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2 (Introduction to Operations Management)
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(Theory of Macroeconomics)
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O|AtZ & (Business Forecasting and Decision Making)
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ZHEBAIAE (Management Information Technology)
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SABAINE (Principles of Business Communication)
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b Atell2 4 (Strategic Management)
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202 M AT (Case Studies in Information Technology)
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Zg&e| Ml (Case Studies in management and Innovation)
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SE Y SH (Probability and Statistics)
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P& & (Statistical Decision Analysis and Forecasting)
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BB S HZA (Management Statistical Analysis)
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MGT504 HZEA (Quantitative Analysis for Management)
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2 (Management and Programming)
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t8 Y (Strategic Management)
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MGT514 Z N &R & (Principles of Economics) 3:0:3(3)
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0t & (Entrepreneurship and New Venture Creation)
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StBA B AHE (Environmental Management)
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MGT537 XH&/et3Z M E (Environmental and Resource Economics) 3:0:3(5)
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MGT538 == Z M Z£& 1 §= (China’s Economic Development and Korea) 3:03(3)
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MGT542 ZIEEAAE (Management Information Systems) 3:1:3(6)
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MGT549 Z28&E2J|= (Information Technology for Financial Application) 3:1:3(5)
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StCH. L8 &M OREUX 1D A= 0552 Olofict), &Y =&, & AHUWS otLtel OHIE Dl
HOZ AIZ5IH Z2ME= I8 S A0SO 8, AHIAF AMBEHUA 2E A7 SH, A8
o Z2tO0IHAIS AtelHel BHESE 20 20

MGT554 CIXIEZME (Digital Economics) 3:1:3(3)

2 U=0Ms dSHC ZHE0l e B HEN HEZ=HE iSO Sol DIAI2ES &

Molgs g4y J1go 2 i A4Jl= Ol CHoll E@=&HCoZ ERECL eHlXLIAE ME2
2.

[ A
(=) — 7T

A DHAHLIS0 &S fHe 2 ZEsS 2R
20!, =

Mz2 JIge 3dac

>

MGT560 MS3|H (Financial Accounting) 3:0:3(6)
SIHIEe JIZ2HEE 2ol N2AIEUNAL SHEEL AEES SRS =2 WELZE, SAHM™ I
&, HEMES 20, ol & HRHE2S A22H, MRHES=2 Olol, MREAME=ZAS Ji=x, 21H

22 0I28 FAENZEE & HESZEQ JI=H Ate S EZEEh

>.

MGT561 J| QIR E 2 (Corporate Finance Policy) 3:0:3(5)
ot JISZUM HRE MU st HESH AAMZBE 2 o) oA ARECZ RSt HRAIAW
oot s &S50 A20ah A8 =28, AE3RE, ASHIE, g™z, oL & &8 =8 29
LH2o=2 ZSHEHC

MGT562 MR AtlIE4 (Case Studies in Finance) 2:1:2(3)
Ol =2 SIME0| 0] P22 OIE=2 AHMEN aiZd BEE = A= JI&E H3EL. =+
2 NMUt2 Sot0 SMES S0l A8 WEs2S ZEMoE sttt 0 AsHAM TOREAHX= =H
= NERTEM, ASEE0 28 2AAZE, igdd, EXNFHY 22| SOt



MGT563 S XAE4 (Investment Analysis) 3:1:3(5)
=AM, ITMaZEAE S Hd A 30 e fgl =482 2HE Lot SHHAHS
U4 L AES & 20t ZEZZ2|Q 0|8 lgs &
o

Ct.

Mo ofo
0x

no o
O

o

MGT564 O|IAlIZHIZ4 (Microeconomic Analysis) 3:0:3(3)
M=t =Me M22 MM =82 =Mool st Z=st OloH2t H st
Ch &2 Z20lM= AlE 2& olilM Zdole SHSAS HASZ 6
= flet JI=2& ZHOIZ2 Oloidl S&E= 2 MZ0l HHEE D A=

HASSOl 245t Z SISt

MGT565 $'=&HME (Economic Development of Korea) 3:0:3(4)
of =9 22Xz st=FMe 2, 28E, MM, FM==X S0l &t 0|EH OloHE HIES2
2 SHAZEMY ZH0 S8ote s JIR= AWO0ILh =2 HY0lF =23 HY HEF2s WA
£ SHez =28U = UEge2= s=23MHY 2E E40 Hel, ZHgdEgn 20, F
A g, S0t &Jl, JIet BMEMY 24 S5 UELL

MGT566 3SHZZEE (Money and Banking) 3:0:3(5)
StH 2 S0 =22&M 5ol 0lk=, &g, 2, stHAS & AZEH 0140 OIxle 2= =2
ZHMI2Ee 242 Sol UGEL L8 =889 SHE8U 1 stE 240tl, ssHEe JI2
0 El= 2d= HIXRoIH OYst =8 SHIIE2 2Z 0 dg= A28

MGT567 =2&J|&& (Financial Markets and Institutions) 2:0:2(3)

=SJ22 M etilMe Ags MEIROZ HHEDN, S8J|22 23 2HE JI=22ME &

o —/ —
Eotl), = 8AME & &332 =Sd= T Ateth

MGT568 =& & (Risk and Insurance) 3:0:3(5)
A=A, MR, FESH £ 22l JlssS dEot) &ol, 89, o=z
= o

A0 et 42H, Ol2H DE= ot 0l et OlHE BtE

MGT569 &2 % =& (Futures and Options) 3:0:3(5)
A2 SEANEUAM J1A0 Z2EE= |2l & fIgael JIgES AIsth 428 & sEAE 2
X 2 Jsg dHED 42 ¥ SH9 JIAHZH 0|22 246t AS24 Z2UE HESH A2
L SHE0 CHSE 20l Jy= OIHE T2t

MGT570 S3EA 2 HeH (Security Analysis and Trading) 3:1:3(5)
SHN 2 29 2| ¥ 2A2 s 2’FY 52 JI=R® 29 Ol ANME 52 0IAE 2
& JgEsS U= =&, 0|28 2H S0l Ust AEU=E H28 Sotd M2 =4 JIY
2 Hdot=d 1O sH0| UCH

MGT571 =& H ¥ =& (Korea Economic and Financial Structure) 3:0:3(5)
St=2dHe AR S40 &, YHEAIE NE, ZH M S0 s 22X 242 st ol
CHSt OIGHE BIE =z 28 M Y RXIMNO| AN ZHE E4Aole sEE HIYSHLXA o= O
1 50| QUCH

