BA511 M2 3| A (Financial Accounting) 3:0:3(3)
0] =2 sME0AH MRS HS JIZE AMES 5HCZ SHCL
BA512 S AIEZEAX2AIE (Accounting Information and Capital Market) 3:0:3(4)

BA521 OIAZHE4 (Microeconomic Analysis) 3:0:3(3)
MIAHE FA2 M2 ZH2H2 =82 2H0 st 3&s Oloit 3us ZHAYUHE A6t JUCH
= oAM= AIE &3 ololAd ZHol=s ZHEAS HA2Z ot BHMEZME ZEsEtoll) digds <Ist
Jl2X ZHMOoIga olghol SHS 1 M=Z0I HEEHD U= HAY0IE, B, Il S92 &M ASE
2GS &2 2l &Lt

BA522 HEAWE (Econometrics) 3:1:3(3)

2 UI=0A=s M S £ He, 0HE S ¢
HBHHEN dHESS UECH 22 HWEes 3
MIIXE 0188t &5 WEOI OrHAEN UL
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BA523 Y1 HANE (Law and Economics) 3:1:34)
2 2= HE S T Al FM YN ZRst 9 st JHER 2 =2MS0] 0loH
ot 2#2g = AESE 0|2 AHIE Sot nB=sg.

BA524 ZHZ A48 (Mathematics for Management and Economics) 3:1:3(3)
2 Us2 298N 20 242 Ad 22 A =20 et ZA0ICH 0I2& i@ &M 0189
S0 =&8 ¢EL

BA5S31 2842|241 (Financial Matheatics I) 3:0:3(3)
ol =2 282 2ol E2HQ 282 MBS dids, =22, 255, 255 0|12 S
AZ2E0IBE BFot=d 28 £82 AN A4H2C

BA532 Z28%2l24 11 (Financial Matheatics IT) 3:0:3(3)
o =22 Ss=czd 19 HE02 IS 3Fot=0l E+XFol 8= HNI&C BctkLet 28,
stochastic calculus, partial differential equations S XA=E0/ES 2Rot=0l ERE =st2 A= A=
Ct.

BA533 IMMAIEE (Derivatives) 3:0:3(3)
Ol ItSS DMMAEN 28 0SS SRS 0l T2 HWES HE, 88, Sd, A8 S MIMAES
JHEZEOIL R 2el SHUAM B28HC cost-of-carry model, 0/&8 28, Black-Scholes 28 &IH=C
BA534 LIS IUHHAEE (Advanced Derivative Securities) 3:0:3(3)
Olcf JIXl S&s 4240 MMIISAEN st S JIAZES U220 S0t S, 22ITMAE, D
Et MMMAZS IHAZH0 HotH S EHC

BA535 I3 MAZ4A (Advanced Fixed Income Security Analysis) 3:0:3(3)
0l =2 AN 28t HEHMOI Q|22 ZESICH 0IXE JIZR X012, 0IXE IHMAZE, AKs0l
= ML JHALE, ASTMHEAE 89 LHss SREHT

BAS36 2 SAMAXME (Real Estate Economics) 3:0:3(3)
0l ASUNME R2SHZHE JI2dCEE B206tl, 2SS4 N2AEL 2SS4 A4S0 Ois 2018 st
Ct.

BA537 =KHZ2&2 (Theory of International Finance) 3:0:33)

0] =2 MAMAZEN 28t 0IASS 2Ls6HC 0 W29 s A&, 82, 84, A&
JHAEZEOIL FEae] SHUMA S8 cost-of-carry model, 0/& 28, Black-Scholes &2

3:0:3(3)

BA538 ZE&+XIGHEHE (Numerical methods in finance)
£ st =g ES U2 082 g, REXE2Y, A2dI0oId &Y S8 326t 012 018

=82 MoHZ



BA539 AIZOIAIR2XE (Market Microstructure Theory) 3:0:3(3)
HelM &, Helletd, AIZ0IAIRESE OR0, 012 22 S401 &4 2 280 0IXese gss A4H=2C
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BA541 SE{I (Research Methods in Behavioral Science) 3:1:3(4)

HMEN SN H2Z2 ot 98 200M AMEDEsE dRUHE20 28 JI2IE2 olaisty, Aol LA
HREHES 2EE £ Js sEE XFEEE St A0l 2 BS2 SHOICL 2Lz 2 i=s2 Sl
0l 20 &.8tAL Stf=30 HRYHE AjD As5S 6 A7 dH9 BES NN O Lot &R
ZE +T0H A== S==FS ALY > U=z SYS AXE > ULS &L

