Hl2r-ZEYMBA D2 e

MGT500 &2 5 A4 (Probability and Statistics) 2:3:3
AR E4A T AR AT 223 & 9 FAVIRE uFH 24, HEAEAE, IAEY

2 getk

MGT501 7 9<%} (Mathematics for Business) 3:1:3
o] PEL HAYFH AAZAANA thFst 7835 8
o2 3t} o] ZoE F3s] YA FAES AgFE, FE ZL SAECY JxAd

w40 glofof T},

MGT502 A7 EA4hy& (Statistical Decision Analysis and Forecasting) 3

AGAAAA, AR P FIAANAG DEd g FAZHA EAUHE AEta I o2
ATsiy FAMINAE AHESI AFdth O ygozA A¥sAngy #d
Zb2p B S 9% AAYE BEAHe] ek Ad)9) gEe] BAMMEA, O

AEA, 2984 5 PPh

e
of
At
%
<N oft

MGT503 795 AE4 (Management Statistical Analysis)  2:3:3
7|18H FACES sty FEE 4, vlu P 55 Wit =3 FEd B4 a3
OR¢] 7|8 o]&x TEth

MGT505 393 == 38" (Management and Programming) 3:1:3

of HEe AYFTHe] PP APTPHS HeIE d LI Hu/ER A duYE
O $81ME B W BHol Utk wetd ngd BA B4 B, oY AT A0
oz HgW & Yt /12A AETE L FuYE YA A WS GED o] F AR T
A=P2A AAAG PPES EHE T2 72E B9, GFE ok 388 F
doleulol s 7Y, Web Zgae® ¥ & TR, olF W HolErily

a1 H ?‘ = H ]
Agent-based =3, A RHe) AgHold ALY 55 A2 BAHE F2 ATIH Y g

sho] Ert

MGT506 42]A18¥ (Mathematical Programming)  3:1:3

2 A5 Aol @A BAS f8 7EH AIFdF, 1FHHES gF, A4
(LP), ¥4 ¥ A& H(NonLP), VIESIZ HH3} o]&3 Dynamic HAslo|l& 2 &S IF
=Ra=

MGT507 o A373 A8 (Energy Economics and the Environment) 3:0:3

2 A5 oA 87 olfpollA A= AAF EAE et 53 AdE AR T YA Al
o wiEAd A AR T B AEES 23T HAY olE AUiET o9 A LF S A
st7] 9%k e AAEH FaEsS e

MGT508 <4 #3873 7]% (Energy and Environmental Technology) 3:0:3

2 235 75 AFE o]t AES U E e VIS FoR 7|Fs A4
g371&S gosta olE F3te 715Ms A v2Ys JHsAd S gAEkE agEo|th
MGT509 9| =874 A3 (Energy Policy and Environment) 3:0:3

vzl A 4 BA, 7} A FolA v Fasth B AH2 olyA] AFFH A <
ol thafiA ohFa oot A A aslstH, E3] 7|Fwstel dEE FAol o



A ZelaiAl .

MGT511 A &7d <9 (Strategic Management) 3:1:3
2 ARoAs 229 HHEA 9 SAAEN, WEAY 2 58 &4 T& Foto 229 AEH

A 0% A FY3 YR L ok

MGT514 7397 A8t (Principles of Economics) 3:0:3
o] HEL AAT et 72T R AATS JEAFIES L olE
gl ZHo| L&Y F AEER 3= e HHOF ddrh HE HE
E3hH AAAA ] W& A 713 AAe el &3 U

MGT515 A=A A 8 (Economics of Strategy) 3:0:3

B AEE AIAHE, AR, zUsRd 75 Fo Had WES AASY =g dA A

EgozH, AYgAge o237 E3 EXNTTE AFsua ok 7ol AASE AGEA oA

e, A WF, FAZ/FH ATy =95 vFE, 719 3 AR, AAAA, A AA,
[e]

’ H
£ 09, A4 AT 44 59 olHE FHOE BATA o} FEW AUNE AN

g 4
. B3 JlEel gl AEUE AN MENLAA ste] /949 B AAASE EFAT
o] }2e YTl AAAT, =RAT, 53 ALY, AARA, M2U2RAS Y FYshe
4 Sgo] HES AW WL FEAH L 4B AU EFFH SR

o)A Ye BSE F A%k & AKAAE AT FA
3 A9 BAE TAR EANT 4 dE Axe] B ANDTY. 53 ARG AHE
gHoz ATao AT o|2e AA EAd HE¥ 4 A Bk

MGT517 /3= (Negotiation and Conflict Resolution) 3:1:3

A4 AU @ oopel, AN AFHA, A2AY T4, MEA, FAWY 5 A= Wl
QoE o5 BAST Ytk 53 T A1UEY AYAR 1E L TAL AF FANA o F3
o] 4 Waw wol AVHL U olAF WAL ©ad AWH Awe| FHo ofF o=
AR T AYelE Sol U2 FAW AL wolE M, ol wo BAAAN HTE
Fael L ATH F o8 ABUCIAN AW 5 Fal AAH 24 AIEF B

MGT518 Z =¥ 734842 (Global Competition Strategy) 3:0:3

Ao 2 AXNAAZD, HE 2 AAAE, A A% 5& BAY F=o & dFS

ANk, AAA RO FE2 gl Yl o] FoAXTh 7o ALY, S 2HY @43 A=, /\}%ﬂ
87 o] ¢ Y 9 FUe] AAAEES AASE M FL% 8&oth o] &S T3 AA
DR AAE e FE3 1A AASH AHAAFE sxHow uE izt

B},

P>m

P
d 5 Q=

d
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[AES
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MGT519 Ax&a3 A9 (New Governance and Public Management) 3:0:3
FEFREE] AMdx 9 HEg APYLAH BdE FYol2 #A AHE gdET AR, 7
Zrsh, oFAt 9 REF EY, AR BA, FAAY, 71974, A, 1 ’ﬂE—H

A, AR, Het@e], A3 4 2 H7F 5o S =& T AR T3y ALY
Y5 29Ty AN ATFEST

MGT520 w}A® (Marketing) 3:0:33)
Ao 71gel A SFE AAVIY BEok E&8F0F wEFAT ] 9% nAREY JidH JHE
2Eta, A B A S, AAARESE AEAE, A, sHARA R, sA"RAFYUA A, A ¢

’



FA A, AHrAY S 2 o|&% AuE TR

MGT521 w}A ® ZALE (Marketing Research) 3:1:3
2 A5 AE AR gAEARC Had AR AAA sof, 3, 4S5 A% A AdH 71
=< Ao F8 &2 FEAHd ARFHES A% AFYUARMA AR5 A, A4S AT
AFE AFol 2 Aotk AdF dARIAAE A AL, AFHAR], FEFZ, AEA AA 5

T2 FAFHH, AFH AdE2 A g 2471 E50] ol A AFE Aot

ol

f
-

d
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MGT522 3folHl 24 & (High-Tech Strategy) 3:0:3
B w52 stolHla AAgolA Y AnE T F e AAZ] ES AT 53] e 4
o] H3lE AAHORE EANsta 7YY 9dFS wotste AAAGES FHE F Ue vEES

"%
MeFsts W 2 2FD Yok

MGT524 YARIZHYFE (Design Management) 3:1:3
Akl 7o) BA o gt ol & e g YAl FFY olEH} AAE wrdt. gl A
D ok AN wiAA AE, HAR] 2AS FASE AN 1A, 23 Ao E8F #eo o

3 sterat

MGT526 B =3&] (Brand Management) 3:0:3

AE Ake] Ay SHS AHEY, GRE BHAE e ofEA FEsta, &8 FAA
3 =gtk B A W& A Y Al JHARE UFoA Aok (D) BAE= HA e} 7]
(2 BREnARE e e, Q) BAE] My &

of & [z

MGT527 R<471%5A38] 9 74984l (Sustainable Society and Business Innovation) 3:0:3

2 A5 A&7ted Anle AiE Fete 719y AN = #a oET A, A,
AR AES I o)F V2R 799 mHAE, FEAE, 71

2, A AAdH#E Y] HAAAE =gt

o

MGT528 ©&AAH 71JZA & (Carbon Market & Coporate Strategy) 3:0:3

2 AEe 7IEHste} 7ol g2a ¥ g3 g i AN EES 3ok 53] @A
HE ol83 &, IAREAR, FoTY FXAFF, olHd AlEH A" AHAY FHol

F, G239 713 ejls Foste 79 7I$ws e dg ¢ vy~ dHEE AEI T

of i 1

MGT529 AAMG /M) =2 A E A (New Business Development and Project Management)
1.5:0:1.5(2)

