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MSB200 ZEEINE (Introduction to Business Management)

sHots &3 SH0AM E28els 0 MBEotD As JlYe snF/aEH ZILMY B2LEsE 37
@EF lgel =2 ?é%'%‘% & X0l et SHHE OloHet ZEst MEHM 2& HEH ES HIER
2, 3932 JzJlse MY WESS 24HEL, =2 JEs =0f, DA Hal, I A0
thet Z’EIE Ssc U2

MSB201 SHE4E (Statistical Analysis for Business)
SIAFIIAOl HYEst M3 StMS0| 2Qst SHEH E/\*U*E% Ch20H
JIXID QUCHD ®HISHCH Sol SHE40 22§
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MSB215 O|AIZ RIS (Microeconomics)

OIAIZ RS2 OHRL, D12, A2 L DBt ZES9 QAZE0N (e 22X JAelE IHotl) 0l Oloict At 6t=

St20ICH 018 ol ZH 242 e, #9 2301, 2HIX S AKX S8, A0 &, MAQA QL

ArEt HIESED HIE ZASH 2FZY ALY, SUHE, HY0IE S 22 HESES SR SHES ALS

2RO HEH RIFCZE SHOIL Y=ol e 2RSS =25 0laHdt, LIotDt 0l2fst felg =E
JlgEern M HEe =+ UL

MSB230 3| H R 2| (Principles of Accounting)

§|74|X*EEI ASIE DSt 2EE oldHstl, SIAJIED 2 MHEHEE =
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MSB235 S22l (Financial Management)

M2l JIZU=22A J182 IXE =010 |otH, HEH NH2AIEUHA N32 £2EotD, ZEE
=2 HEA EXot=It ot= A0 U6t S2EH0 PHELZ= MRHEEAS JIx

SAHE A0S, SHHIQ AIZIIIXIE D=2 =4 2 A2 JrXIEOt, X204 Soll 2 0ot=L
8 JIgel ME22UA S6tH FHasle U218, diHelX, H=2x, g, 28X 22 Sl
CHolk - 2~JHSHCH.

MSB236 OFHE (Marketing)
HEYEZ SMES ol OIES Il JHEDW FQ 0|ASE MEEoZ & =] =g
2 Jlz Xgd J|go AtelE Soll SAuAe OIHE S 0120 22010 s&ssltE =00 sSMsE2
Ol 1SS Soll OIHE Z2s0l Uist SRS g &= UL

MSB237 ZYEEEIHE (Introduction to MIS)

JEHBINES FE2AIAES D2 JHGE CIE2C 32AAE
EHIOIA, WERIARX A It ZEAAECS

St ARES AARL HEJI=0 CHSh DFstA ol AlZH0 EHOH 0Ol ol etCl

MSB238 AXMEMZE (Organizational Behavior)

EXND 0 PHASH BE JI2HQ 0|22 HRE FSOR =2 W82 £ JINR L s XX
W OHOI BE BeE FHSE T2 020, SIS, D8, Bl 24), SRaN, 9NE, Fo
S S2 mESlh SME X3 X, BFQAMAS, AAMZT), 20y L XF Y S 22 XL
o m8ig CHECL

MSB301 HEZZRAE (Econometrics)
SEMS O H ARl HSHR0ES) st 240

Z Ht 2H|EES , A pII=ES!
24JIHS AUSICL =R FHRE USARS, JA2LA 2 SHESH st 2E, AlHEEN
S0l ZEEC SHSY YN 5S 26 sHMot0] 28 5= UL
MSB316 HAIZRAIE (Macroeconomics)

HAZHES 201EMIF HHole MEt 2HSH Ool =32 282 |SAotHA 1 HZHE8 26t



T ots FHSSl B ROIRN AYSH, ABURSK, SFEH, M L FHANSK So 28 0|2H
BN HBSS R0 HAIZHSS ASZHEQ SHE oMot UANA I 28 ZHs I
ZOIZHNE ZZtD ACH HAIZHSO Ca HHS Oldhs BH, =X, =S, HE S o2l 2= B
S2 8z YN F2 + USE TAEC

