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BIT526 737 (Strategic Management) 3:1:3
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BIT505 73973 A8 (Managerial Economics) 3:.0:3
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BIT507 A 273 A% (Economics of Strategy) 3:0:3
2 AEE AY9dE, AAME, nzY2Rd 75 o dad W8S AAEY =g AA HEFOEA,
AR o|2H £ BAETE AFstnA ok 71Ygel AAsE /‘l Ao A FE, Ao B, F
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BIT533 =3A1739 (International Business) 3:0:3

© e AR BAD ABLAT B AT AR FHE A DA Sloks waek S

Qe BeE FUo A9e ARe E4L BT vk ¥ AFAE o]d@ FAH Ao BAE E
A BHY 5 A Ao B ANRG 53 FARG0)| 2 AdE BRHOR AFs] SJASo] o

< AA Ao A8 A o

BIT565 wlA® (Marketing) :0:3(3)
Al 71ge] aAel 47F AAYY BT EEAOR WEAAY 4% AR AdT AEe H 3L,
NG B GE, ARARE, FEAL, M, vIRAR, SARARUACA, el B FAInAE, 240}
AW 5o Fa o2 AdE TET.

BIT567 wlA®)Z=AEA & (Marketing Research and Analytics) 3:1:3
2 AEdAE oA JAEA Fag R AAA fof, £, EALE A% A MEH MHEES AT
goh Fo WEe dEA ARSHE AT AFUARMIT AR A, A& A HAHFH dFol 2 A
oty AT HARleAE &4l Ao, AFHAS, REFZE, HEA A 5o FE HFHW, FHFH 452
A g 471880l Zol A HE2 Zelth

BIT569 B H=H<] (Brand Management) 3:0:3
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BGM551 ¢ ® #¥73 A8 (Energy and Environment Economics) 3:0:3
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BGM560 374 EA 9 54 (Environmental Issues and Policy Analysis) 3:0:3
E u3Ee 7|FHISAT S ojFdte TAEES GO E e VIeZsAEoR 73 Hs 3 derles
gobsta o] & F3te] ZIFWHE #d Hlil/]_’: 7t & BA3E o)t

BGM501 =A47] &3 =44+ (Green Technologies and Green Industries) 3:0:3
AR AL A AA, F7F AT FolA wl$ Fasth B HREL quUA AT oA kR tisf A
R Ay A o B el A &TfEtH, 53] ZIFwstel HEE Aol s FestAl |k

BGM640 erAvi&AA AT} ©AF§ (Carbon Emission Trading Market and Carbon Finance) 3:0:3
2 e 716‘:‘@}9} Z1gele) ga 9 A g B4 EE2S gtk 53] @A #HE o
24 &, FAYSAA, Fa79 F43, oy AR BA A 7 vXe %, =3 4 73
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BIT551 AN &} =24 E #E] (New Business Development and Project Management) 1.5:0:1.5(2)
2 A5L JIelA AAES AMEd we] AAY A g ZEAE #Eo] e SEdch AAFA
At kel A4 MR, A, 2F o dis) AvEa, FAZHQ Z2AE FYUPd diAE FHET
o =S AA AALGNE el E 248t EogiTh

BIT527 71&74%9 ¥ A (Strategic Management of Technology) 3:0:3
o] }EL& &R, J|EAY, NEFY Boko FoHUAJET HAo|E2E &aEta olF AAld 48 F
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BGM500 =473 & (Green Business Theory) 3:0:3
7199 AddTFH ABAGAN 2T FaAdddel TS NN FEAYATY £  JIFAE o
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MGT537 ZF3A &4 (Public Policy Analysis) 3:0:3
FZAA 9 AH 29t HEE AAGH EAYHEN AAAA S TET ALY, ARAE, ZFIA, 9
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BIT537 713} A}3] (Business and Society)
£ Zole 719 &8A D, SATEHEA, AuMTE N, AEE Q) #44 A, AAH AY 5 ANk o]
g dAAFee] AF A G B FTHARJ =AJ] EF NES R, o9 BAG At d FHEAE =
o3ttt ol AFA 2" M2 AHTYeR, Ve A AT E2A, ®=I V|Q7HA Ay &
249 ofuE zta gt ol ek At ol AAA Zvk G| HuAlA (Reporting System) 74 3 #H
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BIM632 HA4A# AY7 714 (Electronic Commerce Management and Technology) 313
ARAA S evlzU2E AU 233 34 AzPAY AR, FE5IA A, FE&71F2 Ao}
5o FHZE /g Fol & H3E st ok AAAYE g Fete] #AAL EAE tUFA evl=
Yze 7192349 84 ik o] 5L AASAY Y edl2U2E % T8 A, 7o 8, FY
A ossta A, AHbE T3l Az 2o EERole Play)2 3t}

