MGT500 =& 2 S (Probability and Statistics) 2:3:3(6)
AgE 24X S HEH 220 2Re & & SHIIXZE URH 2FE, JHEHE, A=24S UE
Ct.

MGT501 Z Y48 (Mathematics for Management) 3:1:3(5)
Of =2 FZY ZHI MM CHotD 228 & 2AERE 0| RIS 22AE SHe=Z &
Ch. Ol Z9E 25tJ| RIHA SME2 AEE, &8 L SHZ0IY JI=HE S2 JI2XA0l AN Ok
SHCH

MGT502 SHE 2MHYUYE (Statistical Decision Analysis and Forecasting) 3:1:3(6)
ZEYAZE, 3R Y SSHMUIZY 2EE e SHAEQ HALYHS AHGHD 1 0122 H-6HH
SHMIIKE MESIH ASEHCL O WELZAM HdE83AHI2E W 2HE SHEQ 018, &X 24s <&
ANHE 2B 2tatst A HE0 SUAERY, (HTEAN, 224, ZHEN, QUEN S8 X
&ttt

MGT503 ZEEH 24 (Management Statistical Analysis) 2:3:3(6)

JlE2d SHOIES Z22otH &EE =&, Hlu 28 S= 20 £8 =2 H 240 228 OrR2 J|2
OlI2% CHECh

MGT504 HEE4 (Quantitative Analysis for Management) 3:0:3(4)
Ol =2 JAHAEEE ZZAAMNZE0 &Eot=0 JI=ot H= =2 HEM JIgs SREH. =2 WES
2= I HE, |IL-TYT-01U24, ADAAAIAE oA, HASGH, 202, JAJIX0I2A, s

3 ¥ 24 S= ZEsh

MGT505 ZZ T2 (Management and Programming) 3:1:3(5)
0 =2 Z2PIso s ARYY s NEol= O 28 AZ)|sn Jl2H 2hels ¢ 1 88
Jlgig ddole O SHO0| UL Metsd Oest 2H 22 51, 0l AR HAENez Ngg
= Qe JI=H 27z L Zhelsol A6 Hel g¥He UR0h 018 /s A== A HMAE &
BHES EUZE Z20Y JI=E R0, Tst 200l SS2 = AN CIOIEHIOIA JHE, Web Z2
e 28 S2 REMED, 0l JIY¥S CIOIEDI0lIY, Agent-based 2, ZHIES AIEI0I&A HAHY
S8 z2 22AL= = AYYN & S5t 2L

MGT506 ==cl|H &2 (Mathematical Programming) 3:1:3(5)
2 =2 ZS0I2 4o 2As <o JI=2Re dE , SEAHEELP), e

ton 0
;;
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Ol
=]
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2 ijo
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S &Y (NonLP), HIER = =% 0|21 Dynamic ZEH3FI0/2 & S8 ASHOZ 2L

MGT507 O XI&Z 2 RIS (Energy Economics and the Environment) 3:0:3(3)

2 =2 HUXIet 2F 0lx0AM st FHME SHE UEC S35l 8 AlE S 0K AIZD B
ALHS SHAHBI| RS e

E3 el ANE S 83 AES ZEE 240 01555 A0S ole &M 2

st ZHEE ~Hsg G20

MGT508 OILiXI&ZJ|= (Energy and Environmental Technology) 3:0:3(3)
2 NNS2 JISHIMEE 0l4cle SHMES HASE Gl J2Z2NS02 ISR 28 UsSdls
£ Iieotl) 018 Sot! JIsHe 23 HIXUA JisdS gMole nitsS0It

MGT509 O X[&Z &= (Energy Policy and Environment) 3:0:33)
HUR B 2H = X AIZD oI X QHE Ol CHak

M L

i, =0t 8 S0A e SRotth 2 4=2 ot
&

N OED HUXI SZ2EM oM AOHSHH, Sol D=2 2t E 0 ol Z2A5HH & C

0

MGT510 c2lH& Y EZ 22| (Leadership and Organization Management) 3:1:3(4)
= =2 X% FF ol0lA Zolks i e (ME S JHele eld, SIIR0, 22 H e gd 5)
Ol CH&t Olohet AZEOM 0Li= 2s2tel, 8289 29 2 2y, delld &F Hato sS$EAQl
EXO A 2800 SNl &ALE fAdH 2R 02X Oloiet AMAL I 55 2LFE =

H2Z 8HCh



MGT511 H&HH (Strategic Management)

3:1:3(5)

2 I=20AMe 22 HIMEE & SHEEHN, UREANE 2 58 24 S8 Sote =29 M=l 482
?I8h Mol 2 AN Z CHEC

MGT512 HAYY (Introduction to Research Methods) 1:0:1(3)
2 I=SlAM= SMS0| dAEt?l =22 X405t s=Xo HA==2&S 0loidt=0 ZRs ZIARZ0F
Of APYHEN 25 JIRIMEL FI2HY, JHESS AMELh =2 WESZE 0I12IHY ¥ AR4),
AAzad 2 S, MR L SHEE 52 ZEotn UL

MGT514 ZHI&RZ2 (Principles of Economics) 3:0:3(3)
0l =2 FHME tst =S AHMES JI2HESS i 018 FNEA & JgEel =H
0l S28 4 UT= ol= 2 SHOZ &L U=9 Hels 0IAMBHE (I XAZ Zshlh HAZHE
of LI &M Il BH LA 2st W8T EZEsHC

MGT515 ~NeZ RIS (Economics of Strategy) 3:0:3(4)
2 =2 3gde, JMNeE HEALARY 25 S0l ZR8 WES JHE2 =2l HAHZESSZM,
ZEMeo 0|28 EW SATFE MIot2XA StCh JIH0l Z2Met= AIR2HNA 2H, IHo HF,
AN /AEHE AEO =2I2 HIR, D2t FUIY, It2HBM, HIIIAEN, 20 XY, /Ao AXY
SX SO 0AE =402 ANSHE =2|2 =26 ALAIZ HAISCH 38| JIEQ A QHYE <Al
st HERKIZEM oto JIHAY L HFMAE HSEHH. 0 22 StHME0| AlHAR, =203, S5|
Aoy FUEN HEAUAZRYES 2HALEG=E &R0 IS NS LSt £sHXAl2 2HCst 1Xt
|[24+F0lH S25tCt

MGT516 International Business (Z X2 Y) 3:0:3(3)
2 UsS FHMIZ0 2AHE MEEME G210 AUACH AES 58 2H et &80 2oteks 252 =0
AN IS Z2lote Seie Y92 M2 THS 20 UL 2 B=20A=s 01218t 2HE A 2e
ZHE 248 = Ues M1 E2 MAISHL Sdl 2 MBZ0IE2N AMHE SEH2E Mot SMS0I
o2 &M 2Ho HEE = UM &t

MGT517 S A& 2F (Negotiation and Conflict Resolution) 3:1:3(4)
42 IR 2 otLiet, MBF HAFEA, AAAY 24, M&A, = HEY S JISAX &9 2EE O
o MG AL ol I IS HAANE ME L IFHE M2 FHNAM O3t g4 2%
20l MIIEID UCH Oldst Sas sl W MAol XU 2st 7oz XRsIIELe HPolz
SOl 226 =R JI2 =clE R1, 01E 20 SAANHN HEs 4o E5 H7RE F 01E A2
dioldnt FEHNY SE Sl AMA 222 USIESE st

MGT518 Z2=HZ & E (Global Competition Strategy) 3:0:3(3)
BMECZ HAIGHMBH, HE & FXNME, M3l N S 38 50 2 &2 0I&CH ofXIgH &
A 2o HE2 JIY0l 2o OIRHACH J1Ye Mad SHAHS 245 &, AHE &3 +=F0| &
XS 2 2I19] MAMLE ZHGH=E JIE =28 QAOICH 0 U=2S Sof ZM LAY ZHAag =l
d 2 A= RASE 0IA ZHE 2EHNMARH =XNE2: A4HENR St

MGT519 ZHE& A HH (New Governance and Public Management) 3:0:3(5)
S3E2Q AHHEA Y MeX FAGSE A 2 AYoI20 2 AtelE G20, 24, 212t5, 2
FHC Y 222t gE) 22 2N, BEIY, JILIHA, A S, DMME IS, oMK 22
gHatzel, dut S L "It SOl (s =25 Sofl AR s3I0 |22 HHACIE FISH HHNA M
=l

MGT520 OFHIE (Marketing) 3:0:3(3)
S JIg0l DAo =RE ZHIY B S8H2=2 HEAI|I /A OHAES HED JI¥S L5k,
ANE &3 0lS, NEAM23, A4S, O, OIHEZZ, OIHEHRIUAOIA, & L 2 MOAE, 2E0t
HE Se = 0l21 At E G20

MGT521 OFHIE€ ZALE (Marketing Research) 3:1:33)
2 U=F0AM= 0HHE AMZEN 28 FEQ MAE M, &, BHAs /s M HED JIHsSS F
Setlh =2 e seldo 384388 s ARCXNN U2 XHel, 248 A HEH a50 2
20ICH ¢ CIXQIoiME 20 B, AGLIXC, E22E, 424 44X S0 2 S0, Z2EH &



MGT522 GtOIEI3 & & (High-Tech Strategy) 3:0:3(5)
2 WSS G0l ALH0A MR AIDE g & U=z HMARC E2 MBS E36l Iz L A
HIE MAHAZCR ZAGHD Jge IS MASIH FHMSS 8T £ A= s8S HYct= O =
s %=1 ALh

MGT524 CIXCIZHE (Design Management) 3:0:3(3)

CIXtI I BE2 2HH0l et OlHE BtE2=Z LAl 39 ol 38 =20¢
=

of MM WA HE, IO TAES DA ME IR,

MGT526 Egi=#e| (Brand Management) 3:0:3(5)
SRS XA YN =HS ANEL, S2EE BHE IaES YN Zaletn, 288 212X0 ol =
OBt 2 2 X2 WHEE A OS2 M N2 U=0HA 2 2) BHE=0t

ANE 2 2elud, 3) EHES A 2E.

MGT527 XIZIIsAE 2t 2SS Al (Sustainable Society and Business Innovation) 3:0:33)
2 =22 XBIsst AHIQ MAS =J5E J|Yo FASA L2 2o CHECH ZH, Algl, A= O
2 NEIHss Ao gXests 2ESID 012 JIEZ I OIAHE, 23AE, JI&84l, XTI e
o EANME =28t}

MGT528 E©AANEW J|HEE (Carbon Market & Coporate Strategy) 3:0:3(3)
2 =2 JIFHaEet J1goe elAa Y Sde e 280 E8S St S35 SAAED 23 E 0]
EX &, SINELUE, FRI2 FULE, 0lHE AIZY 28 o JIgol DXl Z&, ela3a ¥ I
32012 MASHH JIZ JIFHS Sder L HI=LA Mg HAESHH.

MGT529 AIAIRIDNE N ZZRE 242 (New Business Development and Project Management) 1.5:0:1.5(2)

A
MGT530 MArXEEN ZZAFE 22| (Operations Strategy and Supply Chain Management) 3:1:33)
28 589 JIBH0l D= SSUERIY &=, 43 2 dd

o U OOHHY A2 CH2C0E 80 glIZU A HIHE Z2&ols ZHAAS g J|g 28 MM UHES
3 2t Moz LA UL SSUERIL JMH2 HEKIAE F4Hote JIgERQ IIIXEEE SO0
SUNOZ SN AFO| ots IXOHE, £&, B2, (L4 5)8 M3st=uUol €2 UCHL 018 #
o0 JHEDIe HME L IHIMY, HE2A(ZQU S, T2, MAAHE) Y, MA 28 L AHlA
250 HWERZS Mtd SHO Ot =&/SEZ00F &L 2 USsuHMeE UWERIAS IiXEsE 2
JIXEE WA A2 ZHGIE MEE O|A4A Z2AMA SAS Qe 2AF YHES JEOZM 23
ASSEQ BN H2E > Use sHS HLES St

MGT531 =222 ZZ A& 2l (Global Supply Chain Management) 3:0:3(3)
ZZ2Y J|Ye MAZFIS At MLt 0|2 S AtIE ARSHCH 22EAG N 229 D0l tHal o2
OlolE AZ5L, OlOA 222 MAFEAO == 0|20 Uioh AHECH 2 2Y I[Pl MA Al st
ok MAROM Z2Y MU HERTD ZY S 22 =R FHE C2Ch 01248t 0l2A0 ARE 4
M ZY SA40 240D QoA S2E A 23 Atell 242 HalsH

MGT532 Jl&Zd g L HMEf (Strategic Management of Technology and Innovation) 3:0:3(4)

O =2 Jl=d=, J=sdd, V=&Y 202 FQEUSH FA0IES Aot 018 2N 2288
= A= SHS tidoted SHO0I UCE 0 AF0AM OFRs MEHAL FH2E JlsZNe, Jlsd=
2, JlsdEe AN, 3 Il qae, Jlsdee ddy MNSHE, J=d3482 22 0l
Eol E%FEIE}
S gt el Ch.

MGT533 JI&=& Al22| (R&D Management) 3:1:3(3)
0f =S UNHMATMLS S& JI=ss HEUA 2Re A7 &Aelo HEF 0BS5S AMctL, &3X
AENAL ANEEsSHS tiYoted FAES E0. RAIeZ2= HF &2l JI2ilgs Lok,

H
g 2e|o YR20 JsdEac, A20A e, gReld 2tel, dRXA e, R E UE



Ch. Ol2df ¢ Met 2 SS=HET EQFHCL

MGT534 J| 218 A0 DI 4D} (Entrepreneurs hip and the Entrepreneurial Manager) 1.5:0:1.5(2)
2 LSS MZ22 JI3E EActD R0 M22 A 2USH 1 JIsE A8d= j|043}7<ﬁ/\|_j =23
ot JIEOHR Zggal el IR Z X0l CHol SHSSHCH Ot AHEDIEIIE A, AFSIE DI OtA
&S e ’\*i*OH/\‘IOI IS LI THoHAM = SRS

MGT535 41J|=1 SlOIEI2 At (New Technologies and High-Tech Industries) 3:1:33)
2 uilsEe =2 Il ZO0EE 222 Jiz 2™ s8=s AJHotn, or22] of0lHIa AP0 2oLt
Ue MFR/ZLA 050 et S& I L Atell 242 Soff M 24 S22 HH%@LD Mz2 A
2 0|2 AR XAZS SSES SHCOZ il 56|, IESAlatg, gyl 23 &g, Z2EH & O
S0l A, Qlekatel S AP E SACZ 2 209 M2II52 = Hot0 MOIL ez &3
StCH.

MGT536 #2233 HE (Environmental Management) 3:0:3(3)
Jlge ZEMe)t SHEAGAIALGS ASHZANHN 2s JI2HEN sSFFIMo 8 L JHNTS
CtECH Sol 2ZHs0 s =83 dotez Mol SZ3ZM M2 JI189 EE & OI8M1E s
EZAG0 CHol 2ot AHEL, 83FI I =LA 27, Z3Z I OHE, Ma S 2 2e)
SAAS AHZHME CHEL

MGT537 XAH/82 B3N & (Environmental and Resource Economics) 3:0:3(5)
ALH, T—-‘—IH STY A 2[E(Moral Hazard), HHEEEH e 82X EH(Informatlonal Rent), S SIS
(Free-rider Effect) & X J/BZEZHM2 SSXQl 22|E Molldte QS 0|9 dHZS <« F2 % J|Y
Of HE0l et AMEE ALY ol WSstCh. <ol HYL0I22 HES 0185 F01 Cist Ol 2 HE
I BHIFHMES LS4 28 X220l ol 24 6tCH

MGT538 == ZH Z£& &= (China's Economic Development) 3:03(3)
el = A0 =R d, =018 deld 08 = 20l =0ZE Dz, ZH, SA, 238 Azl 8X S
22 IssueSS 2212 M L 0l AAGIH H4HED ZEHoM s-F M4E2 0lHXEFXE Win-Win
sgets #=Ch

MGT539 AtS & J|HI13 411 HHeldY (Social Entrepreneurship and Nonprofit Management) 3:0:3(5)
Higel =& AFSIE D1 3F M2t 9 =& 2P 28E J|2 0180 248 YHES URe HEX
A9 WSOICH AEE JIItEA, MEAE, M2N HEF, Y, JIf3RX, F22H, AHAZE,
%é‘%ﬂ%‘, OIN T2, SU=F/HO, Bat2el, AMTGA/MNASAA 22l S Hlgel &) AFSIA DY
o FZ 0% ditg UELh

MGT540 D&t AtS| (Business in Society) 3:0:3(3)
2 2= Do g2EE, HEZH, NP WA, AR M, SFX MY FANE MY S At
OlSHZ2tHIXtetel Alz3Hol 26t Xl =2/HQl E HES U—.—_n_ Ol et J_’;F?jé* Atell & SARNE
=2EtCE Ol ZEAIAE MZ2 U2, JIgo MEH A 2elel E2 M, €& JIIHX Mo
EZMY 20IE 2 UCH Oledst Met OlH2HX D8t Z2Hol B0 A (Reporting System) 74 2L 2
gOIFE U210, d2ld =2 JI180 SXcts ALl MU E Xt (Socially Responsible Investment)E <I8H &t
A2 Q| st 2EES &L

MGT541 S XA HHRE eHIZLIAINE (Electronic Commerce and eBusiness) 3:1:3(3)

BREHHLt eI ZLIAE QEHSS ES U SH MM 2E, Qr%

A SM, =8I1&2 AOIH 3t

S EHZ JIgEst 2 HIE MY UL dAaHA= JIZARe 2H e F2HE IR bl
ALIAE JIGXAL a2 GECH 0] =2 JANUAAHAUL® eI ZLIAE s =2 F=AM, JI=2 &,
M E Ololot) A=otiH, MAIE Soll FEEZ2 2o/EE(Role Play)S &L

MGT542 BIEEHEAIAE (Management Information Systems) 3:1:3(4)
2 P22 HEAAHNE, AAFHLAIALO S Y2024 AAFDAAS SHEY 2L 0|AS Al
T UA CELCL Olxz2s MSFZEALE, F%IP AFE, JANZEE FEANLAE S MZ22 278 Jl=

(0, Client-Server, Object-Oriented Technique)S= CHELH.



MGT543 ZEANAEE2AHEH (Design and Analysis of Information Systems) 3:1:3(4)
2 =2 FBAAHS QIEA, A, RENKQ LS HHE AZ UN TR0 AX AAEHS Y
= XG5 Otl= Design =22 S35 M22 HE2JIZ& = Object-Oriented Technique=
OiAMe FEAIAE 2 Jl=2 20

=<
2t &8t Client-Server &34
MGT544 CllOIE{HIOIA 22| (Database Management) 3:1:3(3)
= Is0MeE JIgEEAAE sHa 2201 2210 JHefixel gyES C2C0H oIy FEd e ¢
In!

e g, ¥Ad, R4, 283 Jtsd S22 HES UECH I 24Xl g0l totME EE2A
A ZeXAMA THELDH

MGT547 EEJI&&ef (Strategy Use of Information Technology) 3:1:3(5)
Ol Wts2 & &St MolLEACz Mt = HSAMES 28t UZCZ A, BE Mg 25| &
dist= O &8 == 8 J1£2 Mo 28 S LUHES EFot) HYot=s O =S AFJACH
MGT548 JIG& AL CIOIEl 1=t M2f (Enterprise data Management) 3:0:3(5)
ClOIHZ2le 22401 8AE HJ0AM 2 SQA LD JASLE OrF =gt Ae|deste 2 s AF0

e t
-/ -
Ct. OIE Flet 2HES H4HELD HHEN =Hol 2cldsS HSoi =0

|Z= (Information Technology for Financial Application) 3:1:3(5)

o J

o =e 38 FARN 28E 2HE HZ2g = JAESE OLs MHR0E L HWRIES HEotL
=85t=0 ol 2HHZIIYES UEN. 2 HEWAM= 88X EXCEL, C, MATLAB §2 24 &2E
st&otl), 28T HHE =2 FHSS EFEH(H

MGT550 eH|ZLIA HEI|= (eBusiness Technology) 3:1:3(5)

FESHA 2 HESRZD, AHY, 2Y HIZUA, EAIAYE A=, HOIH &5 STae] Dl iR, 2
etE 2 2 ES2o, MXAEM, HIOIEHIO0IA, ZEIDICIO, JHelet & F=EHAIAH, HAAX, HOIEO0lE
SS9 HBHAEQI eHIZLIA JlE8 AIWEHCL

MGT552 8E &2l I 20t (Information Ethics and Security) 3:1:3(4)
FEANAH B0t ZGHE HEBUWAMREH XA HSNANE ZZHCZ UEL. S4Y 2oHHE, 2
H 2oHE, IOIEHHIOIA BoHE S Xtelz G20 & g, CXE MY, OXE s3I 8% G

fol
ton

2.
MGT553 CIXIZ0HAIE (Digital Marketing) 3:1:3(3)

=3 AITHOI JIE2 OBHIE 0lE01 OEN EeE
OFAE mHelthe el 2E0A AHIXHE0l BEotes
M OFRHXL2 Y= 0lx=S Olofiotl, ¥E 0
C= JI8 S2 AHSHCH E£8h AHIXF A2 EOA
MESZ #H0l =C

= ASIE 28I LHOUA SoT=0h = JIEL
22 Qe Jl=ol ol ol A28l £8f, &
e SIS otLtel OHAHE D822 AFEotH 2
L= U7 SH, A2 Zt0IHAIS ARIFQ 2

=

MGT554 CIXIEZHIE (Digital Economics) 3:1:33)
2 UI=S0Mds dSHQ ZHE0 e BN HEHN HEZ=IE HRH Sol 0IAIZES ZHOoIE
£ olHY D10l HSE [ MIl= 010 ol sz & el ZELA=E MER AIE HAHUS
Ol FEE S= dY Rdg Z2e=2 sl F2FME, HIXUA 2o A 24, ME22 J1ge 2AMA
cl, HERIA &1, &ol, S5 D23, &0 012 S0l =2 EWO0ICH

MGT555 HIZELIAZEN Z2 M A &4l (Business Model & Process Innovation) 3:0:3(5)

0f =2 JIgl S3R22 ASHQ dusgas fdf MEH 2 22Xt SAMZ2E FXE NGt X
ol HIALIA 2EE 23ot] MZO0| JH&GH| 8 2-HEDN 0122 A =0T 0l Z20AME 8=

LA 24 S8 SR4dAs 437182 MAE SoilAd =4otd MeSHO Y40 =8t Z2MAS A
ot =24 DY, Jcll) 0l E§8822 &2|6t)| 2 S'Business Creativity, BPM Solutiondt ZHEZ Hi R
H &l

MGT560 M 3|3 (Financial Accounting) 3:0:3(6)
SAHES JI2IMEE 2ol XSAEUAMS IHFES dAssS 2L6. T WECZE, sAXMaIUA,
MPHMES 2|0, o X THRME2HS 22, HRMEE=2 Olcl, MRMEZAH2 JIx, IHEEE
Ol8st FAENZEE & HEZ2E JI=H MY SS EZEEH

MGT561 JIY TSP EE (Corporate Finance Policy) 3:0:3(5)
SHols FISANAN HIE e HEE JAMZRES 51J| AN ASRECZ ZSF WRXAD



tD Tr=0la A8 =48, H27E, H2HIE

0

4 (Case Studies in Finance) 3:0:3(5)
Ol el X2l OI2ES AM2H oz Hsg = A=
2 S0l 248 UWss2 LHolor StCh 0 UsoA O
St OAZE, IR, EXNFM Y 22| SOICh

Il

[¢]
0

MGT563 S X4 (Investment Analysis) 3:1:3(5)
FA, WA, IMEZISAE S el JHX SAH s gl U89 2HE Aot SAMAH WA
2 AES SEH2 URL ZEZEZIRQ 012 £ S22 4HED ZEZECQ 2| JIgsS 22 s
MGT564 QOIAIZRIE4 (Microeconomic Analysis) 3:0:33)
HAHS =M MZ22 JHMZH &2 2H0 s M6 oot Fust 24YHES 76t U
2 ZUlME=E AME 2F GHilA 245t ZHEAS A2 6t AMENME FEsort) YHsS s
Jl2= ZHMOIZS 0laiol SES 10 MZ0 HFEHD Ys HA0IZ, H2, Il S99 2E4HHS=
2t5t0 22 BHLE.