2 A5 7gelA AAEE N W] A8 Heg, a8 Z2AE f o tial shgdrh
AAFAAG Y EAH NEAAR, A, 22 disf dvRi, FAZQ Z2HE #e7]
of i E FFIh S A AN AHEE A4 stL BT

oL

MGT531 2&24¥ FFA<#E (Global Supply Chain Management)  3:0:3

=228 799 AAHEIES A% ARE o] B AHE dT7dt 2EHAEH 22 Vgl
& o]&32 oldlE AlEstal, olojA =EH YAAIY FH olEE s AdHEn. =2 7]
Ao A4 g4, st IJF, AARaA, =2 AL UENT BY 9 22 T8 FAE e
o ol o]EHQ AFE HAA AY N vuwEAEY] fEliA S2E AL A" AR 24
< By

MGT532 71&7%9 2 A= (Strategic Management of Technology and Innovation) 3:0:3

ol HE2 TledE, VIed D, 7IeFd Bok FoILEF} HAClEE st ol Al
8T F Av TS wMdstenl F3Ho] Utk o] HAFoA bR ARAH FARZE V€D



sxeke] A7, Zled =] AAl, deA Zed 99 dTEE, ey Ay A
=79 T

MGT533 71=€841#8 (R&D Management)3:1:3

o] H}E& AAATNEE 5T 7= AA A Bag A7 A AR o]EEL 4L,
=] G AAAESsEH S et FIHES Eoh FARCEE AT HE9 71EA
HS sk, A5 ey AR Ve 1y, A7 B, 7Y #e, A=A
g, d7Ad Y E HdEW okedy AN dE F EgEAdsR: BEodth

MGT535 4171&3 3lo]H =4k (New Technologies and High-Tech Industries) 3:1:3

2 e F9 Jje BEopEE HITY Je Id 5SS AEka, obey stolHl A 4F oA

dojua e d=d/HYH ol Wi F FFof F A A4S T d=H &

&t MEE A o83 AF4H AXE 53 FH0E 3t 5

wd 4, AFEH 2 gaZgo] 4y, oo F AAVIEAY e FASE 7 Zoke AEVLH
[e)

£2 2Aste] ANy u= APk

MGT536 37379 & (Environmental Management) 3:0:3

7198 B gH SRH AN FedAdded #g 718N

PAAHE ET 53] ARt g =83 Wete gAY FAFAFFHL A=
olFAILE % FAAGN e FESIH ¥Ry, SAAIH 719

I viAE, A4k 5 7 A RA L AAEAE EH

MGT537 F&F3 ¥4 (Public Policy Analysis) 3:0:3

Ja gl xn|2~o} AEE AASHE EANHER AARAHES dEG ALY, ZEA,

%XH ARA, TFAEY, 258, 83 o FAFRASIER AAA AA, AL 2A
S| o yg
=

P

HAE, Ak 2 Ay, A 54 W7t o AR ZEAZzC HE SEE T FEEA

= b |
Mul2s B49] 0|24 728 HYB

%2 wd okl okl

MGT538 F3 ZAA &A += (China’s Economic Development)  3:03

Seleh 23 Abolol ol 7, 2T o8 & glol A A%, AA, AL B3, A3,
B3 5 B kseSe $e0 WA 2 w9 QAN Suinn ARen wF el wleA
1 =

;ﬁ -ﬂ
ok
ov}r H

MGT539 A8l& 71971413 vl9gel7d g (Social Entrepreneurship and Nonprofit Management)

3:0:3(5)

H e z22 3 A 7o) A9 A= 9 =22 &9 ddd 7|8 o|& B4 WHES OF

= MEAH 849 HEFoln. }94;‘—1 1947182, A=A, A=A AR, oM, 71Ea5A, A5

WA, A2 D, FEAAYE, A, AASA/H7L, dsde, AAAD/ADEA A Be 5

Hl e z22 3 ALSA 7149 AF ole AWkE &

MGT540 7143} A3 (Business in Society)3:0:3

2 Aol 7Ige S8AY, AFEA, ATz A, AEA A, 44 A, BAH Y

5 ARk 01'3H%7411}9+91 "‘ﬂﬁ"“ﬂ J?ﬂri TAARA =8 EF MNEE bFa, olet #HS A

g 2 FALEAE =9t ol AIA=HY] NEE HATYSE, 799 ARk @A &

24, =3 71‘?.:?7%] Ao E2A48 oulE zka vt o] H gk ARk ol AAA 7N FFe B

I A A (Reporting System) 74 % #HolwE TR, AFAH HL 7P FAStE ARSI AU R
|

7} (Socially Responsible Investment)& ¢t 7}, A7 EZdo s HEE gt



MGT541 A=PgAH e} ev]2Y 27/ E (Electronic Commerce and eBusiness) 3:1:3

AAGAN S} evlz2U2e YUY S99 4 AZFAY A, {3534 T4, 587139
AtolHEl Fo FEHE Vg8sdd & WHIE UMy Ao AAGANE 1Rt #A 9
TAE OFI ev2Yxe 7PAA Y HAlS gET o] #EL AAEAH S enl2UAE 9%
F8 FA, 711€Y 99, AGASFS oldista A5, AES B AAHZEF] R EERole
Play)< gttt

MGT542 739 BEAl2% (Management Information Systems)3:1:3
2 AR HARARBNE, FIHEANLEY S& R R0 24 HAFFRAHY EAHA HA
olE AR UA HBEC olEE AHHRA2E, AR AFH, YAEA ABAI 2" T3 A

28 AF" 71&(d, Client-Server, Object-Oriented Technique)E-g thZt}.

MGT543 HRA| A B2 4] (Information Systems Analysis and Design) 3:1:3
2 a2 ARA2EH o7, A7, FEZAY dHEe dAE AR UA TFo] AAl Al
He MEg = Jde 58S ZFEE s Design FEFoz E3 NEE ARJ|E T

¢
Object-Oriented TechniqueS &8 Client-Server 740 A 2] ARA 28 T8 7]&S u-2th

MGT544 Hdo]E o]~ 8] (Database Management) 3:1:3

2 AEgAE 7GR RBA =Y A Bl 2240 AdAE WHS tEth dolE ZEA4
HEE LA g, AR, 74, AEE JheAd TY IE S BEG 719 e AR E A
el = BREA2E HEatdoA &2

MGT547 A R7| &A= (Strategy Use of Information Technology) 3:1:3
o] wAFL 3 Fr]Fe AnUF AR PE = AN ES AT FAFROoEA, FY AHE
1 FHele

=
BE3 AdYste o Efe Fe AR 719 AU #dd £ WRES &35

MGT548 714 A Al dlo]y #&] (Enterprise data Management) 3:0:3
HolH & o Fado] AAA oA G2 FRMA L Yoy ofF WM HAdee FA
AAolth o] & Hgt YHES AHEY YHEN FAN BeEldEFS A5 B

MGT549 &€& R 7]< (Information Technology for Financial Application) 3:1:3

o] HF/HL F& EofF AFo #AAH FAE MEAY F UAEF Y AFolE I AFEFH S A
&stal st -] FAMA7IHS e B A A= WA EXCEL, C, MATLAB &
o] B4 E=FE gFeta, wITe #de 8 FASS Fddo

MGT550 evlZ2U2x HFH7]< (eBusiness Technology) 3:1:3

AEFA A UES A, AU, B evl2Y2, YA 2E T3 HolE AEud, AAdARH 7]
= Me, BT 2 4S5 EQE, AAAA, dolg o], HEW| T o], 73}t H

Az, HolEHrtold T HAWHAQl eH|2Y 2~ 7ES AJHTTH

MGT552 AH-&8 ¥ Xt (Information Ethics and Security) 3:0:3

Z1doll Al 12 Zetolm Al HE7F A Al Hi glom AZA g MR Wyl RAE
AE FAHANA AR &, ZaolHA #E, tXE A2, Hole ¢s#e, dHolH Fa#E, i
Z syt & E

MGT553 tjAeuAE (Digital Marketing) 3:1:3

ARs Aldlol] 7]Ee AR o]&o] ofEA HFE F
71E9] A" HHTGPY] FERA AuAREC] A3

e AN



7. w9, @4 gRoiAn 9
Nges Agstel BAEE Y

L olfrE S olssta, A B, L UAEUS shtel vhA Y
@, auA AN L& ARsh FA,

52 aNEY =
2837 ZEto|MAlE ARSIARl FAIRERE o 2o
MGT554 tAg 7 A1 & (Digital Economics) 3:1:3

2 FFoM = AEAR] Aol JAHU A A9A HE&HE=rtE e 53] mAEA
BACIES JIEY 71l A8 W A= olspol ts) HAFTHoE T enl2y s Al
& AR WAYSe] S He 49 Rde eE o ARAAG, Ry 2de] AA
A, AZ2E 7199 ZAYE, HESHZ 53, =<1, F3 7H43}E, Al o8 Fol F8 EFoln.