BIM691 ZH9ARA 2" (Management Information System) 313
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(o], Client-Server, Object-Oriented Technique)E-< w2t}

BM694 EEA £ HAH)o]E|#E] (Blockchain and Enterprise Data Management) 3:0:3
tole#ele] Faiel MAA Aol 2 FRoAAL Yot ofA WIS A FAg Aot
ol E 9T WHES AWRT WY E EA3 BYHHFES A5 Bt

BIM634 AEEQ Fa (Information Security Management) 3:0:3
Z1del A 1A ZejolviAl #E 7 A Al Hi glom AR Jided A2 ¥yt AL Qe fA
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£

BAF502 A|53)74 (Financial Accounting) 3:0:3
S A g ZEMES 9 HEAFANAY SAFRY JTE FHEIT Fa HEoR2E, SAMYAA,
AFAE] ow], A g AFAELY] FHRA, AFARLT o5, AFAZEMY V%, FAZEE
o] &g FAEARAA 9 A4 7|=H AY 5§ TS

BAF501 7]4A % (Corporate Finance) 3:0:3
FHste A98ANA AFAH A et HAg JAAA S 3] YA AFHoz Hast AT B
94e8s F55tn ARzl APy FAE, ARTE, AR, A, Fr @ FHY =g U E
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BAF625 AJF-ALgEA (Case Studies in Finance) 3:0:3
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BAF504 FAH24] (Investment Analysis) 3:1:3
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BIT508 #t=74A1& (Korean Economy) 3:0:3
o] #Fo] HAHL FRAA e Fx, LAAA, ALY, FAFA Tl I o] o E HiEgor A

BASl 2ol SEIE $HES JTE Aolth FE AYF BHAAL ALTOIS HPE FHOT =
Jeth Fa Wgost FIAAY T S4B W, FATHAGT BA, AL, Bt 47, 7]
B AARA B4 5 Ed

BAF617 E'i}}llﬂ} 8 (Money and Banking) 3:0:3
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BAF619 S87]#& (Management of Financial Institutions) 3:0:3
ZE7)HY AA oA dTS HdulHo T AWE T, F¢|He 57 AAH /|BEANE AES L, F
A B FFY FAEHNS AT

BAF603 A& % &4 (Futures and Options) 3:0:3
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BAF664 A|FAEEA (Financial Statement Analysis) 3:1:3
B2 G52 AFARY siHFd £4E Fotd 719 AA L v AY FHE Heteta S 24
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BIT506 AA7A£4 (Macroeconomic Analysis) 3:0:3

B EL AAAAC U O] o2 $4AFEAS gEY. gFEE FAZA WL AALE
I A7AEY 13 2¥y SEAZTEA, &b, B2 2 BVl AAHCE, 53 9 AFAA &
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BIT805 HlZx=7dY FAS 4<% (Global Immersion Practice) 3:33
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AGE 7 B U EES Ug, AYHES B,

BIT685 &FAF&#E] (Supply Chain Management) 3:0:3
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BIT628 = A A|&4] (Analysis of Chinese Political Economy) 3:0:3
B wisd Fxo AX, AA, A48 T I SHEE AAHRE AT, BAFoEN FHYEdA F
o AR AA & AN2=" 553 B Ao dig SFHEE AFsta FAAE At i A4 ghef
8 9 A 8L MYES sted L HH-o] ok