MGT572 MSHEZ4 (Financial Statement Analysis) 3:1:3(5)
=

2 UH=2 HIRHMES i8a) 24 Soto JIge S & 02l 2E JEHE Th<otl) ol =aot
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MGTS574 Multinational Corporate Finance (= MIXH 2 & 2H) 2:0:2(3)
0] =22 sStMsE0l =HEC 420 AM MB22le o2l MEES Ololotedl =3 & A0ICh
SMEE 0] =2 Sotd = HHRAIZUHA 018 = Us OSe ANASEE LHES HRAH 2
HO0IMH, HEN & 2E =HoIAE HsH U2 A&g€s 22l & 212010 tHotod A &
20| CH

MGTS575 Global Financial Markets (=M= & Al &) 2:0:2(3)
SMEQ SHUA 82 SHIU S22 S4EHCHL Z2AUE2 JIg0l AL =HS3eRES
=Moot H2lots YY, QASIIMASESHE, Aeh) & 2HHAL ANSAIERS ZESH

MGT577 HAIBHME4 (Macroeconomic Analysis) 3:0:3(5)
2 =2 HAMZHO st etd=&2 Ol SEASsSEH2 UEL. URe AHEL HEe
ZAMAEDY HIHSo LNostel 28I SSHSE4H, AHl, FAF 2 SIte Z2H0I1E, SHEH
2 HEEMS SH0l e 2HOISW SEASES = URA D, HY ZHSHME Jl=/=
A2E HAZHMOIEE TEAH ST

MGT580 &HESA&AAE (Applications of Telecommunications Systems) 3:1:3(6)
AESHAIAES J=dc, Ay 2 S SHEE s UEL Z2EZ, OSIEE, 324
£0l2, LAN, WAN, MAN, ISDN, EDI, Internetworking, S&IAIAE SHYE, 8524, SAMNY S
& 9 Mo =& =0

MGT581 ZFEII=IE (Introduction to Computing Technology) 2:3:3(4)
datstol dutMol EEC=2 ZARFRH Jl=2 2 20E AMcHH 2 =20t =2 Jls Yd & sES
208

MGT582 S& B HMHE (Economics of Telecommunications) 3:0:

= LHUME ODIAZHSS 02X B ot SA A X 2
M= S842 ZAs) 91 OUs AX 22 1 M0 (60 AP0 SAAHSS S
H S

AH0l MHSHCZ 24FE 0 2

Al
g OIE8 2ZHE H3otH 2l 2 LM =2 =39 =AMl o EH
o M REGHHAM Crst 220 2™ 1 St Do Ciol =4 stit.
MGT583 S8 S3sHE Y A& (Introduction to Telecommunication) 2:3:3(6)

Jl=0l OHotod Zelstth =2 WE22= Otz ¥ CXNE &35, UssEt
o
o

, HIOIEH &&, A2ctAIAE, 24, UOIEHSY, 2Hel Sad, & JlE HESl OlhE et

MGT584 QlHYISE Y AHZ A (Process in Internet and its Analysis) 3:0:3(4)

2l 210 Ues HESAZ0UNAL BSHO HEE &L E2SA HEO Q0IE 1 AAY

Jl=#, 3HA, XX HiZ0 Cist =46t OlcHE Soil WYStES Stit.

MGT585 &HESAIJ|=& M (Technology and Telecommunication Policy) 3:0:3(4)
AT ALMNEFUHA = IS ARSI JI=LA FHIF MIIcte 3ME,

Jl=2d0| EES
o=
=

(e}
—/
QM 0|2 MM NSRS IM YIRS 22 Sof LAsCH



SHBHZA (Telecommunication Business Analysis)
2 H20AMs SUMY B82S fdl 28 2ALHEN IR
)
L1

2olst
WS0IE, MHBHLTZAA, SUAAH ZNE

A
.
process,AlLtc|2 HEHY S0l ChFH AL

MGT587 QClIEHUYII=I1E (Introduction of Internet Technology) 3:1:3(5)
2 H=s0AeE Y2 J=&ol N2l MEHQ =2 0|FES OIiEEM CIeHUDI=0 2eE
ANIE MAECZ ZAGIH LoD ME22 22 Y 28E = U= BN AHe sEH2 &2t
T = St €Y Term projectE SoHA= LS8 QIHUD = RS 205t ZHSHH & A0ICH

MGT590 Cross Cultural Management (Ol 2 3t2t2l) 3:1:3(4)

2 =22 FNE ZITN2N ERE, M2 OE
g JIEo LS FTH2=Z &t} 018 I =24

oHE Sat HOl AL S -, AHES2 U&-2 Olof SO0l tHol i< Al = Ch

rol
fol
=

MGT591 Global Immersion Practice (H2:-3Y =2XHE &5) 3:3:3(5)
HA-ZHUsd st8S0] aME0 HES Soto 228 JFIYoIozZ 4&8E &= JUEE ot A
0 2 wWit=e| SHOICH 2Z2EcIHY, ML, 2 2EHAOIE, MASAMESEH, S SotH
ZoANM i BEE 2 208 WEs8 a8, MEdt=S stk

MGT592 Global Immersion Practice for Telecommunications (S22 H=2HISHAlE) 3:3:3(5)
2 WE2 SN0 2o S=H0l g A8 AMBII=0 e 82, SAGH ZBZelg
WRE & MEsE HY D3 206, 01=2 A0l st 28l 2IHE FE2M ME A=
0l23 MES HSote 28 sHZ sttt

MGT594 Z22¢ S & 4S5 (International Studies) 0:6:2(2)
2 Wit=S2 8 HEALIANM S2 a0l 0 Jse 0= sS3(Ee U2 22 Had3E =
S AMHe ZE2Y LAg =30 HWSIH IHEL 2dA2 JIE = JUESE &ttt £& O=H
gl eldel A =& el 2AZHH 28 2 L AH D2l O XY 22 A
TEO W olst HlALIAS MY L I UalME S22 S0 UL

MGT600 =l &3t 0|2 (Optimization Theory) 3:0:3(5)
2 wWit=s2 J|2HQ2l Operations Research (OR)Z&H W==2 2st SM=UHAH S0 20 Chast #
H3l0|ES &SotH ot=d SEE E0U. 83X Q2 ORQ Linear Deterministic Optimization Model S

=
£ & H Ool2xel &2FUAM CIE2 & Non-linear Program® J|2&Ql 0|82 S%0tL, Optimal

Control Theory2| J|& Ol & A2 S8 Jtsd8s 2=

MGT601 2AMZHEAM DN S& (Decision Analysis Theory and Application) 3:1:3(6)
SINZEHEAZ2 AAZE N2 2HE Jtsdt 8 FEsl FEE = Y= =c/H2 222 NI
?/8t N0ICH Ol 2HHZ0H UNHA Seldl Hods F=o W |Is HEHS MBS
MGT602 O0I=0/8 ¥ S& (Forecasting Theory and Its Applications) 3:1:3(5)
O 2 AIAHE 240 2dHE M 082 Aot &AM 28 246t s 282 =6t
O 222 M= BoxJenkins 28, & HEI2E, N=01SIHSE DY, &2, HIOIXKICH OZ DI
g, AHEY ZAY, FHM =X =2l S0 UL

