2= e

MGT500 &% 2 %4 (Probability and Statistics) 2:3:3(6)
AR BAAY T AN ATl Zos SE 9 SAVIRE g EeFd, /MAAA, 3ARAS g T

MGT501 7943t (Mathematics for Management) 3:1:3(5)
o] EL2 A AATAANAN thFsla F83k 5840 BAEFE oldsy] f% FE HFHo=m i)
o] ZoE FAs] f8A FAES ATTE, g5 9 FAEEY VY T 71EA ] 3l

MGT502 EAA EXH9HE (Statistical Decision Analysis and Forecasting) 3
AAAIAA, AR D FZANAATY BEg s EAHC BEANHES Avjsta 1 o]E2S ATy
Py

[L

FANIIAE APt Aot 1 o2 A AFIAERGY AP FAHA olE, A £4S A%
AAE B gk et dEe] AN, R, FAEE, o, 88 58 XF
s},

MGT503 73 9EAEA (Management Statistical Analysis) 2:3:3(6)

NEA BACIES Felst] HEE 4, vw WY 52 weth £ £u4 240 WL ORS) /B

o] % thEL,

MGT504 A#F7F1 (Quantitative Analysis for Management I) 1.5:0:1.5(1.5)
o] HEo|ME Aol At EAA ALEE F Y AFAHY =72 95 dFIY FE OFE A

3
G4 e Ansh W, B A9 S4AA RAITE 52 sl H0) A4S Ageel A
A S dsstel Agan,

MGT505 7393 T2a#% (Management and Programming) 3:1:3(5)
o] 52 Aol tpgde AFYHES A&sh= o s JrU|Ed 7EAQ dugEs B2 1§87
He 9ol o HAo] gtk wabA ohket A4 SAS Fa, oy Ayl AR ez AL ¢ 9l
= 7123 A5z 2 dugsd 44 Ay dHs D}%DP ]2 93 FHETEA AAXNY YHES
Ed2 Z2ag 725 i §r, theFst Fokel §&E & A dolEulol 2 i, Web TR WY
T TAHEIL, o]E 7IHE dHolEvteold, Agent—based B¥, AA R AEHoH ALE 55 HZ
BZ5 = o Ay g H8ste] R

MGT506 <2 AEW (Mathematical Programming) 3:1:3(5)

2 S Aol dide BAS d 7EA APy, nFvAES oFa, APAEHLP), 1A
FAEH(NonLP), MEYA HA3} o]27} Dynamic HH3Jol& I $85 T

MGT507 oYX 87373 A8 (Energy Economics and the Environment) 3:0:3(3)
gtz oyx|e} g+ o|grollA LAlstE AAlH EAS tEU 53] AY AH 5 dyuA AlF wE
A AY A T 34 A1FS 2383 HAXY ol E st olet A RAS ddsty] s okt

o
AR Fese BEd,

MGT508 o|uX&737]% (Energy and Environmental Technology) 3:0:3(3)
2 wiEe 7SSt A S olFdte FAES e R dte VEdFHEeR s #d g
ghetatal o] & Fshe] 71$Ws A v =22 v S gAEtE aagolt),

MGT509 oYX 873A 3 (Energy Policy and Environment) 3:0:3(3)

A AR 87 AA, F7h A SolA WS FaeT. B A2e i A% oluA hudl daA
ge3 oue 84446 talA se, S8 J1Fastel Ban A6 gala gelaA B

MGT510 ZZA &4 (Leadership in Organization) 1.5:0:1.5(2)
2w Yol disk A2 HowdAs g5 ax sk gyl ik A2 A7 QI
o2 RAAH Y Mg A, Blad AT HolA dAZE g Tyl ¢l

A 9l I A Boe a3k 58S UM AEES



= Az, wgA 2 &L o5y Fo] HRsta, 1EFE A4S AZAHE dule HE2Y2 A
LT E 43 e U s BI3E] A zadYas $EE S Aeetaxt g

MGT511 HE7H9 (Strategic Management) 3:1:3(5)
2 EoMe FH9 HdAdd 2 AN, UFAY 2 Y £4 5 5ok 249 AEY 4EE 9

@ Aol Syd AL o,

MGT512 <+ (Introduction to Research Methods) 1:0:1(3)
2 BEA = gAEC] AAEEY] =S et EA Y AT EEES olslsked Had HddTEory
AT B B ZEEY AU, VHES Mgt T8 g2 E o|EE H AFAA, AR
R 9 A, AT 2 SARY 55 ¥t Ak

MGT514 73 %973A 8 (Principles of Economics) 3:0:3(3)
o] & AA|el dig 7|2HE 02X AATe] V| EINAES WS-l o] & AAEA B 7] SHd

]
S B A2 BAHOR Bk B Wl VBRI (
W3 @A 7193 A Gl B UgE EFT

o o
=83

4

MGT515 A7 A% (Economics of Strategy) 3:0:3(4)

B 5 i, AAAE, szYyand 315 o a3k y&S AATe] =29 AA AEgGo M,
Bgziere] o]l24 £ FALETE ATt gt 7ol AAste AlFRAA HE, AR HF, &
AR /A Ao =& Hx, 719 1t BARY, HAAA, vAAAA, HEY Y, AAEH 4
Al 9 olarE AR AAEA =y T AtHE AAET 53] 71 A AEUE AAS
UEYAZRA 3t 719749 2 AAMEE £Feit}. o] J&5e Ao A AT, =adT, 53] A9
ZF AAEA, n2Y2RdS 4 FE3tE b Efo] HES JgHEc. Zagh kA gk 1347
waolH TEsttt

MGT516 International Business (ZA7 %) 3:0:3(3)

2 A5 Al BAE AEAE 2 Aok AR 553 FAske) d mU s BHant £l A
7198 #Estd FHe A9 AE2e EdE va 9 B oAM= odt A3 FA9 #AHHE
AE BT 7 e Atae E& AASTE 53] A AF G2 AtElE FRA R AFste] gAEC] o]
25 AA EA HE8d = JA s

MGT517 ®A4AZ (Negotiation and Conflict Resolution) 3:1:3(4)
g2 71duE B ool A ASFAAY, ARAL T, M&A, IAEY 5 7199 d4e dax o
F FAEa ok 53] Sl 719 EY AG E D FgASE A FA oSty A dar W
o] Al71¥a itk o]y e FAAS s A Ho] HAHo o3 o7 ARy HtE AYelE 5o
dzhet Fo3 VE =gE w9, o]F Rk dAAMA HEgs dAe & AFE T olE AlEYA
I gAY 58 Sl AAH A4S I EE ).

MGT518 ==ZH7Z &A= (Global Competition Strategy) 3:0:3(3)

u

Aoz ANZAAA, WE 2 AAAE, A4S AL 5 A4 FEol 2 P VA AW, 2
44 5ol FEL 7)ol e olFolArh. sl e, Felsre] BT 4w, Ag] B4 Fxol @
A9 2 woke] RS AReE A Fad adolth o FBS B A4 wAN FYAS B 2

T AT 8AES 1A AAT AHANARE FAH R Av Rz} s,

MGT519 AHEHAH} 3 (New Governance and Public Management) 3:0:3(5)
FTEET AMda B A AgHgA FEE Agol2H A AEE i AR, Tzks), o5
At @ FE 18, AE A, F2AY, 1978, dEAE, aAAY, 224, d43d3e, ¥
st#te], A9 53 2 HF ol Uist =oE T3 AR F37IHY AP E AAIsH ¥

S
o

.

o

MGT520 vIAY (Marketing) 3:0:3(3)
Ay 7ol nAe &35 AAVY Ry a&¥oz wEA7]7] ¢ viAR Y de 7S ANk,



A A oE, AEAREsE AEANE, 7HE, rHAR AR, vA" AT YA, A 2 FAnAY, A nf
AY 52 T8 o237 AlHE DP%E‘r.
MGT521 wlAI"EFALE (Marketing Research) 3:1:3(3)

2 AL BAY el Bew Ane AAY sk, £, BN
Fh Fo WEe FeA ARFHE A% AFOAAN 4m) A, AL AF WFE A5l @
otk AT TAlel A Al 4ol AATAR, ELFE, HEA HA Fol
A Az Aol ol A Awd Aolth

MGT522 3}olela A2 (High—Tech Strategy) 3:0:3(5)
2 wHEL slolg A Aol A AlRE T F e AAAQ] ES ATst. 53] Vs 2 AIEY
HslE AAAoR B8t 7] IS Teteld AAXES FHY F dE sHE wdste d 24
< 23 9k

MGT524 UYAAHYE (Design Management) 3:1:3(3)
gAY APl A gk oz & niRo R Tzl Ao o3 AAE wdtrh tapel A o
A WA A, txel 24S Ak AN 9, EF e 587 wed Wl g5

MGT526 BA=HZ (Brand Management) 3:0:3(5)
HAE zHitke] 7]1%54 SAS AnEa, SgHE BHE 2SS of"A 7 5}3}3—’, gg-3k Z1A e sl =9
shoh, 2 3R] 82 34 v Al JHAE UrolA vk (1) BiEe] AAet V)5, (2) Bl
9o &4, (3) H%HEQ] A=y 8.

