mini=gy) |+

MGT593 33 AS 22| (Supply Chanin Management) 3:0:3(3)

STAFEHE 59| F FXH2 MBA SHE0AH A4t 3 IFZALETZ| Bofel MEEQl o|FE 7=
K= UACE o|Hqst HMEH Ol 7HX BES OS] 25t MY =8 AMHlA &gel x
AAXLZL HEEA| OfsisiofRt St= ZiO|Ct.
PMB510 2|4t =% 22| (Leadership and Organization Management) 3:0:3(4)
2 52 X% =ty StoA YojLt= JHel HEHOIE =9 7HRle| S7|foLt &5, 21X 1 §)0i Chet
Olsfet AR =2 MH =Zojo| ZutAQl H2|E 2l ZR3t O|EX olsfet MAERl 7|He &5 BF
S SHE SIf E9 FEI|Eol W stAHeo| 357 T A2 MER ZE 2| 2 HHES
o] C

2705k, FHHCz HEs Sl A7 des g + UA=E A Ao tiet =21 Role Playing, HE
Z Hot=F otH, 2t FH 2 theXol =20 et Ojs|: HAS=F St

SMB507 Ol X|&tZd 2 X2t A2|X7|Q (Energy, Environment, and Social Enterprise) 1.5:0:1.5(2)
oH4x| X =td EX= Al|ECE O £23%F ZH0|D B2 ARA 7|g0] =Mt e 2OFO|Cf &2
H=oM = oKt 2t 2HA O|FE A7i5tL, O siAst7| o CHdst &g =28

SMB511 FH2FAH (Strategic Management) 3:1:3(5)
2 N50Me gt HI=LA 2 S0|A REo MEN MES ot MEro| 2ot M3 ¥ Z CHE
Cf 7|el ME 2X0 Cist 7HE XAt 2M& TICH gHZ M50 StME2 FROMABTEREN 7|Y
o MEMEZ $ES= sHS HiYTICL

SMB512 I H|7HZ 1t H|=L|A (International Development and Business) 1.5:0:1.5(2)

IHNLS A2HeE Oj2 5% N0l B2 ARlE 7|¢o| =5t e 00|t 2 WFoM=
T 2H O|fFE Afstn, Ol S ZstY| ot Chafet Wt =2[8 M33T

SMB513 At2|HM 7|7 1 (Social Entrepreneur I) 1:2:1.5
Rralol &tol ZHX[O 7|8HSHY] AR|ET|Y7t= A Q| HIM D SHE +ESID A[H7|H7t7t 2 Hoe CHdst
Mot O|4E CHELE H7|HQl 34 HEfol Xt IH 1 E MBA 14Xt0{= Co-Curriculum2Z,
2EX0|= Curriculum(At2| & 7|7t T, Mz TAsCh S-S0 o U HYMEM 2EHS= f7(2t
245 O|FE S 352 = ALE == EOICL

SMB514 ALZ|H7| Y7 (Social Entrepreneur II) 1:2:1.5
XHale| atol Jrx|of 7|2ksto] Ats| M 7| 472 A Q| H|M I} St AS| ™| A0t B HSHE ChYst
MStN O|f+E CHECH H7|AQl 3L HEfo & E MBA 1EX}0{& Co-CurriculumlZ&,
29Xl = Curriculum(AtZ|H 27| 47HT, MRE T o] &g o HPurEoN EEHSH= 27|2t
2T O|FE U 38 = UL E =& HYOICL

SMB517 2MHIA AMUEH (Social Venture Business Model) 3:0:3(5)
2 IF0AMs 28N 2 AR 7o HYUIgat AFRZHO| CHs S8k, AFRIE 7|7 W ARH
71el YA E JiLstn 2Msich SHMER2 0| wmitES S Athol AH

SSAE HX|OHY BCt.