MSB337 ZYEEE (Advanced Topics in MIS)
Z2E HEAIAE L OIHIELIAN 28 A =HSES R0 SASHH

—_—a =

cC
- >
I A el, & 20, A& 3E S 4382 HIEUASE A8 Ch2st 28 =SS 2401 A stssth

x

MSB341 ZH &2 (Management Science)

OR(Operation Research)2| JI2&Ql JE0l SN EY, UERD SHAEY, HY 018, =+ HEY
HIEE HEgsS ZZHOE A6, 0l2{s EAYHES0l S50 dY/FNHS 6 20t HEH &5
feXle AHEC HE S0 =260 2IusE2 38 L JAYsE 24 D55 ACZ Gl &
=02, d8li4, D128 2 J|I=&0l AEH Z220Y sH0| Y= &2 3, 4

Al S8 2=
stEE O HaeZz g

MSB343 ZEXEE (Business Strategy)
Jl0l Met 2iPatg o Xtalol LHRASN e HEE 240 A (ors0l 0= oAl &
= e Al

MES =olsith FMIY, CASTL, MHUSHSSH et =9t BN, TN OHEH H2AS
MFE HOILE Ot SHES BLECL MSBY0N HS 0loHs JI1YY 24, 0PIY, ZHUS SOl
=olg B0 AN o= 012X Jlgrol 2 4 AL

MSB354 MAHZZ|E (Operations Management)
MAb 9l MHIA 20 28 Jl2 0182 XA Z2Z ZEOAM AJNSHCH SO tet=ol A
b S HYH OIEFH EQCH A& I8l 0 0121 =
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MSB356 ZZALSIE (Information Society)

HEoh NA0l AISl U ZMEBEC FH0| Qe ®2Bs ASl 22 XA AIBIN UE AN M0 X
S UED UCL MHTMBZOl XADIGHAR o5t E NS JIPOR & JHBHO| HA0
wacls st A, ZR, 231 % S2IX 0IASS AJH5hD, 0l0) ChSt HIBE D& S=S s

fmige
!
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MSB401 J|=& 412 (Management of Technology Innovation)

20HA D184 Mol CHE olchet Do FHE JIsdeto 8 & AN 235, FIIF 24
AL IS0 =, R&D S0l S EOL GlMEIE SO0l 28 A2t 0182 &6, J1ee JIss
UEES SWHOZ ALY > U= SHS IS

MSB402 =XIZXI& (International Economics)
IS dRUECZA X229 =HstE 2R 2 Hetet 0lHds 2 #Hator ZRFAMUl 0IXles
bs

Jes 240t Ole 2FuA St=Z M Ol 2NYSS DML ZHMB M 230 J|BHAC
LHUI0 =S REML AMEL2= MG AL RS0 248 0|2 2 43N HOLAE
Olaiigtl, =H=S&2 dl s 2S5 JHESS 22 2HE SFot0, Jlgel A0l =HMBH2
280 OIX=s S¢S 2= AdE S4822 A8

MSB403 & AIMEF (Innovation Strategy)
AN 2EE CHYs =HE Atedl HFPE Sl IR0 SME2 0
IS, JIXES, dY¥NE S2 R, Sl Atglel A D}

0120 Lte ggs 2SI

MSB404 J|=2YIHE (Technology Management)

Ol2H2 CTO(Chief Technology Officer))t =M OFE JI=IHL Ol 28 ME 2F 01+

Qo &t Fol J=dYS YHOHD| AGHH WE Jl=o Y, JIssAlo IHE, JIE8al /A, J|&E
A9 DEE OlostC st JI=2Z UM FR6HH TURe HES MBBMNLNE, R&D ZZ2ME 22|,
=9 AMgst M2, M2 Jls o= FdY, NEMMA Z2Y, EFs A2, 2224 Jlzs dY, CTO(Chief
Technology Officer)2l g = CHEL



MSB411 S XE (Investments)
EXe J2X0l g 0I22 Oldiol], XEE2IL ZHF [aJIE Z2XH0IBE LOIEH, 012 &4
of EXt ZHI0 MEdl= HA&S SHCh &8 EXNMt) 2HBE AT PEES 4HED EXQ R, &

el £ S SFEC

A

MSB412 HIZLIA GIOIEHIOIA AH YL B (Business Database Design & Management)

