MAIAFZE (Strategy for Innovative Business)
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MSB530 3|A|fl2| (Accounting Principles)
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MSB535 7| Agal 7| |+ (Technology Management and Corporate Finance)
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MSB536 7|=7| OA|® (Marketing for Hi-tech company)
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MSB537 C|X|&& A} ITAY (Digital Innovation and IT Management)
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MSB538 & Al =XIZtg| 2 (Managing Innovative Organization)
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ITM503 ZAEZAH|er (Managerial Economics)
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|27} M4l (Entrepreneurship)
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(Technology Commercialization Practice)
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IMM634 & LlMEfAH| 2 (Innovation Ecosystem)
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MSB500 15 ZAHE /| (Advanced Statistics for Management)
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MSB601 7|=ZAd2 et HH 2 (Research Methodology in Business and Technology
Management)
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MSB701 D ZA|2FZAX|E (Advanced Econometrics)

fistelol 12 APFFSLOR B X, JHHYSS Y U HMYRHOA Bt 2N 20|
22 <50ttt 0[2l0f s, A RSAY A GMM EAlS Aot | gk, REH|, 2ta2HX|eHS O]
8% 435S CHELCH Eot My g g S GEYEAZHEoZE 2FoH 5| HIFAYESl AAEXE
of BHEAFS sttt

MSB702 HLHIHE TT (Research Methodologies II)
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ITM512 A ZZAHX|S (Econometrics)
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