MGT603 Al=d0l& (Computer Simulation) 3:1:3(5)

2 U=2 IFHE ASdolde JiE Hgd AlEdold 2EES o , Process, Activity,
Al
=

J
=
Event ?152 22& J|E 1 DEVS Formalisms B2 = &M &S g &+ & H0HE BH2CH



Cet SAHHE 20 =24, HMXE AlSdold, Asd Alsdlolds UECh

MGT604 QlAR22| AIAEIDF M2F (Human Resource Management Systems and Strategy) 3:0:3(5)
2 =2 olAr2t2] M CIAIAIAE 22|18 SHOZ Sl 22Y AIEA 20E IHatel 2&,
BiXl, 2cl= AlAS g, MAD|=s A, OHHE & 22 IIXdasEs ZXE2 J1ge HAl
JHEOICH 2 U=2 gRLHEIL, 2SI, 7o 23S SHESH Iz S 22 2Ar2el
o JIHol 220| otLich BEXe 2EA J1Y JMHE sHA QINIIRC e Mt S&ES
S0 ULt SEHQ o= 2EAF0IMH 22ME HFI2YHo=Z J|gEI2 JIXxE 4ot U=
OIAFZEE] AIAEN MeF Y S22 ST

MGT605 ZHHFLIAOIE (Business Communication) 1:1:1(2)
0l Mt=2 2Hs AU ZIXUAH E=Hol A HARLIAOE s &A= =F0] U

Ch. N2LAE =2otH HEEZwWE2 Soll English Presentations, Writing, Negotiation & &2 ot1, &
SO HO AHARLIAOIE Jl=2 LS

MGT606 KNI HTHA&HD =HIHHE (Law on International Business) 3:0:3(3)
IMHANL SHE ARG StE= EAL) ELZRH AAZE ESot)| /oM OS
I 22 202 0t2&= =M HH Y (International Business Law)2 = XISt 0fSHCEH : =M1,
NAXPEX, NETHAA S A 20k 0 0l HAIE XFUA THeEes MHASEI2WTO)0
Chst st&

MGT607 J12Z G B (Legal Aspects of Business) 3:0:3(3)
SUHARCE SHOle ZGEZ N PEZMAIMN H L& 8ot U0, &8 ZH2 <ok
HESH B XNAS 2AE 20| 7LD UCH 2 AHAHE U=s2 Jg2 U UAAHM AHH
Al JHE BIBHGHH 28 &= el 2 H (Agency), 2 BHH 22 H (Contracts), &S 1l (Sales), & AHaHoqeh
(e-Commerce), = & & ?|(Torts), MZE= = 2 (Product Liability) 2 &% UH CHECH

MGT608 J|2B AN S AFY (Legal Aspects of Business Association) 3:0:3(3)

2 N2, o™, 42 59 XY (Sourcing), Know-how 2t&d X & HAHA
& £ MEk(Market Positioning) & Ml JtXl SO0HHIM 838 PR 3
QTASICHL 2 =2 012 e 852 0 9y 2 ¢yo HFHE, 719 Xi+7xE, 0lAtg-A

2 U= el eR, JIghs £E 2El, SEHA AL L USRI J1H0 2et E S UEC
h

‘

NS BYBBUM 2B 3N
~

[0 Mo

-

MGT610 HAFPEEIE (Research Methods) 3:1:3(4)
SHERDISIA H20 Qs s 202 HARAUHEN &2st J2HEN =2 2™ S22 0loHdtY
2E2E > Ue sEE AFEE ot= A0 2 U= SHOICL FHECZ 2 UA=2 S 01 2
OF A-8HAF SR =22 HRAYEE 235l As52 St A7 A9 ZEE JHKH O Lot &S
NEE 2800 /=2 S==22 N4 £ U= s A= = JUAESE st

MGT611 L X EEHE (Organizational Behavior Theory) 3:0:3(5)

ZAYEC OIAEHAIE HI2YE 2FE S2TUHA U0, =UE2=2= HE0IE2 J|2
NE, JNQISHEN (personality, cognitive process S), SIIFLU 28 X O0l22 (27018, 21 X0l
g, 208 5), YAIDANE & 24, ARENH L HHE, NEXNE, ZENE QLS Z
OIAFZR), Dl ZEJRXZ2HO ZHH0 THet M Ol22 A ¥ Hlw, AN X2 [XZH9l 23|,

ARG IS, ZMBEe FSHA0 28t 0|2= LJHstCh

MGT612 L X AHE (Organization Theory & Design) 3:1:3(5)
2 U=0AM dF6I0X ol SEE Jlgs ZEst 2E A0 st 242 #Eoll, =39
HAIOIZ20 CHSh MEHRQI SS HWENRCZ HFSH H =M CHSt 2 OlHE So, &M =
Aol 0 SHASE2 0282z Z4A0t) ZHEE HEE = U= sEE hHLdt=d UL



MGT613 HdINM&E (Strategic Management) 3:0:3(3)

.
1%

0
>
1

Mt Ho JHE L M UEZ2 A2MoH FRUELZ A= M2 Y H def 2ME
deh), def=8g IE80 O0lXe Rl 24, SF24HIY, Mg 248 2N, 2|3 E
defo] JfE, Mt ntEN OlXle e 24, 872X 2 ZHESO g, CHst dE,
Jlssd e SE HREEOZ UZL JIZ20129 A Ald2Ads S0 AME E2s 2
XSt
MGT614 OtOIHIZZF (High Tech Management) 3:0:3(3)
0 Bt=e Y =4 2 ¥4z S8 AE Jl=+8 FIEBLES =Sole =549 FH
' = 0N =8 226, & D]

ju— — =
Il HA A0l JIE+BT MO WEY HES F0) ARIEE
42 2

2ol B OIES Silicon Valley2l 8/ Atdll S22 EE SEH=Z AOHSHCH

MGT615 HlIELIAHY (Management Decision Laboratory) 1:6:3(4)
2 Is0AMeE AMazin S26HH Z4E FEH Z2oAd 3d oliMd 2EUASUHAM 558 M
2 2 JgHs SEEH2Z EEotH &2z AIAANZEE s8= MAsHT

MGT617 Z I XE (Management Consulting) 2:3:3(3)
2 =2 MBA =0 2 I=0M i 22 XA2 SEE = UE capstone TZJHO Z A,
JI0l DXL UeE A0 Hlzd2 Y200 22 M5t 1] HZHE2 2M5t0 1 &
MsS J|1He AL o Eotetr=Ct

