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EMB510 2|E 40} EZ|$H3} (Leadership & Organizational Change) 3:1:3(4)
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EMB513 =H|ZAEMZf (Global Strategic Management) 1.5:1:1.5(3)
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EMB514 ZAE A (Managerial Economics) 3:1:3(3)
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EMB515 Z22H ZAet 7|YAAH (Global Economy & Corporate Management) 3:1:3
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EMB520 O} 22| (Marketing Management) 3:1:3(3)
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EMB531 7| ¥7Pd4lat MAA7HE (Entrepreneurship & New Business Development)
1.5:1:1.5(2)
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EMB532 SAZAGa 71971 4 The Entrepreneurial
Manager) 1.5:1:1.5(2)
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EMB541 eH|=L|A T2 (E-Business Strategy) 1.5:1:1.5(2)
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EMB542 IT 7|3} F<E (IT Management) 3:1:3(3)
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EMB543 7|42 AIS|HMUZAA (Social Responsibility Management) 1.5:1:1.5(2)
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EMB561 Z|¥X{F (Corporate Finance) 3:1:3(3)
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EMB562 2|4 U MEME EM (Accounting & Financial Statement Analysis) 3:1:3(4)
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EMBSGS fI"BE|E (Risk Management) 1.5:0:1.5(2)
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Mergers and Acquisitions)
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EMB571 SHIEEHTI (International Field Trip I) 3:6:3(5)
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EMB572 dlj|s %t E-_HI (International Field Trip II) 3:6:3(5)
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EMB601 ZAEC|AIZA% (Managerial Decision Analysis) 3:1:3(3)
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EMB631 ZAE0IZ1t M2F (Business Forecasting and Strategies) 1.5:1:1.5(2)
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EMB632 T4 U ZS#2| (Negotiation & Conflict Management) 1.5:1:1.5(2)
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EMB641 T=FH ZHRA| 22| (Strategic Customer Relationship Management (CRM))
1.5:1:1.5(2)
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EMB671 Z2HZAIHRLAHIO|M (Global Business Communication) 1.5:1:1.5(2)
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EMB690 EMBA S==X| | (Special Topic in EMBA 1) 1.5:0:1.5(2)
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EMB691 EMBA =X Il (Special Topic in EMBA II) 3:0:3(3)
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EMB964 UEMEIZZMNE (Field Application Project) 0:6:3(3)
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EMB965 ZHEHT (Independent Subject Study)

IM626 e-Business TZf (e-Business Strategy) 3:0:3(5)
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MGT661 7| Y Ql+8HH (Mergers and Acquisitions) 3:0:3(5)
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