MGT565 $t=ZKE2 (Economic Development of Korea) 3:0:34)
Ol =9 SH2 =2Z M X, LENE, ANEM, =X S0l e 01X OIHE HIE2=Z 84
SHo 240 2=2ots sHES I|IRE AOICHL =2 HY0lI= s=2FHM HEFos WX

OIS =2 WESZE S=2ZM2 2N SHI v, AN 2H, LSS, 20t &I, JI
Et ZHENS 24 S8 U2

MGT566 SHHZ&E (Money and Banking) 3:0:3(5)
StHgFol S0l =2AM S5l 0lAE, &g, 20, StHAS L AZ 080 0IXle I8¢ =2 ZH2
go| 242 Soll CH2C0E Eot 28X HLEW 1] U2 240110, 28HMES JI20| He 28
£ HIRot0 CYst 28 SHII22 QY AssS ARSH

MGT567 =28J|2Z (Financial Markets and Institutions) 3:0:3(5)

=8J22 M oA IS HEHZ AHED

SBAE & o432 FRSEES TAEL

MGT568 S2& & (Risk and Insurance) 3:0:3(5)

S=24, SR, FIESH & 22l JIsS BEotl] &off, 8F, A8 S
A

MGT570 BSAE4 L Hel (Security Analysis and Trading) 3:1:3(5)
SHN & B 22| L 2AE s 2AAE E2 I YUY 02l AAE E2 0IAE 24 JIY
X

S22 UF0H 1O =cl&, 02 2H S0l U dEJAs 822 Soto ME22 24 JIgS HZst=0l

1 SH0l Uk

MGT571 =2 A 2L 28 (Korea Economic and Financial Structure) 3:0:3(5)
StEZMe #XA S40 S, SEAME BE, ZH ¥ SO et 2Rl 242 ot 0l et 0l
S HIECZ 28 X L RX MO HAXN 2HE 240t s=22 HHYotLA ote o 1 SH0l
Ct.

MGT572 M HEZ4 (Financial Statement Analysis) 3:1:3(5)
2 =2 MPHNES o8 EA42 So6t0 71 &M 2 0l dY AHE mstl olssi=d 2
LE MBEAJIYEE UECH 02 012 0128 JIIXl & I MSEII2ME GELH

MGT574 Multinational Corporate Finance (S K| XH & &) 2:0:2(3)

Ol == StHS0l =HEC 20N HE2Hel2 oel AFZSS Olofictedll =82 £ A0IT. SdE=



0l =22 =501 2HMBAIZUAM 012 £ Us LS N=XY LHES HISH 2 A0IH, DA
Qe IEW ZHOIKAE HSH 2 /A2 2l & 0Dt CHatod tHH & 2101CH

MGT575 Global Financial Markets (S HISEA &) :0:2(3)
SHIAQ ZHHAM 28222 S SHS 24SHCH ZAUES g0l &l 2H32/ES %é*a
0 2A2iote YUY, ASIIMAZ(SHE, A2) ¥ MM N2AFS ZEEHH

MGT577 HAIZRNIE4 (Macroeconomic Analysis) 3:0:3(5)
2 =2 AHAAGHO s UGed«-Fe ol2) SEAZTENS UL URe 2HAL uEe 2Ny
AW FIBso N35E PEY SSASEAN, AH, EX Y 2It0 RHOIZ, SHEM L WHAHO
SO0 e ZHO0IZ2 SSAs24 S22 URA D0, He AXMSIHAL Jls/sa2E HAIZHMOIZ2
T OHEA S

MGT579 BEXE 98 228 (Humanities for Managers) 1.5:0:1.5(2)
NRUARE 2tZAo HAE2 SAlots &Hstol &240| SQMHE 2=

ZERIE £D] A8 =HWF = &l
g olEstd we 9O J|=XHo ZHdE2 28 XA 22to 2HUHA E2g = U= 28, 4
Al B8 Ml & U2 4A20] 2R0IE2 018 2H=10X dte 422
MGT580 BESAAAE (Applications of Telecommunications Systems) 3:1:3(6)

MEZE S2 =, 88FL0|E,
LAN, WAN, MAN, ISDN, EDI, Internetworking, S&IAIAE AHUYH, Ss24, %&'L sg 52 WA

=88 S0

FJESUAAES JlZde, €HYE & SS SHEE S UEL Z2ES, OSIH
Atgd

MGT581 EHHFEIIEZMNE (Introduction to Computing Technology) 2:3:3(4)
HAPSHO] UBIAOl EE2O2 ZFH JI£9 2 20HE AMGHH O 202 22 Jls 28 & S8 &
JH St

MGT582 SAIZ NI (Economics of Telecommunications) 3:0:3(6)
2 2H0AM=E ODIAIZNES 0I2% g ofol S4&l Aol A% 2Y JelE RYodte sH HHE &
S48 46| 9IF O M A=W O HE0 oo H7AECH SAZMES S0l RNH=H
O=F 2= 2 AZN EiSct SF AME /st H2 L 7H LE e 012X 2HE WS
Stod =2l 2 ZMUME 22 23U IS FA0 OHE MZ2 ZE9 &Y 2IGHUM Chest 2
0 22X 2 S0 JI00l CHoll 2ASHCh

MGT583 S&ISEIE L A& (Introduction to Telecommunication) 2:3:3(6)
2SI jlE HEDE Jl=ol THot 228t =2 UWE2== Otz ¥ LXNE &35, Ussh
3 OOIE &5, dECtAAY, ZEA, HOIEHSA, 202 SaY, sS4 JI2 HEl 0lgHE st Agol
HEH =Lt

MGT584 CIEHY L 2HEI= AHFZA (Internet and Contents Industry Analysis) 3:0:3(4)
e 20 A= BESHZO0INAL Z2SHR HEE JH260 FESA HEO OIE O ZAR Jis
N, AME, XA BHZ0l s SAE OlHE Soll WASHES &tk

MGT585 FHESAII|=HH (Technology and Telecommunication Policy) 3:0:3(4)
Jl=2d0l FESAEH HHUHNA e QES ARSI JI=LA FAHIL MOlcte FMA, I
N o0& MYA NESNSW EM SIXNES 2= Soil WAEHC

MGT586 Ee|SAIEEA (Telecommunication Market Analysis) 3:1:3(5)

% LR0ANE SEUME 245 ol 228 SAYEE0N ot 228l 0IE fotd, 2 USAM=
SUERUSIIY, MHMSHEZZ AL, SCUAAE BHdE4, QR2EEFF, QFD process,AlLIcI2 I

%'.E'.* S0l TR &ICH

MGT587 CIEHYWI|=IHE (Introduction of Internet Technology)
2 U=20M= deule Il Oeln MEH F2 0452
dE MAHESZ 24510 LI} }\HEO s HY 2IE > U= BINZNYY s8s SLGES

St 28 Term projectE SoiM= 1
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MGT590 Cross Cultural Management (0| 23}2t2]) 3:1:3(4)
H=22 ZHEC HAATZAM ER8, A2 U2 2HO0I23H2 0IHE Sst Hol2tH L QAILASE Jls
o

=
o BYS BHOZ BHCL 018 FA%H +LMSS 0123 061 FYsHel o)
|

o
o
=
o 2

DOl QAAS Y, AIREQ T4l Oldh S0l A ECh

MGT591 Global Immersion Practice (Bl3-& Y =NIE AH) 3:3:3(5)
HI-ZIUER stMS0| mHEe HES Sot0 22 ZIooz &3S £+ JAEE o= N0l =2
WSOl SHOICL S2Held4, 2NN, S2EBH0IZ, MIISAESE0, S22 Sotol 22AA A

=2
=
Bie st 2 2itst WEES &8, HEot=S et

MGT592 Global Immersion Practice for Telecommunications Business (2 dIS2 I3 M 3la &) 3:3:3(5)
2 W2 SAE0F Ao =Xl HsS) A AHII=0 e &2, SAUYH 3Gl N8s
St MEs™ Y Jlsl 20, 0=2 Aol et 28 235 FE3ozM A: A= 028 MES
H3ote A8 |SEZ sttt

MGT594 =229 S & AE (International Studies) 0:9:3(3)

= wWits2 8 HELANA S8 a0l 20 A= 0=y S=3E=s O
A 2 o S
AN

Chel g2y ZAg st=20 Hlwstol =& 2AS JIE = UAE= FO=S 0o &el
HOl 2 =& e 2A2M0 28 29 2 #H D2l O XNEo H22t ZH =X Bl 2lst
HIZLIAS ®Y 2 JI30 oA E SES 1 UL

MGT595 Z=2HMKIE4 (Analysis of Chinese Political Economy) 3:0:3(5)
2 NN=E2 539 X, EH, dF#H S ULst SHS MAFHSZ ¢, SHSCZN SMESHAH =
= X ZH 28 AMAHS =58 S50 AE0 Oist SEAS M36tD XA Sorol st sial ot
ot 53 2 UM sHS HHLES ot=dl 1 ==0| UL

MGT596 == H|XL|AAS (Business Practices in China) 2:0:2(3)
2 ulsS2 5= SE0M 25501L 258 2 == =LA 28 MRIIES =Fo6H0 20k
o ME 2oE Sol SS9 == HIZUA AR s AZA0ID PXMAEC ol Mot Ng sH¥S

MGT597 &= SX8 7 (Laws on Investment in China) 3:0:3(5)
=3 SNt 2HEE CHLs HE AAHD AR 2MS O|HSIH == St 2HE SSHals A0A
informed decisiong & =+ ULTSE St=0 2229 SHO0| AS.

MGT598 =492 0l (The Analysis of Chinese Industry) 3:0:3(4)
S22 2 BHEY SEAZ 2D U= 39 MR} NAEAREX 2AS Sl sts52 ZHEH
SEs Mot &% 4N gats 2M

=39 FYMFoz 2AGHD A= IS, B, AKEE S0l s 2HE 2As Sol s M2
HEi S PRsY M S8 M2

MGT599 == EAHE2 (Negotiation in China) 3
M Zest Jl2 XNAS M36td, Cest 84 A Y SEHE dss sl
=01t 40l Ofoll 28k 222 tHYot=d 229 SH0| US

MGT600 =& 3t O0l2 (Optimization Theory) 3:0:3(5)
2 Wiz J|I2XQl Operations Research (OR)Z& U=2 28 STMSHAH 20 210 CHE 2 HFH0
E2 &S0 ot=dl S28 &0 8SZXQl ORY Linear Deterministic Optimization ModelS2 & H 0|2
Mol 2HUHAM CHE = Non-linear Program® JI2&Ql 0|22 &S0k, Optimal Control Theory2l JI& Ol
B 2 SHUAME S8 Jisds 420

MGT601 2JAMZHEA I SE (Decision Analysis Theory and Application) 3:1:3(6)
OINZBHEAZ JMBE =8¢

Rel 2HE Jbss o S| =2E 4 Y= =N 2ES HMIHI| 9
= H
o =

MGT602 O|=50/2 %L S8 (Forecasting Theory and Its Applications) 3:1:3(5)
s & AIHGE 240 28E X 0122 Aot M MHEE 2400 s 2 26t O U
OZAME= Box-Jenkins 28, & HE2E, XS01SIHESEHAY, M2, HIOIXS S JE, AHREH



24Y, =AY =8x12 2eld S0l UL

MGT603 AlZ2d|0l& (Computer Simulation) 3:1:3(5)

2 =2 ZEH AlSdolde Il HED A2AH0ld 22| 0] JIY, Process, Activity, Event 9=

of 2eg J|YHIt DEVS Formalism2 i = &AM R&S |t &7 ¥ HAHE HHRCH £t SAHR 20
=

24, MHYXE ASUOE, XISE ANSH0I&S CHRCH

MGT604 QlArZt2| A|AEI ME (Human Resource Management Systems and Strategy) 3:0:3(5)
2 IS2 oAI2e] M QAIAIAE 2A2E SHOZ S 229 AIENA OIE Xiatel 2E, i,
ez AAE OHY, MaD|s 4 08 M2 22 JIXMMEs LS JIgel sy ZHHOICHL 2
=82 ARKMEIL, QHFIIE, R0 HEs EHEA Dz SW 22 AR JI=Fel 220] Of
Lich AR 2EOUA JIY FHMO sHal QIXTIRC 22| M SES S0 UCH SE=Q o= =2
AN 22X F2YHoZ JHBZY JIZE 7400 Uz A2l AIAED MeF O S23S i
QkSHCE,

MGT605 ZHHFLIAOIE (Business Communication) 1:1:1(2)
0 =2 IHMS AltHe BLXUA E+FHel o AHARLIAHOE sEHE &A=

2AE =20l E=1WS2 S English Presentations, Writing, Negotiation & &2 Gt
FLAOIE Jl=S HHASHT

MGT606 XIAITHAIZ S (Intellectual Property Management) 3:0:33)
2 U=S2 SHS0l sY JIgY Y ez 22D A= XATHAS SRAS 2L, XATHAS
Hd 222 Sl 2292 =UsE £ Jse ARE JIHES &S = UTZE AU SHES S
of, &E, CIXICl, JulY, HEAS MHAND 0|AS L2, Al2M, EE22 Sol YHNEe=Z ssd %=
UCH.

MGT607 JI¥Z S B (Legal Aspects of Business) 3:0:3(3)

IHeECz SHole ZZEZ 0 REZYAIUN E £6 86t JALH, S28 JFZS <o HEE
B XAS 2ZE A0l QPTD UCH 2 “AHYY W22 JIPS IS YA AHHAl JHE QG
H 2tH T = CHel 2 A (Agency), L EHH 2F2H(Contracts), A= H 2li(Sales), & XHAHH 2l (e-Commerce), £ B &<
(Torts), X2 = 2 (Product Liability) S2 &% UN CI2CH

MGT608 D12 H 3|AFE (Legal Aspects of Business Association) 3:0:3(3)
HeE FISFNAML Re 2 A2, o™, 42 S2 XY (Sourcing), Know-how 2t&d X[ &THARA &
AH(Corporate Learning), Al E&ERE & f(Market Positioning) S Ml JtXl S0tHA HA3H R x8g 7
SICH & WS2 018 st S92 o 2y 2 2o HHE, I XIHFE, OlANS- A2 L =
O M|, JIEXS =g 2y, SAANN Al L WX JeHol 28 @ S TR0

MGT610 HAYUYE (Research Methods) 3:1:3(4)
SHEf IS E H20 Qs AYE 20fe ARSI 28t J2Hgn 22 2d S&2 Oldict) 288
= U= S8 AFES otl= A0l 2 W29 SHOILL AHNESZ 2 =S Sol 0l 20F A.2fAL &<
=22 HRYHES 25l AssS S8t HP e ZEE2 A0 O Lot ASXAEE +&ot0 &<
=zl Sle=E2 MY = U= s82 HE = UTSE S

MGT611 ZEEMENE (Organizational Behavior Theory) 3:0:3(5)

ZHAMEHS DIAEAANA F2LY DFE SS=Z0A URH, FQUS22= HEH0IES Jl=HE, H
QISHEH (personality, cognitive process S), SII=20 28 M 012 Hlu (E-01E, AX0IE, L0l
S), GMIMNME ¥ 24, ARLN L FHE, N2, ZENE (AMAS L YJAMZEH), Il =
HRZ2H0l ZHAHO CHEE M ol22l A0 ¥ Hlw, BZDt XE X9 2, ZALDO Y, XA
o AL A 25k 0122 AIHSHCL

MGT612 ZZ &2 (Organization Theory & Design) 3:1:3(5)
2 W=20M HFot0X ol SHE Jlgs st 2E XN s 24ss #Eotl, &2 HAOI
20 st dMetXol SSu WgEHoz AdEE 2372 =Ml Uit 22 0lHE Sal, &M =& o &
AES 0IEXCZ 240t SHES ZE = Jes sHS tiLst=dl UL

MGT613 BIE&EE (Strategic Management) 3:0:3(3)

Mol Y L Kl BFS ANSHH FQUSORME MUY NYOILAY, AQT, 2N Fab,
HMBAPDIO OIXE RIS 24, BARAIY, AADT 2HIIH AW, AN FMeyo| Ny,
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MGT614 otOIEI3E Y (High Tech Management) 3:0:3(3)
Ol =2 XL &4 H2F HE2 S22 U Iz FI|2Ls 24
AAITHON DI&=+8X e #HSH HEE P20 Aelsd 2EUM =8 226 HH I 8 2E9
HHZ It OI22 Silicon Valleyl H3/AT Atell SAC2 E2 HEHZ AIWSHCH

MGT615 HIZLIAH (Management Decision Laboratory) 1:6:3(4)
= LI=S0AMsE ANl sLol Zde ZRE Z22A4E &3 oA ZAI0A 558 HE &
JIHE SEEHOZ 201 22 AYOYMAN sHS M LSHCH



MGT617 ZYXE (Management Consulting) 2:3:3(3)
2 S22 MBA SME0] 2 ASHA e 3 A2 gt = capstone T2 O A, IO
JMXD e A0 H2ES L2610 lZMS M50 1) HZHsS 2Metn 1 iZHE J|ge
X0 ol TWoreH=Ct

MGT618 ZZ 3 U Al (Organization Change & Innovation) 3:1:3(3)
220l ZHote & HUM =X Hetet S48 Z2lote A2 =X MEDN HAN JANH E2
Zdolet g = JACh 0 U=2S CHE 018 28, A SHQl Tool, HIZULIA Atdl, J2lD 08 & 2& Z0¢
o E P ZZNE 58 Sofl 2 st Ao 20| U= OIHE S2&HCH =B SAl9|
220 0lHE S 02X J|g M3 43Fo ZXHG0 ZRs XA Jles NS s 48X
20 588 F= =goItt

MGT620 OHAIEO0IE (Marketing Theory)
Ol =2 OHAE 0 st MBHEOl HRAZO0LE AHGHD 2 209 D
Ct. &8 OIHENAM HE8Hes JI2N 0|22 ZE0t] 1 SE0 UotHE ARt

GT621 OIAEZ2EE (Quantitative Models for Marketing Decisions) 3:1:33)
OFHE QAAZHE Ee2lHoZ bt ol HEE ZLES0l YA e SES=XE F3EL So
FYUYSHAN HLSEDE HBIIHEO LN Z, I, TR, RS, AMEHg2e & I
El OIAHE 22l 200 SEBH=XE JIEREES RHECZN HESICH T8t AXZ ARHE 0188
AIE2AD JIZUHS HTRE Soll 012t LE WLAIES JI3E MI8HCh

MGT622 OFIE & (Marketing Strategy) 2:0:2(3)
2 unsSe 0HEe 228 228 SMSUH SEXH0IL HIIFQ AOFE It MR OHHE QA
Z2F2 & £+ UATE WUSsotel SHO0| ULH A =2 A2 22 =22 246t E2060, ¢
IZNEES Sol 4%N IHEsAHS HYLotES Sti

MGT623 =Zl2¢2| (Promotion Management)

il DX 2ol A= HHE St OHEHSLIAOI&D 012 Sot Tl

Q INED HHES LS Soll LMEL, AMAESN T2HEEZ Soll 012 AMZ S8ole s=2S ol
2CH

MGT624 AHIXNEZE (Consumer Behavior) 3:0:3(3)

AHIIS RORSEHO HES DIXIS AHIXS SII, o4, & 2t 4
BCH MEL OANZE 0|2SO ANECH £ 220 20l HRET UYs AHIK FEHMel 012 JIE X
(Cognition) O|2S0l OIEH AHIX 10 HECSIHE 2ESH

MGT625 International Marketing (= X0 &) 3:0:3(3)
= =2 HAAEQ 2F0A g J2lE 246t0 HAAFL OHEd=HE +=8ot0 ot
S0 228 N8N JIHSS GEL. Sol g2 23, =MA 0IE Feele I35, 12l S
AJIHIIES =HMe M0 =82S =L

MGT626 ==& (Marketing Channels Management) 3:0:33)

2 W=0M=, M3H(products and services)It MEXNZREH ZSMEXNNAZ S| ol =SHZHOF &
JlS(functions or flows)E2 240ot12, 0l JIs0l MEX, SHAL ZSAIEZXE 240 HHEH 2EE=X &
He0h Jdelld MZEXS OHAE XA 0leds Jise 282 Y 2eldior Sl=Xl O 229
E(framework)2l WHEW 7 X, Jel1) 2E(operation)0ll CHOH LOtEI|=Z 8L X2 MAHZHE0
e NA2 2 U5 =20 i =301 &

MGT629 SOHAIOLS] DIt Z'Y (Business and Management in East Asia) 3:0:3(3)
2 =29 2XH2 MHZBHME =402 HE SO0HAIOF XY HAMS Il st stsol XA oF
22 =0l 200, 4= B, &, HoHS S40Z US 4 THNE SEEOZ =246t E2SCE 1)
SOLAIOF XIZAMS MEX S ZHSE, 2) SOtAIOIEe AR L X2 3) SOLAIOF D1 H
k0t 22, 4) SOLAIOLS] Mat L D=8l HERD 24.

