wits R
O sAFIHE
D211 #HH CIAtQ! (Two-Dimensional Design) 3:1:3(4)
28 sds gdot=0 ERs JI=HQ O 02 L &AM (Visual language)ES w=ot= U222, J|
=280l X8 4 & |01| 25 209t MIE 018 Ctest AJ|E LSl Sl Ml AIZA, AlglA,
Jls® 40 Ust 5 E2 0IolE HIEg€2e2 B LAY MHE S6t X8o 01 222 s
D212 LM CIXQ! (Three-Dimensional Design) 3:1:3(4)
QXA XEsHE Sdot=0 ERs JIx=ol CIAel ol2n A el ¥ Jlsol 28t T EAWE
Wole H=0ICH 32t LHME FHots JIEHQ TEHA A0 st 222 S, JIs, 0IE
HFXote AFEN SHECR JHECH 0 HFUM CEs HEt 32t 42 EH42 F2oHH ZEGHG,
M CIXoIHZA S D= s8Es Y6t
D213 HMIZCIXRIJI= (Product Design Fundamentals) 3:1:3(4)
MEBCIAele A2NECZM MZE2 MB2 OOICIH HLUMRE =S MAANIK LEAIA It L&
o CIXtel 2HoiZ wEW YUHS W=ot= H=O0ICH IIE=HQ J|=HME ([Low-Tech-Product) & HE 5= &
JIE Sot0d JI=2 SHAHNA HOLE DliXIE=el JfES EXdie WE2 422 HS2 e Jis
2 282 MAHotD X AGole sHE Aoz A6 ECh (d415: ID211, ID212)
D214 CIXIE CIAe! e A (Digital Design Graphics) 3:1:3(3)
FRH O 22 wdeZ HOH O|0IK &4 L 25 wW=ote =22 OHLIOIOIAE, Special Effects
2 StabAel 7|‘:H° Sol HE2FQ O0ICIH HEGSHH =B Ga4==2 HEGHLD AlLtele &4 2
Non-linear Editing H& 2 Jtliict €3 CG JI& JI=S St&stth Ddel® HROIAHOoIE Jlgs S8t ClAte!
SEOALL ZAHOIEEM s S Ch2st e XMel s¥s at2otH =L
D215 AFHCIXRIOHE (Introduction to industrial Design) 3:0:3(3)
AFACIXFQIOl WSHA O|Z2HM A0 et Y2UHOZ AACIXIN 23S JI=Hel W& olAZ2E 4o}
= WSO0ICH SAHE, AR oA 20| J|2 E0 et AFGCIXtele Holeh A, tael X8 Jls Sl
2ZEE JIx=0IES &6 0 UEUA MHCIRO0IHZAM HF00F & =alalut st ol CIXel Y
BN ExHo2 SPe= W&o JIxXIAS 26T
D216 HMIECIXQI 33 (Product Design Engineering) 3:0:3:(3)
2EHM0I HBLIXCICS L2UWMHCZMN HES SHAE NEZESUHA M= XHF 0 012 S0l
Jlx=gt g9 CIAel ZHoiZ Y-S n=ol=s H=0ILh JI=SE, QAEAE, SSEAHE S O ot
0l 20z fEth= ZE0/E8 Y AES S0t SSNSUe SUUFHUA MEII=0 2ES= M
SLXE FEoff U2 = U= sEHs Lo =
D217 H&SJ[IE (Presentation Technique) 3:1:3(3)
CIXtel 2HoiZn 2= Ot0ICIH & HE S AI2SotN MEdte ESIIg8u 00 e82s88 0
5l HS0ICH A L X, SHEY 32t ESol)| st SACY, ML ZE, st 0ICIoE
0128t dldE (Rendering) ¥ Z7FH il H&8 s stasS Soil Ol SHoZe UHES2ZM CIAe A
HMEES AMAHCZ HE MAEs U=z sEES ot &0
D218 AF&IDJIE (Photo Techniques) 3:1:3(3)
ALEIO 2t8F D012 JI¥EE W=0ot= U=0ICH OIAEY, ARCONHEZ, SFF S AKEZS 0I2N
Alle 28 ZE2 4, o3 S0 &8 AJIE Soil MEMMA 28 A [IACIESEsEE 2ot
A =T
D301 MIECIXQl 24 (Product Design Factors) 3:1;3(4)
HESA JI2es, MAZSH L I, MHad S4 L XS DefXxd S MEQ CXell 2HEEE=
MAEHO HEAMEN SES SO HBCX2 AME wW=ct= H=0ICH 0 UM SRIIsS =
= NSBAEEQ & = JIEMSA COXQ e S AJIE Sot U e AIAEN 2= M3
o CIAQ s8¥2 &U5HH o (&=1=: ID213)