BA542 ZXEEHE (Organizational Behavior) 3:0:3(3)
2 0= ZXNMEE 2 2HE AISAelE 082 UR1AL &l st==2sh AE & 23 0|8
E2 AHALE SME0| 20| YA M5t NEHE £+ UL ot AS SEZ S RUE 2@ &
= =25 0|22 HIHotn E200 =HNYEE 202 DS=HME0 Uol ol2=0ln 4=l 0]
ol s=¥2 JIZ2H ot, O LoHJF ¢ OIOICIE oty 2™ AIDI= D18 E M3otnAt stCh

BAS43 ZHNEE (Strategic Management) 3:0:3(3)
Mool e L H HE2 Aol FRLUECZAME Mo YOI, AlgEE, JlsYy &Meh,
ML AN OIXle Fe0lo 24, SHEAIIY, AMHIEX BAHIIHOl AJf, 2 M2tol iy,
MSAMNEN 0IXls SR 24, ZARX Y IO oY, Ch2s Mk, JIssd d2 52
HZEoz UECH JI20I1829 A0S AMtdlzds Saez AME E2s 2X6H

BAS44 J|=&Al22] (R&D Management) 3:1:3(6)
0l =2 UNMATAIMLS S&t JI=ss HFUA 2Re A7 &2l M 085S AMctL, &3X
AENAS ANEEsSHS tiYoted FAES E0. Az ¢ &2l Jl2ilgs Lok,
o Ze|ol MAMRZQ JsdE2e, ARYH 2el, HFRol el HAREX L, AR E UE
Ch. Ot2cf MY M2k Y SEx=HES EQSHT

BA551 OFHIE 0l& (Marketing Theory) 3:0:3(3)

Of =2 OPMEN e MetEel HA20E AJHGtD 28 202 JI2& A0l ¥ ARUHES OE
Ct. L8t DHHIENA HEEE Jl=2d 085S E&E6td 1 SS0l ot s S8t

BA552 OFHIEE2&EE (Quantitative Models for Marketing Decisions) 3:1:33)
OHAIE SAIZE S a2z Gt ol HER RES0l HEH gD SEJ=XIE =80 53l
AINSUA WY S D= HEIIES0 LN 20, JIZ3HY, B2, 78, dHSHg2e L
JIE DHAIE 2tel 20k SEBE=XIE JIE2ESE 242 M &S Lt ANZ AFREHE 086t
AtHEA0 JILUMe HRE Soll 01218 RE2 MLAIESl JI3IE MSSHCh

BA553 ZEX 22| (Promotion Management) 3:0:3(3)
Il D2 2to] 2= HME S OHIHEHBLAOIEL 0l S8t THisX ey Mg 20 =
2 NEW dHES L2AE Soll AMotd, A4 ZZNEE Soll 012 AMZE SE6t= sHE il
2Ch

BA554 {&& (Marketing Channels Management) 3:0:3(3)

e

=2 WUS0AME, Wt MENZRE SASHUANZ B2 2 =20 & JIsSS 246t
Ol JIs0l MZEXL, SHA, ZHSAESASE 20 (EH 255X 4B20L Jdelld MEXte 0

OlA Olcder Jls2l 28+d8sS HEH 220010 =X O 222 2 WEW 22X, Jdelld 2S00l Hol
LOEDIZ BHCh =& W MYXRHZ0 28 N2 2 U2 =20 i =301 L

1o

BA561 ITZYE (IT Management) 3:0:3(3)
0l =2 ZE3se EEJ|I=ZEE0e O=2 ITZEZ2 HME 0I%E CUECH 0 A=2UAME 1T
Jg2 BtE0l He JI2 gL O ZEot0 HEIN HIZLIAS JIXIS o=t IMIlsAtetel 2
clet AIES /&, &8I OHI ZE)O =20l CHE topicS 2 A2 2&F W ITEFF2 A9 2FHUMA
OIEX EE XIHEHCh
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BA562 HIXLIA AAE 24 &H (Business System Analysis and Design) 3:1:3(4)
0f HsUAME I HIELIA AIAE 2A) 23E 0|2 & AX YEHES I2C0H =LA AIAECS
ZHE 2FNA= OOIH LLES LM, SEHE 2FUN=E Z2AHA 2E2E . Holge 24

o
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[ml



2 Entity-Relationship DiagramE ZACZSH 0|23 AXNE HIRO0, HBI=RLIA IZZ2HA A2
UML(Unified Modeling Language)S JIBt2Z I LES HEHSIZ HBot= IS 2L