2T & AAE 240 ZF0UAM HIZUA CIOIEHIOIAN CHE JI= JHES OloHEtCh. 2HE DBMSE
Olsstl =9 AE ZFIEE HEH XJFE oK =&HS HEC 0 H=2S 43H2=Z 0|8 &M
2 HIZLIAS & IOIEHHIOIASE A & 22l& 2 UL

MSB413 AH XA E (Industrial Organization)
OIAIZHIOIE22 AIZD AU SE2ZAM, AIEFREX-#S-H09 Yoz AlE
(MHNHSE, 3™ Jisst ANE, JYEY, 72 4 = , 2]

2R #HP, AEHHH S CHEE HeiMsh &P S S28CH Lo Aol SEF AMELHBE <IE

TtHl OIS0l oAM= SF8HCh

MSB415 HI 0|2 (Game Theory)

S DIAIZHE0l CiRs Mt d30l 28 Jle 28l dSHQ JHACIES2E 46| €= Al
S0l 28t 24 SES MIelh S 24 A d8, 3N ds S0AMS 48 0210 =28
2 dE0A Hd S JHee A8 2HE RN, ASAMEN 2SAE, JMHE HITE UE S8 8

0l ol22 AZSHC.

MSB416 $£t=9 E-BIZ £ & & (E-Biz Strategy for Korea)

Sh=2o| (MM EMesg XNASOZM MEZS E-biz WA ololAe FMe SEE 6k gol

Ch. 2HEC2 (1) WH H&XMet: 52 Mmool ety &, (2) 8 st= &gl X I35 o

Yl SZO0| &= FESH &0 == &2, 3) HMEH, ZEE ASH(capability) & & 3h(rigidity)= 4, (4)
M=Z2 E-biz 30 H335t)] st &Mt &L MHS 24 52 CHELCL

MSB421 QIE TR 22| (Human Resources Management)
0

AN SOFAC QETAZR B Y AL E DBROR, HMSS NN HE, AREM, DF,
Mg DL AXNRANY, NRLN S 22 F2 ANTARY IISS s&dl

MSB422 JIItE QI AFDEHA! (Entrepreneurial Mindset)

= HE2 AAZO AT e 240 CHefe JIgIS2 AtdlE Sot, StES0l Ot LD A= JIgIHE
ol e (HE)S 2dcks AJIE Mot Ol el s8EE 23 20t 2dEHE =0 &8 &

[ml

MSB431 22|83 (Managerial Accounting)
Y 20H0AMC IR 2e #sh L AR S nusoz stMs2 XTI HE, HNeEsd D8
A, S0tEI AEIANY, AREA SO 22 =2 p)

s M

MSB436 AlZEAIE (Marketing Research)

OFAIEOHES Ol==otJiLt OFNIE S JI2 HEN A=t StHESS a2 JIgel e 2elet def+E
of 28 Izt 29 =3l 2AsS UELM 2o FE ZASHE L XZADIY 2o 2AHE &6t
0, ZAF EJ2 REl S AEI0h L8 U2 240 2R8 SAHAVIESS SFotl, IFE WIIA
£ 0IE0ot( Oleiet JIHES M XANEXel0l HEECH

MSB440 HIXJ|Y 2B AlSIE4 (Legal Aspects and Cases of Entrepreneurship)
OIl3H HIYIIgel Jl= | HE NU=2S EYotl= 82 8olol AtdlE 3
SHSHCH s D=t 2EE S WY 2Y Y 20 2& HE 2 Mell S8 AHE

O

MSB441 Sol81lt HY (Patent Law and Management)
g E2 JHele o 52 S50 LMsh ZUs9 A 248 2SS =6
A SHOA DESHCHL JHele MAAE 2E5oh=0 UMM ZRst EXe 25
S 01F Hel#HAY gatoZ N o Xl= Licensing S SoZ 20



MSB442 233E= 2 Y XEX{AHE (Laws on Cultural contents and Intellectual Properties)
ZRE AZEYN, ZHOIX, A, OHLINIOIE, H3t S 232 H = 202 At 228 28 BXIAS 0ldoH
StCH 232 =2 Y, MZ, =20l OIEJI0tX 2328 = Y L MENZ A LO0t0re HEH, A EA,
gloulgzed 88, 4R, HolFE, Zet0lHAlL SPEHI LY SOl 28 HAAS 222 Arellgi2 S2