MGT527 A&7}V sA13eF 4938 A (Sustainable Society and Business Innovation) 3:0:3(3)
O EE A &7bEeh el ks FHEE 7Y A9ggAegd #e thEh AA, "Pﬂ }HHo R
A &7bsst Abgle] wAwEs HESL o) 7|xR 7I]]e vHAY, FFAME, 71EEA, dAAdHE e

A E =g,

MGT528 &A1 719 AZF (Carbon Market & Coporate Strategy) 3:0:3(3)

2 A5 71Tl 7gel g EV\EL 2 s g By BEES st 53] vBAAY dEy o
%@ , ARG, Faae] FAE, olgs AFY B AAe] el wA= 9, gaa 9 Y
ﬂﬁl‘ﬂ% gpetste] 7149] 7Ig sl digde 2 2y~ dgS AES

MGT529 AAG/N 23 =2 E #2] (New Business Development and Project Management)
1.5:0:1.5(2)

2 EE Vel A S AR we] A A, aga ZRAE fEle ois) ket 4l l
Ab AEe] S AERA, dE, 2 giE] AuEa, FAFQl Z2AE fe7|He N E e
ot S-S AA AAGANE AL E A s Bt

MGT530 JFA&#E (Supply Chain Management) 1.5:0:1.5(1.5)
o] HEL A} Au|2=ge WY FEAEde e MeE vETh MBA w# Ao V| x2REo0R 27
A=) AAle} 9, A, YEF, FA Toll B3 A=A o)} A gAAGEA #Ae o] B S W
sta #AHE AA AEE gEd

MGT531 2249 F3A&# (Global Supply Chain Management) 3:0:3(3)
=24 719 ANAAE A ARE o253 AlE Aeth SREAGY 22 Vel diE] o] &3
013Hﬂ AEstar, o]lojx 2 AAHE G FH o|EEol dd] Azt =21 V| A Al g5
A, ALFAA, S2E AN VEYT 49 59 22 T8 FAE i oy o|EH AFE HA
A d4T vlaAlsy] fEA 22 AL B AN 2AS Hasit

MGT532 7]€7d9 ¥ A& (Strategic Management of Technology and Innovation) 3:0:3(4)
o] H}ES 7]%@3, 71749, 7139 ok FadEdET HAolES alstaL olE AA & &

S SEe Mshzd BA0] it of BHBolA thE ARAQ FAm: /EdDNe, TlEHeke] A,



7lEdere] HA, A vleddy A7, VIeEdEe A AAENE, 71EAdFe I ol TO
AEghdct

MGT533 7]&£321#% (R&D Management) 3:1:3(3)
o] IEe AAATALES T3 7|EHA FAHoA s AF FdEo] AW o]ZES s, T A A
oA o] HAAH LS wjUst=d FedS Foh FAFHoRE AT #go JEANESE Adska, AT
o] HAFEQ VAR, AFGA e, dFAY e, AFEAa, dFALBYE gEC o}

=8 A7 A 9 SeeAdesE B9t

MGT534 7197+3 23 7197} (Entrepreneurs hip and the Entrepreneurial Manager) 1.5:0:1.5(2)
2 35S A2 7135 2&33a FoVF AR S vrEe] 1 VI E Adste 7|9hEay 2d
Z197F g, aga 7197 ARkl dis] ghgstth. of ] AT A AL, ARE A 71974
T o “ﬁoﬂ/‘i«] 71947178 20el disiM = F4-gko

MGT535 Al7]&3} 3to]e| a4ty (New Technologies and High—Tech Industries) 3:1:3(3)
2 udEL F8 Ve HopiE 34301 7l B S AUNSaL, of&e] dfolH A Aol dojutar
R AEE/A A olfre] digh w3 Fof 9 Al FAE FI AEA A 58S WYt AR dE
o|EY AFH AAE F5IS EX*E’.E gt 53], ARSAAY, JIEY @4 A, AFEH 9 faEd
o] 2k, YRy 5 HEE/AME S FHoR 7F Rofo AEES A3 Ay FuUE st

MGT536 37373 9E (Environmental Management)

3:0:3
9ol A #RFGALY AR e LA BFFG A £Y 2 gARge o
Frh 59 @7 e 254 Werozde] #4493 ARe /159 FE L olaANE AT B3
Aol sl st Avnam, BRI 1Y FUA A, BRI Y, AL 5 4 B

MGT537 33 HEA (Public Policy Analysis) 3:0:3(5)
T 2 Mulxol AEE AATH BAYHEY FAAAHEL g2 AR, ARy, FTA, 9
2, F3AY, 258, 43 5o ARAZo|23 AHAA AA, AANE HA L HAS, o 2
A3, A3 =4 2 Hrl 59 A Z2A 20 U3 F5E 5o 33 A L Mulx B4 o223 &

< SH3o

ol

MGT538 33 744 ©A3} 3= (China's Economic Development) 3:03(3)
29k T Abolel AW, wo4H, 2l o & flo] w94 JE, AA|, dAN &3 ALE], 4A S
B2 IssuesS 89 dx 2 nget AAste] AR H@dom shz fide mHixgAd Win—Win
) -gHeks Ze=t

MGT539 A3l3 71971443 H)9g9a]7d 9 (Social Entrepreneurship and Nonprofit Management)
3:0:3(5)

g z2 3 A1Ed 719de] 49 A 2 24 &9y BEE 7B o2y B WHES OgREs 2
A9 mEolt), AbE A A A, AAE, A

A7, QAR BY, AAE5A4/47), Ak, AGAA/ALBARAE B
739 olgr AukS vEu},

MGT540 7193 AFs] (Business in Society) 3:0:3(3)
2 ZolE 719 &84 G, FAFEA, AuTR ANA, AHEA A, S84 A, AAA YA S Ak o]
sl AA ALl MG A THAA =2 A0 EF NS thF L, olek #Hd Al E HAFTAE
ol ol AAAILE AMEZE dTid ez, 71 ANk YA EE2A, T3 7GR Al

249 ouE ztal gtk ol Y3k AWk o] @A 7Nk HFe] WA (Reporting System) T4 R
Holfr s o, AFA =2 7|l FAFsl= AFS A )52} (Socially Responsible Investment) & 913
7h W7 2del digk HEE 3t

o Mo i



MGT541 ARGAY ev]|Z2YU 272 (Electronic Commerce and eBusiness) 3:1:3(3)
ARG A» S} ev]2U2~E AU EdI A AlxdA AH, FE5IAe] S, 587132 Alolv gl
59 HHZ 7dEso] & WHsE P o A A Y E 7199 #AY FAE TFI ed] =

2= ZI4AAY Hals i o] 35 ARSAH ) ed|2Y2E 9% T8 FA, V&Y dd, 49
Ags olsfsta AFst, AHHlE &3l AT RJEE(Role Play)s g},

MGT542 7% 9AHHA2¥ (Management Information Systems) 3:1:3(4)
B ES ARAIZVNE, FAIGRA|~Ee] $& o F A FIFRA L] A HY A olE Al
Z A gEd. olnEE AFAHRAIZE AR HFH, JAVEA ARAIZY 53 2 HAFY Ve
(), Client—Server, Object—Oriented Technique)&< thEt}.

MGT543 ABA|2ZEEX A (Design and Analysis of Information Systems) 3:1:3(6)
VS HHEAZEY QFEA, A, FE7A 9 dAEY WAE AR JA thFo] A Al=ES AR
T e THS AFLEF 3 Design HEHoE 53] AMEE HHI|E F Object—Oriented Techniques
383l Client—Server 3o AHA|2~E 13 7|&S vt}

MGT544 tlolgHo]x #&] (Database Management) 3:1:3(3)
2 AEAE 7GR R A Rl 28kl AMAE WHES tEh dely FEAd #Ed o
A g, A, 974, FEe 7t 59 AMES dEY 7149 Ak Haef] g E HHEA~

& e Apdel A tE

o

=
b

MGT547 AR7|=AZF (Strategy Use of Information Technology) 3:1:3(5)
o] Wit g lEet Auug Aoz MYy s fEAYES AT FEomA, AY AFE Yus| A
gale dul =S FE AH V&9 A Add Ext ”J‘?j%% st xete d 23S AT

MGT548 719AA} Hlo]€] #2] (Enterprise data Management) 3:0:3(5)
tolEj el o] Fodo] WAL ApolA G2 Fas|A L o} ofA mEHe dE|dee FAe Hdgelr).
°o1E 9%t WHES AuEy YHE FAS dAES A5 2.

MGT550 eH]ZUXA FR7|%E (eBusiness Technology) 3:1:3(5)
AEE D UESZA, AHY, B ev|Z2Y2x, A 2E G5 dloly FEud AxdAY Ve Jle, B
ST 2 AT HQE, HAAA, doleHels HEM| TN, JiQlst W FHAI~E AR, do]Enfe]d

S Al enl=ys J1ES 2@

MGT552 AHE&E 2 Hol (Information Ethics and Security) 3:0:3(5)
Z1doll Al 1 Zefol Al |7t A Al i ow A sided A2 W
A AR &8, ZeolWAl &, gAY A4, dolg doy, vely TuH
=t}

MGT553 Ut X dulA 8 (Digital Marketing) 3:1:3(3)
QB Aldldd 71E9 wiAlY o]Eo] WA FFE F AETHE vA YA Bt S 7]EY
w A 741314019] TFRAA aHREC] APshs A2 JAEY 7] ] s AFeitt xg, #A)
FolA AL e ol ES oldlsta, A 9, B JAEUS s uiAY VHOoRE ARgste] HAE =
718 55 g S, AR AP 2 Aol BA|, A8} Zeto|HAlE ARSI ARl EAAE
T Zo] Er}.

L

MGT554 tTIAE7 A€ (Digital Economics) 3:1:3(3)

2 AE e AEA AAEe] A AAd A9A ALHE=E e 53] vAREY AA ) ES

Al 71gell AL w )= ool i HTHo2 g en|2YsE MEE AY dAYS]

A He 49 2as gaw vk ARAA, v=ys
]

o B wae] ZA B4, A2 7199 3AA,
WED Et, e, B4 AHA, 4l o] Bo| T4 EF ok,



MGT555 H|ZU2Rdd T2 42 Al (Business Model & Process Innovation) 3:0:3(5)
o] B VP FIFEY AHFAJ] JHIFLE e ANk dF Aael JAEA F2E A 24
o Hj=zU2 A Fgletal AlRo] AEy] 9t WHEY o]E& wjeAl "o o] AYelA e v=Y
2 wEl YAl FaAdS A3V AtEE B4 BAletn s R A F8g ZEA~] AA
A4 7, ada ols a&Foez #E5r] $¥Business Creativity, BPM Solution® WHES w7

.