D302 Z2tCIXQ! (Space Design) 3:1:3(3)

FOHEA 22t H0 |AXIcts 23 AE0 el2tute]l ZHE Oloidtl, EHME HZdt)| fIst 822 M 32t
ol JI=H JfE mts SHC=Z &Hh Eol AUl 2t 218 2 S0l et Okl ss5S Sot CAt
O LAMAENMME AHY 22 Z2tL2AE 5S3H ot S22 sE2S 29 St

ID303 CIAeIEHE (Design Methodology) 3:0:3(3)
CIRtelol EAL =4, S8 & dote 2 HEUA IME = Het 2HE S2X0I0 HAF2=Z iZots
2HE W5t H=0ICH 0 M=M= CIXe 2He =4, &R Ot0ICIHe &, HIOIHS =& &
Z, FHoiZ & JAZE SOl 2es= Crest CIAel U4HES stEotH = Ch

D304 MISBCIAel Z2] 2 (Product Design Program) 3:1:3(4)
MZ2 ctOlZ ALOIZ, MSAMES 27, AHIAS RS S MS ClA %EHE ANZAAN 208 H
BIALEHN S S S0 HME CXel AXNE w4t WUS0ICH 0 USHA=E AIZEZAIE 28 I8 SHDII
8, 82J/8, S30IKEH H2Y, AlLiel2 Jlet CIXeSE2 &&ot: *HIXF% EFfM%# UEE ot=
SEE LA S Ch(d=+10=: ID301)

ID305 & CIX2l (Web Design) 3:1:3(3)
OIEUICIRICIC &HOIXMOI CIXIOl ZZAHA HEUE L AHUUHA OIRHXLD U

= HEJIs e,
OlEIHIOlIATd S= &f&otld, Web QIEIHIOIALL QIE#HES APGHD JHLSCH & AIOIES AHE &F
' X7, 8 & J=iy 2 S8, & Z20HY, &2lXe ZZ2MAL HMHE S

r&"
(_\

2 HEIX XA, ® HO ss,
SHOI, HOITQl BAOIE CIRIQ ¥ HEDEH M2 a5t GECL

D306 LEIOICIH CIAte! T (Multimedia Design 1) 3:1:3(3)
Crstel ) S&83stE= ZEIOICIH 202 Elﬂm 7|§ HE= &4 S0l s CIXtel ofgel o2 &H
£ u=ots U500 EHEIDIEI(HLEJ OI0IXIl, S&, HICI2 M2l iz ¥ SEYUES i e =9 8
de X Y HIHE S0 EIOISS MAGHD Hotste CXDINY ZZ2MES 435I

D307 CIEHIOIA CIXHQ! (Interface Design) 3:1:3(3)
dE0td D101 TXQ st 22 Seld A2 AHHOIA CIAQIN 28 OIS H+7otH 2HEQ AE
A QI HOIAE CIXtelolE W=SO0ICH O USoAM=E /\PEIP =& CXelel 222 olaist olo &gs4e
Crekst CIRtel 2t S AN Atellet &M st&6tH SICh S0l ME2 AEX e HOoIASl CIXRIDE 012 At
2 Ho4 EItol =¥ S0 w=35tAH =Ch

D308 QIE{ & CIXC! (Interaction Design) 3:1:3(3)