MGT632 AUIAZY (Service Management) 3:0:3(5)
MEIAAARE ZSAHIXOH HE HHIASE MESot=s ABIAAEH0l OtLlet MEgel WREZZAA
& ETEICH 0l =2 MHIAE BEote DM tEZ ZAGHH AMHIAAIAES FMSEES =010 <&t
AHIA SSZEZMALS A2 2, WA SIS /s d=E JJUME CEC



MGT633 HIX3NI|E (Venture Capital) 3:1:3(3)
FA

|
0] =2 SMS0| I HIEAMY MBS Oloieg = JUAEE T L& JIgMF2eliM TOE -
c OI2E2 YN B HUIEW S8 & AIE USRI =0 £8 &) & AR0A &8Sotd U=
SAMNES ZHOIM HIH X202t FHNUS0l ZESHD Y= St ZHS0 UotH E2/E St

MGT635 JI=Z NS EII (Economic Assessment of Technology) 3:0:3(4)
Jl=2d ZHES BMHEZA/IIXEIE Ws)|=, HIHEXN, &8, 129, MY S Chest 202
FHe ZAAME BHEEI L MAHPRE SOt SO Issue, W EX L DIHE MUGe FHES
CHECt

MGT637 #Z0|LHXIE= (Energy and Environmental Policy) 3:0:3(4)

dAH2 XA 2 SH S AEANLA2 22 HIHEH2Z e 22| & 2Al &2 =2 HIS M
Z0 BX AMEES 22ote ZHE RUME2 AIZ2Z2 HHELD JACH HHERUS, BHEA HA M, o

S Uest |eNEe suE 246HH, FREMe} J|Pe HSHEH2 ASAHE0 ol =28
Ct. 23 LZoH 2eE SIH0EXMA OHEn HUX 22l WMz CHECH

MGT639 J|=& A2l 0|21t M2 (Theories and Strategies for Technological Innovation) 3:0
Jl= & &g S0 R&D EEHO| 25 0|2 ASEAS URe= U=2EAM, IS8 1Y S8
LSS 0IoHGHL researchlil S&dt=s XS SHLZ ot= W=S0ICH

MGT640 J|HSEEHZAIAE (Enterprise Integrated Information System) 3:1:3(3)
2 L= Il M HEAAHS T stle YHOZANY JIY S8 FZ2AAES UECh JIg
SEHEBAAE AN HEHI HAIE KR 22| Al AE(ERP, Enterprise Resource Planning System)0| 22 0] 0l
2xe ZEOl FOHZACL =2 WHES ERPY HE, Mek, T2 ANA &4l QAIZE, 2FLYHE, BHataa,
12l e-Business & CRM 4o HAHE EESHTH

MGT641 12H2tH 22| (CRM and Service Management) 3:1:3(4)
0 =2 OHAIEQ ZE=2H0l Dol eCRM(LHZH22)H)E JHZSICHL I8 AHIAAL A4S RI|1HCl
ZAHE ZEFSFAIII ASHH MZE B2J1=2 YN HXEotn 2elg 4IDtol CHol &St 242
Hol AME, DM EX HHE, MHIA 29 =H, eCRM2 JHE, eCRMO RXQ &3, N2 2HH =35}
A At S0l =2 0l#0ICH

MGT642 THREEZAIAE (Financial Information Systems) 3:1:3(6)
HRHBAIAHS WREA L 2129 22/0 AANZHIANAY L oZ3Xs S92 1z FEI|s2
HEH SE8& AHoIIE 3% f | W49

o o
£ 212 SXNOoZ B0t 0| H=S IO UK LOH =4
ct =

ot
ZoEN WHFAS ERF S0 MR202 821801 HHE = Falo S&

MGT643 2 HAEEAIAE (Accounting Information Systems) 3:1:3(3)
Ol =2 SIAHBEANAHZOY ZERE HED JIHE S2EL FR UWELEE= sIHBEAIAHS I
g, M, HelMelAAE, LHESH, HelAOI2 S2 ZEsth HAFHZEe AP BAAH A,
7=, HOIEHHIONA, LHESHAIAE, oI3Xls S& S0l TR0 EICH

MGT644 123|3 (Advanced Accounting) 3:1:3(6)
Ol =2 S33HUNAM URAE SHES ATUAN S2ECHL O 20l 2lA, AZ, IHEAS 2L 0lHgol
Mol 28t 313 S, HZUPHE L FLIHE HMAS sIH Mot 28 2HS2 G20

MGT646 BEAIAE 2tAL (Information System Audit) 3:1:3(6)
Ol =2 HBAIAHAUAL L 2otol =5t JHE W JIHS S2E 528 FHle HASIEH Aot A2
HESH ¥ SotAIARS & L I, FBAIAE A 24 L 22|, AIAEINT U AL AIAE2
2159 2ZAl HEAAEBO B Y 22| S0ICH

MGT647 BEAIAE 2| (Management of Information Systems) 3:1:3(4)
X9 MBEI=EX0 st My L HHE QASS H2S ZACZ H4HED 2 Aol =8t
JHES HERE HBAAY 2el L 2FAte S2 Sdl &M JISuHA HE dtsds AEEHC
MGT650 ClIOIE{0FOIY (Data Mining) 3:1:3(4)
CIOIEOIOIY S <8t AlF U learning B2 22|12 E2E URCL =2 FHZ AP S st
&, 5 gy, AZ3Y FX9 90|, E84, MRS &5, ZIE0 288 S0 A0 Il0 wet
Chekst =MOF =01 € 2= ULHL =L XNES 282 =2H 22 Term projectES 4= SHCE



MGT651 BIEHEAE (Practice in MIS) 3:1:3(5)

ZEEESe JHEW OIS M XX ZMo SEotH FHHPE e =R FLFES S
FHE XD Uz JIgsE dRUae=z SFGID & s)|sSot sHElIge BZHB FREME &4
ot MeEetE MAlcle 08 Z2MEE SESHCL

MGT652 HAEE ZYHE (Consulting Methodology) 3:1:3(5)
2 WE2 8 I R+ HEEAM HAE LHES A= M ZIEEA 2ELYHS L25HH, A
A8 AN AT EZEECH HE8E Aol AEI AW Trend2 OloH, 2HI2 24D HZ =2 BHL, Project
Management?t Change Enablement Technique2| OIS 12|21 Strategy, People, Process, IT2& &MZ I =

I
i

Strategy development, Organization & HR management, Process Improvement OIGH 2t A

MGT653 Yt ZH & (Law and Economics) 3:0:3(4)
2 2ie +YME0| OrYst U Shol ZHE S4AW FM s s INEE TP E Oldiotn &
g £ JAEFE 0|20 AHdIE Sot0 =g

MGT654 0|=8 & (Introduction to Law) 1:0:1(1)
HEY 24 ZYE 2 =2 M MA deln 2Me EUS R0, 018 Soll HEIHME MActs gs &
S&h

MGT655 AHelY (Commercial Law) 3:0:3(4)

StS BEZ ot Akt =801 ==X HA=E It S5ots ME2 AN = Z0otoF & 0Ol

o S €22 HAYMAS HSCH

MGT656 XIZTHAIAEY (Intellectual Property) 3:0:3(4)
HoHlY, A, S5, 4dE/ASH 28 DI=SYMHAE AHEHCH

MGT657 = HIAlY (International Taxes) 3:0:3(4)

= =2 JHeloliLE D10l 2o == CH2et JHeHSel =M MER 20 & Z20E 0= MEH 2
HOAM 2HEOID MEUA SSEHC

MGT658 HF & AZDOHY (Commercial Sales) 3:0:3(3)
2 S22 MBA UtE SME0| 2sY =H &HHEe EF0 T J=s 029 sS4y
T2 A OYst HARU AHE SSEE = USSE AAHAUL HHZ0 OE AA

| 2 JR2 XO0IH, H S0/8 LMAl RH==E, S& SE2HeH, Tt S

I

ol SUMHAO s bdet &
Hell 01452 THR U &I

MGT659 BIEE&S==xl (Advanced Seminar in Strategy) 2:0:2(5)
2 N=s2 deHFFo Ex=HMSS URLOA St 8 MSIISHNN LHE = S===S 24
OIBESS &/8A SHES0] SR = USE Sl XS SER S0 R2NE 23 &= =2 0I8S
= HITGtD E20IH dSFFZ0e Da=HMS0 ol OIEA0ID EA8AQ Oldl sES JIZ2H Stk

MGT660 S E (Advanced Financial Management) 3:0:3(5)
ME22lel Ol2 J1ge HHE 6 ME2ME ALSHC £6 A 201 FHMAE0| SB6t=s KA
ololA ZSUT= a4 10 e FAg2elel 2 S8 UECH

MGT661 J|YOI4FYH (Mergers and Acquisitions) 3:0:3(5)
Jlgel ol=gdH2 I SRe ¥ HOo=2 HMO OIXle Z&0l XIS 0l%0ICH J1ge Q=¥
Ol CHEH OI2X D&Y AZS2AS S5t EHO FAME Y MRE =0HE AHED AlHZE =5H0
Ol=3tHOl ARM =ZEHE 2L

MGT662 =XIHH2 HESE (Numerical Methods in Finance) 3:1:3(5)
23U A UEILIE =88 2ME Z=0 28 =XdgES G20 IM3SAS IHH3ZE REs
FXHMOZ T 0 JHA YEol FoEs S0 O/ A2YS JIx2 ol IIMAE sS40l
9= DY E LS

MGT663 ZSHAEHE (Securities Markets) 2:0:2(4)
0l H=SUAM= el JHRl S S48 240D 01501 HEAH LM £ HHEH=XE CECH 0l
ZHE et HESS ZEot, Ee SAANEL JIs0l et &S24 NE AHE=0 E2 AdsE &

s

OH StCH.



MGT664 X2 E (Strategic Fixed-income Securities) 3:0:3(5)
FZ2 BHOIXNE SHAIES HEW 1O ARE 20 FHESCZ M HY M2k o )| I AIZO
et dZ2E24d =SS Sol EUiXA =529 22X L S=20 st g0 2 =82 =0

MGT665 HEE A NS (Econometrics) 3:1:3(3)
2 B=20AME BN 84 2 WS, OHHE S EE0tS CHyst A4 ES 246t olaidtsn 28t XA
dEHEN HHEEE 20 29 LH%S A 012N JIx2t S8 HBIANELE P20, SHMII
XE olsst &5 HE0| OtEZ 0 UCH

MGT666 HLOIE L 28 (Game Theory and Applications) 3:1:3(6)
= =2 NY0IES Sdi2l &2EH, JEHE =cl2 MAHUA oLt S=IHM2t2 2AAZ2E 0lE (Multi-
person Decision Theory) Ol 2H8t ZZ0|E(Theory of Competition)S CtFEH, S0 XAt 150 &2t MHE
BMA SENA, 2 E X (Non-cooperative, Dynamic, Probabilistic) HI 0l 28t HARZANUE =2|&tCt 01248 &
o2 O'HFEJ—‘!-E- b, OAIE 20k MR ZO0N MAMSZ0F, SAIMHZO0F, ZAINSEF & E2 2
Ol ME22 24 2 M35dt2 A0, ol0 CHeh =2 & g StHCL.
MGT668 O|AIZNIOIE (Microeconomic Theory) 3:0:3(3)
2 2= 0IAZHMOoIES 88X 2ACHE 0/I&0tH SLHS Jict= &H AM=M SHEHt AIES
A0 Oiol SASHCH 0 2 &S =22 RiMdE JI2& &R N xH3 OIS0 et K40l 2
T E
MGT670 M XZXZ (Industrial Organization) 3:0:3(3)
2 2ie 22 Chohl 28D 2 AGXZAEO H 088 Aol XE SH2=Z &L A2y
HHE 210l MAPEX0IEES SSEHOZMN &t S&I Huto) 224 ® OtLiat ZH SAMAL DHHE, =X
L AL SO ZO0re Oloiet HFPUE LA JIE 5= UCH
MGT672 ZEHE&2IJ|Y (Financial Risk Management) 3:1:3(5)
SSEFS S A& B0 [Metd SSAES S840l SUED AL 0 =2 S sSAE EH2, 3
SR80 58 L 2EEA2 J2HEE Aot 28FHSMH WXl st o=z Jjgs
value- at-riskE HE&e Ol JtXl =S 2CIIESS SEHLZ UECL 0ldE JIHSS ot &
FOUA SEIE T JILEY 2SS A2 O LMol= O I SHES 248
MGT673 L= ZEAE (Advanced Derivative Securities) 3:0:3(5)
Ot DX S& & SHo MEIsAS0 e E40 J1H3ZE 22 UEL S018 86, sty
2 L JIE SHe H4HE 2= S8 SAHS KMol AJMetD JFAZFN ZQst 0120 HaEH =
etE g ECh
MGT675 AIEO|IAI?X (Market Microstructure) 2:0:2(3)

HUAE, SIS, FRUBHE, AR NBELIs
0 REE SH0 €1 2 280 0IAE YHS Z46H0H
Gobe e RetLh,

MGT678 2|32 (Management Accounting) 3:0:34)
Ol =2 AHAEEE ZZIAMNZE0 &ESot=0 JI=It H= =2 HEN JIgsS
2 {9 e %JF-EE%*E-OIQIE’%*, SUIDLHAFAIA G Ol AF, HHAS|H, 2Dt 2

MGT679 =838 'Z| 0 S& (Recent Developments in Financial Engineering) 2:0:2(3)
SHole ZH L 2ESEZCE 260 ME2 283EA JIY0l SHotH LD Je Ht & s
2 z4 SEol oist olohet Halole 230 HHE SEE HYEsS 1 SN2 St Metd 2 udt
S2 2S38E J/gol Oigt 22 & AdEA 02l 28 L A 2AH 9 M2 BE Sot 2
322 x4 SE0l CHotH wW=FEHCH

MGT680 E!g|B A2 M2 (Telecommunications Business Strategy) 3:1:3(5)
2 Us0Mds S8 SAUAG ol 24 JIHE 018d AME2S TE0HL, CaseS Soll A

SXI0il CHoll SE=H1 SHIohZ A0l EHoH gycts AE =SHLZ B 018 o]
JEHE, ALl HE, MBA, ZE0HE, AHIA JIXIE4, SENHAEZXNESE S0 IR0 AL



MGT681 HESAMUALN L 22 (Design and Management of Telecommunication Networks) 3:1:3(5)
Aot MIAUCZLE HOIHY, PHUS ESolsE 02 SR Sads oz 2= 4 =S 28
SAHYYHES i1, 152 FRE 2E2H0 MAX0INE 2N LAY S Soto] 2835 JI
g £ ASE AMAE SollAd 22T OI2d 010 2Rt HEDS L FIAWSE I UM A=
Ct.

MGT682 BESAMUSE (Applications of Data Communications Networks) 3:1:3(5)
HEBSAMAIAE H=S 0|2t IS HACZ FBSAY AN LMol A HALI2HE HRSHL

FR=HZ FES AYo DY MeH 28 L 2 MY 20IE SSAtd, SAULENRA, SAXAHR,
SAMULNH L FBNAS MetN 22| S8 EZZECL AMSHO St Atell ¢ @ ZZ2HE AL
e

MGT683 = KISAIEH (International Telecommunications Policy) 3:0:3(4)
22 FERSS S24, HMAXQ SAlAgo XDt HE=It OIS @488 SHEE ote =0t
2 SAAHO 0lAE2 HESHD 8t=2 Sot) ANl Ololisls HE SHEC=2 S

MGT684 &S A&l (Wireless Communications) 3:0:3(5)

SESA Iz HRRPH SAESA AEXS S8 200 gt Ji=® Wes U0, OXNE 2lie,
ASct & i JFU S, fIdSH, R4 LAN S2| JIsd ST Y SUESAHE 0[Z& HIELIA A0
et tess sttt

MGT685 ZHSHSAl (Broadband Communications) 3:0:3(5)
2 DI=20AM= ATM JHE, BISDN Z2EZ2 X 2, ATM EiZ MO0, ATMZY 22|, ATM &,
ATMZ A=, ATM &2 SO0l ot DE SO

MGT686 LCIXIEAISHEl (Digital Signal Processing) 3:1:3(5)
OHIIME OIZ20 AS22H OXNEASE HEE M M)le A0 e 012, CIXEAARS MLE
==, FourierH &, z-HE CIXNE ZH & S0 ot AOJHStCh

o

i

MGT687 283 EAHPYE (Research Methodologies in Financial Engineering) 3:0:3(5)
=838 HRYEHE2 2838 ZO0HHA AISdHe dREHES Aot ASXHE 24, sXldg A5
S2 SOl 012 28 = U= s=82 AFEE otl= 20 2H2Z ot ULL

MGT688 HIA:-ZY S+=Hl I (Special Topics in Techno Management) 1.5:0:1.5(2)
Ol D=2 HALEZIZ0Y M2 A2 SE0IU, AlIYd Us FHE R M2 Utsex FHIE
oSt E4 F=HE ORI st E2 w30ICh

MGT689 EIT:=-ZYS==H I (Special Topics in Technology Management) 3:0:3(3)
Ol DIt=2 HALEZIZ0Y M2 A2 SE0IU, AlYd Us FHE R M2 Utsex ZFHIE
orst S8 =HME ORI /st S8 30|10

MGT700 EEZEE (Probability Models with Applications) 3:1:3(6)

SEE29 Jl& H¥2 FTAotL, Bernoulli, Poison, Branching, Birth and Death Process S 2
S AOWSHCH AEH 32001 Ol A& (Discrete State Space)0l ) 02X A Z(Markov Property)
M Ql(Markov Chain) ¥ Ot2E 1t&E(Matkov Process)S HSHOZ 25|10, Renewal OIS HF0HH 1
SE0 CHolA =280} AEH S2t01 X0l I EE 28 G20

o
02
e
Ja
]
3]

MGT701 CiBigd SIE4 (Multivariate Statistical Analysis) 3:1:34)
SHAXNZ240A, CHHE U2o SHE YHEE U0 U8y FREE2, 42, Hotelling's T2—
Test, BE424 principal R @124, Cluster AnalysisSs S CHFH SAS
el S8 UECh

on o

MGT705 ZBH 382 S£=Xl I (Special Topics in Management Engineering I) 1:1:1(2)
MGT706 ZE 382 S4=R I (Special Topics in Management Engineering II) 2:1:2(3)
MGT707 BE 382 S4=X I (Special Topics in Management Engineering III) 3:1:34)



MGT712 O|UXI&Z& 8 (Energy and Environmental Law) 3:0:3(3)

2 NS JSHINBE 0ldle SMES UACZ ol US22 HUA & & 2 88 A
ot MO AN 2oHAM CHECH £& 2SI FMHDO 2AE SO & L Il 0IXls &
g2 Eolsttt

MGT713 N A XHI)sBF 2AY (Strategic Sustainability Consulting) 3:0:3(3)
2 =22 IS BE2 0l4otls SMES UHACR ol H=822 JIEHF0 HE6)| foilA I
O AHKIsHE SaAI = UHUHAM st M2tN et4 A U AHE SHEO OohA CH2CH
MGT714 J|ZH 3 R&D &2 (Climate Change R&D Strategy) 3:0:3(3)
2 NN=s2 JFHHIAESE Oldte SMES HALE ot US2ZE JIFHe &8 Jl=deo 8
LAY 2= HE AANZF AN AY SHoES 24610, JI=d I 22 A 018, 3Y J1Y

MGT715 J|EEi5 08 (Climate Change Science) 3:0:3(3)
2 NI22 JISHIAEBE 0|46l SMES HASZ ol H2O=2 JIsHg Wso Hid & 012s
MASD 012 S50 JISHs 23 HIELA JisAS gMeis Do=20ITH

MGT716 =AKI&4ASt (International Negotiation) 3:0:33)
2 =2 JISBEBE Olaole SMES UHACZ ol U822 =M 40 28 0|20 S0
ok A CHZCH.