BIT629 %= FAH++ (Laws on Investment in China) 3:0:3
T BExel #E"E gt HE A2EHY AR BYE oldste] T BExl BdE BEAS AddtelA
informed decisions & = JEF 3= Ao HHo| Ut

BIT630 =4k¥<2) o]&]l (The Analysis of Chinese Industry) 3:0:3
=] Al AAEY SR B4 e 1Y TR nedTx BAE F et AAEY

AFS hobsa F WA PFS mAUL S FYUYOE BASL Y AR A4 AHos
ol Ue TAA B4 Fal styEe] A% A WY YREY Pol =8 AFe

BIT631 %= A% (Negotiation in China) 3:0:3
FEAG Gl loid "agh 7|8 Ade AFsta, theF 5
dAgsl BoEn Fadn Al dsl Bad b wjkst

BIM693 2JAHEA £} 3-8 (Decision Analysis and Its Applications) 313
QAEA A S qAEAAS] EAE JHed & HEs] FEY F e =™ &S AFE] AT A
olth. ol EABNA oA FEdH FJHE F2 W] A BHE AFI

BIT535 IAt#EAl2®l3} A (Human Resource Management Systems and Strategy) 3:0:3
B GRS AT AT JIAA 2" #EE 5O R vy 2 AFdA 1A Ak By, ulx], &
= AAE A, gar|E FA, niAE A 2o xRN SE B 7Y A Aot B 3
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H AR ATPHoR V9A DY 71xE AL v A AzE A D sEE gt
BIT539 X 4]A)4+7 < (Intellectual Property Management) 3:0:3
2 A5 S50 259 g A Ao R BAHET e AR Fods e, XALte
AFH &8 T3 v FHIT F Ae 474 VIHES 5T F USRS AAHJT FHELS &
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BIT540 71979 71¥% (Basic Laws of Management) 3:0:3
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H AAE k& Fo] 87T k. B AANE HAEL 71GE BAEE doA FAHA sHE W
sHA BEEE oig B4 (Agency), LuHA oA (Contracts), AFE 7 #(Sales), A A}24+A @l(e-Commerce), £ E
9(Torts), A=E MY (Product Liability) 5& A= YA th&2Th

BIT541 71947397 A (Legal Aspects of Business Association) 3.0:3
AE AYBANAL] T3 AALe AR Qe 4E So z2Sourcing), Know-how #& 2
(Corporate Learning), A1 f-& 7= (Market Positioning) & xﬂ 7hA] BofolA AT AR
o 2 #52 ol Hfi e o8 Wi 4 WY AA, 7199 AMTE, olAE- Y 2 g9

A%, NgdAw 29 #EH, FEAY AV 2 WiEA Aol #% H & tETh

BIT804 <A74'HE (Research Methods) 3:1:3
2 A5E AGggoA ste ATFE At =2 & do agh A dEes HHog dry Fd
W82 AYsollA F2 At 4F dFHHECY, 2o AFA gAY Haol wel dAH A7y
Ex FEAOE x3E + Utk

BIM551 &telela 4tdolA el txE e (Digital strategy in High-tech Industries) 3:0:3

gAEred VEL] 413 THe gzt AMd 2, HEYTe] AWz, 717] 9 Auls F3s3tke] A
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BIT626 73 A& (Management Consulting) 2:3:3
B A5 MBA FAEC] 7k FEAA HWle AF A2 BFY 4 e capstone ZEIHO A, 7]¢f0]
7HAA e AR NEFES IFEte A S EASL O sAdes 2SO A s Ve A
Bl of3 Hrp=

BIT570 tlA® HFUA A A (Marketing Communication Strategies) 3:0:3

A 1A 7o) 2 AR TR ALARUANAY o] F B BulSZ PP A
Mz iee 2ole Fol 2081, AdENT T2dEs o o]F AME S84
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BIT568 4-H]Z}3) 54} (Consumer Behavior) 3:0:3
&nzte] Fujge]o] FFS v ANz 57, A, &, HE, A8 5o 7B o225 AvAe #
o, MY, oAREA o259 AaHETh E ZH ®ol AFEHIL v &aHA HRAF o237 J|E UAA
(Cognition) o]&E0] oJ¥A AHA AT HEH=71S HES

