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IM501 SHEA & SE (Statistical Analysis and Applications)
2 ZM0NM=E 1B

, B3R 9 ITIY 2 BFOAM LM HB L SHHQ SHES HEH 246
1, 2HE DG SHHCR 2HMHZS GH=XE TECL 018 floh ZHXol &8 SX2 HED &
HEAMS A ASD AN A 242 Sof 24 2HES HZots SRS WA

IM502 2JAZ2E 28 Y Z4 (Decision Analysis and its Application)
IM501 SHE4 L S8 2 ZH0M= J1gZ2g, 38 & S2EH Z2F HEUA LM5= &5 & SHSE
ol ZHE HEN A5, ZHE ZEsotH SHECZ ZHMHMNZEE2 ot=XlE UELL 0IE <o 28
ol & S MEN SHSAYEZ Aot sl A M 242 Sl 84 2ME diZdle sE2
HHQEAIZICH IMS02 SIAMZEAE 28 L 24 0] U222 IAMZHN UE el B322SS AT JAEFR29 D)
S2HE S i1, 01E &AM AtelflA 24ctd BE2Y &= ULSE ot WS SH2Z S 0IE Rloi SJA
Z38 A2 J|2 Framework Ut & J|HE2 & &6HCH 022 2AMZEUEE S Prescriptivest LIS 0 &M
QIZ2+0l HatI| 2 Olefoll CHE =S Halstlt
IM511 J| 2 ZME (Business Economics)
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Al

=
ool fgt SHS I JACH F=HeE =23 &4, &
S dcdl & 24, AS0IE, #H2 9g S0l ULL A=
Of MeHstCh S8 Aldl241 ol T2MES F26| 32

= 5
SEote A52 540 Gt&= &t

IXtet JIgel AE2E 28, JIgn
leiet =HS2 BL=HUAN 2E0
tO4 Olcier HMs Jelss 2

02 Oy 0 J¢
= 02 1o o

[e]]
[P

IM512 =& 2|H4& (Managing Organization and Leadership)

= =2 AN Lols HEH Sa0 et =cl® OlHE HtECZ sutdel X 2|2t c2ltalel i
&S SHOZF B HRs JHele 48l sIIR0, 8 22, Ul 22 0IAI"Q ZAJE) & Otllct
LA 2el, ZE 23 L ZHSHAD 22 JAIEQ ZAHHE 20tE RS2 EEECL

IM513 OHAIE =4 L &M (Marketing Strategy in the Age of New Media)

Ol =22 EFE OICIH At MZ2 OHIE HATY S Aot HE SHSZ & 012 o OHHIE S
FR gy LdHES AJct, 012 EUZ = OICIHIE OHAIEN OIXls €2, de 2E=2 =4, 1
2 HE 0HAHEY SO Uol E2otE== StCh E£8F Ald240 st Wes Z&StC

IM514 ZBHAHME (Strategic Management)

2 =2 2200l BEstl s IEHE oA 218200 EXXNe B S FE0HH OlHg=EM
IO Syl Az 25totl U0 HI1E ZHEES HiYe = A= dsE AL s8s Hgot=0 =
SHOI UCH MetM Olch 2E 2 M S 20 M=ot J=oti 24ots s SynergyE EEE
= As SHaHe HIAUA BEE S8 = As FENE HES gt fIot0 2 UEHUAM= Atell?
= EE24 nss g2< HEO0ICL

IM515 THSR22II (Financial Management I)

=2 Is0AdsE JIgMP22l X2 AAZEREN s JI28 0laiE sSOA StCh =, JIg0l YA &t
HMOZ A28 XYool 88FH0=Z s 2ct=X0 28 0122 IR0 RHECZ MEMERA, 3
Hel AIZIIX, Z2MEQ| WLt MEHZ2H S0l st 0l%F=2 CH2CH

IM516 3| HS (Accounting)

SIS JI2EE B2t SHEEE A L BYYMZBHN 2EE = A= 582 JIEMLL 0
M= SlAHS D28 Ol28 XA, sIAMeldE, HRHMES #el, W2

SINBEE 3RS

IM551 HEJI=&ek Y 22| (Information Technology Management & Strategy)