MGT720 OBIIEAE S48 (Marketing Data Analysis) 3:1:3(3)
2 =2 HENAM =&8ste I2E 24ols YEHES 0120 S8 YHUHAM CH2CH Sol OHHEHA A
B OHZ 24 2Yo 0|22 ZEotl, MEXNo DIAHENEE 2AMol=l M S &6l &d2 &
Ct.

MGT722 2 H&HPYHE (Empirical Methods in Financial Accounting) 3:0:3(9)
SHSHARYHENNE MRSHE ARot=l st SH, =&, HHZHE SS ARYE2H s&E2
S= MOILIOICE 02 MRSH =2 & dRYUYE 50 =20 e =228 45 24 Asle Wit
20| L}

MGT730 MALXEEE (Operations Strategy) 3:0:3(3)

Ol H=2 MUBYEO JIE 20 MM 0|2, BX, LI, R0 S I HEt 4E A= =4
I MASAO MO RS 02D FHN ATNAVE CHECH £o MURSO A
TR, ALK e MX ARF, MAX HVUSF U FI}

=2oc, ¢a.

o
o €

[l B

MGT731 Z=Z M H &2l (Supply Chain Management) 3:0:3(4)
sy ZIS82 IUE A= BEIIes 88 Z=HA 220t EH0ICh 0 H=HAM=E 2
SHA 22l JIEn CALS &t & REYWBHES HIEH

MGT732 BdE £ X EXO0|E (Management and Optimal Control Theory) 3:0:3(4)
2 nit=2 JIAAEE BAF AZ0A Oloict=0l 228t 01810 JIEsE RN =&Es JIAIAH
TR BH=2to SEHEQ ASHEHEZE OIHES ot=dl X0 UL BIAIAEL J|=R, Scld A
=3t 01 Xltidte =& 2GHMA, deld LR A4sHES GEL

MGT734 #3ZY S4c=H (Special Topics in Environmental Management) 3:1:33)
2 NS SHEEEZ0 MER ARSE0ILL Al2Y A= FHE R0 M22 UH8Ce=z FHlg o
8t E8 FHE ORI /st S nU=O0ICH SFF I M, SAFM AUMES, SA2 A, S A
oY S 220t FHE OI2, YYE, SE S L0 Tt CHEA SCH

s

MGT740 XISEZEAIAE (Intelligent Information Systems) 3:1:3(5)
SN s MIBIIAIAEL J|=0] LLEU et 0l JI==2 JelE Oldhg 2RIt U2 &0+ OrLlet,
JIES FEAAE) =) 2 L 2ot 2 E 01R0H FEANAES HAE = JUOOF &HCH el M 0 Dt
52 ASXsl M2IAAEL FRINEN HEEF? A58 U 8ist & 0] JI=0l Z2HAMZBEX
AU HEH SE2E = U= A WUSESCh AIHIESE Sl 2 U OISHE =1, Z2HEE 3ol
SOEZM FE AIAES A Al DHoHOFE AFEES 28lCh.

o
Yal

0



MGT742 A2 EXIRAAAE (Application of Decision Support Systems) 3:0:3(5)
2 IS50AMs AAMZFAIAES g, Y 2 TOIHHE0 AX SE0 ol CHE0h FIiiEel F=HE
= 2SN FEAAE, BSEX XJAIAE, HOIH 0o, HIOIE OtolY, OIOIRE 2 X

OICH

MGT760 Xt2A|&E (Capital Markets : Structure and Performance) 3:0:3(5)
N2AE20AME SHHAIE, HAAZE L FAANES ZEols SSAMAIRS 248 F&E =MZ &2
Ch. OIXtg2l &=ZF R XE ZAFol= 2 L 287(12101 =22 AW 2E2 HYH &8 A
JHOl CHoll CHE2CH E£8F 28AI&2 2E, HeiHlE & 2 AIEE 219 A2 0 st MEAQ Uss
Ct2CH

MGT761 S HEEA (Financial Econometrics) 4:1:4(5)
HEBEAX J|YHe MFSES CEC0HL MRO0I22 ML J0l st AS2449 HEOIAE ORD M

SAZEAMO XD SHS AP

MGT762 =ZE3&S4=Ml (Special Topics in Financial Engineering) 3:1:3(5)
SIS0 Mol 2HAM & IS 0122 WEO ZR8 M S=HME HEgg = AEE 884 U
2L

MGT763 Z8Z8&'&& (Exercise in Financial Engineering) 1:1:1(3)
WEH HHote 283200 MZ0l S&6ts =28 FH 242 s JIEE ORI fote 2
M JH& ST

(Advanced Theory of Insurance and Risk Management) 3:0:3(5)
St 2ted A 2el0l st 018X E22 Soil JHel, Z&, Atglel S&u fIg2telol o
x 5

|#SS 2ol 2=0 =SH0l UACH 0 A== SLE M, =58 2

Jor ggr

MGT775 B E& S==XHl I (Special Topics in Management I) 1:0:1(1)
MGT776 ZY9& S2=H II (Special Topics in Management IT) 2:0:2(2)
MGT777 ZY98& S4=H I (Special Topics in Management III) 3:0:3(3)
MGT779 ZYAEE S4=H (Special Topics in Management Information System ) 3:1:33)

Y =Z£=NMl (Special Topics in Telecommunication Management) 3:1:3(4)

MGT780 S =
2 FESAZ0L 22 4Dl & 22 JIYES AMEH JIsE F2 FHils 0S84, 2¢E
SHA, S 2edls, e & dEZdY SEIIs, J1Y SAMA 2FRINY S0l UCH

MGT788 HIZ-ZYS==Al I (Special Topics in Technology Management 1) 1.5:0:1.5(2)
Ol D=2 HIAL-ZLEZ0S M22 A2 s80IU, Al2d JAs =HE UR1D M22 U822 FHIE
oSt S¥ FHE ORI /A8 S8 WIHS0ICH

MGT800 CiI[E 2[AIZE & (Multiple Criteria Decision Analysis) 3:1:3(5)
CHOIESAMZER2H = 2 URAAAZEDY USHEYAZEE M2 Us = AL 2 w59 s32 U
QAOAIZE DY USHJAMZEE S 0|20 LHESS M3dot=0 UL

MGTS810 ZEHW& 12 =X (Doctoral Dissertation Seminar in Management)

2 Y=o INUH, FANY, JIE Y WH Y 2019 UASS =2 FH51D U= FHUSS G
o2 M ¢ SEI A7 YHERN (H3 DS =HE UECH F2 HA jounal aricleS SH F2 o
T ERO B state-of-the-artS IHOHE 2 OFLlzt MZ22 &7 24 2 SOl HHAME 2

OIE Solil Il =2 200l st LUSUZ2 2x s35HE igotl, M8 a7 =2 010

=
iy

MGTS820 0tHE D= =Rl (Advanced Issues in Marketing) 3
2 D22 YMLFE HASZ 24 DIE200A Ssd &0 I Use =HES 0I2EFHCZ 2
-



MGT843 ZIH L 032 =H (Distributed Information System in Internet Environment)
0l n=s2 2HY sHUAS 2AFBAAHEZ I&ote Jl2d €2 CUXNILXN ot sk

gt W=0ICH

MGT860 MSFZ2&E (Foundations of Financial Models)

3:0:3(5)

Sl THROI2U M Ola Y HZAIZE Hell 2Eo| 2|F, ZHA JI=E UEL. MRBUSS IHR2el
20 & ZEZECIQ 018, MHE I ZHO0IZ, OIA4E2 JI2F7X L CFI2F XA ZH0IZ SOolA &=
EX 0I&EZ, HIZEX HOI2YFA, ST NS st 2 SYHE SOICH

MGT861 IS ==H (Advanced Special Topics in Finance) 3:0:3(5)
HRE20EHA MZO0l JHE D AHEE XalQ 0|28 L= ASH NS FHE U220

MGTS862 SEHZZEHE (Applied Econometrics) 3:0:3(3)
N3HSENE SoN &S8t NAS vtEez, ZH £ Z2I20te SEAHFUAM EHotH He = HE
THADESH oM SREL H=3 A28 &3 HHEIAHIE, HEAz2 282, ANURE,
OlAHHEIDY TBHSEBHEZE SS T WESZ2 &t

MGT863 H0|22 11=Z=XNl (Advanced Topics in Game Theory) 3:0:3(5)
2 WSS HL0I2 20t FAl HRSS 2 SRS HAFHE ASHo=Z URs HAINE &4
£ <8t MOILI WSSOI 2o HE, JMEA, &, Zi, |RA2xo &, 2N HU0E S
220 DZHIAFHE 0I8, YHE, S8 S ZR0 et CHEA S0

MGT880 SAAAEREA (Telecommunication Systems Analysis) 3:1:3(5)
2AE SHAAES HI L 280 2HE dsEI 2HSS 021, 0l0 st MARC 24 HUHE
£ tH2CH olo st +2/&ol &R0 IId#HEIs 2 A28 28 S0l Uold<s CHECH

MGT900 $t=2| HIZLIAQL 23} (Doing Business and Cultural Understanding in Korean Context) 3:2:3(1)
SX WSt U QI0ISHME0| =0 AN 23 Y HIELIAW st OldiE SJ1 /se =329 &
X, At2l, 23, ZH L Ao 2st LErol XAS MYot0, S=20AMe HIEUA 290 28t 0lHE
S50, MESE L2 CHLs 2SHAISE SoAM st=22 HIZLIAE OISt

MGT960

MGT965 JHE ™ (&S A (Independent Study for Graduate Students)

MGT966 HIOILH(& Ab) (Seminar for Graduate Students) 1:0:1
MGT980 = H (AN (Thesis for Doctoral Students)

MGT985 JHE S (AL (Independent Study for Doctoral Students) 1:0:1
MGT986 AIOILH(EHAb) (Seminar for Doctoral Students) 1:0:1
MGT997 ZZREAQLEHIN2ASE) (Project Study (Management Consulting Project) 0:9:3
DEMEHANEGNZAS) s 2Y8 S W =(Capstone Course)2] MGT617 ZIXE2C AHARSEOICH W
ot AAF GI™XS0l MBADLE SO U2 ZYsol [HYst OI2=S2 SEG6I0 &AM 29 2HE dHZE =
Ue sZS UIYSICHL wit SAIE Xote SM2 BICAl & WiHsE 25t 280 0l==all0F StCl.
4~5HO| StMOoZ TIZME EZ 2400, SHIIY e Agds A2 ASHQ A 242 g
O=F AHIHFE & JI=84all S 0loliot) SEE = A= 2IN=Z &0t i 242 4
2 MEZ XHGIH 2HE HostD HZHS O M2 &6t 015 Adsle HENX A
HE 2 XHE(Management Consulting)ot= ZHAICZ 0|R &L

MGT998 J|HZHAS(SHCIE ) (Internship Program) 0:6:1(1)
g 3 As2 AN Jige 23 P20 #oote & 52 ot A8 SHe=Z &) A4dEolu
HZEY, MHlA B0 =8 J1e FY 2E 20 0ot AXM Z2HMEL 2L YRE +-HOIHA
= AIZHOl B2 Z2E XAS 236tl), 84 AZs IAGHH, 28 32t & 89 SIEXAS A
N HERKIAE PHE £ Us JI20F € AHO0ICHL TN HE SI1E 018610 & 2018 M5 Iy & &
&2 ol A2 IMOIAX St SMES Ag Z0 BEOME HSBot, ol Je I gy #HAX



o ot ZUE Oot=2d MEdSH=s S |22 otA 8L

MGT999 =HBSAS@CEA) (International Internship) 0:6:1(1)
2 uitse SMSHH AdENel ZE) 2N JHS AFD 2 =Y 2HO0 UE oIHE SEAIIID]
& SINOIA HI2 0121 ASE AEEIH ARN U= J=S WY & =

fiol JHE SIRUCH 0 Z2 A
st 2

e s al B!
SEHUAN A2 BEOR US 511 0/2HE FHE 4+ U= JIES KB

O OLOI2HIGIoIE =

IMB504 ZHSHA SJAIZE (Managerial Statistics and Decision-making) 3:1:3(5)
2 NHo s SHE2 AN BZ2ME SHIT0ILD =&H UHES 23010 HEE = U= s8S
MBASIMS0| JIE == AUAEE St= NOICH MSE0|D FLHQ H2HN 20 U200 RO &
BS SEoOH SHHQ AN 2HNYS S-S0

oo

IMB510 Z2IH&I AAZFH (Leadership, Human Behavior and Organizations) 3:0:3(5)
SO AR DIgEY & oI E et HEE RES HEHR 2N E2 MAIELZM, S&E £X
LHel JHOl I &ct HEHES OloHE 4= U= BAE E0 XAS MYSHCH T8, 2liae suE0l ¢
o BAHol S84 42 o, XAl Ao JHeIA X0l (SI1 £=FES X0, JFXI&2l Xtol) S£ OldH
g 2 s s™s LS UM 50% 0l&2 HIESS XXdteE AOIA AHCD YEHE AMESHH, =&
LISl AMFERRIE S8t DY staldder e QX ¢ S0l ol E28tCH

IMB511 =224 ZIEEF (Global Strategic Management) 3:0:3(5)
S D1 ZYo Ity AN Z=He SBole S0 MAH AIZHAMS Xgst ™A D10l MES
&2ot0 Lot ZHLRAE |Xdt= ZAXIOICH 01 Rdh JIgel AR/UHE S#FS 24cts YHS i
2102 0|20 JURAS At Y M2 Bole LYS A0k SCh 2 N2 ME ALY
E2 THOZ 2L JIYEQ AH AHHES AFolH MM AN 24 s=€E J|2=d 1 SHO0|
UCH.

IMB512 ZIZZHMEADAYUHE (Research Methods) 3:0:3(5)
SHEfOISHS HI2ZAI0 st dYst 209 HRAYHE0N 28 JI=2HEN =2 LSS Oldiotl &
B8 £+ s s¥2 AFEE St 20| 2 B=59 SHOILL stME2 0l =SS Sol A4 &
It ASUHEE 8GN 28 = Y= sEE HE > ULL

IMB520 OFAIEl &2l (Marketing Management) 3:0:3(5)

2 W=e SH2 (1718 WolM DI 858 Sgo| Folotld (2)0t = Sy ==
otH, 3)0NE 2HE =4ot=0l 2=+H2 HEH0|L 0IEHQ 2= MB0t0, HAIES Hiet2= ot

o EZAM2 OHHE ZZAHA0N CHE OlcHE S&AIZI=0 UACH

IMB529 XtO|LIOFH E (China Marketing) 1.5:0:1.5(3)
Ol M2 2 CIYsH 2512 AAIE BIES 21D JAODA ZAS FANAEEES FESD UAs SZAIZUA
H30t)| fIs OHAHE M ARA FHE 20 OHAIEe JI2ii8n dHEs S2AE0 H8ote
O 2 2Z3R0s HAESHD 00 et Atellet AREs42=2 g A AAYots Z 260

IMB531 &I HSS A0 SCM (New Product Innovation and SCM) 3:0:3(5)

2 =2 Jlge XHHFQl sHa
management)Ofl CHEH O AS
2 SUEOZ MHES LSt supply chain® Soll 2HMELZ AIZN ZOHTIO JIXEE0 LoUes
IIXIAE &3 Mol S AtAIZ24 D 0I8R AR OIR 0 &EICH

2 SIS S WO AME A BE

I
>
1}
1]
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=]
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o
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IMB539  XtO|LISCM (China SC 3:0:3(5)

=5

MAC SEAM MH XSS M2 SACZ 21 Ys =2 MY MANMN) ZSAE 25,
Rl =27 dUES 22 I S/ MAE Sol &SEth 0 =2 £06| &= M0l
=39 N HSotH SsLdEY = U= YEE =0 ==&

IMB540 IT B & (Business and Society) 3:0:3(5)

lgaga AEgue 24 ool OIF0Xs A 830lL HAZH2Z At3l9 0 210 A



EHAHIOI Z&S OIXIA C 0 w22 FLES2 A E, SFF 0| CAl JIgEs2 ME2 J13
ot AERQI0| He WHEW Ol0 et 2SR S0l 2ol CHECH

IMB541 J|2ZHu A3l nagement of Information Technologies) 3:0:3(5)
el HE 22l Processe ITS Soll MAAHESZ HAZN JASH 2sY IIPS2 ITOH 28 =LA
DY Z2HAES HAIGtD QUCH 0101 J1Zel X2l SXel el 1T 23 E 40ICH T2t 2sY

E

ITE HEH 2eclst=Liol Tt J1gel dutol 22 IS 2 AJ| 20 2ENS0l ITE HEA b
LA ZHEUAN 22l = J=XE A ECh

IMB560 I 23[H XL 24 (Financial accounting and analysis) 3:0:3(5)
MPME &M Izl (FHIE 28, HRHES 2HE2A0 et #otet =8 £ MREAH Ji=2
el & IHES DEOH MRPHMES did & JI2H 2242 Sot0 J1e Jixl &#&E L M QA2
g fet F2o MHUNE 0lolot2 012 SWUHCZ 0|8 = UE J=2H E2 HIEs 282
SHCH.

IMB561 ISR &ESF JFXIEIt (Financial Strategy and Valuation ) 3:0:3(5)
2 052 J1ge HRAAZEH ANAL JI==o WEW Il €2 LAJicte WS0ICH 0l ASUHM=E
SHZ2SEEQ, =SMIIX, /IE2 e, X2, M2 ofldh IERE, 3, A28 SS U20L
IMB564 ZHZNIE4 (Business Economics Analysis) 3:0:3(5)
Jlgol QAIZE N AN 28 242 0IAMZH S48MH WA AAlst] 012 Soll J198g o
=HES URN S0 E£8 012 HIZ2oZ HMBHEQI HAIMO AMASN et OIHE |Ast o B4 o
Al SAIN OIRHXIA EICH

IMB590 224 HIXLIA UWIE<R3 (Global Business Network) 1:6:3(3)
Ol NitsSe 5= 2 JIUSAN BS2F MHAGIH HEYS 4x2F MG 22E S5 WSO
Ch. 8t=1 &=2| MBASIMESO0| & S22 0120 232t 40 stE L26t0 olg=It2 AlE, 3Y
A JIHE3 SS 29, HINUYE, MAIESH EES Sl 98/t

IMB592 0|23 ZH 22| (Global Leadership Development) 3:0:3(3)
2 U222 2HE FAXNZAN EH28 AZ T2 23H0IR38H2 0IHE S8t ol & JAAE JIs
o s FSHOZ Sl 0|2 <ol =LMS2 0I23 Oolalel FdYst=ol 20l 0l=2% Olais S&t &
DOl QAIAE Y, AIRES CH2Hel Olch SOl CHol <Al = Ch

IMB593 HIX=L|A Z2|REIO0|& (Business Presentation) 3:0:3(3)
Ol =S SUHQ JALE L SAHO TZHHOIE s38S SAMANZ £ Ase 20 M2F011L &ZE
MOl D=1t YHE W=OIH 018 Qdl M722 =2 040 A AMdlES O WE2=R &ttt
IMB591 =249 clH4& e (Cross Cultural Management) 1:6:3(3)
2 HE2 IMS At 2% IHE 222 Y NS /s 0|23 22l AMLE sH¥s L4
A21D1 218t Zolet 22Y Y ZZMEZ 0|RHACL 0123 22l OI20 HgE & s s 2y
o wEs UYHE sMEo IN ZAS JIRI| RIS JI=E HM3E Aot

¥Z U & (Global Management and Law) 1.5:0:1.5(3)

IMB607 =ZH4
ZLHAECZ 85 o
g XAS HZE 20 27D JUCHL 2 Ay A= Jigs L &

H 2tH &= tHel 2 A (Agency), 2 EHH 2F2H(Contracts), &S 2li(Sales), & A4 2l (e-Commerce), £
(Torts), MIZS 242l(Product Liability) S AT UM CHECH.

