2= e

BA511 A% 3)A (Financial Accounting) 3:0:3(3)
o] 5L FASAA AF3AY 725 ANTES FHoRE g
BA512 3IAARBAAEAF (Accounting Information and Capital Market) 3:0:3(4)

of B e YTl A HAAGEI ARAFAN FALE] SIAAR LA {85 AFHEAE 270
re 2dow @,

ol

BA521 wAZA A4 (Microeconomic Analysis) 3:0:3(3)
AAS FA} N2 AATAY] EdL A v Jet olse} Fugt EAWHS gF3ka ) &
ol s A B4 stoll A LAEE AAEES Ao e AAEAS FPslela dHe fE 7R
A AA)ZY oldle TS T MEo] UFHIL Y AdelE, 4R, V& T BAAAS S Bt
A=

BA522 AZFZA A8 (Econometrics) 3:1:3(3)
B g Eo e AA @4 2 A, uAE 5 A Eoke Ui A4S B
AFAATH PHE2ES g2 o] WEe 37 o234 7x9) o5 &3 7E
7R o] &3 A% 7o) vlEE]

BA523 %3 73A|& (Law and Economics) 3:1:3(4)
2 e 14 ade] AAH A A s ek 9% st AAEgH 235 FRAAEC] o8t
I Z8T F YRS o2 AHE Fdte] WSt}

BA524 797 A48t (Mathematics for Management and Economics) 3:1:3(3)
B S AGAA Foke B4 H8 o #EH = o] oig Aol o4 wjA I A o] &<
=8 24& e

BA531 #8824 I (Financial Matheatics I) 3:0:3(3)

o

1 i=] 0
of IEe FHS FHoEU WA FokS ATAL AN, FEE, FRZEE, A48 ol F AN
o Wed pte AE Sl AW,

BA532 8484 II (Financial Matheatics II) 3:0:3(3)
o] PEe& FHFER 19 dA&Kor FHES FHI=U BE4HA FF8S ATt BHEgyol 2%,
stochastic calculus, partial differential equations 5 FHAF§o]&E FH3l=t] Q3 F3hS HE A 4
bR

BA533 HAZEE (Derivatives) 3:0:3(3)
o] BEL FASE #A3 o]FES FHITE o] FHEo Wi HAx AE F4, 2¢ T JHALES T
AAA Y ¥y =wHoA T3} cost—of—carry model, ©]3 %3, Black—Scholes 2&<S A3E

o,

BA534 FFAAEE (Advanced Derivative Securities) 3:0:3(3)
og 71 348 dZ e dAawgdEel s 543 /HAAAS tgET. Solgt w4, al98dE, 71E
SAFEES 1A A dste] R

BA535 aF AR (Advanced Fixed Income Security Analysis) 3:0:3(3)
o] B Aol #g AukHQ o] & FH-stth ojxE Y|k Eo|E, oA E FHAGE, AE&HFel U+
ANA] 7MAAA, AEFAALE 5o eSS FHE

BA536 R¥-FAH7
o] FEJrE B

=

o

(Real Estate Economics) 3:0:3(3)
A 7 RYEES Tt a, Faat AHEAG Y B4 Al gk &~lE sk

offt X,
rhu

BA537 ZA|F8E (Theory of International Finance) 3:0:3(3)
o] B} FAFE #Ag o|FES FHITE o] I YEe MR HAE §A, 29 T R LES U
AAAR Y 1Ay SwollA T3l cost—of—carry model, ©]&% 3, Black—Scholes RS Aui

o}

(Numerical methods in finance) 3:0:3(3)
Jal S e olIdRY, FetAEH, AlEdeld Wl 55 TS oF o &

ojrt



BA539 A|AWAFZE (Market Microstructure Theory) 3:0:3(3)
AMAE, AL, AFAF2E -, o]9} T2 o] Fa 2 Fgol vX= JF&FE v

BA541 Fe|AFATHHE (Research Methods in Behavioral Science) 3:1:
g ey HE she A9 EokidlA AHgHE Oﬂ:r“%‘?é%ﬂ] gk 2D L oldlsta, Al
o:]:,LH]—HJEO 583 ./]: = =HS 71—11:% o]_# 740] Az —r].E/] E;Ho]l:]_ :erq]x% o7 K :Lv].
| ok Al &)=t «] AFHE sl HES &3 ‘?i:rL AA] AEE 7 o volrt A
’k@é}‘ﬂ =ity SgeEeEds 2 5