Mr fu lo

MGTS55 Hlz2U2mda =2 A2 4l (Business Model & Process Innovation) 3:0:3

o] }&52 V|PH FFHEETY ALHA AHAEFES A8 ANt JF Ao} gAEAA FRE AN
sto] 229 vlz2Y2 Bds Zslstal Aj2o] /] g HHES o|ES5 WA "ok o]
oo s rlzys 2d dile] Fa4dS 437 AEE Tl &4t dEExe 24
o 0¥ mEA2o MAZ 51__4' 71@’ agly o]l FE&AHo= #gEr] ¢ 3HBusiness
Creativity, BPM SolutionZ} W &8 wj$-A Htoh

11

O

O{N

MGT559 A BA| A8 =213 (Measuring Business Value of IT Investment)  3:0:3

MGT560 A ¥3]A (Financial Accounting) 3:0:3

A ZENES 3| ABAIZA A AR LS FHIT T HWEOEE, IA
AR, AFAEY ow, i P AFARILY FAAA, AFAEFEL o], AFAELA
o 7%, IAARRE ] &3 FAFEAZAAY P HEEZAY 72H A & ZFSTH

MGT561 714 A%-A 3 (Corporate Finance Policy) 3:0:3

wHsle AISdAANA AFAF A i HAZ AEA S sHr] YA AFHeE e AT
A2 AGES F55t A4 AP FAE, AEFE, AEAE, WA, Fr 9 3
I wjeE A& R 2§

MGT562 A)F-AL#E4] (Case Studies in Finance) 3:0:3

o] &S FAE oY AFHEY o2ES HAAEA Ao FHELEE 5 A= 718E AFIA
TE AE Tl S ES 250 AT WEES HEdoF dtt o] HEAA TREAAAE F

Ae AT, gz B3 gAAR, WigAHd, FAF AT g Folth

MGT563 FA£4] (Investment Analysis) 3:1:3
T4, A, FAFEEEF T Ad 7HA Fd tE A@H F9
°of A g AFe] a84de HEW ZTEZHL ol % &S ARy xEZYL #Y 7]

2 Zolen.

]

1o

<)

)
<
I

=

ol

k

ol\
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rE £

MGT564 w]A|ZA A &4 (Microeconomic Analysis)  3:0:3

AA FA} A2E AAREAL] 2de AN dat AT olsel Aud EAIHE 273}
I Ytk B Bl A 34 slolA BAEE AAANS tdoz sl AAEAS HYE
3 Zo] FHIL AE AYolE, 1R

3 AW A% 1R Azl olslel FHE Fi A
1% 5o BAAANG S Bate] olact.

N

MGT565 <=7 A& (Economic Development of Korea) 3:0:3
o] ol AL =AY Fx, AR, AAAY, FAFA Sl thgt o] &4 ol E niE
o2 LAY X §&3ste THE v Aotk FE WolF: F=AA e AEFF



] =

H =
2 ARG &4 %OH E‘rfl’/} ?'{P FeAH Exsdn O a9E B4y, FEAEY
Aol e e MFtel dF F§ TR 9% 4P ATV

MGT567 &87]&E (Management of Financial
=871 A Qb Ae] ATdE A oE AW H I, uwsr71°44 g5 #HE VEEAE A

a3, FEA% L 4FY FLESS =R

MGT568 R & & (Risk and Insurance) 3:0:3
AFEA, AZATF, A8FA € #Y VSE % 3
FE e AFA, o] 1uFE st ol thgt ol E viE
of g A& 3ot

W, 95 5 A BF Eoky 7|&
o2 AR B AZT At =

MGT569 A& 2 §A (Futures and Options) 3:0:3
AEH FAANZANA 7HE0] AAEHE= A8 2 98y 7HE Ao s 2 FAANF T
Z "9 7 AR AE 9 FAY JHEEAR oS 45t ASEA AAE HES A

= B FA g o] Sle olslE =R,

MGT570 SdEA LA (Security Analysis and Trading) 3:1:

Sl A3 AR #e P FA4S ST Z9F F2 Ve W ada AANF F2 vz
4 7IHES uFH I =83, o83 A T U3 A=E%e HEE T

<d 1 5480 Aot

12

MGT571 &=734] € &8 (Korea Economy and Financial Structure) 3:0:
=AY TF2H AR A, DAY AA, AA BA Fol W 2FZHQA A& st 1o
gk ol E IR o E 5§ AA B FxAY AL ZAE E4ske =

o I ZFAo] gt

e
w

MGT572 A FA|EE 4] (Financial Statement Analysis) 3:1:3

2 AE2 AFAzY fjHH BAES Tt 7199 AA 2 mH Y BD GHE Fetstal O
shedl o3 AEAZIHE gET ob2e olF o] &% ZIYUHA B TIde A&RItEAE
==

MGT574 Multinational Corporate Finance (ZAIAFAH)  2:0:2
o] #EL Sl FAH bFAA AF#AE ] oA AFES ol =S & Zlolth

SFASL o HES Tt FAAFAGAA ol&E A= vt AsxL PHES WA
2 Zoly, ogA 9% P} FAAE HE wE AFS B T Vb thete] ujg-Al

2 Aot

MGT575 Global Financial Markets (ZAF8A14&)  2:0:2
SAAQ SHoA F§TEY FHY EAS B4t ZuUL 7dol g3 gAFHIHNE
< SAst 3’&3]3}% U, SIS E (A, 28 2 FAAAY ARARS 235

MGT577 AAZBAIE4 (Macroeconomic Analysis)  3:0:3

B AEe ANGA B AR ol2% $4UFEHE GEL GRE FAHL HEL
AARRT A5 DFHE YT $EAFRA, 2, B4 D Brle] AHelE, FRAY



2 AAA Yol ao gt AAo|EH FEAHAFTEA T OFA =Ha, MY AAStel e 7=/
= =
= U

3+ Q&8 (Humanities for Managers) 1.5:0:1.5

Bl Ql Wl A RE QAkFTA e A
&

MGT580 A REAIA| 2 (Applications of Telecommunications Systems) 3:1:3
ARFAAZE S 7|2, 2A%Y 2 $83% FAREF 5 UEY Z=2EZE, 0SI%F, 4
Aol 2, LAN, WAN, MAN, ISDN, EDI, Internetworking, SAIA| =&l MAAWH AHsEY S
A TF 59 A FHE T

(R 17

MGT581 #HAFE71€/M& (Introduction to Computing Technology) 2:3:3
ZAsksto]l AubQl FEOZ FAFE V&9 7t BorE &/8tH I Bope A e 2l 2 &

e 2ran.

MGT582 EA17 A8t (Economics of Telecommunications) 3:0:3

B R AE MAAAGLS oA w7 shol FA A Tz o9 UUE FHSE @A
AR ZEAS DA 0 GFS A 4AF 2 A gl tstel Ardch FAAAGE B
Asrglol ARAEH o 2FHol 2" Aol BlEste] SHH AT 9% AW D A B
W OB ZAZ AT fow B Faelds A AN A8 FA BE AR

FEN o] At TEStl A Trekek EFol 2AH 2 48 Zjoo s E43

0

MGT583 EAFSMEL A4S (Introduction to Telecommunication) 2:3:3

RFA 1R A vlee] dEte] ZFoth. Fa UgozRs ofdEa ¥ uAd AF, o
=35}, w¥, oy dE, AEZA2H, FFL, HolHEA, &A= T4, T4 712 Jde o
SE g APo] yPHET

MGT584 AEYl L Al =448 4] (Progress in Internet and Contents Industry Analysis)
3:0:3

2 41 e ARFAEkAAY AFH] HIE Jfustt ARFA WY onE 1 AL
o 71, AAA, XA vl g TS ol E Tl Fotstes It
MGT585 AR E417]1€A 3 (Technology and Telecommunications Policy) 3:0:3

Zleddo] ARFA FAFAAA zte dTe A7 71T FAVE AVl AH
A, 7194 =4 ouE AdA A=AER A FdaAse] =& T et

o
2
o

MGT586 €& FA1AE4) (Telecommunication Market Analysis) 3:1:3
2 JEoAE BAAY BEAS 8 Hagh BAUHE digts Aot olE fste, ¥ I
oA FAFLdSIE, AAFMNLZEA2, FAAZEY AALEA, 1ANEZSA, QFD

process, Al & AEH Sol TR

MGT587 <JEY”7]&/1 & (Introduction of Internet Technology) 3:1:3

2 AEoxs AU 71 a8 AFEH F8 olfES ofFoEN AHUI| s #
dE A E AARR Z48H doprt A2 2dS AL FT F e FIARAY Y
< & |3 5}HA|
g A

==& gtrh. ¥ Term projectE A= LF AHUVE ZEE Akste] I

olth

MGT589 74 ¥ = (Business Forecasting)  1.5:1:1.5



NeR BAlEe Aols HEE F4, Wn P 5L et E® 54 B Bad

ORe] 7]& ol&8% B&ET

MGT590 Cross Cultural Management (o] &3}3#d]) 3:1:3
B gz Aol AGAEA PRI AR 2 EI(o]EF) o= &
i% 71€9 s BHoR Fr)h olF H3 FAYES olwF ol A