IMB652 SHAMZHAHEE (Innovation Management Consulting) 1:1:1.5(3)
2 NE2 AEE I Mell N|S SOt SMSHH FIAR0 2 Cres 20 sE I8
£ H3stel SHS S0 8l 2Ue | HEEAS HEE UHES AF2 M IS Y
He 2o6tH, ALY AN Atdls Z&EC

IMB675 IMBA Z¥S===x|(1) (Special Topics in Technology Management) 1:0:1(1.5)

P2l ME22 & SE0IU, Al2ld e FHE UFRLD ME2 #5222 =HlE
|8t S8 L=0IC



IMB676 IMBA Z ¥ S4-=RI(1.5) (Special Topics in Technology Management) 1.5:0:1.5Q2)
Ol D=2 HAZI20tC MZE A2 SE0IL, A2 /JAs FHE RN M2 =202 FH|g
|

0
Ot S8 =HE URI| fI8t E2 WH=0ICH

M0

IMB677 IMBA Z¥S4-=X|(2) (Special Topics in Technology Management) 2:0:2(3)
0l Dit=2 HILZIZ0t MEE &2 SEOIU, AlI2d s FHE URL MER It52s FHIE
oSt S8 FHE LRI fIst S8 WIHS0ICH

Mo

IMB678 IMBA &2 S===XI(3) (Special Topics in Technology Management) 3:0:3(4)
Ol nt=2 HIALZS202 M22 A% SE0IU, A2 As FHE R0 ME22 =522 =H|E
oist EY FHE URI| /s E2 wiK0ICH

Mo

IMB997 Capstone Z2HE 132 (Capstone Project Study) 0:18:6
CapstoneZ2HE A= AFS S§ U= HAPSHOICH Wt AA HIEXNSO0
Fato| (At 0IESS SEOIH 2 22 2HE dHZE H
Z2RE g3 F40t0, SHEIIY L= &S Haez §E
Ct.
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T AMTE o=
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EMB510 c2IH& I EXBIS (Leadership & Organizational Change) 3:1:34)
= =2 & & oA 2dU= JHel old, SIIR0, el2t2tHel ad S0l et Ololiet 8 &9
2% 2 2y, Ol =& Bt XM ZXO] A2t SEXH0|D SUHO B 28 o 2R
St OI2X OloHet AAMELl JIHe &5 EFE SH=Z StCh

EMB511 Zg&ef L HI (Strategic Management) 3:1:33)
A EXIIYS UE M JIYE0 HiolH FSs HAUE LIEIWE 2120 O aige AS220] 0 B2
OlA JIEXIDXots SHAMHER OS2 MeX Mo Z2Cs A0ICH 0 =85S 2HIFIXZ o0
= NSHC=z HElole 883 S2 JIYgS0| 28 M 5t U=z US 2Iotss 230 3 R|E
HEoE SUE0 M2HZ LY £+ Jds SN NEES vigst=d 2 sSH0l UCH HDFINE=2
ool Mekol AIIAM HiEMolol ME L AN s d8ES so=2M DAl 28 HL sUEO2 5
ZEAZ S Q= M AIERO AFEAMS U J[HO MAE AWM NS SWUHOZ HiRS= M2
BH<SH &S0 0l MSA StE552 20 ZIN X H0k U AMdHFRE S0 2HEIES
A5t C
EMB513 A B3I EEF (Global Strategic Management) 1.5:1:1.5(2)
2 W29 FEH NSSHE2 S4£2IM0AM AIYE gRotD Js U=2H JIgEsS MHMO2 AHole X
Al ANl E2 ZDEIXOA HMLat= O UCH Tetd HDIGXNES JIg0l ™ Z2AH5H0A, of
O WS HAAN =HSE StH 10, el L2 & 32 INIYULIAE FSote A Lot
E STEHCZ R ECh S35l sHZIEN AldE SRS =2 MEotH SMs0| ol22 &AM X ol
MNgg & U S
EMB514 Z Y& KHNI& (Managerial Economics) 3:1:313)
2 l=s2 dgne, A HEALARY 25 S0 ZRS WES JNEL =2l HAHLESSZM,
ZYMeol 0|28 EU SATFE MIotQXA StCh JIH0l Z2HMei= AIR2HNA 2H, JHo =,
FRM/FEHE A =2IE HIR, It AMUIY =AM HIJIAFN, g2 Y, FMo AXMY
SX SO 0IAE =402 ANSE =2I2 =28 ALAIZE HAISCH 06| JIZEQ A QHYE <Al
st HEQIZEM oto JIHEE L FMAE TS 0 B2 SHME0| AlAR, =203, S5|
A o2 AMEAM HEALADEYE 24 sEHoleld &30 =5 NHSCH ERst 842 2test 1
X 0l2+F01H S26tC
EMB515 2242 AN J12AY (Global Economy & Corporate Management) 3:1:33)
(o]

= DS 0IYol S21BY, AHSYS, NPT N, ASIS ey, #AF Mol JHI e S Fetol
SRSt ABIFYY e ZeEel =2lXol SI HES CE1, 019 S Al L HASHE

=2 &tCt.



EMB520 O(AHI® 2t2] (Marketing Management) 3:1:3(3)

SO0l 049 S8 JIY 20 SSHL=2 FAIZ|J| A OES HEDN JI¥S AI40t,
ANZEEUE, AZAMES, &SHY, JtA, DIIEZZ, 0E ARUAOIAE, &gl 2 IFOBAE, &0

NE S2 =2 01EL MellE TGELH

EMB530 MAHS 2 Z2ZAIE22| (Operations Management & SCM) 3:1:3(4)

Ol =2 HI=LIAS HESEN S8XSE2 J|8H0] fe SZ2UHERIL Mk, 8 L MY, N, 2

L O a2 U220 Sl HIX2UAS SIS ZHols JHAA2 Y J|Ig2t ZHUA HWERKITZ

dMoZ WEolD QUL SSUEKIY FMHE2 HERIE PHole JILXA9 IIIXNHEES0| st

NOoZ S0 AFO| ote JIXOHE, 55, 82, UYd S)8 MI6t=Liol &2 ULCH 0I5 260
ol =13

[l

Y]
HEJIZS HME & SN, F22(=UF, =22, A=), e, dd, =27 & AL 2350l
HERZS Mt SHO Ot ZF/SET00F St 2 USHAMs UWERKT A9 IJX&EE L XA
gdo duUE ZEots A 0l#2% ZZANA SIS e 24 JEHES US2ZEN SsSAES

=
g2l WMo E2E =+ Us sHS HEES &t

2 JtE Al (Innovation Management & Entrepreneurship) 3:1:3(3)

=] Mek, Az, JIIIEA 20te F=E oS FMOIES

0l SEE #+ Ues sHS vigot=d SHOI UCHL MR =HZe SAEY R,
5 2

R&D 2tel, J1otE e E4, Dla =&, JIZIJHA UE S0l ol st&6t

EMB541 eHIZ=L|A &2 (E-Business Strategy) 3:1:3(3)

MXAHNS ebIZLIA= CIHYC &S0 N MEGH HE, SSIIAL S, 287122 AOIH S

SO HEIZ JIGEsH 2 HaE AL QULH ERAHAE JIgeARete 2Ho 2HE LR edl

ZLAE JIgXMe Sdg G20 0 IS NN eHIZLIAE AT = FAH, JIs9 |,
|

dgMets oloiotl] ASEI, AlIE Sol XA EEg SHLL
EMB542 IT J|&3 2 (IT Management) 3:1:33)
O HEI=EXM U M U AHE QASSE AR S

el & A=Al S Soil &l I

iy

JIYEe HEX FRAA

0

EMB543 D92 MEZHAHH (Social Responsibility Management) 1.5:1:1.5Q2)
2 =2 I g213Y, IHSEYY, N2E N, AFSIE el stA N Mol A

SHZEAHIREQIS] Al2IF 0 28 S0l =2/Ho g1 HHES TR, 0l E
=0I5HCLE et 2 U229 2= “OlH&AH X Saol FH»olet & = UACH C

=

1]
y
o
>
o
bl
re
[
MO
>
i

= e EE
O ELE2 2@ GAE 21 U= =AFMSOIL, 018 SEoHD MHSGD HSAIZD HAHAIIE =
MEQl ZN= 220 MRS 402 SHACL SAAHS M22 FW HHOY22A, I Xg
AR SEH, Eot JIYIA MDY SZHO A0S 2D UCH OIGHTHX I8 FY BHH

A0 2 MY EX} (Socially Responsible Investment)S 918t O, H2 20 &t AEE &t =
Mgz W 82052 SZ& M3

EMB561 J|&THS (Corporate Finance) 3:1:3(3)
SHolE FYSAUAN MHIBHEZ0 et MBS AMZEHE 61J| AN ASHOZ ZQF MBXIAL
oo g gSotll N20ah /Il A8, HE2E, H208, g™, ZoF 2 S8 x5 22U
2O LSS

EMBS62 3lH L MRNE 24 (Accounting & Financial Statement Analysis) 3:1:34)
2 IsS2 MRMEES 0I8ot0 JIge s & 0o FIAHE metstn ossted 228 Mgt 2
A JIgs U2t

EMB571 OHISIZHT T (International Field Trip 1) 3:6:3(5)
2 D22 M HELANAM S8 A0l E10 Js 0IZ0IL 5= £= |8 IS AE23 ¢
Alg st=1t HIWoIH IHAQ 222 JIE = UEF sttt E£& U=F J|ge &2/He 22t =&
Lol 2 2M0 28 29 ¢ 2FAH D2l 1 X9 M2t AM XX HEl 28t HELAS MY
2 J|50 A BSES S UL



EMB572 GHRISIAHT T (International Field Trip 1) 3:6:3(5)
2 NNES2 +UMENH i AIUHSUAL NEH i JIHEN e HEURS S5t 224
Jlgol 28t 22920 0l 230l et OlchE S AISILAXISICE 0lefst HxNEE Sol =LdME2
L2229 252 A, ASIol CHet ololel 2012t ZS HolH Do, §F =2/ S0l MAANZN &
g [ Defoiore =ERst 48320 =2 HSE £ Ut

EMB601 ZEC2|AIZ A (Managerial Decision Analysis) 3:1:3(3)
SIAFZEN E20] € £ UASE SSHAHS 2L = U= LS 25 L SH RESS 20t od
DX A0 012 AN 8ot ASSHCE T8t = SSAISH OAIZHE 2H ol0A Chast 2X0l oA

P HUHES AJHotD 2

EMB604 HZZHHEA (Managerial Quantitative Analysis) 1.5:1:1.5Q2)
Ao A HAIYMZEE T26H)| /s 2AF ol2n ZESH Uioh AR AAZFEES
Hstel geldg JI2d JIECE YOIS0IXA, PEdo S84 AIEsE59 =2 E Hgez U
olll S&st Y2 Oist olohet diZ2 =St Sa40te AAZHE, BIFE o ¢ Jixl

EMB631 Z 0=t &2k (Business Forecasting and Strategies) 1.5:1:1.5(2)
Jlglol dgder OHAE &ek At HE SOl Z22H0 S22 $Es Aot &0l AIZ OIX
SHE BHE £ ULE S F2 MY S 4ESS Az 05 daglzsAs A

&0ot1] SCM1It CRMS ?l&t GI=HMHE AOHstCh

EMB632 &4 & 2522 (Negotiation & Conflict Management) 1.5:1:1.5Q2)
A2 JIgUE & oLl ME HLEA, HAANSHE, M&A, SHEA S JIAXEAS HRT L
2AGED QUCH S5l 2 JIGE2 alAAE & L =S M2k ZTHHAM 012522 g4 2L 0|
HOIEI D QUCH 01248t a2 SHe=dl FEW M2 /| 2t o2 XRot)l ECks HY0IE SOl
Aust F=RE |2 =2l i1, 0I5 20 SAMMAN NEst 42 E2 H28 & 018 A2dI0l&
o HEHY S2 Soll AME 2As 2A6IESF st

EMB633 T AIE &2t2| (Enterprise Risk Management) 1.5:1:1.5Q2)
2 =2 I SYUHUAN LMol o FIES2 202 S0 MR |, AsE, 2HAE, Al
A8 S)otl, O LM HHLSS 4HESOZM, JIGEIXS0] 0ol0 HES e22Ig2 MHedie
A2 sSHZ S

EMB641 Ht& MHIHHZ| (Strategic Customer Relationship Management (CRM)) 1.5:1:1.5(2)

Of =2 OHEel E2+H0ol JIgel CRM(AI2A2HH22)E JH2StCh I8 AHIAte &5 FIIHL
2HE 2FHSADII| fIctH M222 F2JIsS OHE HHEotD 2c2lg AUt CHol £ F Sl D22t

Hel AHME, D2 EX UE, MElA &2l =3, CRM2 g, CRM2l X% &7, 02 2 ZHF, &
A Arell S0l =2 01501
EMB642 X|AAH (Knowledge Management (KM)) 1.5:0:1.5Q2)

Ol HS2 AP HED PHZO assre & Ao Ot
S

:l lgo2 JIQS0l 21KI7] XA
Jlgt AWBANN BHLIS ASHEC Bl NAHY S

g = UAs vld, Al

J
J

AB I2NA L XX E 2L

EMB643 6Al10+22| (6 Sigma Management) 1.5:0:1.5(2)
2 22 HAHAECZ FAR EZZEC M2 MHCILZ FEE 6 A0 CHEH olaH 2
Mol Alsider &2 L HEI0 st 0SS G20

EMB670 O|23 L Cr2¥4d 22| (Management of Cross Culture & Diversity) 1.5:1:1.5(2)
2 =2 2HEC FYNUZA ZRe, A2 T2 23(0123hH2 0laHE Sset el 2 L QJAAS I
£9| SAS 2HOZ 5 012 Ao +LME2 0I23 Oloiel FYst=ol 90|, 0|23 OlHE =&t
SUHAQ QAL E U, MBS T4 Oloi SO0l CHoll <A ECh.

EMB671 222 ZIHFLIHIOI&E (Global Business Communication) 1.5:1:1.5Q2)
2 Wis2 $ME0 IMAF HE

1EE Sol 222 Joez 488 = ULE ot= A0l SHOICH
¢} H



HWESS &5 MEot=S &ttt

EMB690 EMBA S<-=H| I (Special Topic in EMBA I) 1.5:0:1.5(2)
2 WI=SE MBAL MZ2 A0, AlI2d A= FHE OFR1D M2
FHE ORI gt S8 wiu=0IC0h

Ho
]
Jo
|0
Hu
N
==
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2
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g

EMB691 EMBA S4==X II (Special Topic in EMBA II) 3:0:3(3)
2 WSS MBASY MER ARSE0ILL AIYE Us FHE URD MER USCE FHIE st §4
FHE ORI /s E8 wusolch

EMB964 SEXNZIZ R E (Field Application Project) 0:6:3(3)

=
= nis2 duoge 23

[— T ——

20l F0olH & 53 ot XS =&
E

= 2 2 Bt ALFOILE HEY,
AY Y 200 HOIGHH A o

& = &

+

| RE LGN A
ol e FRXAS & Y T RAAKAY AN YEYIE 7

dg = As JlEot 2

EMB965 JH2 2171 (Independent Subject Study)

FIN500 =2 &2c|2 AtS|2 (Ethics and Social Responsibility of Finance) 1.5:0:1.5
2 uilt=ES2 IsSNIS FUHA2=2 St JIZ/Z0H0HA =8219210l XIHOE ot JI2& el Atsl
S BESID 24510, SEAY0| SHIE LHOZ HE LFS=M HRE HEW AlHSS iR,
AEE L&Y L JIHYE =S2INE HESHA= LUS0ICH
FIN501 J|YHItXIE4 (Firm Valuation) 1.5:0:1.5
2 Us8 JYgolLt Z2NEQ JIXE 24Mole €2 MIELL 2 AIUNMsE 8358 =Y, fIEs
st golgol A S8 BEoll, 012 U222 =8JiY, IRRY S Z=2HEQ JIXIE ZElote JI
20 YHES ZREC
FIN502 Z28JIZ S (Introductory statistics for finance) 1.5:0:1.5
2 D2 38 08 2Rok=0 2H SHE JI2H HEs SRE &89 ME, =
X, En2xo &, ) IdHFB S JI=E SRotH &L
FIN503 =28Z N2 OlAI24& (Microanalysis of Financial Economics) 1.5:0:1.5
2 DIES 382 0loidot)l RASHH Z Aol ZHES JIxE MI&CL 2 US0M= 0IAIZHE A
ChR= Al 1Y, 4FEE, IS 0122 Ss4Y0 HIFH HdHS0H 266 2s8U=SSS Oldicte &
- =

FINS04 ZSESHEXH (Statistical Analysis for Finance) 1.5:0:1.5
= U= =802 SRotALA ot SMSHH 228 SHES JI8S M35t A0 2 SHO0| JUCEH
= st SHE =2, Jt823d 2 AN 28 JIHSS SFotH ot

FIN505 T3/ I (Finanacial Accounting I) 1.5:0:1.5
0f =82 MRAHS JI=HQl HEgs 26t MREES 08X 2HNAM MPHMEE Oldict of
Aots Yyl JIxE MSSCh 2 USHAME JIS2HPHMES UIXNUEE, =AM 2 H2SEEE
HBEOZ DEEHC

FIN506 M3/ H I (Finanacial AccountingIl) 1.5:
Ol =2 JIge MEHEE OloHot) MREEL 01EXS 2EFUHAM =2 MRPHEE I g
JIZE N3&C 2 H=S0M= MRBHEE 240t Ml 240 GGt AS UANH S=2REC



FINS07 J|22&&& (Corporate Financial Strategy) 1.5:0:1.5

Ol+2 NE2E, thE, elA, J1ges & a8, d3h 24
HES d4H=0L

fon rin ric

FINS08 S X0l %L =24 (Investment Theory and Analysis) 1.5:0:1.5
2 =52 2802 dBole SFHSHH SEXNEQ JI2X0l HEe W|oe A8 SH2Z &t 2
BSUME =AEDN A2 2N, MR ZE J|232| 2 portfolio management, A|&2| S84, FAIA|
o e 58 E=otH =

FIN509 Z2&%H (Finance and Law) 1.5:0:1.5
=8J/23Z 2 IR 2 HAE 2HE UEC. SIS ZIW 20 2> HAEH JI&E

d= gH £
2 A2 O #HE S8EsS 822 DFEEL

FIN510 S|IAtY (Corporate Law) 1.5:0:1.5
249 SHE 2450 B ZRst KA, L5t2, AIERIX
SHAY S 2HLMIYHY HAE S5to

&, OlALEl, == S0l X130
ANYHY RYES THHARE S SRS

FIN511 2883 HAIZH (Financial Economy and Macroeconomy) 1.5:0:1.5
SSAIEOIL 28IIA2 HAZHML LES AHE IIND SEQICH =2 H=22 HAIZHO 28 J|1=20|
ES ZE205l1, 012 Sat0 HAIZHMII SEAFOILE 28J120 DIXe ISS 2260

FIN512 28ZHZE (Financial Economic Modeling) 1.5:0:1.5
SAHE0NE AZ X2 HolA=el #HE0| LIEHLILE, SXAS #sAAlE L2002 2
gstotd)] & d2It UR20ILL 2 1SS HOEED|IBI2E (Agent-Based Model)2 S5t 2 A& <
XS CYst sis SAS DEFI6I0 Z2UE AHBE AS SHOZ &L

FIN513 11328 NMZ& (Advanced Financial Economic Modeling) 1.5:0:1.5
2 =2 2EHIES Sol 558 H0IEED|EL2E (Agnet-Based Mode)S &AMl 2SAMEN HEot=
EBOZZMEES Eol0 HOIEXMCZ B0l 38 HASES B85cte HS SH2= St

FIN514 d 2 ZNE (Information economics) 1.5:0:1.5

2 W22 SSAMEL I3 AAHNS FE Aeds FNEZ ZAECL S SAEL IS0
UNHAMS B2 2ASHH MIl= SEH oIt AL 2HE OIEHCR NEGHD, 012 288
dolAS 20IE SRSt

FIN515 3lH 2t =& (Money and Banking) 1.5:0:1.5

= =2 SHs SY2™W0ILL S8J120 d=ctds SUS0HH 228 stHY =82 M0 et
Olofl==2 LAAIII=0 UL OIE <ok &R 2 0IE2 EFAIII2R &0

tol

FIN516 =& XNI& (Financial Economics) 1.5:0:1.5
2 =2 JEFE0IE0N 2HE [Hate JZEZBE 2EES URe US0ILh =82 MY 0IAMZHE BHE
£ Ololiotl JIAZBEHRACI S Oloict=0dl SHO0| JA20, 0lefst J2ISE 0186t XA 2E 2 0
g JItRE0I8 S5 &F HPSH

FIN517 =HZ283 £YZ (International Finance and Trade) 1.5:0:1.5
2 Wit=s2 HYZHSe HAIZHOIES A4HE & dANIEN0IEE2 326t WS M2z & d
SHO ZH FHE UHE2s 4HE = ULE HAXIFN0IEW ASHISE 2832 2FUWAH 2H
2Ch

FIN520 J|& X X&E (Theory of corporate restructuring) 1.5:0:1.5

2 W= spin-off, divesture, equity carve-out, leverage recapitalization S J|ZRETXHES 282 LE0A
Olgx 2 AZSXNOE AMHECH 2 UH RN =X & o otLiet sHE =H

Ct.



(Financial Information System I) 1.5:0:1.5
A 9 IS 220l IMBFXIAIAYE SO D=FEII=S S
AOIIIE BRol=s AE SHE2Z &L MRE0FS M2IS0l M2 =&EE A zA9 ses AHg A

il

FIN532 2842 HZ2J|= (Information Technology in Financial Service Industry) 1.5:0:1.5
2 WIslids s8N FE)I=9 SA0 ot 32E&H 2 H=0Me AN, A
EYO g M, MIS & S 28IT2 2iE = FHES EHsHC

FIN533 =& Z=1ci2 (Computer Programming in Finance) 1.5:0:1.5
Ol U=SlHM= SSISE/MPEelo 28 AAZEDL It 2E S0l ANAH 256HH AE2EH= dFH =
24U 28t igs 326 0 HE 2 Soll #2118 oY € AMZdolEs & = e T8
bi 2 Ct.