42 ZAFPEE (Organizational Behavior) 31013(3)
wyEe AP L HHAF A3 A s o 2
Aakal A sl S o) 710] QA s

al
53} o] BES Mwstn EE 24PE

A St 8 Holot A oleldelE A

BA543 ZHJASE (Strategic Management) 3:0:3(3)
AgFFgel /Mg 2 A BAHE e FoUgozZAE Ao MAIdd=, AdAE, 7l5E dE),
A Aol Ul A= gEade B4, ARV, AT BV A, BYF A g, A
g mA= FTFal 2 2k s, ozt A, e A= 52 0

gHow B VRl e Avlsh AAEAE FHOR AAH P FEa

o3
A
_‘
L
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o 7 e
o
il
o
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BA544 7]=3A1#3¥ (R&D Management) 3:1:3(6)
°of HE& AAATANLE T VEd AN Ao A @] ANk ol£5E Adfsha, A=A A

BN GRS e A SRS . tAAe s A ged ARATE LA,
Bele] AR Rel NEAnee, Al wel, APed v, drede, drddne s vEd of
&9 AT A L BrEAEE B9 wh

BA545 AA|ZZFE (Organization Theory) 3:0:3(5)
2 wEe 2HPHE 9 AdE ARSI E 8 o] 258 UF A ) gE=tE A 4 dd o228
S WA stAEe] Zo] A BAsta nAe ¢ EE e S HXE gt Fid 3 gE =
E’c%ﬂ} o|lEES H|IIst EEO}E] AP E ok aFEAE i o]EHola XA o3 TH
S 7127 sk, o doprk A ofeltlolg Apdstn B A= 7)8E Algstat drt

BA551 wm}lA g o]& (Marketing Theory) 3:0:3(3)

of 3HEe vhAY ek AuAel ApirokE Avlsa 7 wokel 7R dAels X AFUES e
E5 v gel A AgHE /A o BES ARSI 1 8ol sl Apwh,

BA552 ulAYEHEE (Quantitative Models for Marketing Decisions) 3:1:3(3)
A A EA S FElHoeg 7] f3 AEH B Ee] WA AdEHI & &
st A A S& ﬂ‘” AZF7IHEe] of9A B, 7pEA%, S, 70

71eb vAIE B Eololl SEEHEAE VERYES BT oEN AR T3 HAAZR HFEHE o] &
AREEA T 7)) A] 9 O:‘:rLE B3l oy g By IS 78 E AlF e

BA553 ZZ## (Promotion Management) 3:0:3(3)
719 % 7%‘ e 7 wAE B8 vA"E AT YAl A olE Fd IS WY s tgEY. T4
M YHES AYE Bl alsta, AR Y 22 E <

il
offt
:?gs
o
il
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2
fru

BA554 +E& (Marketing Channels Management) 3:0:3(3)
2 B E, AL AxAZEEH HFAEANAR AEE 7] ¢8|
7150l AZRAN, FMNA, HFAEAE Tt AEA EHEHEX
oyt 7|5 EEFAS oA9A FAg o He=A
H7|E gt 24 QY2 gz e Bs A4

BA561 ITAYE (IT Management) 3:0:3(3)

o] }EL HAgFste] HARIV|&HAGE UE FHoZE [THF At o]FE tEr} o] FEoA = IT
Ao vige] &= 72 dy 28 &8st ofg@i nzyxe VXS FESIeA 9 IT7]EA4e] #e
o} AFe] &, aulA (1Y 22)e] FEo g topics AEAY] BAI ITHGe] A9 #HAA
ol2d BEUE Agt].

BA562 H|Z2Yx 2d3 EX (Business Modeling Analysis) 3:1:3(4)
o] A= 719 A2y~ BEy FAY #HE olE 9 A WHES WLt v 2Ys BEE



TEH AA-AAE dolE EAEE v, vZ2Y2s 24 #Ho A= dolE wlold WS vwtew 3
vl ZY 2~ AEEA (Analytics) 71HS &t} Holg EA#-S Entity—Relationship Diagram<S =02
Sk o] 23 AAE w9, B2y AR 7]ZH]°]E} B4, RHEA, AN, HolXet ndy 9
APAZRUE, AR, AR £459 doly wloly 7| wit

BA563 ¥]2Y2 "o §A (Business Media and Communication) 3:0:3(4)
2 wHENME FHT FFste 7wt E B8 AgAzde] a848 Fol7] A o T HEE
@8tz sioh AA, dolgEale] dElet vlagae osllg Fa 7o vEY2E {3 IT Xt
& FE-gth EAe olglg IT Axete] tigh oldlE ntge=z, $4l 9 wtjojaujzoe] H85 93
AR AgAEGAH Hol WEl g 53] AdERAE, AdEARA, g3, S2deelAold, B
A, wAE, Fae} A6jzp BA, A o2& Sl 7 o250l B4l F migo] A HgH e Ry
ASA AFAIYE shEstA Frh

BA571 8418 (Mathematical Programming) 3:1:3(5)

2 IS Aol dige A4S A VEA APy, nFgrAES oFa, APAEHLP), 1A
FAEH(NonLP), MEYA HAH3} o]23} Dynamic HZH3ol& I 85 FFHo

BA572 A7 49E (Operations Management)

of MABE A Axvle] EAAE Hstor BA @ F i 7)FolE AR maAs
AU F, BAAT) JHAFE ddste dEE Aysta olugh o]Fo] dGo] WA HE&H F Ue