O I-I‘I

MSB443 At J|=1 ZS22| (Negotiation and Contention Management)

a0l Jelzt &2 A2 2280l 2dotE 01%0I0, 012 §3&22 Zelotes A2 Hiz2 839
saeact g = ACHL 0 BIUAM=E OIS SN G 252 Sof MARLZE oo S tHeot
a

0 ZES Zel & HAdles sHS St

MSB445 = X&' (International Business)

ZNBLGEto A2NEORA £22 2H I SHo BEet 0l248 & B I 2HALZ 0]
e gas 2400, OIHOF AN ESole S2YEIILEC JIEHW MtS shasith A
st SHE USH 20 (1) 2201 220 S482 oloiot 2 MZ o 28E =g, i ¢
OI2E8 TASHCL (2) :E‘:’*Jlo*ol S0 s e ANE olaist &, 0l JIgsE2 #s0 X
= 2 EX=2 Z0FMH Oixle IS 2450 (3) JIge 2HInEE 245t A9 HAHS
(globalization) =Ml = MO0l Hole &8N S+H0 BHAEZ OlolistC (4) SHZZ0l 2= K
SR BERAZAN NEZMSE, ASAE L IMSSHE2 OI82 &Ml tH3tH S&8tCh.

MSB446 == 22| (Supply Chain Management)

SSd220 28 JIZ2 0ES XA BE 2HUAM AJHct, JI&E A4 & 7S X SsL2e/E=e
OtLl2t Click-and-Mortar S A2 Ct&st S22 JIgES i_JO Ct. J
11, Wal-Mart, Toyota, Dell SHAM HEotD U= M2 &l JIES

MSB450 D0t H&luk A (Entrepreneurship & Venture Business)

J140F Al e 0132 St SOIH DIt HAIS tiotn, ¢l It &
B D129 D12 HE D D160t A8 8560, 012 HIESE AtdlE Soll &4
Gl SHCH.

MSB451 ".li‘l’_éF J|&l 0t &AHl (Venture Formation Practice)
ulpSilRes! E@PO:I OlIE 8802 8%, UHAAIIID| /st MEL LAHE CI2CH HYO0I0ICIH F&, 8l ELIA
N=Xl, IPOME S BATHFEH IS0 012IIHAIS] 8 HES 2= HE
ZAO0L0ICIE LSO AtESiote H&2 SHCh 8 4380l ol &
I‘|9Hll|E’ Iﬁg% Ao M2IS0| ZHEH OSo S SMsSH K6 nitME! OI%L—T‘.U /\P@ sl
o Chst ot XA S MEstell S8 S0
MSB452 HIZLIA 2Z (Business Model)

HIZLA ZEBM)S 2E2 A P42 JIE222 A Zus BMTPE2 Q
g = QUCH HIZULA ZE2 I8l S0l e X4 X S 20 A0, Al AIE2 2HH,
o -| S

At e, sHades ~UEE M2 S0l e OloiDF 2R5tH, O HUAM BM2 Z2Zs M20e It =
RE OIBMASSE S EZotD AL AIHUEQ =2 BMO| =2l5t0, AMEEES & T AIMEHC
MSB454 HESAEBE (Information Policy)

B3I AFSIZME 2o Wl OlXle 82 &6, H23 HEMO| 0ldst Hatol HHEH Sl
M*CJP St= 2ME GEL Sdl dXAHAE Saez & E HY HACHE S S0l Met 482 & =
279 22 HZ3 HHMO Hatet el tEs AT U EMEH

MSB455 AHIAZS (Service Engineering)

YOHME 32 PABLL HISE MHIA 2o 018151 918 HES stasn AHIA JISS 48
S YHS W20 H2SE MEYS ZHOZ MED MHIAS SAO Eashs AIAHC s b
MEID HABHE Rels BB S92 BoY AOR