FIN534 J|Z=28%8! I (Introductory Financial Mathematics I) 1.5:0:1.5
2 sl 382 SRot=0 228 JIEXQ 3t J2EH. 2 H30M=s =82 Oloict=d &
Gl S&EGh= AP PO AHAs HIRS HdEUHQ XAS =2 BFotL, 012 282 282 ool

1
o
=

S8 Introductory Financial Mathematics II)

=0F SALRIDL 20H0F & JI2XFel =3t A5

B 02 B2s AJictl 0l Hsstlh.
< 2

S, BSAl o0 Ys FLO FMS Y0 250l =

FIN536 =2 &8=8 [ (Financial Mathematics 1) 1.5:0:1.5
= Is0liMes S S3E2 SFot=l 28 82 ANMET 2 U=SMes 2838 HE0M &5 S
&ote SENHOIL stochastic calculusE HIWE J|2F0l +=F0M Aot =522 283829 W2t
SN SS2otH =t

FIN537 28281 (Financial Mathematics IT) 1.5:0:1.5
2 U=l 23S S2ot=l 228 8= ASUN SRE0L 2 AF0H= 383 HE
N 23| S¥ote S#EUEOIL} stochastic calculusE 283 120 A2 =F0WHMH SFote =2z =
29 Ol &8N S25tAH =Ch

FIN538 Z2EHEHEXH (Econometric Analysis for Finance) 1.5:0:1.5
=2 =2 I sZ0E d3ole STMSHAH 228 AR XAS dEotl) 0l Sot I sSh=E =24
Sl S3E 82U5te S 2SO &L} SIAHRAS UE O|ASES SACZ 2SI EAN 20t A
& St

FIN539 11==8HEE4 (Advanced Econometric Analysis for Finance) 1.5:0:1.5
= U= 2 BZ20E Mol STHSHA 226 =& HSH XAS MLEot] 02 SotH F ESN=EE

22 SH2Z &L Simultaneous equation, VAR, GMM, Limited Dependent

FIN540 HEE42 S8 (Applied Econometric Analysis) 1.5:0:1.5
2 A== HEZHEH JIgs 0I8ctH =8I E 240l €2 M3ot= WS0ICh 2 BA=20M= 2
T HBZHE ATEQUHE 0/E00 2SUNEE S46t1, 012 oAl Hote L SHCH

FIN541 Z2E8AHEE4A (Financial Time Series Analysis) 1.5:0:1.5
2 U=s2 NAHSEAHY JIgs 0I8ctH I 8ANEE 240l €2 MIEL 2 ASUMsE AIAHE A2
H==, ARIMA 28, Cointegration S0l 25t 223t1, 01 =€ AAE I=0 B =20t

FIN542 1328 AMAE 24 (Advanced Financial Time Series Analysis) 1.5:0:1.5
2 =22 2SAMNHZEES DIU20A e WES JI8te2 20 D3 AHZE 24 Il 25t B8
otH EICh 2 =0 A= state-space models, Markov regime switching model, GARCH, VECM S0 2ot
S0t 01§ 38 AMAE XN=0 HEH 2Lk



I

FIN543 28282 HHEHE F3 (Estimation of Financial Models) 1.5:0:1.5
oo
28

2 nisa DEE HEHOZ Mol ES NI05t1, 012 HIEHCZ HANAM AMEHE OUE 2
SRS HBHOZ =X B= HE&S St GMM, MLE, HI24 =38 S0l 2510 320t 012 &
Sttt

FINS44 28 ASE4 LYHE (Empirical methods in finance) 1.5:0:1.5
2 NN=ss 220 &8 ASEH YHEN 250 3Fotn, GYs ASEAN E 4ot ASot
E 28 8HC=2 &l 2 H=2UAME st 2822 ASol)l /ot MEDEe RES2 MNE8dsE2
AT

FIN545 Al2dI0l& YHE (Simulation methods) 1.5:0:1.5
ANZdiolde 2EZ0H0IA JIE &5l AEE = Y-EHE Jt20 StUOoICH 2 wit=s2 Chst Algdold
HEESS 370t 015 282HH 8ol 2Ct Ch2FSt Monte Carlo simulation 28 & 26 21, 0l
£ 84 JtZ 0I2 S0l 3o 20+

FIN549 =MD|= A3t =SMZ & I (Green Technology Commercialization and Finance I) 1.5:0:1.5
2 =82 luX, 33d, 2, XASoisdu 236 Iz JIxXAE &S6t1l, HEH 012 A= AA
QX0 CHEE OISHE =O0l1A+ &Lt OIS Sofl SMS2 WX Jlsg Ji=He EH) 28 L ZHE
Ol ZHOUA SAIO OlGHE =2 2= AN =L

FIN550 =2D|= A3t =MZ3E I (Green Technology Commercialization and Finance II) 1.5:0:1.5
2 UsS =MI|=0 s Ol Alstotl), HHEXH 015 &EstAIZ AQXIo et =2& ?Hastd
02 Sl &ME2 WX Jlz9 Jl=Xo =H) 28 L FHEHQ =HHA SAl0 Oldis =2 =+
UA EICH

i

FIN551 =2D[42 JFXI O} (Valuation of Green Firms) 1.5:0:1.5
Ol IS8 sSMAdS 2460 S0 IS SXHerel HIF St Heiol et ZHE, WREH 2
SE8 Ololicl=s Ol 225 ECh NPV, DCF, WACC, Real Option S2 %#E AJ|SHC

FIN552 =MD|ATHF &2 (Green Corporate Financial Strategy) 1.5:0:1.5
Ol Ise =M)|go MHRHS) MPIMH 2ot ARSHCE 0l ASHAM UROHXsE FHES =4
ol N2Xgl NHERXE, EXMHISZ2HE, 22 CIITRX, HHIEEM SS HS5I0 SR A
BHO| F=MISOICt E£8F =MI[HO M&A &Mkt XIBHRZE, D19 AR Ao e ARFHE CHEC
FIN553 =23 (Green Accounting) 1.5:0:1.5
Ol DtEe SHE =M/ JIHS HEDN J2ls iR 018 AMZEHN HEH 228 =+ Us IS
MU DX SO R ER= RJDMEE, Y= A0 L BHZAILQ Oldh, Z& 012 et I
M & XSItss 40 "It S8 U2

FINS54 =MEE SX&2F (Green Fund Investment Strategy) 1.5:0:1.5
Ol =2 SMECH st A 2AS9 ZAHSE AMot), sMEHCAENS 284840 aE4842 U20
SMHE 0|2 2 SES AU/L, sMEHE 22|J|HE AJSth £ 2 HsiMde 22 225He Atg

N MAUSTHO e OIGHE =010 XA &t

FIN555 =2MOIMAE (Green Derivatives) 1.5:0:1.5
2 Nise 2ol SIUISH0IL0N WX, XM, SAHERH S ASAES JIZNACZE Sl IHM
AZS UE2C0H AMEY DIARZE, Heide, JtA2Z2dE & olXet 22 012 4H=20

FINS60 J|2 B3 &4 (Climate Change and Financial Industry) 1.5:0:1.5
2 U=S2 JIZFHS2 2SI 2B 0l HEH HEstH =X FME R0, 20 g 3¢y
- 2:

(T

JIZEHSN e I&, el JIZFHS tHSst 23 38 Ao EXe 26t &8 HEE R,
=MAAN 2SS [ssue =2 R0 0I1HE HH2CH

FIN561 EAZ 84S IHE (Introduction to Carbon Finance Products) 1.5:0:1.5
2 DN=s2 SASSAEN st 0l20 28 AsC2 JIFHS 2SAIES 9g el Chakst Sta
ZEAEN USIH 2R JI2 0|2 2EAsEHES s nA=s0IC



—* (Cases in Carbon Finance) 1.5:0:1.5
<

SBHESS URCL JIZS 28IIMES B4 MBUE HSAZ +

S5 St

FIN563 O XI&&HJ|=2 28 I (Energy and Environmental Technology in Finance I) 1.5:0:1.5
2 NS JSHGAEBO SMIs2H FQRUSOZ J|ISH2E UHEIles &0t St 012
S0l SESAEUA JIZRG ASEH N ZRS JIIZH XAS &Sole AE SEZ2 &L

FINS64 O XI&2ZJ|=10 28 I (Energy and Environmental Technology in Finance II) 1.5:0:1.5
2 DS fuXesZlisl 3810A UE JIFdHs 23 S)lss &S sasith 018 Sotol 2
SANZUHAN JIZHS A4S ) Z

FIN569 =MZ2& AldI®T I (Case Study in Green Finance I) 1.5:0:1.5
Of A=2UNME SMISAIE LEDL EH0 CHol dHE0L SMEEQ 2E At Z
SMOMEAZAIZO Al 2020 SHR0s SME2 AMLHEY EE22 Sdl =Y

FIN570 =MZ2& AldI®T I (Case Study in Green Finance IT) 1.5:0:1.5
2 I=siide =M1 MPA Aol CHol ATH&CH VC2b PEFS| =MESS AR =409
M&A At 2Ot2Ct FHR0= SME0 AteLHY EES Sdil +2S

FIN571 =23Z3& 52 1 (Special Topics in Green Finance I ) 1:0:1
2 L= W2 Bole sM38 F0Hl o MZ0l S&Eote S8 FH S4J|88 ORI fs
WSOICH

FIN572 =838 S2Z 1 (Special Topics in Green Finance II ) 2:0:2
2 LNIsS W2 Bole sM328 200 o MZ0l S&dte 228 =M 242I82 URI| «st
WSOICH

FIN573 =M3z& 52 1 (Special Topics in Green Finance III) 3:0:3
2 D22 W2 Hote SM28 200 ol MZ0| S&ole S8 FH 24J|8HE CURI| {8t 1=20|
Ch.

FIN574 H2&4 SZ 1 (Special topics in econometric analysis I) 1:0:1
Of H=S0M= HEIHE HE 22 01FES S UM =280

FIN575 HZ24 S (Special topics in econometric analysisIl) 2:0:2
Ol ISHAME HBIMSH et 22 0IHFE2 A UH =S

FIN576 H2&E4 SZM (Special topics in econometric analysisIl) 3:0:3
Of A=S0M= HEIHE HE =2 01FES S AN =2 &0

FIN5S77 SN2 £ 1 (Special topics in accounting I ) 1:0:1
Ol H=20HAME IR EXSSN St 22 0IAHES AE UH =2sHTh

FIN578 SXt23 S2 T (Special topics in accounting 1) 2:0:2
Of A=S0M= IR SENSHU e 22 0lFSS A% A =2&0

FIN579 S£X28 S (Special topics in accountinglll) 3:0:3
Ol U20ME JILTHIY EXN2U st 22 0lASS AT U =29stlh

FIN580 S2& S22 1 (Special topics in insurance 1) 1:0:1
Ol H=s0AM= 28 AIFOILE 28 AIZUAL SEotHU AIIRHAS 0I#%SS A% UAH DESHL
FIN581 EZE&SZ I (Special topics in insurance II) 2:0:2
Ol A=0M= EHAIZOILE 23 AEUAME SEoHALE AIZEE 0IFES ASUH DESEHCL

FIN582 S &SI (Special topics in insurancelll) 3:0:3

O A=0AM= 2SAE0ILE 23 AZ0IA2 SEotHLE AIIHES OlnSS A QZEHh



FIN583 2838 S& 1 (Special Topics in Financial Engineering 1) 1:0:1
b

ZOHHl MZ0| S¥ote E2F =M 242 Q& JIgs ORI 2ot 2R
& M JH& ST
FIN584 =Z&38 S (Special Topics in Financial EngineeringII) 2:0:2
WEH Hole 2838 20 MZ0l S&ole SR8t FH 242 s Jlgs ORI fde 2
& [ JH&SHC
FIN585 =838 S22 (Special Topics in Financial Engineering III) 3:0:3
E2H Hols SE38 200 MZ0l S&Eols =8 FH2 248 RS JIgs ORI A5t 2
& M JH& ST
FINS86 X&H28 S2& 1 (Special topics in asset management [ ) 1:0:1
Ol ASUAM=E RA2S0 Uet 22 012 85 UM =28t
FIN587 XAH&t2&E S22 T (Special topics in asset management IT) 2:0:2
Ol H=sUAM= TAH280 e 22 0I#FS2 AS U =96t
FIN588 XAH&H2E S I (Special topics in asset management IIT) 3:0:3
Ol ASUAM=E RA2S0 Uet 22 0SS &85 UM =28t
FIN5S89 SS0I=2852 1 (Special topics in East Asian Financial markets 1) 1:0:1
Ol A=S0M= S=0F S SAEN 28 22 0SS &S UH =260
FINS90 S=0I2852Z I (Special topics in East Asian Financial markets II) 2:0:2
Ol ASUAM=E S0t 2EAF 26t 22 0IHFES A4S UH =28t
FIN591 SS0I=2852 I (Special topics in East Asian Financial markets IIT) 3:0:3
Ol A=S0M= S=0F S SAEN 28 22 015552 &5 UN =260
FIN592 28J|123Y SZ 1 (Special topics in financial institutions management I ) 1:0:1
Ol HsUAM= S8EY0 U 22 012 &85 U =26t
FIN593 Z2EJ|#2Y S22 (Special topics in financial institutions managementII) 2:0:2
Ol t=0AM= SEZZUH U 22 0IFS2 A% U =96
FIN594 28J|23 Y S I (Special topics in financial institutions management IIT) 3:0:3
Ol HsUAM= S8EY0 U 22 012 &85 UM =28t
FIN600 Z2ES==A~l| (Special Topics in Finance) 1.5:0:1.5
2 NH=E2 28 S0 MZ2 SE0IU A4 A= FHE UEC MZ22 U222 LHAIZ 2t £
% ZNOF X8 EE WU=S0IC0H
FIN601 Z=Z 1} 2|4 (Organization and Leadership) 1.5:0:1.5
o =2 3 OICt. O Bt=s0IA

JIRFYU UM EHD 2 03] 0140 25101 BRots 1
S ZXNDE, ZABNE, SDEOL 2N SR, 0

FIN602 TII2t 24 (Evaluation and Incentives) 1.5:0:1.5
Ol =2 M=PH SHNAM DXt 20 st /\*EFOI EOtet QIMIEIE 2040l CHet DN&Es St =X
OlLt D12 JiXl=e =& FEA0 2AHM Z2E = H0IMH, Ol HES 41to Ot AMEIEN HE
SIRH0 2oiM 2 F&s =0t

FIN603 Z2&01H 8 22| (Financial Marketing Management ) 1.5:0:1.5
ANE X 2HUHAM = SAMUIAS SHS BIEE 0HHE g8sS HE, Zd, SHot=d 2+&E= 08
£ 0 SSAHQ &N LSt 28MUIAN S needs EADt 01248 needs? XS st IR
9| SEH WX =S SXF0 220t JHELL

FIN604 28J|& 2 HMEt (Business Strategies in Financial Service Industry) 1.5:0:1.5
=S8I|22 LBt MEJILY U2 SHES X1 UL 2 W22 284S E42 Oldlat, 012 Hig



CZ =yJIA dE & ¢, IS0 et ZSHEN 26t0 HFots U=0ICH = w52 =PJE
S SOt} StS0| 248 ZUE LHONOF St

H20IHE (Competitive Marketing Strategies of Financial Business) 1.5:0:1.5
S WY H Mot SEI122 ALFE0 N0l HEH ZEH=XE 420 2

4, S SAMY ZEECZQ AN ZF, ZXIAXIY 230 2AN Y, 2R ZZ2AHA 4
oIl MgEC

FIN606 =Z&CRM (CRM in Financial Institutions) 1.5:0:1.5
CRMS| HI4f 2|0l 22t6t0 =8I 20X CRMS &
Ol RO &ICH Ol2t =2 At 2t 52 Sot0 CRM2 D&t A0 CHE ASRHQl
StCt.

FIN607 AIZXI&E 2AZI|E (Market-Oriented Design of Financial Products and Services) 1.5:0:1.5
End-user®! SEAHI X SEAME L ANHAZE IUSIH =06t 0X ol 2 2322 AHED, Heldl
- Slote
J

=Ch Jdelld oledet 288 =72 zH AES Felolse 2843 & MEIA2 JI=0 228 AFXZA
2 AS2AH0 2= XA J=S IS

FIN608 Z284&E I{eE 22| (Channel Management of Financial Products and Services) 1.5:0:1.5
SS&E L MUIAD OHE, MEEO 2SF0XNK SLotes 220 s = SI122 M2 EXHet 2
cloll CHoll & THEL REAMEIAL 24, REAZ WY XXF, el REFE A 2E 220
ZRst XA JIHsS M6t L6 2222 2= 238 Hd 2 & H2Ch

FIN609 2#HZH (Commercial Bank Management) 1.5:0:1.5
2 U=s2 S 22 =SI20 Ectds SHUSHA 2RE HES 2AIIl=0 JUACH 01 <o
AR2 0122 F=20| EFolll, 4 =SAIEZY Sel0IEES A& 02l 4Kz SI2FI Y
2EE 0lE8 URN

FIN610 =& 2182 &:2| (Principles of Insurance and Risk) 1.5:0:1.5

0l B=S PEI AT MO B A2IS 0lsHsl=0l SHS SCh 2o =,
mutuality principle, $IE01 (3t A8, 28 Jis 918, P} AB2/9 JsH +Q/220 s DES
SICH 3t QIBOl MIIe Belol U0MC Mol ZRA0 et DES

FIN611 =2&Z ¥ (Insurance Organization Management) 1.5:0:1.5
Ol Bt=S B&EI|&9 FI0l st n&g SHo=z stk BEIIA o
I, SsSAL 2 2], OHAE 2tel, 22 Z2F, g2e] S BEHAIES 2200 ol DESEHCH

Fin612 S X2& (Investment Banking) 1.5:0:1.5
= US0AME FA2EIe SE2ZA 2AAZEHU 2E JI28 JIsSS Ss8tlh. Sol, FAS230l
g dsd U3xES HENH o= AW 018 ol HEH == E=ot=ItE 24U

FIN613 Z8&# (Monetary Policy and Financial Regulation) 1.5:0:1.5
2 U=2o SHe= SY20IL 28120 ME6td=s SHSHA 228 SHA 882 ZHME0 CHE
Oloi===2 DAIZI=0 ACH 2 USUHAN= S22 SHEMO0l HAAMBHL SSAIEN OXs S

FIN614 &AME & 22| (Enterprise Risk Management) 1.5:0:1.5
0 =22 3871201 2EGtD U=s LS, WRAE, 282, HAE g S 2= /gS 387122
QMM ZZ2HCZ [HFE= U30/Ch 0 A== SotH SMHS2 0l 22 PSS SEHH2Z diet=
= A= AlZS 2 2 AOoITH

FIN615 MMPHEEXHS 1 (Financial Statement Analysis I ) 1.5:0:1.5
HEHE=E ENXSUHA JIYsS Zlloh)| 2ot Jigel 29412 S8ol0 vrdole FEAMOICH =
=2 =Xz MWRHEE 4ot SX4U JIYe 418 Botole Jl=del 22 2

FIN616 MFHEEZAT (Financial Statement Analysis 1T) 1.5:0:1.5
2 2o =2 SAHAFEI HEAH J1gY JtXl "ot L Jixl S&0 MEBZ=IIE =0 UACH Jtx

= 2 Ot
IIE flgt =2 M 8= 240 Ol 24), MR 240AH T2 HWRH=S0l JISIHX s&D It



XN =& Y2 A8 M0 0IEH AIESZE=XE 326

FIN617 1Z3J/A38E 3 (Advanced Corporate Financial Policy) 1.5:0:1.5
2 U552 IR FR01882 AX U 2261, 012 HIE2Z JIE389 =2 0l#E HFd5=
LSOICH 2 B=0M= JI3BM, H2RE, EMRE, 2, G, o8 S99 =HE S FEH
FIN618 Z2|3|H I (Managerial Accounting I ) 1.5:0:1.5

O =2 2eladel gL JelE LD 0letdt HE0l Il 2AAZE0 HEN EEEHLD A=SIHE
HASSC AMELZ, AJPHEN HEHSl Olol, CVP 24, €SAJIE EZgst 2IF A& & =24, JJtx

Olzd & 2222 JI=HQ HES SFEHCh

FIN619 Z2|SIH T (Managerial AccountingII) 1.5:0:1.5
Of A SH= 2eSAHINA S2E 223 HEDL |2lE AMZFN HEH 2EE = Us

HE SRS FME 22 Activity Based Management, ostManagement, Relevant costing, pricing and customer

profitability analysis, Balanced ScorecardS2| 0I5%E JIF &0t H2ol0 SREHCH

FIN620 1= 3|3 I (Advanced Accounting I) 1.5:0:1.5
S33A 1A= MPIAHS SHOIZ2W HES AoHot, IS HII=D A JIIEAE a2 A
Y MogHsS dH=0 £ UXNHEZES NAAHE S =FHAE, MO, 1818 IHaES
ILetet SXAAY e AIXMelE 5 U TGECH

FIN621 1ZS|H T (Advanced AccountingIl) 1.5:0:1.5

S=SAHNNAN CRe =2 F=HE SAZAL FE01Y, AHBEZNL 2F+F, 83 S8H, 2lA3AH, 0
=] g
AIXFO 28 =IO ZE O

FIN622 ZEHTHRZE (Behavioral Finance) 1.5:0:1.5

2 U=5S HEHOIEZS 018G AMEBEHOUXS d=S HY5tD 01E St J1Z0ILE SSAEOMAM LHEH
Li= 0l oS dZotdXt it HEHTHRO0IES JIg3E0IL SSAMEMAML el implicationsS 1D ZF
o 2Ch.