BIT566 +%& (Marketing Channels Management) 3:.0:3
B =AM, Al3Hproducts and services)7} A ZAZEE HFALEAANAZR AEH7] Y P HojoF &
7)%(functions or flows)ES EA3}1, o] 7)%50] AZA, ZMA, HZALAE 7o oA B =X 4
HEg. a83 Az uAE U olelF 7Fe] BEFHS of9A #Esor HEeA O #AE] B
(framework)e] W& %, 181 &&(operation)ol] T3] dolrr|= 3t} =232 A& &
g 22L& B 5 Sl vl =] At
BIT528 71471343 418 34 (Entrepreneurship and Innovative Startups) 3:1:3
2 wdFd A= 719714 A(Entrepreneurship)e] £23 54, 7]d7HEntrepreneun)olAl 8% B - 22
- A2 OFH, 71971 A0 g =9ty WXIg-E AU 2GS FAE o AA ok
S AAFH ARk DA, AFGA BV 2 3 AGAAE gt SAES B e AAY Bok
£ g3t AGAGAE AAHEA AFEES FEE Foh
BIT542 &-olAlole] 7193 74 (Business and Management in East Asia) 3:0:3
2 A5y X AAAAY FHoE HE FolA ol XY AA 9 rgel g AL A2 A&
< Fole Aod, =@ F, 4, HHS FACE UL 4 FAE FHHLE BNty EEIG D F
ofrjol A AAGA 0] ArH EAH AAFTH, 2) ForrlorIde] &F B AwFE 3) FotAol 719 A%



3 e, 4) Fobrlobe] A4k D 71 &H A WESN T B4,

BIT529 Wix7]9g=} WiA7Nu]d (Venture Capital) 3:1:3
o] #EL& S WA Mgy AWE oY F UEF =oFy m=3 A TR A GE oY
OJZ2ES oJEA WA I S8 T AUNE A A E£F, g7 F AFolA FEIL e YR
BAAEE 2AsA WA AR e FPAE] AR e At BEAE sty EoE @

BAF667 1g3]A (Advanced Financial Accounting) 313
o] #E& FFIA AN FEIJE FAES AEUA FHEIE I Y g, A5, FALE 2L oAl
Aol &gt 3A 5, AAAFTAZE © ARIAE A3 A dulel] 43 EAES ¢EG.
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BIM602 A58 wlA®H S $3 vo]Eulo]d (Data Mining for Intelligence Marketing) 3:1:3

dlolEiEtold & 1% A%} learning Wl Ueish §8& HET Fo FAR AT SA% WA
S5 W, ART 729 ov], E&4, BALATE 3G, ARk 8 ol den vl me g
FAN F7 E F Atk FAAES ﬂ«] =EaT¢} Term projects 4 et
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BIT625 A= ¥ & (Consulting Methodology) 3:1:3
2 AALE dA s FF dAEAREA Y AdE THES AFE A AIFA FEAYEE AYsi, A4
B AA AdE 3T dA" AP AHE9H Trendo] olsl, A4 23 dsE W
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% Strategy development, Organization & HR management, Process Improvement ©|&j| ¢} Al#e4S &2}
BIT543 A 4+AH (Intellectual Property) 3:0:3
AL, B, 53, FEFE B vSHAAE LS

BAF608 71404+ W (Mergers and Acquisitions) 3:0:3
71e] e 719y F8F B FEom AAo wA = FFe] AU olelth 719y AT
o tigh o824 1@ AFEME Tt AP AAH H AFH SUS AR AHE Tt <
TEH AFH SHE et

BAF616 )82 (Fixed income Securities) 3:0:3
TE AR FAANFS JEH O AFE et FAFCE A WY A g APy AAA A
g 287 55 T ddAA Y Fx 9 8o tiF At I FHE Fo

BAF666 3] A (Managerial Accounting) 3:0:3
o] FEL JAHRE AFAAEAA &&st=r VIxVF He T4 MdH VIHE 3R F8 yWEe
22 47 Y, AV-EYE-o| A, ATAAA 2HL G4k, LS| A, A7 E, dUFRbel A, A3