MGT620 OFAHIE0l&E (Marketing Theory) 3:0:3(3)
Ol =2 DA THE MEHMQI AR20IE Aot 2 2019 JI2X A0l4 & ARUES
Ct2CH & IHEUAN H8&He= JIed 0|l2ES d&6t) 1 s80 ot ARSHC

MGT621 OIAHIE 23 E (Quantitative Models for Marketing Decisions) 3:1:3(3)
OHIAHE SAMZBEES SelH22Z ot)| Plof HEE ZES0 HEAH gD SEN=XE FH=8
Ch Sol HZUsSUA JNLSECes HSIIEES0 HEH 210, Jt2EHY, B2, 85, &A
gz & Jler OiHE 22 20t S8HeXE JIEREssS 242N ZESHCH £ &
ANZ BFEHE OIEE A2 JLZWMHe HARE Soll 0l248 2EQ HEAME2 JIFE AN
=8tCh

MGT622 OAHIE & SF (Marketing Strategy) 2:0:2(3)
2 WI=2 0HHEe 222 225 STHESHH SEF0ILD AIIHQ AIOFE AL MR DA
8 OAMZEEE & £ U2 w=Kol=ll SHO| JUCH AL =2 Al 22 =28 245610
EE20H, &3t TZ2MEES S AN (IHEsHEE HLotES stC

MGT623 OFAIE F&E (Marketing Promotion Management) 3:0:3(3)
JIg N2 2ol 2E HME S8 UHHEHFUAOI &Y 018 S8 HUsE Ll M=S O
Ch. =2 8l HHES 2= Sol 2JHot, Mdled) ZT2HEZS Sol 012 ANz 8806t
= sgs 20t

MGT624 ZAB|IAtHSE (Consumer Behavior) 3:0:3(3)
AHIAC POHHEHN HES OIXl= AHIAS S, 214, 88, B, 24 S2 JI2 08l &
HIXtS| Etch MEd QAIZHE OI2=2 AJMECH £ 2 %0l H32gD JUs AHIX FEH2 0

= s

Z1 JIEF 21 XI(Cognition) OIES0l GHEH AHIAH S0



MGT625 International Marketing (= I OtH &)

2 U2 gAAHE 2FHHA OHESZL JIsE 246t0 HAHARE OHAHE S 800
ddot=0 28 HEM JIEsSsS UEML AEIIgel Z&, SMA OAE HHRUS =
=

, el SA018IES =HMe 850 =8= =0

MGT626 = SE& (Marketing Channels Management) 3:0:3(3)
2 IS0 M=, Mak(products and services))t HAXNZRE ZBAEXNHZ LTI ol 8T
0{0F & Jls(functions or flows)S= &40+, 0l IS0l MXEX, SHA, SASX=S 200 HE A
=X dH2C0 Ol MAXS OHAE LEOUAM 01He JIse Y43
Of =Xl 1 &2l2 E(framework)2l LHE 1 g

(=)
ZRMSIZY MAXNB(| B KA =

- [—

7, 12l 2 (operation)0fl CHoH ZOtEI|2 SHCH

P
= =20 e =501 =Ch

MGT632 AMHIARI XS (Strategic Management of Service Operations) 3:0:3(5)

MHIAAAEZ2 ZSAHIXUA 2E MHIAE HSote AUHIAAHE0l OtLlich Mgl WREZ

MHIAOE E=WSHCH 0] =2 MHBIAE FEole D22 0tEZ SR MHIAAIARS HMAS
I=A

=010 ?Iet MElA SSZZALS 22 23, el SAs fet 858 ZSHME UELL

r

I

MGT633 HIXHIHUIE (Venture Capital) 3:1:3(3)
Ol =2 SMS0l B JHIEAMY MBS Ol = JESE T £6 JgM2elA T
E 0Ol OIE=S= 2 X HLENW S8 & AHeltE U= =0 £8, &) S 2204 &
Sotd Ues ARLASS =HGHH XY XNH2Itet HAXNS0l &6t JAs St ZHSH CHot
o EQE st

MGT635 Jl=Z M & EIt (Economic Assessment of Technology) 3:0:3(4)
Jl=2td 2HMS2 ZNE24IXNEIE W&z, HHEXL, &3, HWIIE, MY s O

| st
Z0FS] FHI2 2HAE ZMEEI L AHHFAE Sot0 0 Issue, HEW 2 L DIHE &Y
t

ot= FH== UELL

MGT637 2Z U U X &2 (Energy and Environmental Policy) 3:0:3(4)
DWHE XAl & SH 4o MNERHYgAeS H20 HHaEESZ 16t 2e| & 2A &9 =2 dl
2 a0 EX A&E2 #8cle dHE RAUMETO ArE2ez AHE D UCH HIERuZ2, EA
HAHME, HXSHE S GYst RAHE SUE ZACHH, 2L} I HSHE AS
ZZ0 CHoll =SlstCt. 33N LS 2E MU XMA HE D X e MHE
CtE2CH

MGT639 J|=&4l2 0|21 MEF (Theories and Strategies for Technological Innovation) 3:0:3(3)
Jls & At S92 R&D SEH0 26t 0|20 ASEAE2 URes WS M, JIs8dl st =

= =2 =
. = [—
Ht @ASS Oloiot) researchlfl S&ots XS |SH2Z ot= W=0ICH

MGT640 DS E 2 AIAE (Enterprise Integrated Information System) 3:1:3(3)
2 2TEsE Jlge YN HEAAHS Tole YHOZ MO JIg S8 HEAAHES U=
Ch. JDIUSEEEANAES A HEWOL MAZXR Ze|AIAS(ERP, Enterprise Resource Planning
System)0|2& 0|0 222 =&HO0| FOHZECHL =2 WES ERPY &, M2k, TZHA Al OIALA

O )
d, #SY-E, Hstatdl, el e-Business & CRM 42| HAAHE & EHCH

MGT641 J2827| 22| (CRM and Service Management) 3:1:3(4)
0] =2 OFHIES E4=XOl J|EHOl eCRM(L2H2H 2 EHhE IHZBICH JIY Mol =z
0

HE zHSHAIDID| 21610 M22 BEJI1=S HE HHZEstD 2elg ol



ZHE, 02X EX HE, MblA 22 FE, eCRM2| JHE, eCRM2| &2 &7, 1024 2| x| H3 AX At
dl S0l =& 0I+0ICk

MGT642 MSEZAIAE (Financial Information Systems) 3:1:3(6)
MRPEEAAEE MEEA L =712 220 AMBEXNAAE L 13Xs 52 s 88
=8 HENH S8 AHQIIE B8Fotes AS =SH2Z &l 0 =2 €D UK H2H
ST O o] ol HEFAME ERE S MRE202 201201 g =35 =2
SE2 A0E AHolth