7 o]},

BA581 &E % E74 (Statistical Decision Analysis and Forecasting) 3:1:3(6)
Agorady, AY L FTAAAAY ddE OFd SAEA EANHS Asa a2 o)E8 dATEhY
EANINAE AFEsl G O UgozA AYIARYEY AdE FAHYA o, A S %
AAG EAHe] 7hEReE A9 tEo] BAMEA], ThEs R, SRR, THEA, 2908 58 X3
=y

BA582 EAZ EXMPHE (Statistical Decision Analysis and Forecasting) 3:1:3(6)

ool GEE A W] FoA olgs R, 8 =ARE FEE 2 A e 24, @
Fus W REGF 9NA 2 B4 S0 Ae, BAF RE 4 2 P04, AddAdele, nus 5
L 244 F Sl

S
_(

BA583 e }aS 9§ A (Statistical Analysis for Behavioral Science)

3:1:
AQNAA, A% 2 FFAAA4N BE ddd AN PAPRS 208D 1 o8 ATe
EANNAE Agstel AHFh T WEORA JEHA 2F BA o, M8 B, oY 2y}

o

wdd A4 o) & Xk

¢

BA621 W A|FA|o]& (Microeconomic Theory) 3:0:3(3)
AR A A Al ES A BHAEFE o]&3te] AU E VEte st AAFAe FEet Ao A
I gis] BAg, o] Ate] S AEAE Z1EAA S8k g H A3 o] 2o gk XA g

A},

BA622 AYel& % &8 (Game Theory and Applications) 3:1:3(6)
B HE2 AdelEs Fde 44, AuF =2 AANAM Hloju, H5RAIRbe] oabdA ol E
(Multi— person Decision Theory) o A%t %A o]Z(Theory of Competition)S Th#H, 53] A 159
A A4 AAA, FEA, £E54(Non— cooperatlve Dynamic, Probabilistic) Al¢lell 8 A7AAE =
oJgieh. o2fd AAolee Utz Eof, nHAR TR dolE, AFEAEk ARk, T Lok
TAPEREOF 5 B2 okl MEE 24 52 Alestal i, 719749 ATk o, o] Eﬂsi ==
Gt

BA623 7]=¥4l Z A% (Economics of Innovation) 3:0:3(

71 2 A 59 R&D FHHo #e o]E2H AFEAS tFE HEoRA VEEe okt Uy
i%z‘ o 3 O}J_ researchol] &3l= AL EHo7 3t H&olu)

e

<

f
o &

J

BA624 A9 ZZAE (Industrial Organization) 3:0:3(3)
B AFE T A 2R & APERAEY] Al o]B2E avlEteE AL BHoR i) Aol
e glo] AdzAo2 S 53tz A A e B4 B ooty AA AR wAY, 23
2 AN 52 ok oo} AF= u%”éa 718k 4= Q)



BA626 1373973 A48 (Mathematics for Management and Economics) 3:0:3(3)
2 e AgAA Foke A4S 8 o 7 = uigk Aot o224 mj A A o2
S8 2H4E wEY

BA627 1FAtYZFE (Advanced Industrial Organization) 3:0:3(3)
2 e HE wdd *&0553.%9] A ol H S8 *7H°}t A HHoZ gt 2 A Es vt
bz Aol WAUEES A, A, @”‘o‘ Coﬂ &3to] At A, AL wAY, 22 9L AT
Mk 5ol Eoke] o] 9 Oi:rLoﬂE %‘Q"é% 1&g 91

BA631 AFE I (Theory of Finance I) 3:0:3(5)

ARE FREAG DA A4S FRAD, o FBA = WS BEOIE, AY, FHHTIE
AR o 2, FEAFAA ] AREA 5 Tehar),

BA632 AF& II (Theory of Finance II) 3:0:3(5)
ZI9A AFE 9 B¢ FEHoEA B ddas AR v 5|
T, NdaftTEet 7]°d7Pi], 2NFFHRE o 7Q7EA], 5T AAV S, g2skE T

WEAEA ] §84 SO e =RES mEsh

BA635 AFAZFATE (Empirical Studies in Finance) 3:0:3(5)
2 oAM= F8Eole FEsEd At oy AFUHED oF 8% AFES A gstd =
ok AFAFE std a3 V| 2AAS FYsle AS HEZ S AAd 2 Y, dd AEE
e ASAFYHEES 7IdATY AE2AP 2 g AdE ok Aol A8 Hrt