3} oslE B3 A AT WH, AR Bl ols Sl thal

=
=

MGT591 Global Immersion Practice (B2 =33 =AI8 d<) 3:3:3
Hax=d@dustd A5l FAZA IS B3t =24
Zol B uaEo HXoitt 2 UA, qAPY, 22EEHEICE, A AR
sto] o] oA vl FFE 74 EH YEES AF A=

MGT592 & Z74 Y9 =24 32<% (Global Immersion Practice for Telecommunications Business)

MGT593 ¥ FAk&#E] (Supply Chain Management)  3:0:3
TuAtedey #A5Y F FH2 MBA FAENA A4 2 FFEAsdE Eok HAEAH olwE
7t2A = Aok olfqd AFAHQ olpe JHAFEES Fuistely] 95t AxHE 2F A~

Aol HAA AT HHEA] ofsfs ot k= ol

MGT594 Z=% dA4 <% (nternational Studies)  0:9:3
B w3Ee dA nlzYyzdi Fa3 diido] Ha e v=H TH(E
TE Ahe AYF B2s = vunste FA4 s Vg F
2 714 &89 FAek 22 W A EA #HI &Y H a
A z2 o] Wsle] o njzYxe] HY 9 7]F) gEiAE

MGT595 <FA1#]¥%49 (Analysis of Chinese Political Economy) 3:0:
B wdEe 5o AA, AA, 498 U}"*b’} S-S AAHS

SollA = BA BA & /\l/\%‘-‘ll %—5—3& 54
Qroll thgk A4l ahof

MGT596 = H] 14./‘: X (Business Practices in China) 3:0:3

2 uREe F oA &5 FolAY S AA T ¥I2YUZ2~ #E AEVIES A5
HH ok HE %Ql% B3 FHEY T ¥Ry AR gk AdFola FAAFR] of3)] Al
Fatel O E4o] Qloh

=
o
2
ofo
o
I8
o
Oll

MGT597 == —‘?—Z}E‘j% (Laws on Investment in China) 3:0:3
T FAe #EHE g HE A2®G AR #PE olFste T Fxkel #HEH EFAS
2F3}o A informed dec151on° T ¢ JEE St Ao BEFo] o

MGT598 =449l o]3] (The Analysis of Chinese Industry) 3:0:3

o] Hol AAYEY AR BAst e $Y AYTFERe ugTx B4S S et
ZAARY A& gotetan FF b WIS BAGY Fx9 FEAYHLoRE RAsta e A
2k, AAy, e ol ik FAF EA4S FI qAEY ME A9 dY dF5E Fel

Ewe AEdd.



MGT599 <= 3= (Negotiation in China) 3:0:3
FTHAH FAel oA ag 718 XS AFstal, ke A Bl A s HAE
= B3l dFs o2 T @A dis) Bagk s wiksted Ao H3 o] gtk

MGT600 =& 3}o]& (Optimization Theory) 3:0:3

B w3ELe 71232l Operations Research (OR)#HH FEL 73 st oA Ry Z 1 therst
HAslol 25 F53H shed HXE Tk HEZ<Q0 ORY Linear Deterministic Optimization
ModelE< & O o222l #HoA thE F Non-linear Programe] 7]& <l o2& FH3}aL,
Optimal Control Theory2] 7|8 o]&3} A AAJolA 2 8 7IsAS Ay

MGT601 A2 23} 3-8 (Decision Analysis Theory and Application) 3:1:3
AAAA RS gAAAR A BAE VM & WEs FEY + e =Eddd &FES AFE
©

7] A1 Aoltt. ol EAIS A A Fed Fejde FES Wl A P

MGT602 o) Zo]& % 88 (Forecasting Theory and Its Applications) 3:1:3
d= 2 AAYE BEX3 #Ed A o2 AMEy A4 A2 BAdle o= nae F=3)
I J 8o =A== Box-Jenkins B3, 538 A¥RF A Fo|5rlE=H Y, 4

7Y, 2HEY BN, FA9 £ By Fol Atk

MGT603 Al E# o] (Computer Simulation) 3:1:3

2 A5 AFEH AEGelAY 78 MdH AEdeld 2P o] 7], Process, Activity,
Event 959 =43 7]"q3} DEVS Formalisms #l¢ & A4 73S 93 =7 9 AdojS wj&
o 3 FAA A B4, AAAF AlEdeld, Asd Agdolds HdETH

MGT604 <¢IAM#E] A|~®l3} A2 (Human Resource Management Systems and Strategy)
3:0:3
B AE5E AT AT QJAAA2E #AYE FF

[e)
A, WA, Bl AdE AL, Adrle 894, rHAE

Aek e 7pA A
a4 AAgelth ® 2L JRsRgsl AR, 7 BES A% 7& 53 2L A
Arele] FleAel Bio] oheh AR BN F19 AAH A4 AAA U] Be] g

MGT605 7Y@ ARFYAlA (Business Communication) 1:1:1

o] H&F A Athe AGAAl DA Fo] AFUANA 5HE FHA7|=H FHo
ATt AEARAS xWsld JFuKS E3) English Presentations, Writing, Negotiation A%< 3}t
3, TFAA G AFYANA 71&S wl g3

MGT606 <2427 (Intellectual Property Management) 3:0:3
H gEo stgEo] 2= 7|[ge ShA xpxlo g RZAE T Qe X2

2 A4k Agd F8&S T3 FUdS S & e AFE Vs
Hdoh StAES 59, AE, UAQ, SPHIY, AzE AHE G o
< T dAHo=E F5E + Uk

MGT607 719739 71E¥H (Basic Laws of Management) 3:0:3
Tl H o R FRlste AYA A FRAABAN H = FHsta Qo
Adg § AAE ZE Aol a7HI vk B AN A5 V9E 73
AHA 7+ tﬂ‘ﬂ’&‘}ﬂ] dd = o gl @ A(Agency), L uHA kA (Contracts), A
g7 #(e-Commerce), £ 39| (Torts), A== 2 <Y(Product Liability) 5& A=

E& ﬂ{l‘l
Y
=
[
=R
D
<
rN
2



MGT608 71473954 5]*}%‘ (Legal Aspects of Business Association) 3:0:3
ANE AABANAMY Fa AAL AR ey, AE So zHSourcing), Know-how #&d =3
A 4+d 7 4 (Corporate Learning), A& & Z = (Market Positioning) 5 Al 7FA] &Eokoll A A&
2 A 630 7%t B BEE olF 3 dEY oAy WY 4 e A, 714y A
TZ, oA A B tiFEFo Ao, JIdAs 28 dE, SdEAY A 2 WA AR
of #3 W & tEH

MGT609 <A7HHE (Research Methods) 3:1:3
2 e 73‘”3@ oA & ATE FIPsly =EL 2E Ho a3 Ao ALS HFHo
ot FH W& AIStolA FE AFEStE FF AT ECH, Ao AlAlA sHAle Hae
wel A8 AFHHER

_/':
MGT610 35343 A7 HE (Research Methods i
[e=]

.

in Behavioral Science) 3:1:3
Yef At H ol o3 AFE Foko AR E #I ENEHR HZ IH sFS oldlst
1 #288 F Ude TYE AFEF e Zlo] B H&E HHot. FAHoE B AHS 53
o] EofF A-uAl o= AdFHHE 931 Q%% B3 AT AAY BEE 7HAH © dof
7V ASARE SRS q=Ed Sge=i s Y F Je 5HS AE 7 UEE L

MGT611 =23 e & (Organization Behavior Theory) 3:0:3

A ] mAAAANA HIEY EFE TITedA gFH, FalldeEs dHolE9 7
270, 7M1 el (personality, cognitive process &), &7 'doll &g A o]£9 Hlmw (7] &,
A&, Z3tolE B), A AAAE 5 B, AFAA 3 AdPH, A=AE, =444 (oA
2% 2 AAEA), Tled AT BAC A o8 &) % W, 88 =4 Fx
e BA, =AE ] A, 2 WEel FFEHA AT olE2S TR

MGT613 73 4 A =& (Strategic Management) 3:0:3

AFAFY M 2 A FAHE L6t FoUgoEAE A MACIGA=, AGA=, FA
H A, dErgdAge] viXe LRl B4, SHEAVIY, AT BA7IHY &7, B
A Ao JMd, AFAAYAA v = FEF8RI B, 22Tz P A E] /g, bz
A, 7184 A 58 MEH R OgET 7| Eo|&9 et AdRAs T4H0E A4 A
A 1=

MGT614 3}olEl=74 9 (High Tech Management) 3:0:3
o] #EL A F4 A AR FE&H gd VEFE I
7€ g4l Al 7les&A I P53 HEE T A
71% 8 2do w4 o] &< Silicon Valleyd] A/ A Aty FA4 o