MGT643 S| HEEZAIAE (Accounting Information Systems) 3:1:3(3)
0 =2 SHEEANAEZ0 SR8 HEW JIHsS SREHH =2 WELEE SIHEEAAEY
ol JIE e, I/\‘IQI’ HAHIAAE LHRESH, HHAMOIZE S ZES6HC dAFM2eE JAHE
SAAES AN, 2=, HOIEHHOIA, UESHAIAH, 01E5Xls 8 S0l GHRUHALCH

=2 A (Intermediate Accounting) 3:1:3(6)

<
Q
—
(@)
S
b O

0l Mt=2 ==22HUM JI=E22 URAE 2H==S AZJAN SFe0h O A0 24, A=, Ot
MAZ L OIHEANN 28 3H S, AZHRHE L H2IIHE HAst s/H &0l 2= 2
2 U2ChH

MGT646 EHEAIAE ZHAL (Information System Audit) 3:1:3(6)

Ol =2 F2AIA8SA & ':'OFOI =R gL D =
NS HESH & Z2etAIAE | S 2 gof, 38 = 2 2o, AIAEIRZIEC
|. |

ZAL AIAE 22D S2 &

MGT647 EHEAIAE 22|l (Management of Information Systems) 3

MO J2I|=F A0 et S 2 IHE RASE A2 S22 4HE D 0 Ao &t

Jlg=2 UEN d2ALE 22l € A=A S= Sl &Ml JIg0Ael 88 Jis .

MGT650 ClIOIEIOF0IY (Data Mining) 3:1:34)

lEIIOIEﬂ}OIOE FIet AF Y learning B2 2l SE= UEL 2 FHE AB3YS S

stH Y, sts &€E, {3 2x2 20, s&d, UMM sig, BE=20t2 82 S0 UALH &
2

JI00 et Trekst =M =0t 2 = ULH =L NS2 282 =2H T2 Term projectS = &L

MGT651 HIEHBLBAS (Practice in MIS) 3:1:3(5)
joiloqx-i_bll_il-gl j L= X

S Ol2= &M =& 2M0l S8ot sdHFAE detlh =28 2E8E
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=} — (=) E
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MGT652 A8 YHE (Consulting Methodology) 3:1:3(5)
2 W2 8l 22U 7+ HEEAM HEE LHES =2 AH IS FYHS L2otH, A
A8 AN AE ZEECHL ALY AHOl AHFAD Trend2l OloH, EHIC ZAD HESH U,
Project Management?+ Change Enablement Technique2| O|oH Z12|1) Strategy, People, Process, IT2& &M= &
o

™ = Strategy development, Organization & HR management, Process Improvement O|3H2t AtHI&&SE CHECH

MGT660 MSE (Advanced Financial Management) 3:0:3(5)
MR2le Ol81 JIgel gHHe o MREME HRetCH 5ol 2 201 M0l =86t
= 0d St SliT= Sa4d0 0 HE fg22e M s UELH

MGT661 J|Ql=&'H (Mergers and Acquisitions) 3:0:3(5)
Jlge ol+gg2 J|lgo =8 dM o2 ZAMU 0Ixles F&0|l XItHst 01%0ICH Il
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MGT662 =XIoHEH2 R ESE (Numerical Methods in Finance) 3:1:3(5)
2830 M LIEtL= +=&8& ZHE F=0 2QF =XdgeS G20 IMIAES ItAZEH
[EE X2z E= O JHA HEo =¢E S =0 Olge88) A=gE JI=2 ot It
AZo E40 U= JI¥ES ST

MGT663 SHAIEE (Securities Markets) 2:0:2(4)
0 H=0M= 0ef JtKRl 538 S4= 240t 01=0] HEN LHHEEH £ HHEH=KXNE CECH
Ol 23S XEt HESE ZESHD, £t SHAMEL JIs0l Uist ASEAZNE A4HE=0 &
2 AlZt= Z0HetCt

MGT664 M3 E (Strategic Fixed-income Securities) 3:0:3(5)
=2 SHEHOIANR

A JHEL O ARE UELL PHELZ M HE e & HEHI| WA
al

MGT665 H A ME (Econometrics) 3:1:3(3)
2 IstAdse 3M €4 2 ML, 0HHE S 2AE 20t Ctyst sass2 24560 Ololot=d 2
Qe HEIMEE YHESS UEC 22 HEs22 A 0ER JIx 88 HHIZH=E2ZE 22
T, SHIHIIXE 0188 &5 WUHO0| Ot UL

MGT666 H L0 L SE (Game Theory and Applications) 3:1:3(6)

2 U=S2 HA0IE2 S SEA, Hefd =212 HAHAM HOoiL, S2AM2Ee A2 E 0I2

(Multi- person Decision Theory) Ol =18t Z 20| & (Theory of Competition)2 CtE0, 3l Xt 150

EH2F AHE AMAN SHA, 2 E X (Non-cooperative, Dynamic, Probabilistic
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MGT668 OlAIZHMIOI2 (Microeconomic Theory) 3:0:3(3)
2 2d%t= OIAMGHOoIEE 8y E84EF7E 0|20t0 LA S Jlot= &HEH JHFME SHEHR Al
o 0l CHol =AStCh 0l 2 &2 =22 fdiMe JI282 =& JHEu = =g OIS0 CH

gt XA0l 7= C

MGT670 A XZXE (Industrial Organization) 3:0:3(3)
2 di= 22 OYoHH 2N 2 MBZHES M OIS 2icte HE =SH2=Z &HC HY
OI229 HIY <0l M4B=EH0IES te] 24 & OrLliet M Sad

MGT672 =2S¢I&22lJ|8 (Financial Risk Management) 3:1:3(5)
asZ =ZE Hatil Uetd SsAE2 S84 401 SUE D UL 0 =g IsAE &F
o, =8%Eo =EF & s JI=2oHgs Aot ZsSAHS0 Aot g =E
OF JHEE value- atriskE E&et 0 JHAl s IEsSS SHEECZ UELCH 0lHst Dl
HES 200 AR0AM 28I L= IS 2 s/AE=S 2clgd i 2ot e It 22X
=2 At

Advanced Derivative Securities) 3:0:3(5)
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MGT675 AI&EOIAl=X (Market Microstructure) 2:0:2(3)
HeME, SOHHE, =2 ME, HeHES AMEXHIIs, Heila 8t S AlIE2 0IAE 28
g1, 10 2xHA EQOI EX 2 280 0Ixlse g2 2400, 10 24 20 EX & =283
0l CHst &tE gots A6