MGT560 A5 3)A (Financial Accounting) 3:0:3(6)
sAste] 7EMNE S dlal AEAIGNA e AR TS FHIT. Fo YEoRe=, IAXAA,
AFA g o], A D AFA R BB, AFA RG] old, AMFAZEAY Vx, FAHELE

o§3 FAEAAY L EAqe 724 AP TS xR

MGT561 7194543 (Corporate Finance Policy) 3:0:3(5)
e A AFA A st A JALEAAES F7] YA AFHoem dad AFA 2 &
S F532 AEA, A8 FodE, ARTFE, AEAE, WA, Jr 2 Y} vieE Ul

MGT562 AFAL#EEA (Case Studies in Finance) 3:0:3(5)
°of & S0l o Ay olEss AATA 71815 Aled s A

3 =
2 Batol SYEL TFC] BAW NEES VI Ah o FBo)A GRolAE FAE ARFEY,

Algzde] B AAA, wiEg ], TR A Y fF e Folth
MGT563 EFA}24] (Investment Analysis) 3:1:3(5)

SEER

T4, A4, FBFEEE 5 oA A Fdol dE AdF FdEe] #AE aoleta S
AN ZEAE UEY ZEZEL o2 ¥ &8

MGT564 WAIZZAEA (Microeconomic Analysis) 3:0:3(3)
AAE FAet N2 AATAY 2d2> A die Fget osfo} Fugt FAYHS sty . &
Aol A= Al B4 stell A LA e AAEGS ddeR st AATAE dFgeta sHs $g 71
2 A o] &9 oldo] FHE Fi ARo] HFHIL e AYdelE, AR, V& 59 4

A=

MGT565 3¥=7d#|2 (Economic Development of Korea) 3:0:3(4)

of el mAe @Al Tx, AR, AAYH, FAFA Bl U@ ol&H olsE
A B4 $83HE $US 19E otk FE AW F BIPAY ARF g AL FHOE =

ot} Fo g2 AGAAe F2A EAT wE, AATAESRY B4, F94%, 2719 7], 7
Bl AAEAY B4 5& vUEL

MGT566 39582 (Money and Banking) 3:0:3(5)
she ke Skl = o] Aol HAE JgFS F2 AAE

ol #4]

MGT567 F&7]#& (Financial Markets and Institutions) 3:0:3(5)
T AA ¢t Ao s MdutHow A u, FErHe ey BHy NEEAS HES AL, &

=
A R AR FREALS AR

MGT568 HEE (Risk and Insurance) 3:0:3(5)
AP, APAT, AdEA € B 75 AR &8, AY, g8 5 A BY ok 7]E AEel Wl
gt AEA, o2 uFS FH old Uid olslE niFgoR AZE By AEY MY T dd AFE o

=



MGT569 A& 2 ¥4 (Futures and Options) 3:0:3(5)

AE FAAZAA 7HEe] ZAEE 98 2 383 7HE ANt AE 2 SAAFY 2 2 7

TS AHRL AE U FA JMEAAA oB2S BAsty A AnE AEsS AE 2 S4d g
=

1ol Sl oldllE

ha|

N of

Y

o] gk,

MGT571 $=7HA] € 38§ (Korea Economic and Financial Structure) 3:0:3(5)
S AAY FRA 54 d3, SAAAE B, AA A Tl dist 28AQ £4S sta

1
g uigoR 3§ 47 @ PRge A4 BAZ BASE 9L Ysiag s 8 o B gt

MGT572 AFAIEEA (Financial Statement Analysis) 3:1:3(5)
2 5L AFARY M 248 Fste] 719 A 9 v FA dEE getsta dEshe=d 28

B AN S TR obge o2 o83 JI9H 2L vl AgAEAS R,

MGT574 Multinational Corporate Finance (SFAAFAH) 2:0:2(3)
o] H&E FgAEC] FAHR] AEFAA AFHE Y Ay AFES oldstEd =S & Aot FAELS
o] HES T3l FAAFAIGAA o] 8T F = gt Ay YHES WA 2 Aoln, oju
9% 987 FAo|AE WEd mE fde #eE] & ZAstel sk wijg-A =2 ARoju

MGT575 Global Financial Markets (ZAF8A3) 2:0:2(3)

A SN FgHEe BH3 EAS BARG Afuge 7ol 3 sAlgHads 545
At Y, ASHAE(EA, 28 B SAAMAY ARG £

riet

MGT577 AA73AE4 (Macroeconomic Analysis) 3:0:3(5)
2G5S AAAA g tEtdgeEe] o]E¥ FEATEAS et R E AR &S AAALT
I A7 s agstd Ry SE&ATEA, &v], FA 92 Evte] AAolE 1

ol digt AA o2 FEAFEA T& tFA H

FA Hr.

MGT578 FFAF&EX e (Supply Chain Strategy) 1.5:0:1.5(1.5)

o] BEE AxJY Muj=gde AAAZE #H o2 AF AHHE UET VHe HAEE S5 WA

e AR, AAEFGA, FEAERE 24 JY, 228 A, A&7 se AAEAE 58§

et}

MGT579 ZA9AE 9% JF8 (Humanities for Managers) 1.5:0:1.5(2)
{1k E=n A s

A7} 57 QN mEAARE A AL FAE Aste] Pol Fasd 2%
NELEIET FANAE B2 QA Az FANA AT F A B, oa

A3, o B ARIA Aol WasnE olF PelFuA s 3

I
o
o

P

MGT580 AHEZAA|2® (Applications of Telecommunications Systems) 3:1:3(6)
HAEZAA 2" 7]EAY, AAWY 2 583 BAEFE 52 UET TEEF, OSIET, JHRAGO| &,
LAN, WAN, MAN, ISDN, EDI, Internetworking, SAIA| 28] AA WY, ASEA S

o T3& wrh

ot
ot
ofrt
1o
A=)
X

MGT581 HFE7|&7]2 (Introduction to Computing Technology) 2:3:3(4)
Aibelo]l AukHQl FEo 7 FHFE 7]Ee ZF BolE AUstH 1 okl FH Ve wd H F3S )
Ela=

MGT582 417348t (Economics of Telecommunications) 3:0:3(6)

B AFe A vAEAISke] o] 24 w7 st Al Akl Tt w9 deE qrHshs @ BAA a8



A @43ty A g AAl A 2 A8l diste] dsith. BAAEAISS FAAle] AdAsH e
2 7HEol 29 Al Hisste] 531 JAE A A L A deel gk o]2d ZAE A|Eso
o 2 AHRAME HT AAG AEste FAC mE A2 FE Ak FEEtolA thekdt el 2
A 1 Qe 7)ol disl] &4 sk

MGT583 EAFs/]& & A8 (Introduction to Telecommunication) 2:3:3(6)

AREA] 712 dat 71gel diste] Aot o vgome opdra B uAd A, ted), ud,
dlole] A&, AEeA 28, FFA, HolEH e, 278 SA%, 4l 712 A9 oldiE A 2ol B

A},

MGT584 <Y = Ae= AAEA (Internet and Contents Industry Analysis) 3:0:3(4)
< A3 Y= FERGAFEoFA A AFAQ WlE st FERE4 WY guE 1 Grpe} 7]|EH,
BAA, A wAGel gig A oldlE Fa st E st

MGT585 AHHEZEA17]€A A (Technology and Telecommunication Policy) 3:0:3(4)
7ol AREAAA ] FAIAAA zte TS At Vel FAE AV|ske A, 7194
g2 ogulg AQA AEAEH A GxEe] =& Fal ot

MGT586 €#|FAFEA (Telecommunication Market Analysis) 3:1:3(5)
2 JEAAME B2 A4S fel ok BAUHE geta Aot olF $letd,  AHAAE F
AFo ST, AAEFNEZZA 2 FAA RS FAGEA, 2ARES4, QFD Drocess,’\lurﬂi A g

W ol thyolxir.

MGT587 <1H497]&/12 (Introduction of Internet Technology) 3:1:3(5)
2 gEgAE AU Ve aga AHA Fo oFES ooz A AHUr|E ddE Al
& AAAeR EFA8H Yolrt /\Hi¥ RS N 24T F dE AGRAEA Y TEHE TSRS S
B Term projectE FallAE L7 AU & BdE Adste] dxsA & Aot}

MGT588 A=A II (Quantitative Analysis for Management II) 1.5:0:1.5(1.5)
o] HEoX = AP AN TANA AEE F e AFHE =FE 93 dAFs. FE UFe A
FAG 7ML A-3 7Y, 244 A 4*}7314 EA7IH & 9BA HH ‘%‘“'% Abg-3te] AAl
A At g dsshe] A8 e

MGT590 Cross Cultural Management (©]&3}32]) 3:1:3(4)
2 e FAHQ AIARA e AR o (o)) oldlE T3 dddA 2 i T Ve
o s HHo=E gt} ol i FAAES olEF o3l AFEHA ou, o} osE T &

491 SALAE W, AES] tebg el oldl Bl sl wga Hek,

MGT591 Global Immersion Practice (Hl2x=73g ZFA 3} A&) 3:3:3(5)
HaxZdgduad A5 g4 43S Safe] 22d ZAYRlem 44T & JEF 3= o] &
Lo EXojt), F2HYAYA, AP, S2REA G E, A5 eAIETH, 55 T3kl AYAolA ule
At 7 Ryje Yese AL Aasee s

=4,

MGT592 Global Immersion Practice for Telecommunications Business (d#ZAJIA52%) 3
2 gLe FAlRel A el e 840 AAgrisel Ui A, BAGA A9l uR{E T
de AT

i

g AieE P 713 Fo, m=e] Al did #alla £ Ao RA Ak dE olid ARS A
al

o =
° — -

MGT594 Z24d dA2A% (International Studies) 0
2 wdEL #a) vzyzA Fo3 dide] Hia e vay FE(EE E 2o wA"E = 9ty
) -

o B =
o A9ed WAL BR vmste] FAHA A4e M1E 5 dES Bk =@ IRF 719 449
22 el BAEAl #g & 9 kAl 22 2 A gEek A 228 ®ste] og H=y
ol o KR
= .



