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MGT520 OIAIE (Marketing)
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MGT532 J|&=3Y Y Mt (Strategic Management of Technology and Innovation)
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EAZHYE (Environmental Management)
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MGT537 333 EA (Public Policy Analysis) 3:0:3(5)
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AFotOX ot |BEHE Jlgs ZEE ZE AN U 2LAEsS &Eotl, =% 220 e MBtAol
SSI HEHOZ HMFS HF FHO st 22 OlaiE Soll, &K =X 0 HAES 02HOZ &2
A5t HES HZ2E = U= sS tHYot= O AT

MGT614 GlOIEHI2Z Y (High Tech Management) 3:0:3(3)
Ol s MY =4 "2t F4d2 SET0 =d I8 FI|ILYS8 ZPote 2AS49 Y Jis g
Aol JIs=EX EHo s BHEE 70 Aelsd 2FUA =& 2286, FH Il =8 29 W
A1 0|22 Silicon Valley2l A=/AI Atdll S22 E2 HElZ AJHSHC.

MGT615 HI=LIANQ (Management Decision Laboratory) 1:6:3(4)
2 I20ME ANMASY SUGHH ZHE 2EH 2oAE EFH StolA FIU20AM &58 HE ¢ I
HE SSM0OZ SE0IH &892 FIOAZEEY 522 WISt

MGT617 Z I XE (Management Consulting) 2:3:3(3)
2 U522 MBA SMES0 2 US0A e EE XAS S8 = U capstone T2 N2 A, IOl
JIND Yes ZIA HZHES L=ol0 oHZME8 2Mpt) 1 sfZME 2M6t0 1 iZME Jige &
G0 2ok Eotgr=Ch.

MGT620 DOIAIEOIZ (Marketing Theory) 3:0:3(3)
Ol M= Ol et MBHRQl AR 20k

£ aJfctn 2t 202 JIEH ¢HF0I% ¥ HAFUEE UELL
Est OPNENAM B85Es JI2X® 0IESS 280t 1 SE0 Uottix S8t

GT621 DIAIEZ2EE (Quantitative Models for Marketing Decisions) 3:1:3(3)
OHHIE SIMZEE &2l 2 oD flo HEXN ZEES0l HEH MDD SEEH=XE FH=8t. Sal
FAWSOA HLSEEE HBIIHS0 HEH 0, IHAVY, HIAB2, B, AHBHL2 & I
Eb OIHIE 22 20t SE2H=XE JIES2EHES BASCEM HESIL 8 ANE ZFEE 0188 Al
|

dlEAdn JIZHAe H2E Sofl Olelet 2E2 HEAIES JI8lE MSEthh

A

MGT 623 =Z&I&2| (Promotion Management) 3:0:3(3)
JIg 2 2t 2= IIME St OBIEAHSILAOIED 012 S6t EHisE Yy M2 20 3
HEW YHEE A2E Soll JiotL), M40 ZT2NMES Sol 012 M2 S8ole s2E2 W20
MGT 624 AH|XI#HSE (Consumer Behavior) 3:0:3(3)
AHIXSl FOHHEHO &S 0IXl= AU S, 24, &85, te, 24 S2 JI2 0IESsy AHIRS

o
oho dER OIALZE 0IE

S0 AJHECH £ 224 20l HRED JA=s AHIX HBL2Xl 02 JIE 21X
(Cognition) 0|20 HHE A

| ABIAH A201 HEE2EEIE BESC

MGT626 $S&& (Marketing Channels Management) 3:0:3(3)
2 W=20lAMEe, M3t (products and services) It MAKXZE2H ZESAIEXUAZ MLEI| 2ol =T 00k
& Jls(functions or flows)E2 246k, 0l JIs0l MK, SHA, HSAEXE 20 HEH 2=
A AH2CH Jdeld M=EXS OHHE LEUAM Oldst J1s2 23S HEH 22Iaior =Xl O 2el

O E(framework)2 WE X, J2l1) 2&(operation) 0l ol LOtEJ|2 8HCE. ZXMHAZ2 D A X E|

0 28t A2 2 U= =20 ile =30l &0



MGT628 AMNHIAEES (Service Strategy) 1.5:0:1.5(1.5)
0l =2 843HQ MHA 2o At 2Hs A M JLNME 2L AH AtHlE Sl o
M MHIA 222 HZA Bal, =, S0t A2 = A=K WSsET. £ MblA 22 23, Adla 22
o HiHg Olg &2 S92 MUlA 29 22|e M&H 0|45 CHEC