MGT678 2 2|3l Hl (Management Accounting) 3:0:3(4)

Ol HS2S FHZLE IYAANZIO o= JIZI} G F2 HED D
HEoRE Rt HE, RI-ZLT-01A2A, RIPHAAIAL, 04, 25|

24, SBEF U B4 S2 TSEICL

MGT679 2834152 (Recent Developments in Financial Engineering) 2:0:2(3)
oot ZM Y Z8EZE2=z Q50 Mz2 =283sE JIH0l =506tHH 2dEED Uese b 2
wit=sg = S0 et Oloi2 Halole 230 XY s=2S tigegs 1 S82=2 &t
ctN 2 Wilts2 3 I8l et 22 L AtdIE4 el 3 s 2 &g 2He dZ20te
HHE Sot =822 =& =0 ot w=sttt

MGT680 QlEUAIH™er L Ate|H T (Internet Business Strategy and Case Studies) 3:1:3(5)
2 I=siiMs S SAAMB0 Oiol 248 JIHES 012 MBESS T=56tL], CaseE Soll Xl
Mol ZHIO ol SN SHHZHA0 CHol HRol= N2 =52 2=z &L 018 SI6tH S
MMAZS M E AUl HE, MBA, AE0IAHE, AHIX IIXES, SHHAFXNEE SO
Ol 2 &L

MGT681 HESAMUANA L 28 (Design and Management of Telecommunication Networks) 3:1:3(5)
2t MotUOZ2RH HOIHY, SHLAS ZLecte Hd S582 sS4 sS L2 A5 X SE=S
et AHYEES iR, 12 =R 2EZM0l MAZOLE 2|&H PLEHIHE SotH
SEHE JIE = USS AdIE SolM 220k Ot=d Ol0 2RE S#EE2E Y FFust Il
ol & AoHet=0h

#@ AE oz 32
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MGT683 = MIS 4 &2 (International Telecommunications Policy) 3:0:3(4)
=212t BERE9 S84, HMAHAQ SaAlado gE JHE=2I19 oldisd €488 SH=Z of
= 2012t SAIMZY 0|f=2 HEoILD =22 ot AHAAHGIH Oldlole X2 SHE2Z &
MGT684 &S (Wireless Communications) 3:0:3(5)
FEEA JI=9 NEREH RASH AENXS 88 =00 Ue JI=8 WEs OE0. UXNE
i@, dEct 2 Jel S S, FI8SA, 24 LAN S2 J|l=8 S3N RAS48E2 0|8 bl
ALIA AFSO CHEE LHEs 228l
MGT685 ZUHAS Al (Broadband Communications) 3:0:3(5)

= ATM JHE, BISDN ZT2&E=2 X 22 ATM EciZ XM, ATMZ 22, ATM 1
&t ATM% s, ATM &2 S0l ot 2 &St
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MGT686 CIXIEAIS el (Digital Signal Processing)
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EEZHE (Probability Models with Applications)
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A, Hotelling’s

=SS HIHIIX

Cteigr SHEA (Multivariate Statistical Analysis)
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Z2E3e9 S2=xl I (Special Topics in Management Engineering I)

MGT705

2:1:2(3)
3:1:3(4)

Kl 1 (Special Topics in Management Engineering II)
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MGT706
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ZE 382 E==AH Ml (Special Topics in Management Engineering III)
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ZH M E+=N (Advanced Seminar in Strategy)

MGT711

i

e
)

70

T

Ol

[
ir
4
30

0

0l

]

il

A

ioll

o
3+
KD

Rr
i

U

ol

i0)

Kfo

o
uir

M

=
wil

ol

tl

Ie)
ol
0l
10

Rr
xr
I

Ju
)

O

3:1:3(3)

MGT720 OHEXNE 24 E (Marketing Data Analysis)
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22 (Operations Strategy)
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MGT732 220 % XHSHOI2 (Management and Optimal Control Theory) 3:0:3(4)
2 052 ZIAMAYE AN AWM Oloict=0l 228 OI20 JIgsS U2 S&6 34
ANAE =Q Ha2t0] SEHXNQ ASXHES OIHES ot=ll SHO0| UCH BIAIAES Ji=H, 2
cld FdASH 0[E Kbiotse ZA2E A, dcll) A2 4388 UEH

MGT734 2&3Z3ZF ==K (Special Topics in Environmental Management) 3:1:3(3)
2 Wit=E2 FEZIZ0Y MZ22 A2SE0IL, Al2dE JAs FHE R0 MERZ2 BI=22 &
HIg oist EY FHE ORI s E2 DUS0|0 SHBHIXe SHHIM ALME|S SHH 2
SIXAH, SIALNYE S 2HAZ02 FHE 0|2, YBHE, S22 S 20 Ot GREA ST

MGT740 KNIsSEZAIAE! (Intelligent Information Systems) 3:1:3(5)
ISX st MIIAIAEL J|=0| L&l et 0l JI==2 |elE OlaiEg 2RIt A2 &Eet O
Lich, JI&S EEANAE) =0 2 L 2ot 2HE OIRH HEEANAES HHE = JUN0F St
A O s 28Xs dEIAIAES FQINEW LT 52 HAY =88 = 0] JI=
0l BIJAZEXN2AU HEH S8E = U= XA WKREIHCH MIAEAE Sol &2 UNA OlHE
S0, IZ2HEE 2 SZM FE AMAES A Al DHHOIE AtEE 2 8ICt

MGT742 2AAMZE X AAIAE! (Application of Decision Support Systems) 3:0:3(5)
2 US0ANMs AAMZEAAYS JHE, i L OIYBEN AH S0l ol CHE0H FORe =+
M2 ZYA d2AIAE, 2HA NJAIAE, HOIH HA0otE, HIOIEH 0HolY, HOIFE ¥ Xs

& AAESOICH

MGT760 Xt=2Al&EE (Capital Markets : Structure and Performance) 3:0:3(5)
NEEAMEBENNME SHHAIE, HAEAAIE L FAANES ZEcote I SAHMAIES 2842 FEH =02
A1 UCH OIXE2 == OHIPEE ZF¥ole 2 L 28J(2101 X322 Al 282 HYE
H RS 210100 CHol CHRECH £&F Z8AES X, Helldlg2 2 22 AIEE 2t9 AsZAH
thet NIEE0 et 2L

MGT761 MS HZFE4 (Financial Econometrics) 4:1:4(5)

HegesaRm Jlgel Y
S NRPASE4HS 22 sgs A8h

fSE= UE0L. MROIES L J0 Uet &dS248d2 Mo+ T

MGT762 Z283&S<=AMl (Special Topics in Financial Engineering) 3:1:3(5)
=SSSEE0F B Z2HA & IS 0122 HWEO ERE M S2x=HME HMESE = UATE 8
A UA 2ZE

