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SMB507 A&7 EA)¢} A3 A 7] (Energy, Environment, and Social Enterprise) 1.5:0:1.5(2)
oz & 3 EAlE AlFAHoE Wl F8% EAlela W AEH J|Ygo] =AEA e wEoko|th &
HEgAE oUA e 8 BA olE Alsta, olF Ay A% s Wiy =& AlFsi),
SMB510 Z& 4 (Leadership in Organizations) 1.5:0:1.5
el 3 Mz Al Qe FEAHo R QAF FHIY JME Y, gard As WA AL 9l
S b gle EAYS 7MEEa, a3E gy i I e Bos Ze3d THS /M AR
7Ves 2 2859 AAE F xFeke O oS AxRS g E 5L e5gd go] H34%ta, 1
T2 A3 d2ddE dde vzYys A aEE d3A e FdAdS E3)Er] 9% e dYgast
FAEE At st

SMB511 Ag7d¢4 (Strategic Management) 3:1:3(5)
B gZo A= FHsts v =2YA 34 SdA] 3o AED A4S 93 MY Sy Ay RAS uE
o 71949 AE A st Ad AAle B4 dd S H 835k SAAES FagAAHGAREA 7]

o AEAFE Y THL WA

SMB512 ZA|/&3 v]=24 A (International Development and Business) 1.5:0:1.5(2)
TANEL AB| A o2 g FQe Aol W ALE A el ERFIA Y= Fokoltl. £ HAEoAl=
ITANE BA ol Alsta, olE A Y] Hg oS WA =8 E AlFe).

SMB513 A}3]2 71997+ 1 (Social Entrepreneur 1) 1:2:1.5
Apx1e] ghel TRl 7Rkete] AFE A 7|7 RA O] WM BXE YA AN A7 Awehs vheket
HeA o]t E gEY. A7 A3k deel Ad =4 A 0]‘31, SE MBA 13dxell+= Co—Curriculum®.
2, 2dxke= Curriculum(AFS| A 71947FT, Mo & xegsint. stAl5o] 3¢ 9 FAAA A Adst= ¢
718t 2+E olfrE AAEA FEE £ JEE Fi FAo|th

SMB514 A3 & 7197}0 (Social Entrepreneur II) 1:2:1.5
A1) gho] ZhAle) Ziwkate] ALS| A7 GULEA S HAY BRE FHEA A A7 Adste ohds
A8z o)5r2 vEuh A7 Y34k Fee Fv 23 3goln], SE MBA 1dxtelE Co—Curriculum &
2, 2dxbdl= Curriculum(AF3] A 714741, D)o g asin), g5 39 R FgHgels Adste 9
71} 2+ olirE AASHA S5 F UAES 55 FAo|th
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SMB515 A}3] 271947} =702 1 (Capability Development for Social Entrepreneurs 1) 1:0:1
o] o A3% 7I7tEA Y AYE FrlEtn ' S, AFEE 1Yot ZE3ojok & Ej=el @
A, d%S AL F Qe 71EE ATt ZriHe 34 2 Ay gee Y 23 AAS B

SAEe ASA AQhRAe) vds BEE sk 4Ae dFe AN 5 gl

SMB516 A3 A 7197} JZ/ML I (Capability Development for Social Entrepreneurs II)
o] nIFAME ALY ASY7IA7tEA Y] v} HxE Adsied s Avt Jow o
y$ats By IdHS AResd E4o] v A7IHe Ay 2 Avy 3§Eﬂ/l A 74 3HE& 5
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SMB518 A3]3 7197F3A $& (Social Entrepreneurship: Applications) 1.5:0:1.5
2 HEdAE WA7d 2 AEAE 719 Fgagel sl FReta, AFEA 717 2 AN A 719 A
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SMB520 #HAI® (Marketing) 3:0:3(3)
of IE& AuiAtI e =AA, 11 FellA =

gl M AuE F4ete] ASle FHsta, o5 distH Exﬂ P“ AR
W F8 AGEE W, AR, 22 ol 3
SMB530 ¥FAH&#E] (Supply Chain Management) 1.5:0:1.5(1.5)
o] H=2 AxI Aulae] A gEAtEde ] Ned BEY MBA waapge] Vo w I
Aol dAsE &9, AL, g, Fd Sl B dEFA O]TrS’Jr A AR ZA O B o] EE WG
gtal AAE AA AbEE ohEh