SMB520 OHAIE (Marketing) 3:0:3(3)
O] It=g wCiAtz|el ZEN, 2 S0|M X 7b w$h(exchange)2 &35t0] I HE H4H9
WHYOM HEE BAMS0 A"E = SHlste ddgs2 g

o =2 4GS HiRD, A2
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o
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SMB521 =M O|E (Green Marketing) 1.5:0:1.5
ZZ2 0] =40 st o]fr T QAGAEZ|E= FE Ut 7(YS9l 7Y &30 CHA=ol des O/E

= [

+ ok EB O Y ZEHAMES0AE $H oE ® T2 O UKol 7[8l0j7L 1 oY =2
=

e Sl MHESE 7hsAH etk o] F2 O E HZHE A=t

| C

SMB522 M7 71X 7Lt AlZ]® 28 (Green Firm Valuation and Social Finance) 1.5:0:1.5
2 IntEE ol MY 7Kt AR|E F80] CHst stdEo| 7|2X¢Ql O[siE =kt sttt MEX QI 7t
XLot 7|HE B8l SAHT|&=0| CHst TIIRF ESG (Environmental, Social and Governance) 0210 CHSH EMS A|
ol S AR 82 2%t FHQ ARIEAFEAE (SRON, ARMUSXL (SR), AM2lGIHFEX (impact

investment) S Ab|SDtAARHH (social impact bonds)0il CHa SHSHA ECt,
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SMB535 At2]H ZH|et 8™ (Social Economy and Policy) 3:1:3
2 0ut=E0ME AMRE AN o CHe MEHXQl O[sHE IsiAM Atz XSl JiEat 0|0 CHEHA HY2A
EIC ot A2H ZANQ Y F=Hof CisiAM shEstl, I 7HE ARE ANl HEo| DA stEstA =
Ch At 7|9, dexd, Ateld 28, XI94H 7HE Sof ofst 7|x&Ql o|21t A E SH2E =2|
A =i} £t 2 tE0ME 7|28 A R MM o|21p YHEo| CHsiA CHECE

SMB536 AtZ|H 7|Yat AA (Social Enterprise & Management) 3:0:3
Atz|® Y7L g S Solf THEOT AFRIE 7| Yol Cis 7|20l o|E1 BMo| E2 NIdte A2 =X
O oiCt AR|H 7|0 Ot }E MEC=AM O|EX M E2 355D AX AHE2 86 24t &
g8 £ e 58Z 7|20 =FE ECt

SMB540 7|1t ALS| (Business and Society) 3:0:3(4)
719 Atz|® Mo Cist =27t 7|¥ut Atz| &Z FHOM ZF ZEiX|a el 1 5240 0j2
e =2 FZ7kstn QUC o|of M2k, 2 MEoAM= 7|t ARlel BAo =-E HF0 A o=
of CHt CHFst 2P S =2o|stn 23 O|EZ XN3Hot

SMB541 IT ZY (Management of Information Technologies) 3:0:3

7|l tFE2| Process= ITE S8 TMAH2=z AZALO el 2s5d 7|¥S2 10| 2fgt HI=LA
2 Z2MAE Sulstn Ut ool Z|¥e| Aol FXAtel upHtol Tib 2AE AO|C MRt 2=
TS OfEA Z2[St=Lfo 2t Z7|¢ol duto 2 degts L A7 W20 BRSOl ITE HEBA H=

L& 2N a2l += A=XE WA ECEh

= o o
AEHINO AM QWEE TFMAZ = e M2 +ES X} SICLH
SMB544 AN ZIAELEQY (Lean Startup for Social Ventures) 3:0:3
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SMB545 AHIX| ofo|C|0] %t= HMHZ (|dea Generation Methods in Social Ventures) 1.5:0:1.5
2 52 AZ0fet EXE AYZI2IE AW HY¥S ot H=L|A OROICI02 A7l 2ES CHE
Ct. Zo| 3 A&, Workshop 12|11 HA sHlE0to| HEXZHS Sl HEHE Foldol Uit dadds
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SMB546 &4 O|f+ #AMat 04 =3 (Analyzing Social Issues and Developing Mission) 3:0:3
2 = ARE 7| Hges Qo AR R 24014 2 QT BHEoE, ARddl 20tE MER
ATR7IR|2A ZASD AP[H O YESs NS [EE o 0|8 It Cfetst 2
A M
A

2
Ate|H Off0f tist HE &

SMB547 AtZ|H 7|U71d 4l (Social Entrepreneurship)