MGT595 S A AE4A (Analysis of Chinese Political Economy) 3:0:3(5)
2 wES oo AX, AA, AEE 5 oI SHS AAHSE AT %*—1?}2 A FAEAA F
o A AA & A=¥Y 553 543 AFd o RS AFeta A dtel uist 4 et
58 2 A S YES st 1 53] 9

MGT596 % H]ZUY24% (Business Practices in China) 3:0:3(3)
E wyEe F dFgA &5 FolAY 53 44 T v2Yx BE AEMES Ao BBk
o Mt AE w3 FAEY T vEY Ao digh AdHelm FAIH ol Aol 8 THE
sk 1 E- o]

MGT597 %= FAH4F (Laws on Investment in China) 3:0:3(5)

Fa TAS BHUE GIF WE A2YT AT BYS oJsste] FF FA BHE BHAD FFoA]

informed decisions & 4~ JEF st Ao HHo] ).

MGT598 F344]9 o]3] (The Analysis of Chinese Industry) 3:0:3(4)

el Aol AAEY F i T AdTxzet weTx E4% T @3 AAEY

#ahg detsta FF L LA gk}, %5?9] Z““J oz BAeta ol AEak, dA, A3t
& 2 9 &S

Gol ek FAE 24

MGT599 %= @73 (Negotiation in China) 3:0:3(4)
TR FAo ol Hed 7| AAS AFstal, thekst @4 sl diA e AE5S 53
Fal BoEM FaA FAdd dis] Zadk ke wgste

MGT600 33} o] (Optimization Theory) 3:0:3(5)
»‘é WIS 7]2A 2l Operations Research (OR)#H HES £73 S A By 2o opFst 243}

g 5354 = X2 Fv %249 ORQ Linear Deterministic Optimization ModelE& & U
0]%*—1 ol #Ho A ©F F Non—linear Program® 7|32l o]2& ¥ 4331, Optimal Control Theory2
718 o|E A @AY &8 s s AnEh

MGT601 SAFE2AREA 3} 28§ (Decision Analysis Theory and Application) 3:1:3(6)
SAMAA AL A AR AL 7 ¢ HEd] FET F e =80 &3S AT 9% A
ojty. o= Al A A T Fogds FEs W] fs HE AlEsih

MGT602 dJZFo]2 2 £8& (Forecasting Theory and Its Applications) 3:1:3(5)
d5 2 AAE B4 BHE A o2& et AAl ARE B4 oS RS FESH I ge
ZM¥ Box—Jenkins B3, 53 APRY, AFolsrtsHaH, iRy, wolAt oF VW, ~2HdEH &
AR, FAL £F8A 9 28 sol 3

MGT603 AlE# |4 (Computer Simulation) 3:1:3(5)
2 52 HFEH AlEHelAY & Mdy AEA BEE9 o] 7|9, Process, Activity, Event ¢
Fo] =95 7| DEVS Formalisme & & HA 78S 98 =7 9 dojE wjer). e A4 2
I B, AAA g A g, X5y AlEHAE U

MGT604 °U~}-T4v‘£] ]/“‘%134- A2 (Human Resource Management Systems and Strategy) 3:0:3(5)

R
o MW A, IS S, Y AR e AAANEE RAe 710401 ) A, @ 9

LS N

o QRegRsl, AuE T BAG PG V& B3 2e AAe] 7EH PRl ohe
AedAel WA 719 A 9 A e Azl FAES Fau ek FEA B w4 H o]
W gl geddoR 1949 /12 TSR i Ak AU A g sEe e,

MGT605 ZA9ARFUA A (Business Communication) 1:1:1(2)
o] e FAst Altfe] At Al BEAA Fo] AFUAelA TEHE FFA 7= HHo] ). Hi
ZAArE ZHWsle] HF5 S-S 53 English Presentations, Writing, Negotiation 2 +& 3}



AfdA N Vs wFE

MGT606 A2 A4+739 (Intellectual Property Management) 3:0:3(3)

2 oEe stEe] o5d VYo A xtom B4R I gl A
s Fustd + e AFH HES

o

H

V‘:‘—_—‘_
HE, Aol AR ol4E Zel, AldE

MGT607 719739 71E%¥ (Basic Laws of Management) 3:0:3(3)
FULH R FRlsts A9 AT FEHEAAINA H g FRistn o, e84 AAs 8 A
H AAe k& Aol a3 . B AU BEe 71dS AAdsel Ao FAUA 7P RIHEHA
#AsE g2 BA (Agency), LRHAIFTA(Contracts), %A (Sales), HAAA

P (Torts), AZ= AA(Product Liability) & A% AA vh&v}

MGT608 7147493 fi]*}‘%'i (Legal Aspects of Business Association) 3:0:3(3)
Nbel Aol ek AL A, 1Y, AE 59 D (Sourcing), Know—how ## A A A4k
744 (Corporate Learning), A2 & A (Market Posmonmg) S A A okl AEA GF FyPS
|78 2 5SS oF 9% FEo oy Wy 7 el Ao, Vg AuFE, olxts-dAd 2 oo
F9 A9, 7194 22 #HEY, SHAY A D dREA A 3 H 58 &

MGT610 AFHAE (Research Methods) 3:1:3(4)
et Hel o3t st Foke] AFHHE

i=3 =
T UE FHE AFEE I o] 54 oF B g FE o] Fof Al g9
=Y ATFHHE 93l AFS B3 AT AAlY AEE AW 9 yolrt ASARE 7R Y=
T geEets AT F de sES AE 5 UEs g
MGT611 ZZF3E& (Organizational Behavior Theory) 3:0:3(5)
24P HAIH A AL B5E FEaTdA UFEH, FauUgeRs JdHol2 V&g, A
Q13 (personality, cognitive process %), E7]fol T3 #| o]&2] Hlul (&Fo]& <lx|o]&, Z3lo]

£ %), QARRAE D 2 AR 2 Add, ARAE, 2404 (ARE 2 AAR), 71e3
2AF2S) Aol o A olgel a7 % dm, A 2 FRe WA, 2A4e) A, 205
o Aol B o] B 2B,

P

MGT612 ZF &A= (Organization Management Strategy) 1.5:0:1.5(2)
At oty HxEE 7S 233 BE 24 oist 2AES gysta, 24 #Age] uigk dwrAl
F5% MEAoR MAgst A5 FAld Uig 4E oldllE Fall, dAl 229 o HFES oEHRE F
At FAEE S22 5 e TEHE wdgse d 3l
MGT613 739 AZFE (Strategic Management) 3:0:3(3)
AFHEGe 7id 2 A HAHES 2N FaUEozZAE Ao MPUIdd=, AddE, FAE dE),
Ao vl JgFale] &4, AT 7H, G2 247 a0, B934 A Ad, A
gFAgrgo] v gkaclel B, AFx 9 2 FI] g, gzt d= Jjedal dE 5 )
X o g, 7o) &Y A9 *}H]E” S THoE AAAY HEs Axd
MGT614 3tolel373 < (High Tech Management) 3:0:3(3)
o] }EE A 74 d7t AME FEEo A VEFE FUIRES gHEte EASEAY Hd Ve Al
Aldlel 7lEeeA Jae dey HEE o A2ty A A B, dd e 58 B u)

3
733} o]2-S- Silicon Valleye] A&/Ad Ald Aoz EE ez 4|3},

MGT615 H]Z2Y2AlY (Management Decision Laboratory) 1:6:3(4)
],Eoﬂ A AN TdsHA 2AE AFE oAy 37 sloA AP EgA HFE3 Y 9@ V)
_g_ FAoz g/ oz AGaAA THS A s},

EE,F



MGT617 7 YAE (Management Consulting) 2:3:3(3)
2 B35S MBA 5] 7 HEolA #lE A AL FHE 7 T capstone ZEIHOEA, 7ol
ZFA A e AN Y dEAS dEste] ddAs RSty 1 A4S RSt 1 AdS VY9Y A
@Il ol G 7Rkt

MGT618 =ZZW3 % HAl (Organization Change & Innovation) 3:1:3(3)
ZAR o] AWsls 874 FolA] 229 Walel YAS #EleteE e 249 A& W] o] B4eH
olgf & 4 itk o] HEHLE Tt o2 By, 842l Tool, M EY2 A, aln 25 H A4 Fofo
AT A+ Z2AE & Fd 29 wglel il zlo] Y& oldlE mRITE W} Filo i
Aol olglE FiE o4 7|k AT AEFH WMl eI Ay 7)E NS 3 AeH FHtol
FHE T Folth

MGT620 wlAI"o]E (Marketing Theory) 3:0:3(3)

of s whAY e AwHel ARk AAsa 7 Hoke] /1BA dAFeld R ATNES BE
5 IR AgHE A RA o85S PELT 1 389 telelE ATw