MGT763 Z283&&l& (Exercise in Financial Engineering) 1:1:13)
i |8t JI¢E ORI fote

H Blote =320k MZ0| S&ots SR8 FH2 24S <2

o o
Ol CHet OloHE S&lotal, 2& OlF== 2o 2=0 SH0l ACH 0 U=
St d28E Sofl 28 0lxsSsS S4otell =82 =L

MGT775 dI& S==Hl 1 (Special Topics in Management I)

MGT776 Zd3& S=2=KH II (Special Topics in Management II)

1:0:1(1)

2:0:2(2)
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MGT777 ZZ& S£=X I (Special Topics in Management III) 3:0:3(3)

r

2= Ml (Special Topics in Techno Management) 3:0:3(3)
FO0I2 MZ22 ARsE0lU, A4 = FHE UFD MZ22 U=2e=2

HE CO=J] gt E8 wW=0ICh

o

MGT779 ZZEE S==H (Special Topics in Management Information System ) 3:1:3(3)

==Xl (Special Topics in Telecommunication Management) 3:1:3(4)
o 2 &l ¥ 22l IS AJECHL IS8 =2 FHols 0SS,
[m]

=
—
SOEEMA, ZASA 220, AHY & olZgtdl SEJIE, I SAMA =018 S0l UL

MGT800 CiJ|&E S|AFZEE (Multiple Criteria Decision Analysis) 3:1:3(5)
CHIESAMZEEME A URAAAZEMADM) L CISEJAIZEMODM) 2HZ Us = U
Ct. 2 =2 =82 UAAAMZEY OSHYAMZEHZ /st 020 YHESZS HIdt=d U

Cth.

MGT810 ZHEHUS DZ =Ml (Doctoral Dissertation Seminar in Management) 3:0:3(3)
2 =2 ZZEE, 2SS, Jls & XY 3Z 202 HAE P =22 FHIotD U= SHSSE
aocz zal d SEW AP L-HEN st 018 =HE GEC =2 Z 4l journal article® S0l
FQ A3 F=MO0 CHEt state-of-the-artS IS & OtLI2t ME22 A3 24 2 SOl ol = &5
o= StCh 012 Sall Al =& ZO00fl CHE LISUZ2 2X S22 e, M2 g7 =&
OIOICIHE &Sot=s sttt

MGT820 OtHIE J=Z=Hl (Advanced Issues in Marketing) 3:0:3(3)
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= W22 HANETS N2 FH OHHIEZ20HA =8 =80l f10 UAs =HSS 01EH
aS

MGT843 JdIEE JZ =AM (Distributed Information System in Internet Environment) 3:1:3(5)
0l Wit=s2 CHY SN A2 AT BAAEES F8ote JI28 €2 UKL ol HSRMS
2 {8t B0t

MGT860 I RZ2E & (Foundations of Financial Models) 3:0:3(5)

Sl THROIEMAS Ola R ASAIZE Hefl 222 =2|&, A JI=E UECL 1 AR HWE=2
He2el20t & ZEZ22 018, HEIHZ Z2FO0IE, OIAE2 J27E & CHI2F a2 E
Ol SUIAM EEX 018=, HEEXR His23A, SaE NS e
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MGT861 M1 ==AM (Advanced Special Topics in Finance) 3:0:3(5)
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MGT863 HL0IE2 D= =AM (Advanced Topics in Game Theory) 3:0:3(5)

= wWit=E2 HY0IE =20f2 x4 HAASS0 OHE SRE HAFHE ASH2Z UFRes 2HAL
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MGT880 SAAIAEIEA (Telecommunication Systems Analysis) 3:1:3(5)
ZE SAAARS A ¥ 2E0 2dE 84sdI ZHES LO0t2E0, 0lo Oie XMAEL =24
SEHES IR0 0l0 228t el =30 (D#HEIE U N2Y 2 SOl ol = CHECH
MGT910  Basic Fluency I 3:1:0(1)

This class is designed to help students develop basic communicative skills in terms of ease, speed and
smoothness of speech. The content of the class allows maximum discussion on a wide variety of basic

topics. (Beginning/Low Intermediate)

MGT911  Basic Fluency II 3:1:0(1)
This class is designed to help students further develop their communicative skills to enhance
conversational ability. Course content focuses on discussion, consensus, problem-solving and current
events. (Low/Mid Intermediate)

MGT912  Newspapers-Reading and Discussion 3:1:0(1)
This class uses various newspapers to investigate current events. The class will focus on the skills of
reading, narration, and discussion. Students will develop an understanding of how to obtain information
efficiently and how to express that information concisely. Topics for discussion will vary, but they will
be selected based on the interests of the students and the instructor.

(High Intermediate/Advanced)

MGT913  Case Studies in Business 3:1:0(2)
This class is designed for students who want to discuss issues in business while improving their
communicative skills. This course focuses on case studies and background information in the areas of
management, marketing, negotiations, and conflict resolution. It is ideal for the students who want to
develop basic analytical skills as well as those who want to evaluate their personal management skills.
(High Intermediate/Advanced)

MGT914  American Popular Culture English 3:1:0(1)
This is a video-based course designed to teach students about American popular culture through television
and movies. The primary focus of this course is on developing the listening skills of students. Various
listening comprehension exercises will be done with video to build skills to facilitate interaction with

native speakers of English. For beginners to Mid-Intermediate level students.

MGT915 Business English - Blended 3:1:0(1)
This course uses video and reading materials to increase the business knowledge of students. Videos and
Business communication exercises are used to teach practical business matters and develop English
language skills, The video component of the course improves listening comprehension, When reading
materials are used, students practice how to communicate with the customer and others in the business
world. Thus, this course teaches all four language skills while exposing students to business practices. For

Intermediate-level and higher students

MGT916  Real Life English 3:1:0(1)
This is a debate and discussion course designed to enhance the conversational ability of students. Formal
debates are held between teams of students through the use of movie segments. The textbook, World
Class English, is used to further develop conversational ability. This course prepares students to think on
their feet when dealing with real-life situations in English. For Intermediate-level and higher.



MGT917  Job Search English Skills 3:1:0(2)
This class develops English language skills to help students obtain employment in Korea and around the
world. Topics covered include starting the job search, cover letters, resumes, and interviews. Additionally,
students will take several practice TOEIC tests since it is a requirement for many companies. For

Intermediate-level and higher students.

MGT918  Business English Writing - Blended 3:1:0(1)
This course is an introduction to English Business writing. This course assumes that students have
acquired a reasonable fluency in spoken English (minimum OPI Level 3) and have a good working
knowledge of English sentence structure. The main thrust of this course is to focus on the basic
elements of paragraph and essay writing. Then to focus on writing short business reports, proposals, and

executive summaries.