BA563 HIXLIA DOICIO S4&! (Business Media and Communication) 3:0:3(4)
NsSHAE 22 S&Eole ROICIHE Sol FYAAHS a28488 =0/J| 2dhA TS FIHX SH
g4dotuXkt sttt XM, dioleS4e Jele U332 OlcHE Soil JIgel HBIELIAE I8 IT 21X
CHoll SR80 =M= 0148t IT 2 Zetol CHEr OIGHE UBHE I 2 0ICIHMBIANS H2s
MAEAN MZIA FH20 o CHEC0H S35l MAYXZEE H2E, Ch2sl, =224 et0lA ol
PHE, 2102 AHIX 24, 7H 0182 Sdl 2 01801 sS4 2 00 &Z0 HS8&=
HARZUE Stmotil =

O o QU it
o
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BA571 =#2|H& %Y (Mathematical Programming) 3:1:3(5)
= =2 JJ0IEEW Ao 242 Ao JI=2=e d8l=

=TT oo [ ) L

SEHE Y NonLP), HHERT = =3 0|21 Dynamic Z &

BA572 MALAHE (Operations Management) 3:1:3(5)
0l MI2S MA A|AEIO] T2 AZ PYPsIMOZ 24 & £ Q= JX0|2E 20} MAF T2 AQ
BEd SHE2 S0tESE A6 2elE AY6t 0148 01201 &M HEN HEE &= U=
Xl =9 &tHCH.

BA581 E& L S| (Statistical Decision Analysis and Forecasting) 3:1:3(6)
ZHOYANZEE, 2 Y SZTF/UIF 2 UE SHEQ 2HAYHS A0H6tD 1 088 H756HH
SHIINIKE ALBoI0 ASEHCHL O HWELLEAN AW 2HE SHEC 0|8, & =488 SI&
ANAHE BB 2tetst A HE0 SUAERY, QHTELN, 224, ZHEN, QUEN S8 X
gl

BA582 SHAE SHYUHYE (Statistical Decision Analysis and Forecasting) 3:1:3(6)
20 SEEN SHE H-ye sH 0|88 URH, =2 =MHZ2= &8 % SHA 2y J|I=2da,
BEHS 2 BLEs s 2 4 38 Hel, SHY 22, 8 & 224FF, 82 H0Ig, "2+
FE2 € EXUH FE S0l

BA621 O|AIZXNIOI& (Microeconomic Theory) 3:0:33)
2 3= DIAMEHoIEE 88 EHAEFE 02010 HLHS Didcte sHE MM HEHF AIEQ
A0 Oioll 2480 0 2 Ee 22 Rdide Jl2Xel s IS 2=g 020 OISt K40 R
el

BA622 HO0IE L 28 (Game Theory and Applications) 3:1:3(6)

= U222 HS0IES S =#EH, HEHE =22 MAHOMMM HOLL S=IHMZ2t2 A2 E O0I2 (Multi-

person Decision Theory) Ol 2H& ZZ0|E(Theory of Competition)& TR0, Sol X 1504 &2t &FHE

ZMA SEHA, & E X (Non-cooperative, Dynamic, Probabilistic) HI 0l 28t HRZANUE =2|&tCt 01248 &

HOIE=2 LEIXXZ0F OIE 20 &0, MFXA20E MAMSZ0F, SHEIHZ20H DA Z0F
CH

[ o (RAN= R ] (Bl um
S ¥2 200l M22 24 S8 H3Sotn A1, JIgFI 4L0< o, Ol b =ole =3EtH
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BA623 J|=84l AHXNIE (Economics of Innovation) 3:0:3(3)
Jles ¥ &Y 52 R&D HEH0 2& 012N AS2AS UR= U222 A, JIssdle s =8l 2
ASZ 0|05t researchlfl SE0ts 2AE SHCOZ o= HSO0ICH

BA624 MY XIEE (Industrial Organization) 3:0:3(3)
2 2Ie 22 OZohd 23D 2 AgXIA29 H 01828 LJsle A8 SHLZ &L A2
HIE 210l MASEZTXO0IES SSEOEM A SAN ol 24 2 OtLlet M SaMal OIAE, =&
L AL SO ZO0re Oloiet 2P LA JIE = UL

BA626 1ZZAZHRN+8 (Mathematics for Management and Economics) 3:0:33)
2 =2 2G9N 202 24AsS Ad 22 A Z200 e ZAO0ICH OIEX i3 &N 0122
S0 =d8S LECL

BA631 M & I (Theory of Finance I) 3:0:3(5)
HRE sRoIIfst 240l A2 B2 0 HS0AM ORe UEB2 28018, 918, 4HE50



g, N 0IE, SsSAMEUHAMY ZE22H 2 Z&eth

BA632 M S& II (Theory of Finance II) 3:0:3(5)
JIgMR ARE e 2 USBCEM 2 H=B0AMe ZE2 dItHED JIge MRE, tell2Het M
PRE, JLLRFAEY JIHIX, AMFZ=ES} JILIX, HWFF2 ZAJls, CH2atE I3 It
A, HER2AES 24 S0l e =252 L&