S |UHEesE X&, &2lot)
OICt 2 ni=30Md=s M3t F A,
2 -

I8t ‘&'Eﬁﬂ/ﬂ EII}O.J% AEX S& CIAe O

EN = ArE 230l &

= SUAIZ = A= A=, 32, S8 QHHOIA OIS E?JEL EEIEOID_ EN
ot

Hz2 AEY
Ef0 S48 2H

HIOIA CIArQIS] Cr2kst 2hH0l OHEt A & OtLlch, ArZA0 UHEt 238 tiZS Dedst AHMOoIA CIA
olo] E4=£ NFEEH

1ID309 CAD & 3D 22 & (CAD & 3D Modeling) 3:1:3(3)
SEILE ME2 ZHE s HM: ¥ &4Xd 22 J|gE 25l CAD 0|21 AME W=+dt= W=50ICh
AFEHIHE AL 2XH2 L 3XRAN HEQ FE*OI e ZZ)HE &0t s JHEATEAHE
HFOYHOZ 2ZYS U= sEE SLEU ARHE Se U222, MBSO AlZd0l&, HSCIA
ol 2|8 HIOIEHIoOIAS HHAD SelE22E %' NC 2 RP S Prototyping0fl 2t s&S 2ot =T
D310 QIEHOl& CIXQ! (Information Design) 3:1:3(3)
AXIZE CIXQI0A 2t e ZE2 HMel ¥ Jt3n 2eE JI=8 5Sot0 HEYAS HASHH Al
AHEe 2EE CIHHOIA F UMY AIZXEE =40 AHEH It S Sot 22 F&8LAD Al
2t CIXRIol MIZME COELH CXNE0ICAHE XA S = AIUEEE S2H22 40t 2eldt
= SYs 2ot oMol LAt &Meotod CIXIE0ICIH CIAe BE0 &&= s8s 20
D312 CIXAHQl QI2bR A (Design Human Factors) 3:0:3

12 AIABOIA QI2t0] AR Sa, M oiss
[¢]

=2 0I12k) S5, 3 2+24
B NTHOI QIZTEN KAIS DB EE ARHO CIXQ AlES 2HHEORM 0I2FTS KAl
ol ==



D401 AIMIZ JHEE (Theory of New Product Development) 3:0:3(3)
=gE Sol AMSOIE, AL, AHCIAe, MEZeH CIAe & HMSHY HBHUAM 27 &= Chst J
HE Yes 2ol 02 MME LS st CIXel A0 228 4= JAs dSS IS

D402 CIXAQl A2 E (Design Professional Practice) 3:0:3(3)
CIRtOl HIELIA AIAES LR, ASEE Y MEHO| AL AR REYE EHZ2 W=ote WU=0|
Ch. 0l =S Sot0 stMsS2 CAel AR 2EE ZE oldidt] 018K & L HR 2F, CIXe
Z AHE, OXel H, SSHE| HHS0 UotH ASH MES ol =0

D403 HMIZCIXQ! AIAE (Product Design System) 3:1:3(4)
ZEANA

MECIXCIS SENEZA HEL SEH Jlst QAE AAEECZ YUHEAIH SIERAHLY AZ

of SEE CAeE HARct=E =00 SEEQ MEA ! | £ HAH=ES=Z diZot)| -?—Iﬁ}
O 4 CIAtCl OlE2e H#E22 Sst &3 CAQ ZUE0 T=EUdES A43Hoeg HAS (dslts
1D304)

E COXQ! (Edutainment Design) 3:1:3(3)
A, AIEHIOI&, Dt Al AAIZE QIHEEIE DT A JIY S2 01256t Chst CIXIE DICIHE M
ot= JI¥ES W=l W =0/H WHEO0 E&E ZiE= € CXIE0ICIHE SotH &6t
O &tst & = U= EHOIE, HY, AHSED|D| S HLEtCh

o (U [[E
o
ne
ol
I‘J
o

D405 ZEIOICI CIARI T (Multimedia Design IT) 3:1:3(4)
HEE &3, ARy, 2@ oIXe M 224, Mg =Y, gel=ol Xl ZZAHAL MIHE S
ot0d, ?:%*Ol&“&' ZEIDICIH CIRQ! HENE 7‘*“*0 Ct2CH S51 0l =s0iMdeE HS2 ZZEE0/% 2 H
22 Jta Algdiol® SS9 ZEIDICIoII= X ES JI=2 ttgez 2 ¢igE 2XMES &6t
ZHE BrAIN o CHsH 2012te S =S8 ME2 CIXQL Dz, HEX SOl CHEt CIAFe!l i

g8

U TZMES AHEH

D407 HMSB-2Z XA CIXC! (Product-Environment System Design) 3:1:3(4)