SN R2le FEII=Z 26t ME2 HI=LIA ZE0| EHMatn AR 030l #5510 MZ2 HIELA
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IM553 B ESAAIAE (Telecommunication Systems)

IT (Information Technology) HIMZXE <6t =22 M, &t & 2 2002 S0 2 S
2 &z &t Metd BESA AAE HMEt) 2 A JI=S0 ol =28 =42 S5
EXHOZ OloiAH ot O SEE T UL AHEHES HEXT SS9 UXE MEH™el I8
ARZE UERKI ZZ2EZ S92 UI0IE UWERKAS JI=0 ol CHZCH
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IM554 QIEHY Jl= 12 (Overview of Internet Technologies)

IT (Information Technology) BIMEZXIE st WSOZ A, & L HY 2002 SE0 ZAS JIE =LA
£ 4oz sthh Metd 23 ZEDICN O0IEE 20 U2X dte sHa g JI=S0ll ol a8
S&t NAMet €8 2Elhs HERH2Z Olol3l ot O SEE S0 UL U =2 ELLZE= TCP/IP =2

EZ2, FAHA, ctRE, £AI2H ZEIOICIOS 2682 QIS S0 AL

IM555 SHIFAEHZA ZY (Ubiquitous Management)
SURAEA MG ZRst Lo =S58 HESH2Z WSS RUIAHAV
JlEs NESE 2HIY QAIASO 2es A7 38 L Z9H Wass
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IM557 OICI B HIS (Media Economics)

= Wt=2 FZ0/001 MBA StUSO0I DICIO &Pl =X, &5 Jc, Jdelid z2 Se=S M 230
A Aot 24ots &S Ot A OF=s FHMZ2e DIUoage Hxet S& e, A2 Aok
Ao Sernr AIZSl B2, AMIE PR RH2 FE, 0100 JIg2 M2, d2l0 =002 Sehet 0ICIA

atH ol Ol SO0l ALH 2= OIELHL HEN A28 st Z2HMES FE AN £, &S

M558 OICI ABIXH 24 (Media Consumer Analysis)
2 W=0Md= 010 alstel 0201 XM IO AIENA MB/HAHIASE HEE [, E2 MS/AbI

AE ANEE I S O2et 3 4E0A OEN H8E = JA=XNE UEH. 0] =2 Sol UXNE DIEICH
o FESAAMSUAM AHIASS Aot HEH Hs6t] 0l HEA ot 20 2 olaig = JA=X0l =
2 X0 AN 2 UM olE0 VIEtS = F2-0I00 AHIXS &elE osotd MEs 2 /\-Iljlﬁg
g = A= sES tiLct= ol =St

X2 (Business Consulting)
FRS HOUEHE XL U= IT 23 J|PS HAIRUAS

£ d&dotw, & siset gl r & 0Id
o 2H FRENE 4ot HaY F% MIAlot= TRHMES =

IM560 IT 22 & (IT Modeling)

0 AI=0NM= E20/= 23eE 24 L S JHH ol GRES S0 HW, BIELA Z2hA 2
A DA S0 CHolA Z22I8tCh HIELIA ZZ2AhAS J|ge 22 MHelHE=2 20ldte Az, =2
MA B2 JgHe2 82 Z2MHAE 240, HEE ZZ2ANAE T Eote HS =H2Z St 2dE
J|Y 2 2 = BPMN(Business Process Modeling Notation), UML (Unified Modeling Language), XPDL (XML Process
Definition Language) S 2 == AL =M, CIOIEHBIOIA 22 JIH0 ol Z2Iett. 0IE fIGtH
X CIOIEHIOIALl JHE I ERD (entity relationship diagram)2 J|PBtC28H HOIE 22 IS WI&CH 0l
HAM, E€d0l&8 2= i<, 0l OIOIHBIOIAN F&ote 2= HH2CH Ot=, CIOIEHIoIA 22| &
012! SQL (Structured Query Language)2| JHE It 282 BH2Ct

IM601 BESH AHEZA (IT Industry Analysis)

Ol IS IT MARAHR0 MABSO2H S5l 2L SUNHIALR Fo SHS DIAGD &5 H
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IM602 XHAICH OlS S AIAIAE! (Next-Generation Mobile Communication)