BA635 MR ASHIAE (Empirical Studies in Finance) 3:0:3(5)

= IS0ME SSE0E IR BRS Oy AS%HED
2BE0I0 ASIS =0 BRS JEXAS B
EE (2= AZAYYESS ISR H2AT

BA641 2P HF2=L=H (Special Topics in Strategic Management) 3:0:3(3)
2 DNI=22 MHHHO SEX=NES UR0OX SHCH S MeAISHA LEDE Sts=2s) 2
Ol2E2 A YA SME0| B2 = UTE ol HS SHZ S0 2uE 23 st =20 0I8s
£ HIHotD E20IH dHZFE 20 D==HMSH ol OI2X0l1] S4HQ Olo sES JI2H &t

A642 ZEHFIQL &4l (Organizational Change and Innovation) 3:1:3(3)

A H0IM XX PGS HAIZ Balsts A2 FHO MED M Y0 B4
QUCH 0l B2 CHYE 0|2 28, ABEOI Tool, HIZLIA el

=T
20ict & = , Atell, Jeln 0§ 8 24 20k
o E o7 ZZHE S& Sofl A2 B2 il 20| Y= OloHE T2etCh A2 a9
22Xl 0IHE S= O0I2A JIEt M3 43 ZAHESN 2RE XA Jis s /s 48X
7(4:10“ ENES == AO-{O| |.
= o= TCEC T Y
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BA651 2AH|XH#ES0|2 (Theories in Consumer Behavior) 3:0:3(4)
2 U282 SAINE 20N 2Rs AHIXIMS 20H0AMS SR8 0
- OIOICINE HWietal E=0l 220 QUCH M 2 HAI2GANAN BHY SeHACE 2REe =2
Z20 ZHE 528 =250 URAHXL2 E2NHE A0ICH
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BA652 OHEXZEAE (Marketing Data Analysis)

= D22 IBIYNA 2ot MBS SHGts LBS 020 S8 YRNA UEC S =l

o= 0P 24 Yyo 0|28 AE0tD, XN YIS 24ct=0 NE S8ots =S &
k.

BA661 ITX 2 (IT and Strategy) 3:1:3(4)

=2 uns2 Iy &9 sy A 2FHUA IT o &S OS0 IT 2 A9 M8 oA & 220
SO0l FH&ECH () HIZLA W IT D&, ) IT 2 41, i) BIEUAZO T, (iv) IT HIE2UA 9 Wl 2
UM OI2N 282 UECH

BA662 115 eBusiness (Advanced Topic in eBusiness) 3:1:3(4)
0 =2 HEXNAHAHE 0I1E3t0 A, EHOH, 704, MAAS LY=ot ZHYAIAE S 01 =
Mg 45 i 0 =2 HArAHH} edI XILIAS] At g, eHIZLIZ Nk, MTANHHL FHE
Z2Eo 2EH0NAM 80

Q
0
i}

BA681 CtPHZ SHEA (Multivariate Statistical Analysis) 3:1:3(4)
SAXNZ240A, CHHE U2o SHE YHEE U0 OBy FREE2, 42, Hotelling's T2—
Test, BE&24 principal R @IZ4, Cluster Analysises S CHFH SASS LU=SSHMIIXNE O0IE6tH U= X
cl E2 U20H

BA682 ClIOIE{OHOIY (Data Mining) 3:1:3(4)
GIOIEION0IE S 91 AP leaming PHOl 29 SES UGELL T8 FHE &Y
M, st gy, AFY PEO| o0, BB, LAY &5, FY20e 28 S0/ 2

%9 8

o
Cr2kst =ROE =01 € UL =ZXE2 2312 =2 AHF 2 Term project

BA683 AIHIEE4A 2L 0= (Time series analysis and forecasting) 3:1:34)
AMAGES L olsy 2HE CYst LEE (General ARIMA, ARCH, GARCH, VAR, VECM, State-Sapce
Model) SO0l UH&t OI2H =2I2 A W=0A oA D= 7 B13t2 Bayesian Approach S CHE
Ct.