MGT 629 SOLAIOFS] D[t 2 (Business and Management in East Asia) 3:0:3(3)
2 U=0 =82 MAZHL Z42=z HRE SOIAIO XYl ZH2E I et stMEol XA ots
S =0l= 2010, 4M=(8 &, &, HEH S SAC2 S 4 THE SEXHOZ 2450 E25t0 1)
SOLAIOF XIZZHC MEX S ZHSE, 2) SO0tAIODIZES A% 2 XBI72E 3) SOHAIOF J|el &
st Ztel, 4) SOrAIOSl Mak & J|=&4l HERD 24

MGT632 AHIAZHY (Service Management) 1.5:0:1.5(1.5)
0l WSS MHIA FHo FME SFAS 28t NHIA 2Y 2212 HRE U220 MHlA S2Z2HALY
NHIA AlE Xl A, & MEIA Y, MulA 82 22, MdUlA & oS Sol &8s ol2n 24
HHES UR1 0150l HEH A 2F 2H0 222 = A=X A AMAlE S0 st

MGT 633 BIXIHIIE (Venture Capital) 3:1:3(3)
Ol =2 SMS0| BX JHIEAY MBS OlHE = JUALEE TAF1D L& JIgHR2A2/0A TE o
Ol2S2 YN BiX NI S8 & 242IE URA =0 L8 8| 5 AR0AN &gsctl) A= AR
ZAMSS ZHOH YA X2otet FEAS0l FEotD A= 8 2HE0 ot E2AE ST

MGT635 J|=3RNAHEIL (Economic Assessment of Technology) 3:0:3(4)
=2t ZHS2 ZHMESAOIXNEIIE W), WHER, &F, 1Y, ZHHg S Os 20k
FH2 2AAME ZHAETI L AtAHRE Sot0 SO Issue, MW B L OlHE HMYote FHES
Ct2C.

MGT641 22N 22| (CRM and Service Management) 3:1:3(4)
Ol =2 OHHES Z=Fol JIYol eCRM( D2 22])E JH2SHCH J1g AHIXRe &5 RIIF
Z2AHE ZFSAIDID 260 MZ222 ZFL2JI122 HEAH HHESID 2telg 2AQIDtol Ciol ZYStCh DM
o AHMSH, N £X} HHE, AMHIA EOl =X, eCRMS2 Y, eCRMS| Xt &7, 12 2N =35, A
H At 01 =2 0I#0ICt.

MGT642 MSFEHZAIAE (Financial Information Systems) 3:1:3(6)
HRFZBAAEHES WREA L 281229 220 AAZIXAAAE L 0BXs 82 Iz F2I=S
HEH SEEE AQIIE BR5te A2 =SH2=Z &L} 0| U=2 FESTH UK F20 s L W9
o NHFAES ZRZ &L RS0 M2IIS0l MHZE =N 8o &S AHE 240I0H
MGT643 SIHAELAIAE (Accounting Information Systems) 3:1:3(3)
0l =22 IAHELEAAEEZEO SR HEWL JIHsS SRS F2 WEB2Z2= IAFZBAAHY JI2
HE, 2HE, He XM AIAE, LHRSH, HeAOIZ2 S ZEs6H. APFHZ= SIHESAIA-S A,
==, HIOIEHHIOIA, HESHAIAH, A8Xs S8 S0l LR

MGT 644 1)=3|H (Advanced Accounting) 3:1:3(6)
0l =22 ESS3HUAM CRJUE 2HES A=UAH SRECH O A0 2, 23, ITEAS 2 olggol
MO 28t 31H &, ABHSHE L FRIAHE NS 3H detol Z2& 2HMSS UGEU

MGT650 OIOIEOI0lY (Data Mining) 3:1:3(4)
CiolEOroId 2 st AF D learning HHE2 22l SES UE0L. 2 FHE AFYo ST SHH
&, &5 2y, A3 X 90|, S84, UM &5, Y02 28 S0l Y20 &I et C
A5t FHOL FI 2 = UL LSS 232 =2 AR Term projectES =4 SHCL.