BA641 HAHAZFE —’F—%Ezﬂ (Special Topics in Strategic Management) 3:0:3(3)
2 udne AFgHYe] EF=AES dFax g dA dFHE G0N BRYE geEedeEy 34
O ERES A-ux} @@%0] FTHE 5 JEF e AS FERE I FoE #AH g =nEY olEES
H| el EESHe A giory] agwmAEe Wl o|EAHela EAAQ ols €& V|2A g}
A642 ZZFW3le} Al (Organizational Change and Innovation) 3:1:3(3)
wAgle] ARstE 84 FolA A9 Wgle) YAls et A 24 AEY vl flo] HFa
olgl & 4 gt} o] FEL ThgS o]E K, /‘E‘ Z—,J Tool, H]Z2Y 2= Abdl, 18|31 1% ¥ 34 Foke]
e A4 Z2AE F5 T3 2749 ﬁi‘r@r 1ol Zlo O‘F ol E EEIITE. AWt} FAle SR
ARl oldl s w& ol&H W ATy A 2 Wl %‘&f& A2 7)e NS 9% A8A Aol
TS T Fholth

BA651 AH|A}8F ]2 (Theories in Consumer Behavior) 3:0:3(4)
BG5S oAy oA I Of“} 2Rt E HofollA e Fodt o253 AFE AR AZE AT
ololtjol & Alots]l RiEdl 297F k. wlF 7+ AFF Gl HAe FYror BRHE =57 2
o MEH FQ3 =EE0 E‘r—r°17<] EZ5ojd Fo|t},

BA652 wlAGAEEAE (Marketing Data Analysis) 3:1:3(3)
2 B2 vAYA P AEE B e WHS o2 &8 JHdA gE. 53] A" A A
e g¥E 24 W] o228 ARSIy, AYPAQ] vAEARE BAsed AH &3t FHS
BA661 and Strategy) 3:1:3(4)

& o IT ©F g2le] A3 A 2 &8
Al (Gi) ¥Z2Y 229 IT, (iv) IT Hj=4yx ¢

A

[ T
B naEe 719 Ao s o ﬂﬂoﬂ,q IT ¢ AL o
FT o] FAAHT (i) HlZH* LH IT 9=, () IT ¢ &
vl #Ho A o] 23} §8& tELh

BA662 115 eBusiness (Advanced Topic in eBusiness) 3:1:3(4)
o] HEL AXFAYE ol&3te] Agde, v, o, AA SR ES e ZYAAAE e o] 53
S @45ty fal o] BEe ARIA YL} en| AU AR, ed|2Y= HE, AAGANY FAE A
gl BHA Etgir},

o

BA681 UH¥ZHF EAEA (Multivariate Statistical Analysis) 3:1:3(4)
Eﬂ]x}nﬁﬁoﬂﬁ i Arge] gAA YHEs ver o A, 33, Hotelling's T2—
Test, OP%APH** principal 2144, Cluster Analysiss< THF™ SAST LFBAITZIAE ol &3t A=

Ay 55 gETh

BA682 dlo]Ejnle]d (Data Mining) 3:1:3(4)
dolgrte]dS gk AAHH learning WS At $8S UEY. T8 FAR AFYY 57 g



A, e W, AR 2o o], a8, a9 Sy, A Eoke] 8 Tl Jdeown U wet v
3t FA7F 7 2 4 vk FAAEL 239 =FA1Y Term projectE 3}

)

BA683 A|A|9E4 F o= (Time series analysis and forecasting) 3:1:3(4)
AALEY 2L a3y FdE" g3 ZHE (General ARIMA, ARCH, GARCH, VAR, VECM,
State—Sapce Model) Sl Tigh o7 =99 AA oo FdHsA H= T W39l Bayesian
Approach & Y&t}

L

BA684 523 E (Probability Models with Applications) 3:1:
520 7|E /NS H7 33, Bernoulli, Poison, Branching, Birth and Death Process 59 t}F3k 3t
BALS TfEer e Fxbo] o] AFA (Discrete State Space)olil mha X A A (Markov Property)g zbe
nlE 3 A el (Markov Chain) @ vlaX 3} (Matkov Process)S HFZ 02 23]il. Renewal o]2% <
st g9 S8 thalA =gttt e F3te] d5420 AHEE IdF tELh

BA721 S&A%7% A3 (Applied Econometrics) 3:0:3(3)
AFB AN F53 AAS vgoz HA D FHgEokdA kA
AEE AMES S8 0] Fo giitelt. AFAAGAA TR g
T80 F7IE tFo] A £ Q.