MGT615 HIZ2Y2AY) (Management Decision Laboratory) 1:6:3
2 HEAE AAYEH FdeA 249 AFEH 2odP &7 stolA BT
Md 2 7S TFHCE F8e For AIAAEA vHS A

i
2
>
)4
A
o

MGT617 74 @A (Management Consulting) 2:3:3
B BEe MBA S0l 7 A=olA vl AF Ade FE 4 U capstone ZEIAHO =
A, 7190] 7HAAL e AIRY dEHS dEFet] A AES EAst O A S mAsta T

e 719el AYAel ols) Hriwech

MGT620 wm}A ®lo]& (Marketing Theory)  3:0:3

of 2o vlAEe] tiE MuAQ ATEE LS 7 Bopel FEA AFol% @ ATE
2 ET =9 oA AeHE JEA o85e ARSI 1 S8 UdE AT



GT621 vlAEZEE (Quantitative Models for Marketing Decisions) 3:1:3

AR AMEA S Fel Ao 7] s AFH BIPEo] A9A MEHIL SEEHEAE AST
o 53] AdAste A MEEE&EE AZFIEEC] AA9A B, 7HAAA, dedad, 7%, A
FNEAe] 4 7EF nARTAE Eokddl SEEHEAE VIEEIES BAToEN AESY ®
HAAZ AFEE o83 AHHEAH ZEHA Y AFE T olHIt BFO ALY T|FE
A &gkt

MGT622 w}AR A= (Marketing Strategy)  2:0:2
B piEe uEe Z2S 578 sS4 2FHo|T Ar|A Aok 7pA T HASA nf

AY EFe B ¢ AES weHed BHo] Ak BN B Ads AT =L B
3 EESY, AW Z2AES 59 4WA AYsES RFHES Ao

MGT623 ZA#+¥ (Promotion Management) 3:0:3
7193 14 2He] Z+F wjAE &3 vARARTUA AR olF T3 AMEZ
2t 22 MY YHEL FoE E3F A, AHEAY TZAEE E3) ol A= &

gt 58 WMot

MGT624 44| A335& (Consumer Behavior) 3:0:3
auzte] FuldEiel] FFS vAE= 4B 571, A4, S, HE A S 7R olEsd
ZHzte] ek, e, oAEA o259 AMETh E Y Bel AFHIL e AuA FRAF

o] &3} 71et AA(Cognition) o] &5°] oJEA &n|A Aol A EH=7HE AEIT

MGT®625 International Marketing(= A v}#A &) (International Marketing) 3:0:3

2 A5 JAAA] #HoA nARSAR 7155 A4 HAAA vARASHS £
o FPsted 2o M 7HES HETH 53] ARSI Y 23, IA4F viAE AFojagl
o S5, I8 FAVIAVIEY A3 A 23S Frh

MGT626 %5 & (Marketing Channels Management) 3:0:3

2 &A=, A S products and services)7t A zARFE HFALEA AR HEEH7] S8
Fojok & 7] (functions or flows)ES EA3t1, o 750l AxEA, FMA, HFAEAE ol
oG A EEEEA A¥En. agla Azl uA" dAelA olHT Fe EHTFAS o9 A
#esol He=x 1 Bl E(framework)e] W83 Fx, 183 S£(operation)o] tha] Lolr
712 @t 2R Y2 A 2A 2 g A A B A5 F7 vl =] "ot

MGT627 7147} 8 413} 7197} (Entrepreneurship and the Entrepreneur) 3:1:3

2 wHfFoA= 7|g7Hd A (Entrepreneurship)] &3 54, 714 7HEntrepreneun) o Al E a3
T2 - AAe 02 Y, 7197 A ds =@ iAr|dEs Fds A AAY
T W AAor & HAAF ANE AR, AFYAE 2471 2 #d BIANE 2T
Ad

HES BY U AAY BokE Adste]l AUARNE AYSHAA ATAFL RES Wk

] MIOE

MGT629 FolAloFe] 7143} 49 (Business and Management in East Asia)  3:0:3

2 f5o 552 AAAAY FAHCE HeE FotAol A Fe AAL} 7l gk &
23 RS Eole Ao, UN=(3, F, 4, tihE FASE o5 4 FAE T4

I BRI D sotror AQAAY AxZ EAH BAFTH, 2) FotMorIdY &
Zx 3 FotAlo 719 M He, ) FotAotY A H rEdA U ES A 74

MGT633 wWlx]7]3)& (Venture Capital) 3:1:3
o] 2 SAEo] WA L4 HAHbS ol F UEE =9 EZ V)

]
H
OE 92 ol&85<& o9 WA Aved &8 & Ad7E v7+A I =3, 87 F A5



A ZEstal e ARAAES st WA AETLe FdAEe] AEsta e G 2AE

of thate] EolE 3t

MGT635 71&€73 A1/ 7} (Economic Assessment of Technology) 3:0:3
Zledd ZAEY AALEAMAFILE Astrle, A FEA, S, drled, BANE 5 oY
gk &Eofk9 —erﬂﬂ BAAE AABH7E D A ATFE S8t A Issue, /R B g w|fE
AWste FAES e

MGT639 71&€8412] o]&3 A (Theories and Strategies for Innovation) 3:0:3

714 @ Ae Z¢] R&D FHo] B3 o223 AZRAMS 2= gEo g 7|&EAe thek
W} 2 4E5S olsfstal researchol] $-&3te S HHOE st FHo|th

e

MGT640 715 g RA 2% (Enterprise Integrated Information System) 3:1:3

2 AFe 7199 B8 H? AEA xS =Yste WHeEAY VY §F BEALES OE
o AT HAHEA 2=F e A FEjrt AARE AL e /\]iE*‘(ERP, Enterprise Resource Planning
System)o] = oo] ZFxo] ZF o] Fojxth. F8 W& ERPY 7id, M=, Z2A2 41, oAt
AA, 7= E, Halde, 183 e-Business ¥ CRM #o] AAE E3H3it

MGT641 A #AAF = (CRM and Service Management) 3:1:3

o] #EL uAES] A 7IHA eCRMAA#AA A )E MATTh 7|FH LvALete] A3
7148 BAE HAFA 7] 98t M2 BR7|E€S o/9A wEzsta #2E A7t tis)
AR3n. aABA Y AAS, 1A Fa R, Aulz Aol 54, eCRME 7i'd, eCRMe| =9}
S, 1A #A HAHs, AA A o] T8 olgrolth

N
ki
o

MGT642 AFAHHRA A (Financial Information Systems)  3:1:3

AEARA 2L HEEA 9O F&7]70 B JAAHRNAAN2E 9 AFTAS To 1F
B7)ES oA9A $8F AMVIE FHsE Ae FHoE gt) o] 52 AFPsEo] YA o
w A 9 wre] Fojga fHAHNS HAE vt A FEoEY AEIHEC] WHE A Fo H
A8 T3 &G Aol

O

N

MGT643 3S|AIAH R Al 2® (Accounting Information Systems) 3:1:3

o] &5 IAYFRA|~RFEk Fadh 7H”‘J+ 7IHE TR T8 WEoEE IAAEA
o] 713 Jid, EA43 AdA A 2=H, BA, AdAelE 58 233 AFFAZRE A
HAEA| 2" HA|, -5, Ho]E o] X, 1411'?— AA 2", JIFA S & F°] BTzt

MGT644 31534 (Advanced Accounting) 3:1:3

o] }Eg FFIAANA GFEIY FAES AEIA FHI I Yol g, A=, AW EEF E
oJAHIA Y AT A T, AAAFAE L ARIAE AT A Ayt 2H FAES OE
ot

MGT646 R A| 2% Z+A} (Information System Audit) 3:1:3

o] & HBA~EZIAL g ®eko]l a3t /EH VS FEAT T8 FA= A
stoll A o] Y RGA B HA X' MA 9 HIl, AEAI2E FEA 9w, A2E T
o ZHAh, Al2=®’l#E 7] 5] AN ARAZEEQE HrE 9 #e Folt

MGT647 R A 2"l # 8] (Management of Information Systems) 3:1:3

279 AREFA o A L A AEL ATEW FUOE MBI ol 4

of %% /9B tEd FuAsd B 2 FEA 5L Bal AA A A8 T
2 AT,



MGT650 d)o]gule]d (Data Mining) 3:1:3
dlo]Ento]d & 9% /\L?é }3} learning W] Yol S48 OEL F8 FAZ A7)
%]

hEAY, S AR P o, T, BAUE S AGRolel 34 5ol 2o
o 7)o whe cher Tzﬂﬂ 279 5tk $AAEE 289 =AY Term project® %
B3t

MGT651 7 A B 45 (Practice in MIS) 3:1:3

ARl gt o ge QA 22 BAN $ostel WYATE S Fa AN
o HARAE AL YE /1YS ATHFOE HPFL & WIFE ABY FFHR
FaRAS BAST ANILE AL 15 Z2AEE SR,