SMB531 &do|s84 & 71384 (Exploring Social Issues and Business Opportunities) 2:0:2
B oglEo 213" 719 AL 93k A7) 5] wES 93k AA oz AL EA BolE ANz ALY E] = A

xaelE AL FRE Sl ol 95t thddt AR A o]frel Ui AFEAS FsTh AL A o]l
ek A4 olsls Y& ol HMEI 2L T Z&3

SMB532 £AHlA o}o|tjo] FZE WHHAE (Idea Generation Methods in Social Ventures) 1:0:1
B oglo abslolqrel A ALV E AA FHS 4 H2Ys olojtog wHEA|E A4S UE
ot 7ol B <5, Workshop 18|31 WA SAEFS] UESLAS Bl 4 Fofdo 2dx 9Py S
A, oS i AAwlA ofoltjo]E FE3I} olojto] FE H 73] WwFS 93 Il HS
Workshop& &3l wj-¢-3 A sk},

SMB533 &&2HlA dA 2 AlY93} (Designing and Commercialization for Social Ventures) 0.5:3:1.5

E HELS ol SU7A SdE AMIAIEA 12k 28WA ofo|t]o] FE: WYPE, 22k SEAMG/NE 9 AL
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SMB534 &2HWA A A HY (Strategies and Funding) 0.5:3:1.5
2 52 7]E SHdE AFAIE S Y-S S8l Adsted 2as A A4d gr gy 9 5253

T ZRAAE gEL B2 FAE Y3 A AAGAEA ZA, Impact Investorell EHf?} A 2 Fx,
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SMB535 7397 A¢ A3]AF (Managerial Economics & Policy) 3:0:3
WA A Sl gk o]&2 EdUlE AlFdt AbE] 2 FF FA g oFEE F4, AFEH 7199 A
SAlol ik 71gg Ay £2 agla O fANS AT F e T

SMB536 A}3]3 7193 7449 (Social Enterprise & Management) 3:0:3
AFE A AU B FaE s AL Zde] diEl] 7] o]E3 A 8 AFee AS 5
o2 gty AFE A 7|]del tidh 92 }Eo A o]EF B4 E& FHsln HAA AldES FE 247 &
£ & e TEE 71eed 23S £ 9

SMB537 2183 283 9FFA} (Social Finance and Impact Investment) 1.5:0:1.5(2)

ARA HAS 8 n=Us 249 2ANAT AQSE A5 A ARAGe] o3} AAE ThELh AL
GUEA, AN F, HaFE, £AFE AFIFAN Bl ARA FEo FAEFS Heksia, A
4 AR 43 ekl el meldrh olsh @ AL ARARE AES s Bag AEA
G 7hsk 719 ARkl diaA] st

SMB538 A13]3 7197}F484 (Social Entrepreneurship) 1.5:0:1.5(2)
2 AEoAe AME A 79 VslE xFsta 1 V|3E Adste] VHXE AEShe 7IUHEA e B



7197 ZedAlel dial dolral, 53] ASA JHA] AES HREE she ARSA 719 7he] A4l "
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SMB539 A2Hx AlGAE (Building a Business Plan for Social Ventures) 0.5:3:1.5
2 BEL gAEe] ofolt]o] FEF 7|3 ot ARNES vpR e R, AAA AW AGAYAE S
Aike e BHE . B JJrEO T3 AAAAIEA RS ANk, stAlEo] A AIE FEe] A ﬂ}
AL T8l AFAEME A3 o] g ug 9 wWlE, Peer Review 5 53] AES R @A
o}.