2Ch HB3R0A= MElA2] 2t0IZA0IZEE 2
IS BHCE,

=

MSB456 XlAH|ZL|A (Knowledge Business)

oMM E 322 R4EC M1R= 20X 2= XAS JHAISGH] 28 S$-HE 20 H22s =30l
N XAl 225t 0185t Y2 20 M3RUAME XAS HIEUAS HACE GH| RIHM Ot 5
O 2H0 S0l Jtsst XA HIELIA AI0I22 246t1 didole SEES U0 22 2% a522 &
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MSB458 SOAE O0|E8t HIELIA HECA0l&E L Mk
(Strategies and Development of Business Applications using SOA)
SOA(Service-Oriented Architecture)?t BAHIAE 0/8st Y HECIAOIEL LW NMetsS CEL SMS
2 49 ZZANA2 SOAL J|l2 JHEs Oldict], A8 ZZ2REE Sof X Y J&Es 4= = UL
£ SOA GECIAHOIE JHY Ji=&ek ofLlet &M 2E 0142 M, SOAS 83 20 S8 UE

b
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MSB472 Z3FNIZLE (China's Economic Development)

56 JIE/BNEEE S5t 5201 228 Z0HL H2e ot
212 Competitive Advantagedt DA RA0IH HENH RXE otH JME = AL

Ch. & =2 2% == Moo =2 JI=, M, DAL 23 A3, X S E2 ssuesS AHED
SIEHOH &= Ao OlHXEHQ Win-Win &otS =Lt

il
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MSB481 Z It S4=RM 1 (Special Topics I in Management Science)
LIRS M, & wits 0129 HES HEE & JAEE 884 UM 2L &L
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S2==AMT1T (Special TopicsII in Management Science)
Olelel LIES HEE = UAEE 84 UH 2FEh

&

e

>

MSB491 CEOAIO0|L} (CEO Seminar)

LHE UHots dE2IIES ZAS Sof It EaS 1

i
o

Ct.

HSS159 Z X &IHE (Introduction to Economics)

LAMHEUAN LMot= MEH BHE HEHE £FotI| fof &= OIAIE FHOIES WSH 2ELE, D
=2 o= fe Mg ZHIHES SHee: &

TN ZALYHS ZIRECH E£& IOHEMS 2EY 3
J

HE HAE ZH JI=0 oM T =2 &HCh

MSB500 12 HASH (Advanced Statistics for Management)

SEAIE O] FHPels MIot= M0l 25 SHEN HHES ZROtH, LSS0 HESHE |
2AAS IR0 A0 MHMSHCH S5l GAAZ TN 2RE #5018, 22, FEM 2F, 3lAE4H, &
AEA NEE HE, QF4 S SHE AAZE SOl 28 012 MM AMellE A2 ZREHC

MSB504 O|AIZ A& (Microeconomics)

AHIXQE Do R XMOAAIZE 0122 &S MAZHotoA JHelDF J1¥ol AIZE HMEE BRote
HS0ZN FR SSUES LAUIA 82, JIY0IZ, ARSI AFSTHAAN 28 0|21 AtISO0ICH
Ol =2 FIsES M3ote SALE stME HA4oZ 2HTHN USH, sHME0| DIAZHOIEE =2
Hoz 200 EBE £+ Y= sTMLH SES =0

MSB510 &4AIHE L M2 (Innovation Management and Strategy)

MBI SANE L NMHIA PSS AT NRHCQ UEC=Z FHOYE = U2H Ol AME, &Z9
E4g Ololictl Jls, ¥ =Zo SEsS Sot MBS 2 £ Yz M2 ZE6t AL 2 U5
2 95 J|g0IES 22422 G0 process, path position HE WM HAFAEMZ T ESHC

MSB530 3| H R 2l (Accounting Principles)

JIS0A SIHFEEIL Ma @9 BNE= EXe WHES R0 £8 J1Yl SIA=AI LEHE 2
ODIE SIHEE 0lEXS 2EHOUA Oloidt) S&ot= 20l ol SfS&th R SHEE 0ISHzN 2

clr g0 I HEES OIS0 ol SFEtLh

MSB535 J|IHF &2l (Corporate Finance Theory)
JIgM=R 2219 J1=2HE, 018 & 22 23 0140 256106 326t



SICH E8H R=OlA, NETA, WYEM, PO, J|0ISsE, IR, JIYIIXIEIL SO IR
PR OIARTO| R5t0] CHECH Ol248t FRIST 2216101 22 L F2 D =22 B, 2AF
ME Zot0 BRI, W4T, ASEH, ZHAZDO Gi4 L 22BS THots HP=2S Xy
Ch.