MGT919  Academic English Writing II 3:1:0(5)
This course uses the North American style of teaching to develop academic writing skills in English. It
is student centered in its approach in that students will write critiques on articles they read and lead
class discussions on them. Additionally, students write a 5-10 page term paper which is to be completed
in 3 drafts. PLEASE NOTE: THIS IS A RIGOROUS COURSE AND STUDENTS SHOULD BE
PREPARE TO DO SEVERAL HOURS OF HOMEWORK EACH WEEK. For Mid-Intermediate-level
Students and students.

MGT920 Listening Skills I 3:1:0(1)
This course is aimed at mid-intermediate to high-intermediate students (OPI 3, 4, 5). In this course you
will improve your ability to listen to material found in many settings including academic settings. You
will gain a better understanding of the listening process and how to listen actively. You will also

develop the necessary skills needed to take effective notes in an academic lecture.

MGT921 Listening Skills |l 2:2:0(1)
This course is aimed at high-intermediate to advanced students (OPI 5, 6, AS). In this course you will
improve your ability to listen to material found in many settings including academic settings. You will
gain a better understanding of the listening process and how to listen actively. You will also develop the

necessary skills needed to take effective notes in an academic lecture.

MGT922  American Immersion I 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their
studies. American culture is the main focus of the course, both from a historical and contemporary

perspective. This course will use the textbook The American Ways and the television series Friends as

the basis for instruction. All four language skills will be developed: listening, speaking, reading and
writing. It is designed for high-intermediate level students and above

MGT923  American Immersion IT 3:1:0(1)
This course is designed to help students function better if they plan to go to America to further their
studies. American culture is the main focus of the course, both from a historical and contemporary
perspective. This course will use the textbook The American Ways and the television series Friends as
the basis for instruction. All four language skills will be developed: listening, speaking, reading and
writing. Please be advised that American Immersion 1 is not a prerequisite for this course. The
material covered in this course is different from American Immersion 1. Both courses are designed for

high-intermediate level students and above



MGT924  American Classic Films 3:1:0(1)
In this course students will improve their listening and speaking skills while seeking to understand the
content and cultural issues associated with three classic, Oscar winning American films. We will explore
the historical and social issues that provide the setting for the films. You will be responsible for
learning and understanding the content of the films in addition to the language skills practiced.

MGT925  English Debate and Critical Communication Skills 3:1:0(1)
The purpose of this course is to introduce students to the art of proper debate. The course will focus
on the purpose of debate, the rules of debate, and the development of a sound argument within a debate.
Debating is an art that requires the combination of a logical and sound argument with the ability to

communicate that argument in an oral format. Debating is the art of oral persuasion.

MGT930 H|XLIA =S=O0 | (Business Chinese |) 3:1:0(1)
2 Wiltse S=0E M8 thees ==SAS2 AR 8 & nit=e2 5302 J|lx ¢33,
AZX HEI| 2 2dAUA Y BIHEIH AIE2dHEeE e 23 Jlx BY sEs52 Sol == XS0
UMMEHN S20HE 220t €S HiZotl E=0HE HH 888 = UEE FEQ IxE
HE Y= 22 SE= sttt

MGT931 H|IZLIA =S=0 |l (Business Chinese Il) 3:1:0(1)
2 WiltseS =3 =20 HE2 0xd JI=Hl 210], MI|, |, LatIID Jtsst sfME2
ACZ HIELIA ES0AM EFCZ MOls Jx=X0 28I Z8 L HIEUA 28 2 20HE
ooz A Latggh & OtLlel AN BIELIAWA S8 & Ase 3 52 2858 SHE M=
Ch.

MGT960 =& XH (& AL (Thesis for Graduate Students)

MGT965 IJHZEHTA(SAD (Independent Study for Graduate Students)

MGT966 MIOILH(A AL (Seminar for Graduate Students) 1:0:1
MGT980 =&H F2(EFAD (Thesis for Doctoral Students)

MGT985 JHZEH2(EHAD (Independent Study for Doctoral Students) 1:0:1
MGT986 AIO|LHEHAD) (Seminar for Doctoral Students) 1:0:1
MGT997 Z=MEALNZINZAS) (Project Study (Management Consulting Project) 0:9:3
DIZNMEAIEIN2aD) = ZEst S8 = (Capstone Course)2l MGT617 B I A= HFsHE O
Ct. Wik A GIEXS0l MBALLE =0 B2 Z2E&o e 0|1ESS S&EotH &M 39 =
ME olZe = Ues sHES BILSEICHL ik HAAIE XJcts S22 BEA & nsSS 284 2
10 Ol==ollOF StCH 4~599 &Mooz ZZME g 2460, SEIIY L= MFES AR
AESH0l ARQ BAS HIESZ AdIEIE SO JI=8All dYS oldistn S8 = Us
ZEAZ SEGH| o AAZ A I AHS NG ZHE Hootl HZBMS RO &
=S TEotl 01 ddot=E WEMK & UHEES XHF(Management Consulting)ot= HALZ 0| F
H&ICH

MGT998 J|H B IFAS(=LHCIEA) (Internship Program) 0:6:1(1)
g dY AS2 AN Do 23 JR0 H0oioto S&E 52 ol A2 SH2ez st HE
g0l H=g, MHlA 230 =8 J|ge Z2F 2 20 0ot AN Z2HEU 2R
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& 4l (Management of Technology & Innovation)
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EMB542 H2J|=2¢2l (IT Management)
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MAAH (Social Responsibility Management)
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EMB3561 J| 2 M S (Corporate Finance)
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f3 2 1 (International Field Trip I)
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{2 1I (International Field Trip II)
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EMB601 S H Z2|AIZ&E (Decision Analysis & Statistics)
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EMB604 H&Z I ZA (Managerial Quantitative Analysis)
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EMB631 Z 0=t X2 (Business Forecasting and Strategies)
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2 2 S22l (Negotiation & Conflict Management)
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t2| (Enterprise Risk Management)
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FH 22| (Strategic Customer Relationship Management (CRM))

Metx DA

EMB641

Ll

£l

H

MHlA 2ol =3, CRM2 S, CRM2 #X% &+, 112

Ol =2 0l+0ICt

S PL = (|

22l FHE
ZI &3, 2N At

124

=
[=)

1.5:0:1.5(2)

HEL=Z JIES0l 2147

EMB642 X|IAZ Y (Knowledge Management (KM))
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EMB643 6Al 1022l (6 Sigma Management)
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EMB670 0|23 % Ct2kd 22| (Management of Cross Culture & Diversity) 1.5:1:1.5(2)
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EMB965 JHZE H 7 (Independent Subject Study)