CHe MAtE= HE 212H2Hd (man-made environment) 22| A E wW=ole HSO0ICH MES SEEH =
A

2 QXZ ofi4dot] NS-SIMASZHA LAY = A= ol JHA a22H 2t IS0 CHoll H2&8tCh
O A=F0ANE BSEAL d22AEA, 2t e 25 Sl 52 Sot M2 CXtel JIE
= 8ot CXe oHZ2HoZ AN SclHE HZHHE MAlctE

D408 CIXA+Ql HIE (Design Critique) 3:0:3(3)
JIE HES CXels MEY, ADlA, THE, 8A X, B24, 20X AEY, AH L AR2 20, Jls, 4
&b EOH, OHHIE S92 Chdet SHNM Z4ot0 882N £2 CA0let ofisr 2H0IH HEe =A
0l AIH0fl THst ets 2 JI210 LIoHF 019 CIXtel s8Eo gas 1 &t

D409 S&CIXQI T (Integrated Design 1) 3:0:3(3)
2 =2 OXe 2IAXIe ARE SEotH SRHE9 Ol 28t AAsS 240t=
W=0ICt &= 2= Y A0 ERE D SHHE Al CI X2 A 7 (Design
Research), 21& & Jli(concept development), & ClAtQI S&t=4, CIXtel M dF L 2e| S CIAel A
SHHE JIEE MARLZ ssott CIARI0 2R A4S A6

ID410 CIAtQl £ (Special Topics in Design) 1:0:1(1)
AR E2Z MZE 0l55Jt Zli= 200l CHoll Alel HESHH HEE= Us sE2 JIEx UAEE EE A
£ ='YGtH 22stih

D411 CIXQI |3AS (Design Workshop) 3:0:3(3)
CIAtel /I9&2 CIXe SMaHZ0l ZRE st 018 & -l s A A2 A7E Soto CIXte
MHUNAN 222 ot Xl—\ ¥ 552 A8 WA=s0ICh X f3z2 CAele o/l AN S8
Not=dl SHE S, stAHU MHHS MEIE ZH6HH /352 Ml E A48 HRE S22 MG

H =T

D412 QIHEHEIE AMOIA (Interactive Space) 3:1:3(4)
CIXg Jlee gdog R2/0t MEs P'_ =22 UXEs, XNssh AHHBEES S0t UCHL & S0
N 32 82 242 Fdols M3 % AABS O 22 2406