MSB536 OFHE 22| (Marketing management)
=S&e 2 ololA DPIgE el JHY, Bt «8s st&sith 0l HEE Ogst g, 018, 38
I 0ld, SE 20

0
n}
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MSB537 ZYEEE (Management Information Systems)
AMDLE SHES A2 FBAAHN 23 ZE, X2, Jeln FelHol 0l+0 e JHEsS oloH
St HEJ|=9 Jlsit X0l e SuAQl 2el= Y HI=LIAN JI=20ICh E23 Atdll H32 S
Cist B2 2Es Sl 852 a228 =on
MSB538 £ X 2|2 (Organization Management)
Oste nuscz ZX#SW ZAQIE2W 2HE UAE 0lF=2 U0 SII018, MR, eldy, =
HPE, R 2H, ZAZE =SS SRECL SMSE0| 2 Z0F S==22 A1) ES20ot= MOILL SEH
o Aoz NHMC)

MSB542 ZH &2 (Management Science)
FdG0sol 0oled 2O0FS0 Oist D=2 MBSt AE€AHE, WERO0IZ, HY0IE, AAMZFE, U0,
Mozelolg S8 AMsHLh

MSB552 Dl MA CJXQl TZ HlA (Corporate Strategy and Design Process)

CIXtol Z2HAS & O €2 ZIsH A2A2=z HI2ols A2 SHC2Z st MBS X AFACI XDt
CIXoIH e dgs FHEN HI=LA &M igs 6t o 2HM=2 QIAISD CIXCl Z2AA LK
LZEAZOZ2M DAt = CIXe £2ES HLE = JAS & otLlet TS |y de
I2UAN 888 & UL

MSB554 AOLE HIXILIA S8 L JHE (Smart Business Application and Development)

ADNEZENA SHols 2HIY ZHZEN U8 Jls, HIEULA 29 =2 AJHSHCE Mobile Internet, Mobile
Security and Payment, Location based and Context Aware Services, Social Network Service S0l 28t Jl= %
Case Study, Value Chain =4, M4 245 Set HIE2LA Y Y JIH s SRetCh e, 390
Engineering &4l =240 3522 & E0| T ZZHEE 350 HIZLIALQ J&2 SAIN D&t
NMZE S8 AMHlIA 2 HIXLA HES 2HEZ St

MSB556 Olcigtut 28tJ|= : 0ICI Jl=1 HIZLIA M2 (Future and Technology : New Media
Technology and Business Strategies)

Z2 Uit EFAEEY) JIssdHMAZ RSN Met DIcHeE e Sdy H=20 Oleiitd
S0 e XA+=QIF 22510 JUCH 2 =2 J = SEOIH 0ICIH s
UM, 8ME =406t1, 0l 0ICIAH Dl & &Fol M3 e =D &M emerging HS L JI==S
st

MSB601 ™72 HEIEI (Research Methodologies I)

2 D22 SN OIHISIE SR ABS SASD i CIXQl AW, 2 A0l ANM O
o FRSS CH2D UCH o7 &), 28 917, B4 &F, Ot i, X2 28, 42 L, 4By, M
SR 24 08 S UYE FHSS A WH UEC0h 2 IU20IME 22H02 22Mse 24 otz
H3l 2H +Zo =2 HOS 48 A2 QTEC

MSB613 HIER®I3 ZHE (Network Economics)

HIERZ BHMES Il |2t X ZHMEL L HELANS 2882 2REH UERKA HE 2 =X
E HIXGI0 WERD ARY, HtEsh 2480 UEsh S|, Lo e, A=z =X Wy S9 Jds=2
AJHSHCH Ol4 8t Re2lS0l M IMS &L =LA SHEIHA = Ch2st oIS Uiold =
2oL Dl M, EES, S2HHE, WERT Hell, A3Xe 234, S8, AIIZAG, S&8H S0l
=2 FHOICh