BA684 E S E E (Probability Models with Applications) 3:1:
SHEE2 JI&2 8= ZAGIL, Bernoulli, Poison, Branching, Birth and Death Process =2 Ct2st =& 1t

S AOHetCH &FEH Z2t0] Ol &= (Discrete State Space)Ol) Ot2 X A& (Markov Property)2 = 02X
M Ql(Markov Chain) & Ot2 X 1t&E(Matkov Process)S HSHOZ 25|10, Renewal 0|2 HFSIH 1S9
SE0 CHolA =280t AEH S2t01 X0l BHEEE 28 G20

BA721 SEHEZRE (Applied Econometrics) 3:0:3(3)
HEZHMENAH sS& XaS HE2Z, ZH 2 FF200AM EoH D= =2 HSERAILSE ST X
ANZE ASE SEZ40l =2 WHOICH HHIMENA TRX ZFE D=2 2AYHSY 0152 AN
SE0l Fit2 U420 & &= ULh

BA731 JIYIHF0|2 (Advanced Corporate Finance Theory) 3:0:3(6)

EAXO IS HRE st 13 UH=SCE2AN 2 USHAME A22E, o 2 Y, Iy 89, EX
S Z2 JIGMUPHFS 52 0IFI HEN 372D A= XN 1 02X S5 HH2L

BA732 J|HMFASHT (Empirical Corporate Finance) 3:0:3(6)
AN J|YMR HFRE <& 13 W=C2AH 2 U=R0Md=s M IR AR0A 8D U=
DA 2dol AA 2Rl CHol 0or2Ct.

BA733 XHAHJFZHOIE (Asset Pricing Theory) 3:0:3(6)
2 US0M= asset pricing models2 no arbitrage pricing model Dt equilibrium 28 2| 2&F WM & H=2CH O
e ZEO0| Otllct B8 2o & SF0tH, 0IAE JIAFX01E, SEIIACE, ZEZECL
0l2 s &aH=2Ch

BA734 XHADIZEAZSHT (Empirical Asset Pricing) 3:0:3(6)

2 WSUH A= asset pricingdt 2&E O JHX ASHPUHED Ol CHolAd 228t =
A

o
AAE, HAEANE, TTEASAIZ0AL OtAZE0 28 &S

BA735 XN2AIEO|I2 (Capital Market Theory) 3:0:3(6)
Of =2 N2AMEARMNAM OI2E JIZE MIECH NH2AIZNAML SXEHEH, B22M, 254 2H,
ANEOIAIZRZEO0IE S 0IEH22 SF6tl, 0l 20F2 DicHel H2F=M=S &t

BA736 ANZ2ABAS
0l H=20M= [H=2A
£ = EUE HZ2

ANEOIAIZRE SOl 2

(=l

71 (Empirical Research in Capital Markets) 3:0:3(6)
200 ASHIPHHEL AZSZUSE 326, 012 HIE2Z Do HARE &
tCH Ol =20AM ORe FHE2 S8R AL, ZEZCIQUE, SRS SHEY,

asu7 S0l UL

o

ron

o

BA737 NRAE=EA
=870 228 ¢
ZFMSEAHSINEL O

(Financial Econometrics) 3:0:3(6)
el JHX HEE J|gsS S2E0 SHEO0ILE HEZHMENA S28 HEs JIx=2
IE 0188 3820 H1E dH2C

BA741 IS HIALHE (Advanced Research Methods) 3:1:3(3)
2 NlSe #Eus ARUHENAM AN R0l AISHLD JAs 2AIHEYN APUME NS=NES
= A

CHELH S0l gHS4As 28 ULs IS240|Y, XL FADY(SEM), & &, Social Network L E,
HI2+SHZA S AMEL SHEE HRIIMES FLUSIHA, EAH/ARA Oldis2Es =20
BA742 15 ZEZEE (Organization Theory) 3:0:3(5)
FQ HAlI =& OI20 st A0 22 ZXAHAAO SES SSEZM SMES0| =& 20t 2= i
G 0|22 Oldict] HP=2 LS <& LYEN UE XNAsS &5S6te A8 SH2=Z &L

BA743 1ZSZAXSE (Advanced Strategic Management) 3:0:33)
2 05 J|22s0s0 MAHFIES HECRE Bl MENQ M2dY =SS U0 deFdgsH)
St==2E 2AH 0IBS2 32060 &2 =202 YHAI|IE AS SEHZ S BUE 2 s= =
FZE2 HITotD ES0IH MALFIGR20Y SR M= =HMS0 ool ol2X0n &8 sEg JI2N
StCH.