GT621 wAYRYEE (Quantitative Models for Marketing Decisions) 3:1:3(3)
nHAY oA A S FEHoz s7] dd AHAH RPEo] AU MAEHL $EEHEAE HFIE 53
Ao A ML E AFHE] AA9A Fx, 7HAIA, ddR, 15, AAF
E} A" #E] Eofo] SEHEAE VERFES BT oEN HESY, T3 AAZ HF
A 7D gA Y ATFE FaEl ol B IS 7FE AT e
MGT622 wu}AI® A= (Marketing Strategy) 2:0:2(3)
2 wiEe npAg Y] A2S A A EAA TRH el AV A Aloks JHA A AEH wiAY <A A
w3 HHo] k. @AY 2 At HT =g BA4st EEs, Jd =2

MGT623 ZZ & (Promotion Management) 3:0:3(3)
7193 1A ko] Z+E wiAE 3 wiAlR AT UA AT o] B #elEz] WY A ot 8
My P ES AE T AU, AlelEA Y Z2AES F3) ol AAR §&3= TEE et

MGT624 An]A8FE (Consumer Behavior) 3:0:3(3)
ZH| xR S Elol] S mX = MR F7], 4, T, BE, 4 F9 718 olEEY Av|AY
Jhek, A a1 A o259 ¥ E 2 Bol AFHA T MR FERAE o|EH 7E X

(Cognition) o]2Eo] oj@A An|z} Aol AL =718 HES

MGT625 International Marketing (ZAu}A ) 3:0:3
2 AES HAAAS A-HAA AR SRA A 7135 FA s HAA AR mAE A z
o Zas dn 7HES i 53 eAEIE e X3 A4 wiAl" Fela
71971ee] HAS Ao =4S Erh

o =
ak___'_
o] =z
R

q

MGT626 2 (Marketing Channels Management) 3:0:3(3)
2 BEo A=, A8 (products and services)7t AXAZFE] HFALEAANAZ AGE7] fla] Falx]ofof
gt 7]%5 (functions or flows)E& #A3taL, o] 7|50 AEA, F/MA, HAFAEAE ol @A EgEE

=]
A Awih, aPa Az viAE gl A olEd 7w BEsdS ofwA #Esler HEA o e
] E(framework)?] &3} F%, 181 & (operation)ol s dolr 7= v} 2 PYE3} A %2
2ol #A3 A B o3l =7k wj$- Tgo] Hu)

©

MGT628

A H] &
of B HFHQ
nus

A= (Service Strategy) 1.5:0:1.5(1.5)

AH] 2= U‘“«l AA 98 % AFH AAGAE gE 2AA AHAE F8 4
A Aqujs BEg ojw A W3l g, S/ Al 5 3}, o My I #A, Ay =g
o] AAZ, ol& B o Anjx 4 B A olxE thET

i



MGT629 Folro}e] 7193 73 (Business and Management in East Asia) 3:0:3(3)
2 Eo 54 gAML FAoZ §oE Folrlol e AAL gl dig FAE A7
S ol FolW, 4/Z(3H F, U, UvhS AR U1 4 FAE FHAoR B3l E2d) 1)
Folrol N GAA Y] A=A EAI AATT, 2) TolrorIde AR E AulFExR 3) Foprlel 7|yl A
gl 3], 4) Folalote] A R JEHA HEYS B4,

MGT632 ¥~ (Service Management)

o] BEe Mujx Aol AAE TS 9T Mujx &9
Aujz A AR AA, Al ez A, a2 B2 e
Lls

Ea d : =
WES 7L ol5e] oWA i A EAlC H8d 5 d=A ZA AtdE Foke] .

MGT633 HA /MG (Venture Capital) 3:1:3(3)
o] HHL FAE] WA ANIEAY ANkS o & U= o} FE3F | AAFAE A thE o
I

O|ZES ofEA WX I §8& T HAVE TFA Hoh , 8] AFAA st e o
BAVES At WA ZErreh FdatEe]l Adstal e A EAEC st ELE g

MGT635 7]&73A1’dH7} (Economic Assessment of Technology) 3:0:3(4)
Zedd TAES AAGEA/IXNEIME 8], WAFER, 34, 1o, AAMNY 5 ot fofd
FA} BAALE AAEE D A AFE Skl Hob Tssue, NEY BA 2 g AYsteE FAES
==

MGT639 7]&8A19 o]£3} A= (Theories and Strategies for Technological Innovation) 3:0:3(3)

0
71 2 A 59 R&D FElol #A3 o]23 AZENS UFE FEogA JE&eal] tekit Suy o
2E5S odllstal researchol| §&3E FHE HHOZ dhe= FEolr)

MGT640 7|5 RA|2E (Enterprise Integrated Information System) 3:1:3(3)
2 AFE 7199 B9800 ARA RS Eqete o EA ] VY §F ARALYES vEY. V9
St R Al ~E o] A |7 AAPE A 32 A 2~ ¥ (ERP, Enterprise Resource Planning System)o] =& o]
of Azte] Aol FoXvh Fa &2 ERPO /d, M, Z2A2 2, AAA, FEYHE, Hstd
2], Z18]al e—Business @ CRM #9] AAE X33}

MGT641 27ZA#FAFAZ] (CRM and Service Management) 3:1:3(4)
o] B mAY e A2 7IH eCRM(ARARE)E MAdch 7|d3 vt ds
HAE HAZAZ17] flete] MRS ARV|ES of9A wixsta AT Q1Y
o] AAE, u B i Mujx Aol A eCRMO /id, eCRMO] %9} =7, 17 @A 3

Al A Eol F& olgrolth.

_,d
=2
)
:(g
il
o
ot
£

O
12
=)
X

MGT642 AFAHR A" (Financial Information Systems) 3

AFARA| 282 AQAFEA D G573 APl JAAAGA LA =" D AFA T o Ay HEIES

o' &3 AVME FHI= AL HHo= s o] HE2 Ao A Fow A P w9
A 7

e
= =
Felgat MfHAgAe dar . AFEope] dEvhee] WuE Ao AN FFE 2 Aot

MGT643 3 AAKA|ZE (Accounting Information Systems) 3:1:3(3)
o] H}EL IAHHAAEFEOL] T3k Jdy VHES FEeY. Fa

Mg, A48 AGAZA =R, YFEEA, AAlelE &5 23t dFTAZRE SAARAI 28] 47,
T35, doleEuo]x, URFAAZ~E, AFA T & o] thFofzith

MGT644 3133 A (Advanced Accounting) 3:1:3(6)
o] H}EL FFIANA dFEAYE TAES HEJA TR o Qo g, dF, JAGE E oldwel
Al #3k A 5, AAAFAE L ARIAE A3k A dube] 23X FAES &Y

MGT646 ARA|2¥ 7ZFA} (Information System Audit) 3:1:3(6)

of F}Fe AWAZYUMAL L mere] Fad AW PEEe FHAL FLT FAL ANSB A9



WH-EA 2 HetA~®le] HA 9 Frh, ARAI2E P EA 2 A, A|~RUNRA ] AL, A ~ElEE
71559 AN, AEAZEHEQ Fr E e Sl
MGT647 ARA2H 2 (Management of Information Systems) 3:1:3(4)

4] AuslEEae] g ALH 2L AAH 2258 ATEd FHoR Avuw ol 4
Aso UEA AuAzE fe] @ TEAE 52 Ba A AQelA e A8 AL A

MGT650 dlo]E|ulo]d (Data Mining) 3:1:3(4)
tlolEjute]dS st AA W learning WHY 9 $8&& UEY. T8 FAR AW 547

O

A, sk W, AAY 2 on|, a8, LA sty g Eoke] &8 5ol o sje upet o
&3t FAZF F7 2 5 Ak FAAEL 239 =EATe Term projectE =33t}

MGT651 A9ARAE (Practice in MIS) 3:1:3(5)
g rste] Adyt o] 28 AAl 2F e EAo S8t AFATE TS FaT FIFne] ddd
AL 7ML v 7IdE dudes dAs L & st g ride] AR FaiAE B4
ARAS A e 1F TRAES S8}

MGT652 Ad® ¥WHE (Consulting Methodology) 3:1:3(5)

2 AL dA Ul 5 A" e A4Y HHES HFE AA A98a FENH S dosi, A4
g 2A A g Ad4Y Ao ARG Trend9] oldl], £A19 @3 25 H vl Project
Management®} Change Enablement Technique®] ©]&] Z#]3l Strategy, People, Process, IT#&# A& o
o F Strategy development, Organization & HR management, Process Improvement ©|3je} Al# <

e,

)
o

MGT653 3} A8t (Law and Economics) 3:0:3(4)
AR E S vt 91y ante AAd 2y AR e e AATH =g oldsta &4

T 5 QE2 o2} AHIE Bao] wah

MGT654 U= YE (Introduction to Law) 1:0:1
Wz B2 e g =g A7) AA 2ga F2eE 1S a9, ol S HEAYE AdeeE HE g
&3,

MGT655 “FAH#W (Commercial Law) 3:0:3(4)
s BRE e AUy 580 FEHA A=Y AU 558 MEZE Aldlel & dolof 3w
I B2k FERE ANHAAE w2

MGT656 A2 A2AEH (Intellectual Property) 3:0:3(4)
dAvd, B4, 59, FnSdsed B vgHAAE LS

MGT657 =A|AH (International Taxes) 3:0:3(4)
2 5L Jclely 7ol 9& FaEE g AdEY A ARA ou 2 ARE v= AHE 3

oA FAAola Ak Al Sk Rt

MGT658 AoF 2 AEdvld (Commercial Sales) 3:0:3(3)
2 35S MBA 4 StAEo o5d IA AAYE] ®BFEo] HA A vFe] FUAUAL] &S 7]
=2 AN e HAHT A E 5T AT AAEUT. AWR w2 A 92 ddH