BA731 7]4AFo]& (Advanced Corporate Finance Theory) 3:0:3(6)
EAA 7GAF ATE A% 17 FERoEAN B AEdgAE AEFER Q18 9 3, 71y WHel, &2
T 2L VIAdAFATY T2 olevt ouA AFHIL YE A I o]EH TES AHEL

O_IN

il

BA732 714AFX2ZFAT (Empirical Corporate Finance) 3:0:3
LA 71GAF ATE A% a7 FHo2A E JEE dA 7IFAF AFAA AHEHL YFE B
A3} o] Hxg Wyl ds] ol

BA733 AH71F o2 (Asset Pricing Theory) 3:0:3(6)
E 3}&Z o A= asset pricing modelsS no arbitrage pricing model®} equilibrium =& 2] oA Aty R
o2y mExko] ojyE &Y B B FHIIH, o|AE VT Ro|E, FHAVZOE, XEZYL
Adol & S Aw ko)

&

BA734 A7} AAZAF (Empirical Asset Pricing) 3:0:3(6)
2 A& A& asset pricing® #HEE Ay A ASAFAHER A
A, ABAG, FABGEAZAA L] M ARG Ak AT &

BA735 A}EAFo]E (Capital Market Theory) 3:0:3(6)
o] I AEAZAFAAY o]2F V| 2E AFIE AEAIGNA ] FxpYH, AREA, fE5d A,
AU A FZO] & 5& o]EH o FHetaL, o Fof wH e AFFAES Fg

BA736 AHEAAEZSAT (Empirical Research in Capital Markets) 3:0:3(6)
o] BJENAM = AEAFFEoke] ATAFHHEY AFTANES FHeaL, ol vgoz e Ags I
F dv BEUE AFsY o] JEdA UFs FAELS a8 AL, XEZZoAY Fxxle] 3,
A Fu Al FZ Sl B3 AFAF Fo] 9l
BA737 AFAZFE4Y (Financial Econometrics) 3:
S5dTd ot oy JHA AFH VHE FE. SAStely AlFR AT TR YES VxR
HNFGAZFNET o] & o] &3 a§ o AFE AH i

u]

BA741 339U E (Advanced Research Methods) 3:1:3(3)
2 e PeE AFUHENA HAlY Fol] AMEEI e BAVIHEY ATYUHE As=AES
&t 53 FAEAS 8% gt ugEAY, FRUE AR E(SEM), 23, Social Network WH
2 HEFEARA 58 25 FAEL AFZRZAEE R HA, BAA/AEA olFvE S =t}
BA743 1E739AZFE (Advanced Strategic Management) 3:0:3(3)
B 5 7 RAS50E HdEgHYES uge R Bih AR HdFgHd FAES thEL AZEFEA
SterRey 1 o|BES FHSlY] g m=RoR WA E AL BxE v Yy 39 gs =5
=& H#sla EES Aol Fo A =AEd d) o]EHojx B HHS 7|24 3Fh)

BA744 1F7)€8A0]2 (Advanced Technology and Innovation Management) 3:0:
o Hal AFES EYsiH, FAENA ey A & B 71&-g4l
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gl o8 olfrEel il 71‘01 A At nFdsE VEE AlEs Anue /‘ﬂ olfrES U|ER
ZF4 Zol7t oy, F2 F3e, MW WEYAs, EdLst, ads), Anjxgl REsty o vt Ve
Al FAd 2A o]E YA oR BA st B e Wehs BAG

BA751 wlA®Y2F=A] (Advanced Issues in Marketing) 3:0:3(3)
2 e dAAE gide R i uiAY EobollA e Aol Ha e =AES oJEHeR &
Astal EEZsi),

BA763 A2 UEYA &4 (Social Network Analysis for Business) 3:1:3(4)
o] &2 FAAl o3t HAFS olslEtal AAEEE A AFUEY D #4S JFHoeR A uSd
ygo 2= AFUESZY 7|2 MEH o], 283 A9 dgst RoklAy $8& T2 gE
BA764 AF1F+=A (Classical Readings in Information Systems Research) 3:0:3(4)
o] o ukxl H}AS oz A B A AE(Information System) Tofe o]& 9 A F EVE A
St dol 2 BFo] v} 1S F Fy 4 Bofe] Fo =F 52 53 MY ”Olﬁ«l g4l o]fre}l o] EE,

ATHHE 5 u'gx—i o7 UtFHy, XJakxq/ﬁzﬂﬁ B A 9] IS, Adoption & Diffusion ©]&, 1S9} %32
AR T 22 1S BoF ATy 4 FAES EE FE @85 dATEHEC gEiAE At B A
=7

8 B FHAAEL IS B0k 2 o|2ES oldlsta 7 o|2ES oWA Hulsta HHAZA F UEA
of dial wjg-Al ®rh
BA771 AAPAZEE (Operations Strategy) 3:0:3(3)

of e YAFARE sz Aol WA o, FA, W, #A4 5 AL 0@ AE Qe B4
s gurslel Aol B2 oles 494 A Ad%E v Bd garEe] 349 A7o] 5=
B A4} QY )RALe] e WA oA, e 4NE4 L B FEAAwE A A