SMB540 71943} Al3] (Business and Society) 3:0:3(4)
7199 AbsA Aol digk =97t 719 *}ﬂ F% SHoA BT e 9len 1 Fade] we
W2 &e2 F7ksta o) old wElA, B HE A= 7| ALS|e] Al S w3 o] #d olnE

of g tFd AHE =ota B o5 ATk

SMB541 IT A< (Management of Information Technologies) 3:0:3
7199 thRE 9 ProcessE ITE Ea) dAAZ R 450 glon o5 7YES 1T 93 Hj=y X~
Rel TZAAE Faleta Q) olw] 7§l AEAe] Fale] Fwbo] ITH e Zlojth A 59
ITE oA9A sttt me} 7|9 Ao B2 g wa 7] Wi AR5 ITE DA H
22Uz A A BT = dEXE A "

SMB560 Z|F3]A (Financial Accounting) 3:0:3(6)
sIAIEte] 7RIS 8o AEAIGo A9 SAAR S J8E FRSTE Fo YWEoEZRE AFAE
dak A, IAAYAY, AFAEEA, SAARE o)L FAFEAEAAY 2 UE 24 5 £ES

SMB561 71943 (Corporate Financial Policy) 3:0:3(5)

¥ oge ge] AuAYT FA AAgel BE o B3 UFANE S, ofF daagel U7t
Aol oW e G WAL olalsh: AL BAow @k FALOR Fge] ARFxolE, WFHA, <
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SMB564 739473 A& (Business Economics Analysis) 3:0:3(5)
7199 gArA4 7 539401] et BAE v AIAEA EAAA el AAlsta o]F F&l 71dA G o8 =
AES OdFA do. E3 ol v oz AWl AAH AAGS digk olalE $1gk o7 E4] A
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SMB581 AFg| M| 29} H]ZY2 A4l (Social Services and Business Innovation) 1.5:0:1.5(2)
APE] A E] 2 Fofe] Hl =Y 2 YAy BEd Aol A-Y AHE UET v E2Y 2] M| 2nAY I &
FHTE o)A 7INke R Jlo} As|AE| A9 AEF AA, 9 R A T dEE sEekaL, A A,
W5, BAYA T AR AH] 2 Eoke] theksk Hl =Y A FAl AlElE EE ST

SMB582 A gA¢s HFYUE H]Z2Y2A (Local Development and Community Business) 1.5:0:1.5(2)
A9 M AFYE w2y 73 o239 AAE R A9, AW s A FHAANA T
o2& AFUYE Hl=Y2 AAste ShEeta, EAISE wE A9 ke ARUE HEYset B H
g Ade] AtElE 248t B2

SMB591 SE AFG/NE & Al#|T (SE Business Development and In—depth Case Studies) 2
2 RS stYER slojF AL A 7Y HlZzYxo AAE FYstal ol wigoe R xpale AR s
sk ARAAIE A S HRE S Ul AN AVIFES AASIY] AA AME AT Ak, AFE A7
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SMB592 3 9EA ¥ AZFZA} (Business Statistics and Market Research in SE) 3:0:3
2 52 AA AGEAd gk FAKolm BAXQ JAEAS & £ AL F AFEA 71HTG AFERA

WHECA, 43S gEd okee, B0l MEstaAt sk A Fokell A AAl AEANE FAEE
5 7138 Aedn. AgEAe 444 IS A e Sl ol FoAH, oS Fal AFgl ofolr e

SMB594 2184719 &9 d394 (Global Immersion Practice in SE) 1:3:2
2 AE5dAE 9 A9 AdTE Fute TAEC] FF A AY 9 Fag A AY, sEHES
Az} o) S AR A TIES Bete] dAsHA BE 2 AEE 713 E AU, AE A7 B A
R Az JA S AR A7 el digk AE A3 XHE WIle o WAoRE xasi).

SMB687 A}3] A 7|1} &4==A I (Special Topics in Social Enterprises I) 3:0:3
SMB688 A}3]2]719) E<=A I (Special Topics in Social Enterprises II) 2:0:2
SMB689 A13]3 7|9} E4=A|I (Special Topics in Social Enterprises II) 1.5:0:1.5
SMB690 A3 & 719 E4=AIV (Special Topics in Social Enterprises IV) 1:0:1
2 HFEEL AFAHYIQY BEste] EFEAR OE e FAE U AFTHor g5ss Vs
Agete d HHe] ot A9 /M ARFYE v =2Ys FRENVEH ASEA, AMEA G579 dEF
2t ARSI A H 229 v =Y A B RS EASE A AT 5o Al diE] ARERA] EEet EEO
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SMB960 A13]3 71 A|u]Y (Seminar for Social Enterprises I) 1:0:1
AR A 71l digk dAF olsliel AR ULES HIES dFddA AEH Vs & 2
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SMB961 A13]3 7| AulY T (Seminar for Social Enterprises II) 1:0:
AFE A 7S sk Zas d44 oot AFH YEES HIESE dFdA AEA 7S Fsdst
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SMB998 SE 7 %4l< (Business Apprentice in Social Enterprises) 0:3:1
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BUS910 Basic Fluency I 3:1:0(1)
This class is designed to help students develop basic communicative skills in terms of ease, speed
and smoothness of speech. The content of the class allows maximum discussion on a wide variety of
basic topics. (Beginning/Low Intermediate)