AL JIME NG & SESEAD HEYIAD =9 L2 SHIAEA AU X A5 It QU
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IM603 CIXIE AHEA B M (Managing Digital Convergence)

2 Us2 OXNE ZHEA S30A 245t IS0 0152 4HED 0lgt SHGHAML J1gdet
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IM604 CIXIE ClHt0lA Y &Sk (Digital Device Development Strategy)
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IM605 =S ZHES FEEM (Telecommunications Economics and Convergence Policy)
0l Bts2 Sl Mgs FMA, 3N SHUM Oldiotl 2488 + Y= sES iYstl, 018 &6t
4 050 CHet M 8o S8 = AEE o= A & 2
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M621 BEJ|I=S S8 XISl (Value innovation with IT)
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IM622 HIELIA ZZAHA ZY (Business Process Management)
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IM623 COIOIE A0t RAR KISE HIZLIA (Data Warehouse & Business Intelligence)

0l B=80Me 88 =0l Je OOl et 2elgty 2 2AEYHE URES &l 24, HO0IES
2|2t 2E0l U= HOIHANSIRAS JI2HE & 24 S0 2o 22IstC CIoIe S4A2gnt 2t
M= OIOIEOtoIE el J12iiE L 012 23 & dIoIEHDIolge JIEESE 4HS2ZM, &X AMdlNA Xs
8 HIELA SHUAM 2610 A2 24 L JAIZE FSHHM 2 U529 WHss 888 = UAES o=
A8 8o &k

IM624 1T Z&EE (T Consulting)

= =2 ITHEEHEL I CIOE g Ucte stMESsS HASZ SIAHS HEZFQ ITHEE HHES
(Information Strategy Planning, Enterprise Resource Planning, Customer Relationship Management, Knowledge
Management, Business Process Management, etc.) Ol CHSH N2t I8 L AtdlE AJHSHCH

IM625 OIOIEHIOIA &Hl (Database Design)

Ol =2 HIOIEHIOIA 22 JHEu 2ME 4 gHS = UH=S0ICH = HE2Z= HIOIEHHI0IA
I 2tF, Entity-Relationship Modeling, =2c|& 00l 22, Scl& O0Ie 22L&, 12l Structured Query
LanguageS CIECH 0] UH=2S Sot0d, A2 HIOIHHIOIA A IS HHRHH, X AAINA 220l Jts
St Chsh & D12 2dIAH =0

Analysis of Semiconductor Industry)

e

2 DAZSUNM= MESHUAM BEX s 246D =22 22, )= QASH e S45S 0ldiE
Ch. 245 I8 AldEd 8 AlY 242 fe 0188 TP HMBS Sol SfdE=2 &= Bt2Xl Al

M642 CIAEY
= wW=0A
el Olgx
ol ZHES Eotet

S
[pa

A EZ A (Analysis of Display Industry)
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Ol =2 BEX &tge 2F 22l 2 Jl= S0 e SSHI22 A BIEA &tgel JlE Mi HESS
i BteX &gel Jls SEE OIoiotH, 01 Sofl MAA Bted &2l =012 MP2HS Y +=
AESF ettt HE0 B Mo S22 I8 S 22l JIHS HS22M, JIge M8 =8 & &
cl get EE S0l S8 = ULE ol A= SH2=Z &t

IM644 CIAZE0l &Y S22l L Iz S&(Manufacturing Process Management and Technology Trends in
Display Industry)

2 WISHA SME2 ML | c
N RS JIs2l ols HESS SREHCh M 35 22l £ &
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IM661 AHEHHIQIHE AAHZA (Entertainment Industry Analysis)
2 W22 AEHOIHEAY et 2 L =2 HAHOASS AJSCh 2 U200 M TS dHHHE 2
Ol =2 & &2 Zat, Ectit, S, 2240l S0IH X AHHHE ZH =2 dY HERAS
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IM662 ZEI= I Mt (Contents Development Strategy)
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M663 AHEHCIHE OIAHE (Entertainment Marketing)
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IM664 QIE{2HEIE OICI0 (Interactive Media)

2 WISsHAN StdE2 S8EE, Z0E, UE/KIE 23& GtiA &5 ZEH(interactivity)S 2HS0 WHe &
b H2E D2 JAFY JxHo HE UHEZZ2 O|oHEtCH 23HE, stEH, JI=d nE2 sSo std=s2 2l
EISEIE OICIHE S # J12 JHE 0 0I5 Oiol 20 & A0ICH