= L
% *@*J%i%.* & e

o.>L

o
o
(

BA782 EAAH JAHEAA 9 oS (Statistical Decision Theory) 3:0:3(4)
FAA gAEA Y BAEE o2& wo] Xk HIHE ALEshe] A 9l B8, ag &4, g
AR

A
o gy

ﬁi
Job

Rl

=, AR-EHE, Aol E die, MR # oAt S

o rot
e
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BA811 AF3A AT (Seminar in Financial Accounting) 3:0:3(9)
AFEB|AAFNM = AFEAL FL =S A5 B4 AFee wdEo|th, AF3A e Vx5 o]F
T =g FAHLE Holy A, A M eV, A old 55 AFIAT =g olElstn 22
TE & 9%g 7|95 wIEHo|t},

BA812 3]A°]& (Analytical Research in Accounting) 3:0:3(9)
o] HHL FAENA 51741?“«] OEES NS HHoF ) AR 71 - ofEA o
S E7ME olEHor HIdle AT =TES Tk

BA813 3|ASH W HE (Empirical Methods in Financial Accounting) 3:0:3(9)
A AT HEANAE AFIAE A= JJOG} A, 78, AFAATES AT YHEA FHS
T Auyeltt. oy AFIA =i T ATFERHE S5 ‘:%01 E =s AT 24 dFEeE oy
%"]E}.

BA814 3 AItuF AT (Special Topics in Accounting Research) 3:0:3(9)

of IZe FATAA HALAL ATAA, DA L A A Fobel WFATE 271FS BHOR Tk,

BA831 €71 29 (Financial Intermediation) 3:0:3(6)
= 7}E° B3l vAAA H AFFRFH o]2F FHoA Fgr|HY] EAolFE Aya, tEAY YA
DATFAA TA= Et”q dlojef AMEe] A, 23] FAAEE (A7] AL, Gﬂjﬂfﬂ e =A
EHEJ ol24 olsllE Fetth. Esl V& ATATES ZIE A9 oBH BYPE9 oSFET A

BA832 FA7|#E A+ (Topics in Investment Companies) 3:0:3(6)
EowiEe Ex17]39], mutual funds, hedge funds, ¥ private equity funds So| #3t issueES ©F
o FAHeR, FA7|He] FX, managerdl] thE HAAA S} old wE oldfFES THEY, FAAEAE
A3 YHES Wt

[od]

A833 HEZAF8§YAT (Real Estate Finance Theory) 3:0:3(6)
P s BEdaEgaATY 7S AFsH, 7€ AFES AHEY. 2 g 53X st Sl
A T8 ok AMEE AFE T F e 7IEE AFsE Ao

oy
o ['ulO



BA834 RHEE AT (Theory of Insurance) 3:0:3(6)
=%

o] HEe S Hyy} Q—lféﬂrﬂg} A7te] tigk Y& ol st=d 15 T o] B9 A= HAT
A B A FdE Holn, AFA ofEL bgFod Bor.

BA835 EIAFE AT (Behavioral Finance) 3:0:3(6)
o] & 8§Eﬂxﬂ—r°ﬂ Roje] A #ste] FEST F8AIGT VgAY FEA A e}t o] &<
Gk th3le] FH-3aL, o]lES vlg o R 3 AFET 1 HH B #Aste] FR-I)

BA836 AFE3FE (Financial Models) 3:0:3(6)
TEEoke] Hal EYPEL TR AR, ARV EelE, LEZF YR T AEE o]EE Y4
o7 RBA3it

BA837 AFiF+E=A] (Advance Special Topics in Finance) 3:0:3(6)
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BA838 F8§E4 =4l I (Special Topics in Finance) 3:0:3(4)
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BA839 %E—’F%Xﬂ II (Special Topics in Finance II) 3:0:3(4)
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BA863 39 AFHE (Research Methodology for Management)
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BA871 JHF A4 739 E (Behavioral Operations Management) 3:0:3(5)
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BA881 A 289 nFAN FHE (Computational Approach for Statistics and Finance)  3:1:3(5)
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BA882 74 W A dZ 1F=A| (Advanced topics in business and economic forecasts) 3:1:3(5)
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GG501 mMFHE (introduction to Green Business) 3:0:3
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GG511 ZA3AH AFA3} (Creating Green Business and Commercialization) 1.52021.5
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GG515 A"lE 38X (Smart Grid) 1.5:0:1.5
o] e WY FH oo AAE HAg FozN AY FFo IAIAEYS aHeR AT F e
2utE T AAE BRE vt d8A%Y 8 B AawEs xS

GG531 =434 (Green Accounting) 1.5:0:1.5
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GG532 ErAvlEd A&7} e4AF§ (Carbon Emission Trading Market and Carbon Finance) 1.5:0:1.5
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GG535 =71 7FxX19¥7} (Valuation of Green Firms) 1.5:0:1.5
o] HEL HAAYS A A7l digk FAQbe FrF W el gt AAE, AFEA 24
WS O]EHE]-E H 5¥E +v. NPV, DCF, WACC, Real Option 52 /NdS a7is) 374, A3, X]HH—?