A4 ZEE ME0I| A8t AHMUEIE Z2t2 AtellE A4S0 £8F MZ22 HEIE Z2F CIAe 2
St OI2H MAHE &Sotl M2 CIXS ot Hotstch
D413 CIAte! HIRLIAIOIE (Design Communication) 3:1:3(4)
CIXtOIL 2 CIAtel 248 o Y ZUE SHEOZE MEE = U= NLHEY sEHE SISE2ZM CIRH0I
Hel HAFLIAOEE MANCZ 08 = UAEE ot= HS0ICH IS8 2L 0IHE S8 Al HAFLIAA
old9 JI= 0I&8, eI2tel AlZ eIXle D2 &Jel 82 0I8 222 0l 0|28 ®Hgst th&st 0t O
oIS cv, ZEZ2I2, AL Metd Y S92 A5 S22 =0l 0IFUHAICE
D414 SECIXRITT (Integrated DesignIl) 3:0:3(3)
2 nis2 MHONelES M3ote StMSHAH D= WAE ZIRHEE JEE = U= JISE M3
NNSE +2ots SHMES2 MSUHA S&8 CHYs XA AZS J|BICZ ANSE LS giEoz =
ish = QU= LYEES 2ASIH T HalSe SAE0I O0ICIHE 8 L= 20l 433 Jisg 39
CIXtel 22 AXSSHH S0 2 0= IXE BRE, T2 EE0/E, MASH, Ol AT S0fl CHE
NZ0/2ES 225t 0lE N3 UAE TZNE L) SEE = U= IS E M6
D490 Z& AT (Undergraduate Thesis Project) 0:6:3
d WENHE Sot &5& KA, D=, JES g2z ZEEQ AR sEE 8246t B=0|
Ct. =2X& W22 Y2AE HHY L&t EFMES CIAQD 2= MEtell RA2 2z 2
Aotd MAAQ gHo=z (Aol ZHE HZdte =3 Ol0I® CIXelE2 #&Ed6tn 1 Z2UE EUZE &
== H4-HECHO0F &0 ME=E =22 AR HAE HH SMERAS =0 HEE ZHotH
EICH
D495 JHE R (Individual Study) 0:6:1
S0 2ARU= 202 N2 &20tH HEH2Z ALRFHE £Fotd Mdols EE A7 W=0|
Ct. Ol =2 ==ZolJ)| RActH= SII=0 w==2 ot HARHENE &4 MESIH =el= 200k of
O &0 2H 20l 48F OILHUIAM S Jt=3HCH
D496 MIOILt (Design Seminar) 1:0:1
ZZ2 MACXAZ0HHAN 2SS B0 Us =R WHE oM 28 MEE A1) EES HMEEM
CIXtQl A& (Design Trend)0l CHEH OIGHE =012] I8t H=0IC
0O &-9AHHE
ID501 CIXAt2l Ols% (Design Issues) 3:0:3(3)
Z2 CXostE s4doll e Tt 012 & =2 =HSo et OlhE Sotod, et 0leH CIXe o
To| 22E OIFRE= F=RE ORI 2R SE2 HEE = U= 2EF2 4ot SHE CIX XAHA
g F=stth
D502 HARAYEE (Research Methodology) 3:0:3(3)
CIXtel Ao HES E40te Chst A7 UHEN e MARQ Oloiet 01 S& CIAe H7nd o
ZU=SC| 2AS Sot0, AAt Y SHAINES HRE HAHABZ M = U= JI=H XAS L6
D503 CIAQ ZZHE T (Design Project 1) 2:2:3(4)
WEI|so KBt MEAAC B 12 AMMBCIXLINES 0|2 AME &6t HS0ICh AHMEL
Aol AMLH 2Kl M 24, geldel Ol Z2AAS MIf, SHE A2 L H Y 2&AGHN
MNEX S4o CIAe HELHU UoIH ZZNE UM OZ XMSHTL

I (Design Project II) 2:2:3(4)

ID504 CIAtel ZZ2ME
CIAl Z2HET O MIUEZIMN JIGHEHN S
+=ot= WF0IC 0l UHSUM= CIXR M) Z2HE

ID505 AFE4HE4A (Usability Analysis) 3:0:3(3)
HME& 2 0ICHe stsd, e84, J|dd, =4 59 O2st M2 AZS2EALN 28 01ES HAot=
WI=0ICH FelAE TAY, BHAZ 24Y, AIS4 EOtY 59 Ch2st dHsE AN ZEHEEZM AIZI
=S8 COXels 08 = Y= s &2LotAH =0



ID506 OICI QIE{=84& CIAtQ! (Media Interaction Design) 3:0:3(3)
oI2v AFH, et MBSt ASAHES SHGt= CHst OICIH2 AlZ, &2,
2 AHAFGI0, 222 228t Tangible Interaction CIXICIS] AtdE AMECZ HEE
CIXtRIol JHEOl CHE SR8t XIAS s5Setth

—

ID508 ASXSACIAC ZHE (User Centered Design Methodology)