IM665 OICIH JHE (Introduction to Media)

= wWit=2 0ICIHE Sst HARLIAOIE, OICIH2 Jls, DICIHE BH& SAL At2IHAM DICIHS Sgs &
olot= JI&A=0 Ool CHECE Rel= 0l =82 ol MaE JiXl 2 FXE 23, M4, #s0 2
OIXl= DICIH2 AtSI® 9g 2 A0 e Chgst 0|88 2E 2 76t D2l HS & 8, At
SO HEA DICIH ik 2 =20 J&2 0IX=X0 CHolM&E 12IoH 20 sfMEE2 2 H4=2 28
2o & 22 Xg, EQAE Sl AAZ9 &0 UN OIS 2 22 0| 20k CHEE HIEE =0
H2OHE S58& JIFE JtE 240IC

IM666 OICIH &t =4 (Media Industry Analysis)
2 =2 000 Ao 2XIEsS FHMS AZ s LBiol2s Sl SAEZM FESAI|I=9

S, Jlg 2t2 el &Y, Jdcll AIE2 AAHE 82 £9E6t0 Olch DICIoAES Mseth 2480y
2 Z=UHHY, RHSH, fHHY S w0OICWIE =2 S0t =0, 0lddd SO0F0lA LIEH J1g, &
£, AHIA AL 0l 242 A4SHES XUSECZM OICHAYS ZMEY Jis&S =0 = U=
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XLA PEE HFEE = Uese GdE¥sS = AU

IM701 HIZLIA Ze|H8HOl& (Business Presentation in English)
2 WSS 0ICHE S8 AHRLUAHOIE, OICIoe Jlis, DICIHE B1& DAL AFSIOA OICINS 982
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M702 Jl=Z9 2 J1¥IF 4l (Management of Technology and Entrepreneurship)

Ol A= JI&=de, JIsdE, JIGIEN, HHEE 0 =8 otsSh ZA0IES A6t Ol A M

S8 = Y= s¥S iLdt=d S0l JUCL 0l HFUAM ChR= MEF=Ho= JI=ZdZHet J=sd
2/ H
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SO MNYARH, MHNDSD WHEH S0l THECH 0122 JIEIIAUMS UMK L HxIIgol 2
HEHE 8 CHECH

IM703 OOl 2@t & DRM (Data Security and DRM)

2 D22 F20/00 202 HIZLIAGAS GIOIH 2ot 23 0142 2ME, 012 olZst)| st 2
a4 Jl==0l e OloHE s=Ch delld CXNE HEE |5 % 239 2dst 2 22 MAC
DRM(Digital Rights Management)2| JHE 1t OFI|E X, 0|2 &0 2ol &H=Ch.

IM704 &3}J/=& (Introduction to Culture Technology)

CIXEJl=2 2d2 RX2AE ZEH2Z BsAIID JACH, 2at0l==20Fs 02Dt OtLICH CIXIEDI=
Ol Bl=2 MZ222 H& Jts&82 MAIGtL, 22 23E HtR0, JIESY M4PREE HIRD MER 25
2= St JUCH 2 B=UAM= 2ttt CXEII£2 452 4Hs MAESR OR1,
Ol &0l 2E5l= OXNEII=sS DESIOR &
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IM705 CIAtel ZY (Design Management)

2ELNNSHAM SMES2, CIXID ZHO 20 e OlGHE HIZ2S=ZE CIXtel Z2Yol ol23t Aol CHol
i< OISHSHCEH CIAtRl 2Y =20k M4 HiZ §&, I XAS 24ot= HE 21X, & {9 &
X 220l st Weol Eeelch

M706 XIAEE (Knowledge Management)

= =2 JIYS0| NAFIS Lot foh 2R XNAEE 01, Atddl & AEEHES & .