% aolg meld wAsde) S Bobac

GG536 HAH= FExXAZF (Green Fund Investment Strategy) 1.5:0:1.5
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GG537 =4 HAFE (Green Derivatives) 1.5:0:1.5
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GG538 ZMFg AH#AT (Case Study in Green Finance) 1.5:0:1.5
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GG540 =24 AlA® (Green Marketing) 1.5:0:1.5
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GG542 =N} AZF (Green Innovation and Strategy) 1.5:0:1.5
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GG545 SA71x|AMeF @479 (Green Value Chain and Carbon Management) 1.5:0:1.5
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GG555 AN RIA 28] 874 (Environmental and Energy System Risk Management) 1.5:0
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GG570 =447 AA (Green Growth Policy) 3:0:3
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GG572 oA & 87 A8 (Energy and Environment Economics) 3:0:3
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GG601 ZAF S ATHHAE (Research Methodology for Green Business) 3:0:3
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GG602 A AAT (Research on Green Growth) 1.5:0:1.5
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GG701 A YEE (Special Topics in Green Business) 3:0:3
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BA960 =FAT(4A}) (Thesis for Graduate Students)

BA965 NEAT(XA}) (Independent Study for Graduate Students)

BA966 A|u|L}(AAL) (Seminar for Graduate Students) 1:0:0
BA980 =EATF(¥AL) (Thesis for Doctoral Students)

BA985 7NEAF(¥A}) (Independent Study for Doctoral Students)

BA986 Au| }(¥FAL) (Seminar for Doctoral Students) 1:0:0
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BUS910 Basic Fluency I 3:1:0(1)
This class is designed to help students develop basic communicative skills in terms of ease, speed
and smoothness of speech. The content of the class allows maximum discussion on a wide variety of
basic topics. (Beginning/Low Intermediate)

BUS911 Basic Fluency II 3:1:0(1)
This class is designed to help students further develop their communicative skills to enhance
conversational ability. Course content focuses on discussion, consensus, problem—solving and current
events. (Low/Mid Intermediate)

BUS912 Newspapers—Reading and Discussion 3:1:0(1)
This class uses various newspapers to investigate current events. The class will focus on the skills of
reading, narration, and discussion. Students will develop an understanding of how to obtain information
efficiently and how to express that information concisely. Topics for discussion will vary, but they
will be selected based on the interests of the students and the instructor.

(High Intermediate/Advanced)

BUS913 Case Studies in English 3:1:0(2)
This class is designed for students who want to discuss issues in business while improving their
communicative skills. This course focuses on case studies and background information in the areas of
management, marketing, negotiations, and conflict resolution. It is ideal for the students who want to
develop basic analytical skills as well as those who want to evaluate their personal management skills.
(High Intermediate/Advanced)

BUS914 American Popular Culture English 3:1:0(1)
This is a video—based course designed to teach students about American popular culture through
television and movies. The primary focus of this course is on developing the listening skills of
students, but other skills will also be developed. Various listening comprehension exercises will be
done with video to build skills to facilitate interaction with native speakers of English. Additionally,
the textbook World Class English is used to develop conversation and writing skills. This course is
designed for beginners to Mid—Intermediate level students.

BUS915 Business English — Blended 3:1:0(1)
This course uses video and reading materials to increase the business knowledge of students. Videos
dealing with business issues are used to develop the listening skills of students, as well as teach
them how to function as global citizens in an increasingly international world. Additionally, readings
and exercises from the book Business Communication Essentials are used to give students practical
knowledge about how to write short business messages. Specifically, students will get hands—on
experience writing various types of business letters, memo's and E—mail. The book World Class
English is used to develop conversation and further writing skills of students. Although all four
language skills will be enhanced in this course, the focus will be on developing listening and writing
skills. This course is designed for students from OPI Level 4 to AS.

BUS916 Real Life English 3:1:0(1)
This is a debate and discussion course designed to enhance the conversational ability of students.
Formal debates are held between teams of students through the use of movie segments. The textbook
World Class English is used to further develop conversational and writing ability. This course prepares
students to think on their feet when dealing with real—life situations in English. For
Intermediate—level and higher.



BUS917 Job Search English Skills 3:1:0(2)
This class develops English language skills to help students obtain employment in Korea and around
the world. Topics covered include starting the job search, cover letters, resumes, and interviews.
Additionally, students will take several practice TOEIC tests since it is a requirement for many
companies. For Intermediate—level and higher students.

BUS918 Business English Writing — Blended 3:1:0(1)
This course is an introduction to English Business writing. This course assumes that students have
acquired a reasonable fluency in spoken English (minimum OPI Level 3) and have a good working
knowledge of English sentence structure. The main thrust of this course is to focus on the basic
elements of paragraph and essay writing. Then to focus on writing short business reports, proposals,
and executive summaries.