BUS911 Basic Fluency II 3:1:0(1)
This class is designed to help students further develop their communicative skills to enhance
conversational ability. Course content focuses on discussion, consensus, problem—solving and current
events. (Low/Mid Intermediate)



BUS912 Newspapers—Reading and Discussion 3:1:0(1)
This class uses various newspapers to investigate current events. The class will focus on the skills of
reading, narration, and discussion. Students will develop an understanding of how to obtain information
efficiently and how to express that information concisely. Topics for discussion will vary, but they
will be selected based on the interests of the students and the instructor.

(High Intermediate/Advanced)

BUS913 Case Studies in English 3:1:0(2)
This class is designed for students who want to discuss issues in business while improving their
communicative skills. This course focuses on case studies and background information in the areas of
management, marketing, negotiations, and conflict resolution. It is ideal for the students who want to
develop basic analytical skills as well as those who want to evaluate their personal management skills.
(High Intermediate/Advanced)

BUS914 American Popular Culture English 3:1:0(1)
This is a video—based course designed to teach students about American popular culture through
television and movies. The primary focus of this course is on developing the listening skills of
students, but other skills will also be developed. Various listening comprehension exercises will be
done with video to build skills to facilitate interaction with native speakers of English. Additionally,
the textbook World Class English is used to develop conversation and writing skills. This course is
designed for beginners to Mid—Intermediate level students.

BUS915 Business English — Blended 3:1:0(1)
This course uses video and reading materials to increase the business knowledge of students. Videos
dealing with business issues are used to develop the listening skills of students, as well as teach
them how to function as global citizens in an increasingly international world. Additionally, readings
and exercises from the book Business Communication Essentials are used to give students practical
knowledge about how to write short business messages. Specifically, students will get hands—on
experience writing various types of business letters, memo's and E—mail. The book World Class
English is used to develop conversation and further writing skills of students. Although all four
language skills will be enhanced in this course, the focus will be on developing listening and writing
skills. This course is designed for students from OPI Level 4 to AS.

BUS916 Real Life English 3:1:0(1)
This is a debate and discussion course designed to enhance the conversational ability of students.
Formal debates are held between teams of students through the use of movie segments. The textbook
World Class English is used to further develop conversational and writing ability. This course prepares
students to think on their feet when dealing with real—life situations in English. For
Intermediate—level and higher.

BUS917 Job Search English Skills 3:1:0(2)
This class develops English language skills to help students obtain employment in Korea and around
the world. Topics covered include starting the job search, cover letters, resumes, and interviews.
Additionally, students will take several practice TOEIC tests since it is a requirement for many
companies. For Intermediate—level and higher students.

BUS918 Business English Writing — Blended 3:1:0(1)
This course is an introduction to English Business writing. This course assumes that students have
acquired a reasonable fluency in spoken English (minimum OPI Level 3) and have a good working
knowledge of English sentence structure. The main thrust of this course is to focus on the basic
elements of paragraph and essay writing. Then to focus on writing short business reports, proposals,
and executive summaries.



BUS919 Academic English Writing II 3:1:0(5)
This course uses the North American style of teaching to develop academic writing skills in English.
It is student centered in its approach in that students will write critiques on articles they read and
lead class discussions on them. Additionally, students write a 5—10 page term paper which is to be
completed in 3 drafts. PLEASE NOTE: THIS IS A RIGOROUS COURSE AND STUDENTS SHOULD
BE PREPARE TO DO SEVERAL HOURS OF HOMEWORK EACH WEEK. For Mid—Intermediate—level
and higher students.