ME2 KNAMSHE, JAKNAY, XAZ2|XH, XA2e] ZZ2AHA, XA AAR, ABISH, KIAMEH
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st F AN JlgsS Haez NAadd dd & OtAEEdE =gd 2 =0

0l = (Demand forecasting in IT industry)
g 2t A% CXels S8 Uz =& 98, 33 24, AlHgE &
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IM708 ITOICII D1 JbXIE Dt (Valuation of IT Media Business)
ITOICIODIZE S 22 JIXE 24 £+ Uz OIEMHE SB=2ot 012
o) OI2& MAHE EU=2 ITOICINIIZY JIXIE EOicle &gHE ¢

=2 E =]
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IM709 HIEZULIA HZEEES (Growth Strategy)

2 =SS Sol0 SME2 HIELIA 82 NSHCZ FEE = Js AHY A Y82 SS6H &0
FR FHe =9 &, HELA A o, HIZULA A I ols &Y J|8t 4, Disruptive &l 2
2, e Hi2UA Y, ZHS M, DA)|BE ALY A, Al BtEd 24 2y, Deln st At =9
o Z2E0lCt.
IM710 IT &t HRAHIE4A (An Analysis of HR Cases in IT Industry)
IT &FHUA R ol B Y QIR L0 838 A& HR S4lAtel 24 Soff AFURAS A
SN ZQAI SHHAQ SHAE JfY Yot S5 =28o=zM AR HEUAM HE JtsE HRS S A
F AdYers =EEHL
M711 HEDICHEHZ E=x=AHl (Special Topics in Information & Media Management)
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IM712 THSRZ2|II (Financial Management II)

= =M= JIgHE2el kel Jtess =, J|1d0| AdHe EXCHEZ R
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IM713 CIXIE M<EelE (Digital Journalism)

= US0As Jls, AMEe HEZFN, Jdelld 000 F20A LIEtE M22 =010l =308 A Ol &
SOt DICIO0l DIE FEs 4HED, 82 AZ2D AIRI0l SMSIH &2 £E2 HE20| HE, HIY 5= U=
gots DMSICH 2 ZMUM SSME2 AX A2AF HE, LB HE, Ol ABAIRIS) JE8 E=
‘HE PE Soll Olcist Hatit UFAHES Olat= MoliotAl E2HAM a2 09 =Uatg &= Us

IM901 S Xt 24 S (Business Consulting Practice)
SMER2 B2 0120 E& Ao et 88 NEs sttt 012 Sol 0188 XAl 88 HE= S&t
2 , SRS MAHAZFOIL SelH SJAZEHE, HRLUAOIE, &

[} o
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IMIO11 oH2l & AT (International Field Trip)
20100 200 AN AAHE AT IS 2F2Y 2 L 23 S22 st=210 "l Woto
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IM921 JHE HTF (Independent Study for Graduate Studies)
20

FESA L 00N AYE20te =2 0lE JHALD NEu=2 8N SEEC: HAFRE S =2 0l
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g s& Z&otil =
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BUS910 Basic Fluency I 3:1:0(1)
This class is designed to help students develop basic communicative skills in terms of ease, speed and smoothness
of speech. The content of the class allows maximum discussion on a wide variety of basic topics.
(Beginning/Low Intermediate)

BUS911 Basic Fluency II 3:1:0(1)

This class is designed to help students further develop their communicative skills to enhance conversational ability.
Course content focuses on discussion, consensus, problem-solving and current events. (Low/Mid Intermediate)

BUS912 Newspapers-Reading and Discussion 3:1:0(1)
This class uses various newspapers to investigate current events. The class will focus on the skills of reading,
narration, and discussion. Students will develop an understanding of how to obtain information efficiently and how
to express that information concisely. Topics for discussion will vary, but they will be selected based on the
interests of the students and the instructor.

(High Intermediate/Advanced)

BUS913 Case Studies in Business 3:1:0(2)
This class is designed for students who want to discuss issues in business while improving their communicative
skills. This course focuses on case studies and background information in the areas of management, marketing,
negotiations, and conflict resolution. It is ideal for the students who want to develop basic analytical skills as well
as those who want to evaluate their personal management skills. (High Intermediate/Advanced)



BUS914 American Popular Culture English 3:1:0(1)
This is a video-based course designed to teach students about American popular culture through television and
movies. The primary focus of this course is on developing the listening skills of students, but other skills will
also be developed. Various listening comprehension exercises will be done with video to build skills to facilitate
interaction with native speakers of English. Additionally, the textbook World Class English is used to develop
conversation and writing skills. This course is designed for beginners to Mid-Intermediate level students.