AU A w2 93] Hold, At Eold WA FAFE, F4F gAY, ik 5 ovheFst A

O o P

%7h ol

MGT659 79AZFESFE=A] (Advanced Seminar in Strategy) 2:0:2(5)

¥R Yl EFEAES dRug dvh @A AR REAE SEERES v
RES A/ BB FRE S UES S AL BEE @tk Pod B o =REY o|BES
Hlgekn EESY A Qitors] mieAlEel os) o2 Aol $AHe o8 SHE sl2s Pk



MGT660 A5F& (Advanced Financial Management) 3:0:3(5)
AF-Fe o] o223 Ve FHe A8 AFTAE AT 53] A o] AAGFe] gHste A7
stol A SuiE= B4 1o WE PR Y EA 55 tE.

e

Mergers and Acquisitions) 3:0:3(5)

MGT661 7195348 (
dol T3 A FroR HAd wAe GgFo

7149 gy e 7 3l | A g olgrolt) 7119 A4

o 3t ]% 2 nFEy AFEXME 5] o AAY 2 AFH SUS Auuy AgE 5o <l

Fge] A5 WS wjeo

MGT662 <3349 AF%4& (Numerical Methods in Finance) 3:1:3(5)

=& F 5ol A ‘/PE‘rUr% Fax BAE Fed 223 FAHHS UEY JAFEYEY] N44H BYS
; = o] gt

FAAR FE olel A el FHYE ok PP ARYEL 122 Aol AYEE Sl

MGT663 FAAIEE (Securities Markets) 2:0:2(4)
o] YEAME o 7Hx FTA EAS B oo WA TaxH T AYEEAE tELh ol
Add Aut HEES HES D, T3 FAAFS 75l i AFEAE AvRsd 2 AE 8

pul

o g,

MGT664 BE (Strategic Fixed—income Securities) 3:0:3(5)
T2 Ao FHEAF] AdH 2 AFE gEd FAFSRE AQd WY A= 9 Far] AAA el
gk A& & T8 ddAA Fee &2 2 Lo gig st 1 FHE F

MGT665 AZFZAE (Econometrics) 3:1:3(3)
2 HEoAE AA @3 2 AT, vHAE T AR gt ddES 3lal olsfst=d 2od A
thErh Ao U2 A o4 vzt §& AFHATOR FREH, SA A

FAATH YHEES
& o] &3 A HAo] wirEE g
MGT666 AYoelE& % $& (Game Theory and Applications) 3:1:3(6)

2 e AdolEs T FAF, AHuHAH =9 AAA Hoju, EFIRAIZEe] oxbAA o) &
(Multi— person Decision Theory) ol +#A 3%t A o]#(Theory of Competition)& TFH, 53] At 15¢]
A 1-8 AAZ, =2, 852 (Non—cooperative, Dynamic, Probabilistic) ZAl¢lel #3F AT 245 =

gt} o]t AAYo|E Itz Fol, wiAIR ok, AdFA ok, AibdErRol, ok, FAPAE
oF T W Fofd AlE2E 4 B AFsta o], o tist =ox Fgitt.
MGT667 S8 A8l (Financy and Society) 3:0:3(5)

T TEG BAd 42, A8, 831 BAS AEsm /99 AN 4ae QAE 4R T, AHaE
BANAE BA0R St FEAE T8U18 AN AY 5 FELES AN o7t pld I

G7h 841, AEH AW B, A AR
5 FERE ANA A5 BAd G

o -

MGT668 WAl A o]2 (Microeconomic Theory) 3:0:3(3)
2 AHze nAAA ) ES FEA BAETE ol&ste] fUAS Vete i AATAY A AIFY A
e disl] EAs). o] AR S fsiAE 71EA] A MdH HH o] e dig A el o
Hr}.

MGT670 AtY=AE (Industrial Organization) 3:0:3(3)
2 AHRE HA g #AiEe] 2 AdRAEe] A o]E28 sk RS HFHoRZ di Aldel29
v Qo] APz o) ES FETOEAN k] A Ao 4 W ol AA A, wiAY, 24
2 AFNE T FofY olafe} AFelE AdAS 71E F T



MGT672 F&$18%871¥ (Financial Risk Management) 3:1:3(5)
58749 F43% Wsle] wehd FEAF BEAdAel FTuEa ) o] H&Ee FEAF] A, F&
e =4 2 FgYIdAY NEAES Aletn FgIAWMsd diAer] 93 5
value— at—riskE ¥ ¢3F ofg] 714 FEAIAHES THAHZ gEL o]#3 7Y
AR S8 BE 7IdEY #89ES BT u dAEE oy kA & 3

}.,

MGT673 AFHAAFEAE (Advanced Derivative Securities) 3:0:3(5)
g8 7FA] 533 FHo FAFgEd d 54 1A EA BES gED 5ol g4, g E
2 Vet 49 AAE 2te 58 T3S AAE 2lsta tE A A B gk o239 A

2 £

MGT675 AARAFZ (Market Microstructure) 2:0:2(3)
AWALE, 7R, FEAABAE, AQde] ANFE2G71F, Ada e 5 AF9 uAY Fx2E UFa,
I Fx2A B4l Fa 2 T8l nXe 9dgs BAsiY, o 24 AdE 52 9 S8 g &8
Webs A3,

MGT678 #E 34 (Management Accounting) 3:0:3(4)
o] }EL IAARE AFArAA &8=d 727 He o MdY 7ES FEe e lge
13] 7]

e WY i, Ar-2dE ol R, AVHAIAAIZ=EL, Ak, AAS A, AUk, drbRbelR A, A
=4 9 By 58 xga,

MGT679 F833341%53 (Recent Developments in Financial Engineering) 2:0:2(3)
T AA 2 FEIAFE Qe NMEE F§TEH 7|Ho F53A SN e v B wapEe

offt
o2t
3
2
IR
o
2
fo
rE
1)
o
ol
rir
ot
on
=2
2
N
1k
olf
i)

H LI

Fohe 0 BHoR gtk wibd ¥ walE
o 313
g

Al % Y
FETA 10l R B 2 AR 2En 3 2 A9 2] AR I E Foto] B
Al

MGT680 €#|FAIA A (Telecommunications Business Strategy) 3:1:3(5)
2 JEAAE 54 Falx ]

=

MGT681 AHEZEAGAHA 2 &8 (Design and Management of Telecommunication Networks) 3:1:3(5)
duk Ao 2 HE dolgy, FAYS X¥ste o] THY SAYS e 75 9 s fs A
AYHES w93, 259 F8% &TAd AAH 1 FHAQ RAHIHE St a831E 7T
T S AHEE Sl BAn ofgE oo Tt FERY E AHPGHE gel alME AvtErh

MGT682 AREAF3E& (Applications of Data Communications Networks) 3:1:3(5)
AHEGAA 28 Hgg o]5g A5 Udod HRFAY oA st A BIBYEAE ATgr.
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MGT683 ZFASAAA (International Telecommunications Policy) 3:0:3(4)
7R ARF5Y 284, HAAAQ FBaade] i AEEILY oldl TR dAde BRE St F7kE
FAANEY ol ES HAESAL g Ay AASte] olddte AE HAHORE gt

MGT684 FX%A (Wireless Communications) 3:0:3(5)
FAEA 79 MeFYH FHA8 A7 9 &8 ®okol gk 7|&d &S thET gAY e, A
S 2 A Fu B2, AAHEA, FA LAN 59 7Ed EAY FHAEAS ol &g H=U 2 Al
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MGT685 3FHHEA (Broadband Communications) 3:0:3(5)
H augEo = ATM 70y, BISDN Z2ES 2z 2d ATM E#E Ao, ATMYW g, ATM w3}
ATM% 9%, ATM 2% 5ol vshe] n2ach,

MGT686 TAEAI&A 2 (Digital Signal Processing) 3:1:3(5)
A7 e ol R AT EHE UXEANTZ wHels u A7 Ao gk o2, yrlgaagle] Adgh,
Fourier®sh, 7—wW3 Cxd g 474 Sol tste] &7l

MGT687 F8333A7WH (Research Methodologies in Financial Engineering) 3:0:3(5)
TEF AT F8T HoklA AMSHE AT ES st ASAE B, X6 A5 5
& E3lo] o] F4d £ Y THS ZEEE e AS BHow dta gl

MGT688 H|Fx=7%3 %9 E4=A I (Special Topics in Techno Management) 1.5:0:1.5(2)
o] WHEL HAxZGEor] M2 AF FFolu, A9y e FAE UFi A2 JHo= FHT

W 5 FAE 0] A% 58 wBFeld
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MGT689 HlZx=79ES=A II (Special Topics in Technology Management) 3:0:3(3)
o] WL HAxAGRor AEE AF FFo|v, A9y e FAE dFIL AR 5o FH|e
ek 5 FAE OgF7] 9 58 wdolr
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MGT700 EERHE (Probability Models with Applications) 3:1:3(6)
52 7|¥ MIAE HAH3FaL, Bernoulli, Poison, Branching, Birth and Death Process 59 t}%3l &
HA4E A7fgket. A F7to] o] 2FA (Discrete State Space)o]il w3 A& (Markov Property)S zb:=
ul= X A QJ(Markov Chain) % vlE X 374 (Matkov Process)S HFHOZ ©]3]al. Renewal o2& A+

shul el S8l tislA molath gEl Frkol A&H AAEE AY R

MGT701 tut¥i3 EAEA (Multivariate Statistical Analysis) 3:1:3(4)
FAAEEAAA, dRiEF 5] FAY YHES UE DP o AR EE A9, Hotelling's T2—
Test, 342 principal 891384 Cluster Analysiss < UFH SASES AFEA A S o] &3t A=
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MGT705 g -F3ste] E4=4 I (Special Topics in Management Engineering I) 1:1:1(2)
MGT706 7<d&38te] E4=4 II (Special Topics in Management Engineering II) 2:1:2(3)
MGT707 739339 E4=A III (Special Topics in Management Engineering III) 3:1:3(4)
MGT712 99X (Energy and Environmental Law) 3:0:3(3)
2 e VEHsbdEs O]TOP“ FAES g st FEo= oyx 9 34 #d HE A)e)
3 ] AAlel #alA tET B3 Fo3 AAYEIA] AAE Fefste] g 2 Vgl vAE JEF
< Felsit),