A9 Ry} FE ZgTH

BIT652 ¥ AX]H = (Lean Launchpad Class) 3:0:3
o] AHEL HALAFEFY MELE AF FFIY, AYA de FAE OFL ANEL FEFoE ZuT
ek Bl F=AE 0R7] A% 58 wd&e|th

BIT689 A¥] 279 (Service Management) 3:0:3
o] BHE& Myl AP AAY TS T Mulx 29 e Nast AFH AIHAE GEC AH

2 FFEZRA| 29 Al A 4R AA, Al MRl AR, a2z B2 #E], bl $8 oF S &
g o2 A WHES ORI o5o] A9A oA AF EA HE&E F AeA HA AEE Bt
3t}

BIT687 A%7 <4 (Quantitative Analysis for Management) 3:0:3

of HEHeIME Aol A BANA AEE 5 At AFHY ETE 3L AgBh F2 ORE A
SR 1L A 1Y, BAAY oAl ALY BT 5 S S A0E AEstel A
o AE Aol 28R
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BIT688 A34+73 < (Operations Management) 3:0:3
2 FEoAE 7199 AF AL F duhkeA dojd F e BAES FHotsta, o
b 3k
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sl A Bl o2 e ek

BIT530 AM71d7H8 413 2Ad 70 (Corporate Entrepreneurship and New Business Development) — 3:1:3
2 waEdME 71E el ded ARRZIA7PEAIS 7197 B 9AE oRe, 53] 71978 4lel 7]
Ak AARAZNE st S Shedth 7189 23 WUk, AEE T A AEH AL e o
71 ds e 9F 71, wES SEsta, A AEE ageR Al A8 Ao uBAgES A
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BIT531 #lx A A#&&] (Managing Venture Growth) 3:0:3
2 R e HA 7ol AFAoRE AP F A&EH o7 A LA Jhe AAA BAT + A=
Y4 F8 olES TET A, 2 FA AAHoA LT AFH, AF ALEEL A9A GH/F
Aol 22 AN2EE AAHCR FEeof A FAHFORE ﬂr% o Fgoltt. Bt oy, ~EY VIYE
o] 2L Aol IAPT vl AHeA He AHH 7139 AY 2Es AuRy ol¢ #H¥HE Fa AF
Y AFES OE A Aolth

BIT627 A=A A &71s7d9 A" (Strategic Sustainability Consulting) 3.0:3

PR AANAIS G IS ol st ﬂww Hg3k7] 9AaiA 71l

BGM652 A4 R R&D A F (Energy Industries and R&D Policy) 3
2 2R 7|EHEFE o)t WSS SR e AFRoE V5N #d Vedge] +£Y 4
Ao M2 A GAEAAYS HF T %% 48, Z1edde] AT A olE, AY 7RMES
27 %

BIT544 = @43} (International Negotiation) 3:0:3
B A5 J|FHAZS olFste FHNES U st FEoE A Ao BF o237 8ol o
A thEh

BIT903 &2 H|Z2Y 29} £33} (Korean Business and Culture) 3:2:3(D
A gty 94 Aty 2] o] Adojet F3F W HjzY 2o g ol E F7I
A3, 231, AA 2 ARl Bk dRbEQl A AS AEE, gharol A v ERY2a 9
1, a8 HEH g ZPAE FEA T HE2Y2E o]t

BIT960 =87 (4 AP (Thesis for Graduate Students) 0:0:0
BIT965 71*¥ A 7+(4 AP (Independent Study for Graduate Students) 0:0:0
BIT966 A= (X AP (Seminar for Graduate Students) 1:.0:1
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BIT998 7193 F4&EFHAE4)) (nternship Program)
719 AE AFe AA Ve B Tl Foste A i%% 3}% Rne BHo= vt AAd
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BIT999 =AAIAEELIUE4)) (nternational Internship) 0:6:1
B adEe stEdA A AdH FAH AAHE 2
A8 A HAgh o] ZaWL FuwoA HlL ol2x ARE F
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