BA744 13J|=8AI0[& (Advanced Technology and Innovation Management) 3:0:3(3)
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AMBAO 2] OlAS0 CHol 201 U EtMelD DEGHE JIZIE M28HCH MOILSl M2 ol4s2 &
M g} 3| =

g2 34 01t AL, =2 S LS, , , Jelsh, MHlAS, 285HE o
£ Jl=8do =AM %l 012 SUHH22 2406t 2clote LS 2H4EH

BA751 OHE10Z=H (Advanced Issues in Marketing) 3
SABFE Az FA DBHER0HHA st=x =&0l H0 Ys =HES 0I2xHe=z 2

BA761 H7PS===Rl I (Special Topics in Research I) 3:0:3(4)
0l =2 FEJIs ZIZ0F YA (HA L8 SHMS0HH MIS HFPE0F2 Classical ReadingsE £
WSt =2 A =HME A0 StOX & ZECez ANESE 2EHO A= I 2F == ¢
Z0t JtH JHE &

BA762 H3RS4=Rl| II (Special Topics in Research II) 3:1:3(4)

0l =2 FEJIs ZIZ0F YA (HA Z8H) SIMS0HH MIS HFPE0F2 Classical ReadingsE £
ot =2 A7 FHE A00 StOX & &0 HSWEH 2FHUAM £E2 2P =22 SALZE US
BA763 A& UIERIA &4 (Social Network Analysis for Business) 3:1:3(4)
0l dts2 ZAH0 28t 2GS 0loliotl AMESS 2ol AZUHERD 248 E85HCZ ¢ WSS
oz ASUESRIS JI2 HED 012, D2l 2HO st 20lAS 222 =2 U2
BA771 MAXEE (Operations Strategy) 3:0:3(3)
Ol =2 MAZIEY I 20 MaNet 0|8, BE, I, R4 S IAUIIA0N U Az U= =24
b AN HI2YUEN &St 0|20 HEX HAPZUE C2CH £6F MARIo ZMAo JAXM0| &=
X X NI, ASLX20 et M oAIZEY, Metd Hdusd 2 ZIL S3dAH2A2 Je,
FHMMNE S5 CHEL

BA782 SHA 2AZE L 0lE (Statistical Decision Theory) 3:0:3(4)
SHE IMZFEL 2EE OIL HOIXIOH E2HHES AISEoI0 ASHC F2Fl &8, 58,84, 2
A, NMFEE, 2FH0E 2l I&EHE L HOIXKIC HES2E S EZ&6H

BAS811 THR3 A7 (Seminar in Financial Accounting) 3:0:3(9)
MHREHARNNE MRPIH =2 =22 A5 24 AR5t WHS0ICH MRPIAHES JI=E 0l
= =22 3822 U0Id SH, A7 Jtd 2tSD], HE olo S MR HE ==22 Oldistn AA=2

HHE g dgE JIR=s LIU=0ICH

Ol2 (Analytical Research in Accounting) 3:0:309)
FESO0IA 2AHSe OIESS LHEE SH2Z 8 AAIEEI JI8 W-AR0AH HEN
OIEHCZ Hdots HP==2SS SSEth

=

[

BA813 3 HEHPURE (Empirical Methods in Financial Accounting) 3:0:3(9)
2|71|°*04—_r“é*t:'1§01|/\-|‘: MR HE ARot=d 2Rs S, , HEHHSSS AP Y2 SdS
= MOILIOICH O MEH =2 % HREHE sHE0 _A_EOI f= =28 A5 24 AR6te uit
EOIEP.
BA814 3| H &3 (Special Topics in Accounting Research) 3:0:3(9)
0l =2 SMSHA IAHZAL MRIH, 2elsH L 2HSH 20te ASHRE ANES SHo=Z &
Ct.
BA831 Z2&J|2AE29 7 (Financial Intermediation) 3:0:3(6)
2 I=2 Soll DIAZM & MAPEX Q|2 SHUHAN 28I122 XXHOI%S AT D, CHEXQE X K2
HAHSSUAM LMelE TEHE G0l Mo 2H, 239 RHII S (I Xt | 28 5)2 =M
0lK0l st OI2A OlcHE R&tCt 8, J|&=E ASHIES 2Dt 01517“ oz E@%Ql =S 2
t

e U=K DEEC

— (Topics in Investment Companies) 3:0:3(6)
O!, mutual funds, hedge funds, & private equity funds S0l 28t issueSS CIECH 7
X, manager0il CHEH Z2AXMAL Ol HE OliE=ES 3=26tH, ENHHEUE =3

[y =T,

BA832 EAI|2AE Ao
= Wis2, EXol
MEez, EXI|&2



BA833 S SAZ2EHT (Real Estate Finance Theory) 3:0:3(6)
2 IsiMsE 2sia2

T2 Jl=2 HMBGH, JIES HFSS AH=EL 2 U5 SH2 sM4S0

=
2SSt 38 202 M22 H8+7E € = Us JI=E HBot

BA834 S &E A7 (Theory of Insurance) 3:0:3(6)
0l Bt=2 S22 SN 22l HIto e A2lE oldist=dl &2 &Lt 0l 39 d72= JHE
N 2HUAM E N0I0H, ABH 0IHSE UROE A0ICH