MGT652 HAA" WY& (Consulting Methodology) 3:1:3

2 A4 @A FHe F AAEAY AdE PHES AFE AA A9EA FEEHS Y
ste, AAE A Atde 23dT. dA" A A9 Trende] olsf, &A1 A &
A58 %, Project Managemente} Change Enablement Technique®] o8] 18]a Strategy,
People, Process, IT##H A& 99 S Strategy development, Organization & HR management,
Process Improvement o]l ¢} Abel|gtE & thET

MGT653 ¥ 3} A A8 (Law and Economics) 3:0:3
B A3t FAAE] o WA 5o AAH EAY A RS A 4A
et &4 F AEF o223 A E Tl nS3rh

_L?l_'.
2
b
-1
]
o

MGT654 w"=<4E (Introduction to Law) 1:0:1

Mz BA HE 2 =g A AA g F2E HE ey, o2 B HEIIAY A=
HE gEeh

MGT655 FA#:;H (Commercial Law) 3:0:3

FAHE SR EZ 3t Ay F80 FEAA AXTY AU S5 M2 Aldlel & o}

of & vl=ad T4t HFEF AWHAAE wieth

MGT656 A& A)4+AH (ntellectual Property) 3:0:3
FAuIY, T, 53, FEIFT B vaHAAE LS

MGT657 =ZA| A (International Taxes)  3:0:3
B 52 ile} gl s FEEH= gds AHES A AEA o] 2 AFRE v)T A
HZ JHAA FAHolan A= YA TEe.

MGT658 Al = AEvjv]l (Commercial Sales) 3:0:3

B Ee MBA #4 S0 o5d TA YAUNe Exol HI At vTe FUFWUAL
WEE S22 AAd duR HAA S HGT 4 AED AARGG, ANz BE 4
A UH3} DA SAPPAe] hE AHe| o, A Bold WAA TAFY, T4 @

AW, St 5 s AAY ol 47k thEojA

MGT659 734 A 2 E<4=A4 (Advanced Seminar in Strategy) 3:0:
2 a3Ee AFHY EF=AES dFuA ok dA4 A
A[akAL St Eo] FET F UAEF 3t 5
#Hety EEsH WA G EorY] agEAEd

>iJS$w

i

MGT660 A F-& (Advanced Financial Management) 3:0:3



AT o £ 1G] FURG ol ATEAZ AFBTh 53] @A 2ol AAYFl FW
S ol Sl ZUHE HAANH 2o G2 PRl B4 5o e

MGT661 719<d4&¥ (Mergers and Acqm51t10ns) 3:0:3
o

7199 AL 714 8% AR FHoZ AAld v Xe F&go] AU olfoltt. 719
ol o) tigh o227 %‘%m‘i‘—ﬁ% 53l A AAAH W AR ZHe AEn
I AHE 5ok Ao A5 A =Ee et

MGT662 s=X]31H2] A —‘?—%% (Numerical Methods in Finance) 3:1:3

FE& T YeEtUs F837 EAE Fed Z

hy]
=
4 BRE FAHOE Fr a7 A gud Fo

S ALE o] EXo| mi= WS sE3io)

MGT663 ZAAZE (Securities Markets) 2:0:2
o] EA= o] 7HA FHY EAZES 43
ot old #AHE ARt HESS AESIAL, =3
g 2 AHE ofg

aL o] o] ofgA EAHY = AYEH=
UM 75l 3 dFEHEHE 2

MGT664 =)#E (Strategic Fixed-income Securities) 3:0:3
T2 FAoAR FAANE AEdH 1 AFE HgEY TAZCE A dY A 9 Ao A
AA] tig A &84 T& 53 doiAA 3o 72 9 &0 g Ao 1

MGT665 Al =73 A8 (Econometrics) 3:1:3
B JERMes AA d4 D AR, A" 5 AdHEore] ke dAAES B4 oldst=T
2o AFAASHH PHEES ET Fo U T4 o4 71z $& AFAAToR

TEHH, FAWINAE ol &3 5 FAo] vhdE] .

MGT666 Aldo]E2-&4¢ (Game Theory and Applications)  3:1:3

5 Aol &8s T &84, HeF =2 AAdA By, EFAAZS] gAEA o
(Multi- person Decision Theory) o] A3 74 A o] &(Theory of Competition)S ©FH, £3] A
15 Az IH " A, 564, 3&2©Non-cooperative, Dynamic, Probablhs‘uc) Adol #H3h

3]

4 e o e
Lol 4

A =TT oIy FRABE YRR AT Lok YYAR, BAAFRY
oo, FAMTRCF B Be Hopol A2e BA B AZSL ol ool U@ o=
et

MGT667 5834 A3 (Finance and Society) 3:0:3
g T3 #Ed FA, A, B4 EAE AES D 719 A A Aot dAE AR

A, AEE BANAE BHoE st FEAE F87189 AA AY B FERE
L
[¢)

i

fo

S~

)
ot &

=8
olqro} THEHE AHYH o237 IuUl9] FFES HET AFAYEA, A&VMEAE HIE 87
AE A 9 B, ASIAYRY, AdEE, ©§AEE, 878 SEAY ¢ A FH
TEFEY AE A A HEE oS FAE st

MGT668 w]A]7d A o] & (Microeconomic Theory) 3:0:3

2 e mAAAC RS 78 BAETE ol &t dHEAS Ydte @ AAFA S AEok
Aol Aol this] &A%t o] Ao FAE fdiAde 71EAJ] A Ad g HAH 3 o] o

W@ A 4o] AT

MGT670 A+d=2& (Industrial Organization) 3:0:3
2 A= A E]— FelA A & APRAR A o]l2S A

rr
P
o
1
)
o
ut
&
v
X



ol £l uhg Slo] AYEHo| RS FEFOEA N @AW Avte]l BA W oluel AA @A
A, VAR, 24 9 AT Bl Repe] ofdel ATE dUAL AT 5 ek

MGT672 S&3@#el”7I¥ (Financial Risk Management)  3:1:3
T8 EY AT wstel wEA FEAFY B0l SHEHL
Ao, #6989 34 ¥ 5848 7ENESE 2N = il

doz Jidd value- at-riskE ZTET o2 7HA A HYVIHES THALE HEH. ol
g7 ES Z8ote] AFdA 58718 Ee VIdEY w8 de #Ed o E4ss oAy v
A FAEE A%

MGT673 33 =F874F (Advanced Derivative Securities) 3:0:3

o] 7 33k e AAFELFF dE SAH HAEA R¥E gET 5ol #4, =
g YE 2 Ve A AAE ke B3 FHE AAE] Lsta pAAARC 287 o] &
I AR RS Foh

S

Hﬂimﬂr
e

o

MGT675 AlA&Au| A= (Market Microstructure) 2:0:2
7

ARAE, SVTHAE, FEIBAE, AR ANEG2A75, Adc: F8 5 A vAY F2&
OgF3, 1 Fx3 E4o] FA 9 FF PAe= dFES EA4sH, 1 B4 294 FA 2 5§
Ao dig &8 Weks AT

MGT678 #&]3]4] (Management Accounting) 3:0:3

o] &5 IAAHRE AIFIAEAG E&3t=d 72Vt He F8 NEdH JHE 3RS F
8 YEoZE Ay JiE, A2 =0l i, AVHAA 2=E, o4k, AQE A, vk, o

Hatel BA, TSR D B 5L EHT

MGT679 8353453 (Recent Developments in Financial Engineering) 2:0:2

aHstE AA 2 28840 E st MEE 538 7ol g&sA HHEHIL e vk £
WHEL H FEFo] tigh olsiel WMBtsle B0 AT THE WMIFFES I FFHom I
weba B wdEe F83sHA iyl e Ao 9 AtElEA 1eln 5§ 2 A dAY AE
7hel oA E Tt 583 HAl FFl diste wSgoh

MGT680 & #)FALY A (Telecommunications Business Strategy) 3:1:3

2 AEo A= 54 FAAG dis £47 7PHE o] &3] AFASEHES =F3ta, Cases Fa T
AAQD FA s S&EH FAMNARA A el AFste AS FHHOE drh o] 95t
FAMFEA, AEAY, AvEle AlE, MBA, AR, &6 7R 24, EFAAZAAE T

o] ol Foj7lt},

P

MGT681 FRSAGAHA L 28 (Design and Management of Telecommunication Networks)

Aut AshPozne dolHy, FAYS TPHE oY FH FURS Yo TF I
2 9% AAMHES NPT, I5Y FaF LEFA AALCIDE FelHd RAHIES B
6}04 23S /18 4 88 AE BAA BAATh ohgel ol Waw GERY U JI5G

MGT682 3 R 5 219434 (Applications of Data Communications Networks) 3:1:3

AEEAN2Y FEL o|5F A48 BT FUFAT AlA WA A4 AW EAS
ATAY. FAEAZ PRE AP /1Y A%H B§ @ 4 4y Fopd %%A}eﬂ, LRI
B, BAAADY, FAREA 9 FRAN AFH B 5 BV AALAC] B AL

a4z o
A7 9 ZEAE Avr} avAn.