FIN623 =8 A E0IAI?ZX (Financial Market Microstructure) 1.5:0:1.5
2 U222 2EAIE DIATRZEN 26t =Slote H=20ICH 2 B20A AHEE FHES AFES JHA
SEME, FEFE, AZZENE, FSUINE, AIE SO dgu B3, AIE 2t2] FLE0Id, AlIEO
ANRZIE JFZ0ILE Hell SOl OIXle I8 Ss2 ZEstih

FIN624 J|HXIH =X (Corporate Governance) 1.5:0:1.5

sg AZAE2 JHgetet [HEE Qo JIE3E & AF2E 8 BHASE St FADL Jt5s
T ACH 2 A=2B0A=s O S S JXHPAE=22] HAOIUAE X222t JIHIHXK, =82
S2HE Mell?I=2 =46tALH

FIN625 YK S X (Venture Capital Investments) 1.5:0:1.5
2 UIS0M=E HHEX0 st D12 OIHE S
0, NI RE SMo=2 Mg 38 o

2l OHK%eE 438 && 88 QFEHL

FIN626 AIZ2E X} (Private Equity Investments) 1.5:0:1.5
2 U=0Me AR(private equity) X0 CHEH D12 OIGHE =20 StC 0IE <ol EX&2 JI=0/20
st 23S X otll, MellH2E Soll 2Z0l ESH0IX RotXIg HAH Jl=82 278 JIF0ILE T
SH 2Z0 M 0o SWsS F2AEH 018 EUZ 0lHE JIPE0 FX0 AHM fIE-+=US2H
£ E4E OHNYez 43R &EE dsE DEEHC

Fin627 J|Y¥Ql==2 &Y (Mergers and Acquisitions) 1.5:0:1.5
2 U2UME JIGMPE D22 IHCFO)It = HBHE ot=0 UM JI2H JIssSol e =2
ST CXQUERACE OIS RoH JILMS ARt 0122 HZ2AIIIDXF &t



FIN628 S & =c|E4 (Insurance analysis) 1.5:0:1.5
0l 82 B2 st +2/Ho 248 Soll 282 |AclE Oldictell S8 =0 28 {89 =8

FEO =FY 0|8, g2l JIHY M, B IIHBE 52 SFEHhL
FIN629 QI!2 & (Life and health insurance) 1.5:0:1.5

-

28, 2LEE, = S UL Uoll 2 &432 SF, Jls, Jgn | s 12 2
25

FIN630 #0H=& (Property and casualty insurance) 1.5:0:1.5
Ol =2 MAEE, HAMAZE S S0 ol 2 &F2 X, Jls, I |el s IO 24
& 0lHES DEEH

FIN631 =X & (International Finance) 1.5:0:1.5
Of =2 SSII2AGXIL LO0I0F & NS sSZ W ASAES GEL 0 USHAM= ASAE, R
ANE, FHHAEANE S2 IXSSSZY S22 2N 22 6k SO0l 26t 4H2C

Fin632 FX2& AMdIH T (Cases in investment banking) 1.5:0:1.5

2 U=0ME ENSdl 2EE At E Sote S0

= 28t Ol20 ANME E=A2IE U=0I0H &
ME SH AMHIE ARGHD ESE0 2ATHH =0l ZSHECH

Fin633 =83 Y MdIS T (Case Study in Financial Institutions Management) 1.5:0:1.5
2 U=S0lMs 28, 28, SHEMSUN =S/ 3G 2HEE AMAHRE E5Zo=z ZAEHH.

FIN634 =& Z A S (Insurance Economics) 1.5:0:1.5
BE H=9 N3 HECZAN AMENC LHES Sdl B ZHEN et 0SS UEL. IS ZE
PE, A U4, JIWEE0IE, Helel 28 42, I B8 42, H=2 HIHA 22Xl CHal =88t
Ct.

FIN635 = &O0I|Z (Insurance Theory) 1.5:0:1.5
B8 159 Nz HECZAN BE AN WS 012X H¥2gs Sol 28 2980 s oIS U2
Ch 2H&EC2 32 HIUE 2H, BEAIES 2™, B89 &8 22X, 0HE Mg, 01 28, 88 =
Jl 829 ZZ W Ao 0I5S0l CHHAM S EHCH

FIN641 &5, 82 A& (Forward, Futures, and Swaps) 1.5:0:1.5
2 UsS2 IMMAE JI20 I JIx=HQ AES0 d%, A2, A HL=2 Oldidtl, 0 4S9
pricing, hedging, design S2 Z3F&Ct 2 HSO0M BH2 0l 22 XA2 28 202 g U529 0

oioll J1=2+ & 0ICH

FIN642 =&O0|E ANl (Options: Theory and practice) 1.5:0:1.5
2 U=0ME SE2 JIx=2 |0l 26t SREH 2 20N UR=s FHes S8 HE, HFBE,
EXEE, ol S2 CECh 8 SEAIZ0 LIEtLlE 02 IR 845 242 ot, S&01 g 20t

= o
ol EHN S8 = Ue A= aH=0H

FIN643 ZBAHANEEA (Security Market Analysis) 1.5:0:1.5
2 u=s=2 X gt EXE st JtE =Z2E H0oletd & = U= SHAIZO 5t DEEHCH SHA
Z HE, #H L SHAES Hell tidtLssS D&okL, st =2

rt
P

FIN644 T3 =4 (Analysis of Fixed Income Securities) 1.5:0:1.5
= U=0AME MW HBAAZS JI=0 200 SREHC & US0HAE M2 S5 HAAZ0 2ot

O 2= =22 HAERNUAM E3 M0le= IHESQ! yield to maturity, forward rate, duration, convexity
S MHHFX0 28 CHest JIPES SR8

FIN645 BHAEEAS L Hell M= (Security Market Analysis and Trading Strategies) 1.5:0:1.5
2 I=S2 SEUANME 242 Sol0 IK2ES ole YEgs 421, 018 &5ole S0l 2 U500
AN AHEE FHE 228 AL, Jlsd 24, JI2d 24 S EE6 CYs SXDIEE A4HED
Ol HIEoZ RoAETHYE Sot0l ANENE ASol =L



FIN646 EEZZ|2 22|Z (Portfolio management) 1.5:0:1.5

2 U222 ZTEEZLQ AL INISE YHE E3ols U=20I0h 2 B=20AMeE LEZLIQE F4ole
2CIE O|2X =0t OfLl2t AMEOZT EIGIH, ZEZEZIQ P4 YHEN 41 =F SO 2610 A
T StC

FIN647 RH&HIFHZEE (Asset Pricing Theory) 1.5:0:1.5
2 =2 MIIIEZBF0IESS 4HED 019 ANEEISHS BMECHL 2 30 A= CAPM, APT,
Cs HE 282, C12F DA ZE0I2 S8 4HED, 0|1 LRES2 M Hg2lis42 a2
£st 0l 2E2 —’T‘—’goﬂ UMMS 0 OIX/=S &m0

FIN648 =i HE (Advanced Fixed Income Securmes) 1.5:0:1.5
2 =2 MASUAM e eSS HIECE B 13 0182 AHe0. T8, MAANZH S&HSle M2
2 MASS X2 IIHEZEH, |°"3’—FEI S9o| 0|48 MIH%EP 2 US2 0120 Al S8 78 UH &1
2C

FIN649 =X[oH¥E2 28SE (Numerical Methods in Finance) 1.5:0:1.5
ol =2 28380 AM &8l AEEHE *iloHﬂE’!@EE i1, 018 HtEgez 28382 0 2HOol
S8ol B US0ICL 0 A2UAM ORe WSS 01EL 28, RSINELE, AE2HI0IE, =X 2
Sg EYEHCH

FIN650 23 A&E | & 22| (Financial Market Risk management) 1.5:0:1.5
2 U=0N=E SSAEZAZ 220 230 ASJAA DEEIC 2 USUHAM OR=s =Hes s SAIEAEY
X*Olt'a ANZEGIH S2BAE/ES E=HN ZESAMERES 5||?§>'5FE gY S 2SAEAE 220 2s 2
E Ues 41 20t

FIN651 AIZLAE 22| (Credit Risk management) 1.5:0:1.5
2 IsiMs ASAE0 25610 ATUH DESICH 2 UASUHAM ORe FHe AEJEQ HoR
B AIEGIH A ERES EF ASFES dldots 2y S ASRAE 220 28 LE LH%% AT 0
FIN652 2 <2I&2tc| (Operational risk Management) 1.5:0:1.5
2 nitse 28J/229 JAUAM M)ls 25 /€S A4HED, 0|8 5F, 22ote YEHSH 2ot0 &
HElh 2 iS22 ggAsgae|o s 245 LS 4HED, 0|8 840 86l LEHES MeE S
otod A=t

FIN653 O|XtE I AE (Interest Rate Derivatives) 1.5:0:1.5

2 U= 048 JI2FXI0 e OYs LS OINE IHMASH 25t S2E0 2 s

= =He OlAE JIARX0IE0 28 Z&0IE & PXUAHN 0IES, U2E OlXE MHHAESS2 22
ot JtHEZ A, GllE SOl

FIN654 A2 &N AZOMHAE (Credit risk and credit derivatives) 1.5:0:1.5
2 =2 AE/AHN s Chys LES) A2 IHMAESH 2010 S2EH. 2 U=s0M R F=XH
= USRAE0l A= WAL HAZFH 28 PXI2E Y SARFES, ULE 48 MELASS 22

JHAZE, §ld SOICh

FIN655 THMAIE DHeH&EEF (Derivative Trading Strategies) 1.5:0:1.5

2 0SS IHMAE0 28 XAS ttEgez LLF*””% Heldesks g6 20 2 UASHANE IHMASH

JI=XpEE 20 TMHEAS 2t9] Xt Heh M, MAAS SXA dId A, JI=Xa EXAI MMEASS 02§

AN, MMMAZES 01828 )82 S8 ’éﬂ#%[}.

FIN656 1S IIHHAEE (Advance Derivative Securities) 1.5:0:1.5
Abz

5
oS0 et st 0SS 20 20l OlHE = U ot AE SHLZ &t It
b Otefst OIEXH S SHAE, TS0 28 0] JHA ME=Xel =
dsSS 240 =0

FIN657 O|MEZH (Exotic options) 1.5:0:1.5
2 nit=sg o SeHCH = =4
S Chgt o1 %ﬁ%QI T7X2 0IE, JHAZE, old S0l 25t SR8t



FIN658 2838 Z&E (Modeling in Financial Engineering) 1.5:0:1.5
2 Us2 IE3S0M LES 2HE= I8l ote SRE0 stMsE2 28380 S IS i
102 SEIIAZFOIE, MA0IE, A2 SH S8otH =

FIN659 132838 ZEE (Advanced Modeling in Financial Engineering) 1.5:0:1.5
2 U528 2E3S0AM 0ol 0185Es AZAIZ 2ES0 ot 32560, 018 AR, RHADIMAZRH,
g2 S0l S8ote US0ICHL 2 HS0AM 4HE= 0l = optimal control, ICAPM, CCAPM St 0|
o SE0ICt

FIN660 S SAHEXIE (Real Estate Investments) 1.5:0:1.5
2 IslMse 286 £ 2ol EX22 JIX0I20 et AFRE

SAEX0 e Jl= OlHE s A &ttt 0l
1€ EUZ Ad=Ta0l et A8-+=AE2HE S4S0. N2 AHIE AIFFE2 o0 O

5t2, 0 Al
e dsts 2AS
FING61 BAC AlZ (KOSDAQ market) 1.5:0:1.5

st AIZOICH 2 W=S0AM=

KOSDAQ Al&2 &&JI12 JI0H H2s £ = UA=SE of F= S
0f AT OSDAQ A2l F=AISO0l &

KOSDAQ AIE2l A, M&, HeHAIAE
otod AH=Ch

= 0

FIN662 28 HAZLH T (Research methods in finance 1) 1.5:0:1.5
2 Us2 IE3E UYE 0lFES 24 = Js A7 LS HNIEC SME2 |86 28 #
= MMEAS0IL A&l 01558 27E = UAs XSS S-HOIL HAZIME LHl 25106 2
Lot =0

FIN663 28 HALHTI (Research methods in finance 1I) 1.5:0:1.5
2 U=s2 2E3EY MUt Ol5ss HEE ARUYESS S0 g7ote LEHS i1, 08 HIES2
£ 3 E3E 20 =2 H4ole s SRECL SME2 2 HS0A i YHESS 0185 =
22 4ot =

b AFel® 2 (Cases in Financial Engineering) 1.5:0:1.5
I

= st MMASE 202 SEAdE OEC Mel2d 2 Z2HE Az Sof 2HE
ol MOl CHolt SESHM SHHZ 2201 Uoll H7cts ASs FSH2Z sl

FIN665 A& &cE|l AtdlH T (Cases in Risk Management) 1.5:0:1.5
2 UI=0M= fg2el 20 SEAHE G20 MAdE4d ¥ Z2ME g Sof 2HMEL 2H
Cioll S0t 2MoZ2EAN ol HR6le XS =SHOZ §

FIN666 At&MSE At (Cases in Asset Management) 1.5:0:1.5
2 IS0AE S 2012 SEAHE URC0h Adied @ Z2ME 232 Sol Al 2Ho
CHoll S22 2doiZ¢Al0 ol d7ols 22 FTSHCZ §

FIN667 Z=EAtell S+
= U2 P8 =02 s 420IxSS =48 = Us g7 HEES MSECh
=2 8BS 0I1F0 OS2 =2 MROIES 0180t JIE &

bH
AHAIOHE MIEME ZE 8L

FIN668 Z2S A S (Research methods in finance case study II) 1.5:0:1.5
2 W=20AE SSAtdl 2R 10l 010 HE28 209 Chast Al
2 0120 OS2 2 MWR0IES 0/20l0 J|= HBS SS9 282
2 HMONE 2HEH 2IBBINE FHAHSHH.
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FIN675 A S X XE (Bond Investment Strategies) 1.5:0:1.5
2 Nh=SS MAAMEBUHAML Cidst EXEMS) O 012X ids 32stCh L8 AF M2 ColeHE 0l

ot SF& MAdEs 258 JIE Z=lh

I



FIN681 == =3 8A& I (Chinese Financial Markets I) 1.5:0:1.5

MAste Moz X =22 A0 St oldiel 2AH0l SUZD UL 2 U=S =22 SAES
OloHatDl <18t J12&el EW S=3SAEL HEH 28 XAS MIdtse A8 SHS=Z &t 532
FAANE, HAEAEY, IIMAEANY S22 GEC

FIN682 2= 38 A& (Japanese Financial Markets) 1.5:0:1.5
MAste Moz HX d=2SAIEU CHS Oldiel 2EAH0l SUT D UL 2 w82 LEZISAIES
Oloiatdl |18k D&l E LEIZEAES MEH 28 XAMZ2 M35te AS SH2Z &t 229

eS|
FAANE, HEANE, HEESAE S2 GELL

FIN683 =X Z28AlZE (International Financial Markets) 1.5:0:1.5
M ztel o2 HI mHM=SAE0 et Olciel 240l SUHEL JUACH = I
Ololotll I8t J1=2&Ho SN ZM=SAE2 HZ0l 28 XNAS MS £ =H StCH 21 2HAl
&, R SIANE, SHHHEAIE S CELH

FIN684 Z=ZHAEE (Chinese Financial Law) 1.5:0:1.5
T2 BYs NRO IO =20 ZSH S 01 ZRA0l ESULD AL =2 =22 =2
o 2ESZN 2YES Oldist)] fIst JEXol s E2382A 28 XNAS HBote AE SHC=ZE
SHCH.

FIN685 S=0} 288 (Northeast Asian Financial Law) 1.5:0:1.5
=32, d=2010 Sgst NRo HMOZ F2 U=o SO 4 Oloie =21l Hlmel 40
SUTD ULHL 2 WSS =, =29 28N 2SN st=200 HIWE Oololisl)l fst Jl28el S
I Y22 2s A2 M3ote s SHO=Z Sttt

FIN686 =X =&Y (International Financial Law) 1.5:0:1.5
HAste oz ZEESE X =22 A 2oLt UD, ol et S M2 SO CHst 0laHe
A0l SHED ACH 2 U222 M2 8HS oloict)l st JI=2=0 S0 2SS0 28 X4l
£ H3dte A2 SH2=Z &l

28 A2 (Cases in East Asian Financial markets) 1.5:0:1.5
0l ASHAME SS0F 2SAEN 28 AlIE2 24HEL, 012 SE0 2510 =28t

JIE & (China's Economy and Merchants Group) 1.5:0:1.5
oS58 JHMLHE 0I2H X, ZHU=22 Hdts
HILOI(ERA), 3tuol 2HAEADL WEFA, SHES
| BusinessOlAl =2/gt & S K&, AAHCZ LHE 2HE RU2 &

e
—~

firre
S
o

FIN689 ==228Al
MiAHztel Mo
Olcistol g Jl=
SH/MAL 5l

II (Chinese Financial Markets II) 1.5:0:1.5
i S=2=sAE0 e olaHel 2240l L
el El S==sAEY MO 28 XNAS M
MY S8

CHECH

FIN690 N &= ASAZTYL XS

(New Emerging Markets in Developing Economies and Global Cooperation) 1.5:0:1.5
2 53, HIEY, JINSAE S HLEZAIIS =458 INAZYN FAANEY gz =2 o6tH 4
FEME0l AT 2200t S HIRotH Sfel2 =&8/ZHAMAEE +=F06t0 83201 Olcde =20t =&
S22 otLt=2 XAteliH&ol)| fI8 Win-Winll AS2d MM FaAgors CUEC

FIN691 2I&AIEE (Foreign Exchange Markets) 1.5:0:1.5
2 Wits2 28 AFEUAML C2Et 02X, ASHE 0l+S0 26t S2&tCh #22 2, 3t Hd
OHHLIE, OIXtE parity, 12l) FX derivatives =0l 2ot0d 328 JISE 2=0

FIN692 2I& X2 AIZE (International Debt Markets) 1.5:0:1.5

2 W=ES ASFNSAES HZBEZ AHED, 0 AIZUAL CHest SHASH HotLISS A4S0
st HIb & G, ASXASAIE0 SE0 0IX= S&, ASNSAE N MASSAIE 252 2
T &1 =C0h

on o



FIN710 SIH & S2Z 1 (Special topics in accounting 1) 1:0:1
Ol A= SIAHE N Uet 22 0xES A UN =26t

FIN711 S|HI& =2 (Special topics in accounting 1) 2:0:2
O A=0AM= 2AS0 Uet =2 0xSS & UAA =28t

FIN712 S| & SZTI (Special topics in accounting IIT) 3:0:3
O H=0AM= SIS0 THEE 22 OlAFES &% UA =2&HL

FIN719 S8 &2| SZ 1 (Special Topics in Risk Management 1) 1:0:1
2 H Hots A2l 200 MZ0l SEHols =8 FH2 248 RS JIgs ORI A5t 2
& [Mf JH&StCh

FIN720 & &2l SZ I (Special Topics in Risk Management IT) 2:0:2
2 H Hots A2l 200 MZ0l S&Eols =28 FH2 248 RS JIgs ORI A5t 2R
& [ JH& st

FIN721 <& &cl SZ1 (Special Topics in Risk Management IIT) 3:0:3

=4 Hols 22l 20k MZ0] S&Eots SRE =X 242 s JIg€sS ORI f6tH 2
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=
g
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FIN960 =™ (Thesis for Graduate Students ) 0:0:9
FIN961 S REEZ ZZ=HE (Field Application Project) 0:6:3
SSHEol 2N S A

=8 Off MMAZAL £= DU AL HRFEA0A HRSsH 2
= g7 LHE ECH 2HM ZZ2HEL 2SEURE SolHA A0 B2 XAS
S dEs WYotH, 8201 & 82 FRIEANAL X HERAIDE A=Y JIE IS

FIN965 I & (& AL 1.5.0.1.5
=248 202 =2 0IAE JHKL XNEW2t ) SgRoz HRE MG =2 0lxs A
0N LMol NES SELZ of0, =2M2 2H 2T, 24, Insight &2, M-8 I S22 F
& otH =L

FIN966  MIOILE(& AL 1.5.0.1.5

2 uiss 38 0 M8 ZM5ts ES20t) MZ222 F=Ho 242 <d 228 JIg2S e =
UAEs H=0IC0H

FIN99S J|ALAMEFRUOIE Q) 1.5:0:1.5
JlgZYAES AN JIYel R R0 OIS HE ASS o= AS SHO= B I Y3
Of =3 ISl AP0 HOIGIH AN DEMEL SYARE SHGIMA £ A0 HE SBNAS
26D, B4 A4S UGN, 2@ ME) Y #EC RYHXAY U UEYIS T » Us
J151t & 20ICt

FIN999 =72 &4 & (312 Q1B &) 1.5:0:1.5
2 DDSS SMS0 4EXN0 D AN VLS 2FD 2L SHO KB OHE STAIIID
o Ha SIRUCH Ol Z2IWS DA B2 012D MRS BTN AR X= LS K & 4
UCH T8 012 22&ANAN =0T HSO2 US 51 0I23E Y 4 U= JISE MBS

IM501 SHEXS L SE8 (Statistical Analysis and Applications)
2 ZMME JIgEg, 38 L S2EM 2 BHEHNAM Lucte 8 L SHEQ 2HE HHEH 24l
ot, 2HME RESSIH SHELZ 2HZES St=XlE UELH. 018 fdl Ao &5 SHI MHE



o SHE2HES Aot Asl X Atell 242 Soll @4 ZHE oiZots SES HAIRICH

M502 SJAIZE 28 L 24 (Decision Analysis and its Application)
J

2 ZMUME JIgZE, 3% L S3EM 2F BFNAM Lucts &8 L SHEQA 2HE HHEH o4l
ot1), 2HE 2SN SHECZ ZHMZS ot=XIE UELh 018 ol Z=Hol &5 SH g
o SHESYEE Aot AS AM Ald 242 Soil @4 ZHE diZcte sH¥sS HIZAIZICH
IM502 2AIZE 28 2 24 0] US2 AMZEHU U el F2S As JAZE R JI2Hgs
IR, 012 AN AtelUlA 2456t0 HE8 4~ ULZE otle 248 SHOZ &L 012 ol AAZEH Al
9| JI2 Framework Ut 2&E J|HE StS6HCH Ol2e] AMBENEE IS Prescriptivest LHEDH &H 212t
Ol &51J] A2 oiefoll st 24% ST

IM511 J|ZEZ W& (Business Economics)

2 =22 ZE0IC0 MBA SHESHA Z2HMES J12HE8 2 HE2, S, DICIH &0l HE Hg s
£ Y5l f18 SHE IJtXD UL FHe =232 4, AHIXY I8 AAMZE 2F, I Al
o S el 2 24, HY0IE, RHe IE S0l ULH 2= 0l2dE FHES ZIFHUNAML &8
Ol SES FO XSSHCH E8, A2l M T2HES S5 225610 0/248 JME delss &
A0 S8ote ASS SA6| Gt=S &ttt

[H& (Managing Organization and Leadership)

2 | OLt= Her &0 s =2& olaig HIge=z

SXNOZ S Yele JHelo o8 SIIR0, 8 22, ey 22 OIAIRQI ZXEE] & Of
RS Y ZXEAD 22 JAIEQ RXHE =2

M513 O 24 2 M (Marketing Strategy in the Age of New Media)
Ol Bt=s2 FE2 0ICIN Altie ME22 OHHE Medtde Micste 28 SRS =Z sttt 015 <l 0iE
gy =0 =

