2HE OXtE 2™ R AME 22 OiFEL 712N
O|X2 7|t =2 HE AJ|stn 23 DHAESO s =2IstCt.

BAF625 X A=A (Case Studies in Finance) 1.5:0:1.5(2)
7lgel METFXE, 7HXIE7E, M&A, HIZEH, 74X H7E & 7|YIHFO0|EL| 7|=E CHFE D O|E A 4
=0l M85t 2ABtCt,

BAF664 XEHEEA (Financial Statement Analysis) 3:0:3(5)
MEMES oMot 2M Soff 7|gel o X Oj2f dY MEfE mpdstl of=sten 2ast Mu 24 7|

Hat 717k & 1Yol M8 BIF EME CHECL

BAF666 22|2|4| (Managerial Accounting) 3:0:3(5)
AIoMAF &St 7IX7t Kl Fa Mg JgEQ JA7tel JHYE, AV-ZYZ-0|YREM, AT
ARAIAEL Of| &, MDA, RI7IH|E, |THAO|E2A, R ¥ B §2 CHELL

BAF667 11&2|A (Advanced Financial Accounting) 3:0:3(3)
MRz ALl z|AH o2 JHEE A7 Stn, IHAZIESE SHCE 2AYED N2| LHS HdH20h £t
WEMENES| AEES 2Xet A2xE, FE=0|Y, A2, 222, 24 WEME, gs THMUES =
ot 38 Atitel 2|A AME|E MEUA CHEC
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BAF668 M|FHZFE (Tax Strategy) 3:0:3(1)
2 =2 S0 STULAEAM, EEAS Hol 0|87IsdE Hst7| sl Ml"

U 2IITHA Mol AR
x T 0= 27T

of 7|2X¢2 WS CIELL TYAS, FEAS A RIIKME SH2Z ME2l WHES OfsHstn oXE
SH2E ME n82 oldot=t FEl S8E =C
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Biz659 7|&¥4lat H|=L|A T2 (Technology Innovation and Business Strategy) 1:1.5:1.5
7\go] ZEXE O e, AAlEl § 4 Tt 23X o|RE SYHeE SEx=HE UE += U=
FHSO Chol 4E5H2= 2ui5tn Aloof Moot st (Ol 7IYH o CEs EE §)2 S 7Y 8<
a AE HA AHESE SYEHSE CHRO 0|21 47 S WHHoz Myt S8 = U= 712
£ H33tet

BIz692 C|X|™ o|:-H|o|M (Digital Innovation) 1.5:1:1.5
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BIz800 AEE =M I (Special Topics in Management) 1.5:0:1.5
29 Z0fe Mz HESTOIL, Alold As FAHE CIEL MR =22 FH[E oot BY A E LEY
flst £E2 wat=0[C}

BIz802 22 H|=L|A FHFL|A0|M (Global Business Communication) 1.5:0:1.5
§4.}7~40I °|*L’n\-§ L ZAAQ DM Ol SHE SFHAIZ &+ Us B MEH0|D LAl 7= W-HE
2510 0|8 2ol 22Y ¥ F2 Ol 44 ARES 1 WELE St

BIZ807 di2|#iEH4 1 (Global Immersion Practice I) 1.5:0:1.5

A2l @%ZPEH ast M2 02 —,._—g}(0|—.—g}) O O|HE STk CHRIZA L SAMAE 7|=9 HYE 42

Z STt 0|E ol =4/ d¥S2 OI28t Olaie]l dFst&el 2/0|, 0|23t OlsHE Sot EutAQl QAAE B, A}

2| CtHol olsl SOil Chall Bi<A EICt.

BIZ808 S| X A1 (Global Immersion Practice II) 1.5:0:1.5
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BIZ902 SIZHEIT2MHE (Capstone Project Study) 0:9:3

AYst E§ nt=o| HAASHMOICE Wt MAF O H2RFS0| MBA MY S0 iR ZAYSto| CHY¥st 0|25 E85t

o A 4Y¥ EAE a2 & Ue sHS LSt 7ol £330l 2oL X Eu4 & AT EHS)
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2 ARHRE St

BIZ960 =2 (M A} (Thesis for Graduate Students) 0:0:0
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