MGT683 = A543 (International Telecommunications Policy) 3:0:3
71 AEFFY BEA, HAAA] 4G B H E=TEe] ol gA e BRE S
© T/ BAAE ] ol ES AESI =9 A AAEtA oldfste AS HHOE o)

MGT684 FAE&E Al (Wireless Commumcatlons) 3:0:3
FA5A 719 MAFE FAFA AG7EAY &8 Fokdd g 7« W&s tEY gAE
gre, A&zt 2 A Fd 54, 98574, F4 LAN 59 71ed EAY FAHAFAE ol &%t

Mz Aelel @ ge Zeldt

MGT685 Ft &4l (Broadband Communications) 3:0:3
B B ATM 7ig, BISDN Z2F x »d ATM Efi® Ao, ATMY &g, ATM =
3 ATMY A5, ATM A% S tiste] s

MGT686 tlx"®4l 32 (Digital Signal Processing) 3:1:3
A7 = ofgdR 1 A2 RE yAEMsZ HET o A7) g Ui o] &, g E A E
A3, Fourierd$h, Z-9%H, TAY I AA S st Aot

MGT687 2833798 (Research Methodologies in Financial Engineering)
ATEHE 83 HopollA AHEEHE ATHHES Lsta A

_L
=
W A% 5 Boel olF B8Y 5 U YL AFER &

3
A5 BH, 53X
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MGT688 ©] 2= g EF=A I (Special Topics in Technology Management ) 1.5:0:1.5
o] wHEL HIAEHYGRER] AMEZE AT T AYA e FAE GFL AZLE F5S
2 0 g B FAE R AF EE ot

MGT689 ElZx=739ES=A I (Special Topics in Technology Management) 3:0:3
PO AMEL AF FFolu, AYA Ue FAE dF2 AEE 450
2 Fold gk 58 FAE uF7] A 58 wdFo|th

MGT692 A8l 2739 (Service Management) 3:0:3

of me Mulx BPe] AAY FFe A Aulz o9F Bl Mas dFH AGHAAE o

Erh Al FgaRdsct Al N8 GA9 44, A AN A A FE 2, A
T8 elZ Bl BY o3 B PWEL ©hRIL olFe] oYl X AH A Hed

QA HA AHE Bk wEFTE

ol l%

MGT693 A=< (Quantitative Analysis for Management)  3:0:3

o] &A= AEst A EANA AHEE F e AFHI =
OFe AFEE 71ME HAZA3 7, B stollAY gAEA 1
AS Abgete] AA AF A E AFste] A &8

MGT694 MBAA 4+ < (Operations Management for MBA)  3:0:3

2 Ao s 74 AF AL FA At A dojd § e BAES oSt olE
7] f1% HHES g5k FAHE= MBA S E0] WHEA o] af ofnt

=944 9 Ry 78‘ AE E‘iﬂ 7144 X*Z‘d_ﬂ T 2 AME, 7199 78 4=
A

MGT696 AH71d7+ 343 AAG/NE  (Corporate  Entrepreneurship and New Business
Development) 3:1:3
2 afEdgAE 71E 71gel gk A

B AP 77 AR BhEe, 53 797
Aol ke AAAE A $YE e B}, %

ah. 7189 5 Bk, WAL T A4 A



33} A% 4L o7 A3l BAF AP} /W, LELS S, BFF AAE wgos A
A Ag Ao THANGES Aviuc

MGT697 ¥l x]A&#2] (Managing Venture Growth) 3:0:3
o R s WA 7] AFHoE FPH F AHHoE AR/ EAN e AAHNA LA
g F e IR Fo olwES tUEH A4, 249 & AANA Bad AFH, AF A

AL o PA Fu/fASL 24 xS AAHOR P s FAHoR T oHo|
o wek ofuel, 2y 719 %o] A2 A 24T W @Sl He AL 7139} 9
295L AWnT os BAW Fo A% AY AFEL OF o FolTh

MGT700 &-&=% & (Probability Models with Applications) 3:1:3

520 7|E JldS HA3ta, Bernoulli, Poison, Branching, Birth and Death Process 52| ThoF
3 g5 #AHS 2. e FIto]l o4k (Discrete State Space)o]lil mhEE Al F(Markov
Property)2 zt= wl=Z = A ¢l(Markov Chain) ¥ wl=Z X 3 (Matkov Process)S FFZH oz <93
3. Renewal ©]8% A3ty 159 & thallA =gttt el 33to] A& AAHEE
7 &

MGT701 S+ ZF5A £ (Multivariate Statistical Analysis)  3:1:3
BAAEENANA, OHEF A5 BAZF WHES OEY oWy AFEEZE, FHEA
Hotelling’s T2—Test, &&4F24] principal 2<21%4], Cluster Analysiss2 ©F™ SAST 1F 54

7| A& o]&3td AwAY & HEH
MGT705 74 9885 4+=All (Special Topics in Management EngineeringIl) 1:1:1
MGT706 7 4 &38tE<+=| I (Special Topics in Management Engineering I) 2:1:2

MGT707 739385 <+=A I (Special Topics in Management Engineering 1) 3:1:3

MGT710 =Z&3t 2 Al (Organization Change & Innovation) 3:1:3
Zglol AMsle B4 Lol x32 o Walsl gae BEste AL 239 Y& WGl 9o
deaddolgt & Utk o] HELS g ol Eﬁé, gl Tool, HIZY 2 A, Z18]a 1

-
F U By Bokel 1% A7 Z2AE 52 Fi 259 wge el o] gt olHE =m
sk =Awsie Hale TRAQ osE i ol2d W AFT 4T =AW Bad
AN 7% AHE 9% AEH AT FAL F= £yl

MGT711 4 4 A ZFE <=4 (Advanced Seminar in Strategy)  3:0:3
2 A5 AR JJ A7l s JAPH 1 Y Hops AWl
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MGT712 U X&73* (Energy and Environmental Law)  3:0:3
2 A5 VSHILEF S o|Fste FAES WO RE 3te FHO=E Jux 2 34 AW j
AA N HeA TET. B FA93 FARIAS] BAE gopsio] A

MGT713 AHH X &7bs74dQ 744" (Strategic Sustainability Consulting)  3:0:3
2 AR5 VS ATE ojFste FAES U E ste HH5o R /)Ewstel Ag3tr] $3)
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MGT714 7]1%%3} R&D A (Climate Change R&D Strategy) 3:0:3

2 gL 7|FHSHFS oty JAES AL E e HFOoE VN Y Vel
°of ¥ B Ho =& Ak -/]/‘]'7‘];%-‘/};%-‘4' A ARES B, 714 FY A At

ol&, 49 7IHee T

RESP)

MGT715 713%w3}3438} (Climate Change Science) 3:0:3
2 wAEE 7EHSAES olFste JAEE o E e ARoE J|FH
1 o] &5 wotstal ol & Fate] 7|$Ws #d Bl2Y2 Vs A S B sk

MGT716 =A 3738 (International Negotiation) 3:0:3
2 H5E V|EHIHTE olFdte eSS LR dte FHoE IA| FAo| #F o]
& thafA tETh

MGT720 vlAIEAZE4E (Marketing Data Analysis) 3:1:3
2 A5 npA”EANA £ ARE B4EE UHE o2 &8
NA ALEEE o 4 He o2& AEStL, AFHR
L3l TEE I

MGT722 3 AstA+3HE (Empirical Methods in Financial Accounting) 3:0:3
A SGATHHEANA = AFIAE AFst=d A3 FA, 78, AFEAT 5 ATHHE
of THS T Avryveltt. A8 AFIA =% T AFYHE FqFd B0 He == AT

==
24 ATshe waEolth

MGT724 AF3 A AT (Seminar in Financial Accounting) 3:0:3

~

Operations Strategy) 3:0:3

29 71x S A= olE, F4, ¥, & S

FAe] H ol A3 o]E APH AFAAE EG =3 AL
= =4 Add AHA, Rl i A fAEd, dHH AAS
, e AARY A" AT & GEH

MGT731 3F#A &2 Supply Chain Management) 3:0:3

e FIEaL FUEE A ARVeS 8T FAA Bt BFFon o] IHEo
Me FEAA #e 71H3 CALS 738z g FEUHES Ad

MGT732 7393 HZ 5 A o] & (Management and Optimal Control Theory) 3:0:3

2 aAEe AIAN=EE B4F A A olsjst=d Bad ol Ve tFo B A
BAI2E Fa W] FHZHQ H5AES oFES et 5o . AGAI=He] JE
A, B3 FAHRAEH ol Auete 2AXYFAA, 28l IR 5 gECH
MGT734 877395 4+=A (Special Topics in Environment Management) 3:1:3