MGT713 AFH X&715749 ALY (Strategic Sustainability Consulting) 3:0:3(3)
2 e VEHsAET S ot SAES U R e HAHoR VTR Hgatr] A 7de
&7V sAS I 7= BANA dast d=f4 g Ao @AY W Edd dsiA g2

MGT714 7]%®3} R&D A= (Climate Change R&D Strategy) 3:0:3(3)

E iHE5L 7T AFTES o|Fste SHAES UdoR e HEoR 7|3Ws #d Ve 9 o
Ao M= AWt JAEAAA T FY desES A, Ve g A2 A ol E, A9 VIHES
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MGT715 7]%%3}338} (Climate Change Science) 3:0:3(3)
2 nAEL VTS HETS o)Fdte SAIES e RE St Ao R V|SHs) Hote] i P o]ES
gretstal o] & F3te] 7|3 Ws AW v|2Y 2~ v S gAEte nabolt



MGT716 =A¥43} (International Negotiation) 3:0:3(3)
H oo 7EHIHTS o]FElE FAES AR st HEog A Habo] B3I o3} S8 o
A THEh

MGT720 wlAIEAE 2 E (Marketing Data Analysis) 3:1:3(3)

¥ oabEe vpIgel A FHsE ARE A MRS o3 $8 JudA Rk 53 vy
He w24 el 028 AEST, A4 WHIEARE BAge 4% $8a gAg A,

MGT722 3ASA T HE (Empirical Methods in Financial Accounting) 3:0:3(9)
AStATHH 2N E AFIAE At 2ast B, 78, AFAAT 55 ATHHE THS
T AEgoelth. o] AFIA =% F ATWHE 5 =gl He = S A5 24 dFste T
E=

MGT730 A FAZE (Operations Strategy) 3:0:3(3)
o] e AAMAFES] Yz el A o] &, %é], %7], a4 5 AR dig AE Qe 4
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MGT731 &FAA#E (Supply Chain Management) 3:0:3(4)
2EY Adasge Fusts e ARV ES 8 FAA #rt B5Heln o] REAM = Fa
AA el 71HZ CALS Fd8AZEF D FHUHES A TS,

MGT732 73493 HZHZA|o]2 (Management and Optimal Control Theory) 3:0:3(4)
2 WHELS AGA2HS BAH Ao A olsst=d ot o2 VWS thFo] HE4% HAgA =" F
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MGT734 #7379 E4=4] (Special Topics in Environmental Management) 3:1:3(3)
2 oS A GOk AR AT AYA e FAE ORI AR GRoR FHE R
sk 59 FAE UF7] 9% 58 wio|t. A AW, A, QA e, SEAAA, SHEAIA
M & FAAEk FAE o], WHE, §8& 5 Tod wE oFA "

MGT740 AFAHAI2E (Intelligent Information Systems) 3:1:3(5)
AFA eI MET7PA =" T]eo] waghe] upe) o] V|&Ee] HYE oAl Hart As B ofye, 7
&9 ARA G =Y A D HE AAE o]FH ARAAYS AAT F glojof ghrh. A o] Hi
> Oixl%ﬂr A7 28] Fedy Mades AE5ES WA Fs F o] 7jgo] AAgAAAA A
odA S&8d F e A wFt AHHEE Bl G JA oldE Fi, ZRAESE FI3 Fo=
A A ]i gle] AA Al agsofst AMEE Qlfﬂﬁ}.

MGT742 <QALAAXYAr]28 (Application of Decision Support Systems) 3:0:3(5)

2 B AN LN AY, A% D GrpEEEn 24 S84 os) B FHe FARs
AQA ARA 2R, DA AN, delE Aolat4, dlolE vtold, ool AE R A%y AzEFel

MGT760 AEAAE (Capital Markets : Structure and Performance) 3:0:3(5)
AHEAPGEAN M = A, AAAE D FAATS s a5 AR BAE T =AE Ao ok
ojxg 9] ¥ RVFERE AASte 890 2 w8t Awe 9dY &85
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MGT761 AF AZFEA (Financial Econometrics) 4:1:4(5)
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MGT762 +&%3E54=4] (Special Topics in Financial Engineering) 3:1:3(5)
TEFEEoF Aute]l AXA & I o]ee Wgo] HQd w EFEAE NEAT § UESF §FAH I
+dEh

MGT763 3%134'%1% (Exercise in Financial Engineering) 1:1:1(3)
w2 A Wstes g8 ok Al2o] FAsE Ta% FA AL fd VHES tFT] fsted 2ast
o 7 sk

MGT764 2FEHEE (Advanced Theory of Insurance and Risk Management) 3:0:3(5)
o] E o Y A 9eeld uo o]2He Hao ESH Mel, &4, Akglel gy g gt
olslE SXEta, #AA oFES A Hed HHo| k. o] B Adet AAT, 584 HEHs §
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MGT775 7398 4= I (Special Topics in Management I) 1:0:1(1)
MGT776 74993t E4=A] II (Special Topics in Management II) 2:0:2(2)
MGT777 73938 E4=A) III (Special Topics in Management III) 3:0:3(3)
MGT779 7A9#ARX E%=A] (Special Topics in Management Information System ) 3:1:3(3)
MGT780 €#HF73Y9 54=A (Special Topics in Telecommunication Management) 3:1:3(4)
2 E2 ARFAEerY H Ve 2 B 7S At JhEe 8 FAloe ol EAl, AR
AA, HAE B, dEUN 2 A=ZH SL87]E, 7Y SAAA 7‘1?7]‘?3 ol St}

MGT788 E|Z:=39ES=A I (Special Topics in Technology Management 1) 1.5:0:1.5(2)

of matEe HAwAGRoks] ARE AT FFolt, A0y Yt FAS dFEm AR ABoE Fug
Wi 5 2AE 0] A% 58 asEolrh

MGT800 Uuv71E 9AFEAE (Multiple Criteria Decision Analysis) 3:1:3(5)
G7lE A A LA = A AR AT dEH A2 £AZ s F Utk 2 dEe] 582 e
2AMEA I GEH AR S 3 o2 WHEES AFst=d Uk

MGT810 3 ejx}sta3+=A4 (Doctoral Dissertation Seminar in Management) 3:0:3(3)
BogEoe A, AGAL 7% 2 owlx A9 Fofo] uhalke] =R FH|EI 9l SHASS Ao
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MGT820 vlAIYF+=A (Advanced Issues in Marketing) 3:0:3
2 S UGS gigo R 4l wiAY FolollA e xAHo] Ha e =AES oE¥em #
A5l EZ3c},

MGT843 7A9ARLF+=A (Distributed Information System in Internet Environment) 3:1:3(5)
o] WwiHEL QY A oA 9 BAAHAAGE P 7|24 S Xz s dFgddES A
o},

MGT860 AFE2EE (Foundations of Financial Models) 3:0:3(5)

Ao Aol Zel A o)ib H AEHATE A B FHA, AAA VxE dEC AFUES AFaEE
ofF T XEZTQ o|F, AAE HAAIE, oL |FE E YUzt AAtE HAAC|E FolA FEA
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MGT861 AFF+=A (Advanced Special Topics in Finance) 3:0:3(5)
AL okol| A A Zo] e ATfEE HAle o]E4 e AFH s FAE thEh



MGT862 -&&A %7415 (Applied Econometrics) 3:0:3(3)
FAFAATL Sl F5 AAS ngoz, HAA L AFEor $E&ATAA

B S dsiA TR dedAREY &4 n Ay ARy, fdxtmne EFARY,
Uy AEEUERY 58 Fo UEow 3,

MGT863 AlYol&9 1F=A) (Advanced Topics in Game Theory) 3:0:3(5)
2 wAEL AldelE ok HAl AFEHd mE o ATFFAE ATHeE gFE A IAA FAS
gt Aviy wapEeln). #3ge] s, AAEAN, |4, 7ﬂUH T3] A, A4 Ajdel# 5 #H
okl AFAFFAE o], WHE, 8 & T uegt tFA ")

MGT880 BAIA|2HEA] (Telecommunication Systems Analysis) 3:1:3(5)
7 BAA R A7 2 8ol #HE A TAES golra, ol gk AAH] 4 YHES
2t} ofol o Al = dirjgERy @ AFRY 2E ol tEiA= tEh

MGT900 3%r=2] H|l=U2¢} £3} (Doing Business and Cultural Understanding in Korean Context)
3:2:3(1)

FrA gty B o ZRIst A E ] Fhxe] dojet w3t % vy gk o] E 57 flate] d=e AA,
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MGT960 =%aT(4A}) (Thesis for Graduate Students)

MGT965 NEAT(AAL) (Independent Study for Graduate Students)

MGT966 A7 (A AL) (Seminar for Graduate Students) 1:0:1
MGT980 =%ATF(9A) (Thesis for Doctoral Students)

MGT985 7B AT (A} (Independent Study for Doctoral Students) 1:0:1
MGT986 A"\ +(2HAL) (Seminar for Doctoral Students) 1:0:1
MGT997 EZ2AEAF(HPAHEAEF) (Project Study (Management Consulting Project) 0:9:3

