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EMB513 XA 2F (Global Strategic Management) 1.5:1:1.5(3)
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EMB530 MMZAA Gl ZZALE=EE| (Operations Management & SCM) 3:1:3(4)
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EMB531 7|7} Alaf MAFAINEY (Entrepreneurship & New Business Development)
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EMB532 EMZAHD I ZIEXt (Innovation Management and The Entrepreneurial
Manager) 1.5:1:1.5(2)
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EMB562 3|A U M E =M (Accounting & Financial Statement Analysis) 3:1:3(4)
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EMB566 7|Q4-BHHE (Mergers and Acquisitions) 1.5:0:1.5(2)
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EMB571 Sli2|HEHT I (International Field Trip I) 3:6:3(5)
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EMB601 ZHHL|AIAZ (Managerial Decision Analysis) 3:1:3(3)
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EMB604 HHZAHEAM (Managerial Quantitative Analysis) 1.5:1:1.5(2)
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EMB631 ZHO|=1} ™2F (Business Forecasting and Strategies) 1.5:1:1.5(2)
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EMB632 &4F 9l ZS 22| (Negotiation & Conflict Management) 1.5:1:1.5(2)
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| (Enterprise Risk Management) 1.5:1:1.5(2)
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EMB641 7T=FX [ZHEA|EE| (Strategic Customer Relationship Management (CRM))
1.5:1:1.5(2)
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EMB642 X|AZAAH (Knowledge Management (KM)) 1.5:0:1.5(2)
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EMB643 6A|10F&E| (6 Sigma Management) 1.5:0:1.5(2)
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EMB671 =2=2HZAIHTFL|AHO0]M (Global Business Communication) 1.5:1:1.5(2)
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EMB965 7|HH (Independent Subject Study)
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