MGT652 ZAHE ZLYHE (Consulting Methodology) 3:1:3(5)
2 NE2 8 U S ALEAM A48 YHES =2 AN 2G9N ELYHS oo, A4



g AN Atelle ZEECH HEE APO AMPELI Trend2 Ololl, EHM2 AN cHZ2s2 B, Project
Management 2t Change Enablement Techniquel Olof 12l Strategy, People, Process, IT28 &2 H
& = Strategy development, Organization & HR management, Process Improvement OloH2t AldlISt&SS

MGT653 Hit ZAS (Law and Economlcs) 3:0:3(4)
2 Zdi= SZMS0| Ost HE ol ZHE ZAn I JjgsS /s AMER S3E oldist] &8
g o+ JAESE 0|2 MAIE Sot0 n=sHtt
MGT654 O|=3EYZ (Introduction to Law) 1:0:1(1)
HAE 24 YHE 2 =cl & MAH Ddeln SM= HE tiRH, 01 Sofl HEJIME M2otls €S &
=i
MGT655 AtHzHY (Commermal Law) 3:0:3(4)
SHHs ‘é‘.‘?’.i St= Heilk 2801 =X HR=E ANHHI =86t ME=2 AICHOI 2 20t0F & 01=
o sSe EEE JHEAAHE HH—S[}.

GT6 Intellectual Property) 3:0:3(4)

M 56 XIETHAHAY (

Y, B, Sof, AH/AS0 28 0I=2EMAS LHSHTH
MGT657 =M MY (International Taxes) 3:0

2 WSS JHeI0ILE D1l Qo =3El= st HelS2 3H MYER 20 & Z20E 0= gy 23
HA 20D A& JAN S&stet.

MGT658 Il 2 AFZ0H0HE (Commercial Sales) 3:0:3(3)
2 =2 MBA UE SME0 @sY =AM A EFE0 T A= 0=9 SLAHEY WHES I
T2 AHAC ChLst HARD AMAE &S5 £ UATE SASJACH HHZ T2 A A=W SHUH
o SLAMHEAM HE RES X0IE, Ht S01d YAl RH=C, S SEHH, IHet S CHE A el
Ol Jt ChEAHECH
MGT661 J|AQl=&H (Mergers and Acquisitions) 3:0:3(5)
Jlgo QlEdEE2 JIge =8 M o2 AN OlXl= D0l XIS 01550ICH JIgel o4
Ol CHE OI2E DNEY AEEAS SOt ASH ZHA L WRE =HsS 4HED AHHE Sot o
S=EHEo ARN =S 20
MGT663 ZJAIZE (Securities Markets) 2:0:2(4)
Of M=s0AMeE Oed IRl S22 S42 240t 0150l HEN ZEZH £ Hel=XE G0 ol
ZEE He HESES ZEStL, £ SAAMEL Jlsol s ASEHZUE dHE=0 X2 Al g
Of SHCH
MGT664 X2 E (Strategic Fixed- income Securities) 3:0:3(5)
FZ EIHO0IAR SHAMES g 1 ARE UEU. PHAECZ A HA M2 L HEI| HAANEO
st MSEM S2 Soll SUA &89 2 L S0 e Hgo 1 =282 S0t
MGT672 =398 22|18 (Financial Risk Management) 3:1:3(5)
=3Ho 2As B Oetd SSAIES 22440 SUD D UCH 0 =22 28RAE Ho|, 28
= | fst 2oz Jjge

fIEge =3 E =sg22l2 JISHES AJHct] =sIES0 WX
=

A

e
value— at-riskE EE8 Ol It SES2eIHES SEHSE UEL. 0lde JIHES &2otH
AR0AM 282 L= JIPS2 =8AES 22 I Mot 6d JHK SHMES 240

MGT673 1S MM ZEAE (Advanced Derivative Securities) 3:0:3(5)
02 JIX =2&s SHo IMISAE0N s SH4U JI2EAY TES U2C0 S018 SH, 22ITMAE
L IIE SHS HAS 2t 2EH ZHS XAHIGI AJHGID JFEZHN RS 0121 HIAHSH FoHE



3:0:3(4)

275
2/8/H (Management Accounting)
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=ZHA(AM A (Thesis for Graduate Students)

MGT 960

MGT965 JHE (&AL (Independent Study for Graduate Students)

1:0:1

MGT966 AIOILH & AL) (Seminar for Graduate Students)

0:9:3
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ZHIFS(MNALIEA) (International Internship)

MGT 999

Rr

&

ol

-

ol

ol
<

Ju

oD

=14
=L

cHo
(== frw

=27

0l

HOOHE ZIQUCH

0

o
2|