BA835 EE{MF A (Behavioral Finance) 3:0:3(6)
Of =2 HENHR0 AAHME HAPS0 2ot SRECHL AL IS SHEWE EHOlt 0|S9
HE0 CHotol B50otd, OS2 BIE2eZ & HREN BIHE0| 2510 ZEEHCH

BA836 MRZEE (Financial Models) 3:0:3(6)
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BA837 T RLZS=Rl (Advance Special Topics in Finance) 3:0:3(6)
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BA838 Z&S4=HAl I (Special Topics in Finance) 3:0:3(4)
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BA839 ZES==HXl II (Special Topics in Finance IT) 3:0:3(4)
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BA861 SHPEBIE I (Research Methodology I) 3:1:3(4)
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BA862 HIYERE I (Research Methodology II) 3:1:3(4)
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BA871 SCM 12Z2+=Xl (Advanced Issues in SCM) 3:0:3(5)
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BASS1 SH2A 38 NZ AL SR E (Computational Approach for Statistics and Finance) 3:1:3(5)
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BASS2 ZY % HRNOUS 1=Z=H (Advanced topics in business and economic forecasts) 3:1:3(5)
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BA960 ==HA(& AL (Thesis for Graduate Students)

BA965 I (A AL (Independent Study for Graduate Students)

BA966 AIOILH(& Ab) (Seminar for Graduate Students) 1:0:0



BA980 =32 (EtAD) (Thesis for Doctoral Students)
BA985 JHEH (AL (Independent Study for Doctoral Students)

BA986 AIOILHE'AF) (Seminar for Doctoral Students) 1:0:0
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BUS910 Basic Fluency I 3:1:0(1)
This class is designed to help students develop basic communicative skills in terms of ease, speed and
smoothness of speech. The content of the class allows maximum discussion on a wide variety of basic topics.
(Beginning/Low Intermediate)

BUS911 Basic Fluency II 3:1:0(1)
This class is designed to help students further develop their communicative skills to enhance conversational
ability. Course content focuses on discussion, consensus, problem-solving and current events.  (Low/Mid
Intermediate)

BUS912 Newspapers-Reading and Discussion 3:1:0(1)
This class uses various newspapers to investigate current events. The class will focus on the skills of reading,
narration, and discussion. Students will develop an understanding of how to obtain information efficiently and
how to express that information concisely. Topics for discussion will vary, but they will be selected based on
the interests of the students and the instructor.

(High Intermediate/Advanced)

BUS913 Case Studies in English 3:1:0(2)
This class is designed for students who want to discuss issues in business while improving their communicative
skills. This course focuses on case studies and background information in the areas of management, marketing,
negotiations, and conflict resolution. It is ideal for the students who want to develop basic analytical skills as
well as those who want to evaluate their personal management skills. (High Intermediate/Advanced)

BUS914 American Popular Culture English 3:1:0(1)
This is a video-based course designed to teach students about American popular culture through television and
movies. The primary focus of this course is on developing the listening skills of students, but other skills will
also be developed. Various listening comprehension exercises will be done with video to build skills to facilitate
interaction with native speakers of English. Additionally, the textbook World Class English is used to develop
conversation and writing skills. This course is designed for beginners to Mid-Intermediate level students.

BUS915 Business English - Blended 3:1:0(1)
This course uses video and reading materials to increase the business knowledge of students. Videos dealing with
business issues are used to develop the listening skills of students, as well as teach them how to function as
global citizens in an increasingly international world. Additionally, readings and exercises from the book Business
Communication Essentials are used to give students practical knowledge about how to write short business
messages. Specifically, students will get hands-on experience writing various types of business letters, memo's
and E-mail. The book World Class English is used to develop conversation and further writing skills of students.
Although all four language skills will be enhanced in this course, the focus will be on developing listening and
writing skills. This course is designed for students from OPI Level 4 to AS.

BUS916 Real Life English 3:1:0(1)
This is a debate and discussion course designed to enhance the conversational ability of students. Formal debates
are held between teams of students through the use of movie segments. The textbook World Class English is
used to further develop conversational and writing ability. This course prepares students to think on their feet
when dealing with real-life situations in English. For Intermediate-level and higher.



BUS917 Job Search English Skills 3:1:02)
This class develops English language skills to help students obtain employment in Korea and around the world.
Topics covered include starting the job search, cover letters, resumes, and interviews. Additionally, students will
take several practice TOEIC tests since it is a requirement for many companies. For Intermediate-level and
higher students.