_\6
D=20ICH AFSXIHEHE, AlLt2l2 J18H CIARR!, AZ3tolch, AFEX CHololel, AtEd ED
Aol S AH=SAHOCA OFOICIN =& =3, It HAH0 012 SN 42 dES u+8thh StdE=2
0l otod FoHQl MS2 HES JI=loln AEXNL HE +dols sEHS 2ot &

u .
O o)

D509 &tsh CIAtel T 2ME  (Design Project for Industry) 3:1:3(4)
AAIME CIAC ZZ2HEE ALz siSole AdE U2 N HFZIMEQS e, Y, T24|

A, SHoHZYE SOl Ool ASHoxz ARSI 012 M= X2MA &S8 Chsh CIAFeIRI AR H 2t
ZES HIECSZ g2 MO Atsta sy 2Alo] BHE +"otH, JIgne ss/A3& L HiILE S
SotH O HIASHE SHESTIH, ZZRE FH= I A & AFXAS ool et ESHCE

D601 CIXAQl ZZHE I (Design Project III) 2:2:3(4)

UEIOICIO 2 TEHE
o Jl& Y CIxtel, OhNE
Of 2 SHY SHES o
o DRMES 2HE

£ [OXolots Z2HME U=2=2 HEOION 28 MBS Sd= Li%otld WS
o 2EE & Z0H0 2H 2 202 201 Y YA gt SSH2AE Sot
2ot B ZZHME S0 oo Crefet 20242 g8s Set M= O f

D602 CIXtel T2 A
|

E
ClXg 8= CXes HLote Z2ME NIHF2=2 CJXIE HE= g 220 et olaHet AHS N
2ol 7EHE C2de Jled ZHES Sgetth UXNE A= oo d2Ite gLA0 st 38 2
o2t B ZZHMEZ 2HE

ID603 OICIO CIAH
CIXIE DICIo CIA
3

J
NAE JHgotn E2HQ 235t HE=E EE6t0 Hyot=s WS0I0H

D605 CIAte! OtHIE (Design Marketing) 3:0:3(3)
CIXtQIO 2ZedE O3t AHIANE ARG =22 M HE EXAY, AHIA A28 A8IKSl 2tOlZ AE;
2 S CYst AE DAL JIEE SHZADIEL &N &sotHl &0 018 Sot &sXisE AR XX
XIS 018 = U= sHs 2ot =

D606 2 SHCIXQIE (Theory of Emotional Design) 3:0:3(3)
AHISSO JIXIDIED HIPIE0| OlH0A ZH22 HIS0l SHIID As AILIOICH O =2 212t &
H4QAE YE| IS, 24610 TEAUHZ HEINZCZN 24X LA T2 HAE 88 £+ U= 52
= EUEICE OIE RoiAdE 24838, XUs!, delst S2 F=H 2202 &M M2=2 CIAel 2H o
ZROtS S&EHCt

D607 ClIXAtQl Ze|lE (Design Management) 3:0:3(3)

CIAtel BHLIXIHES Ol2n 2 XNE W=ot= WUI0ICH O

| ol
OlHE BtEe=z CIAQ ZAZ FEole 2E-28 UL CIAe ZzhAE S8F8C2 2A2|dt=l 22
St 2N HZW AAMNZE HEHS SFHC=z UELL 0 =S SotH SMsSS I OXe fEMs 2
E OXel ALEE JIAS 2Z 0 2|0 28 AFEQ XAS SSotH =i
ID 701 CIAIAH 7 0l#% (Design Research Issues) 3:0:3(3)
CIXtel o3 20E 4ot U= OYs 012 & =S 22 FEE 206t 018 S 2ZM O
olo| st2& XIAMH 40 JIHEY = U= ME22E2 H72 F=HE L=2ot MAESZ 8ot YHES
= .0l == Sot CIAe HAAE fst OI|2H JIES U SAIN HAMNE HR2E H

g

= A= L0 U8 NAMHAE R=EHCL



D702 CIAtel AZCIL T (Design Studio IT) 2:2:3(4)
2

SEAFEE Q] CIRIRl Z2ME NS5 2 HIRAXIF 27 2AZ0H Ot AE 22 ARE o= U5
oz CIXee AXet 2 Jl= HES OloHotl, CIXR D&t AR0 ol St&8tth 012 M=
AR AEAHT £= Ol 3 ZOFte E@SHPE Sot0 LK s8S S