2 wdEe GRS NEE AFFEFoI, /\H’“ UE FAE GFIL ANEE HHOE
=H T vg 5 FAIE 57 A% 58 wdSolt. S84, SAA-A, QAT &
ZAAYAA, FAAGNT T BHEEF] FAE ol &, ‘?3 , o8& & Zao wgt gFA "o

MGT740 A5AHBA|2HE (Intelligent Information System) 3:1:3



AFASH AR 2D Fl&o] WPl wet o J1&Ee] AelE olHT Bast YL
e}, v1Ee) ARAZE & 44 8 Bt BAF olwr] AHA2HNS AAY 5 3lofo}
o A o] FEE AFALH ARIALYY FaNdT AVET HES WA FS F
Aol AYIAARA Lol oA $4F & U= A mwEBh AU EE %

18 53, Z2AEES 598 Boan B Axde 4A A m ok AL o3

MGT742 A2 A X YA 2= (Application of Decision Support Systems) 3:0:3

2 fTolAs JAEAAI 2" Jid, v 2 JUPEHESR A &l dis) tEo FHAR
FAZE YA ARA2E, AEA ALA2=E, dlolg fojah-e-A, dlolE] mloly, do]HE 3
A5d AN z="soltt
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MGT760 A+ A#42 (Capital Market Theory) 3:0:3

AEAZEANAE AANG, AAANF D FANFE TFHE FEALAF] BHE TR mAR
I QT olAEY £EF W TEE AR 29 L FIIN] A9 YWH 252 oF
A ALY AN dlsl ek =3 FEAG T2 AdNE L 2 AE b FanAel

g Al FEAQ] WEE gEn

MGT761 AF-A =4 (Financial Econometrics) 4:1:4
AFESZH 71He AF-SE&E dEY. AFol29 Ay o gk AFEASS ARto]fE o

o
1= Z SEO 3
FaL AFLSENY A TEFS A7

MGT762 283 854+=4 (Special Topics in Financial Engineering) 3:1:3

h=
FEFoROF Aol AHA @ A2 o9 Ugo]l WY u S5EAE ALY & USS §
3

MGT763 5838 4< (Financial Engineering) 1:1:1
FotEokl A Ro] A= FaT FA EAS A VIHE 9Fr] H3t

LB olHES A7 Bt Bho) gtk o) BB dud A

F3H HoHE B3l ﬁ;: olrES EAst=T 2HE ok

MGT775 7398 <=4 1 (Special Topics in Management I) 1:.0:1

MGT776 7398t S<+=4| I (Special Topics in Management ID) 2:0:2

MGT777 73938 S<+=x| Il (Special Topics in Management I 3:0:3
s A= &

MGT779 HIA R

i

=4 (Special Topics in Management Information System) 3:1:3

MGT780 2 #F74 95 4+=Al (Special Topics in Telecommunication Management) 3:1:3

2 A5 ARFAER] A Ve 9 #E VEE 2Tt 7Hsd F8 FACdE olsE
A, FAREAA, HAEFA #Erls, JEd 2 Jdzgu F87E, V1Y BAAA FE71Y S
o] A

MGT788 El=Zx=7dd E5=A| I (Special Topics in Technology Management 1) 1.5:0:1.5



o] wHEL HARAF Gk MER AF T, AYA e FAE 7L AHER FFO
2 FHE e 5 FAE 057 A% 58 wdEFonh

MGT789 B2 ¥ E5+=Al 1 (Special Topics in Technology Management II) 3:0:3

of BA}ELE HAxHFEFY MEL A5 T, A4 e FAE b7 A2 #HF5o
2 Fold wek 58 FAE uF7] A3 58 wdFo|th

MGT800 T}71=J A2 E (Multiple Criteria Decision Analysis) 3:1:3

A ABRRAE DA tas Y GEAAEY BAL UE 5 Utk B HEB B
Ao taroAgs GEArEg e 9% ol PPEES AT k.

MGT810 & ej#3taF+=4| (Doctoral Dissertation Seminar Management) 3:0:3
2 AEe 22, 494, 71 9 ilAH AE 2ok WA =2 & FHlE Y e T E

S ggeE H AF 5 AF B U 15 =AE tEH. 2 F4! journal article
S 53 F8 AF FA td state-of-the-artE et B ol A2 AT 4 WY Fol
el E &F3l=s 3t olE 53 A7) =% okl tigt yEUREY I=x S widsta, Al

AT 1 ololtlols &EHES Tt
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MGT820 w}AI' 17 +=A (Advanced Issues in Marketing) 3:0:3
2w AR S giFo R HA rAREokdA stE3 3ol Ha e =AlES olE
o7 BXsl1 EE3T

|

MGT843 73 9 A X 3173=4] (Distributed Information System in Internet Environment) 3:1:3

o] HEL JAHU A FAFREA2ES FHstE 7|28 &8 A A o tgdA
=5 9% JJrEOlE}

MGT860 AF =3 & (Foundations of Financial Models) 3:0:3

Ay A Fol|RelAe) o4 B A&NZ A mde £, AAH /xE R ARHEL
Arpe Lol F REZL o2, AR BHE, ALY VTR B Bz AHA 2
Hol& FolA FEA WAR, WIFER WEBPEA, FARGe HAHE % mdG PP

otk

MGT861 AFig+=A| (Advanced Special Topics in Finance) 3:0:3
ATkl A AEo] MAEHIL ANEE HAY o8 e 454 15 FAE UETh

MGT862 3-&A%74 A8t (Applied Econometrics)  3:0:3
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MGT863 Al o] &2]ag+=A (Advanced Topics in Game Theory) 3:0:3
2 udfE2 Aldo]lE Zoko HA AT wE T8 ATFFAE AITHOE HFE At

o -
B4 gL A A mIBolth #3e) Ad, ZARM, B, AW, FATEe HA, A3
£ el & 5 ARl TFATFAE o2, HHE, 8 F ool gt OgTA "o

MGT880 FAA| AE]& 4] (Telecommunication Systems Analysis) 3:1:3
ZtE BANZEEY HA 9 8o BEdE AeHIF EAES GotR, oo thdk AAZFQ A4
WHES W&tk oo Bagh A =72 A ERy 2 MY B Fo dfixE &

.31



MGT900 &=2] Hl=2Y29} £3} (Doing Business and Cultural Understanding in Korean Context)
3:2:3D

FATBA B FAGAE] B ool FH D wz=Uze] UF olsE 7] ] @
o AN, A, B8, AR D Abglel Be AuA A4 A, oA MzUs &
ol et olalE WAL, WUV BRI TFH FHYLE B @Fo wMRU2E o8 F
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MGT960 ==d7F(AAD (Thesis for Graduate Students) 0:0:0
MGT965 7R A F(AAD (Independent Study for Graduate Students) 0:0:0
MGT966 M H(AAb) (Seminar for Graduate Students) 1:0:1
MGT980 =& (dAD (Thesis for Doctoral Students) 0:0:0
MGT985 718 A-(AD (Individual Study) 0:0:0

MGT986 Al ™ U(AD) (Seminar for Doctoral Students) 1:0:1

MGT997 ZZAEAF(FIAEAE) (Project Study (Management Consulting Project) 0:9:3

ZRZAEAT(HIAEAE)E B9 TF H=(Capstone Course)®] MGT617 74 GAHE o] A3
ol n MAb o FAE0] MBAHAE F<F vl A I tfdt o858 T8t 24 AY
—rﬂlﬁ 6H€% T 2}— TES Wit 1 AAE A Yste St RIEA] T wdES 2%hd
: 4~5%‘$ﬂ i*ﬂoi ZEAE ©HE FASHY, EAVY v AHES e

[\)
o
E
o
_‘
o
o
o
r{m_\;r

4
A2 RPES Ao 222 WY A e Aestel gAE Aolshn AL

b 2 e hu

MGT998 71973 84 &F(FWAE4]) (nternship Program) 0:6:1
71 AY AES AA 719 #4d ol Fofste] d%
Holu Az, Myl Tl &3

E FEA £ Azt #lE AY A &3}
ARl FA A A HES F 4 3l

i
=
e Fd
N

138 FAE F As .
Sl oF 271 €Y AE VY dF AHS e AL 2SR o SAHELS A Ay HaA
AEstE, &8 Jd= 71 29 AR Hr A= ol AESeE AL dFHoZ stux

El3=y
MGT999 =A7ddFE12I<1E4) (nternational Internship) 0:6:1

B wiEe YA A AYH gA4H AAHE 230 S 2H EA g oldE =
AA 7171 931 MA =AUtk o] _4_;1%& St oA vl o|EF HFEE ZAFste AFo g
1S A & F Yo =3 g2 ZFEIAFA Al o dS sl o)l EFdE AEE
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