MSB614 }SHI|=S AMEH (Sci., Tech., and innovation policy)
|

Jl=sAl BHE0l et OlcHet BHEAE Ws)=sdERMo Yets MAg = A= s2HS SLetth =
ZAUESZ2E JI=8A 0IEH Jlx S0l Jlssdde A & 24E Oloiotl], SAUAAS2AFA

9
M frameworkS T &SI ME UWES2A= JI=EA0 st OloH
AHINMS Ol22 &S6t, UE, Jl=, a8 g SAoz FL

MSB615 HIAO0|E S8 (Game Theory with Applications)
ASOEL A= B2H0

SOICH JIgB3Gn 23S AlHE ZO0| TR, &89 AIE
tist OIHE 2 EotLt SHESH Y OIRZN et 2R X4

P

MSB616 = A& E (Global Financial Markets)

=H/=U SSAIES et d2A0F JHelel 2, Jjge ds & JH S840l 0Ixls S 24
SHHDOF ZIoIE s Sc0l&0 OIXls 2, SSAAEe X L ASAIES 24, S HEA
Aol s =4ota, 0l =MMS222 JIx & HEUWES GELDL

MSB635 S XE (Investments Theory)

NZ2AIEUA =4 HA, IEAS 52 JtXIJOF HEH ZFE S =K Valuation)tl THEH 0IEH, 238 24
StCh =0t 28 ZE2ZE portfolio OIS0 HIEES & N=Xeh JbHBE 2 (Capital Asset Pricing
Model: CAPM), Xt 7HeH 2 & (Arbitrage Pricing Model) S R0, AR Z2HEE, 348 2 H42)1H 2
F2E0 CHohM & AOHSHCH &8 AZSHE A0 HIEES & NAESAE &84 224, M&A SO0l UioHA
T 2ok=ct

MSB636 Al EAIE (Marketing research)

SIMZBEE O Zob)l fIo AE=80l SES SCh 0l HE2 st4S0l M ARt =#L00F ot &
2E #&8ot1 didots HEE =HE £HEXNE Z&ote XS s=C0 0| 32 Sold Azg=8d &
H== ZdE0tL OIE =82 dUE HEAZ = UAES N8 =22 Hatdle s8& et 0
HEUMME=E HEHR, 2&H, AMAS JI=S LS| {ISHH DXDI|pte] 8 Z2ME 2t WM, =9
2 S8 AHZEHH

S& (Business Strategy)
| Oist 248 JIetez Cryst Mts [fot

o o - %
| B, B, 8%, DEEM, 0125 L M&A S CHUE FRIO MH [jorSO0l =og ®
| = z

MSB644 Z=Z 22| (Supply Chain Management)
E2 Udoz 3zYalu & Il 0122 XA dY 2FHAM AH6HD,

of 2| &0k OfLl2l Click-and-Mortar S A2 Ci2st =22

o MEAQ JIHEE R, Wal-Mart, Toyota, Dell SHAM HEStD U= Mz ol J|

o=

MSB650 FHESA
AURAINE S SdSS YLz JESUANFUAN SotH =28es dsf8e 3F0l
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MSB656 &HZESIEZE (Theory of Information Policy)
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MSB701 DS HEZRXE (Advanced Econometrics)
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MSB702 HRYUHE I (Research Methodology II)

AYs 202 A3 2A2 /8t 1z A7 HHES UR= H=2F Experimental Design®il (&t &2 &
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MSB704 1Z0lAIZNIEA (Advanced Microeconomic Analysis)
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MSB730 D=Z2Z2|3|H (Strategic Performance Management)
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MSB810 = &MHEH A HOIE (Sectoral Innovation system)
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MSB813 FHESAIZNE (Telecommunications Economics)
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MSB824 O|H|=LIA =Xl (E-Biz Strategy and Applications)
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MSB835 115 J|2MS (Advanced Corporate Finance)
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MSB836 1= 0tHIE 2lA Xl (Advanced marketing research)
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MSB837 ZHEE =M (Advanced MIS)
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MSB838 ZZX2ZHO|2=H (Advanced Organization and Management Theories)
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