2 =M= 7|2 E Z&StD MER A2 BEY O 7|2E MAstn 74X
i 7|7t dgetAlof CHs YotED, £ AB|E VK| HEE SH 7
o 7|17t Ed/2E0 Chel &Sl AMRlE 7| 7tofA 2ot 9L nddstl §53t

SMB548 AMHMIN A|Z=AL 9 H|=L|A @E# 72 (Market Research and Business Model Development in
Social Ventures) 1.5:0:1.5
2 052 A4 HXol HUS AdiA Zast AT A IS THAI7|1, HELA REHES T3
SICE A|ZE AL O|2E 7|XZ2 CHYSH ALt M ntHIE | EICt H[=LA TRl MEH7
=0|7| i Ctst 7td =8 A AZ aES SEoHA
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SMB549 AMHIX TZHEXN| U £82M ZHZ (Customer Problem and Solution Validation for Social Venture) 3:1:3

2 152 14 22X 7td G 4 23 AERE FSEE SiCh o] HE S FAT|SHEMVP,

Minimum Viable Product) 7HZe| =g =ESICE O|z2{st SX S P57 o AEIEY AAME,
¢ x

o == =2 o
SAVE ¢{3&, 7IE HMEY, F £4 S TP

ik
4n
X
d
=

A AZF (Product and Service Validation for Social Ventures) 3:1:3
2 =2 HMBMH[2)0 e 1 A5 458 [HE SICh FAT|SHEMVP)S LSt ME-AE A
&d(Product-Market Fit)S =telottt O|2{st =X & S| o) AEEY RIAWE, SAVE HAE, 7HE

= =2 =
HEY, 2f EF S Tt
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SMB560 X52|A| (Financial Accounting) 3:0:3(6)
2IAES 7|RINES US| KEAFAMS 2APES dT2 ZFEIICH F2
Hot 2|, AN Y, MENEREM, IAZELE 0|83 FAEXNEY U IE 2F 52 =&t
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rir
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SMB561 7| x| 2’3 (Corporate Financial Policy) 3:0:3(5)
2 52 7|gel AEAE FX oAHA™ et o|2nt HEZL Sta, ol S|ArAEo| 7| Y7t
4 o

— =
Ko ofiget ek DIX|=X| Ofsts Ae FH2=Z oot 7 | AH2E0|E, HiE M, ¢

- oco= — [

o &Y, 7|YX|H+= Sof CHel ChECh

SMB564 AYZANEM (Business Economics Analysis) 3:0:3(5)
71l ojArA L oo ot 242 O[AEN 2AHA oM dAIStD Ol S&ff 7(YdEel o =
HE2 CEA EICh £3F O|F HIECRE HMUHQl HAIMQl AN A0 Cist O|HE fIot o2 &4
SAof O|FO{X[A EICt.

SMB568 Ats|E4lat sh=o| 7 UAH (Social Economy & Korea's Development Experience) 3:0:3(5)
2 50 1960ELH Ol HIYIX| =2l 7L ZAYS a&stA =M, O|E SoiM H==9 Ojzf A

-

g Y & WA oh o=l wTI BHE O|E2EY ofLZt 2%t S o o 20200 s ©
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SMB581 AtZ|A{H|AQF H|=L|A &4l (Social Services and Business Innovation) 1.5:0:1.5(2)
A2 MH|A Zofel HI=L A Sl 2tAE ZY0|2ut #H A E CHELE H|=L|AQ| MU|ADMAE 2
GHEZ|E O|2XQl 7|H2 2 #OF At2|MH[AQ| HEr, HA, 23 X J4M S /2E o&std, AtelEX|,
s HHY S At2[MH[A Z2ofo| Chefoh HIELIA HAl AHE EEIC



SMB591 SE AMY7H'E % AT (SE Business Development and In-depth Case Studies) 2:0:2
2 52 StYER Stolg AteH7|Y HI=ULASl HME ZHstL O|F HE2E XHMo| AtY JiEE &
ot AtAEM ZHde SEE Sl SR ARHY|YES MESHe dF AME dF 2450, ARE T
ol 43 a0l o5& ATSiC)

