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PMB510 2|C{&la} Z=X]2H2| (Leadership and Organization Management) 3:0:3(4)
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SMB507 Of|{X|&tAd 2H2t AtE|X 7| (Energy, Environment, and Social Enterprise) 1.5:0:1.5(2)
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SMB513 AlS|E 7| A7} T (Social Entrepreneur I) 1:2:1.5
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SMB517 AMHIX AIH2H (Social Venture Business Model) 3:0:3(5)
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SMB520 OfA|E! (Marketing) 3:0:3(3)
O] If=2 ACiAR|el Z=AKN, O JoME 3] 7Y
YoM HEE 243510 A=S 8L, O ¥

Al
= [=} [=]
I X FYIlUS LD AlE, Z2ME 43, £2 S8 S0 0/S B8 BHS WELL

>t
N
i El
rig
o
x
(o)
o0
Q
>
«Q
o
mjo
o ofm
el
ke
o
H
i
m i
0x
els
I
N
rir

iy



SMB521 =Af OfAH|E! (Green Marketing) 1.5:0:1.5
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SMB535 ZAHZAXN|2t Al2]H2H (Managerial Economics & Policy) 3:0:3
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SMB536 AlS|X 7|Hal ZAH (Social Enterprise & Management) 3:0:3
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SMB540 7|} AlS| (Business and Society) 3:0:3(4)
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SMB541 IT Y (Management of Information Technologies) 3:0:3
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gEHE (Social Venture Organization and Growth Strategy) 1.5:0:1.5
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SMB544 AMHIA ZIAEIEY (Lean Startup for Social Ventures) 3:0:3
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SMB545 AMHIX ofo|C|0| &= HWHE (Idea Generation Methods in Social Ventures) 1.5:0:1.5
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SMB546 AM O|ffy £AM 1} 0| £=2! (Analyzing Social Issues and Developing Mission) 3:0:3
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SMB547 AtS|E 7| Y71 Al (Social Entrepreneurship) 3:0:3(4)
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SMB548 A/AHIk| A|ZZAF U H| =LA 3 74 (Market Research and Business Model Development in
Social Ventures) 1.5:0:1.5
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SMB549 AMHIN NZHEXN S &H2M ZAZ (Customer Problem and Solution Validation for Social Venture)
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SMB550 AMHIX H|Z S AMH|A ZAZS (Product and Service Validation for Social Ventures) 3:1:3
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SMB560 X 3|A| (Financial Accounting) 3:0:3(6)
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SMB561 7|AX|2H*H (Corporate Financial Policy) 3:0:3(5)

= =2 7|Yel X2 BAF S(AAEO 2Tt 0|21 HSZME IS5t Ol 2AAZEFOl 7Yt
_I

—

=
= = =
Aof oot Feks DIXI=X| Olsfots Ae FH2R oLl FHHCZ 7|Yo| AH=+=0|8, HigEH, o

[ = [

Tof &, 7IYXHT= SO s CHEC

SMB564 ZAIZAX|2A (Business Economics Analysis) 3:0:3(5)
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SMB581 A}S|MH|AQ} H|=L|A &4l (Social Services and Business Innovation) 1.5:0:1.5(2)
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SMB582 x|/t 7 RL|E|] H|=L|A (Local Development and Community Business) 1.5:0:1.5(2)
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SMB591 SE AUZH'Y 5! At2§H L (SE Business Development and In-depth Case Studies) 2:0:2
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SMB592 AEEA 9 A|ZZA}l (Business Statistics and Market Research in SE)
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ofj ] SiZH4 (Field Study in SE)
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=X| I (Special Topics in Social Enterprises I)
=HX|IO (Special Topics in Social Enterprises II)
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=H|IV (Special Topics in Social Enterprises IV)
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SMB964 AAHIX] AIHSIHT (Research for Social Ventures Commercialization)
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