ID705 HEE CIXCIE (Theory of Public Design) 3:0:3(3)

o
=
=J

ST AlE 22to S8 SsSHE 24E HAlE FX2HMO =2 01220l SHCHLE TAIEE =
=
=

OIN ZM3t= M ZSRS SAISZCINCIE SHUAM 2E5t0, TAISZ 2 dIXIYelEl(egibility) 2t 2l
71 El(ambiguity)2] ASI2EIHEE S I sStEGHH =& Ll A2 (Public Design) DHHIE &2 StHCE

D706 QCIEHHIOIA CIXHCIE (Theory of Interface Design) 3:0:3(3)
CIEHIOIA CIXIN 2

| QIztel oIXI2&, CIXQl Jtol=etel, AR AL SHE S2 Ut 01g= M
HE2=Z Hlctes W=0 O #=F0Aes 12tat MZ 12l 0l 0105

ES 0/0iF= ABHAEN SN SSE2ZM AL S4 CAeS 018 = Us 0EH MHE 4ot
=0

ID708 ClIAtel Me&tE (Design Strategy) 3:0:3(3)
CIXtolE NMetNol HAAXNRACZ EZote O ZRs XNAYN YHES uSdlse W82 I} S3I|&,
Y S Uget ZRUA CIXel Mo S 0lA= Mg 20, =24 St 1S 2t9 42HES o5
oz &t

D711 QI2t=4 CIXQl S8 (Advanced Topics on Human Centered Design) 3:0:3(3)

oIt = CIARlel 22, ¢y, ZZMAN 2HE FR2 U5 0SS AU s&ct
st M3tE HRE 018 = UEE o= H20ICH =2 u== U

tH =
ZMAL OO et A3 =2 S8 *4Eh

2 (Advanced Topics on New Technology Convergence Design) 3:0:33)
2E8 MMBHLW CIXAARN CHet Chest DS=HE AMEHCH AD1=0]
CIXtele] =2 £42= ALSE [ OIGHGHOFE 2ted MOIIMIL, JIHSE, MM, AZEYN S8, MAD|s,
S0l tHet =2 Dl gHalE dEst] O H#E828 M UEBLlE S 01%E S48HCh L£8t ADI=0l
SgE CIAe MAIE 2400 MAISHSICH E£8F AD|=0] CIAY 2 2 =70 &= L8 AE
HGHH CIAR! Z2NAL SAE A8 A7 0|5 L=8H0

D713 HIELIA SAICIAR £& (Advanced Topics on Business Innovation Design) 3:0:3(3)
HABHQ HIXLIA SEAE A5t CXols dsHoz E#E0te O 228 Met XA =5IRE 02
22 HE AlETRE SAHOZ &6 HHEH CIXC AFRE Sot0 JHXIDF U= HIELA S8g 0
=1, HEH COXe Ao J18t2 & BI2UA 22 CXE = U2 Aol il s&Xe=z
2Ch

D960 = H (A AH (MS Thesis)

=ZXANETW=o S0 82 =23T MHoUES 2HZ HERQ HRE Y AAES =2
HE2 AHLXC 20l =S AGOXY XAMALS EHMS A JIHY = U=
22 ZZMEQ HIPFA WHOA JHEE CXele 228 M2Z2 0|20 2Ls AHS
2 FAE00F ST

D966 AIOILE (& AH (MS Seminar)
Clktelel Se4d, M22 O 2y, CIAeel Mt JiXIsl 22 S CIAel 209 =2 01s%0
52 2=}

gt ¢392 EEZS Sol0 Al AES HE = U= JIFE #H=U
O ZAAEN 2ot S92 E28 Milicte Jl&l: SAUCH

D980 =204 (AN (Ph.D. Thesis)

D986 =204 (2Ah (Ph.D. Seminar)