BUS918 Business English Writing - Blended 3:1:0(1)
This course is an introduction to English Business writing. This course assumes that students have acquired a
reasonable fluency in spoken English (minimum OPI Level 3) and have a good working knowledge of English
sentence structure. The main thrust of this course is to focus on the basic elements of paragraph and essay
writing. Then to focus on writing short business reports, proposals, and executive summaries.

BUS919 Academic English Writing 11 3:1:0(5)
This course uses the North American style of teaching to develop academic writing skills in English. It is
student centered in its approach in that students will write critiques on articles they read and lead class
discussions on them. Additionally, students write a 5-10 page term paper which is to be completed in 3 drafts.
PLEASE NOTE: THIS IS A RIGOROUS COURSE AND STUDENTS SHOULD BE PREPARE TO DO
SEVERAL HOURS OF HOMEWORK EACH WEEK. For Mid-Intermediate-level and higher students.

BUS920 Listening Skills I 3:1:0(1)
This course is aimed at mid-intermediate to high-intermediate students (OPI 3, 4, 5). In this course you will
improve your ability to listen to material found in many settings including academic settings. You will gain a
better understanding of the listening process and how to listen actively. You will also develop the necessary
skills needed to take effective notes in an academic lecture.

BUS921 Listening Skills IT 3:1:0(1)
This course is aimed at high-intermediate to advanced students (OPI 5, 6, AS). In this course you will improve
your ability to listen to material found in many settings including academic settings. You will gain a better
understanding of the listening process and how to listen actively. You will also develop the necessary skills
needed to take effective notes in an academic lecture.

BUS922 American Immersion I 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their studies.
American culture is the main focus of the course, both from a historical and contemporary perspective. This
course will use the textbook The American Ways and the television series Friends as the basis for instruction.
All four language skills will be developed: listening, speaking, reading and writing. It is designed for
high-intermediate level students and above

BUS923 American Immersion II 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their studies.
American culture is the main focus of the course, both from a historical and contemporary perspective. This
course will use the textbook The American Ways and the television series Friends as the basis for instruction.
All four language skills will be developed: listening, speaking, reading and writing. Please be advised that
American Immersion 1 is not a prerequisite for this course. The material covered in this course is different from
American Immersion 1. Both courses are designed for high-intermediate level students and above

BUS924 American Classic Films 3:1:0(1)
In this course students will improve their listening and speaking skills while seeking to understand the content
and cultural issues associated with three classic, Oscar winning American films. We will explore the historical
and social issues that provide the setting for the films. You will be responsible for learning and understanding
the content of the films in addition to the language skills practiced.

BUS925 English Debate and Critical Communication Skills 3:1:0(1)
The purpose of this course is to introduce students to the art of proper debate. The course will focus on the
purpose of debate, the rules of debate, and the development of a sound argument within a debate. Debating is
an art that requires the combination of a logical and sound argument with the ability to communicate that
argument in an oral format. Debating is the art of oral persuasion.



BUS926 English for Financial Issues 3:1:0(1)
This course is designed to facilitate discussion of finance in English. So that students can parpare for and
participate in core finance issues effectively and confidently. .

BUS927 Business Presentation 3:1:0(2)
The purpose of this subject is to provide ME students with a range of skills, knowledge, and options for
presenting in a professional and interesting manner, and knowledge on how to present to a range or audiences.
Participants will be require to perform a variety of speeches on a regular basis and participants will be expected
to provide constructive criticism and feedback to others, thereby creating a shared and mutually beneficial
learning environment.

BUS928 Teaching Effectiveness in English 3:1:0(2)
The purpose of this subject is to provide PhD students with a range of skills, knowledge, and options for
teaching in English in a professional and interesting manner, and knowledge on how to present information to
students well. Participants will be required to learn a variety of teaching methods and will be expected to teach
small groups and provide constructive criticism and feedback to others, thereby creating a shared and mutually
beneficial learning environment.

BUS929 Academic Writing in English 3:1:0(2)
The purpose of this subject is to provide ME and PhD students with rigorous practice in developing their ideas
in writing. Students are expected to become experts in writing full paragraphs, referencing, using evidence to
support their ideas and checking their own materials. Students are also expected to develop feedback skills in
order to create a supportive learning environment.

BUS930 == HIZLIA =330 (Flementary Business Chinese 1) 3:0:0(1)
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BUS931 ==z HIZLIA =20 I (Intermediate Business Chinese 1) 3:0:0(1)
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BUS932 =3 HIZULIA =30 I (Intermediate Business Chinese II) 3:0:0(1)
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BUS933 115 HIZLIA Z=0 I (Advanced Business Chinese 1) 3:0:0(1)
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A Advanced Business Chinese II) 3:0:0(1)
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