BUS915 Business English - Blended 3:1:0(1)
This course uses video and reading materials to increase the business knowledge of students. Videos dealing with
business issues are used to develop the listening skills of students, as well as teach them how to function as
global citizens in an increasingly international world. Additionally, readings and exercises from the book Business
Communication Essentials are used to give students practical knowledge about how to write short business
messages. Specifically, students will get hands-on experience writing various types of business letters, memo’s and
E-mail. The book World Class English is used to develop conversation and further writing skills of students.
Although all four language skills will be enhanced in this course, the focus will be on developing listening and
writing skills. This course is designed for students from OPI Level 4 to AS.

BUS916 Real Life English 3:1:0(1)
This is a debate and discussion course designed to enhance the conversational ability of students. Formal debates
are held between teams of students through the use of movie segments. The textbook World Class English is used
to further develop conversational and writing ability. This course prepares students to think on their feet when
dealing with real-life situations in English. For Intermediate-level and higher.

BUS917 Job Search English Skills 3:1:0(2)
This class develops English language skills to help students obtain employment in Korea and around the world.
Topics covered include starting the job search, cover letters, resumes, and interviews. Additionally, students will
take several practice TOEIC tests since it is a requirement for many companies. For Intermediate-level and higher
students.

BUS918 Business English Writing - Blended 3:1:0(1)
This course is an introduction to English Business writing. This course assumes that students have acquired a
reasonable fluency in spoken English (minimum OPI Level 3) and have a good working knowledge of English
sentence structure. The main thrust of this course is to focus on the basic elements of paragraph and essay
writing. Then to focus on writing short business reports, proposals, and executive summaries.

BUS919 Academic English Writing II 3:1:0(5)
This course uses the North American style of teaching to develop academic writing skills in English. It is student
centered in its approach in that students will write critiques on articles they read and lead class discussions on
them. Additionally, students write a 5-10 page term paper which is to be completed in 3 drafts. PLEASE NOTE:
THIS IS A RIGOROUS COURSE AND STUDENTS SHOULD BE PREPARE TO DO SEVERAL HOURS OF
HOMEWORK EACH WEEK. For Mid-Intermediate-level and higher students.

BUS920 Listening Skills I 3:1:0(1)
This course is aimed at mid-intermediate to high-intermediate students (OPI 3, 4, 5). In this course you will
improve your ability to listen to material found in many settings including academic settings. You will gain a
better understanding of the listening process and how to listen actively. You will also develop the necessary skills
needed to take effective notes in an academic lecture.

BUS921 Listening Skills I 3:1:0(1)
This course is aimed at high-intermediate to advanced students (OPI 5, 6, AS). In this course you will improve
your ability to listen to material found in many settings including academic settings. You will gain a better
understanding of the listening process and how to listen actively. You will also develop the necessary skills needed
to take effective notes in an academic lecture.

BUS922 American Immersion I 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their studies.
American culture is the main focus of the course, both from a historical and contemporary perspective. This



course will use the textbook The American Ways and the television series Friends as the basis for instruction. All
four language skills will be developed: listening, speaking, reading and writing. It is designed for
high-intermediate level students and above

BUS923 American Immersion II 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their studies.
American culture is the main focus of the course, both from a historical and contemporary perspective. This course
will use the textbook The American Ways and the television series Friends as the basis for instruction. All four
language skills will be developed: listening, speaking, reading and writing. Please be advised that American
Immersion 1 is not a prerequisite for this course. The material covered in this course is different from American
Immersion 1. Both courses are designed for high-intermediate level students and above

BUS924 American Classic Films 3:1:0(1)
In this course students will improve their listening and speaking skills while seeking to understand the content and
cultural issues associated with three classic, Oscar winning American films. We will explore the historical and
social issues that provide the setting for the films. You will be responsible for learning and understanding the
content of the films in addition to the language skills practiced.

BUS925 English Debate and Critical Communication Skills 3:1:0(1)
The purpose of this course is to introduce students to the art of proper debate. The course will focus on the
purpose of debate, the rules of debate, and the development of a sound argument within a debate. Debating is an
art that requires the combination of a logical and sound argument with the ability to communicate that argument in
an oral format. Debating is the art of oral persuasion.
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