BUS919 Academic English Writing II 3:1:0(5)
This course uses the North American style of teaching to develop academic writing skills in English.
It is student centered in its approach in that students will write critiques on articles they read and
lead class discussions on them. Additionally, students write a 5—10 page term paper which is to be
completed in 3 drafts. PLEASE NOTE: THIS IS A RIGOROUS COURSE AND STUDENTS SHOULD
BE PREPARE TO DO SEVERAL HOURS OF HOMEWORK EACH WEEK. For Mid—Intermediate—level
and higher students.

BUS920 Listening Skills I 3:1:0(1)
This course is aimed at mid—intermediate to high—intermediate students (OPI 3, 4, 5). In this course
you will improve your ability to listen to material found in many settings including academic settings.
You will gain a better understanding of the listening process and how to listen actively. You will also
develop the necessary skills needed to take effective notes in an academic lecture.

BUS921 Listening Skills II 3:1:0(1)
This course is aimed at high—intermediate to advanced students (OPI 5, 6, AS). In this course you
will improve your ability to listen to material found in many settings including academic settings. You
will gain a better understanding of the listening process and how to listen actively. You will also
develop the necessary skills needed to take effective notes in an academic lecture.

BUS922 American Immersion I 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their
studies. American culture is the main focus of the course, both from a historical and contemporary
perspective. This course will use the textbook The American Ways and the television series Friends
as the basis for instruction. All four language skills will be developed: listening, speaking, reading
and writing. It is designed for high—intermediate level students and above

BUS923 American Immersion II 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their
studies. American culture is the main focus of the course, both from a historical and contemporary
perspective. This course will use the textbook The American Ways and the television series Friends
as the basis for instruction. All four language skills will be developed: listening, speaking, reading
and writing. Please be advised that American Immersion 1 is not a prerequisite for this course. The
material covered in this course is different from American Immersion 1. Both courses are designed for
high—intermediate level students and above

BUS924 American Classic Films 3:1:0(1)
In this course students will improve their listening and speaking skills while seeking to understand the
content and cultural issues associated with three classic, Oscar winning American films. We will



explore the historical and social issues that provide the setting for the films. You will be responsible
for learning and understanding the content of the films in addition to the language skills practiced.

BUS925 English Debate and Critical Communication Skills 3:1:0(1)
The purpose of this course is to introduce students to the art of proper debate. The course will focus
on the purpose of debate, the rules of debate, and the development of a sound argument within a
debate. Debating is an art that requires the combination of a logical and sound argument with the
ability to communicate that argument in an oral format. Debating is the art of oral persuasion.

BUS926 English for Financial Issues 3:1:0(1)
This course is designed to facilitate discussion of finance in English. So that students can parpare for
and participate in core finance issues effectively and confidently. .

BUS927 Business Presentation 3:1:0(2)
The purpose of this subject is to provide ME students with a range of skills, knowledge, and options
for presenting in a professional and interesting manner, and knowledge on how to present to a range
or audiences. Participants will be require to perform a variety of speeches on a regular basis and
participants will be expected to provide constructive criticism and feedback to others, thereby creating
a shared and mutually beneficial learning environment.

BUS928 Teaching Effectiveness in English 3:1:0(2)
The purpose of this subject is to provide PhD students with a range of skills, knowledge, and options
for teaching in English in a professional and interesting manner, and knowledge on how to present
information to students well. Participants will be required to learn a variety of teaching methods and
will be expected to teach small groups and provide constructive criticism and feedback to others,
thereby creating a shared and mutually beneficial learning environment.

BUS929 Academic Writing in English 3:1:0(2)
The purpose of this subject is to provide ME and PhD students with rigorous practice in developing
their ideas in writing. Students are expected to become experts in writing full paragraphs, referencing,
using evidence to support their ideas and checking their own materials. Students are also expected to
develop feedback skills in order to create a supportive learning environment.

BUS930 =¥ H]|ZYZX F3o] (Elementary Business Chinese 1) 3:0:0(1)
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BUS931 %3 8|2y FF9] [ (Intermediate Business Chinese 1) 3:0:0(1)
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BUS932 FF H]|=2Y& F2o] 11 (Intermediate Business Chinese II) 3:0:0(1)
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BUS933 g H]|ZYX F30] 1 (Advanced Business Chinese 1) 3:0:0(1)
%% H 22 Faro] [ [IE olFstAY 1o £3 shAlS o= Hj2ys 5o ddAo=R o=
v F3l9} o9} #H o3 F FHS TN FHAE WIR FHY 55 v=2Y2 3 bl

AN olm 3 wEUs GALE SAS ML 7 BAel Sle



BUS934

A
iy H

g ¥|2YA F3o] 11 (Advanced Business Chinese II) 3:0:0(1)
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