IR AEAHAGAELT)E B9 5 HE(Capstone Course)®] MGT617 ZHGAHEo] As-o|u},
W3 AL o AH2Eo] MBAZFY &9k vl A Gty vt o] 25 TFEIe] HA A wAE SEdE
OJ\% TEE wgeth w3 AALE AYste AL WEA] T o ugES 28hd 28 7)o ool o

Wo] gAor TZAE B LAY, 54V|Y e S ez AS5H At BAS vg

o2 AHAFE g 7egA APE oldisty TFE F e AGAE S Ad 22 il

A9 dEs Hdste] ZAE Aesta AHE Fohyo] AFEE EFda o Adse HFA A
S }—E(Management Consulting) sl WAl o 2 o] Fo]zlt},

MGT998 71972 92&F(FHYUEA) (Internship Program) 0:6:1(1)

719 A9 A A4 7ol Ba gRel Fefste] A% g s AL BAow @k AUl A
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MGT999 ZAZAIAE(E1€)0€4) (International Internship) 0:6:1(1)
2 e A5 A AAH AEY gA4H AAFES 2Fn 2 FAd gis O]OH FRAA717]
A3 A=Ak o] 2L Ftale A HlE- o]E3 HFE @Qﬁ}oi Ao we VeS8 F
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BUS910 Basic Fluency I 3:1:0(1)
This class is designed to help students develop basic communicative skills in terms of ease, speed
and smoothness of speech. The content of the class allows maximum discussion on a wide variety of
basic topics. (Beginning/Low Intermediate)

BUS911 Basic Fluency II 3:1:0(1)
This class is designed to help students further develop their communicative skills to enhance
conversational ability. Course content focuses on discussion, consensus, problem—solving and current
events. (Low/Mid Intermediate)

BUS912 Newspapers—Reading and Discussion 3:1:0(1)
This class uses various newspapers to investigate current events. The class will focus on the skills of
reading, narration, and discussion. Students will develop an understanding of how to obtain information
efficiently and how to express that information concisely. Topics for discussion will vary, but they
will be selected based on the interests of the students and the instructor.

(High Intermediate/Advanced)

BUS913 Case Studies in English 3:1:0(2)
This class is designed for students who want to discuss issues in business while improving their
communicative skills. This course focuses on case studies and background information in the areas of
management, marketing, negotiations, and conflict resolution. It is ideal for the students who want to
develop basic analytical skills as well as those who want to evaluate their personal management skills.
(High Intermediate/Advanced)

BUS914 American Popular Culture English 3:1:0(1)
This is a video—based course designed to teach students about American popular culture through
television and movies. The primary focus of this course is on developing the listening skills of
students, but other skills will also be developed. Various listening comprehension exercises will be
done with video to build skills to facilitate interaction with native speakers of English. Additionally,
the textbook World Class English is used to develop conversation and writing skills. This course is
designed for beginners to Mid—Intermediate level students.

BUS915 Business English — Blended 3:1:0(1)
This course uses video and reading materials to increase the business knowledge of students. Videos
dealing with business issues are used to develop the listening skills of students, as well as teach
them how to function as global citizens in an increasingly international world. Additionally, readings
and exercises from the book Business Communication Essentials are used to give students practical
knowledge about how to write short business messages. Specifically, students will get hands—on
experience writing various types of business letters, memo's and E—mail. The book World Class
English is used to develop conversation and further writing skills of students. Although all four
language skills will be enhanced in this course, the focus will be on developing listening and writing
skills. This course is designed for students from OPI Level 4 to AS.

BUS916 Real Life English 3:1:0(1)
This is a debate and discussion course designed to enhance the conversational ability of students.
Formal debates are held between teams of students through the use of movie segments. The textbook
World Class English is used to further develop conversational and writing ability. This course prepares
students to think on their feet when dealing with real—life situations in English. For
Intermediate—level and higher.



BUS917 Job Search English Skills 3:1:0(2)
This class develops English language skills to help students obtain employment in Korea and around
the world. Topics covered include starting the job search, cover letters, resumes, and interviews.
Additionally, students will take several practice TOEIC tests since it is a requirement for many
companies. For Intermediate—level and higher students.

BUS918 Business English Writing — Blended 3:1:0(1)
This course is an introduction to English Business writing. This course assumes that students have
acquired a reasonable fluency in spoken English (minimum OPI Level 3) and have a good working
knowledge of English sentence structure. The main thrust of this course is to focus on the basic
elements of paragraph and essay writing. Then to focus on writing short business reports, proposals,
and executive summaries.

BUS919 Academic English Writing II 3:1:0(5)
This course uses the North American style of teaching to develop academic writing skills in English.
It is student centered in its approach in that students will write critiques on articles they read and
lead class discussions on them. Additionally, students write a 5—10 page term paper which is to be
completed in 3 drafts. PLEASE NOTE: THIS IS A RIGOROUS COURSE AND STUDENTS SHOULD
BE PREPARE TO DO SEVERAL HOURS OF HOMEWORK EACH WEEK. For Mid—Intermediate—level
and higher students.

BUS920 Listening Skills I 3:1:0(1)
This course is aimed at mid—intermediate to high—intermediate students (OPI 3, 4, 5). In this course
you will improve your ability to listen to material found in many settings including academic settings.
You will gain a better understanding of the listening process and how to listen actively. You will also
develop the necessary skills needed to take effective notes in an academic lecture.

BUS921 Listening Skills II 3:1:0(1)
This course is aimed at high—intermediate to advanced students (OPI 5, 6, AS). In this course you
will improve your ability to listen to material found in many settings including academic settings. You
will gain a better understanding of the listening process and how to listen actively. You will also
develop the necessary skills needed to take effective notes in an academic lecture.

BUS922 American Immersion I 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their
studies. American culture is the main focus of the course, both from a historical and contemporary
perspective. This course will use the textbook The American Ways and the television series Friends
as the basis for instruction. All four language skills will be developed: listening, speaking, reading
and writing. It is designed for high—intermediate level students and above

BUS923 American Immersion II 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their
studies. American culture is the main focus of the course, both from a historical and contemporary
perspective. This course will use the textbook The American Ways and the television series Friends
as the basis for instruction. All four language skills will be developed: listening, speaking, reading
and writing. Please be advised that American Immersion 1 is not a prerequisite for this course. The
material covered in this course is different from American Immersion 1. Both courses are designed for
high—intermediate level students and above

BUS924 American Classic Films 3:1:0(1)
In this course students will improve their listening and speaking skills while seeking to understand the
content and cultural issues associated with three classic, Oscar winning American films. We will



explore the historical and social issues that provide the setting for the films. You will be responsible
for learning and understanding the content of the films in addition to the language skills practiced.

BUS925 English Debate and Critical Communication Skills 3:1:0(1)
The purpose of this course is to introduce students to the art of proper debate. The course will focus
on the purpose of debate, the rules of debate, and the development of a sound argument within a
debate. Debating is an art that requires the combination of a logical and sound argument with the
ability to communicate that argument in an oral format. Debating is the art of oral persuasion.

BUS926 English for Financial Issues 3:1:0(1)
This course is designed to facilitate discussion of finance in English. So that students can parpare for
and participate in core finance issues effectively and confidently. .

BUS927 Business Presentation 3:1:0(2)
The purpose of this subject is to provide ME students with a range of skills, knowledge, and options
for presenting in a professional and interesting manner, and knowledge on how to present to a range
or audiences. Participants will be require to perform a variety of speeches on a regular basis and
participants will be expected to provide constructive criticism and feedback to others, thereby creating
a shared and mutually beneficial learning environment.

BUS928 Teaching Effectiveness in English 3:1:0(2)
The purpose of this subject is to provide PhD students with a range of skills, knowledge, and options
for teaching in English in a professional and interesting manner, and knowledge on how to present
information to students well. Participants will be required to learn a variety of teaching methods and
will be expected to teach small groups and provide constructive criticism and feedback to others,
thereby creating a shared and mutually beneficial learning environment.

BUS929 Academic Writing in English 3:1:0(2)
The purpose of this subject is to provide ME and PhD students with rigorous practice in developing
their ideas in writing. Students are expected to become experts in writing full paragraphs, referencing,
using evidence to support their ideas and checking their own materials. Students are also expected to
develop feedback skills in order to create a supportive learning environment.

BUS930 =¥ H]|ZYZX F3o] (Elementary Business Chinese 1) 3:0:0(1)
HAE THE Hohe SIS U R Faro] g, 712 ofF], 72 X9, 7|2 Y
Zdo] gFe B3l HEYAs Faoe 7]EAQ] ortAhE TES wdA 7= L o] QT

BUS931 %3 8|2y FF9] [ (Intermediate Business Chinese 1) 3:0:0(1)
}_T} HZ2Yx Z30E o|FstAY o] 23 S ez Faye 79 Fx, g4 5ol A85&=

& 43Hom oen FAGoRN FHIE AR FE 559 wzUs 23
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BUS932 FF H]|=2Y& F2o] 11 (Intermediate Business Chinese II) 3:0:0(1)
%:ul H]ZH* Fmo] 18 o|FstAY o Fg FAS U R Fae F9, a2, @4 Foll AHeH
= 7 o3 2, 2dE JATHeR o FHEFoRH T ol T H53 v=2Yx F
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BUS933 g H]|ZYX F30] 1 (Advanced Business Chinese 1) 3:0:0(1)
%% H 22 Faro] [ [IE olFstAY 1o £3 shAlS o= Hj2ys 5o ddAo=R o=
v F3l9} o9} #H o3 F FHS TN FHAE WIR FHY 55 v=2Y2 3 bl
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BUS934
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g ¥|2YA F3o] 11 (Advanced Business Chinese II) 3:0:0(1)
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