BUS920 Listening Skills I 3:1:0(1)
This course is aimed at mid—intermediate to high—intermediate students (OPI 3, 4, 5). In this course
you will improve your ability to listen to material found in many settings including academic settings.
You will gain a better understanding of the listening process and how to listen actively. You will also
develop the necessary skills needed to take effective notes in an academic lecture.

BUS921 Listening Skills IT 3:1:0(1)
This course is aimed at high—intermediate to advanced students (OPI 5, 6, AS). In this course you
will improve your ability to listen to material found in many settings including academic settings. You
will gain a better understanding of the listening process and how to listen actively. You will also
develop the necessary skills needed to take effective notes in an academic lecture.

BUS922 American Immersion I 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their
studies. American culture is the main focus of the course, both from a historical and contemporary
perspective. This course will use the textbook The American Ways and the television series Friends
as the basis for instruction. All four language skills will be developed: listening, speaking, reading
and writing. It is designed for high—intermediate level students and above

BUS923 American Immersion II 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their
studies. American culture is the main focus of the course, both from a historical and contemporary
perspective. This course will use the textbook The American Ways and the television series Friends
as the basis for instruction. All four language skills will be developed: listening, speaking, reading
and writing. Please be advised that American Immersion 1 is not a prerequisite for this course. The
material covered in this course is different from American Immersion 1. Both courses are designed for
high—intermediate level students and above

BUS924 American Classic Films 3:1:0(1)
In this course students will improve their listening and speaking skills while seeking to understand the
content and cultural issues associated with three classic, Oscar winning American films. We will
explore the historical and social issues that provide the setting for the films. You will be responsible
for learning and understanding the content of the films in addition to the language skills practiced.

BUS925 English Debate and Critical Communication Skills 3:1:0(1)
The purpose of this course is to introduce students to the art of proper debate. The course will focus
on the purpose of debate, the rules of debate, and the development of a sound argument within a
debate. Debating is an art that requires the combination of a logical and sound argument with the
ability to communicate that argument in an oral format. Debating is the art of oral persuasion.

BUS926 English for Financial Issues 3:1:0(1)
This course is designed to facilitate discussion of finance in English. So that students can parpare for
and participate in core finance issues effectively and confidently. .

BUS927 Business Presentation 3:1:0(2)



The purpose of this subject is to provide ME students with a range of skills, knowledge, and options
for presenting in a professional and interesting manner, and knowledge on how to present to a range
or audiences. Participants will be require to perform a variety of speeches on a regular basis and
participants will be expected to provide constructive criticism and feedback to others, thereby creating
a shared and mutually beneficial learning environment.

BUS928 Teaching Effectiveness in English 3:1:0(2)
The purpose of this subject is to provide PhD students with a range of skills, knowledge, and options
for teaching in English in a professional and interesting manner, and knowledge on how to present
information to students well. Participants will be required to learn a variety of teaching methods and
will be expected to teach small groups and provide constructive criticism and feedback to others,
thereby creating a shared and mutually beneficial learning environment.

BUS929 Academic Writing in English 3:1:0(2)
The purpose of this subject is to provide ME and PhD students with rigorous practice in developing
their ideas in writing. Students are expected to become experts in writing full paragraphs, referencing,
using evidence to support their ideas and checking their own materials. Students are also expected to
develop feedback skills in order to create a supportive learning environment.

BUS930 =7 ¥|ZY2 39| (Elementary Business Chinese 1) 3:0:0(1)
e TooE e SAAS ez Foro] @, 77 93], V& 74, 7|2 29
ZYo] 5L B Hj2Ys FFo]o JEAQ iAE THS wjgA 7= 2 23 o] 9t}

BUS931 %3 H|&YUA F3o] I (Intermediate Business Chinese 1) 3:0:0(1)
Z3 HZ2Yx T35 o3 AY o F£8 S tdez Farae] 9, 1, @4 Tol AMgEHE
S5 o3 By, 1S FJoHeR d3lu FHAFoRZN FaolE WIE T 55
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2 o] 1I (Intermediate Business Chinese II) 3:0:0(1)
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BUS933 F H|ZY2 39| 1 (Advanced Business Chinese 1) 3:0:0(1)
Fu H2Y2 S350 [ IE o|FstAY 1o Fet S oz Hjxys 5o AdH oz ole
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BUS934 g H]ZY2 F39] 11 (Advanced Business Chinese II) 3:0:0(1)
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