A 2 . 018
= 2AJiot, O1€ EUZ = 0100 OIAE0 0IXls &€, ME 2
| SOl CHol EE0t=5= St &8t Atel24 0 tHet ek 28

IM514 2 X2 (Strategic Management)

= W22 280 Balstl A= FLEE UHulA D120l BXIX= FHe 22 Z&ohl Oligez
MW ZEO Sy ASS Zstotl] UOF #I1E S HHYe = A= dEH At 58S o=l
= SHO0| ACH WMetA Dl 3 & 38 SZ= 20 &S50t &0 S4ots S22 SynergyE &
£ = U= sHQ HELA ZEE 8 = U= ENE HES Hgot)l fI6t0 = 130N E
At ?l =2 EEA =S 2EE AH=0IL

IM515 S22l (Financial Management)
2 US0AM= JIgHP22R2 AAMZHUEN et JI=2X OIHE S04 & =, J180l HEN &
™oz X3S Yot S8XNOE IS 28st=Xo 28 0l22 20 PHEezZ MRHER
A, SHHICl AR, Z2HMEQl HIIet HEH2H SOl s 0SS CHECH

IM516 3| HIE (Accounting)

SIS JIBMNES SRt HIEEE EX L ZIAAZ TN 288 = Ys sHS
SUAM= A JI2HED OI2R A, AHMeIUE, HRMES e, HRHE 224,

B8 IMNEEE SREC

i

oy
02 O
-
u <
o

=

IM551 HE)J=de 2 22| (Information Technology Management & Strategy)

OIGtH MZ2 HIELIA ZE0| MGt Al7 020l #5510 MZ2 =LA
ACHOI &30 QUCH DAHE=Z HEII=0 st 8= AZE Y 2ele SR4:2
Xt B0t ot UCH 2 =2 A HEI=2 HIELIA MEHe| HAHN UACts FHOICH AtelSA2
20|29 Jts4ds tiH 2 210ICH

IM553 HESAAIAE (Telecommunication Systems)

IT (Information Technology) HIXEBXIE I8t WSO Z A, &g &L ZBYE 20k S0 HAS I8 =&
Ms (a2 S0 Motk ZESA AIAE Mol 28 4 JI=S0l Uol IS8 =48 SotAl 21
HENOZ Ol Gt O SEE 51 UL AHEHERS, BigX 59 UXNE ASH2 JIgisn T

=
st A9 UWERD Z2&EZ S2| OOIH UWERZ2 JI=0l Cioil CHECH



IM554 OQIHY J|=Ji2 (Overview of Internet Technologies)

IT (Information Technology) HIFSXIE st NSO Z A, & L FHE 20t0e S0 A2 IHE =2
M2 o2 it MetMd 23 ZEIDICN CI0IEHE AN LIZA dte A Y JI=S0l ol =4
2 S¢t IM‘H\_ 29 Bles HEE2Z OlohA ot O SEE S ULHL U2 =R EEZE= TCPIP
IZEZ, =4, tRE, AAI2 HEIDICIHS 20t 24! S01 UCH

IM555 SHIZEA B (Ubiquitous Management)

SUIFE A A %‘9@ U JIEES HEHOZ WSS RUIFHEAN 2E A=t OISO
JIE2 ANXROZ 2HIY SJAILSH 2est o7 S8 2 U™ UWE8sS2S s&sith £8 RUIAEA dA
HIERKT2 RFID MlAIES ESHCZ UE & &A= DI I Bt 28 J|=ES WSS

IM557 OICIO Z2 RIS (Media Economics)

2 =2 FE0ICI0 MBA SHSHA 00K Ao =, &S {2l, d2ld 22 Ss2 JAHE 2H
HlA 2JH6tD 24dote |HE JHXLD ULHL OR= =HZE= 0ICHAZES X S& cl, AHIXet

ATl MEI D AlFS B, AlIE P2 RH2 92, 000 JIge M2, 12l =002 et
OICIO &2l Ol SO0l ACH Z2= 0IEXMY HE0 Atd24n st T2HMES e I Zg, &
HBHC.

M558 OICIO &HIXH 24 (Media Consumer Analysis)
2 WHSsHAHE 0TI Aclstel 0l20]1 AM AHIXIE AIENA MB/MUIAS HE8E W, E2 HS/AM
HIAE AI2E I & O é 2 AEUHM HEZH H2E = A=KE UEL. 0 H=2E 4l
Clo & ZESAMSUM SIS Aeldt HEH Betet 018 HEH ot 20 &
Aol =& X0 M 2E 40 OI20 JIgts & FL2-0100 AHIX2 HelE o
MEIAE HEE = % S tigst= Aol = t

p-ii

JEEF
ol
[l

M559 A X2 (Business Consulting)
FQst BOEHE JIXD Js 1T 23 JIgS dRHAC2 dB6HD
Clol 23 FR2ME E'ﬁofj Hegors MAlste 108 =

S oigllgel 1T & 0Ol

IM560 IT 22 & (T Modeling)

o U=0M=E 2= 2 24 L 22 Il CHol ChREES 0 RM, HIZUA ZZ2AA
EAN 22 LH CHoHM Z2SHCh HIELA ZEZ2AHAR I HFf XMelAF S 2llcte A2,
ZIZNA 22 JIHE M ZZMASE 246t0, HEE EZMAE E&ctes S SHLZ §HL
2 E JH2Z= BPMN(Business Process Modeling Notation), UML (Unified Modeling Language), XPDL
(XML Process Definition Language) = 01|§ =2 UCH =M, CIOIHHIOIA 2EE DIl oA 22l st
Ct. OIE <ot SIM CIOIEHIOIAS] JHE D ERD (entity relationship diagram)S J|Bt2 28t HIOIHEZEE
IS 2L OIoA, Ediold 2g2s HH?D_ OIE CIOIEHIOIA0 8ot HES HI2LH Ot=d, Ol
OIEHIOIA 22l A2l SQL (Structured Query Language)ll JHE 1 2EYS i&Ch

E”‘

IM601 HESA AHJEA (IT Industry Analysis)

Ol IS IT MYSAS0LY NADSOZN Sol 2L SUAHIANYS F SHS o6t 33
HMYS SHOEZ BCh 012 AH MM HS SAJIs L AAHO J2HES HBHOE AHED OIS

H}EFOE EAIA-H:HA A}O—lOl %EH}@% D—IEOH:},

IM602 XIAHICH Ol SSAIAIAE (Next-Generation Mobile Communication)

=Ry JIHIE YL 2 RUSAUD UERADI =2 LEZ FUIAHA AU X SASEN It
AL Olelst =Ml 236t foll, 0l HS0AE 2ot HAFE N UL BN et SEE=S M3a6t
= AS —.E SHCH M Chgst ]2 24 HERKIAN ol EHs &, 24dte 24 01sSA =
S92 ¥&ZM 1O eAHI0l Oioll CH=MH, 2 UERAIZIE S&t SUIFBAE 2 82 S2 thede =Nl

CHoll EEs&tCt.

IM603 CIXIE Z2IHAEA HHMf (Managing Digital Convergence)

n=2E OXE ZHEA SHUAM LG ZEEHQ 0|48 dHED
ATHECH S5l CIXNE HAHEAS JHE, OICIKH ALUAMSl T 42
M&A S0l 2 & FXO B3l HOIA 24, YPHAQ AP Mo 2F
dgAet AHEAN GHE AHIX =29 Bigh A7 AHIA AL ot
20t

gl SEot0IAS JIEEE

HIZUA X2 Hatet
OICIOf 2B EA SO 2
2 2ME SO0l CHolA CF

o i
Ji =

02 yo



IM604 CIXIE CIHIOIA I & et (Digital Device Development Strategy)

off st&otd AX A CIKE CigtolA JHEN 28t
THAECL A0 CHE AIOIA ARHD & =& 2ZA

Ol CHet Ololie FMAL SEUAS HEN 2F =301 € = ATSE FEEHN UCH

-

— =
of Of Het W2t +20| 22T + USS o= AS 2HOZ §
242 28t JI2Hel OIAZHMOIE, 20 22 OlHE R S4 &Yl SE43 prast APXA0IE
& o Atet iE, SAl ArRio| gt 2

o
J
S

= A& Al (Value innovation with IT
Eol0 JIg0l st 01& £ s JIXl 8 HEE NKsth 88 Jlsl =89 S5 ¢
Sol0d, IT2 JIYE0l HHEH otLiel L= gsto= ¢

~

of = JIgl 23 HEHQ Jdtetats 2o ME 22 EXe AMZEE XS HHGHH =

Z3tot) MZOl JHAGH| st HEEW 01ES A &L 0 20AM=E HI=

IM622 HIELIA ZZHA BH (Business Process Management)
[e]
t3to

=]
sy
2

ol HIZUA R2ES

[

LA 28 silol Seds 843782 AdE SoilM E4otl) d5=Ho 240l S8 ZzMA2 o
ot 24 JIY, Jdelll 018 8822 2elot)| #8t BPM Solutiont Consulting 2HES Ui = Ch

o

IM623 CIOIEOtOIY Dt XISE OFHE (Data Mining for Intellligence Marketing)
Jlgel LHRIR0A Z£MEl= CIOIEHE £Xot] 245t0 FIaHS FHNE mesin A
?{ot0d, CIOIE Oroldel Crefst JIgE G20 FHE JIge2E JAEA, Jd2URE 2
22 HEXQ JIg) X 20els, BtR AXl S JIHEs JIgs G20 ol 24

J
HEY E CRM2 2E 24, =s=4, SUAE =24 Sl HSEH0 0202 428 HES)|
EIC

|_

Rl

IM624 IT 21&& (IT Consulting)

= =2 [THEEEL JIY2 CIOE 3Usct= StHSS a2z Sitgol HEHQ ITHLEE YHES
(Information Strategy Planning, Enterprise Resource Planning, Customer Relationship Management, Knowledge
Management, Business Process Management, etc.) Ol CHEt JHR 2t DI L AtdlE AJHSHCH

IM625 CIOIEIHIOIA &I (Database Design)

Ol =2 CIOIEHIOIA 2EE JHEW 2HA £ LYHS = B=0ICH A= HS22= HI0IEHHI0IA
JH 2t&, Entity-Relationship Modeling, =c|& COI0I& 2%, =cl& 006 2€&, Jelld Structured
Query LanguageS CIECH 0l =S S0, =42 CIOIHBIOIA &H Jl=S HHR0H, 2 AtdllA =
80| Jtse Ctekst A J1gsS 2ol =0

IM626 e-Business & & (e-Business Strategy Development)

Ol =2 a2 0lci8t eBusiness AFRI0I CHOHA, HEZ D1 SHEUMAM HEIt
BH<DA+ SHCh 0l248t D82 Internetdt Business ModelOl CHSH OIaH, At Dl
A S ot Oell dd|ls HEd HAE §22 FAECh

tor qfr
ro
>
R
0
ne
o
e
o
i
o 1o

IM627 M &E| M2k L ALZ (CRM Strategies and Cases)

2 UF0AMs IS0l DX 2H2C(CRME Sotd ZdH= HME = A= Uet B AdES
FA51 CRMS FAGH| I8 LHES A0NGHH 0l248t YEHEN |86t AX JIZgS HA2Z CRM
Sads 2 OtAHZY 8 ZZHMEE MY =0 IMe4l EEM AMHPEA (Analysis  of

= 5
emiconductor Industry) = WUSUHA= AMETSHOAM BHEH A s

(]

=]
HELCH 2AE A% AldSY 8N AME 24
|

w2

s

b}
ks

0k
0y

2SS0l et SE=2 019 = ?gt OIEH ZSR2 NSS
Sofl S22 &= BEH AE2 SS0l e oloiE =l

IM661 QEIEIQIHE A2 4 (Entertainment Industry Analysis)

A OIS D2 2 =2 HIPOoIASS LS
2019 =R U A2 g Setih 38 220 S0l EXF oE
39 CXEst &0 Wet 012 2&E KO0 (ZRHHY, PESA, RHQIHY, 2A4) S 0k

o Mt



O 0l% ¥ AMERY S0l =2 AHAILH 2 U] =LM2 KOICIHIt M3ote Kl JHKl JIsH
Ol JIsHES LIS AEHHQMHE HIELIAN HESAH MZ2 AEHCQIHE HIXLIA DS HES
= A= FHES IFFA S0

IM662 AHEI= JHUF 2t (Contents Development Strategy)

2 DSHA SHMEE2 OYst ZoAel CIXg 2del= Jign 2eE A AldES2 S OXg A
Bl= Zciy & oHgn & & ZHUAM 2 0ICIHSO0l

& YwHESS 20 el JIsH, 23E, AS
gt AE= OHE % i d&S H2Ch

IM663 HEEHQCIHE 0OiHE (Entertainment Marketing)

= =2 SH2 JEHQUHE OHHE0le AU, HENH 2el==X, AHIXS0l AEHHUHE 2t
M2 & NMHIASE YN BEGHD AHESt= X, Delld AHHEHIAHE DA 0 268 Chst XIAI0l O
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IM665 OICIOl JHE (Introduction to Media)
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IM666 OICI0 MY EA (Media Industry Analysis)
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|@ I (Business Presentation in English 1)
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IM672 J|l=ZY L JIY¥IL H4& (Management of Technology and Entrepreneurship)
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IM673 CIOIEl 29t 2 DRM (Data Security and DRM)
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IM674 235}J|=8 (Introduction to Culture Technology)
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IM675 CIXtCl HH (Design Management)
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IM676 XIAlZH (Knowledge Management)
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IM677 ITA&HY =QR0|Z (Demand forecasting in IT industry)
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IM678 ITOICID|Y JtXIE Ot (Valuation of IT Media Business)
ITOICIDIZE S 28N JIXE 248 = A= OIENHE S25t2 012 AX Al
HItol OI2F MAHE EUZ ITOICINIIYS JIXIE Holete e
of E4u 0lefst E40I JiXlgd L Eotdl O0IXle 2&s SR 6

IM679 HIZLIA SEZEMEF (Growth Strategy)
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IM680 IT &+ HRAIEIZA (An Analysis of HR Cases in IT Industry)
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IM683 CIXIE XM<2lE (Digital Journalism)
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M901 HZIAZ24lE (Business Consulting Practice)
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IM911 o2l & 23 (International Field Trip)
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IM941 HE0ICIH &'& (T and Media Practice)
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IM965 JHEH T (Independent Study for Graduate Studies)
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BUS910 Basic Fluency I 3:1:0(1)
This class is designed to help students develop basic communicative skills in terms of ease, speed and
smoothness of speech. The content of the class allows maximum discussion on a wide variety of basic topics.
(Beginning/Low Intermediate)

BUS911 Basic Fluency II 3:1:0(1)
This class is designed to help students further develop their communicative skills to enhance conversational
ability. Course content focuses on discussion, consensus, problem-solving and current events. (Low/Mid

Intermediate)

BUS912 Newspapers-Reading and Discussion 3:1:0(1)
This class uses various newspapers to investigate current events. The class will focus on the skills of reading,
narration, and discussion. Students will develop an understanding of how to obtain information efficiently and
how to express that information concisely. Topics for discussion will vary, but they will be selected based on
the interests of the students and the instructor.

(High Intermediate/Advanced)

BUS913 Case Studies in English 3:1:0(2)
This class is designed for students who want to discuss issues in business while improving their communicative
skills. This course focuses on case studies and background information in the areas of management, marketing,
negotiations, and conflict resolution. It is ideal for the students who want to develop basic analytical skills as
well as those who want to evaluate their personal management skills. (High Intermediate/Advanced)

BUS914 American Popular Culture English 3:1:0(1)
This is a video-based course designed to teach students about American popular culture through television and



movies. The primary focus of this course is on developing the listening skills of students, but other skills will
also be developed. Various listening comprehension exercises will be done with video to build skills to facilitate
interaction with native speakers of English. Additionally, the textbook World Class English is used to develop
conversation and writing skills. This course is designed for beginners to Mid-Intermediate level students.

BUS915 Business English - Blended 3:1:0(1)
This course uses video and reading materials to increase the business knowledge of students. Videos dealing with
business issues are used to develop the listening skills of students, as well as teach them how to function as
global citizens in an increasingly international world. Additionally, readings and exercises from the book Business
Communication Essentials are used to give students practical knowledge about how to write short business
messages. Specifically, students will get hands-on experience writing various types of business letters, memo's
and E-mail. The book World Class English is used to develop conversation and further writing skills of students.
Although all four language skills will be enhanced in this course, the focus will be on developing listening and
writing skills. This course is designed for students from OPI Level 4 to AS.

BUS916 Real Life English 3:1:0(1)
This is a debate and discussion course designed to enhance the conversational ability of students. Formal debates
are held between teams of students through the use of movie segments. The textbook World Class English is
used to further develop conversational and writing ability. This course prepares students to think on their feet
when dealing with real-life situations in English. For Intermediate-level and higher.

BUS917 Job Search English Skills 3:1:0(2)
This class develops English language skills to help students obtain employment in Korea and around the world.
Topics covered include starting the job search, cover letters, resumes, and interviews. Additionally, students will
take several practice TOEIC tests since it is a requirement for many companies. For Intermediate-level and
higher students.

BUS918 Business English Writing - Blended 3:1:0(1)
This course is an introduction to English Business writing. This course assumes that students have acquired a
reasonable fluency in spoken English (minimum OPI Level 3) and have a good working knowledge of English
sentence structure. The main thrust of this course is to focus on the basic elements of paragraph and essay
writing. Then to focus on writing short business reports, proposals, and executive summaries.

BUS919 Academic English Writing 11 3:1:0(5)
This course uses the North American style of teaching to develop academic writing skills in English. It is
student centered in its approach in that students will write critiques on articles they read and lead class
discussions on them. Additionally, students write a 5-10 page term paper which is to be completed in 3 drafts.
PLEASE NOTE: THIS IS A RIGOROUS COURSE AND STUDENTS SHOULD BE PREPARE TO DO
SEVERAL HOURS OF HOMEWORK EACH WEEK. For Mid-Intermediate-level and higher students.

BUS920 Listening Skills I 3:1:0(1)
This course is aimed at mid-intermediate to high-intermediate students (OPI 3, 4, 5). In this course you will
improve your ability to listen to material found in many settings including academic settings. You will gain a
better understanding of the listening process and how to listen actively. You will also develop the necessary
skills needed to take effective notes in an academic lecture.

BUS921 Listening Skills IT 3:1:0(1)
This course is aimed at high-intermediate to advanced students (OPI 5, 6, AS). In this course you will improve
your ability to listen to material found in many settings including academic settings. You will gain a better
understanding of the listening process and how to listen actively. You will also develop the necessary skills
needed to take effective notes in an academic lecture.

BUS922 American Immersion I 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their studies.
American culture is the main focus of the course, both from a historical and contemporary perspective. This
course will use the textbook The American Ways and the television series Friends as the basis for instruction.
All four language skills will be developed: listening, speaking, reading and writing. It is designed for
high-intermediate level students and above



BUS923 American Immersion II 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their studies.
American culture is the main focus of the course, both from a historical and contemporary perspective. This
course will use the textbook The American Ways and the television series Friends as the basis for instruction.
All four language skills will be developed: listening, speaking, reading and writing. Please be advised that
American Immersion 1 is not a prerequisite for this course. The material covered in this course is different from
American Immersion 1. Both courses are designed for high-intermediate level students and above

BUS924 American Classic Films 3:1:0(1)
In this course students will improve their listening and speaking skills while seeking to understand the content
and cultural issues associated with three classic, Oscar winning American films. We will explore the historical
and social issues that provide the setting for the films. You will be responsible for learning and understanding
the content of the films in addition to the language skills practiced.

BUS925 English Debate and Critical Communication Skills 3:1:0(1)
The purpose of this course is to introduce students to the art of proper debate. The course will focus on the
purpose of debate, the rules of debate, and the development of a sound argument within a debate. Debating is
an art that requires the combination of a logical and sound argument with the ability to communicate that
argument in an oral format. Debating is the art of oral persuasion.

BUS926 English for Financial Issues 3:1:0(1)
This course is designed to facilitate discussion of finance in English. So that students can parpare for and
participate in core finance issues effectively and confidently. .

BUS927 Business Presentation 3:1:0(2)
The purpose of this subject is to provide ME students with a range of skills, knowledge, and options for
presenting in a professional and interesting manner, and knowledge on how to present to a range or audiences.
Participants will be require to perform a variety of speeches on a regular basis and participants will be expected
to provide constructive criticism and feedback to others, thereby creating a shared and mutually beneficial
learning environment.

BUS928 Teaching Effectiveness in English 3:1:0(2)
The purpose of this subject is to provide PhD students with a range of skills, knowledge, and options for
teaching in English in a professional and interesting manner, and knowledge on how to present information to
students well. Participants will be required to learn a variety of teaching methods and will be expected to teach
small groups and provide constructive criticism and feedback to others, thereby creating a shared and mutually
beneficial learning environment.

BUS929 Academic Writing in English 3:1:0(2)
The purpose of this subject is to provide ME and PhD students with rigorous practice in developing their ideas
in writing. Students are expected to become experts in writing full paragraphs, referencing, using evidence to
support their ideas and checking their own materials. Students are also expected to develop feedback skills in
order to create a supportive learning environment.

BUS930 X2 HIZ=LIA &30 (Elementary Business Chinese 1) 3:0:0(1)
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BUS931 =5 HIALIA =0 I (Intermediate Business Chinese [) 3:0:0(1)
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O I (Intermediate Business Chinese II) 3:0:0(1)
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BUS933 1= HIALIA Z=30 I (Advanced Business Chinese 1) 3:0:0(1)
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BUS934 115 HIALIA S0 I (Advanced Business Chinese IT) 3:0:0(1)
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