SMB592 AGEAH U AEZAl (Business Statistics and Market Research in SE) 3:0:3

= =2 2F ZSEMO et SAHO|L EMHY qMEFE & + A=F FISAH 7

< =

YYHEEY, S LHECE or2df, SdS0| WESIRE St ALY =OF0IM HR| AIZZA ot =
71218 MSett AMEEAE 88 718 §EH 7|gE 83 O|FOX|H, 0|5 &3l AtY OFO|L|0{2f Al
g9E 24t

SMB594 ALZ|X7|¢] dlie| HHAHL (Field Study in SE) 1:3:2

2 MSUME el #Y ATE S0t SMS0| BT MHIY 2Fo| T XNI T, S
QDR Bt SO ARITT|IRS EUIOl WESHA B 7| o B
3 9 ATBAN FASHO] ARRIHIIYO) T FUS ¥D XS Wil SO WS TyCh

SMB687 Al2|X 7| E={=XH| I (Special Topics in Social Enterprises I) 3:0:3
SMB688 At2| X 7| E4E=H IO (Special Topics in Social Enterprises II) 2:0:2
SMB689 At2| X 7| E4E=HM (Special Topics in Social Enterprises I) 1.5:0:1.5
SMB690 A3 7| E4&=H|IV (Special Topics in Social Enterprises IV) 1:0:1
Q HFES ARHV|YL BHSIH EF=HE COHE = A= FHEO s HEH2Z st5dte 7|2 E
H3ste O 5X0| ALk XY Hgat ARLUE| H=H2A, HESM7|E20 ALREN, AlX 381 2%
X, AR MH[AQE HI=LIA &AL O 4X|2tE 2R AR[H 7| S2f FHOoI| Do Al Zat EES

2 Fsirt

—

SMB582 AtZ|H 7|iat X|H 7)Y (Social Enterprises and Regional Development) 1.5:0:1.5
= =2 AMH7|Yar XG0 thet o|2ar #ME AVfTtCh XY 7|EE MH7|Y0| d3HeR &
g = Us YHES JWUste o R2ES FO, ARIFIY 2 XYe Z2HEQ 4N d3XQ 42
O] 2%+ O & Ao CHsl HEMoZ =oaCt 24 2 2 TEh 7| IS SHHeEN
XY ARUEl W 719784 S st X|g7hLo| it 2sdS HOE = A =

SMB595 $t=9| AtE|Qt 23} (Korean Society and Culture) (KOICA ¢15:4 #Hd 47 1.5:0:1.5
= A2 oh=o ARt 23tE 475t MR 2, ot=xol JHX|, AL H|=LA F0| tiet O3|E HHES
2 oh=9| Z3HE moste SEHES S = Aen, ¢ Loty 2 2Y A4 IH 428 syHE 49
&= ACH

SMB960 A3 X 7| MOJLH (Seminar for Social Enterprises I) 1:0:1

Ateld 7|0 ciet HdH oldiet H7H WESS Tot=F wT0M AelH 7[Y¥s
2E TEIISS ZOE) ARlH 71 ZHet &F S Yo iy S0 SEE ¢

EQ/IE #5%s A2 SHE oith

gote ZYR o
oj2jo] MEY U

SMB963 AtZIH 7| MO|Lt (Seminar for Social Enterprises) 1.5:0:1.5
Atz 7192 HYshen Zast MMM ojdet 4R WE8ES ToEE M AZH 7S HYst
A ZAXREOILE ALZE 7| E Esh=0 Holste AMlFYT|E 2ERE X HMYCHRL, FHEUIAL AT
257t 2 XOis Atz 7|1 Hgel et HY 23 U 2Xo et sast EE ¢ SS9
Azl 7Y Bl VtsdE &0l AE SHE it

SMB964 AHIX AlYStAHT (Research for Social Ventures Commercialization) 1.5:0:1.5

2 052 O™ sI7|MK| bdE MYASME HIECR, MELsSTIIet ARAY, Mg, HAS A
Sl ZAe SEE it ATE HIHZNE HEOZ FY H=LAZES 212 0|Y(Upgrading)stHLE A
A L (Scale-up)stil, B F=HIE OrF2|3tCt
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SMB998 SE ZE4E (Business Apprentice in Social Enterprises)
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